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Boston Bombshell: 


Did Columbia Pay 


Curley $25,000 For OK on ‘Hurrah’? 


By GUY LIVINGSTON 


Boston, Sept. 9. 

Columbia Pictures introduced an 
agreement purportedly signed by 
ex-Mayor James M. Curley releas- 
ing them from any legal liability in 
connection with “The Last 
rah” in Federal Court here last 
week (3). Curley’s counsel told the 
court that his client had denied 
signing any release 

Atty. Julian L. Yesley, counsel 
for Curley, was urging Judge Wil- 
liam T. McCarthy_to issue a tem- 
porary injunction restraining Co- 
lumbia from showing the film in 
the U. S., when Atty. John Can- 
cian for Columbia, produced the 
alleged Curley release 

Cancian told the judge that Co- 
lumbia paid $25,000 for the release 
in an involved agreement under 
which the corporation was assured 
freedom from any legal action on 
the part of Curley as a result of 
the production and showing of the 
film 


Curley’s counsel said: “Mr. Cur- 
ley will sign an affidavit that he 
ne signed any release and that 
he never received any money from 
Columbia Pictures Yesley ques 
tioned the authenticity of e sig 
nature 

The signature of Curl on tl 
release was notarized by a notary 
public, whose commission expired 
on the date printed on the release 


and who could not be found by) 

court officials Cancian said that 

Columbia paid the 25G to Curle; 
Continued on page 151 


H’wood ‘Influence’ On 
‘Hopalong Hans,’ A Very 
Eager German Pix Critic 


Frankfurt 
“America is separated in two 
parts. In the east live the rich and 
the gangsters. Both these groups of 
people drive giant automobiles to 
fetch their daily bread. In the west 
live the cowboys and the gangsters, 
who carry on their work from 
galloping ponies.” 
That's the way America looks to 
a German filmcritic, Edmund Luft, 
who writes “authoritatively” about 
how it must seem to a foreigner 
in an article titled “America As 
I Know It From A Theatre Seat” 
in the German newspaper Pfael- 
zische Volkszeitung 
“Somewhere, I believe in the re- 
gion of the Mississippi where (as a 
constant filmgoer) I have spent 
(Continued on page 150 


Sept. 9 


Hur- | 
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Maurice Chevalier At 70 
Cooks Beaucoup Projects 


Paris, Sept. 9. 
Maurice Chevalier, now getting 
plaudits from his colleagues 
the French press on his 70th birth- 

day, is still bristling with plans. 
Chevalier is now deep in his 
second big American screen Car- 
eer. In the '30s, he was with Para- 
mount, and he is now humming 
nicely with Metro. Beside that, 
he is planning a series of singing 


and | , 
|vertisers, big and small alike, can 


? 





| 


| medium; 





NETS ADAPT 1) |Skiatron-AT&T Coast Pay-Ball Tie 


NEW ECONOMY 


The 1958-59 television season, 
which officially gets under way 
this week, will invite a new and 
revolutionary sales pattern for the 
a crystallization of the 


|“magazine concept” in which ad- 


stints this year as well as a pos-| 


sible appearance at the state sub- 


sidized Comedie-Francaise in Mo- 
liere's Le Bourgeois Gentil- 


homme.” 
Chevalier is now working on his 
memoirs 


British Show Biz 


Names Combine To 
Fight Race Riots 


London, Sept. 9 
Recent outbreak of racial street 
fights between Negroes and whites 
in England has prompted 27 mem- 


bers of the entertainment profes- 
sion to sign their names to the 
following statement: “At a time 


when reason has given way to vio- 
lence in parts of Britain, we, peo- 
ple of all races in the world of 
entertainment, appeal to the pub- 
lic to reject racial discrimination 
in any shape or form. Violence will 
settle nothing; it will only cavse 
suffering to innocent people and 
create fresh grievances. We appeal 
to our audiences everywhere to 
join us in opposing any and every 
aspect of color prejudice wherever 
it may appear.” 

The appeal was signed by Larry 
Adler, Chris Barber, Pearl Carr, 
Alma Cogan, Johnny Dankworth, 
Lonnie Donegan, Charlie Drake, 


| sponsorship 


come and go at will, any hour of 
the day and night. Actually it’s the 
beginning of a new era in network 
selling of programs, born out of 
necessity and inspired by present- 
day economic uncertainties. 

For some time now the major tv 
networks have been confronted 
with a critical problem — living 
within the framework of a three- 
network economy. There are only 
so many national advertisers 


around who can afford to pick up | 


a $2,500,000 tab for alternate-week 
of a half-hour pro- 
Unless a new pattern was 
the webs realized they 
strapped with millions 
in time and program- 


gram. 
evolved, 
would be 
of dollars 


/ming, not only this season but from 


Ray Ellington, Tubby Hayes, Ted | 


Heath, Teddy Johnson, Cleo Laine, 
Iumphrey Lyttelton, Matt Monro, 
Mick Mulligan, Ottilie Patterson, 
Marion Ryan, Ronnie Scott, Harry 
Secombe, Peter Sellers, Tommy 
Steele, Eric Sykes, Dickie Valen- 
tine, Frankie Vaughan, Kent Wal- 
|/ton, David Whitfield and Marty 
' Wilde, 


| 
| 
| 


here on in. 


Until now the tv networks, at 
least insofar as prime nighttime 
programming is concerned, have 


Continued on page 106 


TV Comics Are Now On A 
Kid-the-Quiz-Show Kick— 
Meanwhile at DA’s Office 


Down in Hogan's Aliey, inves- 
tigators were still grilling former 
video quiz games contestants and 
production personnel o° “Dotto” 
and “21.” At the same time, net- 
work comedians, who reiurned 
from their summer holidays, were 
having themselyes a _ ball with 
sketches and one-liners revolving 
around the finaglers of video quiz 
shows 

Sieve Allen, for one, launched 
inte a burlesque of corrupt quiz- 
zers on his preem show last Sun- 
day over NBC-TV and also 
made reference to District Attor- 
ney Frank S. Hogan of New York 

(Continued on page 149) 


(7) 











Touche 


Package house, which pre- 
fers to remain anonymous, 
prepping a new quiz entry for 
the upcoming season. 

It’s called “Spot The Fix.” 





‘Memphis Dept. Store 
Model Signed by 20th 


Memphis, Sept. 9. 





who started at Goldsmith’s, 
mid-South department store, has 
| been inked to a contract with 20th 
Century-Fox. Protege of Fred 
| Goldsmith, ad exec of the Memphis 
store, was signed by producer 
Buddy Adler and director Dick 
\Powell in Hollywood last week. 
| She was scouted here by 
Shiffrin, UA p.a. and touted to 
his brother, William Shiffrin, Hol- 
lywood agent. 

She is belng groomed for “The 
Jean Harlow Story” which is ex- 
| pected to roll next year. 


Jerry Wald Wants 


Release From His 
2th-Fox Contract 


Hollywood, Sept. 9 
Jerry Wald has called off negoti- 
ations for readjustment of his 20th- 
Fox pact and is asking for release 





on his deal which has two and a 
half years to go, producer revealed 
Sunday (7 

Wald states that he and his 
attorney, Greg Bautzer, have been 
in negotiation for past seven 


months seeking correction of what 
he termed “contractual inequities,” 
but homeoffice of 20th in N. Y 
will not readjust pact 

Producer stressed his beef 
20th is with homeoffice, not with 
studio personnel. Said Wald of 
homeoffice execs: “They have a 
corporate point view, that I 
signed a contract. I'm over 21. I 
know I signed a contract in good 
faith, but feel that while its turned 
out to be a lucrative deal for 20th, 
it hasn't for me. Any contract 
should be renegotiated after ample 
time. 

“I've asked adjustments on cer- 
tain expenses, but they delay 
why should I go on this way when 
every time I make-.a picture I lose 
money? That’s why I have been 


of 


Seen as Major Hypo for Toll Video 


+> 
? 


Biggest deal in the pay-tv field, 


| promising to get toll video off the 


| ground 


Stella Stevens, Memphis model | 
w.k. | 


with a zing, has been 
signed between American Tele- 
phone & Telegraph and Skiatron- 
TV, which is controlled by Matty 
Fox. It heavily commits the tele- 
phone company to closed-circuit 
tollvision and brings into play a 
number of other big outfits who'll 
contribute their facilities. 

As currently envisioned, both 


| east and west coast operations will 


Irving | 


| 
with | 


So} 
| abolished 


buying properties for my own com- | 


| pany lately. My deal calls for two 
pictures a year, but I've made eight 
| (Continued on page 151) 


start next April, with the Giants 
and Dodgers baseball games from 
San Francisco and Los Angeles a 
prime attraction. The clubs are 
tied to Skiatron via earlier con- 
tracts. Fox also has lined up sev- 
eral film companies and is said to 
have available other attractions, 
including cultural events devel- 
oped via his hookup with Sol 
Hurok 

It’s understood that, under the 
deal, the telephone company will 


make available its conduits be- 
neath New York and other cities, 
as weil as the extra cables that 
already have been placed into 
these conduits Furthermore, the 
phone company will take care of 
the in-the-home wiring. Thus, its 
investment is essentially one of 


services whose 
‘could run 
In the 
telephone 
engineering 
expense in 
California 
Fox also has 
with Reuben H 
Continued on page 18) 


value, it is stated, 
millions.” 

preliminary stages, the 
company will conduct 
studies at Skiatron’s 
N. Y., New Jersey and 


into 


signed a contract 
Donnelly of Chi- 


‘Naughtiest Theatre 
In World’ (Havana’s 
Shanghai) Now More So 


Havana, Sept 
“naughtiest theatre in the 
has beeome even naughtier. 
Shanghai Theatre (Varrety, 
Aug. 22. 1956) has changed man- 
agement, increased prices ($1.50 
and up) and altered its bill 

Formerly the Shanghai featured 
a lengthy skit, with dances inter- 
spersed between the scenes. Then 
followed a number of pornographic 
fiims Now the skits have been 
Few of the Americans 
who visited the place knew what 
they were about, anyway 

Instead the show consists of a 
series of acts, featuring either a 
man and woman dance team or a 

(Continued om page 150) 
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Dick Dorso All Steamed Up Over 
Jerry Wald’s Criticism of TV 


rx 





Hollywood, Sept. 9. 
Dick Dorso, program director for 
Ziv TV, has replied to 20th-Fox 
producer Jerry Wald’s barrage of 
criticism against television with a 
sharp rebuke that “he doesn’t know 
what he’s talking about.” Wald 
has hit tv heavily and constantly 
for its “lack of originality,” and to 
this the Ziv exec remarks “outside 
of the publicity and the fact Jerry’s 
hurt in the #®cketbook, I don’t 

see where he gets popping off.” 
Pointing to Wald’s insistent cri- 
ticism that video is lacking in orig- 
inality, Dorso rebuts: “movies are 


based on properties from every 
field. ‘Gigi’ is from a Broadway 
play, and is a direct steal from ‘My 


by the same authors. 
it is not an undistin- 
I enjoyed it. The 
thing regarding imitation is—be 
sure it’s better. There is that old 
saying, ‘if you shoot at a king, be 
sure you kill him.’ 

“Wald harps ahout originality, 
but his ‘An Affair to Remember’ 
was a remake of ‘Love Affair.’ It 
was a good picture, and successful 
at the boxoffice. There is nothing 
to criticize him for other than he’s 
guilty of what he’s criticizing tv 
for. 

“Is there anything original in 
the horror pix now being made? 
When I was a kid in Frisco, there 
was a stock company which did 
nothing but horror plays. There 
was nothing new about them. Vic- 
tor Hugo did well with ‘Hunchback 


Fair Lady,’ 
Despite that, 
guished picture. 


of Notre Dame,’ and Stevenson 
with ‘Dr. Jekyll and Mr. Hyde.’ 


Horror books and plays preceded 
horror films, and the natural pro- 
gression in now in‘o tv. 

“Yet Wald said our ‘World of 
Giants’ series was stolen from ‘In- 
credible Shrinking Man.’ Actu- 
ally, we got the idea from ‘Gulli- 

(C vontioned of on page » 


OTHER COLLEGES ALSO 





rs 


Cliburn Would 





HAVE SHOWBIZ CLASSES 


New York. 
Editor, VARIETY 
Variety of Aug. 6, 1958, reports 
(page 1) that Boston University 
School of Law has established a 
unique course on the legal aspects 


of the entertainment industry. 
This course, which is to be given 
by E. Donald Shapiro, is said to be 
unusual in that it will cover “all 
the legal problems which are pe- 
culiar to the arts,” and “special 


emphasis will be placed on the le- 
gal procedures available to the art- 
ist to protect his work.” 

As one whose interest lies so 
keenly in this field of law, I am| 
extremely happy to learn that Bos- 
ton U. will provide this course for 
its students. However, the intro- 
duction of an additional course on 
this branch of law should not ob- 
scure the fact that a numb 
eminent law professors have been 
teaching th at subject in prominent 
(Continued on page 151) 
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‘Chennault of China’ As 
Merian C. Cooper Epic 


Hollywood, Sept. 9. 

“Chennault of China,” story of 
Lt. Gen. Claire Chennault, whose 
Flying Tigers blasted Japs from 
the skies over China early in World 
War II, will be brought to screen 
by Merian C, Cooper. Cooper, him- 
self a retired USAF brigadier gen- 
eral and head of Merian C. Cooper 
Enterprises, was Chennault’s chief 
of staff. 

Gen. George C, Kenny, USAF 





(Ret.), commanding general of the 
U, S. Air Force in South Pacific | 
during World War II, will be asso- | 
ciated with Cooper in project, as 
well as other film and tv operations | 
planned. Producer is negotiating 
with Brig. Gen. Robert L. Scoit 
Jr., USAF (Ret.), author of “God Is 
My Co-Pilot,” and Ed Lockett, 
Washington, D. C., newsman and | 
mag writer, to collab on a screen 
treatment. 








| 


Biopic Liszt If 
Plot Is Right 


Heidelberg, Sept. 2. 

Van Cliburn would like to make 
a serious Hollywood music film, 
preferable about the life of Liszt. 

The 23-year-old pianist, who's 
done more to push piano popular- 
itv than anyone since Liberace 
lighted up the keyboard with can- 
dies, has just turned down two 
scripts from major Hollywood 
companies—both on the life of 
Liszt—because they were not the| 
right plots for him. 

“I would only do a very serious 
lm. I would prefer the life of 
Liszt, because my life has been 

(Continued on page 16) 


Burley Suit Vs. Daily | 
Over Ad Nix Is Kayoed 


Honolulu, Sept. 9. 

Burlesque’ theatre  operator’s 
$50,000 suit against Honolulu Star- 
Bulietin because it rejected an ad | 
featuring a_ scantily-clad dancer 
has been thrown out of court. 

William C. Ferreira, operator of | 
the Beretania Follies theatre, | 
claimed paper's rejection of a $63 | 
display advertisement in 1955 had 
constituted breach of. an alleged 
jad contract. Judge held that evi- | 








| 


er Of |dence of money damages was so 


vague it could not be ascertained 
or sustained and dismissed the 
' case. 
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| Miss Piaf’s injurie 


Warner on the Mend 


Hollywood, Sept. 9. 

Prexy Jack L., Warner is re- 
covering rapidly from _ injuires 
suffered in an auto collision on the 
French Riviera, Warner Bros. 
studio execs said here. They said, 
too, that Warner, in a hospital in 
Cannes, is likely to leave there 
soon, to recover at his villa at 
Cap d’Antibes. 

Warner may return to this coun- 
try in six weeks. The exec has 
been in constant touch with the 
studio, and has shown an avid 
interest in its production program. 


10 Alaska Shows 
For Mary Martin 


Mary Martin will do 10 shows | 
in the two weeks of her tour of | 
GI installations in Alaska, and al- 
ready there are requesis to the 
Army for 30 more such shows. At 





lone Aleutians outpost, the 

can installation is only 320 miles 
from Russian terrain. Her hus- 
band, Richard Halliday; a pianist, 


a rhythm combo, and NBC veepee 
Royal are part of the com- 
pany personnel. Miss Martin 
cracked to the latter, “I'll bet when 
we play that one furthest out and 
nearest to Siberia I'll probably see 
a rock, ‘Bob Hope slept here’.’ 
Miss Martin is set t for two Easter 
Sunday color specs, on the same 
day, wherein a record number of 
songs—33 all told—vwill be un- 
corked. The aft show is for the 
| kids (one hour) and the 90-minute 
spec at night is aimed at the adults. 
Incidentally, composer Richard 
Rodgers’ daughter, Mary Rodgers, 


who has been doing quite a bit of | 
{songwriting for juveniles has con- 


tributed several numbers, to the 
Martin matinee spec for the kids. 





'SOS’ing Belafonte As 


Waldorf Sub for Piaf, 


Auto Crackup Victim’ 


Ameri- | 


Mickelson Bullish on Potential 
Of Tape In ‘60 Political Conventions 


Indianapolis, Sept. 9. 








, . Video tape will be a domin: un 

Philly Benefit Show factor in CBS-TV’s coverage of ne 

1960 political conventions, Sjg 

A Memorial to Sacks | Mickelson, veep of CBS In: nd 

| general manager of CBS, decla) i 

Philadelphia, Sept. 9. | at the Indiana Broadcasters Assn.’s 

The fourth annual Thrill show |“Conference on Hoosier Politics” 
drew a near capacity crowd of|here on Saturday (6). - 


90,000 to Municipal Stadium Fri-| Mickelson also urged broadcast 
day (5). Proceeds go to children of|ers and political figures to 
city’s police, firemen and park) lift the restrictions which curt il 
guards killed or maimed on duty. | network and station political cov. 
Event served as a memorial tribute | erage. He referred specifically to 


ne ip 





to Manie Sacks, late RCA-NBC | Section 315 of the Federal Com- 
vice prez, who was one of the; munications Act which declares 
founders of the scholarship fund.|that while no station is req tired 
Mayor Richardson Dilworth and/to permit the use of its facilities 
| John B. (Jack) Kelly presented a/by any candidate, if the station 
plaque in Sacks’ honor to Theo-| should permit such use to any ome 


dore A. Smith, RCA veepee. Tony | 
Martin also took part in memorial. 
Stars included Steve Lawrence, | 


candidate, it must grant equal use 
to all opposing candidates 
In operation, Section 315 has 





whose draft board gave him de-| proven hopelessly defective, Mick- 
|ferment to make his appearance |elson asserted, pointing out that 
| possible, plus Eydie Gorme, Dick | instead of encouraging free play 
| Clark, Danny & the Juniors, and | of ideas and the interchange of 
personalities from local tv stations. | viewpoints, it has actually worked 
a |to suppress it. The section should 

| be re-examined “vith the purpose 


of allowing broadcasters the jour- 

nalistic freedom they must have to 

serve the public,” he said 
“Anything office holders can 


There’s No Dough 
In Film Festivals; 








to support will be welcomed by 
broadcasters,” Mickelson  contin- 
ued. “In the long run, re-working 
of Section 315 will be of benefit 
00 al lj 0S to office holders themselves, in 
strengthening an important source 


of contact with their constituents, 








Venice, Sept. 9. | and with legitimate candidates in 

Can a film festival ever hope to| making their positions known to 
make money? No, in the opinion | potential voters.” 

of Venice officials. These, how- | The 1960 conventions will be 

ever, point out that some coin! covered on a more selective basis 

: . wean . : ee natioes - rs c i end 

| May be recouped via ticket sales, | he said, having profited from “the 

even under the most trying free- | successful experimert CBS News 

ic ‘tions ich as th: hint, | Pe : é “pa ee : 

list conditions, such a that which | carried out just last ronth in cov- 

pertain here as at all other pic | ering the emergency ses«ion of the 

. ~ is y . 1 Ol 
events and which for this reason UN.” In this instance. magnetic 


live mainly on governmental 
tourist bureau subsidies. 

Venice illustrates its point by re- | 
vealing that year, it “made” 


or | (Continued on page 142) 


TOWNSEND SUSPECTS 





last 


es taldorf. Astoria (N. ¥.)| some $40,000 from ticket sales | 
_fiotel_ Waldorf-Astoria (N. Y.)| alone, hopes to equal or increase | PIC HAD OTHER SLANT 
veepee laude . Philippe Is trying (Continued on page 149) 


Edith Piaf, 
who will not be able to make her 
scheduled Empire Room _ preem 


crash near 
where her car 
Although 
as criti- 
she will not 
form for some time 
now attempting to 
lafonte or a com- 


sustained in an auto 
Lemaury, 
with a truck. 
Ss are not 
cal as first believed, 
be able to per 

Philippe 
get Harry Be 


crashed 


is 


|parable name for the reopening of | 
|the Empire Room will preem with 
French 


a gala 
Hospital, 
Miss Pi 
Georges J 
juries, 


for benefit of the 
N. Y., at $35 per. 
guitar 
Moustaki 

not regarde d 


ai ’s 
also suffered in- 
as serious. 


JUDY MOPS UP 806 


IN SEVEN CHI SHOWS, 


Chicago, Sept. 9. 
With comic Alan King and Nel- 
son Riddle orch, Judy Garland 
grossed an over-capacity $80,000 


for seven Orchestra Hall perform- | 


ances 
Deal to be inked tomorrow 

(Wed.) will return layout, prob- 

ably in a couple months at 


same showcase here. 





Now It Can Be Told 


Secretary of State Dulles is 
reportedly getting his hot in- 
telligence on the world crisis 
from a radio program— 
“World News Roundup,” the 
CBS Radio 8 a.m. newscasts. 

Dulles on his way to the 
Washington airport to see 
President Eisenhower in New- 


port last Thursday (4) caused 
a minor traffic problem. He 
told his chauffeur, CBS es- 


pionage agents insist, to slow 
down so he could hear the 
newscast before boarding his 
plane. The program usually 
orings in Paul Niven from 
Moscow; Pete Kalischer from 
the Far East; David Schoen- 
brun from Paris and Charles 
Collingwood from London. 
It’s also hush-hushed that 
the Secretary of State’s broth- 


er, Allen W. Dulles, director 
of Central Intelligence, nearly 
always requests transcripts of 


“World News Roundup.” 


18 because of serious injuries | 


accompanist, | 


the 

















as = London, Sept 
I Peter Townsend is involved in a 
Capital Circuit dispute over a color film with 
\Liopy LIZ & LES CARPENTERa! Which he was to be associated 


Backed by American financier Jeff 
Hartman, and produced and 
directed by Victor Stolo‘t, the pic, 
Townsend thought, 


Washington, Sept. 9 
Roll Cail, the newspaper of Capi- 
tol Hill, pointedly advises its read- 
ers: “The most inflammable kind 





was to be &a 





_- is the chip on the shoul- | documentary recap of his 18- 
ee oe ; months world tour 

| A new Washington cocktail: the When a friend hinted that his 
Hi-Fi. One sip and you fi-hi. 'participation in the film \ ild 
} — cause displeasure in British royal 

Red Buttons here for a Carter circles Townsend looked closer 
Barron Amphitheatre appearance into the project. He found, to his 
}and a cocktail parts in his honor annoyance, that the finished pic- 
|by the Shoreham Hotel’s Allan|ture would be virtually a fu l- 
| Braloves, was asked what he |length feature on his alleged ro- 
| thought of the Nautilus’ under-the-| mance with Princess Margaret. 
pole trip Townsend immediately left Za- 


greb, where shooting was skedded 
{to begin, and returned to Paris. 


“Oh, that’s nothing,” said 
(Continued on page 150) 
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Allied Asks D. of J. to Cite Par 
And UA for Contempt on Decrees: 


Forcing of Upped Prices Charged 


Allied States Assn 
requested the antitrust 
the Dept. of Justic to 
tempt proceedings in 
Federal Court against Para 
and United Artists for alleged vio- 
lations of the consent decrees via 
the dictating of admission prices. 
The exhibitor unit’s charge against 
Par pertains to the company’s 
royalty deal for the booking of 
“The Ten Commandments.” 

This is the first indication that 
Allied is also going after UA ona 
similar charge. Complaint against 
UA is based on the alleged solici- 
tation of theatres for an admission 
price of a $1.25 for adults and 50c 
for children as a condition for the 
licensing of 
80 Days.” 

Brunt of the “80 Days” com- 
plaint is centered on Morris Lefko, 
special sales representative for the 
Michael Todd Co. who is working 
closely with UA in the seling of 
the picture. Allied Theatre owners 
of Indiana has 
Lefko was formerly 
mount and the exhib 


division of 
seek con- 
the N.Y 


with 
unit 


alleged illegal royalty deal on “10 
C's.” 

According to Allied of Indiana, 
the evidence against Par and UA 
was submitted to the antitrust di- 
vision on Aug. 12. It’s noted that 
if the Government agency refuses 
to act, “we must convince our 
Congressmen and Senators that a 
full investigation of the antitrust 
division for its dereliction in en- 
forcing the decrees is a must early 
in the 1959 session of Congress.” 


No Such Thing As 
Too Much War If 
Story Okay-Wala 


Jerry Wald, weo has a war film, 
“In Love and War,” coming up in 
the midst of the recent attacks 
about the preponderance of war 
films and tl! ction of Ameri- 
can officers and enlisted men in 
these pix, contends that it’s wrong 
to stigmatize a film because of its 





1e dep! 


subject matter. Of prime impor- 
tance, according to Wald, is wheth- 
er the story is a good or bad one 


“It doesn’t matter whether it’s a 


war film, a western or a comedy 
as long as you have a good story,” 
Wald contended 

In New York on a quickie last 
week to discuss releasing plans 
with 20th-Fox on “In Love and 


War” and “Mardi Gras,” two of his 
recently completed productions, 
Wald described his “war film” as 
a controversial anti-war film deal- 
ing with the adjustment to war of 
an intellectual. He said he had re- 
ceived the full cooperation of the 
U.S. Defense Dept. and encoun- 
tered no opposition because of the 
pie’s strong anti-war theme. Wald | 
maintained that the Government 
agencies go through proposed | 
scripts with a sharp eye. He said 
the question of censorship is not 
involved, but that the Defense 
Dept. and the State Dept. want to 
make sure that the best interests 


of the U.S. are served, particularly | ture from 


(Continued on page 16) 


Rubine V.P. of Highroad 


Irving Rubine, former v.p. of 
Dougfair Corp. and Robert Still- 
man Productions, and veteran ad- 
pub exec, has been named v.p. of 
Highroad Productions, of which 
Carl Foreman is exec producer. 

He leaves N. Y. Sept. 15 for 
London where Foreman operates 
Latter recently produced “The 
Key” for Columbia and has two 
more to do for this company, 











has formally 


mount 


“Around the World in 


pointed out that | 
Para- | 
attrib- | 
utes to him the setting up of the| 


Metro-Lanza Again 


Having emerged with a profit 
from “Seven Hills of Rome,” the 
Mario Lanza starrer made in Rome 
in association with Titanus Films, 
Metro is ready to embark on anoth- 





| the exhibitor—specifically, the big 


| film industry. 


er European co-production involv- | 


ing Lanza. 


Deal has been set with Corona 
Films of Germany for a still-un- 


try with Lanza in the lead. Lanza 
has been living abroad for the past 
year. In addition to making pix, he 
has made a number of concert ap- 
pearances. 


Par-Allied Fuss 
Seen Cueing Move 


To Alter Decree 


Row between Paramount and 
Allied States Assn. over interpre- 
tation of the industry’s antitrust 
decree is expected to lead to an 
attempt by certain. distributors 
for an overhaul of the judgmert 

Allied started the battle in ad- 
dressing itself to the Senate Small 





Business Committee. Film com- 
panies, particularly Paramount, 
were not abiding by the decree 
rules, said Allied. 

{| Par general counsel Louis Phil- 


lips provided the rebuttal. Allied 
been inconsistent in various 
matters pertaining to the decree, 
said Phillips, in defending Par 
policies. 

The differences between Par and 
Allied, as aired, have served to 
spotlight what various other dis- 
tribs believe to be a need for 
changes in the trust law as it af- 
fects the industry. And it appears 
they'll be approaching the Dept. of 


has 


Justice shortly for some adjust- 
ments. 
Argument heard on the distrib 


| side is that the decree was entered 
under vastly different industry cir- 
cumstances than exist today. The 
market conditions now prevailing 
are such that two companies—RKO 
and Republic—already have been 
|forced out of business Distrib 
execs insist, further, that the eco- 
nomic welfare of the entire indus- 
try is being weakened by the trust 
measures 
For one, 


they want relief from 


the edict which directs the sale of | 


(Continued on page 10 


GUTOWSXI GROUP NABS 





An American group headed by 
Gene Gutowski has acquired the 
|U.S. and Canadian rights on the 
|German-Polish co-production, ‘The 
| Eighth Day of the Week.” Film 
has been shown at the Venice film 
festival. It’s currently stuck in 
| U.S. Customs which wants to make 
deletions. 

| Gutowski, reported as owning 
the film and having put up 50° 
of the advance money, got the pic- | 
Arthur Brauner’s CCC- 
| Films in Berlin, which co-produced 
|it. He said he planned to set up 
a company in the States, though it 
appears likely that the film wil! go 
via one of the established indie 
dstributors. 

Picture was pulled earlier this 
year from the Cannes film festival 
because the Poles considered if an 
unflattering comment on_ their 
Communist paradise. Picture deals 
with a couple trying to find a room 
in crowded Warsaw. 

Gutowski, a young tv prod: icer | 








| (Continued on page 10) 





‘EIGHTH DAY’ FOR U.S. 


| circuit 


titled film to be made in that coun- | which forced divorcement of pro- 





BIG CIRCUITS & 
THE “BIG DIY 


Product shortage and “rough” 
rental terms notwithstanding, it’s 


circuit—who today is king in the 


It is he, who, more often than 
not, cracks the whip over the dis- 
tributors; and in the final count- 
ing, both sides are playing a kind 
of hide-and-seek game with the 
law which has become so widely 
accepted that the game actually 
has turned into the rule. 

The situation has emerged in 
the wake of the Paramount decree, 


duction-distribution from exhibi- 
tion, forced picture-by-picture sell- 
ing and competitive bidding. Since 
nobody in the industry, whether 
it’s distribution or exhibition, par- 





| ticularly likes the competitive bid 


system, the situation has resolved 
itself via exhibitor “splitting” of 
the product. 

Today, in some 75% to 80° of 
all situations throughout the coun- 
try, the theatres divvy up what 
they'll play, throwing off enough 
to the competition to avoid open- 
ing up the territory to competitive | 
bidding. If, however, an independ- | 
ent feels he’s been getting the} 
wrong end of the stick under the | 
bargain, he’s free to demand that 
the pictures be put up for bids. 

Theoretically, this solves the 
situation. Practically, however, it 
solves virtually nothing. For the 

(Continued on page 149) 


PIX INDUSTRY BEING 
SOLD SHORT: FOREMAN 


Leaders of the motion picture 
industry—those who have been at 
the helm for years—are selling the 
business short. They don’t have 
the love for the industry they 
should have, and this is shown in 
their diversified activities and the 
sale of libraries to television. 

Thus observed Carl Foreman, 
writer and producer, who visited 
New York over the past weekend 
from his London base. Foreman, 
who produces independently in 
association with Columbia, was 
asked if the Col leadership was 
equally to blame. 

Not so, he replied. This company 
is “in” the motion picture business 
like no _ other. President 
Schneider intends to give his all 
for the industry, said Foreman, | 








who noted that while Col’s backlog | tions at the 


also went to tv, this was done 


under the previous | regime. 


| ried on 


Abe | 


\Green-Newman Plan for Splitting 
Loew’s Stirs Wall Street; Would 
Spin Of Studio, Retain Theatres 





‘Paradise’ Lost 

Manager Bill Rush of the 
Capitol Theatre, Cinerama 
outlet in Cincinnati, instructed 
his telephone operators to an- 
swer all calls with, “Hello... 
Search for Paradise,” and ran 
into a crossed-wire situation. 

A woman, who dialed the 
theatre by mistake, found the 
greeting rather astonishing. 
She had intended to call the 
recorder of death certificates, 
whose number is close to that 
of the theatre. 


Onward & Upward . 
With Walt Disney 
In Wall Street 


Walt Disney Productions has be- 








come the darling of Wall Street. 
Shares in the independent produc- 
tion company have been on the 
rise since the beginning of the 
year and sales have been given 
further impetus by an analysis 
which was given ood press cov- 
erage, by the Sutro brokeraze 
house. 


Disney stock has shot up from a 
low of $14 per share to $34.50 
making it the outstanding issue of 
all motion picture shares on the 
New York Stock Exchange. 

The Sutro report, which came 
out last week, drew attention to 
a fact which has long been known 
in the trade. This is that Disney 
pictures for the most nart are 
timeless and consequently hive 
substantial reissue values. Once 
amortized. each production is car- 
the books as being a $1 
entry. 

t's further noted that such pic- 
tures as “Snow White and the 
S<cven Dwarfs” and the upcoming 
“Sleeping Beauty” can be placed 
}on the market every few years 
with good returns likely, 

As previously mentioned, a!l film 
stocks have gone ahead of quota- 
early part of the year 
Disney is head and shoulders above 
all others. 


Rembusch Rans Pat's Phillins For 
Untruths on Allied's ‘White Paper 


Trueman T. Rembusch, Indiana, 
operator and an executive 


lof Allied Theatre Owners of In- | 


| Sen. 


| tices of the Senate Select Commit- 


| 





| 


who escaped from, Poland during Phillips as saying that . 


| 


diana, has charged Louis Pnhillips, 
Paramount v.p. and general coun- 

sel, with issuing “gross un‘ruths” 
and “half truths” in his letter to 
Hubert H. Humphrey com- 

menting on Allied States Assn.’s 
“white paper.” 

Rembusch made the charge in a 
letter to Sen. Humphrey, chairman | 
of the Subcommittee on Retailing 
| Distribution and Fair Trade Prac- 


tee on Small Business. The In- 
|diana_ theatreowner particularly 
takes exception to Phillips’ version 
of the exhibition «: Par’s “The 10 
Commandments” at Rembusch’s 
Crest Theatre in Wabash, Ind. 

Rembusch cites what he _ pur- 
ports to be “specific lies” by Phil- 
lips in the latter’s version of what 
occurred when Rembusch _insti- 
tuted a “pay what you choose” 
policy for the showing of “10 C’s.” 
Employing a chapter and verse 
technique, Rembusch lists what he 
terms Phillips’ “lies” and presents 
| his version of the “facts.” 

For example, Rembusch quotes 
. it (Para- 
mount) received only a ‘percentage 





of the pennies which had been 
collected by Rembusch.” 


The fact, according to Rembusch, 


was the following “Ten Com- 
mandment’ grossed in the Cresi 
Theatre, Wabash, on a ‘Pay What 
You Choose’ policy, $2,050.72 the 
first week and $2,841 the second 
week, for a to‘al of $4,891.72. Con- 


trast this with the average weel!y 


gross of the Crest for the six 
weeks prior to ‘The Ten Command- 
ments’ engagement which was 
$345.93. Pennies? Paramount's 


share of the $4 891 72 gross was 
$3,000.40. Pennies? Connersville, 
Ind., with approximately 5,000 
greater population than Wabash in 
a theatre comparable to the Crest, 


grossed $500 less than Wabash dur- | 


ing the two weeks it showed ‘Ten 
Commandments’ at Paramouni’s 
dictated $1.50 for adults and 75c 
for children. In our town of 
Franklin, Ind., with better drawing 
potential than Wabash, playing 
much later and charging Para- 
mount’s later dictated admission 
price policy of $1.25 adults and 50c 
children for the two weeks’ en- 
gagement, grossed $2,041.10 less 
than Wabash grossed.” 

Pointing out that Par did not 

(Continued on page 149) 


+ On the basis of the activity of 


| Loew's Inc. shares last week, it 
|appears that investors and/or 
|friends of board members Louis 
A. Green and Jerome A. Newman 
are showing interest in the new 
divorcement plan proposed by 
Green and Newman. The two board 
members, who own and control one 
of the largest single blocks of 
shares (believed to be about 200,- 
000 shares), are advocating a spin- 
off of the production-distribution 
company rather than the theatre 
chain. The latter, under the plan, 
would remain part of Loew's Inc. 
along with N.Y. radio station 
WMG\), the foreign theatres, and 
the record and music companies. 
Formal presentation of the 
Green-Newman plan is expected to 
be made to Loew's board of direc- 
tors when it convenes on Sept. 17. 
As part of the plan, it’s understood 
that Green and Newman are ad- 
vocating that the $27,000,000 fund- 
ed debt be assumed by the com- 
pany Which is given the film libra- 
ry, including the post-'48 films 
Last week Loew's Inc. stock 
wound up as the sixth most traded 
shares on the N.Y. Stock Exchange. 


Menday saw a new high for year 
at 2114. According to Wall Street 
sources, Green and Newman are 
making every effort to avoid a 
proxy fight and hope to employ 


their powers of persuasion to con- 
vince prexy Joseph R. Vogel, the 
management team, and the remain- 
der of the 19-man board of the 
value of their plan. 

As far as could be ascertained, 
the Green and Newman pitch goes 
something like this: The studio ts 
the big loser for the company, 
dropping some $10,090,000 annual- 
ly, and as a result is putting a 
strain on the other divisions of 
Loew's, all of which are profitable. 
If the studio is cut down to size 
and made to stand on its own, it’s 

(Continued on page 149) 


Consors in States 
Reacting to Rise 
In O'seas Entries 


The rising number of foreign 
films going into distribution in the 
U. S. has triggered new moves for 
censorship in various states. How- 
ever, complaints about film adver- 
tising in general also are a con- 
tributing factor 

View was set forth in N. Y 
week by an industry exec 
|long watched the censorship field 
| in the States. He noted that 45 out 
of 48 state legislatures are skedded 
to meet next year, and that censor- 
ship proposals are pending in sev- 
eral, with additional ones to be 
exnected. 

Not only will there be efforts to 

introduce censorship, but some of 
the already existing boards will 
make efforts to protect § and 
strengthen their always precarious 
| position. In Maryland, for instance, 
the legislature already has been 
put on notice that an effort will be 
made to push through a bill that 
would establish a rating system for 
films. A special committee estab- 
lished by the legislature so far has 
twice nixed censorship bills sub- 
mitted to it. 


Sol Schwartz’s ‘Tour’ 


RKO Theatres prexy Sol A. 
Schwartz took off this week on one 
of his periodic 0.0.'s of houses in 
Denver, San Francisco and Los 
Angeles. 

He may look at some production 
while in the Hollywood orbit, but 


last 
who has 





this is essentially a survey of the 
j company’s operations. 
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Time For Inventory At Closing 
Of Festival Circuit in Europe 


a 





By HAROLD MYERS 


Venice, Sept. 8. 

The ending of the Venice Festi- 
val on Sunday (7) marked the close 
of the European fest séason which, 
because of the inclusion of Brus- 
sels, has been even more extensive 
than in previous years. It should 
aiso be the time to start an urgent 
reappraisal of industry policy to 
determine the most effective way 





in which these tnternational junk- 
ets can be used to benefit Holly- 
wood generally, and not merely | 
serve as a jumping off point for | 


the few official entries. j 


With the principal Continental 
festivals in Cannes, Brussels, Ber- 
lin and here, the pattern of par- 
ticipation by the Motion Picture 
Export Assn. has virtually followed 
a stereotyped pattern. A limited 
budget of some $8,000-$10,000 has 
been spent on publicity and enter- 
tainment. The advertising has usu- 
ally been restricted to displays in 
the vicinity of the festival theatre 
and to the manning of a stand for 
the distribution of handouts on the 
official entries, while the entertain- 
ment side is mainly restricted to 
one major social gathering 

At Venice, however, Frank Ger- 
vasi, he MPEA’s local rep, 
changed the entertainment for- 
mula, by organizing a.series of 
small private parties in lieu of the 
mass cocktailery, and has found 
that it has paid off in high level 
goodwill. Realizing that out of his 
total budget only about $2,000 
would be available for entertain- 
ing, he decided in favor of a num- 
ber of small luncheons at which 
guests could be handpicked and, 
in this way, reckons he has pene- 
trated all the influential sources in 
a way that would have been im- 
possible at a mass reception. 

At one such luncheon, for exam- 
ple, the guest of honor was the 
Iialian Undersecretary for Enter- 

(Continued on page 12) 


Youngstein’s Sell 


| 








Big Product Like 
Barnum & Bailey’ 


Hollywood, Sept. 9. 
Max E. Youngstein, United Art- | 
ists v.p., yesterday (Mon.) attacked |! 
the sort of industry thinking that | 
has seen dwindling ad-pub backing 
of top films. “It is ruinous and self- 
deluding to release important | 





? 


Berger Quits As Baiter 
Of Distribs; He Now Has — 
A Crush On Jailbirds 


Minneapolis, Sept. 9. 
One of the industry’s toughest 
scrappers in the cause of “justice | 
for exhibitors,” local longtime ex- | 


|hibitor leader Bennie Berger, says and print orders. 


he’s through fighting film compa- 
nies and for theatreowners. 

The time that has been con- 
sumed by him in these battles 
henceforth will be devoted to} 
what’s now of even greater inter- 
est and concern to him—‘“the re-| 
habilitation and fate of even less 
fortunate fellowmen than exhibit- | 
ors,” he avers. | 

These fellowmen are convicts | 
and discharged prisoners who have | 
been engaging his attention and 
whp now will have more of his 
time to the motion picture busi- 
ness’ exclusion, asserts Berger. 

Although he still owns and op- 
erates a theatre circuit, Berger 
says his decision is due to the fact 
that “greedy” film companies’ sales 
policies have plunged the industry 
into extreme depths, exhibitors re- 
fuse to stick together and battle | 
for a common cause and the prison- | 
ers’ cause needs more attention 
than it has been getting. 

“What I’m_ concerned about 
now,” says Berger who has many 
other business interests in addi- 
tion to his theatres, along with 
numerous philanthropic ones, “is 
convicts’ welfare while they’re still 
in prison and after their discharge.” 
“That's why I’ve taken the presi- 
dency of the International Prison- 
ers Aid Society’s Minneapolis chap- 
ter. And that’s why I'm attending 
the Society’s national convention 
in Detroit this week.” 

Berger’s interest in this philan-| 
thropy extends many years back, | 
he points out. He was appointed a | 
member of the Minnesota gover- 
nor’s committee on state prison re- | 
forms and has been a leader in 
moves to develop the men’s re-| 
habilitation while they're still in| 
the penal institutions and their | 
welfere after discharge. 


RON REAGAN BACKS BILL. 
ON UPS & DOWNS TAX 


Washington, Sept. 9. 
Homeward - bound legislators 
tock with them copies of a bill 
which would give tax relief to 
wage earners with fluctuating in- 











| company. 


jing of a 


‘Spider’s’ 400 Houses 


Hollywood, Sept. 9. 
American International has 
booked “The Spider” into 400 the- 
atres throughout the country for 


Halloween midnight (Oct. 31) 
preeming. Opening sets double 
company record for mass bookings 


Pic, produced by Bert I. Gordon, 
will be given heavy point-of- 
purchase promotion. 


Mpls. Radio's 109, 
Of Gross to Plug 








Eternity Return 


| 
Minneapolis, Sept. 9. 

There has been much exhibitor 
clamor against percentage as a 
distributor policy. But now in this | 
territory theatreowners are playing 
a picture, the reissued “From Here 
to Eternity,” on percentage with 
radio stations as well as the film 


For around-the-clock broadcast- 
three-minute recording 
especially prepared to exploit the 
reissue, WLOL here is receiving 
10% of the gross from United 
Paramount’s local 1,000-seat Lyric. 
The cost for the radio time if 
bought on a straight ratecard basis 
would have been prohibitive, but 
the station was willing to make the 
deal to demonstrate its worth as 
a sales medium. 

As of last week, “Eternity” was | 
in its second Lyric week after 
having outgrossed “Twilight of the 
Gods” (in its second week) and 
“The Naked and the Dead” (in its 
third week at advanced $1.25 
admission) at the other two Para- 
mount loop houses, 4,100-seat 
Radio City and 2,200-seat State, 
respectively. The “Eternity” initial 
week's take was $8,000, so that 
WLOL received $800. 

Paramount continued the radio 
broadcasting on the second week 
and chopped down the newspaper 
ads to next to nothing. Ev. Seibel, 
Paramounf circuit advertising- 
publicity head here, gives credit 
for the boff boxoffice results en- 
tirely to the radio selling. 


The recording in question, dis- 
tributed by Columbia along with 





| “Ben Ber.” ... 


Dubbing Cockney Into ‘English’ 


London, Sept. 9. 

Phil Hyams, Eros Films’ topper, is considering dubbing the 
voices of the kids in the Max Bygraves’ starrer, “A Cry from the 
Streets,” for American consumption. Hyams told Varrety: “At 
least three prominent U.S. film people have assured me that the 
children’s authentic cockney accents will be incomprehensible to 
the American ear.” 

“Cry” has got away to such a strong start both in the U.K. and 
in other countries that Hyams is determined that nothing shall be 
allowed to stand in the way of a similar success in the States. The 
recent big grosses of Eros’ product have convinced Hyams that 
horror pix and comedy are what audiences want and their forth- 
coming program reflects that theory. Among the films skedded 
for early production are “Emergency Ward 10,” based on a popu- 
lar commercial tv series, “Jack the Ripper,” “Fiend Without A 
Face” and “Touch It Light,” a comedy about an ack-ack gun site. 

Eros is also to make another pic with Bygraves as soon as his 
commitments permit and a suitable subject has been found. 


PEFFEFOFEFOH OF 


New York Sound Track 


Se Me int te te i tn I i 





Ante tn i i tn 





The censors: South Africa nixed “South Pacific,” objecting to that 
“You've got to be taught how to hate” song . .. Australia banned 
“Fiend Who Walked the West,” but England gave it an “X” (for adults 
only) certificate . .. Whatever happened to those projects for filming 
“The Cardinal”? . . . Roland V. Lee will shoot “The Big Fisherman” 
in Metro’s 65m widescreen process. Buena-Vista will release . .. The 
in-the-water clinch scene which 20th-Fox has been using in ads to plug 
“In Love and War” isn't any longer in the picture. Dana Wynter, who's 
in it with Bradford Dillman, compiained the shot made her look as if 
she had no clothes on .. . The Globe marquee finally came down. 

Columbia finally took the wraps off Carl Foreman. The independent 
producer, who is aligned with Col, faced a press conference Friday 
(5) for the first time since he was a focal point of the House Un-Amer- 
ican Activities Committee years ago—and since okayed. This bit of his 
background drew no spotlight at the session with reporters. 

Life is getting on the Entertainment Number kick with a double- 
feature edition (Xmas-New Year's). Cosmopolitan has one primed for 
November. 

Jack Lord gets star billing over the title for the first time when he 
appears with Robert Taylor, Tina Louise and Fess Parker in Para- 
mount’s “The Hangman,” which rolls Sept. 22 . . . Lisa Kirk gets a 
plug in Metro’s “North by Northwest” via lobby posters at the Plaza 
Hotel heralding her forthcoming appearance in the Persiam Room. 
Location scenes for the picture were filmed in the Plaza lobby .. . Sol 
C. Siegel, Metro production chief, and J. J. Cohn, studio executive, 
left for Europe over the weekend to look in on M-G production abroad. 
Main stop will be in Rome for a look-see at progress being made on 
“Cat on a Hot Tin Roof,” grossed more than $100.000 
in Labor Day weekend bookings, according to Metro . . . Peter Riethof, 
prexy of American Dubbing Co., at the Venice Film Festival lining up 
pictures for dubbing into English. 

Note from Ernie Emerling, Loew’s Theatres pub-ad chief. re last 
week's Soundtrack item that peaches sent out by the company did not 
come from the orchard near Loew's New Jersey drive-in: “Wanna bet 
they didn’t come from Loew-ey’s 35, New Jersey's greatest drive-in? 
A year ago, we bought the adjacent property to provide space for fu- 
ture expansion and as an investment. With the property, we inherited 
a full-blown peach orchard. I'd love to see the shipping label someone 
claims originated in Georgia.” 

Joseph A. Macchia, secretary of Loew’s Inc., and Theodore R. Kupf- 
erman, secretary and general attorney of Cinerama Productions Corp., 
are campaign manager and assistant campaign manager, respectively, 
for John Lindsay, GOP candidate for’Congress in 17th district .. . Ed 
Sullivan spent three days with Metro’s “Ben Hur” company in Rome 
filming footage for his show .. . Harry Goldberg, Stanley Warner pub- 
ad chief, off to Australia to assist in introduction of Cinerama at Plaza 
Theatre in Sydney on Sept. 17. . . Bill Ornstein, former Metro pub- 
licist, named sales promotion director for “Tosca,” which S. Hurok 
will present as a roadshow attraction in the U.S. and Canada... “Gigi,” 
which has been playing to capacity at the Royale Theatre, on a hard- 
ticket policy, is adding an extra performance on Thursdays beginning 


product without the promotional | ran Sage nag - yd 
- ; 4 p. 
men and money and the momen- | thomas Curtis (D., Mo.) who failed 
tum that developed the mass mar- | to get bill through 85th Congress, 
ket,” Youngstein told UA’s inter-| but hopes for better luck next 


national convention here of ad-pub ' 
execs and field representatives. | 

UA business and product are “at 
an all-time peak.” commented 
Youngstein, adding: “and so is the 
ad-pub operation.” UA’s gross in 
the first six months of the current 
year hit a new high of $37,450,000. 
Company now has a record 65 field 
exploitation men in its employ. 

Youngstein made it clear he 
didn’t want any “Madison Avenue 
soft sell approach.” He said films 
are a “circus-type business.” 


UA SETS GOALS ON 
U.S.-0’SEAS LIAISON 


Los Angeles, Sept. 9. 

Details of United Artists’ new 
policy of closer liaisen between 
the domestic and foreign promo- 
tions! operations will be  blue- 
printed at four-day advertising- 
publicity - promotion convention 
now in session at Ambassador 
Hotel here. Entire format of com- 
pany’s bally plans for next 12 
months also is being finalized. 

Meet. which started Sunday (7) 
is under co-direction of v.p. Max 
E. Youngstein, national ad-pub- 
exploitation director Roger H. 
Lewis and Mori Krushen, exploita- 
tion manager. William J. Heine- 
man, distribution v.p., also is par- 
ticipating in conclave, as is Samuel 
Cohen, homeoffice publicity mana- 








ger. 


time. | 
Bill, which was backed by actor 
Ronald Reagan, who had appeared 
as witness before House Ways and 
Means Committee early this year 
in support of measure, would ma- 
terially benefit film stars whose 
incomes can vary between feast 
and famine in successive years. 





the picture, contains an excerpt- 
from the dialog of one of “Etern- 
ity’s most torrid scenes along with 
a narrator’s highly dramatic de- 
scription of the picture as a whole. 

Byron Shapiro, Columbia branch 
manager here, claims that the cam- 
paign has been proving just as 
highly successful elsewhere as 
here and that the reissue now in 
most situations is piling up better | 
grosses than the first showings of 
most of the company’s pictures of 
recent years. 





Sale of 100,000 Shares of UAStock — 
By Officers Shown in SEC Report 


Washington, Sept. 9. 

Sale of 100,000 shares of eran 
Artists Corp. class B common stock 
during July is a high point of the 
new Securities & Exchange Com- 
mission monthly report on who's 
selling or buying what. The re- 
port covers filings made wi’ : SEC 
between July 11 and Aug. 10. 

The hefty bundle of UA class 
B common was disposed of by the 
following, in the number of shares 
specified: Robert S. Benjamin, 
23,687; Robert F. Blumofe, 2,250; 
William J. Heineman, 11,844; 
Arthur B. Krim, 23,687; Seymour 
M. Peyser, 3,000; Arnold M. 
Picker, 11,844; Charles Smadja, 
11,844; and Max E. Youngstein, 
11,844. In each case, the number 
of sh-s sold represents approxi- 
me:~'y one-sixth of the total num- 
ber of class B common shares held 





| by each. 


(This is a capital gains 
deal.) 

The SEC explained that the 
group, all officers and/or directors 
of the company, own the stock in- 
volved “beneficially through 
Arthur B. Krim and Roberta S. 
Benjamin, as joint tenants, pur- 
suant to an agreement dated Feb. 
25, 1957.” 

The report discloses that eight 
officers and directors of Columbia 
Pictures Corp. acquired the capital 
stock of Fico Corp., which then 
held 19,670 shares of Columbia Pic- 
tures but which raised its holdings 
in the film company to 30,361 
shares later in July. The stock 
purchasers involved are the Ralph 
M. Cohn trust, Alfred Hart, Leo 
Jaffe, Paul N. Lazarus Jr., Abra- 
ham Montague, Abraham Schnei- 
der, Schwartz & Frolich (Charles 
Schwartz) and Donald S. Stralem. 





(Continued on page 14) 


Sept. 18 .. . Universal prexy Milton R. Rackmil back at his homeof- 
fice desk after series of conferences at studio . . . Eva Marie Saint has 
arrived in to join the “North by Northwest” company which has been 
shooting“in New York with Alfred Hitchcock producing and directing 
. . « George Pal in from London to confer with Metro execs on plans 
for Christmas launching of “Tom Thumb,” a live action and puppet film 
. . « Lester A. Schoenfeld will have four shorts in Broadway houses 
when the “The Defiant Ones” opens at the Victoria, with “This is Ber- 
muda” scheduled for the engagement. “Tonight in Britain” is at the 
Plaza, “Swan of Avon” at the Baronet, “Three Roads to Tomorrow” 
at Loew’s State... 


Ze. A. to N. » A 
William Allyn 
Sylvia Ashton 
Jack Benny 
James B. Conkling 
Jack Dempsey 
Henry Ginsberg 
Leonard H. Goldenson 
Abner J. Greshler 
Henry Jaffe 
Karl Malden 
James Mason 
Dan Melnick 
Sal Mineo 
Tom Moore 
Maureen O'Hara 
Millie Perkins 
Mary Pickford 
Milton R. Rackmil 
Elmer C. Rhoden Jr, 
Gilbert Roland 
Eva Marie Saint 
Irene Sharoff 





N. Y. to L. A. 


Bert Barkas 
Milton Berle 

Mrs. Tobe C. Davis 
Eddie Fisher 
Robert Jacks 
Marvin Josephson 
Bob Keeshan 
Herb Landon 
Margaret Leighton 
Billy Pearson 
Tom Sarnoff 

Sol A. Schwartz 
Oliver Smith 


N. Y. to Europe 


Ann Bontempo 
Eric Burger 


Walter Slezak J. J. Cohn 

Lee Strasherg Joe Lustig 

Philip A. Waxman Nicole Millinaire 
Europe to N. Y. Jack Mills 


Noel Coward 
Chris Gampel 
William Gaskill 
Herbert L. Golden 
Harry E. Gould 
Stanton Griffis 
Francis S. Levien 
George Pal 


Bernard Musnik 


Tom Patterson 
Phillip Schweidel 
Sam Shayon 

Sol C. Siegel 
Roy Thomson 
Luben Vichey 
Darryl F. Zanuck 
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MISSION TO MOSCOW: PIX SWAP 


MPEA Envisions Jan. 1 as Start Of 


Playdate Status of Russ Pix Here 


A good Soviet film today gets approximately 100 dates in the 
States, Nicholas Napoli, prez of Artkino, distributor of Russian 
films in the U.S., said last week. When it comes to the average 
Russ import, the total runs to between 20 and 40 dates. There’s no 


house in the country entirely dev 


oted to playing Soviet releases. 


Figures make it plain that, unless an unusual push is put behind 
the Soviet pictures that may be bought by members of the Motion 


Picture Export Assn., 


they may find it tough to get them booked 


widely in this country. When the public has been interested in a 
given film—as it currently appears to be in “Bolshoi Ballet” and as 
it was some years back in “The Grand Concert”—the pix have got- 
ten proportionately wider circulation. 








0th Stumps for BO. Bonfire Via 


Relighting of Smalltown Houses 


Running counter to the policy of ¢ 


some of its competitors, 20th-Fox 
is making every effort to encourage 








Auckland's ‘SP’ Todd-A0 


the reopening of smalltown houses | 


all over the country. 

According to Alex Harrison, 
20th’s general sales manager, these 
efforts, conducted at the local level 
by the 20th salesmen, have been 
successful in a surprisingly large 
number of instances, with the field 


sending in long lists of houses that | 


have been relit. 

“We believe that the more thea- 
tres there are, the better not only 
for us, but for the entire industry,” 
Harrison commented in N.Y. last 
week. 20th is offering a number 
of incentives, including easy terms 
and guarantees of product, to the 
small exhibitors to get them either 
to keep their theatres operating or 
to reopen them where they have 
closed. “We are in a contracting 
market here at home and we must 
do our best to keep it from grow- 
ing smaller,” Harrison said. 

In this 20th differs from several 
of the other majors who, privately, 
have taken the position that (1.) 
there are too many theatres any- 
way, and (2.) it costs more to serv- 
ice some of these houses than it’s 
worth in terms of the film rental 
they throw off. 

Where 20th differs from several 
of the other distribs is that it has 
more product to offer than most. 
Since the exhibition pattern has 
ehanged, with a great many situa- 
tions running fims longs d cut- 
ting down on their weekly changes, 
the booking potential—particularly 
on the smaller pix—has dropped. 
Decrease in volume of playoff has 
been of considerable concern to the 
20th sales brass. 

Typical examples of closed thea- 
tres in the midwest area alone, 
which have reopened under 20th 


prodding, would include the Elec-| 
tric at Blockton, the Croft at Ban-| 


croft, Elite at Laurens, Star at 
Marquette, all in Iowa; the Civic, 
Webb City; Nomar, Wichita; Ritz, 
Caldwell; Dakin, Lakin; 
gent, Winfield, all in Missouri and 
Kansas; the Gem, Gillettt; Lake, 
Winneconne; Community, Athens, 
all in Wisconsin; Capitol, Bristol, 
South Dakota; Roxy, Argyle, and 
Ulen at Ulen, all Minnesota; Table 
Rock in Table Rock; 
Humphrey; Aladdin, Butte, in Ne- 
braska, and others. 


Top Trade Bd. Duo 
Due for Brit-US. 
Pix Talks in D.C. 


When talks for a new Anglo- 
American film agreement open in 
Washington Sept. 30, chances are 
good that both David Eccles, presi- 
dent of Britain’s Board of Trade, 
and Sir Frank Lee, permanent un- 
dersecretary to the board, will be 
on hand. British team in the past 
has been led by Lee. 

As far as the American side can 
see, the negotiations will be un- 
eventful, though they always serve 
as grounds for a useful exchange 
of views. Deal in the main en- 





compasses remittance regulations, 
and no changes in that setup are 
expected. 
The Yanks get a basic $17,000,000 
(Continued on page 10) 


Auckland, U.Z., Sept. 9. 

Amalgamated Theatres, a 47- 
house chain here, will introduce 
the Todd-AO process in one Auck- 
|land cinema by Christmas. First 
| screening in new process will be 
“South Pacific”. 

“Around the World in 89 Days”, 
| curréntly playing Auckland and 
| Wellington, is being shown on 
| standard 35m. 


Big’ Pix Conceal 
The Little Charms, 
Sez Mark Robso 





Director Mark Robson says that 
the prevalence of “big” themes in 
films has blotted out some of the 
imaginative detail work on the 
screen which used to charm and de- 
|light audiences, particularly in 
comedies. 

“The art of saying things with 
the camera alone, which was really 
a hangover from the silent days, 
has more or less died out.” Robson 
opined in New York. “What we 
jare doing today really are more 
cinematic plays that leave little 
room for detail.” 

Robson said that there were di- 
rectors left on the Coast who still 


JOHNSTON JUNKET 
4 QUID PRO QUO 


By FRED HIFT 


Eric Johnston, president of the 
Motion Picture Export Assn., ex- 
pressed the hope last week that all 
Zim dealings with the Soviets 
eventually would revert to normal, 
commercial channels. “As a mat- 
ter of fact,” he said, “I think we 
should deal that way with all the 
Iron Curtain countries.” 

Johnston and Turner Shelton, 
head of the U.S. Information Agen- 
cy’s film division, leave New York 
teday (Wed.) for Helsinki on their 
way to Moscow, where negotiations 
with the Russians for a picture deal 
are due to start Sept. 15. There 
appears to be a good deal of confi- 
| dence that an arrangement will be 
| worked out. 
| The MPEA board in N. Y. last 
week voted Johnston full powers 
to represent the MPEA member 
companies in Moscow, both in the 
| Sale of Yank pix to the Russians 
and in buying Soviet features for 
“ogarticipating” companies. This, 
of course, means that only those 
distributors who sell films to the 
Soviets will be asked to take on 
Russian pictures for release in the 
States. 





State Dept.’s ‘Sell’ 

Johnston told Variety it was his 
assumption that, if a deal is signed, 
the U.S. State Dept. will then call 
| in leading exhibitor representa- 
|tives from throughout the States 
and will impress on them the ne- 
; cessity of booking the Russian fea- 
|tures. This would be in tine with 
the Government's feeling that the 
‘cultural exchange agreement be- 
| tween the two countries must be 
implemented as far as possible. 
While they have received no as- 
surances from either Johnston or 
the State Dept., the Soviets never- 





theless have made it plain that 
they figure on seeing their pictures 
jwidely distributed in the US. 


| Johnston has told them on several 
| occasions that he isn’t in any posi- 
it on to give any guarantees on that 
| score. It’s plain, however, that if 
| the Government is anxious to have 

Hollywood pix seen throughout 
| Russia, some way will have to be 

found to reciprocate in the States. 
| Thus, via pressure from Wash- 
l ington, the exhibitors will end up 


Creme de la Kremlin-U'S. Pix Barter 





Corman 0.0.’s Typee’ 


Hollywood, Sept. 9. 

“Typee,” picturization of the 
Herman Melville classic which was 
to have been produced and di- 
rected by John Huston for Allied 
Artists as a Gregory Peck starrer, 
may now be put out by indie Roger 
Corman. 


the Nigel Balchin screenplay with 
him and will seek a co-production 
deal with a foreign company while 
abroad. He'll try to line up pro- 





duction coin while in Australia, 
, Singapore, the Philippines and 
India. 





See More Pix For 
Russkys in Swap, 
Denying a Dearth 


Washington, Sept. 9. 

There is a possibility that more 
pictures—about six—will be 
screened for the Russians when 
negotiations on a motion picture 
exchange resume in Moscow Sept 
15. Turner Shelton, Goverment 
rep on the U.S. team (Eric Johns- 


chief of the U.S. Information 
Agency, told Variety that 25 more 
pictures have been made available 
since the original 160 were offered 
to the Russians last March. 

This, according to Shelton, {fs 
a dearth of product for the new 
mission-to-Moscow he and Johns- 
ton will make. The Soviet delega- 
tion sat through a marathon screen- 
ing of 67 pix last spring, but 
departed without reaching an 
agreement. At that time, it was 
understood about 12 had won 
Sovexport approval. 

Shelton indignantly denied re- 
ports of any industry dissatisfac- 
tion as basis for the one-week 
postponement of the Anglo-Rus- 
sian talks. He pointed out that the 


v 


Corman, who left last week on a, 
three-month world tour, has taken" 


ton is the other member) and film | 


| strong contradiction of rumors of | 


Washington, Sept. 9. 

Two highly optimistic men— 
representing the Government and 
the motion picture industry—em- 
| plane for Moscow today (Wed.) 
| Sincerely believing Russia will buy 
and will be screening American 
| films by next Jan. 1. 

The Soviet Union hasn't bought 
jan American picture since “100 
Men and a Girl,” starring Deanna 
Durbin, in 1938. 
| In interviews here before leaving 
|for Russia, Eric Johnston, MPEA 
| president, and Turner Shelton, 
head of motion pictures for the 
| U.S. Information Service, said 
| they expect success when the talks 
| start this time in Moscow Sept. 13. 
| The last conference was broken 
off last April 29 when the Soviet 
delegation was called home. 

“I have every reason to believe 
an agreement can be worked out,” 
Shelton said. “I think it would 
be reasonable to anticipate that 
| American films can be on Russian 
;screens around the first of the 
| year.” 


| The deal—involving about $700,- 
000—is no bulky loot for Holly- 
wood, but it is considered of top 
| priority importance to Uncle Sam's 
| State Dept., always in search of 
some method of getting the truth 
|}about America into as many Rus- 
|sian minds as possible. The Fed- 
eral government thinks American 
|films would make a major con- 
| tribution toward selling the United 
States to the average Soviet Ivan, 

And, officials here ask, what else 
j is there to turn to with the 
| Russians so clever in jamming 
| Voice of America broadcasts and 
|} so successful in banning all U.S. 
|newspapers, magazines, books, 
etc.? 

The deal to be talked over in 
| Moscow is expected to result in 
the sale of about 12 American 
films at about $60,000—or a little 
less—each. U.S. distributors will 
probably buy about seven Russian 
films in return—but the agreement 
definitely will provide for no ratio 

(Continued on page 149) 


Exhibs Need 256 





sought the significant little touches | in approximately the same position 
'which, as in the case of Ernst|as the distributors, ie, having to 
Lubitsch, would contribute greatly | play ball whether they like it or 
to the enjoyment of the show.|rot. Neither Johnston nor the 
\“But when you deal with these|company toppers pretend that 
enormous subjects, the main aim/|they’re delighted with having to 
is to get good performances. There! ship pix into the Soviet Union, and 
is no desire they are making it quite clear that 


MPAA has been away from Wash- 
ington all summer, first to Europe, 
then Latin America, most _ re- 
cently to the west coast. As a 
result, his request for a delay to 
give him more time for preparation 
is “reasonable,” and Shelton re- 


More For Radio 
Or Drive Doomed 


and Re-| 


Coronado, | 


tricky, or perhaps not even to be 
particularly expressive in cinema- 
tographic terms alone.” he added. 
Robson, whe just finished “Inn 
(Continued on page 18) 





Too Many Crepehangers 
In Pix Biz; Showmanship 


Needed: Aussie’s Turnbull 


Sydney, Sept. 9. 
| Ernest Turnbull, chief of the 
Hoyts’ loop here, said that the film 
industry must get rid of “calamity 
howlers” pronto and set its house 
in order to meet new entertain- 
{ment and economic trends. 

Turnbull said that the onslaught 
of tv here had caught a lot of 
folk with “their pants down” who 
were now going to the wailing 
all instead of fighting back to keep 
afloat via good shomanship. 

He pointed out that top pix like 
“Witness for the Prosecution” 
(UA), “Kwai” (Col), “Peyton 
Place” (20th), “80 Days” (UA), 
and “10 Commandments” (Par) 
were still pulling outstanding busi- 
ness in the keys. Turnbull said that 
the bow this month of Cinerama, 
|with Todd-AO swinging in next 
October with “South Pacific” 
should see a tremendous boxoffice 
uplift here. Australians are willing 
to pay top admissions for class 
\fare at all times, Turnbull added. 
Turnbull, who’s in charge of 180 
| cinemas here, said the most deva- 
stating blow administered to the 
| (Continued on page 10) 





to be particularly 


they are doing so only under the 
}urgings of the State Dept. Some 
distribs do, however, see a con- 
| siderable commercial potential in 
the release of top Soviet features 
in the U.S. 

Johnston As U.S. Rep 

In authorizing Johnston to buy 
films from the Soviets, MPEA took 
an unprecedented step inasmuch as 
|the organization in the past has 
frequently turned down requests of 
a similar nature from “friendly” 
| nations like the French, the Ger- 
;}mans and others. There's one fine 
point to be considered, and that is 
that Johnston isn’t going to the 
Moscow negotiations as MPEA top- 
per, but as a member of a two-man 
State Dept., team. Thus, in theory 
at least, he is buying these pictures 
‘or the Government, which in turn 
is acting for the companies. 

Johnston acknowledged that, in 
acting as a unit in their dealings 
with the Soviets, the companies 
gained certain bargaining advan- 
tages. At the same time, he held 
that a great deal more was to be 
said for normal commercial inter- 
course, with each distributor mak- 
ing his own deal. That’s the way 
he Russian talks were originally 
set up. Later, this was changed— 
apparently at the urgings of the 
State Dept—and the companies 
licensed MPEA to negotiate for 
them, 

Part of the reason for the switch 
was the Soviet insistence on a quid 
pro quo in any deals, the type of 
reciprocity specifically nixed un- 
der the cultural exchange pact. 

(Continued on page 14) 








quested the delay via State Dept. 


‘Fourth-Dimensional Man’ 
Shooting in Pennsylvania 
With H’wood ‘Trick’ Help 


There are as many ways of film- 
ing a picture as there are of skin- 
nig a cat, and Hollywood, though 
it has better facilities, isn’t neces- 
sarily the mecca of all producers. 

Jack Harris, a regional distribu- 
tor-turned-producer, thinks he’s 
proving the point via his activities 





ly has “The Fourth-Dimensional 
Man” before the cameras. The 
entire picture is being shot there, 
but some of the technical know- 
how for trick photography still has 
to be imported from the Coast 

Film is a science-fiction thrilier 
in color and widescreen and, 
though it’s quite elaborately con- 
ceived, Harris counts on bringing 
it in for under $400,000. Un- 
burdened by a studio overhead, 
and so far not even tied to any 
distribution deal, he feels he’s tak- 
ing a risk worth taking. 

“I know we're nearing the end 
of the horror cycle,” he said, “but 
the pictures with a gimmick stil! 
are doing well.” 

Harris, who runs a regional dis- 
tribution setup out of Philadelphia, 
went into production with his 
Fairview Productions Inc., turning 
out “The Blob” as his first picture, 
also at the studios at Chester 
Springs, Pa. It was made for 

(Continued on page 14) 





in Pennsylvania where he current- | 


An urgent plea has been issued 
to exhibitors for an additional 
25,000 that is required so that the 
radio portion of the proposed cam- 
paign of the -business building 
| drive can be launched. Budget 
lfor radio time and production 
costs is $380,000. If the $25,000 
|is raised, it’s expected that the 
|radio campaign will be launched 
| within 30 days after the money is 
received. 

According to a bulletin issued by 
| Theatre Owners of America, there 
will be a radio campaign if the 
| money comes in immediately, but 

that if it doesn’t, the entire indus- 

| try business building campaign is 
dead, 
So far the major circuits have 
converted one-third of their 
pledges into cash. At the moment, 
| all exhibitors who have promised 
to put up some coin for the busi- 
|ness building program are being 
polled for permission to apply one- 
| third of each pledge just to radio. 
| The cash for one-third of all the 
pledges will be $25,000 short of 
the money required for radio. 

It’s apparent from the appeals 

being made that many theatremen 
| have so far reneged in honoring 
their pledges, a factor that has led 
|many industryites to the conclu- 
| sion that the business building 
|campaign is dead. Even if the 
$25,000 is raised to launch the ra- 
dio drive, it’s feared that the re- 
mainder of the proposed ambitious 
| plan is doomed, 
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Houseboat 


Warm comedy with good box- 
office appeal in Cary Grant 
and Sephia Loren. 


- Hollywood, Sept. 5. 

Paramount release of Paramount-Scribe 
production, produced by Jack Rose, 
directed by Melville Shavelson. Stars 
Cary Grant, Sophia Loren; features 
Martha Hyer, Harry Guardino, Eduardo 
Ciannelli. Sereenplay by Shavelson & 
ose; camera, Ray June; editor, Frank 
Fracht; music, George Duning. Previewed 
Aug. 21, 58. Running time, 112 MIN 

Cary Grant 
Sophia Loren 
Martha Hyer 





Tom Winston 
Cinzia Zaccardi 
Caroline Gibson 


pO Fe Harry Guardino 
Arturo Zaccardi........ Eduardo Ciannelli 
Alan Wilson 


(a06eeas Murray Hamilton 
Elizabeth Winston ........ Mimi Gibson 
David Winston ........-. Paul Petersen 
Robert Winston ........ Charles Herbert 
Mrs. Farnsworth Madge Kennedy 
Mr. Farnsworth ....... .. John Litel 
Harold Messner .... Werner Kiemperer 








The voyage of “Houseboat” is to 
a nearly extinct era in motion pic- 
tures when screens and hearts 
bubbled over with the warmth of 
original family humor. Wholly new 
and superbly lensed, it is, by all 
means, a welcome return trip, cap- 
tained by Cary Grant who will have 
little trouble guiding the Para- 
mount film to a welcome return at 
the boxoffice. “Houseboat” also 
should be the first financially suc- 
cessful American film excursion 
for Sophia Loren, strange in that 
it’s mostly a “woman's picture.” 

The beauty of “Houseboat,” as 


conceived and executed by Mel | Josita 


Shavelson and Jack Rose, is the 


beauty of a growing love and | Blan 


understanding, of an outsider’s 


“intrusion” to help the emotions | go, 


along and of the lightness yet im- 
portance with which the conflicts 
are handled. 

It's a perfect role for Grant, who 
plays a government lawyer sep- 
arated from his wife and who, upon 
her accidental death, is brought 
into contact with his three chil- 
dren, none of whom are very 
friendly toward him. The two boys 
and the girl, in fact, rebel against 
him, but the now-patient father is 
determined to straighten out their 
neuroses and gain their love at the 
same time. Enter Miss Loren, a 
full-blown lass with lovely knees 
who’s been iept in tow by her 
father, a noted Italian symphony 
conductor, and who takes the first 
chance to get away from it all. 
Grant, though he takes her for a 
tramp, hires her as a maid at see- 
ing her ability to handle his chil- 
dren upon first meeting. Cff goes 
everyone to the country, and when 
their intended home, being moved 
to the Potomac, is struck by a train, 
the crew boards a decrepit house- 
boat, puts it in a state of repair, 
and through living together begin 
to understand and love each other. 
This, of course, also goes for the 
two adults (by now, he’s noticed 
her knees) and all ends merrily in 
a shipboard wedding ceremony 
attended en masse by the recondi- 
tioned children. 

Grant mixes concern with dis- 
concern and says more with a head 
tilt than most residents of situa- 
tion comedy are able to say with an 
entire script. He may not always 
understand his children, but he’s 
certain to keep filmgoers on his 
side while he’s trying. Miss Loren 
continues to act better in irate 
Italian than in emotional English, 
but, despite a physical appearance 
that overcomes any inner talents, 
she is believable and sometimes 
downright warm as the lover of 
Grant and his children. 

Harry Guardino is outstanding 
as a fiery wolf who will take any- 
thing but a wife, and, with this 
role, steps up a notch in proving 
himself a top film actor. Martha 
Hyer, becoming typed as the rich 
“other” woman, is, as always, beau- 
tiful and skillfully competent. 
Eduardo Ciannelli is fine as Miss 
Loren’s father, and Murray Hamil- 
ton is very good as Grant’s military 
friend.s e 

As one might expect, the mop- 
pets—Mimi Gibson, Paul Petersen 
and Charles Herbert—steal the 
show. Miss Gibson portrays a 
childish fear with finesse; Petersen 


| 20s Sept. Saanze | 


Hollywood, Sept. 9. 

With only Jerry Wald’s “The 
Sound and the Fury” at work, 
20th-Fox otherwise will take a 
production hiatus for balance of 
September. 

Quintet of films, however, are 
skedded to roll during October: 
“Say One for Me,” Frank Tashlin 
to produce-direct; “Snow Birch,” 
Sydney Moehn production; “White 
Terror of the Atlantic,” Samuel G. 
Engel production; “Warlock,” 

iward Dmytryk to produce-di- 
rect; “Compulsion,” Darryl F. 
Zanuck production. 























makes his “wrong path” well trav- 
eled; and Herbert is a real hijacker 
of audiences’ hearts, 

Rose, who produced, and Shavel- 
son, who directed, scripted “House- 
boat” from their original story. It’s 
light and happy all the way round, 
and it’s put together with taste. 
There's corn, to be sure, but the 
bin hasn’t been filled to capacity. 

Technically, the film is excel- 
lent. Ray June’s Technicolor-Vista- 
Vision photography is artistic, and 
there are fine shots of Washington, 
De. 

One of film’s top attributes is its 
musical score—a colorful, frothy 
creation by George Duning. And 
the two Jay Livingston-Ray Evans 
tunes—‘“Almost in Your Arms” and 
“Bing, Bang, Bong”—are catchy 
enough to give “Houseboat” an 
extra shove. Ron, 





Sea Fury 
(BRITISH) 


Thrills and romance on sea 
and land. Geod solid per- 
formaaces, a piquant heroine 
and hefty storm sequences add 
up to holding entertainment. 


London, Aug. 26. 
Rank release of Ben Fisz production. 
Stars Stanley Baker, Victer MoLagien, 
Luciana Paluzzi. Directed by C. Kaker 
Endfield. Screenplay, John Kruse and C. 
Raker Endfield; camera, Reginald Wyer; 
editor, Arthur Stevens; music, Philip 
Green. At Odeon, Leicester Square, Lon- 

don, Aug. unning time 97 MINS. 








Baker 
n 





Fred Johnson 
Jack Taylor 
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“Sea Fury” is an entertaining 
blend of sea adventure and roman- 
tic intrigue on land. There are 
very sound performances, a fas- 
cinating Spanish background and 
the pic represents a worthwhile 
booking for most houses. 

Off the Spanish coast, two tugs, 
one British, the other Dutch, com- 
pete for prize money gained by the 
dangerous job of salvaging wrecks 
off the Spanish coast. Stanley 
Baker, a first mate, gets a job as a 
deckhand on the “Fury,” skippered 
by Victor McLaglen. When Mc- 
Laglen’s first mate dies and Baker 
is promoted to second officer, he 
antagonizes the crew of the 
“Fury.” 

Meanwhile, despite his years, 
McLagien is infatuated by Luciana 
Paluzzi, a beautiful young Spanish 
girl. Her father insists on her be- 
coming affianced to McLaglen, for 
his money. But she and Baker are 
drawn together. She is in the 
tricky position of having to defy 
her father. He is in the even 
tougher spot of having to double- 
cross his fiery-tempered skipper. 

This romantic intrigue, while 
entertaining, should be merely a 
background to the drama at sea, 
but it takes a long while for the 
sea thrills to work up and the do- 
ings on land tend to dominate too 
much of the film. Nevertheless, 
when the big sea sequence does 
come it fairly bursts on to the 
screen and will have audiences 
biting nails with tension. In a 
tremendous storm the “Fury” sets 
off to rescue a valuable abandoned 
ship. It is loaded, with sodium 
which is likely to explode at any 
moment. Baker courageously leaps 
on to the floundering ship, makes 
the towline fast and then makes 
the sodium cargo safe. Here the 
storm effects are wonderfully 
realistic and the excitement flares. 

There are some hefty fist fights, 
salty dialog and one very saucy 
scene when Miss Paluzzi_ visits 
McLaglen’s ship and drives him 
to near desperation as, behind a 
screen, she changes into the undies 
and gown that he has given her as 
a present. 

McLaglen’s craggy personality, 
sometimes riproaring, sometirhes 
engagingly kind and simple, dom- 
inates the scenes in which he ap- 
pears. Baker gives a _ straight- 
forward, virile performance as the 
hero and Luciana Paluzzi, a Con- 
tinental actress, is an appealing 
dish. 
are played by a number of sound 
British supporting actors and 
Roger Delgado as Miss Paluzzi’s 
oily father and Robert Shaw, as 
Baker’s chief enemy, give excellent 
portrayals. 

Reginald Wyer’s lensing makes 


An assortment of sailors | ola m 





the most of the Spanish locations, 
and the storm sequences, and 
those ‘cked in the studio, are most | 


effective. !n short, “Sea Fury” is| 
a useful 2 of its tvpe, which 
micht y ever tter hod| 
th: ‘ a shade 
leisui. ning, stich. 


Villa!! 
(COLOR—C’SCOPE) 


Physical values highlight this 
handsome outdoor actioner, 
best aimed at oater markets. 


Hollywood, Sept. 5. 

20th-Fox release of Plato Skouras pro- 
duction. Stars Brian Keith, Cesar Romero, 
Margia an; costars Rudolfo Hoyos. 
Directed by James B. Clark. Screenplay, 
Louis Vittes; camera (De Luxe Color), 
Alex Phillips; music, Paul Sawtell & Bert 
Shefter; editor, Benjamin Laird. Pre- 
viene Sept. 5, ’58. Running time, 72 
M . 


Brian Keith 











Harmon 

Fierro .. Cesar Romero 
Julie ... Margia Dean 
Villa ..cccocccceceocecs . Rodolfo Hoyos 
MGriana ..+.seeeeeenee Rosenda Monteros 
Gabe ....cccccccvcccccess Carlos Muzquiz 
Manuela ...ccscccecesses Elisa Loti 
Tenorio .. . Enrique Lucera 





Jose Trevino 


Capt. Castillo 
~* Rafael Alcayde 





Pajarito Mario Navarro 
POGREO oc ncves Jose Espinoza 
Rancher ..... Lee Morgan 
Don Octavio Felix Gonzalez 
Bailarina Flamenca..... Gisela Martinez 
ee eee Jose Trowe 
COTTER 2 cscvescccccs Raphael Sevilla Jr. 
PD eco ccnanduvaveones Lamberto Gayou 


Jose Lopez 


Abraham Gonzalez , e 
Angelina Regis 


Mujer Elegante Tren.... 


DOMME . oc cscccccsece Carlos Guarneros 
Teniente Rural ......... Jorge Russek 
OND on cccccescccccces Eduardo Pliego 


“Villa!!” is a Plato Skouras pro- 
duction for 20th-Fox, and although 
it is obviously a budget picture it 
has been skillfully done in some 
areas so that it appears a bigger 
presentation than the money that 
went into it. It is an action picture 
that concentrates on the more ro- 
mantic aspects of the Mexican 
revolutionary’s career. Handsomely 
photographed on Mexican locations 
in CinemaScope and DeLuxe Color, 
James B, Clark has directed with 
an eye to the outdoor market where 
it will find its most ready accept- 
ance. 

Louis Vittes’ screenplay picks up 
Villa, played by Rudolfo Hoyos, 
when he was still a smalltime 
bandit. His chief lieutenant, Cesar 
Romero, and he are joined by an 
American, Brian Keith, shortly be- 
fore his banditry is put to the serv- 
ice of Mexican patriots attempting 
to overthrow the feudal landown- 
ers. His final conversion comes 
when he meets the men intent on 
overthrowing the government to 
bring land to the peons. It is 
helped by the savage treatment 
given his family and other peasants 
by the hacienda owners. 

_Hoyos makes a_ sympathetic 
Villa, playing with intelligence as 
well as*the unlettered vigor that 
apparently was characteristic of 
the man, His boisterous side is 
shown in romantic episodes, chiefly 
with Margia Dean, latter appealing 
as an American singer. Keith’s role 
is that of a gun-runner who be- 
comes concerted to Villa’s cause, 
and Romero contributes some hu- 
mor with his swashbuckling por- 
trayal. 

“Villa!!” does not have the im- 
pact it might if its script had been 
more incisive in the delineation of 
the title character. The romance 
between Keith and Miss Dean 
seems an intrusion and an unneces- 
sary one that does nothing to for- 
ward the action, slowing it rather. 
With this diversion and the epi- 
sodic nature of the screenplay, it 
is not always clear exactly what 
Villa and his fellow compatriots 
were up to and why. 

A plus factor is the photography 
by Alex Phillips, especially in 
some stirring action shots. The 
Paul Sawtell-Bert Shefter music 
is also militant, underlining the 
important passage. Other technical 
credits, inaluding Benjamin Laird’s 
editing, are good. Powe. 





The Bleb 
(COLOR-SONG) 


Exploitable science-fiction en- 
try for juvenile market; good 
prospects. 





Paramount release of a Jack H. Harris 
Production. Stars Steven McQueen; co- 
stars Aneta Corseaut, Earl Rowe. Directed 
by Irvin S. Yeaworth Jr. Screenplay, 
Theodore Simonson and Kate Phillips, 
from idea by Irvine H. Millgate; camera 
(DeLuxe Color), Thomas Spalding; music, 
Jean Yeaworth: song, Bert Bachrach, 
ae P i og eg Hillmann. 

radeshown in N.Y., t. 58. Running 
time, 85 MINS ” 


BE avis +ensosdueeaus Steven McQueen 
JUG .......ceccccvcsece Aneta Corseaut 
Pee BAG, cocescceesccees rl Rowe 

MD. codewseesees voce Olin Howlin 





With the science-fiction cycle 
still in orbit, “The Blob” has good 
good prospects of turning a profit 
for both its producer and distribu- 
tor. Film has a cast of unknowns, 
but its exploitable angles will be 
sufficient to stir up interest among 


| sci-fi fans and younger filmgoers, 
production | 


Picture is the initial 
of Jack H. Harris, a regional dis- 
trib in the Philadelphia area who 
plans a series of similar pix to 
cash in on what he believes is a 


}strong market for such product. 





with “The Blob” budget a reported 
$240,000 and _ with Para 
handling distribution, comf 
returns seem assured. Ee 

, which Theodore on- 
Bg Kaye Phillips screen- 
played from an idea by Irvine H. 
Millgate, will tax the imagination 
of adult patrons. However, the 
dialog and most of the situations 
are tailored to the teenage set and 
they should reciprocate at the 
wicket. 

A small Pennsylvania town has 
been plagued by teenage pranks. 
Hence, when highschoolers Steven 
McQueen and Aneta Corseaut re- 
port that a parasitic substance 
from outer space has eaten the 


e 


local doctor and his nurse, no one | Rizzio 


will believe them. Especially 
when no bodies can be found. Of 
course, this menacing purple sub- 
tance later makes itself apparent 
and the authorities take steps to 
halt the holocaust. (‘Purple Peo- 
ple Eater” would have been a 
natural for a tag). 

Neither the acting nor direction 
of Irvin S. Yeaworth Jr. is par- 
ticularly creditable. McQueen, 
who’s handed star billing, makes 
with the old college try while Miss 
Corseaut also struggles valiantly 
as his girlfriend. Routine support 
is provided by Earl Rowe and Olin 
Howlin in lesser roles. 

Star performers, however, are 
the De Luxe color camerawork of 
Thomas Spalding and Barton 
Sloane’s special effects. It’s ap- 
parent that much of the budget 
went into this area. Production 
values otherwise are geared to 
economy. Music of Jean Yea- 
worth helps sustain a suspenseful 
mood which could have been 
heightened if 10 or 12 minutes 
were sliced from the running 
time. Other technical credits are 
standard. ; 

Intriguing is the title number, 
“ae by Bert Bachrach and 
Mack David. It’s sung offscreen 
by a harmony group as the credits 
unreel, Novelty tune has_ been 
cut on such labels as MGM and 
Dot and obviously is a potential 
biz stimulator. Picture, inciden- 
tally was lensed at the Valley 
Forge, Pa., studios. Gilb~. 





To Nhei the Equeh 
(The Island of Silence) 
(GREEK) 





Venice, Sept. 2. 

Messaglos release and production, Stars 
Orestis Macris, Nina Seuridou, Giorgio 
Cabanellis; features, Giannis Sparidis, 
Tzanis Courcoulakos. Directed by Lila 
Courcoulacou. Screenplay, Vanghelis; 
camera, N. Gardelis; editor, G. Tsaoulis. 
At Venice Film Fest. Running time 80 
MINS. 


.. Orestis Macris 
seen Nina Sguridou 
.. Giorgio Cabanellis 
we Giannis Sparidis 
Tzanis Courcoulakos 








Pic deals with a touchy back- 
ground of a leper colony on an 
island off the Greek mainland, It 
is fairly primitive technically but 
handles its ticklish subject with 


taste and sometimes makes its 
theme ring with deep flashes of in- 
sight. 


But on the whole the pic is too 
meandering and ordinary for other 
than lingo spots in the U.S. It 
does not have much exploitation 
possibilities either. It tells how a 
femme and male doctor manage to 
get needed cures into effect to 
help the banished peoples. Thesp- 
ing, direction and technique are 
all wanting but are helped by a 
definite note of sincerity. 

Mosk, 





Otarova Vdova 
e (Otar’s Widow) 
(RUSSIAN-COLOR) 





Venice, Sept. 1. 
Soviet release of Grusia Film produc- 
tion. Stars Veriko Angiaparidze, G. Sceng- 
helaia; features Andronikashvili, Zhorz- 
holani. Directed by Mikail Ciaureli. 
Screenplay, Ciaureli and A. Belianshvili; 
camera, (Sovcolor) D. Kandelaki, D. Feld- 
man; music, S. Sinzadze. At Film Festival, 
Venice, Running time, 75 MINS. 
Otar’s Widow ..... Veriko Angia 
Gheorgi covece sae Bee 


elaia 





_ Oldfashioned, heavyhanded hand- 
ling of a similarly dated story 
make this Soviet item hard to take 
fer any audience. Add the propa- 
gandistic undertones which abound 
throughout, and you have few if 
any redeeming features. No ex- 
port. interest whatsoever. 

Nor is casting cuch better, with 
four Principals walking through 
their roles in energetic but empty 
fashion. More than a story of 
Otar’s widow, who sees her son 
live and die before her, it’s about 
the son’s unhappy love for the 
rich princess on whose land he 
works, and who only realizes this 
infatuation after he is killed in a 
fall. Soviet dictums are often 
mouthed in soliloquy by the char- 
acters. Color is occasionally ex- 
cellent, especially in Georgian ex- 
ter‘ors, but at other times very ir- 
regular in quality. Hawk. 








The Man Inside 
(BRITISH—C’SCOPE) 


Cops-and-robbers chase sto 
with some tension, comedy 
and good marquee names; 
brisk entertainment for most 
audiences, 








London, Sept. 1 

Columbia release of a Warvich Giarela 
Huth) faetnction. Stars dack Palance 
Anita Ekberg, Nigel Patrick. Directed by 
John Gilling. Screenplay, John Gilling 
David Shaw, from novel by M. E. Chaber; 
camera, Ted Moore; editor, Bert Rule; 
music, Richard Bennett. At New Victoria 
London. Running time, 97 MINS. i 
- Jack Palance 
- Anita Ekberg 
Nigel Patrick 
Anthony Newley 
Bonar Colleano 
Sean Kelly 








Franklin sess . Sidney Jame 
Organ-grinder . Donald Pleasence 
DY ebdnivnseanedes ss Eric Pohlmann 
BED whibws aosecbecs6se0<e Gerard Heinz 
Sr aaa airgun Alec Mango 
ft % — “aera Anne Aubrey 

i Husband oh 0AS wakes Bill Shine 
BE WO oe cccccccses Joan Ingram 
Jane Leyto y - . Naomt Chance 
Desk k, Lisbon...... Maxwell Shaw 





“The Man Inside” could have 
been an absorbing psychological 
peek into the mind of a humble 
little man, vain as a peacock, who 
aspires to riches, power and the 
love of beautiful women. He ig 
ready to rob and murder to satisfy 
his ambitions. But any such sub- 
tlety has been tossed away in favor 
of a routine cops-and-robbers chase 
yarn. As such, it has some sus- 
pense, some comedy and two or 
three capable performances. It of- 
fers brisk entertainment and its 
stellar appeal should make it a 
safe booking for all auciences. 

For 15 years Nigel Patrick has 
been a depressed clerk, coveting a 
famous diamond. Patiently, he 
waits his chance and by cunning 
(and a killing) steals the rock. He 
blossoms out as a cosmopolitan 
man-about-Europe. Jacx Palance 
is a private sleuth, hired to track 
down Patrick. Soon Palance, Anita 
Ekberg (she claims the jewel right- 
fully belong to her family), and 
Sean Kelly and the late Bonar 
Colleano, a coupla murderous 
thugs, are all hot after Patrick 
and the stone. 

The trail begins in N. Y. and 
carries on endlessly through Lis- 
bon, Madrid, Paris and London, 
leaving a trail of skulduggery and 
murder before Patrick gets his 
poe Scotland Yard gets the rock 
and Palance gets Miss Exberg. The 
screenplay is too predictable and 
there are too many directorial 
loose ends for “The Man Inside” 
to achieve the tension that it might 
have done. However. there is suf- 
ficient incident to keep an audi- 
ence mildly amused. 

The two best performances come 
from Patrick and Anthony Newley. 
The former gives a suave, dapper 
show, and it is a pity that his char- 
acter has not been developed. 
Newley, who came to the fore in 
“Oliver Twist,” when a kid actor, 
has developed into a splendid char- 
acter comedian. In this pic, he 
plays an ingratiating Madrid cab 
driver, with a disarming eye for a 
pretty girl and a genius for avoid- 
ing trouble. This is a rich, amus- 
ing performance and mops up most 
of the comedy opportunities. 

Palance, electing to play the dick 
with a vacant eye and a perfhanent, 
vapid grin, is adequate as the 
tough, patient pursuer while Miss 
Exberg has little to do but look 
shapely, which she achieves with 
a minimum of effort. Colleano, in 
his last role before his death in 
a car crash, and Kelly provide icy 
menace as the thugs. Sidney James, 
Donald Pleasence and Eric Pohl- 
mann are among the supporting 
artists who chip in with sturdy 
cameos. bs 

Ted Moore and Cyril Knowles 
do sound work with their cameras 
and audiences get some tantalizing 
glimpses of world capitals in the 
chase scenes. There are a couple 
of songs, “The Man Inside” and 
“Trudie.” neither of which seem 
destined to be hits. Rich. 


Briefs From The Lots 


Hollywood, Sept. 9. 

Frank P. Rosenberg bought 
Helen MacInnes’ current _ beste 
seller, “North from Rome,” for 
roduction next year in Italy as 4 
nited Artists release .. . Marvin 
Miller will narrate Walt Disneys 
“Sleeping Beauty”... Elliott Arn- 
old’s upcoming Knopf novel, “That 
Others May Live,” story of U.S. 
Air Force Rescue Squadron, pur- 
chased by Alan Pakula for indie 
production Rodolfo Hoyes 
snagged featured role in W5’s 
“The Miracle” . . . Greta Thyssen 
replaces Zsa Zsa Gabor as fourth 
star of “Mr. Pharaoh and thé 
Cleopatra,” joining Gilbert Roland, 
Dina Merrill and Cesare ! — 
in stellar lineup of RP O-" 
poduction which is rolling in Hav- 
ana under direction of Don We's- 
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COMPO Winning With Back to Wall 


Council of Motion Picture Organizations, which recently scored 


a major victory on the tax front 


is in a tenuous position. Theatremen are not shelling out adequate- 
ly to support the trade association and as a consequence its oper- 


ations must remain limited. 


COMPO barely gets by because of the faint fiscal backing pro- 
vided by theatremen. There’s clearly little show of gratitude for 


the work which the organization 


cent tax accomplishment will save exhibition a minimum of $30,- 
000,000 annually. Three previous victories account for many more 


millions in exhibition’s till. 


Yet, the membership contributions aren’t coming in. 


COMPO is hard pressed for cash 
services of Sindlinger & Co. had t 


Also, COMPO originally was set up to engage in research and 
public relations, as well as tackling adverse legislation. But noth- 
ing can be done in these fields unless sufficient revenue rolls in. 

As a matter fact, there’s not a single major item on the outfit’s 
agenda. There’s some hope of getting a fullscale meeting together 
and this likely will see an airing of COMPO's financial difficulties 
and the pressing need for theatremen to ante up. 


(separate story) for theatremen, 


has accomplished. The most re- 


That 
is reflected in the fact that the 
o be dropped. 








To Raise Coin for Theatres, Start Em 


Out as Stores & Co 








avert: Lippert Plan 





Hollywood, Sept. 9. + | 


Because banks are looking 
askance at bankrolling of new film 
theatres, Robert L. Lippert has in- 
augurated a new plan—now in its 
guinea pig stage—of securing fi- 
nancing for construction of large 
commercial buildings in residential 
shopping centers, then converting 
the completed stores into theatres. 

Idea is being tried in Lippert's 
Corbin Theatre between Tarzana 


and Woodland Hills in the San 
Fernando Valley outside L. A. and 
at the Buena Park Theatre on 
Highway 39. Blueprints on both 


Capitol’s Marathon War | 


The war film cycle may be 
dimming, but not for the Cap- 
itol Theatre in N. Y. 

It started with “Kings Go 
Forth,” has “Naked and the 
Dead” current, is bringing in 
“Dunkirk” and is following 
up with a service comedy, 
“Onionhead.” 


Exhibs to Save 











e 
. | | 
call for erection of regular framing | $30-Mil P y 
for large stores with high ceilings. er @ar 


completion of the basic 
removable theatre 
fronts will go up. Over the store 
floor will be built a wood floor 
which ramps up, then down, for 
good viewing. Each theatre will 
seat 565. 

Reason for convertible construc- 
tion is not that Lippert lacks faith 
in the theatre business, he said. 
“It’s just that so many people keep 
crying that the theatre business is 
dead, you can’t get financing for 
theatre buildings.” Both banks and 
insurance companies are involved 
in financing Lippert’s two new the- 
atres, each of which, with land, 
will cost $165,000. 

While coin is primary reason for 
unique plan, further advantages 
are earned, according to Lippert. 
First, the shopping centers are in 
new, heavy populated areas, and 


Upon 
structures, 


From Cut in Tax 


| Tax relief signed into law by 
|President Eisenhower last week 
will represent a saving of $30,000,- 
|000 annually for exhibitors, accord- 
|ing to Robert W. Coyne, special 
| counsel for the Council of Motion 
Picture Organizations. 
| And this is only the amount 
| “that shows,” added Coyne. He ex- | 
|plained that further benefits will 
} accrue to exhibs but these are not 
immediately measurable. For ex- | 
ample, theatremen who had been | 
holding their admission prices at | 
the 90c level can now raise the | 
| tariff to $1.05 and still escape aj} 
| tax bite. | 


Previously the exemption ap- | 


DISTRIBUTION GETS A GIRDLE 





VELTE afaT EM 
CRYSTALLIZING 


By HY HOLLINGER 


The long-discussed overhauling 
and streamlining of what has been 
termed a costly and antiquated dis- 
tribution system is slowly but sure- 
ly taking place on a _ piecemeal 
basis. Although the manifestations 
of the changes are barely notice- 
able because they are not being 
accomplished in one fell swoop, 
the distribution organizations of 
the major film companies are none- 
theless in the throes of a revolu-| 
tionary upheaval to meet the real-| 
istic conditions of the present-day | 
and future film market. 

Various branch offices, both in 
the U.S. and abroad, are being 
skeletonized. In addition, domestic 
backroom facilities in the U.S. are 
being merged or turned over to 
outside organizations and foreign 
exchanges are being combined, 
with one company taking on the 
handling of the sale and distribu- 
tion of films in one country while 
another company performs a simi- 
lar task in another. 

Downgrading Some Cities 





The time-honored pattern of the 
maintenance of 32 exchanges in| 
the U.S. appears doomed in the 
midst of the industry-wide move 
to reorganize and streamline the 
distribution setups. It’s conceiv- 
able that the major distribs will 
continue to maintain offices in each 
of the 32 cities as heretofore, but it | 
appears obvious that certain cities 
will be downgraded. Offices for- 
merly manned by a staff of 30 
will now be run by units of from 
five to 10 employees. 

The majority of the offices will | 
no longer be designated as! 


branches, but will more likely be | 


known as sales offices. Full 
branch offices will perhaps be 
maintained in eight regional cen- 
ters, with the men in charge of 
these offices having the title of 
branch managers. Execs in charge 
of the remainder of the offices 
spread throughout the U.S. will 


| be termed sales managers or sales | 


representatives, 





| 


Field Exploitation by Majors 
In Tailspin Cued by Economics; 


Dip in Co-op Ads Worries Exhibs 


+ Exploitation field activities of 
the major companies are on the 
wane. Trend is reflected not only 
in the reduction of permanent field 
men employed by the distributors 
but in the downward adjustment 





What Else? 
Hollywood, Sept. 9. 
Promotional possibilities for 
some films are endless. 


Bill Watters, publicist for of cooperative advertising coin 
“The Case of Dr. Laurent,” allocated by the companies for 
French film on natural child- | joint efforts with exhibitors, 
birth, had an offer for a tie-up The reduction of staffs is, for 


the most part, the result of an 
economy kick. Universal moved in 
that direction only last week, fir- 
ing a number of its exploiteers. 
A recent study showed that 20th- 
Fox now has nine men in the field, 
including one in Canada. It doesn't 
—like some other distribs—employ 
“swing” men who branch out from 


M-G Action Cues 
New MPEA Slice |is'ss"icn'suzet™* 


° with seven men operating in the 
On renc F S | field and two each stationed at the 
| sphetaios homeoffices. Paramount 


maintains a crew of six in the field, 

Action by Metro has forced the | Warner Bros. uses five plus two 
Motion Picture Export Assn. to | working out of N.Y., and Universal 
divide its 70 French licenses on the | was down to four plus two at the 
basis of its global license formula | homeoffice. Total is now further 
among the MPEA member com-/|reduced. United Artists tends to 
panies. Association had hoped to | take on men as they are needed 
hold off pending receipt of allofthe to work on individual pictures, 
110 French licenses due for the| which to a degree is true of the 


on the pic’s premiere from 
Lane Bryant. 











year which started in July. 
Division highlights what appears 
to be waning French enthusiasm 
for divvying up the 40 remaining 
permits on the basis of “service” 
to the French industry on the part 
of the U.S. majors. This is the 
first year that the French have in- 
sisted on such an arrangement, 
which in effect amounts to handing 
out a bonus at their discretion. 
The French decision to hand out 
40 permits has had the effect of 
splitting the companies. Impres- 
sion is that, while they “officially” 
oppose the allocation by the 
French, the four outfits which hope 
to gain by such a policy—20th- 
Fox, Metro, United Artists and 
Columbia—aren’'t pushing for a re- 
versal. This is seen as one reason 
why M-G was so eager for appli- 
cation of the formula to the 70 
licenses already in MPEA hands. 
So far, there has been no clear- 


This trend is obvious from the | cut definition from Jacques Flaud, 


recent cutbacks and overhauling 
accomplished by Universal. 
Dropped from the U raster were 
four veteran district 
who were replaced by branch man- 
agers operating on a regional basis. 
At the same time, U put sales man- 
agers and sales representatives in 


thus, the theatres are well posi-| plied to tickets costing 90c and | charge of other offices rather than 


tioned. Second, the shopping cen- 
ter parking area doubles for thea- 
tre parking—an essential item in 
congested areas — and Lippert’s 
Corbin will have parking for 600 
cars, while his Buena Park will 
accommodate 280. Third, if the 
theatre doesn’t prove successful, it 
is not restricted by being a one- 
purpose building and it can be re- 
converted into a commercial store. 

Lippert’s circuit, with the two 
additions, numbers 37 houses, in- 
cluding the double Capri-Riviera 
which will be remodeled from the 
present Dahl Theatre. 


8 Buff Houses Protest 
Law Vs. B.0. ‘Stimulants’ 


Buffalo, Sept. 9. 


Eight picture theatres have peti- 
tioned the Buffalo Common Coun- 
cil for relief from ordinances pro- 
hibiting “inducements” to patron- 
age stimulation. Houses include 
seven Basil (‘ndie) neighborhoods 
and eastside Rivoli. 

Particular complaint is against 
the section of the city ordinances 
which require all entertainment 
licenses to contain a statement that 
no gambling, raffle or lottery of 
anything of value will be con- 
ducted on the premises. 

In a surpiise editorial the in- 
fluential Buffalo Evening News has 
recommended to the council grant- 
ing of the relief requested within 
legal limitations, 





| under. Admissions over that 
|amount were clipped for 10%. 
Under the new setup, tickets up 
ito $1 are free of any tax. The 
10° nick applies to sums over $1. 
The application, further, is to be 
a major portion of each dime; an 
exhibitor thus can charge $1.05 and 
still be not subject to any levy. 


U DROPPING MORE 
AD-PUB STAFFERS 


Another cutback in its homeof- 
fice and field pub-ad force was 
made last week by Universal, 
which apparently has launched a 
new retrenchment program. 

Pinkslipped at the homeoffice 
were Jack Lazarus, co-op adver- 
tising supervisor, and artist Gene 
Gianbalvo, as well as several de- 
partmental secretaries. Fieldmen 
axed—all veterans in company 
service — were Maurice “Bucky” 
Harris, who headquartered in Bos- 
ton; Mike Vogel, Washington, D.C., 
and Duke Hickey, who covered the 
Cleveland and Cincinnati territory. 

These cuts touched off numer- 
ous rumors among staffers that 
there’s more to come. It felt that 
the company is overhauling its en- 
tire organization to handle some 15 
pictures annually rather than 
maintaining a staff geared to han- 














die the 30 or more films Universal 


branch managers. 


As an example of U's streamlin- 
ing, the company will reduce its 
Charlotte, N.C., branch to skeleton 
size on Sept. 22. Employees have 
been placed on notice as of Sept. 
19. It appears that the office will 
be run in the future by a sales 
manager, a booker and a few sec- 
retaries. Accounting activities will 
be transferred to Atlanta and ship- 
ping and inspection chores will be 
taken over by the Carolina Film 
Depot. 

Cases In Point 

A similar trimming already has 

been accomplished in Albany, N.Y., 


‘where the company’s office is pres- 


ently run by a manager designated 
as a sales representative. it’s al- 
most certain that the same thing 
will take place in other cities. Al- 
though the changes brought about 
at Universal are more noticeable 
because they were accomplished in 
a concentrated period, indications 
are that the same moves are and 
will be made by other companies. 
United Artists, for example, named 
sales managers to head the offices 
in Washington and Minneapolis 
when branch managers resigned. 
No one in the industry expects 
the alterations in the distribution 
and sales setup to take place over- 
night, but its obvious that film 
company execs are acutely aware 
of the situation and are seeking 
the best methods to streamline the 
releasing organizations so they can 
operate more economically with- 
out impairing the efficiency. 





managers | films which could earn any 





head of France's Centre Nationa 
de la Cinematografie, of the de- 
gree of activity in behalf of French 
one 
of the majors a portion of the 40 


licenses. Factors involved are pro-| 


duction in France, investment in 
French production and the release 


| of French films outside France. 


Though they originally agreed to 
Flaud’s proposition of leaving the 
division of the 40 permits up to 
the French, the American com- 
panies have been trying to per- 
suade him to drop the idea. Flaud 
at one time planned to form a com- 
mittee to rule on who should get 
what, but he hasn't been able to 
form it, there being resistance from 
both the Yank reps and his own 
French producers. 

What Metro has accomplished, 
some say, is to accept, in effect, 
the French allocation idea and 
more or less forced Flaud to go 
through with it. 


LANUCK’S P.A. IN N.Y. 
TO DRUMBEAT ‘ROOTS’ 


Producer Darryl F. Zanuck this 
week related in N. Y. his problems 
in making “The Roots of Heaven” 
on location in French Equatorial 
Africa. “Looking at the film we 
got out of it, I'd say it was worth 
it,” he said, adding: “But I 
wouldn’t do it again.” 

“Roots” will cost $4,000,000 when 
all work done on it is completed. 
It’s due to open as a roadshow at- 
traction at the Palace Theatre, 
N. Y., in mid-October. Running 
time will be 140 minutes. Zanuck 
and Sol A. Schwartz, prez of RKO 
Theatres, are huddling on whether 
or not to have an intermission. 





‘Zanuck, who got in from Paris four 


(Continued on page 14) 


| other companies also. 


Some of the independent pro- 
| ducers, operating under their orig- 
| inal distribution contracts with the 
| majors, have begun to fret over 
| what they conceive to be a decline 
in the exploitation services offered, 
Taken together with the elimina- 
t tion of some branches by several 
of the companies, they have ar- 
gued that distribution charges 
| should be revised downward ac- 
| cordingly. 

One ad-pub expert in N.Y., com- 
|menting on the staff reductions, 
| said the field exploiteers’ strength 
|today was “enough to keep the 
| bases covered, but definitely not 
|enough to work into depth.” 

As for co-op advertising with 
|exhibitors, the policy varies, but 
'there’s no doubt that the distribs 
have become more tigh‘fisted. One 
company, confirming that there 
| had been a policy revision, said the 
|actual amount of money allocated 
| hadn’t been cut, but the number 
of situations in which it was will- 
| ing to make co-op deals had been 
| reduced. 
| Explanation was that it now 
| favored co-op deals where the im- 
| pact of the ads went beyond the 
| strictly local situation. 

Another distributor said co-op 
deals were always under review 
and depended a great deal on the 
picture. “If we launch a picture 
and it does so-so, why should we 
throw good money after bad,” the 
reasoning ran. “If, on the other 
hand, a picture starts off like a 
house on fire, then we'll throw in 
a lot of extra support via co-op 
ads.” (In co-op advertising the dis- 
| tributor shares 50-50 with the ex- 
hibitor in monies spent over and 
|above the normal house budget. 
| In the instances of the big circuits, 
the distributor at times will throw 
in extra coin for big ads which 
comes out of his own pocket.) 

While co-op advertising is still 
a fixture with the keys throwing 
off the biggest grosses, the smaller 
houses are having trouble con- 
vincing distributors to go in for 
co-op deals. “They’re setting these 
ridiculous budgets and then want 
us .0 bail them out,” was one dis- 
tributor complaint. “In the long 
run, it’s still the theatre that reaps 
the prime benefits. It's always the 
fellow with the first money who 
wins.” 


UA’s Herb Golden Back 


Herbert L. Golden, United Ar- 
tists v.p. in charge of vidpix oper- 
ations, returned to the homeoffice 
this week after four weeks in Eu- 





rope. 
In addition to a swing around 
the Continent, he conferred with 
British television interests about 
co-production of films for tv. 
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L.A. Strong with H.0/s; ‘Cat’ 
Lively 276, 2d, ‘Island Snorkel 
19156 in 3, Monster-Caveman 196 





Los Angeles, Sept. 9. 

Heavy biz continues at first-runs 
in the majority of situations with 
strong holdovers dominating the 
week. “Cat on a Hot Tin Roof,” 
following a terrific $31,100 open- 
ing frame, is holding to an expect- 
ed smash $27,000 for its second 
round at the Fox Wilshire as the 
week’s leader. 

Combo of “The Camp on Blood 
Island” and “Snorkel” heads up 
the openers with an oke $19,500 in 
sight at the Downtown, Wiltern 
and New York Fox, closely fol- 
lowed by “How to Make a Mon- 
ster” and “Teenage Caveman,” 
which is heading for a good $19.- 
000 at the State, Hawaii and Up 
town. 

“A Certain Smile,” in its first 
general run with seeond features, 
should hit a mild $11,500 at the 
Orphetim, Vogue and Ritz. Among 
regular holdovers, “The Hunters” 
and “Cattle Empire” are shaping 
to a hefty $21,000 in their second 
lap at the Pantages, Los Angeles 
and Loyola. 

“Big Country” looms a _ stout 
$13,000 in its third round at the 
Warner Beverly and “Reluctant 
Debutante” is a strong $12,000 in 
its third canter at the Fox Beverty. 
“The Key”, coupled with “Apache 
Territory,” looks like a neat $11,- 
600 for second lap in its first gen- 
eral run at the Hillstreet and Hol- 
lywood. “White Wilderness,” in 
its third week at the Fine Arts, is 
holding to an expected lush $7,500. 

On the hardtix front, all in the 
heavy coin slot, are “South Pa- 
cific’ in its 14th frame at the 
Egyptian and “Windjammer” in its 
2nd at the Chinese. Both are 
heading for a hotsy $24,000. “Seven 
Wonders of World” looks like a tall 
$22,500 in its 66th session at the 
Warner Hollywood. “Around the 
World” is a loud $22,000 for the 
Oth round at The Carthay while 


“Gigi” is a slick $21,600 in its 
ninth Hollywood Paramount 
frame. 


Estimates for This Week 

State, Hawaii, Uptown (UATC- 
G&S-FWC) (2,404; 1,106; 1.715; 90- 
$1.50)—“‘How to Make a Monster” 
(AI) and “Teenage Caveman” (AI). 
Good $19,000. Last week, State, 
“Proud Rebel” (BV) (1st wk, Ist 
eneral run), $5.500. Hawaii with 
owntown. “Girl in the Bikini” 
(Breg), “His Frst Affair” (Breg) 
(ist wk), $9,200. Uptown with Hill- 
street, Hollywood, “The Key” 
(Col (1st gen. run), “Apache Ter- 
ritory” (Col) (ist wk), $17,900. 

Downtown, Wiltern, New Fox 
(SW-FWC) (1,757; 2,344; 765; 90- 
$1.50)\—"Camp on Blood Island” 
(Col) and “The Snorkel” (Col. 
Oke $19,500. Last week, Wiltern 
with Downtown Paramount, Vogue, 
“Naked and Dead” (WB) (2d wk). 


(Continued on page 16) 


‘Eden’ Fair $6,000, 
Seattle; ‘Cat’ Great 
96, ‘Country’ 106 


Seattle, Sept. 9. 

Holdover list is heavy this week, 
following Labor Day take which 
was generally okay, the weather 
on the cooler side. “Hunters” at 
Fifth Avenue, “La Parisienne” at 
the Coliseum and “Big Country” at 
Paramount are brisk—in second 
weeks. Lone newcomer is “Raw 
Wind in Eden” at the Orpheum. 

Estimates for This Week 

Blue Mouse (Hamrick) (800; 
$1.50-$2.50) “South Pacific” 
(Magna) (15th wk). Swell $7,000. 
Last week, $9,400. 

Coliseum (Fox-Evergreen) (1,780; 
90-$1.50)\—“La_ Parisienne” (UA) 
(2d _ wk). Excellent $8,000. Last 
week, $10,600. 

Fifth Avenue (Fox-Evergreen) 
(2,500; 90-$1.50)—“The Hunters” 
(20th) and “Rx Murders” (20th) (2d 
wk). Good $8,500. Last week, 
$11,400. 

Music Box (Hamrick) (850; 90- 
$1.50\—"‘Cat en Tin Roof” (M-G) 
(2d wk). Great $9,000. Last week, 
$12.000. 

“Music Hall (Hamrick) (2,200; 90- 
$1.50)\—“‘Naked and Dead” (WB) 
and “Badman's Country” (WB) (2d 
wk). Okay $5,000 on five days. Last 
week, $7,800. 

Orpheum (Hamrick) (2,700; 90- 
$1.50\—“Raw Wind in Eden® (U) 
and “Voice in Mirror” (U). Fair 
$6,000. Last week, “Badlanders” 
(M-G). and “Tarzan’s Fight for 
Life” (M-G), $6.600. 

"aramount (Fox-Evergreen) (3,- 
107; 90-$1.50)—“Big Country” (UA) 
(2d wk). Great $10,000. Last week, 
$13,000. 








Broadway Grosses 


Estimated Total Gross 

This Week $507,000 
(Based on 23 theatres) 

Last Year $564,100 
(Based on 23 theatres) 





Forest’ Lush 186, 
Det, ‘Cat’ 36 2d 


Detroit, Sept. 9. 











Two-day strike of pressmen 
which shut all three local dailies 
last Thursday and Friday (4-5) had 
little or no effect on downtown pix 
biz as two newcomers got off to 
good starts and others held over 
strongly. “Light in Forest’ looks 
bright at the Michigan. “Tank 
Force” is rolling at the Palms, 

“Cat on a Hot Tin Roof” con- 
tinues to sizzle in second week at 
the Adams. “Big Country” stays 
big in fourth round at the Madi- 
son. “Hunters” slips in second ses- 
sion at the Fox. Longtermers 
“Search for Paradise,” in its 31st 
week at the Music Hall, and “South 
Pacific,” in its 22d week at the 
United Artists, continue wow. 

Estimates for This Week 

Fox (Fox-Detroit) (5,000; $1.25- 
$1.50) — “Hunters” (20th) and 
“Gang War” (20th) (2d wk). Slips | 
to $14,000. Last week, $19,800. 

Michigan (United Detroit) (4,000; | 
90-$1.25)—“Light in Forest” (BV) 
and “Saga of Hemp Brown” (U). 
Bright $18,000. Last week, ‘“Indis- 
creet” (WB) and “Stage Struck” 
(BV), $12,000 in third week. 

Palms (UD) (2,961; 90-$1.25)— 
“Tank Force” (Col) and “Buchanan 
Rides Alone” (Col). Fast $15,000. 
Last week, “Naked and Dead” (WB) 
and “Badman’s Country” (WB), 
$14,000 in second week. 

Madison (UD) (1,900; $1.25-$1.50) | 
—"Big Country” (UA) (4th wk).! 








Big $12,000. Last week, $16,000. | day (7). Last week, first full week, | 


Broadway-Capitol (UD) (3,500; | 
90-$1.25)—“Wild Is the Wind” | 
(Par) and “Witness for Prosecu- 
tion” (UA) (reissues). Began Mon- | 
day for four days. Last week, “Ride | 
a Crooked Trail” (U) and “Once | 
Upon a Horse” (U), $12,000. | 

United Artists (UA) (1,667; $1.25- | 
$3)—“South Pacific” (20th) (22d! 
wk). Swell $15,000. Last week, 
$15,900; 20th week, $14,000. 

Adams (Balaban) (1,700; $1.25- 
$1.50)—“Cat on Hot Tin Roof” | 


(M-G) (2d wk). Socko $23,000. Last | $6,000. Last week, “Wind Across | 


week, $25,000. 
Music Hall (SW-Cineraima) | 
(1,205; $1.20-$2.65)—“Search for | 
Paradise’ (Cinerama) (21st wk). | 
Great $17,500. Last week, same. 
Trans-Lux Krim  (Trans-Lux) 
(1,000; 90-$1.65)—“Night Heaven 
Fell” (Kings) (8th wk). Steddy 
$5,000. Last week, same. 


‘CAT’ HAPPY 96, 2d, 
PROV; ‘WALK’ $5,000 


Providence, Sept. 9. 
“Tin Roof” in its second week 
at Loew’s State is still the town 
leader. Other stands are just mod- 
erate. Majestic has “Wind Across 





the Everglades,” RKO Albee has | 900 


has “Gunman’s Walk” and Strand 
has “Snowfire.” Summery weekend 
weather was more conductive for 
driving than for theatre-sitting. 
Estimates for This Week 

Albee (RKO) (2,200; 65-80)— 
“Gunman’s Walk” (Col) and “Dan- 
gerous Exile” (Rank). Just mild 
$5,000. Last week, “Twilight for 
Gods” (U) and “Ride Crooked 
Trail” (U), same $5,500. 

Majestic (SW) (2,200; 65-80)— 
“Wind Across Everglades” (WB) 
and “Badman’s Country” (WB). 
Fair $6,000. Last week, “The Hun- 
ters” (20th) and “Courage of Black 
Beauty” (20th). Oke $7,000. 

State (Loew) (3,200; 75-$1.25)— 
“Cat on Hot Tin Roof” (M-G) (2d 
wk). Still happy $9,000. First week 
was socko $14,000. 

Strand (National Realty) (2,200; 
65-80)—“Snowfire” (AA) and “Lit- 
tlest Hobo” (AA). So-so 000. 
Last week, “Buchanan Rides Alone” 
ame “High Flight” (Col). Fair 

y * t 





‘Hunters’ Sharp 9G, 
Indpls.; ‘Smile’ 61,G 
Indianapolis, Sept. 9. 
Biz is on fairish side but “The 
Hunters” is good at the Circle. 
“Cat on Hot Tin Roof” is lapping 
up big trade in its second round 
at Loew's. “A Certain Smile” is 
only average at Keith's. 
Estimates for This Week 
Circle (Cockrill-Dolle) (2,800; 
75-90) — “Hunters” (20th) and 
“Gang War” (20th).. Good $9,000. 
Last week, “La Parisienne” (UA) 


and “Across the Bridge” (Rank) 
(2d wk). $5,000. 
Indiana (Cockrill-Dolle) (3,200; 


75-90)—“‘Law and Jake Wade” (M- 
G) and “Man Who Died Twice” 
(Indie). Slow $5.000. Last week, 
“Camp on Blood Island” (Col) and 
“Curse of Demon” (Col), $8,000. 

Keith’s (Cockrill-Dolle) (1,300; 
75-90)—"Certain Smile” (20th). 
Average $6,500. Last week, “In- 
discreet” (WB) (3d wk). $4,500. 

Loew’s (Loew’s) (2,427; 75-90)— 
“Cat on Hot Tin Roof” (M-G) (2d 
wk). Mighty $19,000. Last week, 
$14,000. 

Lyric (Cockrill-Dolle) (850; 
$1.25-$2.20) — “South Pacific” 
(Todd-AO) (20th wk). Up to $11,- 
000. Last week, $10,000. 


Eden’ Fat 236, 





Hub; ‘Gigi 256 


Boston, Sept. 9. 

Holdovers are hitting hard at 
the b. o. with only one new entry, 
“Raw Wind in Eden,” shaping slick 
at the Paramount and Fenway 
combo, for the deluxe houses. 
“Adultress” is the only other 
newcomer oke at the Trans-Lux. 
“Windjammer” is out in front at 
the Boston leading the hard ticket 
and holdover shows. “Gigi’ is 
racking capacity houses in second 
round at the Gary. 
dot in two houses, “Night Heaven 
Fell” at Beacon Hill and Capri, is 
torrid in second frame. 

Estimates for This Week 


Astor (B&O) (1,372; 75-$1.50)— | 


“Indiscreet” (WB) (9th wk). Slick 
$5,000. Last week, $6,000. 
Beacon Hill (Sack (678: 90-$1.50) 


—“Night Heaven Fell” (Kings) 
(2d wk). Strong $11,000. Last 
week, $15,060. 

Boston (SW-Cinerama) (1,354; 


$1.25-$2.65)—““Windjammer” (NT) 
(3d wk). Third week started Sun- 


sock $28,000. 

Capri (Sack) (990; 90-$1)— 
“Night Heaven Fell” (Kings) (2d 
= Solid $8,200. Last week, 10,- 

0. 

Exeter (Indie) (1,300; 75-$1.25) 
—“Your Past Is Showing” 
(3d wk). Third week started Sun- 
day (7). Second week was nice 
$7,000. 

Fenway (NET) (1,376; 60-$1.10) 
—‘Raw Wind In Eden” (U) and 
“Ride Crooked Trial” ‘U). Snappy 


Everglades” (WB) and “It’s Great 
to be Young” (FA), $4,000. 

Gary (Sack) (1,340; $1.25-$3)— 
“Gigi’ (M-G). (2d wk). Wham 
$25,000 again. Last week, ditto. 

Kenmore (Indie) (700: 75-$1.15) 
—‘Constant Husband” (BL) and 
“Last Holiday” (Indie) (2d wk). 
Sharp $9,000. Last week, $11,000. 

Memorial (RKO) (3,000; 60-$1.10) 
—“The Hunters” (20th) and “Fla- 
mingo Frontier” (20th). (2d wk) 
Stout $16,000. Last week, $20,000. 


Brigitte Bar- 





Key City Grosses 


Estimated Total Gross 

This Week . $2,491,500 
(Based on 20 cities and 218 

theatres, chiefiy first runs, tn- 

cluding N. Y.) 

Last Year ........ $2,595,280 
(Based on 21 cities and 242 

theatres.) 











‘Everglades’ Hot 








Philadelphia, Sept. 9. 

Balmy weather lowered weekend 
biz. It was no help to minor new- 
comers which failed to improve the 
overall picture. “Wind Across the 
Everglades,” however, is brisk at 
the Goldman but “The Hunters” 
dipped sharply in its second frame 
at the Fox. Other holdovers are 
relatively steady. 

Estimates for This Week 

Arcadia (S&S) (536; 99-$1.80)— 
|“Whole Truth” (Col) (2d wk). 
$4,500. Last week, $5,000. 

Boyd (SW) (1,480; $1.25-$2.75)— 
| “Gigi” (M-G) (llth wk). Steady 
$8.500. Last week, $9,000. 

Fox (National) (2,250; 65-$1.49)— 
“Hunters” (20th) (2d wk). 
to $12,000. Last week, $19,000. 








$8500, Philly 





Fair |“God Created Woman” 


| 


| 


Fell off | $7,500 following $6,000. 


D.C. Shins But ‘Cat’ Purrs With 426, 
Eve’ Oke 96, ‘Country’ $17,000, 3 


Washington, Sept. 9. 

“Cat on a Hot Tin Roof,” with 
a sensational $42,000 in its first 
week, is purring the happiest box. 
office news the Capitol Theatre has 
heard since the house introduced 
CinemaScope to Washington with 
“The Robe” years ago. Otherwise 
back-to-school week and a warmer 
turn in the weather has caused a 
slight dip in capital theatre busi- 
ness, which realized more than ex. 
pected in a brisk Labor Day week- 
trade. ’ 

“Gigi” continues a successful run 
into its 11th week. “Big Country” 
is still big in a third stanza, 

Estimates for This Week 


Capitol (Loew) (3,434; 90-$1.25) 


—“Cat on Hot Tin Roof” (M-G). 
Spectacular $42,000; holds. Last 
week, “The Hunters” (20th) (2d 
wk). Oke $12,000. 

Columbia (Loew) (904: $1.25- 
$2.50)\—“Gigi” (M-G) (Ilth wk), 
Good $11,000 after $12,500. Stays, 


Keith’s (RKO) (1,850: 90-$1.25)— 
“Adam and Eve” (Equity). Nice 
$9,000. Previous week, “Raw Wind 
in Eden” (U), $8,000 

Palace (Loew) (2.390; 90-$1.25)— 
“Big Country” (UA) (3d wk). Nice 
$17,000 after $21,000; expected to 
hold. 

Plaza (T-L) (276; 990-$1.50)— 
(Kings) 
(43rd wk). Solid $3,000 after 
$2,500 for two weeks. Remains. 

Trans-Lux (T-L) (600; $1.25- 
$2.50)—“Bridge on River Kwai" 
(Col) (25th wk). Up to about 
Stays. 

1.300: 


Warner (SW-Cineram: 


Goldman (Goldman) (2,250; 65- | $1.25-$2.40)—“Search for Paradise” 


$1.49)—“Wind Across Everglades” 
(WB). Brisk $8,500. 
“Gunman’s Walk” (Col), $7,500. 

Midtown (Goldman) (1,000; $2- 
$2.75) — “South Pacific” 
| (24th wk). Okay $9,000 in closing 
|frame. Last week, $10,000. 
| Randloph (Goldman) (1,250; 65- 
| $1.80)—“Twilight for Gods” (U) 
(2d wk). Nice $9,000. Last week, 
$13,000. 

Stanley (SW) (2.900; 99-$1.80)— 
“Big Country” (UA) (4th wk). 
— $11,000. Last week, $18,- 


Stanton (SW) (1,483; 99-$1.80)— 


| Kings Go Forth” (UA) (10th wk). | 


Satisfactory $6,500 with a sneak 
preview a help. Last week, $7,000. 
Studio (Goldberg) (385; 95-$1.49) 
—‘“Lovemaker” (T-L) and “Poor 
|But Beautiful” (Indie). Quiet 
000. Last week, “Diary of Bad 
Girl” (Indie) and “Slave” (Indie), 
| $3,200. 
| Trans-Lux (T-L) (500; 99-$1.80)— 
| “Vikings” (UA) (11th wk). Holding 
to $4,000. Last week, $5,000. 
“Certain Smile” 
Oke $7,500. Last week, $9.000. 
| (Pathe) (604; 94-$1.80)— 
| “Night Heaven Fell” (Kings) (2d 
be up $8,000. Last week, 


“SMILE? SWEET $18,000, 





St. Louis, Sept. 9. 

Holdovers continue to dominate 
,the local marquees, with “Cat on 
a Hot Tin Roof” looming big in a 
second stanza at Loew's and “Naked 
and the Dead” ditto at the Fox. 
“A Certain Smile” moves into the 
St. Louis and “Thunder Road” into 
|the Orpheum, with a brisk turn- 
;Over at the wickets expected for 


Metropolitan (NET) (4,357; 70-| both 


$1.10) —“Certain Smile” (20th) 
and “Cattle Empire” (20th) (2d 
wk). Breezy $14,000. Last week, 
$19,000. 

Mayflower (ATC) (683; 75-$1.25) 
—“Case of Dr. Laurent” (T-L) (4th 
wk). Fancy $5,500. Last week, $6,- 


Paramount (NET) (2.237; 70- 
$1.10)—‘Raw Wind In Eden” (U). 
and “Ride Crooked Trail” (U). 
Clouting $17,000. Last week, “Wind 
Across Everglades” (WB) and “It’s 
Great to be Young” (FA), $16,000. 

Pilgrim (ATC) (1,000; 60-$1.10) 
—“Tank Force” (Col) and “Bu- 
chanan Rides Alone” (Col) (2d 
wk). Smart $8,000. Last week, 
$10,000. 

Saxon (Sack) (1,000; $1.50-$3.30) 
—“South Pacific” (20th) (22d wk). 
Zooming $18,000. Last week, 
ditto. 

Trans-Lux (T-L) (730; 74-$1.25)— 
“Adultress” (Times) and “Nana” 
(Indie) (rerun). Fast $4,000. Last 
week, “Circus of Love” (Indie) and 


“Colditz Story” (Indie). $3.500. 
Orpheum (Loew) (2,900; 90- 
$1.50)—“Big Country” (UA) (3d 


wk). Sizzling $18,000. Last week, 
$20,000. 

State (Loew) (3.600; 75-$1.25)— 
“Cat On Hot Tin Roof” (M-G) (3d 
wk). ra $15,000. Last week, 


Estimates for This Week 
Apollo Art (Grace) (700; 90- 
| $1.25)—“Ship Was Loaded” (Film 
| Reps) (3d wk). Nice $1,500. Last 
week, $2,000. 

Fox (Arthur) ($5,000; 75-90)— 
“Naked and Dead” (WB) and “Bad- 
man’s Country” (WB) (2d wk). 
Okay $13,000. Last week, $17,000. 
F Loew’s (Loew) (3,200; 60-90)— 
‘Cat on Hot Tin Roof” (M-G) (2d 
wk). Fine $20,000. Last week, 
$30,000, way over estimate. 

Orpheum (Loew) (1,900; 60-90)— 
“Thunder Road” (UA) and “Hid- 
den Fear” (Indie). Good $9,000. 
| Last week, “Peter Pan” (Disney) 
aa we 94 000. 

geart (Arthur) (1,000; $1.80- 
$2.25)—“South Pacific” (20th) (21st 
wk). Great $8,000. Last week, 
same, 

Richmond (Arthur) (1,000; $1.25) 
—“Your Past Is Showing” (Rank). 
Adequate $1,700. Last week 
“Rooney” (Rank), $1,800. 

St. Leuis (Arthur) (3,800; 60-75) 


“Across the Bridge” (Indie). Tall 
$18,000. Last week, “Attila” (Le- 
vine) and “The One That Got 
Away” (Rank) (2nd wk), $15,000. 

Shady Oak (Arthur) (560; $1.25) 
—“Your Past Is Showing” (Rank), 
|Satisfactory $2,500. Last week, 
i “Rooney” (Rank), same. 





Last week, | Still good, at $10,000. 


| 





} 


ST. L.; ‘ROAD’ BIG 9G 2.2% 





Down, but 
Week before 
was $11,500 with an extra, eleventh 
show on Labor Day. It leaves Oct, 


(Cinerama) (35th wk). 


(20th) | 14 for “Windjammer.” 





‘Trail’ Thin $7,500, K.C.; 
‘Windjammer’ Tall 166, 
‘Cat’ Fast 106, Both 2d 


Kansas City, Sept. 9. 

Lofty figures are being reached 
by “Cat on a Hot Tin Roof” at the 
Roxy and “Windjammer” at the 
Missouri. “Cat,” currently in its 
second week, is well above most 
first weeks, and in its initial frame 
was near the house record at $15.- 
000. -It set a one day record for 
its take on the first Saturday. 
“Windjammer” is jamming them 
in, indicative of a long run. New- 
comers are light this session, ‘Man 
from God’s Country” and “Man 
of the North” being fairish in four 


Viking (Sley) (1,000; 99-$1.49)— | Dickinson theatres, and “Ride a 
i i (20th) (4th wk). | Crooked Trail” being thin at three 


Fox Midwest houses in a six-day 

week. 

Estimates for This Week 

Crest Drive-in, Riverside Drive- 
in, Regent (Commonwealth) (1,000 
cars each; 60-85)—‘“She Gods of 
Shark Reef” (AI) and “Night of 
the Blood Beast” (AI) with “Saddle 
the Wind” (M-G) (2d run). Mild 
Last week, subsequent 

runs. 


Glen, Dickinson, Shawnee Drive- 
in, Leawood Drive-in (Dickinson) 
(700; 750; 1,100 cars; 900 cars; 75- 
90)—“Man from God’s Country 
(AA) and “Man of the North” 
(Rank) with “Dino” (WB) (2d run). 
Fair $8,000. Last week, “Queen of 
Outer Space” (AA) and ‘One That 
Got Away” (Rank) and “Dragoon 
Wells Massacre” (AA) (2d run), 
so-so $10,000. 

Kimo (Dickinson) (504; 90-$1.25) 
-——“And God Created Woman 
(Kings) (31st wk), pleasant $1,800. 
Last week holiday trade boosted to 
$2,100. 

Midland (Loew) (3.500; 75-90\— 
“Reluctant Debutante” (M-G) (2d 
wk). Light $5,500. Last week, 
$8,000, above average. 

Missouri (SW-Cinerama) (1,194; 
$1.20-$2)—“Windjammer” (NT) (2d 
wk). Rousing $16,000. Last week, 
giant $17,000 behind benefit pre- 
rniere. J 

Paramount (UP) (1,900; 90-$! 25) 
—“‘Naked and the Dead” (WB) 
(2d wk). Pleasant $7,500, may hold. 
Last week, nifty $10.500. 

Roxy (Durwood) (879; 90-$1.50!— 
“Cat on Hot Tin Roof” (M-G) (24 
wk). Great $10,000, holds. Last 
week, sock $15,000, near house rec- 
ord. 

Rockhill (Little Art Theatres) 
(750; 75-90)—“No Sun in Venice 
(Kings). Bright $1,900. Last week, 
“A Novel Affair’ (Cont), Fair 


Uptown, Fairway, Granada (Fox 
Midwest) (2,043; 700; 1,217; 75-00) 
—“Ride a Crooked Trai!” (U) ant 
“Once Upon a Horse” (U). Stays 
but six days, thin $7,500. Last 
week, “The Hunters” (20th) and 
“Count 5 and Die” (20th). Oke 
$13,000 in eight days. 


—“A Certain Smile” (20th) and | $1,700 
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Strong H1.0.'s Lift Chi; ‘General’ Husky 
$31,000; ‘Cat’ Smash $43,000, Deb’ Boff 


216, Tank Force’ 


Chicago, Sept. 9. 


Oke 56, All 2d Wk. 


4 
4 





Downtown cinemas are riding 
hefty holdovers to solid biz this 
round. Lone newcomer is Orien- 
tal’s “Imitation General,” figured 
for a husky $31,000. Tall coin is 
still going for “Defiant Ones” in 
fourth Roosevelt frame, and “Cat 
on Hot Tin Roof” expects a great 
second week at the Chicago. 

“Reluctant Debutante” is shape- 
ly in second Woods stanza, and 
World’s second of “Poor But Beau- 
tiful” looks good. Actioners “Tank 
Force” and “Buchanan _ Rides 
Alone” are headed for a dandy 
second at the Monroe. “Big Coun- 
try” is fine in State-Lake third, 
and Surf's “Rooney” expects a nice 
fourth stanza. 

“Indiscreet” continues hot in 
fifth session at United Artists, and 
“Light in Forest” burns bright in 
Garrick fifth. “Matchmaker” is 
sturdy in sixth Esquire week, and 
“La Parisienne” is rated brisk in 
seventh and final sesh at the Loop. 

Hard ticket pix continue strong. 
“Gigi” is fast in ninth Harris go, 
and “Windjammer” is perking to 
one of its best rounds for llth 
week at the Opera House. Rated 
sock are “Search for Paradise” in 
2ist frame at Palace, “South Pa- 
cific’ in 24th at the McVickers, 
and “Around World” in 75th week 
at Todd’s Cinestage. 

Estimates for This Week 

Chicago (B&K) (3,900; $1.80)— 
“Cat on Hot Tin Roof” (M-G) (2d 
wk). Great $43,000. Last week, 
about $70,000. 

Esquire (H&E Balaban) (1,350; 
$1.50)—“‘Matchmaker” (Par) (6th 
wk). Good $6,600. Last week, 
$9,500. 

Garrick (B&K) (850; 90-$1.25)— 
“Light in Forest” (BV) (5th wk). 
Mild $5,600. Last week, $12,500. 

Harris (Indie) (984; $1.25-$3)— 
“Gigi” (M-G) ‘9th wk). Fancy 17,- 
000. Last week, over $20,000 with 
extra show. 

Loop ‘Telem’t) (606; 90-$1.50)— 
“La Parisienme”’ (UA) (7th wk). 
Busy $8,500. Last week, $8,000 

MeVickers ‘(JL&S) (1,580; $1.25- 
$3.30)—“South Pacific” (20th) (24th 


wk). Sock $34,500. Last week, 
$36,000. 
Monroe (Jovan) (1,000: 65-90)— 


“Tank Force” (Col) and “Buchanan 
Rides Alone” (Col) (2d wk). Oke 
$5,000. Last week, $12.000. 

Opera House (‘Nat'l Th.) (3,100; 
90-$3.50) — “Windjammer” (NT) 
(llth wk). Improving to an oke 
$28,000. Last week, $26,700. 

Oriental (Indie) (3,400; 90-$1.50) 
—‘Imitation General” (M-G) 
$31,000. Last week, “Raw Wind in 
Eden” (U) (2d (wk), $17,500, far 
short of estimate. 

Palace (SW-Cinerama) (1,434; 
$1.25-$3.40) — “Search for Para- 
dise” (Cinerama) (21st wk). Solid 
$25,000. Last week, $26,000. 

Roosevelt (B&K) (1,400; 90-$1.80) 
— “Defiant Ones) (UA) (4th wk). 

(Continued on page 16) 


L’ville Oke Despite Fair; 
‘Cat’ Terrif $11,000, 2d; 
‘Pacific’ Lofty 726, 18th 


Louisville, Sept. 9. 

High admish pix still doing solid 
biz, but getting some opposish 
from the Kentucky State Fair 
which opened Thursday (4). Roy 
Rogers Show in for four days, fol- 
lowed by Arthur Godfrey in the 
Horse Show, and Bob Crosby Show 
coming in Sept. 10 for three days. 
Various other attractions such as 
Vaughn Monroe and Mills Bros., 
today (Tues.), under Chrysler 
auspices, spell the Fair going 
strongly for names this year. Agri- 
culture Fair runs for 10 days. 

Estimates for This Week 

Brown (Fourth Ave.) (1,200; 
$1.25-$2)—“‘South Pacific’ (20th) 
(18th wk). Matinees strong, and 
weekend biz continues sellout. 
Possible nice $7,500 after 17th 
frame's good $8,000. 

Kentucky (Switow) (900; 50-85) 
—‘Rock-A-Bye Baby” (Par) (3d 
=. Oke $3,000. Last week, good 





Mary Anderson (People’s) (1,000; 
85-$1.25)—“No Time for Ser- 
geants” (WB) (10th wk). Neat 
$4,500. Last week, good $5,500. 

Rialto (Fourth Ave.) (3,000; 60- 
80)—“Bend of River” (U) and 
“World In His Arms” (U) (reissues). 
Okay $7,000. Last week, “The 
Hunters” (20th). Average $8,000. 

United Artists (UA) (3.000; 75- 
$1.25)\—“Cat on Hot Tin Roof” 
(M-G) (2d wk). Fine $11,000. Last 
week, sharp $19,000. 





Big | 


Estimates Are Net 


Film gross estimates as re- 
ported herewith from the vari- 
ous key cities, are net; te., 
without usual tax. Distrib- 
utors share on net take, when 
playing percentage, hence the 
estimated figures are net in- 
come, 

The parenthetic admission 
prices, however, as indicated, 
— the U. S. amusement 
ax. 











‘Cat Wham 206, 2, 


Frisco, ‘Kathy’ 86 


San Francisco, Sept. 9. 
Biz is good with “Cat on a Hot 


Tin Roof” at the Warfield and “In- | 


discreet” at the St. 
sock. “The Hunters,” “Littlest 
Hobo” and “Kathy O” are slim. 
| “Big Country” is excellent. “South 
Pacific,” “Around World in &0 
Days” and “Gigi,” all marathon 
|longrunners, are still terrific. 
“Search for Paradise,” in its 26th 
frame at the Orpheum, is good, 
Estimates for This Week 

Golden Gate (RKO) (2,859; $1.25) 
—“Kathy O” (U) and “Ride a 
Crooked Trail” (U). Slender 
$8,000. Last week, “Twilight for 
the Gods” (U) and “Last of the 
Fast Guns” (U), $10,000. 

Fox (FWC) (4,651; $1.25-$1.50)-— 
“Hunters” (20th) and “Desert Heli” 
(20th) (2d wk). Nice $7,500 for 
four days. Last week, $16,500. 

Warfield (Loew) (2,656; 90-$1.25) 
—‘“Cat on a Hot Tin Roof” (M-G) 
(2d wk). Fine $20,000. Last week, 
$29,000. 

Paramount (Par) (2,646; 90-$1.25) 
—"Littlest Hobo” (AA) and “Gun- 
smoke in Tucson” (AA). Fair 
$12,000. Last week, “Naked and 
the Dead” (WB) (2d wk), $13,000. 
| St. Francis (Par) (1,400; $1.25- 
$1.50) —“Indiscreet” (WB) (5th wk). 
Dandy $10,000. Last week, $12,000. 

Orpheum (SW-Cinerama) (1,458; 
$1.75-$2.65)—“Search for Paradise” 
(Cinerama) (26th wk). Good $15,- 
800. Last week, $17,800. 

United Artists (No. Coast) (1,207; 
90-$1.25)\—"“Big Country” (UA) (2d 
wk). Excellent $15,000. Last 

| week, $22,500. 
| Stagedoor (A-R) (440; $1.25-$3) 
—“Gigi” (M-G) (9th wk). Near 
Last week, 


capacity $12,300. 
$12,400. 

Presidio (Hardy-Parsons) (774; 
$1.25-$1.50)—""Goddess” (Col) (8th 
|wk). Okay $2,400. Last week, 
$3,000 


| Vogue (S. F. Theatres) (364; 
| $1.25)—“Blue Murder at St. Trini- 
| an’s” (Cont) (7th wk). Nice $2,800. 
| Last week, $3,000. 
| Coronet (United California) 
| ($1.50-$3.75)—“Around World in 
80 Days” (UA) (89th wk). Great 
1$16.500. Last week, $14,000. 
Alexandria (United California) 
(1,170; $1.50-$3.50)—“South Paci- 
\fic’ (20th) (10th wk). Terrific 
$26,500. Last week, $22,000. 


‘Frankenstein’ Fancy 56, 


Francis both 





Minneapolis, Sept. 9 

There doesn’t seem to be much 
boxoffice punch to the compara- 
|tively few newcomers, but the 
numerous holdovers include sev- 
eral continuing high grossers. Such 
fresh entries as “Stage Struck,” 
“Noah’s Ark” and the “Revenge of 
Frankenstein” twin bill, which 
comprise the entire list, have the 
advantage of high powered news- 


paper advertising and enpiatintion. $2 
ee 


Estimates for This 

Academy (Mann) (947; $1.50- 
$2.65) “South Pacific” (20th) (11th 
wk.). Good $11,000. Last week, 
$14,000. 

Century (S-W) (1,150; $1.75-$2.55) 
“Search for Paradise” (Cinerama) 
(28th wk.). On the brink of its 
eighth month and still up in the 
important money. Good $9,000. 
Last week, $10,000. 

Gopher (Berger) (1,000; 85-90) 
“Noah’s Ark” (Indie). Okay $5,000. 
Last week, “Frankenstein 1970” 
(AA), $5,800. 

Lyric (Par) (1,000; 85-90) “Re- 
venge of Frankenstein” (Col) and 
“Curse of the Demon” (Col). Much 
newspaper ad space used to claim 

(Continued on page 16) 





Mpls.; ‘Cat’ Big 1726, 2d 


‘EDEN’ MILD 66, CINCY; 
‘CAT’ SMASH 166, 2d 


Cincinnati, Sept. 9. 
First-run trade here this week 
reflects trend of back-to-school 
slowdown. Town lead is held by 
“Cat on Hot Tin Roof” in second 
smash week at the flagship Albee. 
New bills, “Brand New Fun” at 
the Palace ang “Raw Wind in 
Eden” at Keith’s, shape fairish. 
“Kings Go Forth” looms okay in 
holdover session at the Grand. 
Longrunners “Search for Para- 
dise,” in 40th week and “South 
Pacific” in 20th week feel absence 

of students but continue firmly. 

Estimates for This Week 

Albee (RKO) (3,100; 90-$1.50)— 
“Cat on Hot Tin Roof” (M-G) (2d 


bow. Holds for third week. 
Capitol (SW-Cinerama) (1.376; 
$1.20-$2.65)—“Search for Paradise” 
(Cinerama) (40th wk). Leveling off 
to last week’s $16,000, sturdy. 
Grand (RKO) (1,400; 90-$1.25)— 
“Kings Go Forth” (UA) (2d wk). 
Oke $6,500. Last week, $9,500. 





“Raw Wind in Eden” (U). Mild 
$6,000. Last week, “Peter Pan” 
(BV) (reissue), $7,000. 

| Palace (RKO) (2,600; 75-$1.10)— 
|“Brand New Fun” (M-G). Fairish 
|$7,000. Same last week for “A 
Certain Smile” (20th). 

Valley (Wiethe) (1,300; $1.50- 
$2.50)—“South Pacific” (20th) (20th 
wk). Good $11,000 trailing last 
week's $12,900 vacation fadeout. 


Eden Fair 116, 





Denver, Sept. 9. 
Four holdovers tell the local 
story this week. “South Pacific” 
goes into its 2lst frame at the 
Tabor and is leveling off. “Cat on 
a Hot Tin Roof” at the Orpheum 
jand “Big Country” at the Para- 
|/mount go into their third rounds 
| after fine seconds. “Raw Wind in 
| Eden” stays a second after a fair 
| first at the Center. 
Estimates for This Week 
| Centre (Fox) (1,247;90-$1.50)— 
“Raw Wind in Eden” (U), Fair 
$11,000 and holding. Last week, 
|“Certain Smile” (20th), $9,500. 
Denham (Cockrill) (1,429; 70-90) 
| “Matchmaker” (Par) (2d wk( Fair 
| $6,000. Last week, $8,000. 
Denver (Fox) (2,586; 70-90)— 
|“Villa (20th) and “Sierra Baron” 
| (20th). Poor $4,500 on four days. 
Last week, “Hunters” (20th) and 
|“Naked Earth” (20th), $11,500. 
Orpheum (RKO (2,596; 90-$1.50) 
—Cat on Hot Tin Roof” (M-G) 
(2d wk.) Big $20,000 and holding. 
Last week $25,000. 
| Paramount (Wolfberg) (2,200; 
90-$1.25)—““Big Country” (U) (2d 
wk). Fine $16,000 and stays. Last 
week, $22,500. 
| Tabor (Fox) (930; $1.25.$2.50)— 
“South Pacific” (Magna) (20th wk) 
Good $4,500. last week, $5,000. 
| Vogue Art (Sher-Shulman) (422; 
| 75-90) —“Girl in Black” (Kingsley). 
| Fair $1,000. Last week. “Man’zelle 
| Pigalle’ (Films Around World) 
(2d wk), same. 


‘CAT’ HUGE 256, 2d, 
BALTO; ‘HUNTERS’ 96 


Baltimore, Sept. 9. 
Still the big topic here is “Cat 
On a Hot Tin Roof” which is doing 
sensational biz in second week at 
the Stanley. Pic broke the all-time 
record for the house which is 32 
years old. Part of this is attributed 
to price hike to all-time high ($1.80 
on weekends). Elsewhere, the back- 

to-school movement is reflected. 

Estimates for This Week 

Century (Fruchtman) (3,100; 50- 
$1.25)—“Imitation General” (M-G) 
(2d wk). Oke $6,000 after $8,000 

in first. 
Cinema (Schwaber) (460; 50- 
$1.25)—“Time of Desire” (Janus). 
Hep $5,000. Followed “Night 
Heaven Fell” (Kings) (6th wk), 


,000. 
Film Centre (Rappaport) (890; 
$1.50-$2.50) — “Gigi” (M-G) (9th 
wk). Nice $7,000 after about same 
for previous week. 

Five West (Schwaber) (460; 50- 
$1.25) — “Demoniac” (Indie) (3d 
(Continued on page 16) 














Earlier Deadline 


Film Gross estimates are 
subject to qualification next 
week, upon verification of the 
full week's totals. 

Estimates are predicated 
only on the initial two or three 
days, due to the earlier dead- 
line this week, because of the 
special NBC-TV Section. 





Denver, Cat’ 206 


Broadway experienced the antic- 
ipated post-Labor Day letdown as 
grosses slackened off with the tra- 
ditional end of the summer season. 
The drop, however, was not a dis- 
astrous one since New York City 
schools did not reopen until Mon- 
day (8), thus giving the vacationing 
school kids a last week fling. 





Neighborhood business was partic- 


wk). Lofty $16,000 after $25,000/ularly brisk, with the package 


combo of “The Badlanders” anid 
“Tarzan’s Fight for Life” scoring 
strongly in saturation openings in 
local houses. 





Broadway, however, lost out on 


| the large influx of tourists and 


Keith’s (Shor) (1,500; 90-$1.25\—| Came to an end. 


| 





| 


| 


the suburban school kids as the last 
stanza of the vacationing period 
There were no 
new openings, all the Main Stem 
and art houses going with prod- 
uct brought in before or for the 
Labor Day business. The result 
was a general slide in business, 
but taking into consideration the 
period of the year, it was a mod- 
erate one overall. 

The hardticket “Gigi” at the 
Royale Theatre racked up a capac- 
ity $21,527 for week ended Satur- 
day (6). Period included an extra 
Labor Day performance, bringing 
total to 11. House is said to have 
turned away an average of 3,000 
customers daily during the three- 
day Labor Day weekend. 


“The Hunters,” in second Para-| 
‘mount week, dipped to okay $30,- 


000. “The Reluctant Debutante,” 
in 4th Music Hall stanza, is seen 
tallying a strong $130,000 and will 
run for five weeks. “Me and Co- 
lonel,” day-and-dating at Odeon 
and Fine Arts, scored great $20,- 
000 for second stanza at former and 
an equally good $14,500 for lat- 
ter. “Imitation General,” in third 


Loew’s State round, chalked up) 


fine $19,000 and looks like best en- 
try in this house for some time. 
“La Parisienne,” in east side-west 
side runs, showed its stamina with 
a good $7,200 at Plaza and lively 
$14,000 at Victoria for the sixth 
session. 

“Cinerama—South Seas Adven- 
ture,” the newest of the hard-ticket 
entries, tallied a great $39,500 at 
Warner with two extra shows, 16 
performances, for week ended 
Saturday (6) and including Labor 
Day. “Around World in 80 Days” 
was strong $37,000 for 99th round 
at Rivoli; “Bridge of River Kwai” 
solid $22.800 for 38th Palace round; 
“South Pacific’ fine $30,400 for 
24th week at Criterion; “Windjam- 
mer” okay $21,000 for 21st session 
at Roxy. 

“Vikings” continued to show its 
strength with nice $19,500 for 12th 
week at Astor. “Naked and Dead” 
wound up four weeks at Capito! 
with okay $16,000 for final round. 

Estimates for This Week 

Astor (City Inv.) (1,094; 75-$2)— 
“Vikings” (UA) (13th wk). Current 
session ending today (Wed.) looks 
to hit solid $19,500. The 12th week 
was $27,000. 

Little Carmegie (L. Carnegie) 
(550; $1.25-$1.70) — “Matchmaker” 
|(Par) (Sth wk). The fourth round 
;/concluded yesterday (Tues.) was 
great $13,600. Third, $15,200. 

Baronet (Reade) (430; $1.25- 
$1.70)—“Law and Disorder” (Cont) 
(6th-final wk). Fifth stanza finished 
Monday (8) with so-so $4,400. 
Winds up run, with “Premier May” 
(Cont) moving in Monday (15). 
Last week, $7,100. 

Capitol (Loew) (4,820; $1-$2.50) 
—‘“Naked and Dead" (WB) (5th- 
final wk). Concluded engagement 
with good but below hopes $16,- 
00C for fifth-final round ended 
yesterday (Tues.). Last week, $25,- 


000. “Dunkirk” (M-G) opens today 
(Wed.). 

Criterion (Moss) (1,671; $1.80- 
$3.50) — “South Pacific” (20th) 


(25th wk). The 24th session ended 
Sunday (7) was great $30,403 for 
14 performances and _ includes 
Labor Day business. 
summer season, houses reverts to 
10 performances a week policy. 
Last week, $36,000. 

Fire Arts (Davis) (468; 90-$1.80) 
—‘“Me and Colonel” (Col) (3d wk). 
First folloup round ended Monday 
(8) was powerful $14,500. Opening 
week, including Labor Day, tallied 
near house record of $19,700. Con- 
tinues indef. 

Guild. (Guild) (450; $1-$1.75)— 
“Truth About Women” (Cont) (3d 
wk). Second round seen tallying 
nice $9,500 for week ending today 
(Wed.) after sock $12,500 for 
opener. Continues. 


--“Naked Earth” (20th) 








|“‘La Parisienne” 





B’way in Post-Holiday Dip But ‘Gigi 
Sellout 21156, Colonel’ Big 34146, 2d, 
Deb’ Solid 1306, 4th, Hunters’ 306, 2d 


stanza ending today (Wed.), Open- 
ing week was okay $16,000. 

Normandie (Trans-Lux) (592; 95- 
$1.80)\—“Wild Wildeiaess” (BV) 
5th wk). Fourth frame ended Mon- 
day (8) with fine $8,000. Previous 
session, $9,500. Continues. 

Palace (RKO) (1,642; $1-$3)— 
“Bridge on River Kwai” (Col) 
(39th wk). The 38th session 
finished yesterday (Tues.) with 
good $22,800. The 37th week tal- 
lied $26,400. 

Odeon (Rank) (813; 90-$1.80)— 
“Me and Colonel” (Col) (3d wk), 
Initial followup round ended Mon- 
day (8) with great $20,000. .Open- 
ing week, $26,000. 

Royale (Loew) (934; $1.50-$3)— 
“Gigi” (M-G) (17th wk). Capacity 
$21,547 for 16th session ended Sa- 
turday (6). Includes extra Lae 
bor Day performance. House. 
is adding a Thursday matinee start- 
ing this week. Last week, capacity 


$19,300. 
Paramount (AP-PT) (3.665; $1- 
$2)—“Hunters” (20th) (3d wk). 


The second stanza dipped to okay 
$30,000 for week ended yesterday 
(Tues.). Opening round was 


| $45,000. 


Paris (Pathe Cinema) (568; 90- 
$1.80)—“Lucky Jim” (Kings) (3d 
wk). Second frame ending Friday 
(12) looks like fair $5,500. Last 
week, $7.500. “Crime and Punish- 
ment” (Kings) replaces on Monday 
(15). 

Radio City Music Hall (Rocke- 
fellers) (6,200; 90-$2.75)—‘Reluc- 
tant Debutante” (M-G) and stage 
show. (4th wk). The third round 
ending up today (Wed.) is heading 
for a strong $130,000. -Stays on 
until Sept. 18 when “Cat On Hot 
Tin Roof” (M-G) takes over. 

Rivoli (UAT) (1,545; $1.25-$3.50) 
—“Around World” (UA) (100th 
wk). The 99th session was strong 
$37,000 for week ended yesterday 
(Tues.). Last week, $39,000 with 
one extra performance. 

Plaza (Lopert) (525; $1.50-$2)— 
(UA) (7th wk), 
The sixth session concluded yes- 
terday (Tues.) with good $7,200, 
Last week, $8,500. 

Roxy (Nat'l. Th.) (2,710; $1.75- 
$3.50)—“Windjammer” (NT) (22d 
wk). This round finishing today 
(Wed.) appears to be heading for 
okay $21,000. Last week. $28,000. 


| Stays until Sept. 21 when house 


goes back to continuous perfor- 


|mance policy with “Damn Yankees” 


(WB) and stage show. 

State (Loew) (3,450; 50-$1.75)— 
“Imitation General’ (M-G) (4th 
wk). The third session ended yes- 


|terday (Tues.) tallied fine $19,000. 





Mayfair (Indie) (1,736; 79-$1.80) | 
> (3d wk). | 
Looks like mild $7,000 for second | onet” (UA) (2d wk), $5,800. 


Last week, $23,000. Continues 
successful run until Sept. 19 when 
“Raw Wind in Eden” (U) moves in, 

Sutton (R&B) (561; 95-$1.75)— 
“Tale of Two Cities” (Rank) (6th 


(Continued on page 16) 


Twilight’ Slow $4,500, 
Port.; ‘Cat’ Hotsy 836, 
‘Hunters’ 86, Both 2d 


Portland, Ore., Sept. 9. 

Town is bogged down with hold- 
overs that continue to do biz de- 
spite the heat. Strong product has 
been keeping mainstemmers perk- 
ing. “Gigi” holds for a third hefty 
round at Guild. “South Pacific” 
continues strong at the Broadway 
for a 15th inning. Both pix are in 
cn a reserved seat policy. “Twi- 
light For the Gods” is the only 
new entry. 

Estimates for This Week 

Broadway (Parker) (890; $1.50- 
$2.50)—"South Pacific’ (Magna) 
(15th wk). Steady $8,000. Last 
week, $8,200. 

Fox (Evergreen) 
$1.50) — “Indiscreet” 
“Manhunt in Jungle” 
wk). Tall $8,000. 





(1536; $1.00- 
(WB) and 

(WB) (3d 
Last week, 


Guild (Indie) (400; $1.25-$3.00)— 
“Gigi” (M-G) (3d wk. Sizzling 
$11,000. Last week, increased $10,- 
900 after whopping opener, 

Liberty (Hamrick) (1865; $1.00- 
$1.50)—“Cat On Hot Tin Roof” 
(M-G) (2d wk), Lofty $8,500. Last 
week, $13,000. 

Orpheum’ (Evergreen) (1600; 
$1.00-$1.50)—"'The Hunters” (20th 
and “Cattle Empire” (20th) (2d 
wk). Loud $8,000 Last week, 
$10,700. 

Paramount (Port-Par) (3400; 
$1.00-$1.50)—“Twilight For The 
Gods” (UI) and “Wild Heritage” 
(L}), Slow $4,500. Last week, “La 
Parisienne” (UA) and “Steel Bay- 


With end of | $9,100 
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Alcorn Denies Charges by SAG On 
No Pay for Gls in ‘Citizen Soldier 





Munich, Sept. 9. #-— 


Ronald Alcorn, producer of “Cit- 
{zen Soldier” here, denied Screen 
Actors’ Guild charges that service- 
men are being used without pay 
in commercially sponsored filmed 
tv series shooting in Germany. 

SAG president Leon Ames wrote 
to Rep. Joseph F. Hole (R., Cal.) 
that “under no _ circumstances 
should Army personnel be allowed 
to perform without remuneration 
in commercially sponsored filmed 
tv programs,” referring specifically 
to “Citizen Soldier.” 

“If anybody thinks I’m making 
2 lot of money on this series I’ve 
got news for them,” Alcorn ex- 
plained. “Citizen Soldier’ is cost- 
ing us $25,000 a picture to film, 
which is what it costs to produce 
the average tv film in the U. S.” 

Army men appearing in the 
shows are volunteers on adminis- 
trative leave. “Every GI actor is 
paid and also reimbursed for travel 
time at the rate of seven cents per 
mile,” Alcorn explained. The men’s 
pay averages $70 a part, which is 
under the Screen Actors Guild 
minimums. 

But, Alcorn counters, “If we 
couldn't use Army men in these 
shows, where would we get actors? 
I can’t pay extras to fly te Ger- 
many from Hollywood for a few 
hours work.” 

Using Army men in the series of 
39 tv shows being made in Ger- 
many under Army auspieces has 
not saved him any money, Alcorn 
adds. “Professional Hollywood ex- 
tras know exactly what is expected 
of them. We take raw talent and 
have to shoot five times as much 
film as would be the case with 
professional talent. Film costs run 
a dollar a foot.” 

While talent costs in the States 
would average about $1,800 a film, 
the cost on shooting the film here 
is about $1,000, but Alcorn ex- 
plains that the costs are increased 
by using the amateur talent and 
thus there is no real saving. 

“Some of the soldiers we have 
hired turned out to have no talent 


at all. We had to pay them all 


way,” he stressed. 

“I’m very proud of these bovs, 
Alcorn explained about the GIs. 
“Some have told me that when 
they get out of the Army they 
want to hang around Europe and 
try to get work in films being pro- 
duced here.” 


BRIT. PRODS. ASKANCE 
AT FILM FINANCE CORP. 


London, Sept. 9. 

Concern is expressed by British 
film producers about the setup of 
the National Film Finance Corp. 
and its granting of loans for pro- 
duction. At a British Film Pro- 
ducers’ Assn. press conference, 
general secretary J.P.H. Walton 
said it had been decided that the 
experiences of individual pro- 
ducers should be reported to 
BFPA prez Arthur Watkins, fol- 
lowed by detailed discussions. 

Major cause for the concern was 
the basis on which the NFFC now 
operated. It was indicated that 
producers were not happy with 
the corporations new look which 
labelled it as “a commercial bank” 
concerned with making a profit. 


Commie Cops See Red, 
Jail Leipzig R&R Fans 


Frankfurt, Sept. 9. 

Some eager fans of Elvis Pelvis 
lost a round with Communist poli- 
tical ideology and wound up re- 
cently in the jug in Leipzig, East 
Germany, according to word re- 
ceived here. 

The young people went to a 
dance at a nearby village where 
they danced rock ’n’ roll and then 
paraded through the streets with 
signs announcing “Elvis Presley, 
our idol, We demand rock '’n’ 
roll.” 

East German cops broke up the 
parade, and eight of the young 
men, between the ages of 19 and 
25, were sentenced to prison for 
terms varying from seven months 
to two years for “rioting and re- 
sisting the authority of the state.” 


” 








‘Defiant’ in Mex Fest 


Hollywood, Sept. 9. 

American entry in the World 
Representation of Film Festivals, 
to be held in Mexico City Oct. 
10-17, will be Stanley Kramer's 
“The Defiiant Ones.” Producer will 
attend showing. 

Entries are restricted to pro- 
ductions entered in previous fes- 
tivals. 


Pros & Cons On 


Edinburgh Fest; 
Assess Film End 


Edinburgh, Sept. 9. 

Has the 12th International Festi- 
val here been a flop? Some would 
say so, prestige-wise. A lack of top 
names has been evident on the 
marquees, and many of the shows 
have been labelled as dull. 

It is a moot point. There are 
others who argue that Edinburgh 
1958 has retained all its interna- 
tional charm, with plaudits com- 
ing from many visitors. They point 
to the success of the English Old 
Vic players in  Shakespeare’s 
“Twelfth Night” (soon to be seen 
in America), and to the overwhelm- 
ing suceess of the Festival Military 
Tattoo, outdoor spectacle graced 
this year by U. S. Marines. 

Some of the legit offerings have 
not come fully up to par. T. S. 
| Eliot’s new play “The Elder States- 
‘man” disappointed many. “Fringe”’ 
lofferings, especially late-night re- 
/vue, were poorish in cauality. 
| The concurrent Film Festival 
has, 








frankly, disappointed most, 


despite praise from delegates for | 


its serious undercurrent. It lacks 
glamor and excitement, and any 
useful entry on the part of com- 
}mercial film-makers. 

Charles Brackett, the official 
U. S. delegate, who is here with 
'his wife, advocates a little more 


| 


escapism in the Film Festival. He | 
| agrees that it is the only really | 


| worthwhile junket. but suggests it 


|should not confine itself to present- 
|ing merely experimental films. 
“Producers should send their 
very best films to Edinburgh, and 
not just those which they do not 
want,” Brackett told Varrery. 
Before they left, the Bracketts 
jtossed a midnight party for their 
{new Scot friends. 
| Ballet and opera have proved of 
,a good standard. The experiment 
|of staging brand-new ballets at the 
|Empire vaudery came off, with in- 
|teresting results in the main. 
| Late-night revue on a quality 
seale is still badly needed in the 
| Festival. 


ern meee 
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World War II, will edit and write 
the English subtitles for the U. S. 
and Canadian market. Among 
those who have provided part of 
the coin for acquisition of the film 
are Angier Biddle Duke, George 
Backer, Harold Kovner, Dexter 
Leen, William Weintraub and Al- 
fred Katz. 

The film, made during a period 
of “liberalism” in the Communist 
government, has since been de- 
nounced and banned in Poland and 
the Red satellite countries. It has 
never been shown in Poland. In 
addition to pulling the film at 
Cannes, the Polish delegation 
walked out in Venice when a 
dubbed -in- German, version was 
shown as a German entry. 

The film is based on a novel by 
Mark Hlasko and is said to be the 
Polish equivalent of the U. S.’s 
beat generation and England’s 
angry young men. When the com- 
plexion of the Polish government 
changed as a result of the “blood- 


ter of culture who allowed the film 
| to be made by Film Polski is said 


| to have been dismissed. Hlasko’s 
| novel was published in the U. S. 





last week, 


| 


Paris’ Catholic Censors 
Tough on Bardot Pix 


Paris, Aug. 26. 


French film sources are not sur- 
prised at the difficulties Brigitte 
Bardot films encounter with the 
Legion of Decency in the U.S. be- 
cause her major pix have gotten 
lower ratings with the French 
Centrale Catholique Du Cinema 
than with the Legion. “La Pari- 
sienne,” which got a “B” rating in 
the U.S., received a “5” here, which 
means complete abstention de- 
manded from Catholics. “Miss 
Striptease,” “The Night Heaven 
Fell” and “And God Created Wom- 
an” also got the same No. 5 tag. 

“Bride Was Too Beautiful” only 
got “4A,” meaning that it could be 
seen but was not especially rec- 
ommended. 

The governmental Centre Du 
Cinema, though watching B.B.’s 
pressure group and _ censorship 
troubles in the U.S., especially 
via “And God,” told Variety that 
a special censorship group passed 
on all French films that were ex- 
ported. Also that when this body 
approved a pic, it felt they had no 
right to interfere in, or comment 
on, the censor troubles the pic ran 
into in other countries, 


; 





New Arg. Regime Plans 
To Get Spoon’ in All 
Show Biz; Eye Opera 


Buenos Aires, Aug. 26. 

Politicians of the new Fron- 
dizi Administration here are deter- 
mined “to get their spoon- in” (as 
local phrase has it) in all enter- 
tainment fields. They are now 
setting their sights at the munici- 
pally owned and operated Colon 
|Opera. Reorganization is neces- 
sary, but the politicos aren't al- 
ways the best for these jobs. 

The City Councillors have there- 
fore set up yet another Committee 
{to draft recommendations for re- 
organization, disregarding the rec- 
ommendations already made by a 
political board set up for the pur- 
pose by the previous Provisional 
Government. That Board's mem- 
bers were mainly wealthy spcial- 
ites, so their opinions are wunac- 
ceptable to the present councillors. 
The latest probers are to be selec- 
ted from the Colon staff (lower 
strata), with a foreign conductor 
to give an impartial and neutral 
opinion, while the municipality 
will select a subscriber to cooper- 
|}ate. It is stressed that because 
| subscribers are not an organized 
| body, selection and not election 
is imperative in this case. There 
is also to be an architect on the 
committee while the theatre's five 
| stable groups: corps de_ ballet, 
chorus, ‘orchestra and National 
Symphonic group, with the Lyric 
|singers’ Assn., are to appoint 
representatives for their depart- 
ments. An accountant and “some- 
one traditionally connected with 
|the Colon’s artistic activities,” 
}under the presidency of Dr. Aldo 
Cocea, Cultural Secretary of the 
Municipality, will draft their 
j/ recommendations within 30 days. 
| The president of the City Coun- 
cil’s Cultural Committee, Dr. 
Francisco A. Mancini, has pro- 
posed modernizing theatre and 
| stage to improve visibility, and 
| take the orchestra out of the pit, 
| Placing it in full view of the 
|audience. Dr. Mancini opposes 
|elimination of the Ballet, Vocal 
|and Music schools, and justifies 
one increase in the year’s budget 
|from $1,000,000 to $2,000,000 (at- 
| tributed to former Director Or- 
|lando Tarrio, now resigned), in 
| view of the celebration of the thea- 
| tre’s 50th year. 
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|pic industry was the sale of prod- 
| uct to tv. 

| “But we must also face the fact 
| that Australia’s wool-check is re- 
| duced by over $400,000,000 dollars; 
| unemployment is growing; indus- 
| trial recession has wiped out over- 
|time from pay envelopes, and the 
public is expending the enormous 
jamount of $2,000,000 daily into 
| hire-purchase, Turnbull said. With 


| industry would find its own feet 
| via good showmanship, cooperation 
| between distributor-exhibitor, and 
|a continuance of the good product 


|'by E. P. Dutton and was released | now coming forward from the top expectedly will 


studios, be asserted, 





| million-dollar 
turned out. These require special 
| handling; they couldn’t be made at 


Japanese Restrictions Dim Outlook — 
For U.S. Pix: Ma jors’ B.0. 


Drops 307, 





20th-Fox Tops 1957-58 


In Italian Earnings 

Rome, Sept. 2. 
20th-Fox topped other companies 
in Italo earnings during the 1957- 
58 season, accerding to an early 
listing. This Yank outlet grossed 
some $2,700,000 during the period. 
Three other American distribs 
follow: Paramount, Metro, and 
Warner Bros. In the No. 5 spot is 
Dear Films, which releases United 
| Artists’ pix here, the Italian Lux 
Films, and CEIAD, last being Ital 

ian Columbia distribution outfit. 


Flaud Calls For 
Int'l Co-op Vs. TV 
& ‘Lost Audience 


Venice, Sept. 9. 

In for the windup of the recent 
19th Venice Film Fest, Jacques 
|Flaud, head of the French national 
‘film administrative body, the Cen- 
‘tre Du Cinema, opined that none 
lof the present problems facing the 
film setup of almost all the West- 
ern countries could be solved with- 
out international cooperation. 

Flaud felt that with current ris- 
ing video competition, skyrocket- 
ing costs and falling filmgoing, it 
was oldfashioned and isolationist 
to think that each country could 
solve these problems individually. 

He felt that the need for bigger 
marts for the now higher priced 
films made it imperative that in- 











ternational film basics be con- 
structed as of now. This seemed 
like a followup on the Italian bid 
recently for an international film 
summit meeting, and also was 
probably part of the attempts to 
bring the coming Common Mart 
Film Pool into effect 

Flaud maintained that the CM 
would not discriminate against 


non-member countries’ films but 
only set up a more equitable ar- 
rangement whereby all countries 
would be allowed a fairer playing 
time and a chance to make their 
way in other marts 

Flaud also stressed the fact that 
film aid was a necessary thing in 
CM countries and that France 
would probably extend its present 
Film Aid Law for two years, with 
aid still being advanced to pro- 
ducers on percentages of their lo- 
cal and foreign take. Only new 
wrinkle would be the removal of | 
the proviso that the money had to 
be put back into production at 
once. This could leave the money 
open for use later for bigger, and 
it was hoped better, films 

Flaud also felt that tv could be | 
fought easier on the basis of in- 
ternational accords, to keep old pix 
from video, and that CM co-op on | 
this point would also be helpful. 


Par-Allied 


—— Continued from page 3 — 
pictures individually. A return to 
block booking is called for, they | 




















feel, so as to give exhibitors assur- | 
ance of a steady flow of product | 
and, at the same time, contribute | 
to the efficiency of the distributed | 
operation. 

Too, the distribs say that more 
production would result if they had 
the assurance of market mero 
_Distribs claim new interpreta- 
tions of the decree should be made 
in the light of the number of multi- 
films now being 


|a profit if they had to be sold just 


be routine product is marketed so | 


far as clearances and availabilities | 
jare concerned. 

It would be fiscally unwise to 
| make a picture available on a na- 
| tonal release basis if the picture 
|is of “epic” proportions. The costs 


less revolution” of 1956, the minis-|the exit of calamity howlers the | of prints make this impossible. 


Thus, the distribs are asking 
|for a rewrite of the decree to con- 
bere with the “new era” in the 
picture business. United Artists 


spearhead the 


| Technirama feature. 


Tokyo, Sept. 2. 
With the boxoffice continuing to 
sag for U, S. pictures in Japan, 
(Metro, WB, Paramount and 20th- 
Fox had an aggregate drop of 
30.46% for the first five months of 
this year) and government restric. 
tions casting shadows on future 
possibilities, MPEA veep for 
the Far East, Irving Maas, told 
VariETY, “The outlook has never 
been as unpromising as now.” 
“It’s a question of how far this 
or any other government can or 
should go in connection with dic. 
tating commercial terms,” he ven- 
tured. “In this case there can be 
no question of the fact that the 
franchise terms being insisted 
upon by this government cannot 
be justified on the grounds that 
they represent arm’s length terms 
which are usually the yardstick.” 
Maas cited more recent tighten- 
ing measures on foreign pictures 
in Japan as “obviously intended to 
reduce our remittance czpabilities 
out of what remains of our busi- 
ness by enforced revision of 
franchise terms which in effect 
means dictating commercial terms 
which must be accepted by the 
foreign suppliers as a pre-condition 
for continuing in business.” 
Another result, Maas said, was 
|less funds blocked and more taxed. 
| Under new declarations of resident 
companies’ responsibilities, a great- 
er portion of the b.o. share be. 
comes subject to the loca! corpora- 
tion profits tax which is about 60°. 
This, plus the decision to issue 
import licenses only to so-called 
distributors rather than importers, 
|effective April 1, 1960, were what 





| Maas called the “second phase” of 
;}government passage of measures 
to “suppress our business possibili- 
ties.” 

Under his heading of irst 
phase,” he cited: (1) reducing the 
import quota to one of the lowest 
in the world; (2) limiting number 
}of prints (12) that could be im- 
ported; (3) limiting also the num- 
ber of prints (16) that could be 
made locally; and (4) limiting the 
period (five years) during which a 


picture may remain in c.rculation. 


‘JONES’ PULLS ANCHOR 
FROM MADRID LOCATION 


Madrid, Sept. 9 

Producer Sam Bronston is clos- 
ing down his “John Paul Jones” 
operations here after four and a 
half months of principal photogra- 
phy on interiors at CEA Studios 
and on location in various parts of 
Spain. Director John Farrow will 
plane to London today (Tues.) for 


post-production completion of the 
Max Steiner 
will join him there for music score. 


Accompanying Farrow are pro- 





| duction manager Emmet Emerson, 


assistant director Frank Losee, 
film editor Eda Warren and pub 
chief Phil Gersdorf. Emerson and 
Losee will head a second unit to 
film historical background shots 
in Paris and U.S. as well as co- 
ordinate finale montage shots of 


| Navy’s Mediterranean Sixth Fleet. 


———SESEEEEEEE ss 


Top Trade 
=a Continued from page 5 jad 


plus various bonus arrangements 
for production, the acquisition of 
British films, etc. In effect, be- 
tween this deal and production ex- 
penditures in Britain, the Amer- 
cans use up or remit virtually all 
monies earned. 


Because Motion Picture Export 
Assn. prez Eric Johnston will still 
be away on his Moscow trip (he 
plans to visit Poland, Hungary 
and Roumania afterwards), the 
U.S. delegation to the British talks 
will be headed by Ralph Hetze!, 
MPEA exec v.p, and Griffith 
Johnson, -v.p. In the past, the 
confabs were skedded for Wash- 
ington because the British followed 
it up by attending meetings of the 
International Monetary Fund 


there, This year, however, the 
r New 





Fund powwow has been set fo 





move, 


Delhi. 
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Edinburgh ‘Unexciting’ to Foreman; 
Calls Lack of Co-op at Fest By UK 


Film Makers 


By GORDON IRVING 
Edinburgh, Sept. 9, 

First breath of hearty fresh air 
was blown into the so-far dull-as- 
ditchwater International [Edin- 
burgh Film Festival by Carl Fore- 
man, U.S. film writer and producer 
who is now back in New York on 
a quickie business trek. 

He attacked the celluloid junket 
for being so unexciting when he 
spoke at a press confab following 
first session of a Festival Film- 
Makers’ conference. 

Foreman also attacked the Bri- 
tish film industry for its appar- 
ently unenthusiastic participation 
in the Edinburgh Film Festival. 

The organizers of the Edinburgh 
event, said Foreman, were not sure 
whether they wished it to provide 
a forum of film directors, artists 
and writers, or to follow the 
“glamor policy” of similar events 
at Cannes and Venice. 

“By and large, Edinburgh is the 
most worthwhile of the big interna- 
tional film festivals,” he said. 
“But I do think that the lack of 
participation by the British film in- 
dustry is a national disgrace. 

“I am shocked that the British 
representation is so small as it is. 
I don’t know whose fault it is, the 
film industry’s or the festival’s— 
I think both. 

‘Where’s the Showmanship?’ 

“I think it is another example 
of the somewhat gentlemanly re- 
fusal by the British film industry 
to have anything to do with show- 
manship.” 

According to Foreman, the Edin- 
burgh Film Festival has this year 
fallen between two stools. 

“It has not restricted itself en- 
tirely to film and discussions be- 
tween film-makers,” he said. “On 
the other hand, it has only daintily 
dipped its foot into the water in 
making an effort to bring glamor- 
ous personalities to Edinburgh.” 

(This is a reference to the 
French Film Week, occupying 
third week of the junket, with 
French starlets set to be present 
to add some glamor. 

Foreman suggested that the Ed- 
inburgh Film Festival still has 
great potentialities as a meeting 
place for discussions between film- 
makers, and added, “I feel that the 
present film-makers’ conference— 
eight hours out of the three weeks 
~—is unsatisfactory.” 

Avoiding Hot Issues 

Producer also hit out at the 
British film industry for making no 
attempt to produce films on con- 
troversial topics. 

“F’rinstance,” he said, “I would 
think there is a story in the color 
problem in the U. K. There should 
be a film in any of the nationalized 
industries. This country is re- 
markable in that it is largely a 
Socialist country being run by a 
Conservative government. 

“As an American, I feel shy 
about tackling such a British sub- 
ject myself. People might think— 
‘If the guy doesn’t like things 
here, why doesn't he go back to 
America?’” 

Later, Foreman told Vartety he 
has considerable faith in the Ed- 
inburgh Film Festival, but it ur- 
gently needs coin, personalities, 
excitement—and support from the 
commercial cinema. 

The present Festival, he says, 
is far from being the exciting 
thing it was when he was last here 
in 1953. 

Foreman was planning a quickie 
trip by air to N.Y. for huddles with 
homeoffice toppers prior to return- 
ing to London from the Coast on 
Sept. 23. He will start his next 
pic, “The Guns of Navarone,” by 
Scot writer Alistair MacLean (now 
domiciled near Lucerne, Switzer- 
land, in the early spring, with loca- 
tion lensing in Greece. Next on his 
six-feature program is a filmiza- 
tion of the novel, “Insurrection.” 





REFERENDUM ON SUN. PIX 
Greensboro, N.C., Sept. 2. 

Rutherfordton voters will cast 
ballots in a referendum on Sept. 27 
whether to permit showing of Sun- 
day films there outside regular 
church hours. 

The amendment, if passed, would 
allow pix to be shown between 1 
and 6 p.m. and after 9 p.m. on 
Sundays. 


National Disgrace 
Metro's J.D. Book 


Metro has picked up Charles 
Calitari’s “Strike Heaven In The 
Face,” due Oct. 17 via Crown. In 
addition, New American Library 
has purchased paperback rights. 

Tome deals with juvenile delin- 
quency in New England. Author is 
an English teacher at Benjamin 
Franklin H. S., New York. 


Defiant Ones’ As 
Mex Fest Entry 
_ Shuts Out Frisco 


; San Francisco, Sept. 9. 

Decision of MPAA to send Stan- 
ley Kramer’s “The Defiant Ones” 
to Mexico City’s Festival of Festi- 
vals may deprive Frisco Film Fete 
of any U.S. pictures and indicates 
Frisco pleading for MPAA cooper- 
ation has fallen on deaf ears. 

It’s understood that Kramer had 
made a tentative commitment to 
exhibit “The Defiant Ones” at 
Frisco Festival, Oct. 29-Nov. il, 
but rules of Frisco Fete speci‘ical- 
ly forbid acceptance of films previ- 
ously shown in Western Hemi- 
sphere. Thus, mid-October Mexico 
City festival, though unsanctioned, 
could wash out Kramer picture un- 
less MPAA decides to reverse itself 
and let “The Defiant Ones” go to 
Frisco. 

Irving M. Levin, Frisco director, 
kad also been angling to hook “The 
Old Man and the Sea” for Frisco, 
but that one went to Canada’s 
Stratford Festival first. 

Levin, returning from Venice 
Festival this week, is scheduled to 
Stop in New York for talk with 
MPAA exec Ralph Hetzel. Before 
departing for Venice, Levin had 
talked to Hetzel about getting at 
least tacit encouragement of 
MPAA. It’s understood, however, 
that no commitment was made. 

Meantime, judges for Frisco 
Fete are just about set. Saturday 
Review’s film critic, Arthur Knight, 
will serve, as will novelist Erskine 
Caldwell. Third judge is expected 
to be F. L. Ammannati, director of 
Venice Festival, though his ac- 
ceptance is still tentative. 


bd bd 
Japanese ‘Rickshaw 
Top Venice Winner 
Venice, Sept. 9. 
Japanese entry, “Muho-matsu 
No Issho” (The Rickshaw Man). 
won the Venice Film Festival Gold 
Lion Prize. Gold Lion acting awards 
went to Sophia Loren, for “The 
Black Orchid”, and Alec Guinness, 
for “The Horse’s Mouth.” Silver 
Lion Award was split between 
young directors Francesco Rosi and 
Louis Malle, former for “La Sfida” 
(The Challenge), latter for “Les 
Amants” (The Lovers). Italo Crix 
Award went to “Rosemarie,” a 
Roxy Film-Germania production, 
with San Giorgio Cultural Award 
to “La Sfida.” 
No Catholic prize was awarded 
in an unprecedented omission due 
to “unusual immorality” of festival 
pix. This was felt to be a church 
slap at festival selection group and 
director Florins Ammannati. 


AIP’s $1,000,000 ‘Dragon’ 


Hollywood, Sept. 9. 

American International Pictures, 
with a background of more than 
50 films over a four-year period in 
the $100,000 to $250,000 cost 
bracket, has earmarked an upcom- 
ing feature, “Eve and the Dragon,” 
for a $1,000,000 budget. 

Stan Shpetner will develop film 
from his original idea which en- 
tails early man and late monster 
in a prehistoric adventure setting. 
Shpetner also will produce pic, 
slated to roll in the Matto Grosso 
jungle of South America late this 
year. 
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tainment, and the exchanges of 
goodwill have already been fol- 
lowed up in a more tangible form. 
At another for the American press, 
he initiated a discussion on the 
merits of festivals, and sought the 
newsmen’s views as to how MPEA 
participation could be improved. 
The unanimous view that Holly- 
wood was sadly lacking in docu- 
mentation, compared with the ef- 
forts of other national industries, 
is being conveyed in a report to 
Eric Johnston. 
Seminars, Etc. 

Gervasi holds the view that the 
MPEA should take the initiative in 
transforming film festivals into 
serious affairs, to be attended by 
the leading creative brains of 
Hollywood, that seminars should 
be held on urgent industry prob- 
lems, that due emphasis should be 
placed on the important social and 
cuitural films which are produced 
each year. Also that at these ses- 
sions the role of the association 
should be clarified to erase the 
commonly-held Continental view 
that it is mothing more than a 
trust. 

Such creative support, coupled 
with appropriate backing by name 
talent, could give a festival a new 
mearing, and develop it into a sig- 
nificant instrument for promotion 
of motion pictures which would 
benefit the industry generally. As 
it is, the effort and concentration 
are put into the few selected pix 
without adequate regard for the in- 
dustry as a whole. 

Gervasi contends that it is not 
the MPEA function to promote the 
few films entered by the member 
companies. That the companies 
themselves are best able to do this 
was proved here by United Artists, 


Paramount and Columbia. UA had | 


two entries in competition—one 
American, the other British—as 
well as a third in the information 
section, and did a lavish job of 
promotion, both as to documenta- 
tion and entertainment. Their ef- 
fort involved a budget of around 
$20,000, the bulk of which went into 
a big opening night supper party 
for 1,000 guests, and a lunch for 
some 300 guests on four fishing 


boats, 
Brigitte & Sophia 


Columbia's promotion, of course, 
was on behalf of the new Brigitte 
Bardot pic, “En Cas de Malheur,” 
which the company is distributing 
worldwide apart from Italy. In this 
case, more than 200 guests were 
taken by private motor launches 
from the Lido to a palace in Venice 
for midnight supper after the 
screening. Par’s participation was 
more modest, but included a press 
cocktailery for Sophia Loren who 
came in for the presentation of 
“The Black Orchid.” 

How best the MPEA could serve 
the industry at festivals was one 
of the top items on the agenda 
when Eric Johnston had a confer- 
ence in London last month with 
his top fieldmen in Europe and, 
while there was a vigorous ex- 
change of ideas and several new 
proposals were tossed into the 
arena, no firm decisions were 
taken. However, MPEA toppers in 
New York are now expected to re- 
view the situation in the light of 
reports that have been sent in by 
its European representatives, and 
agree on a new policy ahead of 
the start of next year’s season. 

There has been a general disap- 
pointment at the inadequacy of 
American participation. Star sup- 
port, in the main, has been lamen- 
table, but the keenest sense of 
letdown has been in regard to U. S. 
industry documentation. While 
other countries prepare extensive 
(and expensive) brochures outlin- 
ing a complete industry program 
and containing valuable personal 
data to justify their retention as 
works of reference, Hollywood is 
generally content to settle for syn- 
opses of the entries which are rap- 
idly confined to the wastepaper 
basket. 

Admittedly, there are mixed 
views on the value of festivals, but 
if rightly exploited they could 
serve as a valuable springboard 
for industry and personality pub- 
licity. They attract hundreds of 
journalists commanding a_ vast 
acreage of newsprint which has to 
be filled every day. Brigitte Bar- 





dot, in a 48-hour stopover, col- 
lared the lion’s share of that space. 


| 





MPEA’s Gronich Bids Industry Take 
Long, Hard Look at Film Festivals 
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21 Lands Eye S.F. Fest 


- San Francisco, Sept. 9. 

Twenty-one countries have ap- 
plied for entry in the San Fran- 
cisco Film Festival, Oct. 29-Nov. 11. 
Event is sponsored by the city’s 
Art Commission. Countries are 
Australia, Belgium, China, Czecho- 
slovakia, Denmark, France, Ger- 
many, Greece, Great Britain, 
Hungary, India, Italy, Isreal, 
Japan, New Zealand, Norway, Po- 
land, Portugal, Spain, Sweden and 
the U.S. 

Festival has retained Count 
Jacques-Armand de Visme, of 
Paris, as chief of publicity. 


US. Triple Bill 
Clicks in Venice 
‘American Day 


Venice, Sept. 9. 

Three American features, com- 
bined and shown here in a triple- 
headed package on “American 
Day,” proved very successful and 
copped general audience and press 
plaudits during the second week 
of this year’s Venice event. 

Pix were Paramount’s “The 
Black Orchid,” in competition, and 
Stanley Kramer’s “The Defiant 
Ones” and Morris Engel’s “Wed- 





|dings and Babies,” both out of 


competition. 

Undoubtedly, the impact of 
Sophia Loren’s first reentry into 
her native Italy since her marriage 
to producer Carlo Ponti helped 
sell the Martin Ritt- directed 
“Orchid” fn its local exposure, and 
her performance was amply mitted 
as well. But item’s entertainment 
values were unanimously singled 
out by the press, even though a 
few reviewers expressed reserva- 
tions as to its artistic merit. All in 
all, the U. S. evening, which began 
with John Hubley’s well-received 
short, “The Tender Game,” was a 
resounding success. 


Similar plaudits went to “The 
Defiant Ones,” which played to a 
packed house in the afternoon ses- 
sion. Many felt that if it had been 
screened in competition here (it 
has already won a prize in Berlin) 
it could have walked off with an 
award. 

But the day’s biggest surprise 
came from “Weddings and Babies,” 
which received the biggest hand 
yet accorded a pic during a day- 
time showing. The Viveca Lind- 
fors-John Myers starrer, made on 
a shoestring budget by the director 
of “The Little Fugitive” (which 
similarly emerged from a 1953 
Venice projection), grabbed some 
headlines and much attention next 
day in the Italian press, many 
scribes asking why pic had not 
been unspooled in competition. 
One top Italian daily, Milan's 
Corriere della Sera, gave it un- 
qualified praise, comparing it more 
than favorably with “The Black 
Orchid,” similarly laid among 
Italo-Americans in the U. S. A. 


Baldwin's Coming Exit 
Clouds MPEA in Brit. 


Charles (Chuck) Baldwin, Mo- 
tion Picture Export Assn. rep in 
Britain, is due to come home and 
to retirement later this year. Bald- 
win will be replaced in London in a 
temporary capacity by Roland 
Thornton who's been taking care 
of the p.r, end of the bureau. 

Whether Baldwin will be replac- 
ed permanently remains open to 
question. In any case, during the 
“interim” period, both MPEA prez 
Eric Johnston and v.p. Griffith 
Johnson are expected to step up 
the frequency of their visits to 
London. 

Move is part of an overall MPEA 
attempt to reduce expenses. While 
the London office is important, it 
no longer enjoys the stature it 
once had when Britain still rank- 
ed as the Yanks’ No. 1 overseas 
market. Emphasisis has shifted to 
Paris where Fred Gronich is in 
charge as Continental manager. 








Considering the disappointi 
results of the three eater eee 
pean film festivals this year— 
Cannes, Berlin and Venice—the 
time has come for an intensive 
“cooperative reexamination” of 
these international events, Fred 
Gronich, Continental manager for 
the Motion Picture Export Assn 
said in N. Y. last week. : 

Gronich, here with his family on 
home leave from his Paris head- 
quarters, returns to his post next 
week. He represented the Ameri- 
can industry at Cannes this year. 


“The present formula of these 
festivals just doesn’t have the at- 
tractive features to make them a 
success,” he said. “They have lost 
their dramatic impact and the abil. 
ity to focus the eyes of the world 
on what they have to offer. It's 
foolish to always blame the ab- 
sence ef stars for a festival not 
being a success. Stars in them- 
selves can’t make or break it. If 
a festival really has something to 
offer, the stars will come. 


“If they realize that they're to 
be used only as showpieces, to put 
a festival’s chestnuts out of the 
fire, they can’t be blamed for not 
showing up. After all, it’s not a 
pleasure trip for them.” 

Gronich, who used to rep the 
MPEA in Germany before taking 
on the job of Continental manager, 
said, “The purpose basically is to 
give the world press something to 
write about, to put the spotlight on 
good movies. Today, there just 
isn’t enough excitement at these 
festivals to make ‘copy’ and even 
to make a journalist's trip worth 
while. 

“Those who head the industry 
delegations have begun to really 
worry about the benefits their in- 
dustries draw from these festivals, 
They’re tired of entertaining one 
another at an endless round of 
cocktail parties which contribute 
little except to add to the glamor 
of the occasion.” 

Gronich's position towards the 
fests is generally seconded by 
many of the industry's execs in 
Gotham. They feel that, in several 
instances, Hollywood has _ been 
handed a bum rap by fest juries 
putting the accent on art rather 
than commerce and that the ex- 
penditures lavished on the com- 
petitions in the past didn't pay off, 
This is particularly so when the 
Soviets go into a fest like Cannes 
and can spend close to $100,000 to 
promote their entries and their 
personalities. While there seems 
to be no question that the publicity 
garnered by films at a fest helps, 
it’s been pointed out that this cuts 
two ways, Le., that a film rapped 
by the crix can also get hurt. 


See Admission Hikes In 
Brazil and Argentina; 
MPEA’s ‘Selling’ Talks 


In the wake, of Eric Johnston's 
visit to Brazil and Argentina, Mo- 
tion Picture Export Assn. execu- 
tives are optimistic over the 
chances of a raise in admission 
prices in both countries. 

Situation is of some urgency In- 
asmuch as inflation is rampant 
there and has severely affected 
U. S. film remittances, particularly 
in Brazil where they're coming out 
at the freemarket rate. When 
Johnston and Robert Corkery, the 
MPEA’s Latin-American supervi~ 
sor, sat down with top Brazilian 
government officials at Rio de 
Janeiro, they made no bones about 
the fact that, under prevailing con- 
ditions, the companies could not 
continue to operate. 

Situation in Brazil is a particu- 
larly annoying one for the Yanks 
since the state of Sao Paulo has 
lifted the lid on admissions, where- 
2s the rest of the country has !t 
still clamped on tight, arguing that 
adjustments would take pix out of 
the economie reach of the people. 
MPEA points out that this hasn't 
been the experience at Sao Paulo. 
Top admissions in Brazil now are 
12 er. for black-and-white films 
and 18 cr. for tinters. 

In Argentina, Johnston was 
promised immediate consideration 
of his plea for a liberalized price 
policy. 
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See Foreign Product Capitalizing 
On Decline in Domestic Output 


Going ‘on the theory that they+ 


are bound to profit by any domestic 
product lag during the coming 
year, foreign film distributors feel 


they’re going to cash in big during 
the forthcoming season. 

Optimism is heightened by the 
fact that the imports on the whole 
have been playing off in ever- 
widening circles curing the past 
year and that several have managed 
to rack up booking volumes which 
would have been impossible just 
a short time ago. 

Situation isn’t all sweetness and 
light, however. While the market 
definitely has opened up, and 

romises to continue in that direc- 
ion, the actual proportion of im- 
ports that get into big money 
against the mass of films which 
barely manage to recover print 
costs still is quite low. And some 
of the indies aren’t as sanguine as 
others re the exhibitors’ open-arms 
stance for the overseas product, 
even if it’s dubbed. 

“American exhibitors don’t show 
any great tendency to ‘fill in’ with 
foreign language pictures unless 
they're really strong attractions,” 
Richard Brandt, prexy of Trans- 
Lux, opined last week. However, 
he added, the theatres will now 
experiment with good imports, and’ 
book them where in the past they 
wouldn’t have taken the chance. 

While Brandt’s competitors tend 
generally to agree with him, some 
do feel that the whole trend of 
industry economics is in their 
favor. They have noted the fact 
that, for 1958, the Production Code 
will pass on only about 300 films, 
the lowest volume in the Code’s 
history. Script submissions to the 
Code are behind by about 70 now 
against 1957 and, if the current 
trend continues, will lag by about 
120 by the end of the year. 

Since the vast majerity of films 
made in Hollwood go through the 
Code, the implication is that 
there'll be quite a product short- 
age in 1959. With so many imports 
now being done lip-sync, the indies 


are confident that they’ll be in a/|’30s 


stronger position. 

Question remains whether the 
market, even under more stringent 
conditions, can absorb the large 
number of foreign films being 
offered. Some of the distribs are 
coming to the conclusion that 
they’re better off handling fewer 

ix,’ but putting their weight be- 

ind them. What makes this sort 
of policy hazardous is the unpre- 
dictability of the market and the 
lack of the kind of yardstick that 
normally applies with Hollywood 
entries. 

Brandt said that he had decided 
to reduce his Trans-Lux Distribut- 
ing roster from eight to nine pic- 
tures annually down to only two 
or three. “We'll follow the majors 
in that respect, and we feel we can 
be of greater service to the com- 
mercial houses that way,” he com- 
mented. 

The other indies also are show- 
ing a tendency to become more 
selective, partly because of foreign 
producer demands which have been 
rising steadily, causing some 
severe losses among the indies who 
had to shell out high advance 
guarantees. Some point out, how- 
ever, that it’s a mistake for the 
importers to set their sights entire- 
ly on the commercial field and to 
ignore the arties in the doing. 


Open Top Shelf at 90c 
‘ . ° , . . 
For ‘Windjammer’ in Chi 
Chicago, Sept. 9. 

Opera House, nursing the “Wind- 
Jammer” grosses up to a more 
respectable evel, figures to give 
the CineMiracler more sail by 
throwing open its heretofore un- 
used second balcony at a first 90c 
admish for both kids and adults. 
Price will move up to $1.25 for 
Fridays and Saturdays. 

Top balcony yields another 750 
seats and brings the house capacity 
up to 3,100. Move was made last 
Friday (5). Opera House boxoffice, 
often a lonely spot until a few 
weeks ago, has been stimulated of 
late by a three-days-a-week policy 
of admitting male-escorted dis- 
taffers free. Additionally, mop- 
pets, with a parent along, are 
half-priced at all performances, 








Son Succeeds Lou Novy 
As Prez of Trans-Texas 


Dallas, Sept. 9. 

Harold C. (Buster) Novy has 
been named prexy of Trans-Texas 
Theatres, succeeding his father, 
Louis Novy, who died Aug. 5 in 
Austin. Earl Podolnick, Austin, 
continues as veepee-secretary; Joe 
Lewandos, treasurer, and Jimmy 
Brasell, assistant secretary and 
head booker. 

Younger Novy has been v.p.-gen- 
eral manager of the chain, which 
operates 14 Texas theatres, since 
1955. He joined Trans-Texas when 
his father organized it in 1952, and 
served as city manager of the Aus- 
tin houses before coming here 
as v.p.-general manager. Chain has 
two houses here, the Melba and the 
Fine Arts. 


Soviets Eye U.S. 
Co-Prod. Deals 


Hollywood, Sept. 9. 

Co-production deals between 
Russian and American film-makers 
will be sought during upcoming 
talks when MPEA reps convene in 
Moscow this month, according to 
Russian shortwave broadcasts mon- 
itored here. Soviets hope to sign 
for three such pix which would 
require U.S. locationing there. 


A Moscow broadcast said the 
Fussians have suggested three fea- 
tures. One is based on Jack Lon- 
don’s “Martin Eden”; another built 
around life of Russian-born com- 
poser-pianist Sergei Rachmanioff; 
and third, “Airlines of Friendship,” 
about the flight of three Soviet pi- 
lots from Russia to the U.S. in the 





Soviet film-makers also were said 
to be interested in joint production 
on “several documentaries,” in- 
cluding one on work of atomic sci- 
entists in connection with the In- 
ternational Geophysical Year. Oth- 
ers are films on peaceful uses of 
atomic energy, farming methods 
and architectural trends in the 
two countries. 

Soviet delegates met with MPEA 
officials in Washington, D.C., in 
March and April in effort to work 
out a reciprocal agreement on U.S. 
and Russian films. 








Fourth Dimension 


Continued from page 5 








$240,000 and Paramount took it 
on a distribution deal, with the 
rights reverting to Harris after 
several years. 

Plan originally was to make 
“Fourth-Dimensional Man” in' 
CinemaScope, but lens problems. 
arose and it was decided to shoot | 
it in regular version and “squeeze” | 
the negative in the lab later. Doing 
trick photography with an ana- 
morphic lens is extremely difficult. 
Harris’ film will run 90 minutes, 
out of which 11 will require special 
effects. Some of them, like drop 
shadows, have to be actually hand- 
drawn on the negative (at a cost 
of some $16 per frame), 

“Man,” directed by Irving Yea- 
worth, is about a fellow who dis- 
covers a way of passing one solid 
object through another. However, 
each time he does this, the energy 
expended ages him by several 
years. To prevent this, he reaches 
into other men, takes out their 
“life spark” and thereby ages them 
within a matter of seconds. Phil 
Abbott, head of 20th-Fox’s special 
effects department on the Coast, 
is cooperating on the production. 

Harris said his backing came 
from non-industry sources. Though 
he doesn’t have a distribution deal 
yet, he maintained that he wasn’t 
worried. “If, when I’m done, I 
can’t get the picture placed, I'll do 
the key selling myself and then 
turn it over to one of the smaller 
distributors for _ saturation § re- 











lease,” he declared. 
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MPEA is stressing the fact that, in |t 


his Moscow talks, Johnston will not 
establish any fixed ratio of U. S. to 
Soviet sales. The Americans ex- 
pect to sell between 12 and 15 
films and may have to take six or 
seven in return. 

There are those who feel that a 
deal with the Soviets is bound to 
set an unhappy precedent for 
other countries seeking similar ar- 
rangements. Johnston didn’t see 
it that way. “The people abroad 
know perfectly well that extraor- 
dinary conditions prevail in any 
dealings with the Russians,” he 
said. “This can’t be counted as just 
any normal business transaction. 
After all, the Italians, the French 
and others have had their own ex- 
periences in making film deals 
with Moscow.” 

Another argument is that any 
arrangement with the Soviets isn’t 
to be accomplished because the 
industry, per se, wills it, but large- 
ly because it has been virtually 
committed by the cultural ex- 
change pact, which was worked out 
on a top diplomatic level. Johns- 
ton, in plugging for the earliest 
possible return to a commercial 
relationship with the Russians, 
noted that this pact ran for only a 
year. 

“This is something worked out 
at a top level in our government,” 
he said. “The State Department 
wants it and the President wants 
it. So who are we to say no?” He 
added that, while he was complete- 
ly in favor of increased cultural 
contact between East and West, he 
nevertheless wasn’t going to Mos- 
cow as “a starry-eyed idealist.” 
Everyone agrees on the principle 
of stepped-up cultural exchanges. 
The question revolves more around 
how it’s to be accomplished, he 
pointed out. 

The MPEA prexy said the cli- 
mate in the States was receptive 
to Soviet art and artists, and he 
pointed to the success of various 
Russian imports such as the Moise- 
yev troupe and the Bolshoi Ballet 
film. 

Though the Government in the 
past has taken an active part in 
film matters, the media guarantee 
program being only one example, 
it never before has so openly used 
the film industry to further the 
propaganda and ideological aims 
of the United States; nor have its 
persuasive powers been utilized 
in the past to the point of getting 
distributors to take on foreign 
films and exhibitors to play them. 

There is still a feeling among 
some top executives that the prin- 
ciple established by any Soviet 
deal, despite the extraordinary cir- 
cumstances, is going to kick back 
in the future. For one, they say, 
it proves that if there’s a will 
there’s a way, that is, that MPEA 
can offer a certain type of recip- 
rocity if it exerts itself and is sup- 
ported by Washington. For an- 
other, it tends to dispel a favorite 
American industry argument that 
the U. S. film biz is totally divorced 
from Government influence, which 
at times puts it at a disadvantage 
vis-a-vis state-subsidized and con- 
trolled foreign industries, 


Colombia Wins In 


Hot Bid for ‘Bess’ 


“Porgy and Bess,” upcoming 
from Samuel Goldwyn, will be dis- 
tributed by Columbia in a deal re- 
portedly providing the film com- 
pany with a 10% cut on rentals 
from roadshow engagements and 
17144% on regular runs, 

Production, being done in the 
Todd-AO process at a cost in the 
area of $6.000,000, will play a mini- 
mum of 65 theatres in the 70m 
version. 

“Porgy” was the center of some 
of the keenest bidding for distribu- 
tion rights seen in the industry in 
some time. Goldwyn arranged for 
his own financing and consequent- 
ly had a bargaining advantage in 
working out the terms. Most other 
independent producers are bank- 
rolled by the distributor with 
whom they are aligned. 

Vying with Col for the “Porgy” 
tights were Warners, Metro, United 
Artists, Paramount and Buena 
Vista. 

Col terms provide Goldwyn with 
power of approval over all adver- 
tising and exhibition contracts, 


—__ 








Venice, Sept. 9. 

Second Festival week picked up 
considerably in star and personal- 
ity attendance, while pix in com- 
petition maintained a good level. 
Excitement was notable also in 
large number of crowds of onlook- 
ers in fest area, unprecedented in 
size in any previous year. 

During the latter part of fest, 
they finally got something to look 
at, notably Brigitte Bardot, and 
with Sophia Loren due in. Excite- 
ment over B. B.’s local appearance 
has not been equalled before, 
pointing up fact that this is her 
moment. Her every move on Lido 
and Venice found milling throngs, 
while some 250 police reinforce- 
ments were needed at the evening 
preem of her pic “En Cas De Mal- 
heur” (Columbia). Photographers’ 
surge caused injuries in crowds, 
and several lensers fell into a 
canal at one heated point. All care- 
fully laid plan$ for her movements, 
interviews, photographer sessions 
had to be cancelled because of tre- 
mendous crowds and fest and by- 
stander interest. Above it all, sky- 
writers kept spelling out “B. B.” 
in smoke. 





Another B—Belafonte 

Harry Belafonte’s impact on lo- 
cal crowds was also tops, pointing 
up once more the great opportu- 
nity being missed by the U. S. pic 
industry in not having more stars 
here. Belafonte will be back in 
Italy Sept. 20 for dates in Milan 
and Rome, will vacation in Venice 
afterwards. Singer’s next pic will 
be “Odds Against Tomorrow,” and 
he hopes to produce a biopic of 
Alexander Pushkin in near future 
... Another Yank personality gar- 
nering plenty of space in the press 
here was Abbe Lane, here with 
husband Xavier Cugat. After the 
opening of his Casa Cugat nitery 
in New York on Oct. 1, Miss Lane 
returns to Rome Oct. 15 for a stint 
in an Italo pic, in Titanus’ “Signor 
Maresciallo.” It’s directed by 
Ettore Margadonna, who wrote the 
“Bread, Love . . .” series. Cugat’s 
are also appearing end of Septem- 
ber on the Firestone tv show. 

Robert Stack here with family 
for fest windup .. . Stanley Donen 
also came in for latter part of 
event, in private capacity. He's 
prepping an Art Buchwald story 
for shooting in Italv (probably 
Sicily) next spring or fall (summer 
is too hot on that isle). He’d like 
to do a picture in between, but 
hasn't found the right pronerty yet 
. . . Silvana Pampanini slapped a 
woman journalist in the Hotel Ex- 
celsior lobby, apparently irked by 
what she had written about the 
actress, and the case is now in 
Venice courts. 





Eye on Co-Production 

The interest of Yank buvers and 
distribs here, including such names 
as Richard Davis. Ilya Lopert. 
Peter Riethof, has this year shifted 
from purchase of pix at fest, which 
is considered a poor policy by 
mest, to setting uv possible co- 
productions with European firms 
for later use in U. S. release. An 
Italian “Marco Polo” vroject was 
one subiect of such discussion at 
Venice. Riama Films, which links 
producers Rizzoli and Amato, al- 
ready has sold the unfinished Giu- 
lietta  Masina-Anna Maenani pic- 
ture to Germany for $120,000 . . . 
Vincent Korda in town during fest, 
reported setting up series of vro- 
ee in Spain with Mike Todd 
r. 


Maleno Malenotti, who {s vro- 
ducing Gina Lollobrigida in “Ma- 
dame Sans-Gene,” to be shot by 
George Cukor next spring in 
Rome, has just bought rights to 
“Top of the World” from author 
Hans Ruesch. Pic was previously 
optioned by 20th, who had Jack 
Palance in mind for main role. 
Malenotti hopes to cast Jan star 
Toshiro Mifune instead. Mifune 
copped top plaudits at festival for 
his “Rickshaw Man.” 





Spaniards Stay Away 

The Spanish delegation pointed- 
ly refused to come to Venice, 
which failed to accept Spain’s 
‘Trumpets of Fear” in competi- 
tion. Frank Gervasi, MPEA’s Med- 
iterranean area chief, was to talk 
shop with Spaniards, now has to 
£0 to Spain soon after fest to con- 
tinue Spanish-American palavers. 
Russians similarly failed to show 





and ditto the Poles—all in connec- 





Gleanings From a Gondola 


By ROBERT F. HAWKINS 








tion with pre-festival pic selection 
hassles. Germans, on the other 
hand, did show up despite Official 
dislike of their “Rosemarie” entry 
and collected a large share of fes- 
tival applause with it. 


Italy’s entry here, “La Sfida” 
has been booked for Mexico's Fese 
tival of Festivals, which also has 
so far confirmed the following pix 
for its Oct. 6-14 run: Japans “Leg. 
end of Narayama” and “Muho- 
matsu, the Rickshaw Man”; Yugo- 
Slavia’s “H 8”; Germany’s “End- 
station Liebe”; U.S.A.’s “The Old 
Man and the Sea”; Greece’s “A 
Matter of Dignity”; Poland's “Last 
Day of Summer”; India’s “2 Eyes, 
12 Hands”; Sweden's “Wild Straw- 
berries”; Hungary’s “At Midnight” 
and “The Smuggler”; and Algeria's 
“Goha.” All these pix have been 
shown at one of this year’s film 
festivals. 


—————————— 


UA Stock 
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No breakdown of how many shares 
each acquired of Fico Corp. is 
given. 


Reported, too, is the exchange 
by the Stanley Warner Cinerama 
Corp. of 160,499 shares of Cine 
rama Inc. on a_ share-for-share 
basis for shares of Cinerama Pro- 
ductions Corp. 

Other transactions: 

Roger W. Hurlock, an Allied Art- 
ists Pictures director, bought 2.500 
shares of the company’s common 
stock, raising his total holdings to 
17,400 shares. 

Five hundred shares of Guild 
Films Co. Inc. were purchased by 
Harry A. McDonald, a director, to 
double his holdings. 

Charles Braunstein, a Loew's 
Inc. director, acquired 500 more 
shares of the corporation's stock, 
hiking his stock ownership to 2,500 
shares. 

One thousand shares of capital 
stock in Magnavox Co. were sold 
by officer-director Richard A. 
O'Connor, levaing him with 50- 
917 shares. 

Charles S. Cheston bought 624 
shares of Philco Corp., boosting his 
stock package to 2,500 shares. 

Three transactions in National 
Theatres Inc. common stock were: 
Jacks M. Ostrow Corp. bought 
1,000 shares, making the holdings 
total 81,000; Peter Colefax sold 
his 1,000 shares; and T. H. Sword 
disposed of his 200 shares. 

There were two purchases re- 
ported in common stock of Tele- 
vision Industries Inc.: E. H. Ezzes 
added 100 shares and Arnold C. 
Stream, 300 shares. 











Zanuck 
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days ago, left for Europe Monday 
(8). 

In any case, there will be a five- 
minute “overture,” consisting of 
music drawn from the ‘ilm’s score. 
The screen will be blank during 
that time. Zanuck took Henri Pat- 
tison, a Frenchman, with him on 
the 914-week location to write mu- 
sic and wire-record native themes. 
Malcolm Arnold is doing the ar- 
rangements in London. 

With Zanuck at the press confab 
were associate producer Robert 
Jacks, Schwartz, 20th-Fox general 
sales manager Alex Harrison, and 
ad-pub veep Charles Einfeld. The 
producer described the difficulties 
of working in the boiling climate 
(up to 134 degrees during the day) 
and acknowledged that “we couldn't 
have had a more ‘dangerous’'—by 
that I mean_ temperamental— 
group of people.” John Huston 
directed. Picture stars Juliette: 
Greco, Errol Flynn, Orson Welles, 
Trevor Howard and others. 

Next on Zanuck’s schedule Is 
Meyer Levin’s “Compulsion, 
which Richard Zanuck, his 800, 
will produce. Welles will play Jon- 
athan Wilk (Clarence Darrow), 
Brad Dillman will be Artie and: 
Dean Stockwell got the role of 
Judd. In ahead, Zanuck will com> 
plete “De Luxe Tour,” for which 
Irwin Shaw has written & new 
screenplay. Zanuck said he'd mak@ 
at least three or four films this 
year. His contract with 20th 
doesn’t stipulate any specific num- 
ber, 
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\eeeeeee §=©More than $1,000,000 over Labor Day 
) week-end at box-offices in a selected 
== number of engagements! 
fy AND THATAINT. j N f 
"Congratulations to 
Elizabeth Taylor, 
pine 3 —— TOPS “HIGH SOCIETY” "TEAHOUSE OF 
uUOLL 
Star of the AUGUST MOON” “RAINTREE COUNTY” 
Year!” “I'LL CRY TOMORROW” and equals 
fe Aa “GONE WITH THE WIND” 
yy Ueno in the South! 
FOR INSTANCE! (Space permits only a few of many high-lights !) 
CHIGAGO-Chicago Theatre tops Biggest of all companies of the 
year! Even Beats Big Christmas-New Year’s attraction! 
BALTIMORE~—Biggest in the entire history of Stanley! 
CINCINNATI-—Biggest since Xmas holiday of ’56 at Albee! 
: MIAMI-Biggest in more than 2 years at Olympia! 
Tin Roof PROVIDENCE—Doubles “Don’t Go Near The Water!” at State! 
Cry) DAYTON-—Ditto at Loew's! 
myn TOLEDO—More than 50% better than “Water” at Valentine! 
WES AKRON (Loew’s) YOUNGSTOWN (Warner)—Ditto! 
Burl MEMPHIS—AImost triples “Teahouse” at Palace! 
pa CHARLOTTE—Doubles Xmas biz of “Water” at Plaza! 
__ POOH ANDERSON JANES POE ORLANDO, Fla.—Doubles “Cry Tomorrow” at Beacham! 
TENNESSEE WILLIAMS, JACKSON, Miss.—More than doubles “Cry Tomorrow” at Lamar! 
sa Onan BEAUMONT, Tex.—Doubles “Teahouse” at Liberty! 
Protas w LAWRENCE WEINGARTEN DAYTONA BEACH, Fla.—Almost double “High Society” at the Daytonal, 
ABOVE: one of the ticket-selling ads! GREENSBORO, N. C.—Ditto at Carolina! 
And Many More of the Same! 
LIKE WE SAID: 
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Lens ‘Solomon & Sheba’ in Spain 


Because Israel’s Short on Horses 


Madrid, Sept. 9. 

“Hollyweod movies are no 
longer being made in one place but 
all over the world, as rightfully 
required by story locale,” accord- 
ing to vet producer Ed Small. He 
explained here that his upcoming 
biblical epic “Solomon and Sheba” 
was set in Spain through a pro- 
cess of elimination. 

“My Sheba (Lollobrigida),” he 
asserted, “can't perform in the 
U.S. She has a six-year-old con- 
tract problem. Israel has gone 
modern and motorized, especially 
the army, handicapping our need 
for masses of horsemen. “Ben 
Hur” has Italy tied in knots. So 
_we picked Spain, where horses and 
desert are available and where 
we're getting excellent official co- 
operation.” 

With over 30 years of film-mak- 
ing to his credit, Small is not fazed 
by his first biblical and initial spec- 
tacular “Fundamentals,” he re- 
marked succintly, “are still people 
against a background. 

“My policy has always been to 
make films for the producer’s only 
client, the public. Today the pub- 
lic is more selective than ever, 
swamped with entertainment from 
many sources. This condition is 
forcing producers into greater se- 
lectivity as regards cast, director 
and, above all, story.” 

In Madrid, coincidentally, to 
break “Solomon” screenplay im- 
passe holding up construction of 
several sets and final choice of 
exteriors, Small made his unsched- 
uled trip at this time “to give di- 
rector King Vidor a script he be- 
lieves in down to the last se- 
quence.” 

Script misgivings compelled Vi- 
dor to caneel his attendance at 
Venice film fest as Golden Lion 
jury head to roundtable lengthily 
with Small through a complete re- 
vision producer said would be 
ready for Sept. 15 start. 

During the years Small has own- 
ed property, scripting has proved 
a plague of Old Testament propor- 
tions to producer and a score of 
screenwriters. In fact, Arthur 
Hornbiow intoned “I want out,” 
Small intimated, following differ- 
ences om script treatment and au- 
thoring that fanned a fatal clash of 
temperament. 

Counterpoised to  producer’s 
“highly selective” ventures (‘Wit- 
ness for Presecution,” “Solomon,” 
etc.) are what Small terms “down- 
stairs” projects that pay off his or- 
ganization’s overhead. 

Rated “selective” in his upeom- 
ing annual eight pix for United 
Artists release is his “Ripe Fruit” 
partnership with producer- director 
Anthony Mann, sealed here last 
week. “Fruit,” Small said, has 
been screenplayed for Southern 
California but may be shunted to 
tropical Valencia region of Spain 
to be filmed as a “distinguished” 
low-budgeter. 
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since these pictures are shown 
abroad. 

Asked about the beefs emanating 
from some quarters about the 
devastating depictions of certain 
characters in U.S. war films, Wald 
maintained that foreign nations 
show great respect for us because 
of it. “It shows that we can criti- 
cize our own government,” Wald 
said. “It’s a sign of a democracy 
and a free screen. It’s better to 
spotlight these things than put 
them under a rug.” 

Wald’s basic position on war 
films is that if a picture has noth- 
ing new to say, it shouldn’t be 
made. However, if the subject 
matter is provocative and presents 
new personalities, the veteran film 
producer believes there’s a definite 
market for these entries no matter 
how many previous war pictures 
have been made. 

Wald believes that the basic ap- 
peal of the war films, and for that 
matter, all successful pictures, is 
the theme of survival. He con- 
tends that the audience identifies 
with the characters on the screen 
who are subjected to strange prob- 
lems. He points out that all the 
great books are concerned with the 
theme of survival and, in addition, 
the theme is a universal one and 
can-be understood all over the 
world. 

Wald, who has delivered four 
pictures to 20th so far this year, 
has four more on his schedule for 
the rest of 1958. He starts William 
Faulkner’s “The Sound and the 
Fury” this week. In addition, he 
has eight completed scripts ready 
to go for next year. In addition to 
“Sound and Fury,” his entries this 
year will include Clifford Odets’ 
“Story on Page One,” Rona Jaffe’s 
“Best of Everything,” Fred Gib- 
son's “Wild in the Country” and 
Barry Lyndon’s “The Hellraisers.” 

Backlog of Scripts 

Wald explained that he believes 
in maintaining a_ stockpile of 
scripts so that he can judge them 
when he can’t obtain the right 
casting for a particular project. If 
he can’t start one picture because 
of the unavailability of particular 
stars, he moves on to another film. 
He says it’s wasteful for a produc- 
er to stand by idly waiting for the 
right casting. “It’s better to begin 
another project,” he said. Wald, 
however, is a stickler on casting 
and doesn’t commence a pic until 
he has assembled the essential in- 
gredients in the form of perform- 
ers and director. 

“I don’t make pictures just to 
make pictures,” he said. “Panic 
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pictures lead to destruction.” 





NT Too Fast on Draw With 
Next N.Y. Port of Call For 
‘Windjammer’; SW Irked 


Stanley Warner is disturbed by 
the announcement made by Na- 





tional Theatres that the Cine- 
miracle film, “Windjammer,” will 
play the Warner Theatre, N.Y. | 
after its run at the Roxy. Although | 
“Windjammer,” is set for the! 
Warner, it'll be some time before 
the picture moves into the house, | 
for the current “Cinerama—South 
Seas Adventure” is still going 
strong and is rated as being able 
to hold forth for at least a year. 

The “Windjammef” announce- | 
ment was apparently made to| 
downbeat reports that the picture 
had fared poorly at the Roxy. The 
aim was to create the impression 
that the lease had expired at the) 
Roxy and that the picture was} 
merely being shifted to another 
house. The announcement, how- 
ever, had the effect of creating the 
impression that the Cinerama film 
would soon be pulled. 


=a Continued from page 2 


closely associated with Liszt on 
several occasions. 

“Playing music is one emotion 
that no matter how talented an ac- 
tor or an actress is, cannot be 
emulated successfully. Whenever 
an actor tries to play a pianist or 
violinist, he doesn’t look right in 
the musical scenes. I feel genuine 
musicians who can act should play 
musicians in films, instead of using 
great handsome idols. I would like 
to further the public acceptance 
of good music,” he told VaARIETy. 

“I keep wondering how I would 
look in the period costumes, And 
what concerns me is that to play 
Liszt I would have to be coached 
for a British accent. 

“I’m only still just a sensation,” 
he admits. “I haven't started to! 
prove anything. So far I’m just a| 
press phenoimenon.” 

Theoretically on his vacation, 
Cliburn has just completed appear- 
ances at the Brussels World's Fair | 
and at Ostend. And at his own 
request, he flew to Heidelberg to, 
play before the U. S. Army serv- | 
icemen and their families at a} 
free performance. 

The concert, announced only the | 
day previously, was an astounding | 
success with the military men, not | 
generally noted for much interest | 
in classical music. Despite a 
drenching rain, fans started to line | 
up at noon with chairs, lunches 
and umbrellas, to wait for the 8} 
p.m. performance, 

Only 500 were permitted inside | 
the Patrick Henry Village Thea- 
tre, but hundreds more jammed the | 
grounds outside and heard the 
Chopin and Beethoven concert via | 
loudspeakers. 

Cliburn also said he’s making a} 
tour of the Soviet Union and Iron | 
Curtain countries next March, | 
April and May. He is the first} 
American concert pianist slated to 
perform in Siberia—with Poland, 
Czechoslovakia and Yugoslavia also 
set for his tour. 
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of WESTWORLD ARTISTS PRODUCTIONS 


MAE SINGHI BREEN DE ROSE 


‘“‘SOMEBODY LOVES YOU’”’ 


Best wishes on launching your “WHINNY AND BO” cartoon series. 
May WIN’ and BO bring home the bacon..... 


.... “FOREVER AND EVER” 
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land “Cattle Empire” (20th) (2d wk). 


| $1.50-$2.65) — “Seven Wonders” | 
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LOS ANGELES CHICAGO 
(Continued from page 8) (Continued from page 9) 
“Quantrill’s Raiders” (AA) (Ist | Good $22,000. Last week $33,000. 
wk) $12 100. New Fox with El | State-Lake (B&K) (2,409: 90. 

. de “Indiscreet“ (WB) | $1.80) — “Big Country” (UA) (3d 
Rey, Rialto, ndiscre é | wk). Pleasing $20,000. Last week 
(4th wk, New Fox, Rialto; (2d wk), | $33,000. ’ 


El Rey), $9,500. 

Orpheum, Vogue, Ritz (Metro- 
politan-FWC) (2,213; 825; 1,320; 
90-$1.50) — “A Certain Smile” 
(20th) (1st gen. run) and “selected” 
2d features. Mild $11,500. Last 
week, Orpheum, “Kings Go Forth” 


Surf (H&E Balaban) (685; $1.50) 
—"‘Rooney” (Rank) (4th wk), Oke 
$3,200. Last week, $4,200. 

Todd’s Cinestage (Todd) (1,036; 
$1.75-$3.50)—“Round World” (UA) 
(75th wk). Torrid $18,000. Last 
week, $23,000. 

United Artists (B&K) (1,700; 90- 


(UA), “Bullwhip” (AA) (3d wk), $1.80)—“Indiscreet” (WB) (5th wk), 
$4,100. Ritz with Pantages, Los | Hotsy $17,000. Last week, $22,500, 
Angeles, Loyola, “The Hunters”| Woods (Essaness) (1,200; 90. 


(20th), “Cattle Empire” (20th) (1st $1.50)—“Reluctant Debutant” (M- 


wk), $32,800. G) (2d wk). Fancy $21,000. Last 
| Los Angeles, Loyola | Wek, $31,000. 
(RKOFWO) (2,815; *).097; 1,298; | _ World (Teitel) (606; 90)\—“Poor 


But Beautiful” (Indie) (2d wk), 
Nice $3,500. Last week, $4,800. 


MINNEAPOLIS 


(Continued from page 9) 
this as “the greatest show of hor- 


90-$1.50) — “The Hunters” (20th) 





Hefty $21,000. 

Fox Wilshire (FWC) (2,296; 90- 
$1.50) — “Cat on Hot Tin Roof” 
(MG) (2d wk). Smash $27,000. Last 
week, $31,100. 


lls , Hollywood (RKO-|TOr now on earth.” Good $5,000 
FWC) (2158; 756; 90-$1.50)—"The | looms. Last week “From Here to 
Key” (Col) (Ist’ gen. run) and Eternity” (Col) (reissue) (2d wk.), 


$5,000. 

Radio City (Par) (4,100: 85-90) 
“Certain Smile” (20th) (2d wk.). 
Tepid $4,000 on five days. Last 
week, $8,500. 


“Apache Territory” (Col) (2d wk). 
Neat $11,000. 

Fox Beverly (FWC) (1,170; $1.50- 
$2'\—“‘Reluctant Debutante” (MG) 


(3d wk). Strong $12,000. Last - 

week, $14,300. my oe ERO» 200; 90- 
(ABPT) F “Cat on Hot Tin Roof” 

Oo ammomtked and | (M-G) (2d wk). Still mighty after 


phenomenal first week. Smash 


Dead” (WB) (3d wk) and “Respect- $17,500. Last week $26,000. 


ful Prostitute” (Ind) (1st wk). Trim 


$6,000. aa = (RKO) (90-$1.25) “No 
Ww everly (SW) (1.612; | Time for Sergeants” (WB) (8th wk). 
$1290 — "Big fe (UA). | Winding up an amazing run. Okay 
(3d wk). Stout $13,000. Last week, $5,000. Last week, $6,000. 
$16,000. State (Par) (2,200; 85-90) “The 


Hunters” (20th) (2d wk). 
$6,000. Last week, $11,000. 

Suburban World (Mann) (800; 85) 
“How to Murder a Rich Uncle” 
(Indie) and “All at Sea” (M-G) (2d 


Four Star (UATC) (868; 90-$1.50) Good 
—‘“La Parisienne” (UA) (6th wk). 
Light $2,200. Last week, $3,200. 


Fine Arts (FWC) (631; 90-$1.50) 


— “White Wilderness” (BV) (3d 
-) runs). Okay $2,500. Last week, 
38.800 Lush $7,500. Last week, “Mam zelle Pigalle” (Indie) (2d 
, ~ WK), ’ ° 
El Rey (FWC) (861; 90-$150)—| Woria (Mann) (400; 85-$1.25) 


“Indiscreet” (WB) (3d wk). Perky 


$2,500 “Stage Struck” (BV). Well liked, 
Holl. a but cast names mean practically 
ywood Paramount (F&M)/ nothing here and that probably 
(1,468; $1.65-$3) — “Gigi” (MG) | hurts, Nice $4,500. Last week, 
(9th wk). Slick $21,600. Last)«p 4 Parisienne” (UA) (5th wk). 


week, $24,700 


Egyptiam (UATC) (1,392; $1.65- 
$3.30)—“‘South Pacific” (Mag) (14th 


$4,300. 








wk), Hotsy $24,000. Last week, BROADWAY 
“ao sities -tiete. 3 (Continued from page 9) 
imese (FWC) (1,408; $1.75-| wx), i , Suund 
$3.50)—“Windjammer” (NT) (224 | (7) MB By Fy Regn 4 
caees* $24,000. Last week,/$5 800. “A Town Like Alice’ 


(Rank) is set to follow, but no date 

Warner Hollywood (SW) (1,384; | set yet. 

Trans-Lux 52nd St. (T-L) (540; 

(Cine) started 66th wk (7) after | $1-$1.50)—“Case of Dr. Laurent’ 

$22,500 last week. (T-L) (12th wk). The 11th session 
Carthay (FWC) (1,135; $1.75-/|finished yesterday (Tues.) with big 

$3.50)—"‘Around World in 80 Days” | $9,200. Last week, $10,000. Con- 

(UA) (90th wk). Loud $22,000, | tinues indef. 

Last week, $24,200. Victoria (City Inv.) (1.003; 50-$2) 


SS —‘“La Parisienne” (UA) (7th wk). 
BALTIMORE 


The sixth round finished yesterday 


‘Tues.) with lively $14,000. Last 
‘ week, $18,000. 
(Continued from page 9) oh (SW-Cinerama) (1,600; 


wk). Neat $3,000 after about same | $1.80-$3.50)—“South Seas Adven- 
in second frame. ture” (Cinerama) (8th wk. The 

Hippodrome (Rappaport) (2,300; | seventh stanza ended Saturday ‘6) 
50-$1.25)—“Big Country” (UA) (4th| With great $39,500 for 16 shows, 
wk). Nice $10,000 after same in| two above regular schedule. Last 

















| third. week, $39.000. 

Little (Rappaport) (300; 50-$1.25) a 
= ng ’ (Par) (5th wk). 

olding at $3,000 after same in| 
Holdin | SALES MANAGER 


National film company wants top sales 
manager to direct_and coordinate its 
TV activities in entertainmen’, com- 
mercial and industrial fields. Present 
employees know of this opening. ; 
Sslary open. Send resume with ex- 
perience and salary requirement to 

Box V-910-58, VARIETY, 

154 W. 46th St. New York 34. 


Mayfair (Fruchtman) (900; 50- | 
$1.25)—“The Key” (Col) (6th wk). | 
Nice $4,500 after $6,000 for previ- | 
ous week. 

New (Fruchtman) (1,600; $1.50- 
$2.50) —“South Pacific” (20th) (23d | 
wk). Steady $8,000 after $9,000 
week before. 

Playhouse (Schwaber) (460; 50- 
$1.25) —‘“‘Man in Raincoat” (Col) | 
(4th wk). Oke $2,500 after $3,000 














in third. 

Stoney (Fruchtman) @200:||_ POSITION SOUGHT 
$1.25-$1.80) — “Cat on Hot “Tin pe hm a Mites single RANCH of the 
Roof (M-G). Giant $25,000 after || entertainment world. Background: 
$34,000 opener. motion picture workshops, film 

Town (Rappaport) (1,125; 50- processing labs. 


V-95-58, Variety, 
Street, New York 


Box 
154 West 46th 
732 


or call LU 8-4 


New York Thea 


$1.25)—“Hunters” (20th). Pleasing 
$9,000 for eight days. Followed 
$7,000" and Dead” (WB) (3d wk), 




















Glett on NT Board (re 


Los Angeles, Sept. 9. 
Charles L. Glett, prexy of Na- 
tional Television Investments Inc., 
subsid of National Theatres, has 

been elected to NT directorate. 
He steps into vacancy created by 
resignation of Peter Colefax, prexy 
of American Potash & Chemical 

Corp., who held six-year term, 











RADIO CITY MUSIC HALL 
Rockefeller Center + Ci 6-4600 


REX HARRISON - KAY KENDALL 
“THE RELUCTANT DEBUTANTE” 
JOHN SAXON + SANDRA DEE 
AN AVON PRODUCTION FROM M-G-M 
end GALA NEW STAGE SPECTACLE 























FILM PRODUCTIONS LTD. 
| JAMES CARRERAS * ANTHONY HINDS - MICHAEL CARRERAS 





ANNOUNCE THAT SHOOTING 
STARTED TODAY ON 


SIR ARTHUR CONAN DOYLES 
GREATEST BLOOD-FREEZER 


The Hound of 
the Baskervilles 


' IN TECHNICOLOR 


WITH 


PETER CUSHING as sHeRLock HOLMES 
CHRISTOPHER LEE as sirHENRY BASKERVILLE 
ANDRE MORELL as br watson 


Produced and Directed by 
“THE BOYS WITH THE GOLDEN TOUCH’ 
ANTHONY HINDS - TERENCE FISHER: MICHAEL CARRERAS 


7 5 OARS RT OTRO PNT 





Distribution by 
| UNITED ARTISTS 





| 
a 





13 PICTURES 


VARIETY 


Wednesday, September 10, 1958 





An ‘Original 


’As Dirty Word in H’wood 


Puzzles Ernest Lehman, Who Writes ‘km 


There is a peculiar attitude in 
Hollywood—even among writers— 
toward original screenplays, ac- 


cording to screenwriter Ernest 
Lehman, author of the original 
“North by Northwest,” currently 


being filmed by Alfred Hitchcock 
for Metro. Lehman, who has writ- 
ten such films as “Executive 
Suite,” “The King and I,” “Sab- 
rina” and “Somebody Up There 
Likes Me,” describes this attitude 
as a “kind of reverse snobbism.” 

“When somebody in Hollywood 
asks you what you're working on 
and you answer ‘an original,’ the 
response is usually a mild and 
polite ‘oh,’ as if the person were 
saying, ‘1 hope I haven't embar- 
rassed vou by asking the ques- 
tion,’"’ Lehman explained. “How- 
ever, if you say that you're adapt- 
ing a hit Broadway play or a best- 
selling new novel, they'll say, ‘How 
wonderful.’ They think you're the 
biggest writer in Hollywood and 
that you're working on the biggest 
project. As far as they’re con- 
cerned, there’s no aura of import- 
ance or glamor to writing an orig- 
inal.” 

Lehman emphasized that his 
comment was not in the nature of 
a complaint but merely an obser- 
vation. “I can’t cavil at the situa- 
tion,” he noted. “I think it’s a 
legitimate attitude considering the 
economics of the industry. I can 
understand the position of the pro- 
ducer. He has seen how it has 
played previously and knows what 
the critics have said. If he has to 
go with an original, he’s not sure 
of what he’s getting.” 

Versus the ‘Longhairs’ 


Lehman, a former N. Y. press- 
agent, is realistic about the posi- 
tion of the writer in Hollywood. 
“A writer who refuses to look at 
motion pictures as necessary com- 
mercial entertainment as well as 


an artistic effort is being unreason- | 


ably longhair about the whole 
thing,” he noted. “There’s no place 
in motion pictures for writers who 
want to write for themselves. 
There is a happy medium where 
the writer can satisfy himself and 
a mass audience as well. If he has 
this attitude, he is very fortunate 
and belongs in the motion picture 
business. However, if he’s only in- 
terested in himseif, he'd better go 
off to some other field where mil- 
lions of dollars are not riding on 
his personal aspirations. 

“That's why,’ Lehman contin- 
ued, “motion pictures have never 
been called a writer’s medium. The 
novel is truly a writer’s medium 
and the play is between the two of 
them.” 

Originals Coming Back? 


Lehman is uncertain if the orig-) 


{nal screenplay can make a come- 
back in a large degree. He feels a 
few will be written and produced, 
but it will never reach the propor- 
tions of many years ago. Lehman, 
however, stressed that there is no 
connection between an original and 
it being good, per se. “It’s just as 
hard to write a good screenplay 
based on somebody else’s work or 
your own published work.” he in- 
dicated. “There’s no difference in 
the difficulties. It’s a deadly, diffi- 
cult thing to write a good screen- 
play.” : 

Lehman will again be asseciated 
with Hitchcock after the comple- 
tion of “North by Northwest” for 
Metro. Writer and director are 
teaming up for “No Bail for the 
Judge,” which will be made for 
Paramount. 


‘ . 5 * 
Big’ Pix 
Sees CONlinved from page 5 


of Sixth Happiness” with Ingrid 
Bergman, and directed ‘Peyton 
Place” before that, pointed to the 





b = 








wide variety in subjects being 
treated nowadays on the screen 
and the change in audience de- 
mands. “We've digested too many 


stories already,” he said. “It really 
is a shame that the people who 
used to be famous for making won- 
derful comedies don’t make them 
any more. On the other hand, 
you have directors like Billy Wilder 


who certainly create in their pro-| 


ductions a wealth of thoughtful, 
imaginative detail which helps set 
the mood and characterize the 
story.” . 


ree 





> 
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‘Books Still Cheapest 
Form of Entertainment’ 


New York. 


MPAA’s Review Setup 


Film companies are taking 
steps to prevent the bunching 
up of reviews of their bigger 
pictures in the trade press. 
Ad-pub committee of the Mo- 
tion Picture Assn. of America 
has set plans under which 
each company, as it schedules 
a trade screening, also will set 
review publication date. 


Editor, VARIETY: 

In your Aug. 20 issue you ran 
the headline, “Films Still Cheapest 
Form of Fun,” in whch you quoted 
Jerry Wald. Mr. Wald makes won- | 
derful pictures and I understand 


manages the big figures involved | This will be filed with 
(financial ones, that is) so that MPAA, and in the case of 
they come out just fine. If he had conflict the company filing 


stopped the article in your paper 
at Point “P,” I could not argue} pypblication date. 
with him. But when he says that 
movies are cheaper than a good; 
novel (Point @), which he lists at 
$4.95, he just didn’t figure so well. | 
Here’s why: a good novel, Price: | 


e 
See Brit. Ease- 
‘oe DIL. 
$4.95, pages: 500; reading time: | 
50 pages per hour, or 10 a b ] 
entertainment: 50c per hour for| | Al t t 
one. Same novel read by second | n uo a C 


. With Rank Assist 


tainment cost down to 25c per | 
hour. Novel then lent to a new) 
Americans watching the British 
film scene say that, during the 


family, two more readers, brings 
past several months, pressures for 


entertainment cost down to 6%4c) 
changes in the new 1960 Quota Act 


first will receive the desired 




















an hour. oh a 
Now a $4.95 novel compares to 
seeing a movie at a big downtown 
theatre. If you wanted to wait) 
until the book got into a paperback 

(equal to a local theatre) it would pave let up considerably. These 
be 50c for the same 10 hours of , 4 ‘i 
entertainment, or 10c an hour, and |  specscecy in the past ee sigharaand pri 
if this was read by four people, the | ™arily from John Davis, managing 
cost would fall to 21%2c an hour.| director of the J. Arthur Rank 
Of course, there is a_ lending | Organization. 

library where you can get a $4.95, In years past, Davis has openly 
novel for 5c a day. r : 

I could go on, but in case Mr. advocated a more stringent policy 
Wald is planning a rebuttal, just in regard to the definition of what 
= him I'm — the ge is a British picture and, going 
ibraries as a point in reserve. | . ie aia é 
course, Mr. Wald might counter | 24nd in hand with this, a move to 
the point with movies on tele-| allocate the larger portion of the 
vision, but I have a feeling he | Eady (subsidy) coin to “pure” Brit- 
= I headii ded | ish films. 

an I get vour headline amende a " ‘ 
to: “Books Still Cheapest Form of | Parliament = the coming year 
Fun.” will take up the new Quota Act, 

I'm now reading John O’Hara’s and the Yanks now believe that no 
oa gl a ol “" be pub-' substantial changes will be in- 
ishe v andom ouse on!|. p e 
Thanksgiving Day—1,000 pages, 20 omnes. The American companies 
hours of entertainment, only $6.95, | "ave always argued that, by pro- 
35c an hour for one, 17!2c for two, | ducing in Britain, even with Eady 
etc. ‘"~ there's a real entertain-| fund aid. they’re contributing sub- 
ment bargain! nm : . 

Robert L. Bernstein, | Stantially to keeping the Problem- 

(Sales Mgr., Random House) | ridden British industry alive. 

Se | There is a good deal of specu- 
Technicolor’s B&W Bow 

| Technicolor, for the first time in| ease the pressure. One reason ad- 

| its history, is entering the black- |vanced is that, with less produc- 

and-white processing field, prexy | tion going for Rank, he’s now more 

Herbert T. Kalmus disclosed last|conscious of the need to supply 

week in reporting Techni’s acqui-|his Rank circuits. Another ties up 

sition of the Warner Bros. labs in| with the establishment of the U.S. 

N. Y. and on the Coast. ° Rank subsidiary, which has been 





WB will become Techni’s first | having a difficult time of it, though | 


b&w customer. The TC plant in|it has made all the efforts which, 
| Britain has processed b&w as well! in the past, Davis has accused sev- 
'as color for some time, and the/|eral of the American companies of 
Italian lab will process b&w film |not making on behalf of British 
soon. films. 


Blaustein Defines ‘Independent’ 


Hollywood, Sept. 9. {play for “Lady L,” the Romain 
Despite the talk about independ-| (‘Roots of Heaven”) Gary novel 
ent production in Hollywood, there | to be published in January. Other 
are really no indie producers, only | properties on  Blaustein’s slate 
“semi-independents,” according to are Gwen Terasaki’s “Bridge to 
Julian Blaustein, who currently; the Sun,” and the multi-million- 
heads his own “independent” pro-| dollar remake of Vincente Blasco 
duction unit at Metro. Ibanez’ “Four Horsemen of the 
“Aside from the giants—DeMille, | Apocalypse.” 














‘ 





Goldwyn and maybe one or two| “All books—not an_ original 
others — we're all semi-independ-| among them,” Blaustein noted. 
ent,” Blaustein said. “We may be “And that’s too bad, because I 


believe strongly in the need for 
original screenplays. But this is 
part of the problem you face with 
independent—or semi-independent 
—production. You have to have a 
cast to do a picture and your cast 
responds to notoriety. The script 
sells the actor. 

“Why remakes? Because there is 
a built-in title value. There is ex- 
citement in the very names, ‘The 
Four Horsemen,’ ‘Ben-Hur,’ ‘Cimar- 
ron’.” Again it works back to your 
stars and your financing.” 

Despite his reservations about 
the labelling of indie producers, 
Blaustein said the trend is a good 


independent in artistic and crea-| 
tive decisions, but we are still 
dependent on somebody else for 
the money. | 

“A better term for the trend in 
today’s production would be ‘part- | 
ners,’ because that’s what we really 
are with the releasing organiza- 
tions.” } 

Blaustein, who has been at Metro 
heading the unit bearing his name | 
pond only a little more than two 
months, already has been assigned 
| four of the studio’s biggest produc- 
| tions with a probable budget total 
|estimated at around $6,000,000. | 
| First to go will be “The Wreck 





of the Mary Deare,” by Hammond | thing. 
|Innes, which Eric Ambler will| ‘It makes the producer, as he| 
screenplay and for which Gary) should be, a creative force,” he 





Cooper has been set to star. Rob-| said. “If he isn’t, he doesn’t de- 
ert Anderson will do the screen-| serve the title.” 
' £1 ‘ ’ 


24 aa ’ 3 


Inside Stuff—Pictures 


Having bought out his partner Al Crown, Morris Helprin is hatch- 
ing a number of production ventures for his Barbizon Productions, re- 
portedly with the financial backing of Eliot Hyman. Barbizon has an 
option on Hollis Alpert's book, “The Summer Lovers,” which Helprin 
hopes to present first as a play on Broadway next fall. After that he'll 
make it into a film. He’s also preparing “The Big Broker,” which United 
Artists will release. Picture will shoot next spring. Helprin, while stil! 
partnered with Crown, ha: delivered two small-budgeters—*Cop Hater” 
and “The Mugger’’—to UA. First one is now going into release. 





KHTB Productions, Negro film unit in Chicago has completed a 33- 
minute semi-documentary, “Cry of Jazz,” which uses that musical form 
as a vehicle for examning the Negro’s position in America. Pic is aimed 
for art houses, schools and foreign entry, and will likely be handled 
by Brandon Distributors, New York. First releases will be 16m. Film 
was scored and directed by composer Edward O. Bland, and scripted 
by Nelam L. Hill, a staffer on the Chi Planning Commission, and novel- 
ist Mark Kennedy. An interracial cast of local thesps was employed. 





Japanese films will be edited and dubbed for English-speaking ty 
and theatrical film markets by Penta Productions, newly formed by ty 
director Hal Polaire and Japanese Fulbright scholar Yasushi Taguchi. 
Other officers include film editor Ed Sutherland, writer-dialog director 
Rudy Makoul and Irving Rogosin, exec v.p. of Independent Motion 
Picture Producers Assn. Plans also call for American-Japanese film 
co-production. 





Return of the Roxy Theatre, N.Y., to a continuous performance 
vaudfilm policy under the management of Robert C. Rothafel will be 
delayed to Friday, Sept. 26. It was originally hoped to reopen the house 
on Wednesday, Sept. 24, but it was said that more time was needed for 
|extensive rebuilding and refurbishing. Opening program will consist 
of Warner Bros. “Damn Yankees” and a stageshow titled “Curtain 





lation on what motivated Davis to! 


Call.” 











| 








| eago, which prints the telephone 
| book. Donnelly will take care of 
| the accounting end of the project. 
| International Business Machinés is 
| tied in and will do the actual mon- 
| itoring of shows seen. This repre- 
|sents a distinct departure of the 
| original Skiatron Subscriber-Vision 
system which used a decoder unit 
| attached to the tv set. 

| As it’s worked out now, the 
phone company will attach a small 
box when it wires the set. Any 
show tuned in by a- subscriber 
| will automatically be relayed, via 
electrical impulse, to a centre 
where the information will be re- 
corded on IBM cards. At the end 
of the month, the subscriber gets 
his bill. 

The units will be manufactured 
by a company that is tied to Ana- 
conda Copper. It is expected to 
turn out several millions of the 
billing gadgets. 

This is the first time that the 
telephone company has shown a 
willingness to enter the toll field. 
In the past, its reluctance to play 
; ball has virtually nixed any 
chances of wiring major cities. 
Now, its new approach is bound to 
reflect itself not only via its af- 
filiated telephone companies in 
the U. S. but also in Canada. 

When last checked, Fox flatly 
denied that there was any deal 
with the phone company. How- 
ever, the Skiatron Electronics & 
| Television stock has risen steadily 
jon the American Stock Exchange, 
tipping off developments. It closed 
|} at 79g Friday (5), coming up from 
a low of 314 earlier this year. As 
many as 45,000 shares were traded 
| in recent weeks, 
| Skiatron Electronics is the de- 
| velopment company. It is headed 
| by Arthur Levey. It licensed the 
| Patents to the Fox outfit for 99 
years. However, it participates to 
the tune of 214% of the gross 
(from the first dollar) on any 
wire-tv setup and 5% on over-the 
air operations. Since wire can 
carry three or more channels, the 
212% take shapes as by far the 
— og one. 

ox’s Skiatron-TV is privatel 
owned. David Baird is a of the 
financiers known to back Fox. 
Though the company has been in 
existence for a long time, Fox has 
never revealed the composition of 
its board. The only known directors 
are himself and the two Skiatron 
gees reps, Levey and James 

- Landis, who is Ski ‘ : 
eral counsel. a 

The switch to wire, though more 
expensive in execution than over- 
the-air operation, is a logical one 
in the light of the Federal Com- 
munication Commission’s hesitancy 
to okay over-the-air commercial 
tests. Wire has the additional ad- 
vantage of being capable of carry- 
ing three or more shows simul- 
taneously. Also, it doesn't come 
under FCC rules and it doesn't 
block air channels currently in use. 

The only actual experiment with 
wired tv took place late last year 
and early this year in Bartlesville, 
Okla. Using only films, and charg- 
ing $9.50 per month as a flat fee, 
® eee? 




















_ §kiatron-AT & T Pay-Ball Tie 


Continued from page 1 











it flopped and has been discon- 
tinued. It was agreed later that 
(1) programming has to go beyond 
films alone and (2) viewers want 
to be charged on a per-program- 
seen basis. 

In the original Skiatron Subscri- 
ber-Vision system, a decoder was 
installed in the home. A viewer 
would buy a paper card, which 
would be inserted into a slot. By 
pressing a button, contact would 
be established, the image would 
clear and the billing information 
would be on the card, which then 
would have to be mailed in. Ina 
closed-circuit system, such a de- 
coder is unnecessary. Also that’s 
needed is a unit that can relay 
back over the wire the information 
on what show have been watched. 

The pro-toll forces claim that 
the wire-tv form of pay can't be 
attacked by the exhibitors or the 
networks, though, being inter- 
state in character, it may eventu- 
ally fall under the price-schedule 
control of the Interstate Com- 
merce Commission. Where the 
Fox-AT&T tieup leaves the other 
two systems— Telemeter and 
Phonevision — remains open to 
question. Query posed is whether 
the phone company can tie up ex- 
clusively with one outfit and re- 
fuse at least its conduit facilities 
to others. It’s recalled that the 
N.Y. Transit Authority undertook 
such an exclusive tieup with one 
manufacturer and was never chal- 
lenged on it. 

The Fox-AT&T deal is the first 
major positive development in a 
field that has been dormant for 
years, though hot debate has raged 
around it all the way from Con- 
gress down to the grassroots. The 
arguments, aimed primarily at 
over-the-air tollcasting, have main- 
ly been that pay-tv could knock 
down the established structure of 
“free” tv and could establish an 
unfair system of “minority” control 
in programming. 








———————_ 


Dick Dorso 


Continued from page 2? Gam 
If Jonathan Swift 
isn’t squawking—and he isn't— 
why should Jerry? He acts as 
though this is a new thing, where- 
as actually for years in the movie 
business it was the ‘B’ pictures— 
the horrors, westerns, ete—which 
would support the studios’ ‘A 
pictures which won the awards. 
This was because grosses on the 
‘B’s’ were predictable; Jerry knows 
this. 

“He keeps talking about tv's lack 
of originality. But look at 7 
top-grossing pictures—‘South Pa- 
cific,” ‘Cat on a Hot Tin Roof, 
‘Around the World in 80 Days — 
they’re all from plays’ and books. 
But I don’t think that this is 4” 
indittment of the film industry, 
unless the picture versions were 
poorer than the original, and they 
are not. But in view of all this, 
why should Wald criticize tv when 
the same thing happens in this 
medium?” asked the Ziv execu 
tive. 
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Television On Threshold Of New Areas Of 
Conquest As It Moves Into Second Decade 





Videotape Horizons, Inevitability of an All-Color Spectrum, Fostering Of 
A Universal Respect For Medium, Find NBC Altered To Some 
Pressing Needs At 10-Year Milestone Mark 


More than a dozen years have elapsed since NBC, 
after a long and fruitful reign as radio network kingpin 
(a mantle justifiably bestowed by virtue of the fact that 
the National Broadcasting Co., Radio Corp. of America 
and the medium of radio were synonymous, with the 
coast-to-coast kilocycles virtually fostered and nurtured 
by Gen. David Sarnoff) suddenly found, for the first time 
in broadcasting annals, that competition existed. Rival 
William S, Paley, of the Columbia Broadcasting System, 
heretofore regarded as an “upstart” in the mainstream of 
broadcasting, was on a raiding spree, wooing over some of 
Sarnoff’s most prized possessions, including; among others, 
Jack Benny and Amos ’n’ Andy. CBS was not only in 
business but threatened to overshadow NBC. It was like 
Sputnik putting American supremacy to shame. 

In the wake of NBC affiliate distress and a show of 
hands in demanding that the parent network do some- 
thing, but fast ‘there was even talk of secession and mov- 
ing over to the enemy camp) some now-happily forgotten 
magazine writer was so bold as to suggest in bold-face 
cover display: “Is NBC Through?” 

The illustration is apt since, in the intervening dozen 
years, it was the magazine, rather than the network, that 
threw in the sponge. Fhe suggestion that NBC might be 
“through” failed, of course, to take into consideration the 
stuff that a big and powerful network is made of. It 
completely bypassed the enterprise, the resource, the ini- 
tiative, the sheer genius, if you will, of creating and mold- 
ing an empire that, regardless of any temporary setback, 
must be destined for leadership. 

For not long after the ill-timed, ill-advised obituary 
came network television, the sight-&-sound electronic 
razzmatazz that was to write the newest and the most 
exciting chapter.in show biz and the field of communica- 
tions, and it was the selfsame Gen. Sarnoff who encour- 
aged, wheedled and cajoled American broadcasters into 
“going tv’ and pronto. NBC was again the master of all 
it surveyed, setting the patterns in video entertainment 
and translating the newer medium into a way of life. 
True, the intra-network rivalries, in the ensuing years, 
have become stepped up at an accelerated pace—a healthy 
state of affairs in any system of free enterprise—but 
more important than the fact that last year, this year or 
perhaps next year the billings of one network may sur- 
pass that of another, is the awareness that an NBC, far 
from being “through.” stands on the threshold of new 
accomplishment in scanning the 10 years- hence horizons 
with an enthusiasm, a know-how and an enterprise that 
bespeaks industry progress and advancement. 

A network—any network—to earn its rightful place in 


‘Live’ to Open & ‘Live’ to Close 

It’s hardly an accident that NBC-TV warms up its 
fransmitter with its early-morning “Today” show and 
shuts down at 1 a.m. with its Jack Paar (ex-“Tonight’’) 
bill of fare. In reality this is the “design for liv- 
ing” out of the Gen. David Sarnoff school of jong- 
time reasoning that “if you got a coaxial cable, 
use it” and that ary forfeiture of its use must in- 
evitably invite a celluloid takeover and the doom of 
networks as we now know it. 

Quite aside from the fact that the “Today”-‘To- 
night” contept of programming has translated itself 
into some fat and healthy billings for NBC, as wit- 
Mess its present lucrative $3,200,000 gross billings 
sphere of affluence, the “live to open and live to 
close” modus operandi, initially inaugurated as far 
back as °51, has probably done more to perpeiuate 
the cause of live network programming than any 
other area. For NBC the pioneering risk was a big 
one, notably as it relates to the “Tonight” showcas- 
ing. It’s no secret that until the advent of the Jack 
Paar show slightly more than a year ago, the 11:30 
to 1 a.m. network display spelled trouble. Year after 
year, format after format, NBC innovated a succes- 
sion of live entries, only to lose its corporate shirt 
to the tune of about $1,000,000 a year. Compounding 
the risk was the advent of the late (& late late) fea- 
tures out of the major film studios, which not only 
invited wholesale audience tuneouts but cost NBC 
Many an affiliate defection as more and more the 
stations veered toward the pix backlogs. But the 
order from the NBC top command was: “Come hell 
er high water, stay with ‘Tonight’. Hell and high 
water came, but eventually Paar came too, and the 
whole picture changed. One by one affiliate stations 
wanted back in; that $1,000,000 annual rap was trans- 
lated into fancy billings. The Sarnoff “go live” credo 
paid off in spades, with indications that in ‘58-59 
the Paar entry, already paying handsome dividends 
to NBC in coin and unprecedented newspaper-maga- 
zine attention, will soar to new heights. 

As for Dave Garroway’s “Today,” it's a memorable 
tv footnote all by itself, incepting as it did a decisive 
pattern in lecal-network early-morning live program- 
ming with revolutionary overtones. CBS dittoed in 
the 7 to 9 am. area with less successful results, 
eventually even abandoning the competitive race, but 
for local stations it’s sparked a trend in programming 
that’s swelled the coffers of many a station operator. 
But primarily it was NBC that cashed in on its own 
innovation. 











By GEORGE ROSEN 


society, must be something more than a conveyor belt 
for entertainment programs. In the economic sociological 
orbit, it has, both as one of America’s leading industries 
and as a medium for information and enlightenment, a 
responsibility transcending other communications and 
cultural media. If in the first 10 years of television it 
made but timid advances in these directions, the mere 
fact that it takes a decade or so to adjust to a way of 
life provides a necessary excuse. It’s the second decade— 
upon which tv is now embarking—that will count in es- 
tablishing television’s overall impact and its place in so- 
ciety. From here on in it’s for keeps, with little room 
for indecision or error in judgment. 

Patterns established in the course of the past 10 years 
in giving tv its roots as an entertainment medium and as 
America’s No. 1 sales tool may of necessity have to be 
discarded to keep pace with shifting trends. As network 
television moves into its second decade, there is no as- 
surance at all that the medium, for example, can support 
a three-network economy. In the current keen competi- 
tion and the hustle and bustle to make a buck, tv un- 
fortunately has been obliged to detour from some of the 
more lofty cultural-educational-informational endeavors 
and adhere to a strictly business schedule. This, too, 
needs fixin’, Other trouble signs of far-reaching mag- 
nitude are evident—staggering talent costs, stratospheric 
network rate cards ($60,000 per half-hour for time) that 


The Ratings’ll Tell the Story 


One of the more intriguing aspects of the upcom- 
ing television season—amd the ratings will tell the 
story—is the widely divergent viewpoints on pro- 
gramming at NBC and CBS. Bob & Bob (Sarnoff and 
Kintner) cling to the concept that it’s the better part 
of economic wisdom to do their creating with outside 
help; let the packagers and the agencies hire the 
creative people. It’s a Kintner philosophy carried 
over from his prexyship of ABC. On the other hand 
CBS champions the “building from within” school 
of thought: has been swelling its administrative- 
production teams to almost bursting point. The 1958- 
‘59 season will tell the story as to which formula pays 
off. And with the payoff will obviously come a re- 
appraisal of its thinking on the part of the other 
network. 

Oddly enough, the Kintner concept (initially in- 
troduced at NBC during the past season) was a re- 
warding one over the past twelvemonth period, for 
that was the year which saw NBC entrenched against 
in the Nielsen-Trendex sweepstakes. But the rival 
network patterns won't be fully crystallized until the 
'38-'59 semester, starting this month. Dramatizing the 
two-network schools of thought, for example, is NBC 
resting its programming administrative laurels on 
Robert Lewine, vice-president in charge of programs, 
New York, and Alan Livingston, vice-president in 
charge of programs, West Coast, whereas the CBS 
roster reads: Hubbell Robinson Jr., executive vice- 
president in charge of programs: Harry Ommerle, 
vice-president of programming; Michael Dann, vice- 
president of programming, New York; William Dozier, 
vice-president of programming, West Coast; Robert 
Weitman, vice-president of program development; 
Oscar Katz, in charge of daytime programming. 








are forcing more and more national clients to channel 
the advertising dollar into less expensive areas of con- 
tact with the buying public. The medium is being bom- 
barded with criticism from a variety of dissenters and 
reformers, with a continuing round of Congressional as- 
saults harassing the networks and threatening their very 
life line. In short, a day of reckoning will be at hand 
unless something is done. 

In facing up to these menacing forays, the industry 
requires leadership on a high administrative-statesman- 
ship level. As the industry’s problems increase, as new 
and promising vistas open up for exploration in the next 
decade, conversely the lack of such leadership grows 
more and more apparent. A half dozen Gen. Sarnoffs 
would seem insufficient in weathering the cumulative at- 
tacks and in guiding television into new and more fruit- 
ful directions. 

Let’s face it, genius—the kind that enables a Gen. 
Sarnoff to call the turn long before the rest of the world 
in charting electronic paths for the betterment of man- 
kind—is a rare commodity. In his two-year stewardship 
as prexy of NBC, and presently as chairman of the board, 
another Sarnoff—Robert—has had more than his share 
of the father-son stigma to contend with and combat, yet 
with results that have on more than one occasion brought 
cheer to the affiliate family and the industry itself in 
scanning the horizons for new leadership and in steering 
tv through the rough transitional waters from a first 
decade into the second. 

The problems ahead are complex and abundant and of 
such enormity as to frighten a more timid soul. The NBC 
10 years-hence envisioning, in particular, are somewhat 
staggering, encompassing as they do, among other things: 

(1) an already-incepted bid for global aspirations via 
NBC International whereby the National Broadcasting Co. 
seeks to extend its owned-and-operated kingdom into far- 
flung areas, including Latin America, Europe and Asia; 

(2) the inevitability of a fullblown color tv spectrum and 
a universal acceptance of compatible tint, whether it’s 
two years or five years hence, once the cost factor is 


licked. Whether for reasons that the parent RCA is com- 
mitted to the tune of an $80,000,000 investment and de- 
velopment of prismatic video, the fact remains that NBC 
virtually alone carries the tint torch here and abroad 
(the color tv showcasing at the Brussels Fair has been 
spectacularly successful) foreordaining NBC-RCA’s ulti- 
mate supremacy in the upcoming era of color; 


(3) the eventual reframing of an entire programming 
operation as the era of videotape opens up (as detailed 
elsewhere in this section)—an era which will project NBC 
into the picture with its own major stake in this revolu- 
tionary electronic advance via RCA’s magnetic tinttape. 
The implications of tape are so farreaching as to dictate 
the very physical properties of NBC in the years to come, 
permitting for a perpetuation of 30 Rockefeller Plaza 
from here on in as its “heartbeat” of communications, 
For with tape in tiptop performance will come an elas- 
ticity designed to put an end to studio problems, with: 
advanced taping of shows thus meeting exigencies of 
time, talent and production availability; 


(4) laying the foundation for a continuing and all-en- 
compassing public relations campaign designed not only 
to enhance NBC's prestige with the American viewing 
public but to foster a widespread respect and appreciation 
for the broadcasting industry as a whole,. notably within 
the Washington Congressional precincts. 

It’s particularly in the area of puviic relations that the 
younger Sarnoff has been manifesting a type of leadership 
and initiative that is earning him increasing salvos. His 
“getting to know you” stance through his periodic “open 
letters” to the nation’s television editors and critics has 
been a refreshing innovation and a stimulant to the in- 
dustry in general. With frankness and candor, these let- 
ters not only evidence an awareness of key issues at stake, 
but even dare to venture into new and unprecedented ap- 
proaches toward meeting them head-on. Thus it was no 
longer any surprise when, only two weeks ago, Bob Sar- 
noff suggested a tv formula for coping with future crises, 
calling for a collaborative rotation on the part of all the 
networks in providing the nation with proper coverage of 
important events without sacrificing entertainment pro- 
gramming. If only for the fact that out of such a sug- 
gestion might come a clcser three-network relationship 
toward resolving mutual problems, instead of facing them 
competitively at the expense of the American viewer, it 
was a bold step meriting commendation. 


Similarly the same kind of initiative was displayed a 
few months back when Bob Sarnoff (at a Syracuse tv 
affiliate station dedication) risked the everlasting enmity 
of the Fourth Estate in “talking back” to diehard news- 
paper critics in a vigorous defense of broadcasting. This, 
indeed, was something new and one for the books. How 
dare a broadcaster bite the hand that feeds him when he 
is so dependent on the newspaper for listings and space 
and the reviewer for favorable comment, even if the self- 
same newspaper, fearing television's advertising encroach- 
ments, says out loud that tv is a dirty word so don't pay 
any serious attention to it! Sarnoff thought it was high 
time the tv industry talked back—and talk back he did 
in some unprecedented back talk. It was a laudatory dis- 
play of courage, 

Last fall during his prexy tenure Sarnoff’s “prelude to 
leadership” was given a considerable hypo when, in an- 
other exhibition of open candor, he invited about 60 tv 
editors into a roundtable powwow on the Coast—and took 
_them all on, no holds barred. It was probably the first 
time in broadcast annals that the heed of a network (and 
this in the midst of widespread criticism that NBC was 
lax tn imaginative program contribution) was willing to 
put himself out on a limb and expose himself to such @ 


(Continued on pase 42) 











There’s more than casual significance that attaches 
to the color tv hoopla this summer at the Brussels 
Fair under NBC-RCA auspices. The Europeans in 
attendance at the Expo are literally eating it up, 
jamming the 400-seat theatre at the U.S. Pavillion. 
It's estimated that by Fair’s end approximately 
2,500,000 Expo attendants will have witnessed the 
NBC-RCA brand of compatible tint. That’s a figure 
that would even do credit to U.S. recognition of color. 

Which is precisely what boss man Gen. David 
Sarnoff has in mind. Whatever the deterring factors 
holding back tint tv's advance, it’s inevitable that 
5-10 years hence color will be “the thing.” It’s as 
natura! an electronics progression as tv itself was 
vs. radio. And the potentials of global tint are ob- 
viously as enormous. General S., who has a habit of 
anticipating the future and translating vision into 
reality, is making sure the RCA label and perform- 
ance get in there first. What's being “test tubed” 
today in Brussels with such enormous response and 
audience applause should be the forerunner of @ 
general European acceptance, when tint tv hits {ts 
stride. 

By coincidence only last week Gen. Sarnoff re- 
turned from a two-month swing of European countries 
combining a holiday with a cementing and furthering 
of ties toward establishing the RCA video trademark. 
Among other things, color is on the agenda. What 
was incepted in Brussels must inevitably redound to 
the benefit of NBC and the parent manufacturer, 
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The Return Of The Funnymen 


———= By MILTON BERLE 


This being a convention year, the keynote for the con- 
vening comedians this fall might well be “Have Fun, 
Will Travel.” For the past couple of seasons many funny 
men in the business have been doing most of their travel- 
ing in other entertainment fields. They’ve taken the 
easier road out, and now they are taking the more rug- 


ged one back. 

In the Halls of Ivy League on Madison Avenue you 
ean hear the hum of the hucksters as they sing “The Par- 
ty’s Over” for certain tv shows. Now they’re inviting the 
comics to put away their Actors Studio cards and give 
tv the sadly needed hypo the public deserves. 

I don’t think there was a doubt in anybody’s mind that 
more comedy shows would return to television, even if 
the powers that be had to wind up featuring funny west- 
erns. Being a comedian, I'm happy about this turn of 
events. I feel comedy should, as it always has, be the 
main course cn the entertainment diet. Maybe if I were 
a singer I'd beat out the praises of musicals. If I were a 
cowboy star no doubt I'd feel the western should be the 
stronghold of television. If 1 were a sponsor, I'd probably 
want 31 minutes of commercials in every half-hour show. 
In any event, I’m glad the man on the street will get a 
chance at more fun in his livingroom. He was wondering 
if the Allies were ever going to liberate him from his 
prison of tv doldrums. 

Not for one minute, though, do I imagine the return 
of the funnymen to television is going to shut down the 
ballparks, close up the movies, or get the necking kids 
out of the parked cars. But in these strange times of eco- 
nomic readjustment, cold wars, and all-round nervous 
tension, it’s important that the public be given the op- 
portunity to lessen daily pressures with more laughter. 


I won't get much of an argument by stating that a lit- 
tle more laughter is the best medicine for the blues, and 
if General Trujillo wants equal time to answer let him 
contact VARIETY 

I don’t want to sound as though there isn’t any comedy 
of any consequence on television at all. There are many 
fine situation comedy shows, which have been holding 
the fort for our side. It’s just that there hasn’t been 
enough comedy and. in general, it’s been relegated to a 
place of lesser importance in this most important me- 
dium. The light situation comedy shows are the Roman 
candles and sparklers of the comedy world. The fire- 
crackers, the bright, fast live shows were the ones miss- 
ing for the July 4th celebration. 


| Tremendous Challenge | 


One of the reasons the big comedy variety shows went 
off the air in great numbers was the expense of turning 
out this heavyweight type of show. A more significant rea- 
son, however, was that the experienced funnymen realize 
how treacherous a weekly variety show can be. They don’t 
need the money that much, consequently why should they 
endure the embarrassment of allowing the public to get 
tired of them. 

But in the meantime, the public sits around twiddling 
its channels waiting for somebody to do something. If 
this and the parking problem—can be solved, all any- 
body will have to worry about now will be how to stop 
falling hair 

The fault doesn't lie in any one place. It’s all over the 
lot. The viewer is spoiled. Television is free and if the 
repair man doesn’t take your set to the shop, you can 
watch tv all day. No wonder it can get tiresome. Imagine 
spending every night with Brigitte Bardot. That might 
even turn out to be a bore. | better clarify that, by say- 
ing on television. If I'm wrong, somebody correct me, be- 
cause I'll never find out any other way, at Feast not dur- 
ing my wifetime. 

For many reasons, the easiest type of show to become 
bored with is the comedy variety shows, and thai’s why 
it’s the most difficult medium. A comedian is expected 
to top each week’s performance. Imagine the headaches 
in delivering even a bad “My Fair Lady” each week, and 
you might get some idea of the chore it is to get music, 
writing, rehearsing and performing coordinated all in 
seven days. However, that’s what is expected by the peo- 
ple in a weekly series. They’re paying the tab, via the 
product, and they’re not interested in the trials and tribu- 
lations of the comedian. 


[Musial Shows Much Easier | 


The musical show doesn’t have this problem. The star, 
after he is accepted, just oils his tonsils and picks from 
thousands of great hits and favorites of the viewing audi- 
ence. The dramatic show has a story for the framework 
and if the acting is good, it’s accepted without any great 
hullaballoo. The westerns have their man with a purpose 
and guns and horses. Comedy has always been the rough- 
est as most people who have tried it will admit. 

It seems new singers can be found without trouble, 
new cowboy stars too, but new comedians of any value 
are like Hope diamonds (no pun intended). The older 
funnymen, with years of trodding the boards, became 
professionals the hard way By the time they were stars, 
they were ready Apparently television hasn’t the time 
to build new comedians. If that’s true, they should find 
the time. They’re afraid to take chances with newcomers, 
but they wouldn't have to, if they spent money and en- 
ergy and time on good writers to help build their prod- 
uct. Some of the networks begin a campaign to build a 
writing stable, or a comedy stable. then after a few 
months, they scrap the whole idea and kick it around till 
it gets lost, or the easier way, kick it out. They buy 
comedians, put them under long term deals and then don’t 
give them the writing assistance they need. Then they 
throw up their hands at the fact that they have no prod- 
uct for their comedians, and moan about the salaries 
they’re paying every week. 

Sometimes a great funnyman is found by accident, but 
it will need more than an accident to find the new Chap- 
lins, the Harold Lloyds, the Harry Langdons, the W. C. 
Fields’ and the Laurel & Hardys. Many of today’s come- 
dians are straight men in comparison. Television has a 
public duty to at least try and seek out men and women 
with a real feel for comedy. 


It’s too bad, but too true, that aside from a handful of 

















people in the business of entertainment, very few have 
a good understanding of comedy. If they did have a bet- 
ter understanding, then maybe the handling of this type 
ef show would have a better chance of survival. 

I believe television is paying a great tribute to the field 
of comedy by asking the funnymen to return. Or, I 
should say, more funnymen to return. It signifies the fact 
that the giants of the industry realize they missed the 
boat when they allowed so many of the comedy shows to 
vanish from the scene. Maybe the livingroom will be bet- 
ter as a laughing room than a loafing room this season. 
I hope so. 

I’m very happy to return to television after being away 
from it these past two years. In a way, it’s an anniversary 
year. I started in 1948 and now I’m starting back in 1958. 

Many people have asked me why I'm taking the chance. 
I suppose, in a way, it is a chance. In another sense, it’s 
merely a continuation of my general behavior as an en- 
tertainer. I’m happiest when I’m working. These past 
couple of years I haven't been exactly a beachcomber, 
having gone back to my first love, cafes. I must say it’s 
been a very happy couple of years, both financially and 
emotionally. It would be a lie to myself, though, not to 
admit that I didn’t enjoy television. I did. It’s very ex- 
citing to a performer to know that at each show, he’s 
reaching 20 or 30 million people. Time will tell which 10 
I'll be closer to this year. 

It’s fun to be a success, but it’s even more exhilarating 
to a performer, especially for a comedian to continue to 
try and be successful. It’s not so much a challenge as 
much as it is a way of life. No one expects Henry Ford 
to stop making cars just because he did well at it. No 
one expects Rockefeller to leave the oil business, al- 
though this year Harriman would like one Rockefeller 
to stick to oil and get out of government. 

If that be the case. then no one should wonder why a 
comedian wants to be on as important a medium as tele- 
vision. I like entertaining people and as long as I think 
they want to be entertained by me, I'll probably be bat- 
tling it out on tv or any place where my comedy talents 
are wanted. I’m glad to join the funnymen on tv this year. 
I’ve got my writers crossed hoping it’s a good year for all 
of us. 


TV Costs Down In Next 
10 Years: Agency Exec 


By C, TERENCE CLYNE 
(McCarn-Erickson’s TV-Radio Plans Board Chairman) 


As we take a deep breath anf look back on the first 
10 years of television, we have to be staggered by its 
progress. In this short time, the medium has provided 
more entertainment than all the motion picture studios 
of the world in 50 years. The public has invested over 20 
billion dollars in receivers—many additional billions have 
been invested in transmitting facilities. Thousands of miles 
of cables have been installed—three major networks are 
in operation. Today, over 90° of all our people can en- 
joy their choice television entertainment without cost. 

Many great stars have emerged through the medium 
—Lucille Ball, Jackie Gleason, Milton Berle, Perry Como, 
Eddie Fisher, Dinah Shore, Ed Murrow, etc. Great writing 
talent such as Chayevsky. Serling. Great achievement in 
programming, ranging from weekly series such as “Lucy,” 
“Gunsmoke” and “Dragnet” to individual masterpieces, 
such as Peter Pan, Titanic, etc. 

Overall, the industry can look back with pride on these 
first 10 years. 

Looking ahead to the next years, we feel that the range 
and depth of television entertainment must have even 
greater promise. New and young creative minds and tal- 
ent will bring us better entertainment and the editorial 
guidance must be broader and more daring. Otherwise, 
the medium will disintegrate into basic mediocrity. 





| Industry Obligations 





There is a need for more public service programming 
—both educational and cultural. A way must be found 
by the networks and the affiliates to fulfill this industry 
obligation evén at the penalty of lesser dollars. There 
must be a recognition by the individual stations that 
they too, have these obligations, as well as the networks. 
There is now an almost desperate need for evening news 
programs. If these cannot be provided by the networks, 
the individual stations must face up to the problem. It is 
tragic that the greatest communication channel provides 
nothing in news after 7:15 p.m. (6:15 in the middle west). 
We are going intc a period of even greater world crisis 
and television must fulfill its duty of keeping the public 
abreast and aware. 

The American public is varied in its taste. Television 
must not only entertain the majority—but also what might 
be called the minority—and not on Sunday afternoons 
only—but in prime evening time. 

Color will come into its own. The basic problem of cost 
will be solved by engineering and manufacturing ingenu- 
ity. Color must be looked at as one of the big progressions 
of the next decade. 


The other great potential that will materialize will be 
tape. This method of telecasting will obviously revolution- 
ize cost, quality and timing. 

Subject to national inflationary consideration, televi- 
sion costs to the advertiser should not only level off in 
the next 10 years, but should go down. The process of 
tape—better administration—and more realistic fees for 
performing talent will contribute to the lower cost. As an 
advertising medium, the industry must firmly control this 
area. Otherwise, the sponsor dollar will decrease—and 
program quality will deteriorate in ratio. 

We believe trere will be a gradual evolution in network 
basic policy, that will result in the advertiser being able 
to sponsor programs in short term cycles and without cost 
penalties for such short term investments. Networks and 
stations must face up to themselves, not the sponsor, be- 
ing responsible for their business. . 

It is our estimate that Pay Television will not, in these 
next 10 years, become a major factor other than special 
events, over the airways. Pay Television would not im- 
prove the daily quality of television entertainment. The 
qualitative problem of television is not dollars, but crea- 
tive talent. 


This is what we must find and encourage and support. 


——— 


int 








TI Give It To You ‘Stra 


>= By GEORGE BURNS—— 


Hollywood, 

Weil, Tuesday, Oct. 21, I’m going on television for NBC 
without Gracie. Now that might make some people ner. 
yous. But not me. I'm past that. I’m numb. 

I've been a straight man all my life. I’ve been repeat- 
ing questions ever since I was born. I remember at school 
my teacher said, “Burns, when was the Declaration of 
Independence signed?” And I repeated it. I said, “When 
was the Declaration of Independence signed?” And while 
I was waiting for her to get her laugh, the other kids all 
graduated ... I was just using that as an example. Ac- 
tually, when I went to school, that thing hadn't been 
signed yet. 

For years I've been known as Gracie Allen’s husband. 
I accepted that billing and loved it. Now it's going to be 
called “The George Burns Show.” I finally got my own 
show, and nobody will know who I am. 

I'm actually happy for Gracie that she retired. She's 
worked very hard all her life. We were in vaudeville, 19 
years on radio, and eight years in television. She had to 
memorize lines that didn’t make any serse, and not only 
that she had to make them belie‘able. For instance, if 
somebody asks you, “How do you feel?” you either say, 
“I feel fine,” or “I don’t feel well.” But if you said to 
Gracie, “How do you feel:” Her answer might be, “Look 
on the floor. Maybe it’s under the table.” And then she 
had some dialog that made no sense at all. She read those 
lines like she believed them and got laughs with them. 
You may think she did all the work, but, believe me, it 
was a partnership. I always took bows with her. 

I met Gracie when I was doing a single at the Gem 
Theatre in San Francisco. I was in the middle of my 
third song, “I'm Tying The Leaves So They Won't Fall 
Down.” And I just couldn’t help seeing that beautiful 
little girl sitting in the fourth row. You see, by then 
everybody had left the theatre. I went out into the audi- 
ence and thanked her for staying to watch my act. She 
said, “You're welcome, and now you can do something 
for me. Would you unhook my dress? It’s caught in the 
seat.” Before I did, I went back on the stage and sang 
four more songs. 

That night I took her out to dinner, and three weeks 
later we went to work together. We did an act I wrote 
myself. Well, I didn’t exactly write it myself. A friend 
of mine helped me. He didn’t exactly help me. I stole 
his act. We're not friends today. When he stole it back, 
I stopped talking to him. 

Naturally, in those days I wanted to be the comedian, 
so I gave Gracie all the straight lines. But at that time 
Gracie had quite an Irish brogue. She threw me all the 
straight lines like Barry Fitzgerald, and the audience 
laughed so hard at her straight lines they couldn't hear 
my jokes. I mean, my friend’s jokes. 

So when we came off the stage, I did the only thing a 
man who was hungry could do. I took the straight lines 
and gave her the jokes. 

For the next two years I kept proposing to Gracie. 
And she always said, “George, I’m sorry, but my mother 
told me never to marry an actor.” Finally her mother 
saw me on the stage, and gave Gracie her permission. 

And now Colgate has hired me to do a show—-all alone. 
Of course, I'll have Bea Benaderet, Larry Keating, Harry 
Von Zell, and my son Ronnie, and guest stars like Jack 
Benny, Bob Cummings and Carol Channing—so | think 
I can do it by myself. 


Three Hats Are Better Than One 


By HAL KANTER 








Hollywood. 

Comedy is the articulation of a point of view; the more 
one man controls that point of view, the more effective 
the comedy expression is apt to be. 

Chaplin proved that in motion pictures; Sennett proved 
it to a lesser degree. Thus far, it has yet to be proved in 
television. 

Because of the physical and emotional demands of a 
protracted television series, it is unlikely that the medium 
will ever spawn a Chaplin. Even if some super-human 
with the talent and physical endurance to survive does ap- 
pear on the scene, he will eventually be felled by com- 
promises. 

The moment we undertake a television program, we are 
faced with three major areas of compromises: the client, 
the network and the pressure groups among the audi- 
ence. Each writer, producer, director and actor has to face 
the inevitability of meeting the demands of all three. In 
television, freedom of expression is a Web of Penelope. 

Facing the inflexible rules of the game, why should any 
sane agency burden itself with additional areas of com- 
promise by investing authority in three other situations: 
the producer, the director and the writer? 

If the producer is a man of strong opinions, he will find 
himself making additional compromises with strongly 
opinionated writers and directors. The director will com- 
promise with the writers and the producer. The writers 
will compromise with the producer and director. And all 
of them will be compromising with the star. This, of 
course, is based on the assumption that all are men of 
strong opinions. If they aren’t they shouldn’t be there in 
the first place. 

Here, then, is the raison d’etre for the writer-producer- 
director: the areas of compromise are reduced and the 
defense of a point of view is strengthened. 

It is vital that the star and the man with three hats 
share a common point of view, or at least have a rapport 
and continuity of thought that makes for homogeneity. 
Further, they must be able mutually to withstand the 
pressures from all sides to accomplish their preconceived 
goals. They must have, above all else, complete confi- 
dence in and respect for each other’s opinions. 

With the maturing of the motion picture we have seen 
the arrival of more and more writer-producers, writer- 
directors and writer-producer-directors. 

As ‘television matures, the inexorable emergence of 
men with two and three hats will be apparent. They W! 
come to the small screen with points of view and wheth- 
er the critic (that is to say, any viewer) approves the 
point of view or not, he will recognize it and his pro- 
gramming: will ‘be: the better for dt. Cats 
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‘When TV ‘Invaded’ Show Biz—In '48: 


As network television was gearing itself for its first 
real postwar operation, show business in 1948 was high- 
lighted by a number things: 

1. Hollywood was king. The picture business never had 
it so good as during the war years. “All you had to do 
was to open the doors and get out of the way of the 
crowds or you'd get killed in the crush,” many a compla- 
cent theatre manager observed. Civilian goods shortages 
made the movies the top mass entertainment and any- 
thing went. More and more pictures got into the “golden 
circle” —$4,000,000 domestic grossers and better. Then 
as civilian enterprise reverted to normal, 


2. Television loomed large. It was inevitable that the 
magic of the new electronic form of entertainment would 
capture the imagination of the populace. None realized, 
however, how quickly it would snowball. General David 
Sarnoff, then president of the Radio Corp. of America 
(although later that year he moved up to board chairman 
when Frank M. Folsom was brought in from Camden 
as executive vicepresident to become president of RCA), 
was most om the ball as to the number of set receivers. 
Dr. Allen B. DuMont was equally sanguine on the tv 
home consumption per annum. But an intangible called 

3. TV talent was the determining factor. Milton Berle’s 
impact was so metcoric and so vital that streets were 
bare came 8:30 Tuesday night. 

Television pointed up anew that the play’s the thing. 
The novelty of the medium was an automatic lure but it 
soon settled down to the battle of the talents. 

Talent raiding segued into capital gains setups for vet- 
eran headliners. The Music Corp. of America was a focal 
point in the segue of such personalities as Jack Benny, 
Amos 'n’ Andy, Edgar Bergen, Phil Harris & Alice Faye, 
George Burns & Gracie Allen, and others, from one net- 
work to another. As CBS bolstered its talent stable and 
“Paley’s Comet” was in high NBC prexy Niles Trammell 
recognized that there was virtue also in the awakening to 
revitalize the talent reservoir; Sid Strotz was moved west 
to head the Coast operations for NBC, and the like. 

On the talent front there was then—10 years ago—no 
hurry. Groucho Marx cracked, “Let the others get in on 
the ‘ground floor’’—that was a show biz catchphrase in 
1948, “getting in on the ground floor’—“but when they 
lay the foundation the old pros will move in and finish 
the house.” 


| __ When ‘ Radio Was Booming | 


Radio was booming and then, like now, giveaways were 
the vogue. “Stop The Music” knocked Fred Allen out of 
the top Hoopers and he waxed bitter that “no star can 
succeed when the headliner is an electric refrigerator,” 

Radio’s annual $7,000,000 “bank night’ giveaways 
edged up a bit more to $165,000 weekly (which is as noth- 
ing compared to today’s jackpot standards) but it was 
having its influences on all show biz. 

Theatres which, in parlous years resorted to free dishes, 
banknite and kindred gimmicks, started to book these 
radio giveaway programs as “acts” but feared violation of 
local lottery laws. The New York police, for instance, 
looked over “Stop the Music” when it was booked into 
the Capitol on Broadway but didn’t interfere. ~ 

The then-and-now is obvious as the 1948 events unfold. 
The comedians ganged up to laugh off the giveaways. Ten 
years later they tried to give the westerns the horse 
laugh. The comics lost both times. Allen was right. You 
can’t top an icebox. None the less Berle, Cantor, Jolson, 
Allen of course, made 2s much meat of this sort of humor 
as the cliches about Crosby’s horses and Benny's vault. 

Historic also was CBS’ $100,000 fee for a two-year tv 
package of 52 British film features. It was product from 
British Pathe and Associated Film Producers and the 
best known marquee values were Gracie Fields, James 
Mason and Ann Todd. (Quote: MCA’s $50,000,000 Para- 
mount backlog deal for the pre-1948 catalog). 

Public tastes in tv ranked 46° preferred variety shows; 
next sports, drama, films; lowest preferences for news, 
kidshows, quiz and musical shows. That was 1948. 

Goodman Ace's “Hooper-Dooper” crack at the 
systems was, “The Medium and the Telephone.” 

A significant N®&C-TV double-truck ad in VARIETY 
heralded that “tv becomes a widening reality in 1948. 
An exciting promise is now an actual service to the Amer- 
ican home. After 20 years of preparation ‘NBC-TV is 
open for business.’”’ 

Over 2.000.000 tv sets in American homes were envi- 
sioned by end of 1949. Philco promised 10,000-per-month 
set production schedule and RCA, DuMont and Emerson, 
among them, promised 500,000 sets that year, not to men- 
tion the 100 small manufacturers. (The industry was 
given its real manufacturing boom when RCA prexy Fol- 
som made company patents available to the entire trade, 
thus spurring a phenomenal production output). 

As the production line increased there were gags 
about “Father, Dear Father, Come Home to TV,” and the 
bars and taverns lost their beer and free-tvloaders. Hen- 
ny Youngman made up an ad for “Bartender Wanted— 
must know how to fix tv set.” 


Talent Highlights 


On the talent front, if Milton Berle was the hottest 
thing in American show biz Danny Kaye was ditto in Lon- 
don. His mark at the Palladium was of extraordinary pro- 
portions and royalty turned out for him, then and again 
later at the Variety Artistes Federation “Command Per- 
formance” in the fall. 

Dinah Shore's click at the Palladium was almost as big 
as Kaye. 

Hal Wallis signed an upcoming nitery team for Holly- 
wood called Dean Martin & Jerry Lewis. 

Dore Schary left RKO when Howard Hughes bought 
the company and became No. 2 man to Louls B. Mayer at 

fetro. 

D. W. Griffith, who invented the fadeout and the flash- 
back, and was one of Hollywood's real pioneers, died at 
73, not entirely flat broke (maybe with an estate estimated 
between $20,000 and $50,000¢riek mrmemornes, (nat (poor 


ratings 


By ABEL GREEN 


in friends. George E. Phair in Darty Variety took the 
fickle film colony to task, “There was a handsome funeral, 
with the mortal remains of David Wark Griffith lying in 
state and newsreel cameramen taking shots of mourning 
film executives who knew him when, but not lately.” 

Variety issues were full of divers opinions on the video 
medium. Jack Benny favored live comedy. Eddie Cantor 
saw it okay on film, if properly edited and timed. Paul 
Whiteman saw tv as “show business in the parlor.” Ze- 
nith’s Commander Eugene F. McDonald Jr. even then saw 
“a boxoffice in every parlor’ via his pet Phonevision 
project. 

Wrestlers were the new headliners. Darryl F. Zanuck 
once told a VaRIETY man on a visit from the east, “Be 
sure and come to dinner Wednesday and I'll show you 
the best actor in show business, now on television.” He 
meant Gorgeous George. Matching him with Primo Car- 
nera in New York's Madison Square Garden was a major 
event later. Scripter Hal Kanter (now Milton Berle’s new 
NBC-TV producer) wrote Varrety. “Since wrestlers work 
better with scripts, why not tv?”—this was his pitch for 
more expert comedy writing. 

Pat Weaver “from my clouded crystal ball” saw Young 
& Rubicam (where he was tv-radio program head) pro- 
ducing as many tv shows in New York as radio, among 
other things.” (Already Hollywood was looming large as 
a tv production base, a la radio). 

Paramount’s Paul M. Raibourn wrote on “Theatre tv 
awaits only the exhibitors’ acceptance.” There was much 
theatre interest in big-screen television and yet the Broad- 
way Paramount cancelled the Metropolitan Opera open- 
ing night pickup, on big-screen projection, as an event 
likely to prove “too dull.” It was, too, with long dis- 
courses, a static telecast of the opera itself, and none of 
the glitter and glamor that goes with the Met’s fashion 
parades on the sidewalks, in the lobby, in the Sherry’s 
Bar. This was corrected in later years. 

Ed Sullivan's “Toast of the Town” started with a $1,350 
talent budget and he felt that all he could then pay was 

$50, $75 and $100, and he so told the Four A’s, in deny- 
ing any “pressuring” of variety talent who, in those pio- 
neer days, were glad of any video exposure for obvious 
showcasing reasons. Later in *48 he went to a $5.000 bud- 
get. 

Variety's George Rosen in the 3d Annual Radio & TV 
Preview of the 1948-49 season took full cognizance of 
the new medium, “Hardly a phase of show business or its 
auxiliary enterprises have escaped the emotional hysteria 
attending the upsurge of tv.” 


| Legiters Take Heed 











Legiters saw tv as more akin to the stage than radio. 
Thus, Theatre Guild co-head Lawrence Langner opined 
that tv would elevate public taste. Sol Hurok envisioned 
a boom to ballet, concert and good music. Jo Mielziner 
saw the tv camera affording “great audience intimacy.” 
In this he was supported by the NBC’s Owen Davis Jr., 
son of the distinguished American playwright, who was 
in the new medium’s talent and programming depart- 
ment and saw how “how much actors liked tv” although 
Eddie Cantor felt that the medium still lacked the show- 
manship of radio. 

Datty Variety’s Jack Hellman, ever a Coast defender, 
wanted to know if “there’ll be another Gold Rush for the 
California ’49ers?,” but it was years after 1949 that the 
real shift started. IATSE’s Dick Walsh meantime pledged 
back-of-the-scenes labor peace for the vibrant new me- 
dium. 

As “Stop The Music” zoomed from 15th to No. 2 and 
No. 5 brackets, with two different sponsors (Speidel and 
Old Gold) on two different networks, Fred Allen dropped 
to 38th place; Duffy’s Tavern dipped to No. 27, Jolson 
29th, Screen Guild went from 11 to 50th. Another quiz 
show, “Take It Or Leave It,” leaped to No. 4. Winchell 
was No. 1. ABC had been guaranteeing him $520,000 a 
year and upped it to $1,000,000 pricetag. Kaiser-Frazier 
paid ABC $1,352,000 for two years (90 broadcasts) 
Variety accented Winchell “as the richest single act in 
show biz.” Weintraub agency set the deal after Winchell's 
16 years for Jergens. 


Agencies and Sponsors 


The NBC-CBS slugfest was in high gear through the 
capital gains acquisitions, Fred Allen cracked, “I'll end 
up in Radio City all alone. With the money brother Paley 
is paying for Amos ’n’ Andy and Jack Benny, CBS has 
the biggest giveaway in show business.” 

VariETY editorialized that the CBS “raids” were a bless- 
ing in disguise in that it meant new faces, new formats, 
new talent generally. 

Broadcasting divided into two camps—the radio bunch 
wasn't blind to the upsurge of tv “but you can’t laugh off 
40,000,000 radio families and network billings aggregat- 
ing $200,000,000 a year” VARIETY observed. y 

Magazines and newspapers feared tv’s inroads on their 
advertising and, for a time, as with radio, meagre space 
was given the video medium but the impact of “Mister 
Television” (Berle) and kindred shows compelled fuller 
recognition. So much so that the other amusements 
squawked—notably films, with its large ad expenditures. 

As talent lines were drawn, by the fall of 48 the Sun- 
day night talent bill was totted up to $275,000 in the AM 
versus TV battle. The three toppers were Benny, Bergen 
and Allen, all radio, each getting $25,000 a week. Amos 
’n’ Andy were a $20,000 radio item and Ford TV Theatre 
was ditto. Phileo TV Playhouse, $17,500; Phil Harris, ra- 
dio, $15,000; Theatre Guild of the Air, radio, 15G; Helen 
Hayes Electric Theatre, radio, 10G; Ozzie & Harriet, dit- 
to: Walter Winchell’s 15-minute radio newscast, $7,500; 
Drew Pearson, $5,000; Original Amateur Hour, tv, $5,000; 
Ed Sullivan’s “Toast of the Town,” tv, was making itself 
heard on a $5,000 overall budget and Admiral’s “Wel- 
come Aboard,” tv, $5,000. 

It was prognosticated that by next year (1949) tv would 
cover half the U.S. population and Dr. Allen B. DuMont 
predicted that daytime tv would be “the real profit- 
makeu! Regardless with 80% of) NBC4DV itime wobdy the 


network was still losing $1,500,000 a year but Gen. Sar- 
noff predicted an overall total of 2,000,000 tv receivers 
by end of 1949; that it would reach close to 5,000,000 by 
1953 and that the total sets in operation in 1955 would 
top 18,000,000. Also, by 1953 he prophesied—and rightly 
—that coast-to-coast network tv service will be made pos- 
sible by radio relays and coaxial cables. 

NBC prexy Niles Trammell disclosed that NBC-RCA 
had invested $40,000,000 to date in television development. 

Sarnoff meantime arranged for the first television pick- 
up of a presidential inauguration as Harry S. Truman took 
office Jan. 20, 1949. 

The business was churning with news and events. NBC 
got a sponsor for the Philly convention coverage. Jimmy 
Durante was signed by Sealtest. NBC was mapping the 
first simuleast. N.Y. Daily News’ WPIX debuted with Fd 
Sullivan emceeing a show comprising Ritz Bros., Harry 
Richman, Sammy Kaye and Ed Gardner while from the 
Club Versailles the News’ nitery columnist Danton Walk- 
er had another pickup\for the gala occasion. Madison 
Square Garden banned tv because of its b.o. inroads. 
WMCA planned a radio show on the Kinsey report. TV 
boomed home-drinking, especially in the west and in the 
Fairfield County (Greenwich and Westport, Conn.) orbit, 
and particularly so on fight nights when the liquor in- 
dustry noticed upped sales at their package outlets. 

Quiz and panel shows debuted such as “Leave It To 
The Girls,” “What's The Name of That Song?,” “Stop 
Me If You Heard This,” “Can You Top This?,” “Meet 
Your Lucky Partner,” “Blind Date,” “Queen For A Day,” 
ete. Arthur Godfrey's Talent Scouts started for Lipton 
Tea. Chevrolet budgeted $450,000 as “just a start in tv 
advertising,” sewing up the Yanks pro football games. 
Four top dramatic shows like NBC, Theatre Guild, Kraft 
and Studio One, made it a lush market for scripters and 
dramatic players. Lawrence Langner, Elia Kazan and 
Cheryl Crawford were in tv production. 

Sigurd S. Larmon, board chairman of Young & Rubl- 
cam, refused to accept Pat Weaver's resignation. 

WOR-TV readying to start but didn't preem until 
March, 1949. 








Agencies Rapped on 15% 





Agencies bowed to tv packagers and started pulling 
out of production. “They're getting out of show busi- 
ness and getting back into time-buying and space-buying 
and taking their 15°,” observed a network exec. 

“Video ‘rewriting’ show biz” was a VARIETY observa- 
tion and generally concurred as new laws, practices and 
talent relations loomed. 

Theatres wanted to “get into the tv act” and groped 
(1) to buy-in on stations; (2) big-screen televiews of sports. 
When Sarnoff swung a Rank pix package to NBC and 
Eagle Lion sold 46 features to video, the exhibitors got 
even more nervous. They still are. 

Some tap tv Hooperatings: Berle, 80.7, NBC; Sullivan, 
51.8, CBS; “We, The People,” 46.4, CBS; “Small Fry 
Club,” 36.5, WABD; Amateur Hour, 31.9, WABD. 

As Ed Sullivan’s “Toast of the Town” held its own 
against the competitive Philco Playhouse, another top- 
rated show, it spelled out to the industry that “tv has 
two different types of audiences.” 

NBC expanding its affiliates. San Francisco Chronicle 
station KRON-TV just joined. KNBH, now KRCA, Los 
Angeles, was already an o.&o0. 

It also frowned on jackpot giveaways but couldn't stop 
“Stop The Music.” Mutual’s $50,000 giveaway was being 
primed “to end all giveaways,” intended to buck ABC's 
“Stop The Music.” 

Eleanor Roosevelt and daughter Anna (Mrs. John) Boet- 
tiger mentioned for an across-the-board afternoon moth- 
er-daughter team at $3,250 to talk on national and world 
events of interest to women. 

WJZ-TV became the sixth New York station with a 
“dream show,” that ran four hours and 37 minutes, hooked 
up with Philadelphia and Washington, 


Names and shows on the air: Bob Trout moderating 
“Who Said That?,” Dr. I. Q., Sid Caesar for Admiral 
scripted by Max Liebman (radio), Fitch Bandwagon, 
“Amazing Dr.*Malone,” “My Friend Irma,” “Small Fry 


Club,” Ralph Edwards, Lou Cowan, Harry Salter’s “Stop 
The Music!,” “To The Queen's Taste,” “What's It Worth?,” 
Winchell, Pearson, and Louella Parsons, Gabriel Heatter, 
Crosby, Jolson, Fibber & Molly, Robert Q. Lewis, Como, 
Sid Stone the Texaco pitchman, Eloise McElhone, Flor- 
ence Pritchett and Maggi McNellis on “Leave It To The 
Girls,’ Ed Gardner in “Duffy's Tavern,” Senator Clag- 
horn and Mrs. Nussbaum on Fred Allen's “Alley,” “Hit 
Parade,” Lux, Art Linkletter, “Truth or Consequences” 
walking man stunt gave it a 31.7 Hooper topping Jolson’s 
30.5 (previously T. or C.’s “Miss Hush” contest also snow- 
balled), Groucho Marx's “You Bet Your Life” on ABC- 
Radio. 


Personalities 


Al Jolson cracked, “I had only one life to live and I 
lived it for Harry Cohn” (Columbia Pictures). His “Jolson 
Story” was a b.o. smash. 

Gov. Earl Warren and L. A. Mayor Fletcher Bowron 
squired Louella O. Parsons to her 27th anniversary party 
at the Cocoanut Grove as a Hollywood columnist. They 
expected “the old man”—W. R. Hearst—to attend but he 
didn’t come down from San Simeon. 

Bob Hope, Irving Berlin, Tex & Jinx in the GI Xmas 
show for the “Berlin Airlift” crisis. 

Robert E. Sherwood, three-time Pulitzer Play prizewin- 
ner (“Idiot's Delight, 1936; “Abe Lincoln In Illinois,” 
1938; “There Shall Be No Night,” 1940"; also Academy 
Award-winner for “Best Years of Our Lives,” 1946) was 
heading for the Pulitzer prize in literature with his his- 
torical volume, “Roosevelt and Hopkins,” and he won- 
dered if posterity would remember him best as an his- 
torian than a dramatist. (It’s as the latter, of course). 
Versatile writer had also just collaborated with Irving 
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TV In Second Decade Imposes Tougher | 
Obligations, But ‘We're Able & Willing 


By ROBERT 


(President, National Broadcasting Co.) 


Network television is entering its second decade. The first 10 years 
represented an era very much their own—a period of fantastic growth, 
of free-wheeling trial and error, a period devoted to shaping methods 
and standards, formats and alliances. We are still growing and 
changing, of course, but the first 10 years have evolved network tv 
into a wide-ranging news, entertainment and information service. As 
we move into the second decade, the question is: what do we do for 
an encore? 

It will not be enough to lean on the technicians and engineers, 
though we can look ahead confidently to new breakthroughs, new 
techniques. Color, I believe, will be the biggest single hallmark of the 
forthcoming era in tv. The further development of tape and small 
new cameras will make television an ever more flexible instrument of 
communication, and the possibility of inter-continental live television 
is one to enrich both programming and international understanding. 

The real challenge ahead is not so much technique as content. 
What matters most is what we put on the screen. And there we can 
no longer count on the easy triumphs of novelty or the natural excite- 
ment of breaking new ground. In the past 10 years, with all the 
experimentation that has gone on in television, one might think that 
every form has already been tried. Although the basie program forms 
have been established, we know new fields must be explored and 
experimented. We welcome innovation, and we will seek it, but we 
must also recognize that it will be harder to come by. Our primary 
job in the new decade—and it is a tough one—is less to blaze trails 
than to travel them more effectively, to apply what we already know 
with greater skill, efficiency and quality. 


*We’re Ready For Iv’ 


The job has already begun, and NBC’s new fall schedule is designed 
to come to grips with it. Our aim is to present a balanced, varied 
program of mass entertainment, supplemented by shows appealing to 
more specialized tastes. The result, we hope, will be programming 
in which every viewer in the country can find much to his liking. 
Quality is not something we regard as an exclusive characteristic of an 
“Omnibus” or a “Hallmark Hall of Fame” or any particular kind of 
show. Everything on our schedule can, should and—to the limit of 
our ability—will be a quality product, whether it be a Broadway mu- 
sical, a quiz show, a Western, an original drama or the coverage of 
this November's elections. 

It was far easier to please during tv’s age of discovery than it has 
been so far at the outset of a more mature era in which we are trying 
to improve quality within established formats. Quite naturally, when 
tv was learning to flex its muscles, viewers were more easily impressed. 
Imperfections were tolerated in the light of intentions. Shows came 
along that may not have been very good—certainly not by current 
standards—-but at least they were new of their kind. When the 
medium was groping for the shape it would take, experimentation was 
in order, and it was often appreciated merely for its own sake. 

Now that tv has developed a distinctive shape, it is accused by 
some of running to formula. But perhaps those who accuse are 
also running to formula. It is a common formula, for example, to 
deplore Westerns per se. Did anyone deplore John Ford’s “Stage- 
coach,” Carl Foreman’s “High Noon” or George Stevens’ “Shane?” 
I believe, and I think millions of viewers will back me up, that we 
have had some pretty distinguished westerns on tv, too, in such 
series as “Wagon Train” and “Tales of Wells Fargo.” And there is 
a high promise of quality in two new NBC Western series, “Cimarron 
City” and “Bat Masterson.” These new shows, incidentally, will bring 
NBC's 1958-59 western programming to only 15.4% of our total 
schedule. 

Another formula is to equate quality only with live shows. At NBC 
we have always recognized the uniqueness and importance of live 
television. We gambled on it against heavy odds when we launched 
what became last season’s most talked-about new program, “The Jack 
Paar Show.” At least three-quarters of our whole schedule is live tv. 

I personally believe that live drama can generate a special kind of 








E. KINTNER 


e will overcome current sales resist- | 
n strength—just as the | 
meback this season, 


excitement; I hope and expect w 
ance to it and that it will make a comeback i 
lately lamented comedians are staging a major co 
led by such stars as Milton Berle and Ed Wynn. But where drama is 
concerned, a live show has no monopoly on quality. Indeed, it is 
obvious that film also has several unique virtues, and depending on 
the subject matter, can often be more effective in visual scope and 
realism. 

Still another stock notion equates creativity with a network's pri- 
mary dependence on its own stable of creative people. I believe it 
would be folly for any network to try to corner the market in creative 
talent, or even to maintain a staff large and able enough to meet 
all of the demands of its programming responsibilities. 

At NBC, in my view, the policy as between staying “inside” and 
going “outside” for creative talent, is to steer a middle course. We 
would not dream of depriving ourselves of access to the whole enter- 
tainment world in building our schedule. We want the benefit of 
creative talent wherever it is found. Our programming will be no 
less creative because we have contracted “outside” with Dore Schary 
to produce five 90-minute specials on the Civil War for 1961-62. 
Would his series be more creative if Mr. Schary became an NBC 
staff producer? Mary Martin does not appear on the NBC payroll; 
yet we intend to make no apology to the creative muse for going 
outside to engage her to star in an unprecedented pair of special shows 
in a single day. At the same time, we now maintain, and we will 
continue to maintain, a solid core of our own creative personnel— 
such people as Jess Oppenheimer, Millie Alberg, Goodman Ace, Al- 
bert McCleery, Bob Graff, Bob Finkel, Kirk Browning, Reuven Frank, 
Alan Handley, Peter Herman Adler, Hal Kantor and many others. 

With all these strings to our bow, both inside and outside the com- 
pany, we can range all the way from presenting a new Gian Carlo 
Menotti opera—which, incidentally, enables NBC to claim as much 
new opera production as the Metropolitan Opera presented last sea- 
son—to a new quiz show called “Brains and Brawn.” And I cite the 
quiz as a contrast in the kind of show, not the quality. 

Actually, “Brains and Brawn” illustrates not only the concept of 
quality in a popular show category but also the distance we will travel | 
for fresh ideas. The ingenious original of this show is a French et 
gram called “Tetes et Jambes,” in which teams of contestants pit 
their physical as well as mental agility against each other. The French | 
original is unusual and entertaining enough to have rated a full-scale 
favorable report in Time magazine, and it has set the pattern for | 
similar hits on the air in Italy, Germany, Belgium and Britain. The 
French producer will be a special consultant on the NBC show. 

To present compelling, professionally polished entertainment of 
mass appeal is, in my opinion, its own justification and its own reward. 
Beyond that, the more succesful we become in shows of the widely 
popular kind, the greater effort we can devote to programming that 
appeals to relatively smaller segments of our audience and helps to 
enlarge the horizons of all our viewers. 

In at least two major areas of this kind of programming, we believe 
NBC is showing leadership. In one, NBC supremacy is so complete 
that it tends to be taken for granted: sports. This season we will 
televise virtually every major sports event in the country; again, we 
will be doing the World Series and collegiate football in color. The 
other area, in which NBC’s dramatic upsurge is being recognized on 
all sides, is news coverage. In on-the-spot reporting of news events, 
in daily newscasting and analysis, in special news-in-depth shows, we 
intend to use all our ingenuity to hold our lead and to widen it. 

This approach to programming resulted last season in the greatest 
shift of nighttime audience in broadcasting history. Wherever the 
networks competed, on an even basis, NBC became No. 1 in popularity. 
We expect to have our flops this season, of course—and we have 
promising shows in reserve to take their place—but I am canvinced 
that we are well on our way to fulfilling the tougher obligations im- 
posed on television in its second decade. 











NBC-TV Alerted To Sweeping 
Ramilications Of Videotape 








Sarterial Lncap 
Of NBC's Foreign 


Correspondents 


When the NBC overseas news 
pundits arrive in Radio City next 
month to do a tv prognosis for the 
last quarter of this year, most of 
the contingent will have mothballed 
their belted trench coats and re- 
placed them with heavy, horn- 
rimmed glasses—the heavier the 
better! 

TV-radio news broadcasting ain't 
what it used to be in the old con- 
denser-and-ribbon-type micrcphone 
days. William McAndrew, veep in 
charge of NBC News, and Joseph 
O. Meyers, manager of NBC News 
and “foreman of the plant,” so to 
speak, observed this week. 

With few exceptions, the major- 
ity of radio-tv’s foreign corre- 
spondents are younger men, better 
educated and deeply saturated with 
information rather than showman- 
ship, in the opinion of McAndrew 
and Meyers. Accuracy has replaced 
sensationalism, it appears. 

The current crop of correspond- 
ents are, in the main, post-gradu- 
ate students with a rich interest in 
politics, MeAndrew said. Further- 
more, the men have a technical 
knowledge of film, so necessary in 
telecasting as well as a traffic 
manager’s skill in routing their 
film foe_age to the home office as 
rapidly as_ possible. 

Both McAndrew and Meyers, 
who graduated from college before 
stepping into daily newspapering 
and later taking the final leap into 
electronic journalism, insist that 
the best preliminary training for 
the potential radio-tv correspond- 
ent is a beat on the cityside of the 
daily press. 

Rotation Plan 

Most foreign network corre- 
spondents average from $15,000 to 
$30,000 annually, including salaries 

















j}and fees, and today regard their 
|jobs as careers rather than step- 


ping stones to other jobs. At 
NBC, McAndrew does his utmost to 
rotate foreign correspondents at 
the end of three years. 

True, the dramatically - shaped 
trench coat has been ruined by 
constant use by actors portraying 
espionage agents and consequently 
there’s a tendency today for news 
correspondents to wear sleeveless 
cashmere slipover sweaters under 
their informal sports coats. This 
appears to be the regulation cos- 
tume, particularly for the London 








By ART WOODSTONE 





By the middle of this month, (Mal) Beville, NBC’s director of 
NBC-TV will have completed in-| planning and research and the net- 
siallation of tape recording equip-| work man in N. Y. to whom all 
ment in its Gotham plant. Apart| such questions have lately been 
from experimental machinery, the} directed. ° 
installation’l! be the first the web In the background were the re- 
made this side of the Mississippi. peated on and off-the-cuff state- 

An expenditure of several hun-| ment’s by Gen. David Sarnoff, 
dred thousand dollars, it’s a big |master NBC-RCA planner, that 
step and obviously it was hard | film and likewise radio transcrip- 
enough for the web to make; it | tions in days before could strangle 
follows similar Coast installation | quite irrevocably network broad- 
by several months of painstak'ng | casting. (A massive trend toward 
consideration and planning. But|the use of any recording process 
even bigness of this move is ajcould.) It was only natural to 
minor indication only of how large, | hear veepee Beville state he doubts 
important and troublesome a part | tape ever will become all-embrac- 
tape promises to play in the web’s|ing at NBC, in any event. 
future. What goes with NBC, in =a baa 
this instance at least, probably also ||__Licking the Clock Problem | 
goes for ABC and CBS. 

Little doubt of it: Tape is the 
mst important single innovation 
in years and a fitting opening to 
the second decade of NBC history. 
Tape can alter the economic, pro- 








will be is still undetermined. Its 
immediate use by NBC is clear— 
tape recording machinery on both 
coasts makes it easier to repeat 
|live tv program originations at 





fessional and, perhaps even, the | sensible hours in other parts of the 
geogr: phical makeup of television, | country, whereas until now the 
e.g. ‘lock has worked : iodide 

clock has worked against offering 


Question was raised quite re-| everybody the same show at the 
cently as to whether it were at all | same time. 
possible for NBC to convert its pro- It'd be simple-minded to state 
gramming completely to tape, and} that tape also makes it easier to 
if so, wouldn't that mean the end! arrange quick changes and the like 
of coaxial network tv as we now | for otherwise restricted (as com- 


understand it? Mechanical bugs | pared to film) performances, just 
aside, tape promises the highest-fi | as it would be simple to state that 
imaginable for tv, certainly more |tape provides a finished product 


than film.and easily as much as | faster then film. 
current live programming. The! obviously tl 


question was then put to Hugh | 


Simple because 
lis is the beginning— 


But just how far-reaching tape | 


it’s certainly not the end-all, other- 
wise, why would every union in 
the industry be so ready to cut 
another's throat just to get the in- 
side track on electronic tv record- 
ing? Or, for that matter, why are 
some film producers just as anx- 
ious and malevolent about re- 
tarding a full expansion to tape if 
they weren't afraid it'd beat film 
into an insignificant bundle of 
celluloidal ash? 





One thing is for sure—tape will 
change tv’s working day. When 
the unions these days aren't busy 
fighting each other over tape 
jurisdiction, they’re busy thinking 
up ways to beat the networks to 
the punch and get adequate re- 
muneration for the shrunken work 
week tape promises to create. 

Beville said that the probability 
of tape replacing film is “exagger- 
ated.” He added that this wouldn’t 
happen because “tape is more ex- 
pensive than film.” Yet he added 
still further that there are econo- 
mies to be obtained in a fulltime 
tape operation.” This was only a 
reference to using tv crews for 
eight or 16 consecutive hours, so 
| that expensive and quickly obso- 
lescent machinery pays for itself. 

Then it becomes an issue of how 
|rhuch actual tape footage X-num- 
ber of tv crews need shoot in order 





to remain busy and keep tape 
economical. One show a day? 
| Two? Two and two commercials? 


| Maybe 15 half-hour shows a week? 
| Many more than 15 shows weekly 
| would certainly contribute toward 
| Shifting the scales away from the 
| existing heavy telefilm lineup. 


| Tape can also make it possible to | 


| operate comfortably out of a shoe 
| box. Beville recalled that tape can 
| give flexibility in’a shooting sked, 
| so that limited studio space (as is 
the case now in N. Y.) can be judi- 


just another reason for tape—and | ciously utilized. This leads to the 


| contention by some that tape will }Sset, headed by the knowledgeable 
| lead tv unequivocally back to N. Y. | oldtimer Joseph C. Harsch, senior 
Somebody with a fertile noggin | NBC European correspondent. 

could go on all day—and for sev. | Because fan mail often turns 
eral pages of newsprint—dreaming | into pan mail from viewers who 
|up the ramifications of tape; the |complain about the clothes worn 
| subject has more angles than 100 | On tv assignments, more and more 
| problems in solid geometry. And | concentrated thought is given to- 
any one angle by itself could cause | day to the sundry sartorial items 
|a significant change in the geog- which makeup the esquire in video 
| raphy, space needs, sales patterns,| news commentators. 

| working habits, texture and con- A poll among the men behind 
| tent of video. the scenes in the NBC News Room 
reveals Cecil Brown, now in Tokyo, 


IN-DEPTH ELECTION. [Srunttei"e ‘ne'ortrsets cor 
COVERAGE FOR NBC 


spondents. Harsch is the No. 2 
clothes dandy and in descending 

Plans for NBC News’ election| der of | sartorial 
| night coverage will include the use| 


splendor, the 

| score card reads: Leif Eid, former- 

| of IBM machines and tote boards | !¥ Paris; Irving R. “ee — 

| built by the American Totalizator | COW; Edwin es a Serene 

Co. IBM machines will compute | nemadies, Vienne: Wales ~ sae 
jtrends and comparisons with pre-|S0", “ong Kong, an ' 

|vious years and the tote boards| 8€n, Cairo. 





- 


| will present clear visualizations of} Newsmen in Radio Cty. whe 
| all returns. |gave mature deliberation to the 
o make it clear 


| William R. McAndrew, veepee of | 4bove list, wish to 
| NBC News, assigned Chet Huntley| there is no pique involved in = 
|and David Brinkley as anchor men| Compilation of said list. They say 
|at election headquarters in Studio| they may be as wrong as the old 
|8-H in the RCA Bldg. Frank Mc-| Literary Digest, but this is the way 
|Gee will do the N.Y. region and| they see the NBC News Foreign 
Robert McCormick will be in Wash- | Correspondents Sartorial Lineup 
|ington. Sander Vancour will be | and this is the way they call ‘em. 
|stationed in Chicago and Bill| Another remarkable improve- 
| Henry and Elmer Peterson will re-| ment among present-day tv corre- 
| port from the coast. spondents, McAndrew observed, is 
On the radio end, Merrill Muel-|the fact that all of them have 
|ler will be anchor man. He’ll be | moved, so to speak, from Column- 
| backstopped by H. V. Kaltenborn, | ist Road or “Avenue I.” The first 
| Wilson Hall and Morgan Beatty in| person approach today is gone, re- 
|N.Y., Richard Harkness, Washing-| placed by considerable perception 
jton, Jim Hurlbut, Chicago, and Ed | and interpretation. 
| Arnow, Los Angeles. | Bereft of their trench coats, four 
|.. Martin Agronsky will be at Na- | NBC News correspondents—in this 
| tional Democratic H ‘adquarters, |instance — Harsch, Chancellor, 
| Washington and Frank Bourgholtz-| Brown and Levine—will be in the 
} er at National Republie Headquart- | states for the one-hour special t Say 
| ers, Ray Scherer will remain with ; cast on Sunday, Oct. 19 
i Presidential Party at the White | No, the theme song, 
use, 





won't be 


“Calling all men to Barney's!” 
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24 TELEVISION 
s 
SUNDAY > MONDAY TUESDAY WEDNESDAY aN Tere EASON SATURDAY ' 
7:30 | + NORTHWEST TIC TAC (4 Open) BUDDY BREGMA! (Reynolds) 
PASSAGE DOUGH DRAGNET . MUSIC SHOW DRUM PEOPLE ARE 
(Available) (P&G) (Bulova) (44 Available) (Available) Available) FUNNY 
(C) (C) WAGON a (Toni) 
——— | a N _— 
8:00 (Approx. half of . TRAIL 
26 weeks elniiaee EDDIE (Nabisco) (L & M) (Kleenix) 
Available) GUN FISHER (Ford) ED WYNN ELLERY (Noxzema) 
STEVE (Sterling Drug) & (Bulova) “. ie — Sar 
ALLEN aie GEORGE (Bell & Howell) PERRY 
aa. (North Amer.) GOBEL yore — (Partial Sponsorship) COMO 
8:30 (Philips) (Amer. Tobacco) (L & M) (Lever) 7 (Nearly All (Chemstrand) 
(Greyhound) TALES OF (RCA) PRICE IS TWENTY-ONE Available) (RCA ,Whir!pool) 
(Polaroid) WELLS FARGO (C) RIGHT (Geritol) (C) (Sunbeam) 
(Dupont) (Buick) (Speidel) (C) (C) 
(C) . (C) ‘ aa a 
9:00 GEORGE 7 MILTON (L & M) (14 Available) 
PETER BURNS BERLE BEHIND (Amer. Tobacco) STEVE 
GUNN SHOW (Kraft) “CLOSED M SQUAD CANYON 
CHEVY (Br.-Myers) (Colgate) (C) DOORS (Bulova) (L & M) 
SHOW (Whitehall) | 
9:30 (Chevrolet) (Alcoa) (Kraft) 
(C) ALCOA- BOB BAT TENNESSEE | THE 
GOODYEAR CUMMINGS MASTERSON ERNIE FORD THIN MAN 
——— (Reynolds) (Sealtest) (Ford) (Colgate) CIMARRON 
Good a, CITY 
10:00 (4 Open) (Toni) (Available) 
LORETTA ARTHUR (Lipton) THIS IS YOUR YOU BET CAVALCADE 
YOUNG MURRAY CALIFORNIANS LIFE YOUR LIFE OF SPORTS 
(P & G) (P. Lorillard) (Singer) (P & G) (Lever Bros.) | (Gillette) 
(C) 
10:30 $64,000 =a. BRAINS 
CHALLENGE | POST FIGHT OR BRAWN 
(P. Lorillard) BEAT (L & M) 
11:00 (C) (Br.-Myers) 
NBC-TV’s Daytime P Schedul 
“LVS ayiime rogram scneauie 
Time PROGRAM MONDAY TUESDAY WEDNESDAY | THURSDAY FRIDAY 
10:00 
ee DOUGH-RE-ME ° | ar 
10:15 | (Mentholatum) (Armour!) 
(Alt.) 
10:30 (Ponds) (Dow) (Heinz) (Pillsbury) (Gen. Mills) 
TREASURE (Toni) (Alberto-Culver) | (Brillo) (Frigidaire) (Ponds) 
10:45 HUNT (P & G) (Frigidaire) | (Corn Products) | (Heinz) (Starline Drug) 
= . (Mentholatum) (Lever) | (P & G) (P & G) (Whitehall) 
11:00 (Ponds) (Lever) | (Frigidaire) (Alberto-Culver) (Lever) 
= THE PRICE __ (Lever) ; (Sunshine) (Sterling Drug) } (Lever) (Corn Product) 
11:15 IS RIGHT (Sterling Drug) (Standard (Sandura) | —___ (Miles) (Gen. Mills) 
(Whitehall) Brands) (Pillsbury) } Mentholatum) (Std. Brands) 
11:30 (Armour) (Heinz) ~~ (Pillsbury) (Gen. Foods) 
CONCENTRATION (Lever) (Alt.) | (Lever) (Alt.) 
11:45 (Lever) (Nabisco) (Heinz) (Lever) 
a _ (Alt.) (Alt.) (Alt.) (Ponds) 
12:00 (Dow) (Standard Brands) (Heinz) ~ (Culver) (Gen. Mills) 
=, TIC TAC (P & G) . ; (Pillsbury) (Heinz) (Sunshine) 
12:18 DOUGH (P & G) (P & G) (P & G) | (P & G) (P & G) 
(Toni) 
12:30 (Mentholatum) (Frigidaire) (Whitehall) - (Miles) (Standard Brands) 
IT COULD (Whitehall) (Alberto-Culver) (Alt.) (Pillsbury) , (Ponds). ° 
72:45 BE YOU (Ponds) (Armour) ~~ (Corn Products) (P & G) (P & G) 
: = (P & G) (P & G) (Brillo) | (Br. & Williamson) (Corn Products) 
: TRUTH —_ 
; OR 
2:15 CONSEQUENCES (Gen. Mills) 
5-46 eee = (Alt.) 
(Lever 
rey HAGGIS BAGGIS (Alt.) 
2:45 (Mentholatum) (Brillo) (Brillo) | n. Mil 
ats (Alt.) (Alberto-Culver) (Alt) “iene 
3:00 (P & G) (P & G) ~ (Armour) (P&G 
TODAY IS OUS (Nabisco) me (P & G) 
3:15 (Sterling Drug) (Sterling Drug) | (Alberto-Culver) (Sterling) 
3.30 Sa _— (Heinz) (Heinz) (Whirlpool) 
, (P & G) (P& ———— . — a 
aa FROM THESE G) | (P-& G) P&G 
3:45 ROOTS (Alberto-Culver) (Frigidaire) (Miles) 
86 a __—AT) (Alt.) | (Alt.) 
: (Ponds) (Standard Brands) (Pillsbury) r (Miles) (Corn Pred.) 
Vis eae (Brown & Williamson) (Corn Pred.) | (Alberto) (Whitehall) 
: (P & G) (P & G) (P & G) | (P & G) (P & G) 
4:30 ———— 
(Frigidaire) (Nabisco) (Sterling Drug) 
— a ped Stari (alt.) | (alt.) (alt) 
aa ee || — | ever 
alt. (alt.) (Sandura) (alt.) 


























Saturday Daytime Schedule 


Sunday Daytime 


Schedule 












































TIME PROGRAM SPONSOR TIME 
: PROGRAM s 
10:00 HOWDY DOODY (Continental) (12) 1:00 sromeun 
10:30 RUFF & REDDY (Mars) (General Foods) 1:30 FRONTIERS OF FAITH 
11:00 FURY (Bordon) (General Foods) 2:00 MR. WIZARD 
11:30 CIRCUS BOY (Mars) (alt. weeks) 2:30 PRO BASKETBALL 
12:00 TRUE STORY (Sterling Drug) 3:00 
12:30 DETECTIVE’S DIARY (Sterling Drug) 3:30 
1:00 pom 
1:30 COLLEGE FOOTBALL (Bayuk) aa 
2:00 (Libby-Owens-Ford) 5:00 OMNIBUS/MAJOR NEWS (Aluminium Ltd.) 
2:30 ao (partial sponsorship) 
; unbeam 5:30 
3:30 % each of 8 6: th =o 
4:00 Nationally Televised - MEET THE PRESS (Pan American) 
4:30 FOOTBALL SC Games 6:30 OUTLOOK 
5:00 L SCOREBOARD (Kemper Insurance Co.) a - 
5:15 bn SABER OF LONDON (Sterling Drug) 



















































































— - 














Wednesday, September 10, 1958 





VARIETY ; 25 








CATCH A RISING STAR. The NBC Television Network is open for business... with 
four interconnected stations and a schedule of 27 hours of programming weekly. 
Among America’s favorite programs is the simulcast of “Supper Club” starring 
Perry Como. Now in 1958, a decade later, with his own full-hour show in color, 
Perry is unquestionably one of the nation’s all-time favorite entertainers. Over 
the years NBC facilities have changed too. 204 affiliates now span the country, 
reaching 98% of all American homes. An additional 54 stations now broadcast 


NBC Television programs in Alaska, Canada, Hawaii, Guam and Puerto Rico. 
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26 TELEVISION 
Ri e , & 
Sponsors Riding NBC-TV’s 1958- peciais 
With $25,000,000 
ee Tentative Schedul 
, (Tentative Schedule 
In NBC-TV Specials 
i . :00-9: m. Shirley Temple’s Storybook National Dairy Products, Ine. 
The accompanying chart details — — ee “Magic Fishbone” & Hills Bros. Coffee 
the list of NBC-TY specials for the 7 slienal Dairy Products. tne 
new season. All told’ they repre- Sept. 12 Fri. 8:30-9:30 p.m. Shirley Temple's Storybook National Dair Png — ! r 
sent something like $25,000,000 “The Wild Swans” a Coffee ohn H. 
’ ’ rec 
(time & talent) expenditure on the 
part of national sponsors. That's a Sept. 16 Tues, 7:30-9:00 pm. “The Pied Piper” L&M 
hefty chunk of the network's over-/7n) "gent 19 Fri. ‘7:30-9:00 pm. The Bob Hope Show Buick Division, General 
al] billings for the year, but actual- “Roberta” Motors Corp. 
ly, in terms of net profits, it’s not ; — —__—_—____— : . 
\ 00-9: .m. Shirley Temple’s Storybook National Dairy Products, Inc. 
in the cards for the special to om, 9 eon iii “Hiawatha” . , Hills Bros. Coffee & John H. 
make NBC—or any other network Breck 
—rich. , . a ; age 
First of all, the time periods for Oct. 12 Sun. 6:30-7:30 p.m. “Swiss Family Robinson Rexall Drug, Ine. 
the specials are salvaged by .pre- Oct. 13 Mon. 9:30-11:00 p.m. Hallmark Hall of Fame Hallmark Cards, Inc. 
empting regular programming, “Johnny Belinda” 
which means a rebate to the week-|(7) "Oct 34 Tues. 9:00-10:00 p.m. | The Bob Hope Show Buick Division, — 
to-week client. And specials come General Motors Corp. 
ig alent and production-wise, “aaa 
rome thorn costing aan than is re- Oct. 17 Fri. 9:00-10:00 p.m. The Fred Astaire Show Chrysler Corp. _ 
couped from the sponsor. = (T) Oct. 18 Sat. 9:00-10:00 p.m. Jerry Lewis Show U. S. Time (12) 
ithout the Specials, networ - 
pene co i. be humdrum. Oct. 23 Thurs. 8:00-9:00 p.m. Gateways To The Mind American Telephone & 
They bring prestige to the network, Telegraph Co. = 
paste one 2 Oct. 27 Mon. _ 8:00-9:00 p.m. Shirley Temple’s Storybook ge “oF eeemeats, 3 
7 “Rap - ros. 2 & JO . 
shows, and, along with the weekly Rapunzel Breck pe ieteees 7 
Steve Allen, Dinah Shore, Perry 
Como and Jack Paar live entries, Nov. 12 Wed. 7:30-8:30 p.m. _—‘ Shirley Temple’s Storybook National Dairy Products, Ine. 
demonstrate that NBC knows its “Ali Baba” Hills Bros. Coffee & John H. 
way around in show business. Breck 
The roster of specials this up- = = tage 
coming season is an impressive Nov. 20 Thurs. 9:00-10:30 p.m. Hallmark Hall of Fame Hallmark Cards, Inc. 
one, and one of the biggest thus “Kiss Me Kate 
Br nent eee et oe the |(1) Nov. 21 Fri, 8:00-9:00 pm. The Bob Hope Show Buick Division, 
Fame series, with exee producer General Motors Corp. 
Mildred Alberg tossing some/(p) Nov. 22 Sat. 9:00-10:00 p.m. Jerry Lewis Show U. S. Time (14) 
sprightly rockets into the tv spec- heaton 
trum. On two counts last season Nov. 23 Sun. 6:00-7:00 p.m. The Strange Case of the American Telephone & 
(“Green Pastures” and “Little Cosmic Rays Telegraph Co. 
Moon of Alba”), Hallmark carried = 
the live drama torch in a superb, Nov. 25 Tues. 8:00-9:00 p.m. Shirley Temple’s Storybook National Dairy Products, Inc. 
illiant style. With “Pastures” “Emperor's New Clothes” Hills Bros, Coffee & John H. 
brilliant : 
getting a live repeat this season, Breck 
¢ > basi - ‘ So ae ; = 
rer tig Barn gae ® han age (T) Dec. 10 Wed. 9:00-10:00 p.m. Jerry Lewis Show U. S. Time (32) | 
promises equal brilliance. Dec. 14 Sun, 7:00-8:00 p.m. Hallmark Hall of Fame Hallmark Cards, Ince. 
It’s something of a revelation “Christmas Tree” 
that two of the top spenders in tv — ieee 
among the automotives—Buick and Dec. 21 Sun, 8:00-9:00 p.m. Shirley Temple’s Storybook National Dairy Products, Inc. 
Pontiac—will be riding almost ex- “Mother Goose” Hills Bros. Coffee & John H. 
clusively in the area of special Breck 
rogramming this season, as wit- RE Tea aE 
7 Buick’s oneee stakes in the|‘T) Jan. 6 Tues. 9:00-10:00 p.m. The Bob Hope Show Buick Division, 
Bob Hope series (which tees off ceneret wash weasel 
pr ogg ee peg Jan. 12 Mon. 8:30-9:30 p.m. Music Show, Title American Telephone & 
pouring its entire budget into a —_— : Telegraph ( “a 
pany - — specials on both Jan. 18 Sun. 7:00-8:00 p.m. Ten Little Indians Rexall Drug Co. 
an S. Emes oat oe 
Along with Hope, there will be Jan. 26 Mon. 7:30-8:30 p.m. The Alphabet Conspiracy American Telephone & 
the specials starring Jerry Lewis, Telegraph Co. 
ee ee frond Sige Feb. 5 Thurs. 9:30-11:00 p.m. a Hall of Fame Hallmark Cards, Ine. 
the Henry Jaffe shop; the Shirley itle TBA iz 
Temple fairytale series, ete. But Feb. 10 Tues. 8:00-9:00 p.m. Music Show, Title American Telephone & 
there’s one additional programming : ; 
\ I nm TBA Telegraph Co. 
area where NBC enjoys a distinct ‘ Se eeinsincaiaalads 
advantage—that’s the “Sports Spe-|(T) Feb. 13 Fri. 9:00-10:00 p.m. The Bob Hope Show Buick Division, 
cials,” thanks to NBC’s exclusivity . General Motors Corp. 
on such major items as the World : oe nt 
Series, the Army-Navy game, the (T) Feb. 27 Fri. 10:00-11:00 p.m. Roncom Special Pontiac Division, 
NCAA grid wrapup, the Rose Bowl or : General Motors Corp. 
Game, ete. Feb. 28 Sat. 9:00-10:00 p.m. Roncom Special 
And color will play a dominant|(T) March 10 Tues. 10:00-11:00 p.m. The Bob Ho ; ivisior 
a * d .m, pe Show Buick Division, 
oe ig the season of the General Motors Corp. 
— areas March 12. Thurs. 8:00-9:00 p.m. ng Show, Title wetter — & 
. d elegrap 0. 
First TV Musicals To March 15 Sun. 10:00-11:00 p.m. My Three Angels Rexall Drug Co. 
Be Filmed la Cermany March 22 Sun. 6:00-7:00 p.m. The Unchained Goddess American Telephone & 
Frankfurt, Sept. 9. Telegraph Co. 
For the first time in West Ger- March 23. Mon.  9:30-11:00 p.m. Hallmark Hall of Fame Hallmark Cards, Inc, -_ 
many, a couple of musicals are “Green Pastures” 
going to be filmed especially for|(T) March 24 Tues. 8:00-9:00 p.m. Perry Como Special Pontiac Division, 
tv. Only films made in Germany General Motors Corp 
f German tv scree reviously : —___—___—__— 
ies sos dein Se (T) April 6 | Mon. 10:30-12:30 am. Oscars Sidney ut 
cially for the medium, and this wed f ’ : Motion Picture 
is the opening of a whele new tne (T) April 7 Tues. 10:30-12:30 a.m. : Awards & Sciences 
sical field. April 9 Thurs. 9:00-10:00 p.m. Music Show, Title American Te > 
Pair, titled “Potpourri der guten TBA Saas no 
Laune” (Potpourri for a Good : - =r aar= "ee Poa ai eae _ 
Mood), will “i soaredaasl te FGG|(T) April17 Fri. 8:00-9:00 p.m. The Bob Hope Show Buick Division, 
Films of Cologne and the North- General Motors Corp. 
west German Television, also in : -20.11- a ar ae —————__—_____. 
Cologne. April 28 = Tues. 9:30-11:00 pm. a 2 Fame Hallmark Cards, Ine, 
Kurt Feltz is directing and writ- - . 
ing the script and filming will be May 3 Sun. 10:00-11:00 p.m. Our Hearts Were Rexall Drug Co. 
at the town’s Red-White Tennis Young and Gay 
Hall. . cecal 
Top German composer Seite (T) May 15 Fri. 10:00-11:00 p.m. The Bob Hope Show Buick Division, 
Gietz is doing the musical arrange- General Motors Corp, 
ments, with the orchestras of Hazy|(T) Aug. 16 Sun. 10:00-11:00 pm. TBA ieee eee ae 
Osterwald and Kurt Edelhagen. Rexall Drug Co. 
One American is also set for ; A - 
performances. He's Bill Ramsey, ee ere ai 6 tien sn it confirmed by Advertise r. TBA—To be announced. 
former AFN producer, who's now|/n addition io the above listed Specials, two JERRY LEWIS SHOWS and two DEAN MARTIN SHOWS; 
singing in German films and clubs. EMMYS; two MARY MARTIN (March 29, 1959) 2 




















Political Figures 








‘The video lanes are crowded 
with ‘ego-stuffed performers pull- 
ing temper tantrums every hour 
on the hour and therefore it t’aint 
easy to stumble on compatible 
(both in temperament and RCA 
Color) individuais. 

But here and there in the 
purlieu of the tv makeup depart- 
ments one may, on occasion, en- 
counter a handful of AFTRA mem- 
bers also entitled to membership 
in the human race. 

In other words. as Dick Smith, 
veteran head of the NBC-TV make- 
up department, puts it: “It’s a 
keen delight to prepare these 
people for the tv camera.” 

Two. sterling silver 
Katharine Cornell and the late 
Fred Allen—stand out notably in 
Smith’s catalog of first-rate decent 
beings. They were the least tem- 
permental, an unalloyed joy to 
work with, Smith recalled this 
week. “They were without pre- 
tense, warm, human at all times,” 
he said. 

Among others in his makeup 
book who score heavily in the 
category of humar® compassion are 
Mary Martin, Jose Ferrer, Celeste 
Holm, Dinah Shore, Marian Ander- 
son, Hans Conreid, Imogene Coca, 
Cyril Ritchard, Dave Garroway, 
Victor Jory and Red Buttons. 

During Smith's hectic career as 
top man in the makeup depart- 
ment, a wide assortment of pros 
and non-pros have sat down before 
his bulb-covered, mirrored dress- 
ing tables to be skillfully daubed 
with ‘pancake base, powder, brow 
pencil and greasepaint. Not all, 
however, posed serious makeup 
problems for Smith and his staff. 
In the list of those requiring the 
least amount of makeup attention 
the name Grace Kelly demands to 
be at the head. “Her complexion 
and her features can hardly be 
improved upon,” Smith said. Two 
other actresses with no makeup 
problems are Audrey Hepburn and 
Claire Bloom, Smith said. As for 
male performers, the palm in this 
division should go to Perry Como 
and Dave Garroway. 

The Top 12 I 

Having worked closely with 
numerous political figures, Smith 
is qualified to provide a list of the 
telegenic solons in the country. As 
of today the top 12, in descending 
order, in his opinion would be: 

1—Dwight Eisenhower 
2—Adlai Stevenson 
3—Harry Truman 
4—Earl Warren 
5—Robert Kennedy 
6—Averell Harriman 
7—Nelson Rockefeller 
8—Dag Hammarskjold 
9—Thomas Dewey 

10—James Farley 

11—John Foster Dulles 

12—Richard Nixon. 

President Eisenhower, Smith 
noted, doesn’t present any unusual 
makeup problems. Because of 
Veep Nixon’s heavy beard and 
beetling brows, he needs either 
Pancake No. 7 or No. 8 on his 
face. Removing bald pates of poli- 
ticos doesn’t present a crisis be- 
cause the shine can be instantly 
removed with pancake makeup or 
a bit of powder and thanks to 
the wonders of scalp masque 4 
trouper with thinning hair soon 
resembles a hairy wonder. ; 

The lingo of the makeup artist, 
like in all arts and crafts, changes 
constantly but currently one 1s 
likely to encounter such words 
and phrases as these: 

Lifts—Apparatus for facelifting. 

Grapefruit—Rubber stamp for 
putting skin texture in putty noses, 
etc. 

Drugstore—Makeup kit. 

Shortcake—Fast makeup job. 

Spider—False eyelashes. 

Full course—Complete makeup 
job. 

Smorgasbord—Makeup for the 
gal who wants a liitle of every- 
thing. 


Rembrandt—The actor who 
knows better than the makeup 
man. 

Bluebeard—The man with the 
grim five o'clock shadow. 

Crocodile—A demanding old 
actress. 

Surgery—Elimination of the 


double chin. 
Gusher—The actor who sweats 
profusely. 





names— + 








ai 5 = . =p — «+ 


Wednesday, September 10, 1958 VARIETY 





ar 


hig ae Ts 


yet 
“$ 


2% 





“UNCLE MILTIE” SETS THE PACE. A dynamic new personality takes over the tele- 
vision world. His name becomes a household byword in every one of America’s 
940,000 television homes. For years he is the romping hit of all television, re- 
sponsible for the sale of more sets than any other individual. Now in 1958, as 
youthful, buoyant Milton Berle returns after a two-year hiatus, he'll be aiming 
the laugh lines at a gigantic audience with access to nearly 50,000,000 sets, 
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‘Portions Of This Film Were On This Program’ 


TV OVER THE PAST DECADE RICH IN GOOFS, FLUFFS AND 
BOO-BOOS, AS WITNESS: ‘NBC PREVENTS PINKY 
LEE’—AND THEY ULTIMATELY DID 
By JO RANSON +44+44+++++o+++ooo+++oooosores 


One concerned Irene Hervey in{him unawares in poses of deep 


$ 
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Since video-radio 





performers | 


sound off constartly, they should | NBC’s “Matinee Theatre” who had | 


certainly be familiar with the old 
Italian expression, chi parla troppo 
non puo parlar sempre bene, which | 
means he who speaks too much 
cannot always speak well. 

The last 10 years of video saw 
the V-cut-to-the-navel and the tor- 
rid tempest in the “C” cup (re- 
member Faye Emerson and Dag- 
mar down old mammary lane) 
replaced by the high cowl neck- 
line, thus bringing considerable 
cheer and comfort to Comstock’s 
custodians of the nation’s morals. 


But one aspect of the broadcast- 
ing industry hasn't changed an 
icta: the blasted boo-boos, the 
festering fluffs and the spissated 
siips continue to hound the mem- 
bers of AFTRA while the IATSE 
and NABET followers struggle 
with off-camera, expletive-produc- 
tion paroxysms. 

Through the mikes have passed 
many sad, many mad bloopers in 
recent years, and in order to keep 
the archives uptodate, one must 
now record the more significant 
example starting with the NBC 
announcer who proclaimed: “Stay 


tuned in. In 10 seconds, NBC pre- 
vents Pinky Lee!” Ultimately 
they did. 


Nor can the historian overlook 
the blooper of the announcer who 
introduced Rocky Marciano as 
Mocky Rarciano and what hap- 
pened to Harry Von Zell a genera- 
tion ago repeated itself when 
NBC’s Chet Huntley introduced ex- 
President Herbert Hoover's son to 
the tv audience. Von Zell, you'll 
recall, introduced the then chief 
executive as “Ladies and gentle- 
men, the President of the United 
States—Hoober Heever!” History 
repeating itself, Huntley intro- 
duced the Hoover offspring thusly: 
“And now to the rostrum where 
we'll hear Herbert Herver, Hoo- 
bert Hover ... Hoober Hooper... 
er. Herv-ah—Herbert Hoover Jr.” 

One must add to the anthology 
of weather fluffs the confusing 
statement: “shattered tunder 
scours” and the sign-off observa- 
tion that “Portions of this film 
were on this program” and the tv 
announcer who snafued the line, 
“We're down to our last pack of 
cigs” by saying, “We’re down to 
cur last sack of pigs.” 
| ‘I Love Loosely’ | 

Another lulu was the lad who 
heralded an upcoming feature 
thusly: “And now stay tuned for 
I Love Loosely.” The husband on 
a celebrated husband - and - wife 
breakfast chatter program was 
heard to say: “If Louis Pasteur 
were alive he would whirl in his 
grave.” And shame on the deejay 
who meant to say “She fell flat on 
her face” but what emerged was 
somewhat lower and more hemi- 
spheric and the announcer who 
boo-booed the line “The Iron 
Curtain.” 

At the top of the list must also 
go Miss Kim Smith’s celebrated 
boner on the onetime “Count 
Sheep” program over WRCA-TV, 
the flagship station of NBC. Pinch- 
hitting for Nancy Berg, the regular 


on the former five-minute sign- 
off chow, Miss Smith was called 
upon fo taste some Chinese rice 
cakes. read a couple of predictions 


and before removing her negligee 
end turning in for the night, utter 
the punchline: “Help, help! I’m 
8 prisoner in a Chinese bakery.” 
When she reached the last strip 
of paper with the supposed punch- 
line on it, gloom spread over her 
f:ce. “There’s nothing in this one,” 
she exnloded, as the director near- 
ly busted a gut. “Oh, well,” she 
sighed, as she removed her lacy 
garment and slipped into bed. 
Then the light dimmed and the 
many tiny lambs began to dance 
on the screen but the missing 
punchline evidently haunted Miss 
Smith. Suddenly she recalled the 
line and from her delicate pillow 
came .the sorrowful sob: “Help! 
Help! . I'm a prisoner in a 
Chinese bakery.” 

The infernal zipper has haunted 
many a personality both on stage 
and tv but two outstanding ex- 





amples came to light not so long 
aga, and must be chronicled in the 
hit parade of fluffs and boo-boos. 


a frustrating time trying to zip up| 
her dress and was forced to play | 
the scene with one hand frantically 
covering the wide open upper re- 
gions of her gown. The other dis- | 
comforting incident concerns 
NBC’s former chairman of the 
board, Sylvester (Pat) Weaver, and 
his good wife who appeared as 
guests on Ed Murrow’s “Person to 
Person.” Mrs. Weaver's dress be- 
came unzipped,’ because of a hid- 
den microphone, and despite Mr. 
Weaver's tarnest attempts to zip 
up her dress, the zipper refused to 
budge. Mrs. Weaver finally solved 
the dilemma by telling her hus- 
band: “Why don’t you put your 
arm around me.” Mr. Weaver did 
so, and a crisis was nearly averted. 

Master of the near-blue line, the 
occasional fluff and the perfect | 
riposte is NBC’s Jack Paar. Cer- 
tainly in the catalog of vocal mis- | 
haps one must record his mortifi- 
cation when in the middle of a) 
Norelco shave commercial, his | 
guest, Zsa Zsa Gaber cooed the | 
ill-graced words: “It will cut him!” 
Paar, ready to reach for Miss Ga- 
bor’s jugular vein, screamed: “It 
won't cut anything!” Obviously, 
the advertising agency handling 
the Norelco account had some tall 
sponsor explaining to do the fol- 
lowing morning. Life on the Paar 
show, it is plain to see, frequently 
takes on the uninhifited aspects of 
a psychoanalyst’s couch, as for ex- 
ample when Jonathan Winters, a 
Paar pinch-hitter, got into a heavy 
“breast-feeding” discussion with 
Ashley Montague, the free-flowing 
sociologist. Paar subsequently 
milked the situation by oozing (not 
on the air, this time) the line: 
“After breast feeding, there's just 
no place to go.” 


| It’s All Done With Spun Glass | 


Speaking of ample bosoms, the tv 
production of “The Women” posed 
a number of delicate problems, 
particularly the bathtub scene with 
Shelley Winters. After consider- 
able huddling among execs, it was 
decided that she would have to 
wear panties and bra in the bath- 
tub. The bubble effect, nautically 
speaking, was created with spun 
glass. 

Another Paar classic concerns his | 
adventure with a Bufferin commer- | 
cial. Having just read the com- 
mercial, he added the line: “Boy, 
do I have a terrible headache. I 
bet I’ve taken nine aspirin... I 
mean BUFFERIN!” But it was too 
late to extricate himself gracefully, 
so he tried to struggle out of it by 
taking two Bufferins, but they 
wouldn’t come out of the bottle, so 
he filled the bottle with water, 
drank a little and then replaced the 
cap and continued on with the 
show. Twenty minutes elapsed 
when suddenly, the water having 
worked on the Bufferin, the top 
of the bottle exploded and the en- 
tire panel sprayed with the stuff. 
Jack’s retort was: “I told you this 
was the most powerful pain remedy 
on the market.” A representative 
of the sponsor appeared on the 
program the following night and 
presented Paar with a scroll. It 
read: “Know ye by these presents, 
that Jack Paar did cover up with 
considerable skill, grace and good 
humor the year’s wildest boo-boo. 
Though the bottle blew its top, Mr. 
Paar didn’t .. .” 


On another occasion the P.L. or 
private line from the control room 
got crossed with the P.A. system 
which in turn was picked up by the 
cameras and transmitted into the 
homes of countless Paar admirers. 
Such picturesque remarks as “Get 
that —blasted boom mike over 
there” and “cut this —damned 
audio off” were wafted o’er the net- 
work wires while Paar was strug- 
gling to do a takeoff on “What's 
My Line.” Hugh Downs, Paar’s 
announcer, had nightmares on oc- 
casion when the TelePrompter got 
stuck and he forgot the roll cue 
which would switch the telecast to 
another studio for a film clip. The 
one minute commercial lasted two 
minutes and 35 seconds while 
Downs tried to ad-lib and the au- 
dience howled until he recalled the 
phrase. It was also a bad night 

















for Paar when the cameras caught 


concentration with eyes closed or 
chuckling when the situation called 
for being serious. This happened 
becaus® tne red camera lights were 
not functioning when the cameras 
were on circuit. The lights, it 
seems, had been taped over to eli- 
minate reflection for a musical 
number being shot through a glass 
screen. . 

Backstage mishaps, at times, 
have been far worse than sagging 
Nielsen ratings. Jackie Gleason 
and Jan Murray broke their legs 
while performing in front of the 
cameras and Milton Berle was al- 
most boiled alive in a tank of hot 
water and Art Baker has had 
enough accidents to become “Mr. 
Casualty” and the patron saint of 
Hartford, Conn., nor can one over- 
look Nannette Fabrav’s almost tra- 
gic accident in tv. It was on the 
Sid Caesar Show that an overhead 
weight struck her head and sent 
her to the hospital. 


[Those Walking Corpses | 





Viewers are still guffawing at the 
attempts of an actor on one of “Rob- 
ert Montgomery Presents” pro- 
grams to get a fire going in a fire- 





place and finally gave up, snarling: 
“Damp wood!” and Art Carney on} 
one of Jackie Gleason's programs | 
attempting to open the door to the | 
Gleason apartment, only to find it | 
closed dnd, quick thinking, climbed | 
through a glassless window. Many | 
a corpse has arisen in the middle | 
of a drama and walked off in plain | 
view of the camera. | 

Aficionados recall numerous mis- | 
haps on the Kraft Mystery Theatre. 
Especially vulnerable were the 
commercials, which were done live | 
in a studio by two models whose | 
faces never appeared on camera. | 
Viewers saw only their hands. One| 
night a model started to faint— | 
right in the middle of a commer- | 
cial. Several prop men dashed to} 
her side and held her upright until 
she was through. Bob Hanna, tech- 
nical director fo Kraft, recalls a 
program, “The Peaceful Warrior,” 
in which two men fought a duel. 
They. were dressed in armor and 
sported wooden battle axes. Dur- 
ing the duel, the eye vent in the 
head piece of one man’s armor} 
snapped shut, and he couldn’t see 
a thing. On top of that, his blade 
fell off.. There he was swinging 
blind with a stump for a foil. Dur- 
ing a Kraft production of “Mac- 
beth,” a stagehand went onstage to 
set up boiling cauldrons used by 
the three witches, but he didn’t get 
off on time. When the cameras 
moved in for a close shot, there 
was the stagehand—the “fourth 
witch,” so to speak. 


Rich in goofs is “Today” and 
when the complete history of the 
video boo-boo is written, the Gar- 
roway show, like Abou Ben Adam, 
may well head the list. At the end 
of a men's undershirt commercial, 
Jack Lescoulie thought he was off- 
camera and reached over and 
tickled the male torso dummy un- 
der the armpit with a long series 
of “Kitchy-kitchy-koos” but the 
camera stayed on him until he 
looked up and blushed like a virgin. 
On another occasion Garroway had 
just finished a demonstration of a 
fly-casting fishing rod. He was 
still holding the rod in his hand 
with one end of it off-camera but 
the prop man thought Garroway 
was handing it to him and he 
grabbed it. Garroway held on and 
the prop man tugged away until 
the performer muttered,” “I think 
I’ve got a strike on here.” Then 
the camera showed both men tug- 
ging at two ends of the rods and 
it broke. 

J. Fred Muggs, the chimp, 
proved somewhat of a problem. On 
one occasion, the program called 
for a commercial using a frosted 
cake but shortly before it was to be 
shown, the frisky chimp knocked 
over the cake and the white icing 
collapsed. Frantic, the commercial 
prop man rushed out to the near- 
est drugstore, bought foam shav- 
ing cream and re-frosted the cake. 
As a rule, Garroway seldom sam- 
ples any of the products on “To- 
day” but on this occasion he took 
a huge bite out of the frosting on 
the cake. The expression on his 





(Continued on page 40) 


NBC-TV's 10-Year Blow-By-Blow 


1948—This year was proclaimed television's first year of adult- 
hood as receiver sales skyrocketed. NBC added two more 
owned and operated stations to the network: WNBQ Chi- 
cago and WNBK Cleveland. Milton Berle entered tv this 
year. 

1949—Presidential inauguration in January, when President Tru- 
man and Vice-President Barkley were installed in office, was 
televised to millions of viewers by NBC. Improved kine- 
scope recording by NBC technicians made it possble for 
television stations not connected by cable or relay to show 
films of top television shows. 

1949—NBC introduced “Kukla, Fran and Ollie” from Chicago, 
“Lights Out” drama and featured Milton Berle’s 19 hour 
tv marathon for the Damon Runyon Memorial Cancer Fund 
NBC’s fifth owned and operated tv station, KNBH Holly- 
wood opened. 


1950—By the end of this year every major comic in Amerca had 
made his appearance on NBC television. Shakespearian 
dramas also presented and the NBC Opera Department 
established. 

1950—To accommodate the rush of new programs, NBC recondi- 
tioned famed N. Y. studio 8H for tv at a cost of one mil- 
lion dollars and took over the Hudson Theatre. Interna- 
national Theatre, Colonial Theatre and the world’s largest 
legitimate theatre, the Center Theatre, all in Manhattan and 
for tv programs. 


1951—Transcontinental tv inaugurated by combining microwave 
radio relay with coaxial cable. The first coast-to-coast tele- 
cast was the historic Japanese Peace meeting from San 
Francisco (Sept. 4.) Regular commercial service seen 
coast-to-coast started later that month with NBC’s “Comedy 
Hour.” j 

1951—First World Series seen over coast to coast network on NBC. 
Last. two games of the N. Y. Giants-Brooklyn Dodgers play- 
off for the National League pennant also televised coast 
to coast. 


1951—First gridiron double-header on tv: Army-Navy game from 
Philadelphia and the Notre Dame-Southern Cal game from 
Los Angeles (Dec. 1.) 


1952—“Today,” first early morning tv program, with Dave Garro- 
way, started on NBC at 7 am. (Jan. 14.) “Meet the Mas- 
ters,” a musical recital featuring world famous artists, 
started Feb. 24. 

1952—The FCC lifts freeze on new tv station construction and first 
UHF television station, KPTV in Portland, Ore., went on 
the air (Oct. 2) using transmitting equipment developed 
by RCA-NBC. 

1952—Millions of Americans saw the first actual atomic blast on 
NBC-TV when the network carried the live telecast from 
Yucea Flat, Nevada (April 22.) First coast to coast tele- 
cast of a heavyweight championship bout as NBC-TV cov- 
ered the Joe Walcott-Ezzard Charles fight from Philadel- 
phia (June 5.) 

1952—Republican and Democratic Conventions seen by 2,327,000 
people over NBC-TV (Summer). NBC completes first tele- 
vision city at Burbank, Calif., on Oct. 4. Birth of a baby 
seen on televsion for the first time on NBC-TV’s “March of 
Medicine” (Dec. 2.) NBC's research department survey 
=" 19,751,200 television sets in the U.S. by December, 

1952—Three dimensional television pictures were shown by RCA 
Victor at the annual convention of the Federation of Amer- 
ican Societies for Experimental Biology in N.Y. The stereo- 
scopic effect was achieved by mounting two industrial tele- 
vision cameras side by side with the audience viewing images 
through polarized spectacles (April 15.) 

1953—Sixty million persons in the U.S. saw the inauguration of 
President Eisenhower on television (Jan. 20.) 

1953—First radio and television coverage of the Academy Award 
Presentations from the R.K.O. Pantages Theatre in Holly- 
wood. The 25th Annual Oscar Presentations featured Bob 
Hope as emcee and was sponsored by RCA Victor over 
NBC. Pickups were also made from the NBC International 
Theatre in N. Y. in order to show the receiving of the Os- 
cars by those winners in N.Y. (March 19.) 

1953—First performance of Shakespeare’s “Hamlet” on television 
with Maurice Evans in his dramatic debut on tv. This two- 
hour production, the longest continuous drama yet offered 
on tv, was performed on the date generally celebrated as 
the Bard’s birthday. Appearing with Evans were Ruth 
Chatterton, Sarah Churchill and Barry Jones (April 26.) 

1953—First films of Queen Elizabeth IJ of England's Coronation 
shown over NBC telévision on June 2, just hours after 
they were taken in England. 

1953—RCA-NBC petitioned the FCC for authorization to begin 
commercial telecasting in color through its compatible color 
system. This system, approved by the industry's National 
TV Standards Committee, allows reception of color broad- 
casts in black and white on existing sets (June 25.) 

1953—First publicly announced experimental broadcast in com- 
patible color tv of a network program, “Kukla, Fran and 

5 Ollie” (Aug. 30.) 

1953—First demonstration of coast-to-coast compatible color tele- 
vision featuring live performances and, for the first time 
in history, color film also transmitted (Nov. 3.) Color and 
black-and-white television pictures were recorded on mag- 
netic tape and played back over color television receivers 
at the David Sarnoff Research Center of RCA at Princeton, 
N. J. (Dec. 1.) NBC-TV broadcast the first authorized 
color signal following FCC approval of the NTSC color 
television system (Dee, 17.) 

1954—The first West-to-East trans-continental transmission of 
color tv was presented with the colorcast of the Tourna- 
ment of Roses Parade at Pasadena on 21 stations of the 

F NBC-TV Network (Jan. 1.) 

1954—First compatible color tv cameras and equipment to leave 
production lines were shipped from RCA plant in Camden, 
N. J. on March 4 

1954—First network colorcast of a sports event, a boxing match 
from Madison Square Garden, presented by NBC (March 


19. 

1954—Use of television in military combat demonstrated for the 
first time by RCA-NBC, in cooperation with the Army Sig- 
nal Corps, at Fort Meade, Md., (Aug. 11.) 

ana = 7 the first of its special 90-minute color shows 

pt. 12. 

1955—NBC’s Color City in Burbank, Calif. first tv studio ever 
constructed specifically for colorcasting, was dedicated 
(March 27.) 

1955—A color tv program recorded on magnetic tape was trans- 
mitted over commercial network facilities for the first time 
—New York to St. Paul—by RCA and NBC (May 12.) 

1955—First coverage of World Series by color tv was conducted 
by NBC in the series between the Brooklyn Dodgers ant 


(Continued on page 38) 
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HOPE MAKES THE LEAP. At mid-century Bob Hope takes time off from his Korean 
travels to make his television debut on NBC. His sponsor: General Motors (for 
Frigidaire) . In 1950, 76 advertisers spent a total of 21 million dollars on the NBC 
Television Network. Today in 1958, more than 200 advertisers have increased 
that figure more than ten times. Automobile advertisers (as well as soap and 
tobacco advertisers) are investing more with NBC Television than with any other 
network. And Hope’s world tour (including an historic telecast from Moscow) 
has made him an American Ambassador of Good Will. This year Bob Hope will 


be on NBC Television again for the same advertiser, General Motors (for Buick). 








80 TELEVISION 


VARIETY 


Wednesday, September 10, 1958 





————. 


‘When TV ‘Invaded’ $ 


Berlin and Moss Hart on a legit musical, “Miss Liberty,” 
which was not a Broadway hit. 

Fred Allen’s autobiog for Doubleday was being set up 
on a capital gains contract ‘a la the Eisenhower deal.” 


Swift sponsored Lanny Ross in the first musical 
show on tv, produced by Lee Cooley for WNBT. 

Vallee-Video Inc. started with a view to producing tv 
sets at under $200—receivers were near the $500 mark 
in those days—but Rudy Vallee’s firm soon shifted into 
video packaging. 

It” on NBC with “Breakfast In Hollywood” (ABC) when 
Tom Brenaman died suddenly at 46. 

Ted Husing shifted from top sportscasting to a top 
“WHN Bandstand” disk jockey format. 

Joan Davis was heralded as “queen of comedy.” Jack 
Carson was making himself heard. “Howdy Doody” snared 
its first tv sponsor—Polaroid. Ampex was plugging Bing 
Crosby’s taped radio shows and inevitably others fol- 
lowed. 

Pioneer N.Y. Daily News radio-tv editor Ben Gross’ 
serialized (Collier’s) “Mr. Radio,” story of Merlin Hall 
Aylesworth, the first president of NBC, was being pitched 
as a biopic. It hasn’t happened as yet. 

One Jack Paar had a double-contzact, both with RKO 
Pictures and $500-a-week guarantee from Jack Benny for 
radio, but he was able to get out of both deals and “earn 
some real money” as Don MeNéeill’s “Breakfast Club” 
stand-in for two weeks, which garnered him $4,000 for 
the fortnight. 

Olsen & Johnson's “Hellzapoppin” was a click at Lon- 
don Casino 

George Bernard Shaw, 91, had three major legit pro- 
ductions on Broadway and a fourth in London. His “Man 
and Superman” was in its 20th week on Broadway; the 
Dublin Gate Theatre was offering “John Bull’s Other Is- 
land” at the Mansfield; and the Theatre Guild’s produc- 
tion of “You Never Can Tell” was at the Martin Beck. 

A. J. Balaban incepted ice shows at the Roxy with 
pictures. Jolson’s last quarterly check from Decca was 
$200,000 including “Anniversary Song” and the “Jolson 
Story” album, both over 1,000,000 platters in single and 
LP form. E. Ray Goetz planned to import the “Folies 
Bergere.” Vivienne Segal into the niteries. Madison Sq. 
Garden was talked about as “the new TV City.” 

Gloria Swanson started her own WPIX show. Boston U. 
honorary degrees of Doctor of Bachelor & Letters to J. 
Arthur Rank, David Sarnoff and Paul G. Hoffman, prez 
of Studebaker. Toscanini NBC Symph simulcast was a 
milestone. Don Hartman, late head of Paramount pro- 
duction, did a memorabilia piece on the borscht circuit 
titled “I Danced With The Audience.” All show biz col- 
laborated with the U.S. Treasury, Savings Bond divi- 
sion, to plug the Security Loan Drive. Jesse Lasky got 
Louella O. Parsons to get W. R. Hearst to soft-pedal the 
blasts against Frank Sinatra—latter was playing the priest 
role in “Miracle of the Bells,” a Lasky pic. 

Margaret O’Brien, at 13, was the youngest Metro star 
to share in the company’s retirement plan. President Tru- 
man’s throwing out the first ball in the Yanks-Senator 
opener was a tv first via DuMont. Famed 52d St. nitery 
landmark, Leon & Eddie’s, split partnership as biz dipped; 
it's a parking lot now. Hotel Roosevelt’s 40 tv sets pio- 
neered telequipped Gotham hostelries, reaping bonanza; 
instead of $30 ringside it’s $3 rental a night in your own 
room, drinks extra. Godfrey’s Roxy booking at $25,000 a 
week. The “Hollywood 10.” Counterattack’s blasts. Frank 
Fay sounds off_in Boston with name-calling of show biz 
contemporaries which Equity called “irresponsible” and 
for which he had been reprimanded before. 


] Ralph Edwards Hits Jackpot | 


Ralph Edwards teed off “This Is Your Life” on radio, 
built around Paul E. Jackson, young war vet who ran a 
gun & toolshop in California. Lawrence Welk’s VARIETY 
ad bragged of upping L. A. Palladium gross to “best in 
years.” Ed Wynn booked his “Laugh Carnival” vaude-re- 
vue in Frisco with Phil Baker, Allan Jones, Pat Rooney, 
Betty Reilly, Marion Harris Jr. Carl Brisson’s fifth year 
as nitery star, and eighth return to the Versailles (N.Y.), 
10 weeks each. (Brisson recuping at Hotel d’Angleterre, 
Copenhagen, now). 

John Garfield kept “Skipper Next To God” running on 
Broadway at Equity minimum for himself. Philip Wylie 
resigned from Authors League of America presumably 

‘in rebuke to brother Max Wylie, radio scripter and mem- 
ber of the council of the Radio Writers Guild which had 
called a strike against the networks. Chevalier emceed 
30-minute taped radio show from Cafe de la Paix (Paris) 
for Raymond R. Morgan syndication. Harry James’ one- 
nighters. Ink Spots first Negro act to play top Florida 
spot, Monte Carlo Club, Miami, $4,500 weekly. Deal was 
okayed by top police officials in Miami and all the way 
down from Tallahassee, the capital. Bill Robinson next. 

his set & precedent; there was no law agin’ it but the 
police were concerned because of local prejudices. 

Edith Piaf debuts at Versailles, N.Y. Yves Montand 
booked for next year but never made it because of al- 
leged Commie leanings in France. Burt Lancaster broke 
in new act at Oriental, Chi, doing comedy and acrobatics 
—he was criginally a circus acrobat. Harry Sosnik another 
first in tv, composing and conducting complete original 
scores for Phileco TV Playhouse’s “Rebecca,” “Street 
Scene” and “Camille.” N.Y. Times gave “the Winston 
Churchill treatment” to Joe Louis’ autobiog, paying $100,- 








009 for the serialization rights. Eva Peron, more formally 
Senora Maria Eva Duarte de Peron, getting a cut from 
the Argentine film biz, allegedly for her welfare fund. 


Radio hungry for femme comics to replace the Hopes, 
Bennys, Cantors, Allens, and on par with Fannie Brice 
and Joan Davis. Marie Wilson in “My Friend Irma,” Lu- 
cille Ball in “My Favorite Husband” and Eve Arden 
in “Our Miss Brooks” making themselves felt. Bill Boyd 
started shooting “Hopalong Cassidy” both for theatres and 
tv. Toronto Civil Rights Union banned “Native Land” film 


with Paul Robeson, as “too American in subject matter,” 
because of its dealings with the KKK, reputed vigilante 
shootings of southern sharecroppers and atte ‘s of “la- 


bor spies” to smash unionism. 
Olympie figureskating champ Barbara Ann Scott made 


Continued from page 21 


her pro debut at the Roxy on Broadway at $10,000 ‘a week 
for five weeks. 

The Lambs celebrated Smith & Dale’s 50th anni as a 
show biz team. (They’re getting ready to ditto a 60th 
anni party). 

Burns Mantle, eminent N.Y. Daily News drama critic, 
died. 

RCA got a $4,675,438 tax rebate for 1946. Ida and Ed- 
die Cantor were refunded $107,435. 

Lex Barker debuted as the new Tarzan. 

Lewis Stone, 70, celebrated his 25th year under Metro 
contract and 50 years in show biz. 

Elsa Maxwell urged the U.S. to stay out of all Euro- 
pean film festivals. 

Abe Burrows had his own show. Danny Thomas to the 
fore from the saloons to radio-tv. Vet bandleader B. A. 
Rolfe became a disk jockey. 

Bing Crosby in the million-dollar class with $650,000 
from Decca Records, $600,000 from_radio, and slices of 
his pix clicks such as “Welcome Stranger,” “Connecticut 
Yankee,” “Road to Rio” and “Emperor’s Waltz.” Guy Lom- 
bardo’s 200G from Decca made him the top bandleader of 
"48 


Joe Schenck bowed out of 20th-Fox. 

Mr. and Mrs. George Montgomery (Dinah Shore) spok- 
en of as the first coast-to-coast Mr. & Mrs. tv team. 

The perennial Ken Murray’s “Blackouts” in its seventh 
year at Hollywood’s El Capitan Theatre (now an NBC 
playhouse), with over $5,000,000 in the till. 

Abbott & Costello were hot. The Latin Quarter, N.Y., 
offered them $15,000 a week. 

Jack Benny’s two weeks of vauders grossed $92,000 for 
his end at the Detroit Fox and the Cleveland Palace. His 
sharing terms were 50-65% from the first dollar. 

Winchell’s violent anti-British attitude scared off Lever 
Bros. sponsorship. 

Leonard Sillman debuted “New Faces of 1948,” Imo- 
gene Coca among ’em. . 

First producer-director-performer contract in tv went 
to emcee Barry Wood with WCBS-TV. Eventually he 
shifted to NBC, did “Wide, Wide World,” and is now back 
with the Madison Ave. network. 

Louis Lumiere who, with brother Auguste, is credited 
in France with inventing the motion picture (in Decem- 
ber 1895) simultaneously with Thomas A. Edison, died 
at his French Riviera villa at 83. 

Radio pioneer Phillips Carlin was birthday-partied with 
a surprise coast-to-coast MBS network show on his 25th 
anni in the biz. 

Crosby’s taped shows having clicked, the networks ac- 
ceded to more recorded shows, including Groucho Marx, 
and Abbott & Costello. By waxing their shows two-three 
weeks in advance it permitted more “gone fishing” va- 
cation periods. 

Edna Ferber, the first to lease film rights for limited 
terms, such as seven years for “Saratoga Trunk,” dit- 
toed on radio and tv adaptations of her books. 

Dick Powell with Dick Jurgens orch personaled at the 
Capitol and Frances Langford, Jon Hall and Jerry Colonna 
dittoed the Roxy. 

When M&L Made $2,500 | 

The upcoming Martin & Lewis were only collecting 
$2,500 a week at the Copa whereas the Ritz Bros. were 
worth $10,000 to The Harem (old Paradise) on Broadway; 
Harry Richman, who was singing lullabyes for the clan- 
destine crapshooters at Ben Marden’s Riviera, across 
the George Washington Bridge in Fort Lee, N.J., was 
getting $5,000; and the upshooting Kay Thompson & 
Williams Bros. were getting $7,500 a week at New York’s 


“newest posh nitery, Le Directoire. When it ultimately 


collapsed the bonifaces blamed the fancy French tag as 
tripping both the cabbies and customers. Jan Murray, 
incidentally, was with Richman at the Riviera. 

*Milton Berle headlined the Latin Quarter and after 


Sliding Down a Bannister 


By HARRY BANNISTER 


How well I remember when the NBC Television Net- 
work started. I had been on the air some 18 months with 
WW5J-TV, Detroit, programming 40 hours weekly with such 
sterling entertainment as midget auto racing, lessons in 
hemstitching, wrestling, dance exhibitions, roller skat- 
ing derbies, cake baking, amateur boxing, posture exer- 
cises, beauty contests and an occasional film featuring 
Theda Bara or Douglas Fairbanks Sr. 

Sometimes our schedule was interrupted by the an- 
tenna atop the Penobscot Building wavering in the high 
winds. Sometimes a performer passed out from the atro- 
cious heat of the klieg lights. And sometimes the Image 
Orthicon Camera conked out to the bewilderment and 
perplexity of the engineers who then, as now, were blessed 
with the faculty of being perplexed and bewildered beyond 
all mortal men. 

We had converted Studio “A” observation into a TV 
Master Control and by the time we put in a couple of 
monitors, a control panel, a film chain and sundry other 
equipment there was so little room that even the girls 
who worked there had to be flat chested. 

In such a situation the advent of network programming 
was like a sunrise dispelling fog. 

Circulation zoomed. The red ink faded and turned to 
black while the miracle of Milton Berle made Tuesday 
night hotter than a sailor on shore leave. 

So, 10 years later, the cycle repeats but the wrestlers 
now wear 10-gallon hats, speak with a drawl, and tote six 
shooters while the cake bakers and hemstitchers sit in 
isolation booths and are bursting with obscure informa- 
tion about Euripides, “Lohengrin” and “The Last of the 
Mohicans.” 

Obviously the audience loves it as television sets and 





Set usage grow steadily but with satellites and sputniks 
beckoning us into space, if they ever get the horses up on 
the moon, what will they use for hay? 


how Biz—In "48: 


that came Joey Adams, Mark Plant and Tony Canzoneri. 

Morey Amsterdam’s “Yuk-a-Puk” was making itself 
heard on tv. 

Helen Hayes made her CBS debut in “Victoria Re. 
gina,” getting $9,000. 

Bill Todman and Walt Framer were readying give- 
away packages. 

Jimmy Durante Music Pub. Co. teed off with “Ch idabee, 
Chidabee (Ya, Yah, Yah).” 

Danny Thomas a click at Slapsy Maxie’s, L. A., Victor 
Borge ditto at the Waldorf’s Sert Room. Willie & Eugene 
Howard with Al Kelly at Miami Beach’s Latin Quarter. 
Eighteen new MB hostelries augured new talent boom. 
Ella Logan at Brook Club, Miami Beach. Rosalind Court- 
right debuted at the St. Regis’ Maisonette. Margaret Tru- 
man booked into Philly’s Robin Hood Dell during July 
convention week of Demos. 

Jack Benny, Phil Harris, Marilyn Maxwell, Mary Liv- 
ingstone clicked at the London Palladium. Harry Rich- 
man ditto at London Casino. Danny Kaye and Dinah Shore 
had already proved themselves at the Palladium. Eleanor 
Powell signed for Palladium and Kaye rebooked, ditto 
Durante. 

Berle so hot that he knocked off $15,000 for a four-day 
stint to premiere the new Copa, Miami Beach. 

Sinatra applied to FCC for a license to a Palm Springs 
radio station. 

Reported $50,000 price tag for the synchronization 
rights to “Some of These Days” stymied Metro's bid to 
biopic Sophie Tucker. Judy Garland mentioned to play 
Soph (later Betty Hutton became interested) and John 
Garfield mentioned to play Ted Shapiro. Soph marked 
her 4lst year as a Morris agency act. Mrs. William Mor? 
ris Sr., age 75, made her first transatlantic flight to Lon- 
don for Soph’s preem at the London Casino. 

American War Veterans averred the Catholic War Vets 
forced Chaplin’s “Monsieur Verdoux” off U.S. screens, 
as was the case in later years also with “Limelight.” 

“World citizen” Gary Davis, 26-year-old son of band- 
leader Meyer Davis, into the headlines. 

VARIETY survey headlined “Paris back to its old gaiety” 
and that “tourists cool to austere England.” 


Pix Biz Still Boffo, 
Grosses Over Billion 


The economics of the picture business continyed into 
astronomic figures despite the tv inroads. While the 1948 
boxoffice take was off $250,000,000 under 1946, the in- 
dustry’s top year, the figures racked up were still phe- 
nomenal. The top domestic gross of $1,605,700,000 in 1946 
dipped to $1,358,750,000 in '48. 

Dr. George Gallup’s Audience Research Institute com- 
puted that 80,500,000 weekly tickets sold in 1946 had 
“shrunk” to 69,200,000 in 1948, now that people could 
buy new cars, spend money for home consumer goods, 
and, of course, that newfangled national impact called tele- 
vision. 

Then as now the overhead was the headache but, re- 
gardless, Hollywood was able to eke a $96,000,000 net 
profit in 1947, off 23% from the 1946 peak, when seven 
major companies (not including United Artists) racked up 
a $124,998,580 net profit, thus making '47 the second best 
year. (The 1948 totals were not computable until the 
end of the fiscal years in 1949). 

To continue the heady Hollywood economics, film sala- 
ries were up $11,071,333 in 1948, above the $85,168,292 
nut in 1947, which set a peak mark for the seven major 
film companies (not including UA). For example, among 
lush salaries, Metro officers and directors collected $2,- 
379,000 and other M-G-M personnel collected $22.226,668, 
for a total Culver City payroll of $24,605,668. The 20th- 
Fox nut was second with a $15,631,141 overhead and 
Paramount was third with $12,608,152 budget. 

Despite the British film debacle, frozen coin, etc. 
sparked by_the J. Arthur Rank organization and others 
prominent in the United Kingdom film industry, foreign 
remittances to the U.S. came to $90,000,000. Industryites 
like Barney Balaban cautioned Hollywood not to “flee 
Hollywood” in an attempt to thaw out the frozen cur- 
rencies and produce prolifically abroad, although it is 
now historic that the growth of the global motion picture 
industry did create a network of coproducing overseas. 

While Rank was opining that U.S. distributors will 
never do their “best” to sell foreign product in Ameri- 
ca the click of his “Red Shoes,” for example, on a re- 
served-seat basis, belied that accusation. 

As Hollywood envisioned “leaner days” for the pix 
biz, especially because of tv, Dore Schary edicted that 
average Metro preduction cost will henceforth be kept 
to $1,700,000 “now that film earnings appear to be pegged 
at $3,000,000.” Howard Hughes having bought RKO (the 
Gower St. lot is now the production base of Desilu Pro- 
ductions), Schary assumed the production reins at Metro 
under Louis B. Mayer. Latter,-eventually, eased out in a 
row with Nicholas M. Schenck and, in the recent parlous 
times that beset the film biz, Metro included, both 
Schenck and Schary left Loew-Metro, with Joseph R. 
Vogel now at the helm. 

Meantime large-screen television started to intrigue 
exhibitors as boxoffice hypo.and offset to at-home tv. 

Hollywood produced 330 features in ’48, up from 321 
in 1947, and envisioned 444 for 1949, but accented that 
costs had to come down. (Ten years later Hollywood was 
lucky to turn out a third that number). 

As the ozoners started to boom—there were 200 of 
them in the U.S.‘at the time (now over 4,500)—distributors 
noted that the exhibitor’s take on the concessions (hot 
dogs, soft drinks etc.) equalled 50% of the gate receipts, 
and they wanted to know why that shouldn't be computed 
as part of the film rental. 

VaRIETY headlined “beauteotis busts bring boffo b.o. to 
Broadway”—then it was the French “Passionelle” and 
the Swedish import “Torment”—and it’s been that way 
since, from Magnani to Gina to Sophia to Brigitte. 

More history repeating itself: the majors were mulling 
consolidations of exchanges to trim the overhead; Eric 

(Continued on page 42) 
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MORNING BECOMES ELECTRONIC. This is a year of preparation for a programming 





innovation that will mean a new way of life for millions—“Today” starring Dave 
Garroway. As each day dawns, “Today” will give America the latest news, inter- 
views with political, sports and theatrical personalities, a complete look at the 
world and its people. In 1954 “Tonight” stretches big-time network programming 
into late evening hours. Now in 1958, “Today” and Garroway are greater than 
ever and “Tonight” has become “The Jack Paar Show”—one of the resounding 
hits of the year, a headline-maker and a conversation piece across the nation. 
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When Kyle 


MaeDonnell 


Was TV’s Sweetheart 


By JO RANSON 


Fading baseball players, long 
before the Brooklyn Dodgers 
abandoned their cozy and highly 
profitable nook jn Flatbush, made 
a practice of opening saloons, to- 
bacco shops, bowling alleys, ° res- 
taurante and more recently en- 
gaging in the romantic roles of 
sportscasters and standup comedi- 
ans in what has been quaintly de- 
scribed as the froth-a{-the-mouth- 
fifth-estate. 

But the big money question on 
the lips of all doddering a.k.’s is 
whatever did happen to the Stone 
Age or basement-day purveyors 
of entertainment and_ technical 
guidance in the period from 60- to 
441-line definition. 

They were indeed dedicated 
workers in the Cro-Magnon-Scan- 
ning-Dise and Early Image-Orthi- 
con Era and they gave their all with 
the zeal of missionary workers 
toiling in French Guinea. Some 
joined the Foreign Legion when 
they got their walking papers, 
others returned to their midwest- 


ern cottages to paste their cuttings | 


in imitation-leather scrap books. 


Video land, a decade ago, was 
the era of roller skating, midget 
auto racing and Gaelic football 
matches. It also marked the first 
real advance in the fight against 
super moralist and bluenoses. It 
was the year NBC-TV presented a 
film showing the advances medi- 
cine had made in curing venereal 
diseases. 

Long Befere Quiz-&-Tell | 

No prosecuting attorneys had 
yet entered the portals to third 
degree packagers of quiz shows 
nor had disgruntled contestants 
decided to “quiz-and-tell.” 

NBC-TV was having itself a ball 
with a flock of quiz shows 10 years 
ago—such adventures as Rube 
Goldberg’s “The Drawing Game,” 
“What's Your Word,” “Swap Nite,” 
“Stop Me If You've Heard This 
One” (sponsored in Gotham by 
Davega-City Radio), “The Tune 
Game,” “Wes  Hooker’s. Tele 
Game,” “Tel-a-Pun,” “Who Said 


with his piano and songs, old and 
new. Harding, you'll recall, re- 
called news events of yesteryear 
identifying them with ballads and 
other melodies popular at the time. 
“The George Hall Orchestra” of 
early tv days was the Norman Paris 
Trio whose dinner music soothed 
many a heaving breast, and “Date 





With Jean Darling,” a program fea- 
turing Miss Darling with Bob Stan- 
ton recalling “Our Gang Comedy 
Days” was a musn’t-miss item. 
Tommy Wright was at the piano, 


| Then There Was Brokenshire | 


No account of those prehistoric 
times would be complete without 
reference to Norman Brokenshire. 
It was on “Swap Nite,” an audi- 
ence participation show with folks 
swapping articles with each other, 
that Norman Brokenshire made his 
first appearance on tv. It was in 
the summer of 1948 and Broken- 
shire played a “Yankee Trader” 

(Continued on page 104) 











Wingham, Ont., Sept. 9. 

This village of 2,700, 50 miles 
from the nearest city, is believed 
the world’s smallest community 
with its own tv station. It was 
financed with the assistance of 
RCA, in advancing unusual credit. 

CKNX-TV, operating since 
Xmas '56, serves 60% of homes in 
the area between Lake Huron and 





| Georgian Bay, which has 30,000 tv 
| Sets. TV ad revenue was $312,000 


' last year and will likely hit $400,- 
| 000 this year. Its 32-year-old radio 
sidekick CKNX held up well, with 
$213,000 income last year. TV sta- 
tion’s $550,000 cost is expected to 
be paid off soon. 


CKNX-TV is on the air 73 hours 
a week, with local live programs 
22° of the time, Canadian Broad- 
casting Corp. network programs 
62° and films 16%. It paid $26,000 
to union musicians last year — 
using 15 musicians for each hour 
show. Station has 55 fulltime em- 
Ployees, and last year 3,400 persons 
from all over the area took part in 
telecasts: doctors and nurses ad- 
vising on health; farmers discuss- 
ing feeding and marketing; house- 
wives demonstrating cooking and 
sewing. 

The station 


occupies former 


RCA Fielns Launch TV Station In 
World’s Smallest Community (2,700) 





Wingham High School, which its| 
owner Wilford T. “Doc” Cruick- 
shank never attended. He quit 
public school to work a 60-hour 
week in an iron foundry, became 
a movie projectionist and sold 
radio receivers. Now he owns the 
radio station outright and 8714% 
of CKNX-TV, the balance being 
owned by his family. 

In ’55, with his $200,000 radio 
station fully paid for, he asked his 





35 employees if they’d like to| 
gamble on tv. They risked not! 
their money but their jobs—if the | 
new station had gone broke they'd | 
all have been out too, Engineer | 
Scott Reid, with CKNX since ’38, | 
planned technical details. 


RCA extended credit for all but | 
the down payment on $266,000 
worth of equipment. Remodeling 
and equipping the old high school | 
took $117,000 more; projectors | 
were $15,000 each. The 
advanced money till loan and 
overdraft totalled $90,000. Then| 


Cruickshank issued debentures—as 


he'd done in '46 to buy out a part- | 
ner in his radio station. (Latter | 
were redeemed two years ago.) 
The $100,000 issue, at 512% sans 
discount, sold out in two weeks— 
all to farmers and businessmen in 
immediate area. This makes it an 
entirely locally-owned and locally- 
run venture sailing rapidly into the 
black. 





bank | and still-going on, covers the begin- 





NBC’s Stake In ‘30 Rock’ For 


Next Quarter 


NBC. opened its production cen- 
tre in Rockfeller Center 25 years 
agé, on Nov. 11, 1933, with a spe- 
cial one-hour show that included 
such headliners as Jessica Dragon- 
ette, Dr. Walter Damrosch, John 
McCormack, Will Rogers, Amos 'n 
Andy, Rudy Vallee and Paul White- 
man. Thereafter, during a week 
of inaugural programming, NBC 
presented scores of other top stars. 
One of them was Ed Wynn, who 
looked around Studio 8H—which 
stretches a block long and towers 
three stories high—and remarked: 
“Nice little place you have here.” 

Wynn’s quip almost makes sense 
in the light of the expansion which 
has pushed NBC facilities far be- 
yond Rockefeller Center to take in 
seven more production centres in 
Manhattan and Brooklyn, a large 
studio building at Sunset and Vine 
in Hollywood, and a still larger 
complex of studios in nearby Bur- 


of a Century 


maximum use of available space 
and equipment. In_ television, 
though, production has to be fitted 
to a split-second program sched- 
ule and the location of a telecast 
depends on the type of show. avail- 
ability of talent, and a dozen other 
factors. The problems are further 
complicated by programming 
changes—shifts in time periods, 
cancellations, premieres — som e- 
times in mid-season. Then, too, 
facility requirements vary from 


show to show. A half-hour night- 
time quiz may take only five hours 
in a small studio for setup, re- 
hearsal and broadcast. A 90-min- 
ute special may require up to 100 
hours in a big color studio. 


East & West Problems ——| 
Further, there is the necessity 








bank, plus the production plants 
for NBC stations in New York, | 
Chicago, Washington, Los Angeles, | 
Philadelphia, San Francisco and | 


| New Britain, Conn, Yet Roc kefeller | 


Center is still the heart and nerve 
centre of the NBC Television and 


Radio. Networks and will remain | 


to originate programs on both East 
and West Coasts in order to draw 
on the great reservoirs of talent in 
both New York and Hollywood. 
Frequently peak programs’ loads 
on one coast coincide with slack 
periods on the other. In the 1956- 
|57 season, for instance, Hollywood 


so, under a lease signed this year, | programming was heaviest on Wed- 


for at least another quarter of a 
century. 
In its expansion since 1933, NBC 


has designed its facilities to take | 


advantage of the latest advances in 
electronics and to keep *pace with 
the rapidly shifting trends in pro- 
gramming. Two big periods ef 
growth stand out. One, running 
from 1948 to 1952, covers the ad- 
vent and development of network 
tv. The other, starting in 1954 


nings of color tv. An indication of 
the growth of facilities in these 
years can be seen in the increase 
of NBC telecasts—from 17 hours 
a week in the fall of 1946 to about 
90 hours a week at present. 

In mapping a decade of expan- 
sion, NBC planners ran up against 
the tough production problems 
that are unique to tv. In almost 
any other enterprise, production 
can be shifted around or even 
postponed a day or two to make 





a 


nesday and Thursday, while in 
New York the peak came on week- 
ends. The result of two major 
origination points is that the net- 
work must maintain more facilities 
than if all telecasts were from one 
location. 

NBC met these problems by add- 
ing to facilities step by step and 
by keeping them as flexible as 
possible. TV expansion got un- 
derway in 1946, when the com- 
pany reactivated live studio 3H 
and fiim studio 5E, which had 
been used for experimental tele- 
easts before the war, and began 
broadcasting 17 hours of tv shows 
a week into the New York area. 
In 1948, with the beginning of 
network telecasts, NBC converted 
two radio studios in Rockefeller 
Center and built three live tv 
studios and one film studio in a 
movie building at 106th Street in 
New York. 

In the next four years, as tele- 
vision began to hit its stride, 





NBC converted four theatres in 
New York and one in Hollywood, 


| six radio studios in Rockefeller 
;Center and three at Sunset and 
| Vine, as well as a large movie 


i studio in Brooklyn. In 1952, the 


That?”, “The Eyes Have It” and 
“Arm Chair Derby.” 
The Elfrida Von Nardroff of the 


Era of the Comic (From Berle to Berle) 


By JOE COHEN 











Stone Age was a young girl named 
Vivian Ferrar (Ferracci), a Bronx 
high school student on the panel of 
“Americana Quiz’ sponsored by 
Firestone. She subsequently made 
her debut as an actress on the 
Kraft Theatre. 

There were such familiar faces 
in those days as Barbara Marshall, 
who did musical fills at the piano 
and also appeared on such sus- 
taining tv’ers as “Musical Alma- 
nac,” “Song and Dance” and 
“Young Broadway.” Bob Stanton 
was the busy NBC-TV emcee and 
sports announcer who endeared 
himself because of his narrations 
of Trommer’s-sponsored wrestling 
matches from St. Nicholas Arena. 

Almost as familiar as Abe Lin- 
coln’s face on the penny was Kyle 
MacDonnell’s figure on the NBC- 
TV channels. She had appeared 
on Broadway in “Make Mine Man- 
hattan” and subsequently was seen 
in the NBC-TV programs “For 
Your Pleasure,” “Music Merry-Go- 
Round” and “Dress Rehearsal,” to 
name but a few early-vintage pro- 
ductions. 

Equally familiar was Ann Fran- 
cis, the actress, who posed as Bon- 
nie Maid in the commercials of 
Bonafide Mills, sponsor of “Stop 
Me If You’ve Heard This One.” 
Roberta Quinlan was going great 
guns as an NBC-TV vocalist-pian- 
ist. She was seen on “Young 
Broadway,” “Welcome Aboard” 
(there was a snappy title, for you!) 
“Mohawk Carpet Showroom,” 
“Cluett Peabody's Arrow Show” 
and the “Bruno, N. Y. Rootie Tootie 
Club.” 

After Felix the Cat had served 
faithfully and without compensa- 
tion as the test pattern for 60- and 
120-line definition for NBC-TV he 
was given the gate and replaced by 
Miss Test Pattern. 

This period also saw a Miss Helen 
Ryan, in prime time, singing 
NBC-TV promotional copy. Later 
program moguls tapped Nanette 
Fabray as “Miss RCA Color Pat- 
tern.” Harvey Harding was near- 
ly as familiar as the station break 


The first decade in NBC video can be described 
more briefly as from Berle to Berle. The era of big- 
time video opened with Milton Berle, and the sec- 
ond decade is again preeming with Berle. 

In between, the fabulous upstart of the enter- 
tainment world, television, has caused a revolution 
in the amusement industry, killed off virtually com- 
pletely a single segment—vaudeville—is now at 
work on another section, niteries, and has caused 
a changed concept in films. 

What's more it has nearly used up a complete 
crop of entertainers: It has created a problem of 
finding new talent—has made a kingpin of the writer 
as the top talent and has shrur” ie entertainment 
world so completely that an a» eed not leave his 
homebase in order to have gluwval exposure. 

Berle, more than any other entertainer, made 
video the industry with a tremendous selling and 
viewing potential. During his early days, it was 
possible to walk alone any street on a Tuesday be- 
tween 8 p.m. and 9 p.m. and hear his telecasts com- 
ing from various windows virtually without miss- 
ing a word. It’s recalled that the Loew circuit had 
28 one-nighters around metropolitan New York on 
Tuesday nights. That didn't last under Berle’s com- 
petitive onslought. It was impossible to hold a PTA 
meeting when Berle was on. In fact, the social rev- 
olution on Tuesdays was complete. 

Berle made variety shows the big item. He started 
a trend toward comedy that actually abated only 
when the supply of comics ran out. Although the 
show was instrumental in depriving vaude talent 
of its place in theatres, he provided a more lucra- 
tive outlet for them in the video field. This show, 
briefly, was the forerunner of modern day televi- 
sion entertainment. 

Prelude To The Spec | 

Milton Berle ushered in a golden era, or the 
vaudeo period, which gave birth to such shows as 
Ed Sullivan, now in its 11th year, Steve Allen, Jack- 
ie Gleason, and was instrumental in shaping the 
format of shows to come later, such as Dinah Shore 
and Perry Como. The Berle layout was the earliest 
spectacular in the business, both in terms of enter- 
tainment value and cost. 

It also established patterns which hold true in 
the industry today. The first maxim that it created 
was that no one entertainer can sustain a show on 
solo lines. The top names in the industry had to be 
recruited as guesters in order to maintain interest 
and with it ratings. 

Another maxim was that which networks, agen- 
cies and sponsors had reason to regret during video's 
first decade. Costs spiraled to the point where even 
the bluechip advertisers had to share programs 
with other sponsors. 











All this was established in video's first decade 
with the Milton Berle show as the laboratory model. | 

The essential format started by Berle still holds | 
good today—except for one thing. Nobody—but | 
nobody—will put into one layout that which Berle | 
gave to each of his shows. After a while, it became | 
evident that a performer giving his all every week | 
for one hour weekly was wearing himself out. The 
smart way to retain permanency in this medium 
was to hold back and not to impress oneself too | 
much and give so freely of oneself. Thus was ushered 
in an era of guys who could take it easy, a more re- 
laxed form of entertaiment followed, and even guys 
with no talent could survive if they didn't show it all 
at one time. 

But as these patterns of survival were evolved, 
this lesson was learned too late by the hundreds 
of small variety acts that went on video for a sal- 
ary which equalled, approximately, a full week’s 
earnings on the cafe or vaude circuits. They spent 
a lifetime developing an act. And in one showing, 
they were seen by more people than in a lifetime of 
touring. In the early days, they could do virtually 
a full act. Then the show producers felt that just 
the meat — the climax of their turn—should be 
presented on video. 
| The Same Old Patterns | 


But as the second decade of video opens—with 
Berle again—this time on a half-hour layout, there 
is evidence that a lot of the early patterns of video 
are repeating. Berle, of cousse, is one repeat, so is 
Jackie Gleason. 

What's more there is every evidence that acts on 
vaudeo shows are rebelling at the two-minutes and 
off technique. The imports flying in from Europe, 
much of the American crop has already been 
exhausted, complain that they cannot give a fair 
account of themselves under four or five minutes. 
Thus if they’re worth showing, they are worth 
presenting nearly in full. Otherwise they are 
ruined for other media. They cannot give a repre- 
sentative account of themselves in so short a time 
and sometime this interferes with other employment. 

The comices are returning at a time, also, when 
quiz shows have lost face through the “Dotto” 
fiasco, and when networks are finding resistance 
to on plana og é 

us, the first decade in television, is seen 

contain the patterns that are likely to repeat : 
the second 10 years. Berle ushered in a golden 
era, and maybe is being called upon to repeat. 
But whatever comes up, tele historians generally 
concede that the impetus given the industry by 
Berle is comparably the same as was given early 
radio by Eddie Cantor, Ed Wynn and Graham 
McNamee, Jack Pearl and a few others. 














network purchased 47 acres at 
Burbank for future expansion and, 
in the same year, constructed two 
large black and white studios, Bur- 
bank I and III, on the property. 
By the end of 1952, the greater 
part of NBC's menochrome tv 
expansion was completed. 

The move toward color had be- 
gun in 1951 with the conversion of 
studio 3H in Rockefeller Center 
for experimental colorcasts. 

Tint Facilities ——*«d| 

Field tests were stepped up the 
following year when NBC color- 
ized the Colonial Theatre in New 
York. In 1954, with the start of 
network colorcasting, NBC con- 
verted its large Brooklyn I te color 
and, in Burbank, built a big color 
studio, the first ever designed 
specifically for color tv. In 1955, 
the network built two color film 
studios, one in Rockefeller Cen- 
ter and the other in Burbank. A 
year later, NBC more than doubled 
its color facilities with construc- 
tion of a second big color studio 
and a second color film studio in 
Burbank, colorization of the Zieg- 
feld Theatre in New York, and 
the building of a second studio in 
Brooklyn, the largest ever de- 
signed for color. 

In New York, besides its studios 
at Rockefeller Center, NBC now 
has two large color studios, Brook- 
lyn, Brooklyn I and II, each of 
which have a floor area of about 
a quarter acre and equipped to 
colorcast large dramatic or mu- 
sical productions. Other major 
studios include two colorized thea- 
tres—the Ziegfeld (‘The Perry 
Como Show”) and the Colonial 
(“The Steve Allen Show”)—and 
two monochrome  theatres—the 
Hudson (“The Jack Paar Show” 
and “The Price Is Right”) and the 
Century (“Treasure Hunt”). The 
network also operates two large 
scenic production centres, one in 
Manhattan and the other in 
Brooklyn. 

On the West Coast, in addition 

(Continued on page 34) 
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“,..IN THE PUBLIC INTEREST, CONVENIENCE AND NECESSITY.” Millions of citizens 
occupy front row seats at the history-making political conventions in 1952. On 
election night two victories are registered: Eisenhower is President and tele- 
vision has become the nation’s major news medium. America also watched two 
other programs destined for greatness: “Meet the Press” and “Victory at Sea.” 
Today NBC News posts have mushroomed until at present Chet Huntley and 
/ Dave Brinkley serve as anchor men for 114 correspondents all around the globe, 


the most comprehensive news gathering force in broadcast journalism. 
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In the world of show business, 
and especially in television, there 
are many straws in a strong wind. 
However, in spite of the flutterings, 
television throughout the world 
continues to be a fabulous phase 
of entertainment with world news 
and items of cultural significance 
making a very exciting phase of 
our lives, 

Let us understand quickly that 
the U.S. has the best television pro- 
gramming in the world, and it is 
unlikely we would tolerate for one 
week the television of any other 
country. This has all been ac- 
complished in less than 10 years. 
When this new art is as old as the 
theatre or motion pictures, the po- 
tential results are fantastic to visu- 
alize, -If those who dislike some of 
the television programs in the U.S. 
should see what is kept off by the 
program executives, they would be 
amazed, Of course, there are some 
poor programs—‘“clinkers” is the 
trade name, but there are sufficient 
fine offerings to make the increas- 
ing interest understandable. This 
is a country of over 170,000,000 
people with over 50,000,000 tv sets, 
and one does not have to be a seer 
to realize that there are not many 
programs with a complete appeal 
to the entire audience. How amus- 
ing to hear peopie say they never 
look at television—but who will 
give detailed criticism of all cur- 
rent shows. 


[__The Chronic Kickers | 

There is a serious group of “An- 
vil Chorus” members who are in- 
tolerable in the selfish approach to 
television. They are the writers, 
producers and directors who can- 
not sell their efforts at the moment 
and therefore proceed to destroy 
the medium by caustic criticism. 
Because of previous successes they 
are important enough to receive a 
,willing ear from legitimate profes- 
sional critics in newspapers and 
magazines. This type of chronic 

icker has ever been prevalent in 
all phases of the show world. When 
they are working everything is 
sweetness and light, but if they go 
Stale, then out comes the pois®n 
pen. 

It is understandable why the pro-| 
fessional newspaper and magazine} 
critics are bored with the large | 
amount of game shows, filmed 
westerns and other features. There 
is infinitely more news for them 
in live shows. 

When television was getting on 
the road, David Sarnoff was seated 
with Dr, Vladimir K. Zworykin 
at a television banquet. Dr. Zwory- 
kin told about going to Gen. Sar- 
noff and asking for $100,000 for the 
development of the cathode ray 
tube that made television possible. 
When Gen. Sarnoff spoke, he said 
that the $100,000 had grown to 
$10,000,000 and that was only the 
beginning. Many millions more 
have been spent, and many more 
are to be spent in developing the 
electronic phase of tv. It is un- 
fortunate that talent for writing 
cannot be developed by mathema- 
tical formulae and that great ideas, 
good shows and exceptional talent 
cannot be put on a production line. 

There has been only one Shake- 
speare in nearly 500 years, and it 
is doubtful if the Bard of Avon 
were writing today, that some of 
the brilliant young experts in the 
business, especially in the advertis- 
ing agencies, would give him a very 
high rating. Good writers are 
rare and as in all divisions of show 
business, material for the artist is 
the uppermost problem. 

The great Charles Frohman and 
Charles Dillingham developed art- 
ists, brought them along to star- 
dom, and then by shrewd show- 
manship kept the stars on a pedes- 
tal. Managers of artists served 
their clients in like manner. In 
recent years there is a difference. 
In addition to agents, artists have 
taken on lawyer-managers. It is 
good that artists are given busi- 
ness and legal advice, but all too 
often the attorneys want to “get 
into the act.” They try to be pro- 
ducers, and that is not conducive 
to the best professional interest of 
the talent. Personally, I wish some 
of the legal boys would stick to 
Blackstone’s script, and let show- 
men handle the actors and writers. 


A Veteran of B’cast Wars 
Decries The ‘Anvil Chorus’ 
Of Television Intolerants 


By JOHN F. ROYAL 
(Vice President, NBC) 








happy that our American culture 
has stood up so well and even im- 
proved despite the warnings of 
those who predicted the theatre 
and movies were going to hell with 
decadence. For several years this 
same grade of cynics claimed the 
radio audience was made up of 
morons—14 year old minds was the 
tv label. Even those responsible for 
radio were rated no higher despite 
a reasonable number of Phi Beta 
Kappa executives. Television has 
had its preaching by the disciples 
of culture who wish to save our 
minds and manners with long 
double talk diatribes—just words, 
but nothing definite— just gener- 
alities. ° 

m Lot of Intellect | 


Television has achieved out- 
standing success in offering pro- 
grams of intellectual climate. I 
just had to use the word “climate” 
—no article or speech is worth do- 
ing these days without its use. The 
improvement in news_ shows, 
forums, documentaries, travel pro- 
grams and a complete cross section 
of all the arts has been noteworthy 
and there is more to come. As 
one who likes culture in all its 
naturaliness, I lean to a little more 
music — good music— not neces- 
sarily long-haired. However, if the 
young experts who handle the 
sponsors’ shows say that music 
does not sell products, I'll go along 
just “a’wishing”. Of course, I do 
not agree with them—that is the) 
democratic process in show busi-| 
ness—there are more differences | 
of opinion than in horse racing. | 
You pay off on the over all results. | 

It is flattering for television, still 
in swaddling clothes, to be ac-| 
cepted as an adult in the show} 
world. In the less than 10 years of | 











such repetition. In my opinion, 
this ig not good show business. 

One of the important items of a 
good show, anywhere or in any 
form, is pace or timing. Directors 
strive for that quality to make the 
show move and not become static. 
The same principle applies to an 
evening, whether in the theatre or 
on a tv screen. There should be 
pace and contrast. It is a calculated 
risk to put a group of similar 
shows following consecutively or 
to have an entire evening of talk 
shows. This has been done on oc- 
casion and the results have been 
far from good. Smart artists are 
now trying to dicker for “spots”, 
when making contracts to be sure 
they are not against high rated 
shows or to follow a show difficult 
for their type of talent. It is inter- 
esting to note that some artists 
have taken on a rating fight and 
have won. 

Some extraordinary results have 
been achieved on tv drama and the 
surface has only been scratched. 
In addition to bright and talented 
young artists discovered on the 
tv screens, several brilliant direc- 
tors have come forth and they are 
not followers of Stanislavisky. One 
wonders what Edwin Booth and Sir 
Henry Irving did before Stanis- 
lavisky. The exciting realization of 


improved development of shows is | 
the open field for those with new | 


ideas. I can hear the mob yelling 
now, “I have a new idea but no 
one will take.” Good ideas have a 
way of getting to the top eventual- 
ly even if a few may become lost 
in the shuffle. My feeling about 


the latter point is the number of | 


lost ones would be very small in- 
deed. 

Back in 1918 Sarah Bernhardt 
gave her last American perform- 
ance for me at B. F. Keith’s Hip- 
podrome. In midweek she asked 
for me to visit her make-shift 


dressing room and asked if I liked | 
her new one act playlet which she 


was doing for the first time. Of 
course, I said “Yes”. Then this 


great artist who had received the} 


highest acclaim in all parts of the 
world, asked, “Did you send good 
letters to New York about my 
play?” Because she was a great 


News On TV Is Only As 
Good As Its Immediacy 


By WILLIAM R. McANDREW 
(Vice President, NBC News) 


One word Is the key to the next 10 years of television news-—speed, 

Much as we shall continue to refine and improve the techniques for 
covering the news, live, film or tape, the main objective is to shorten 
the time between an event and its presentation to the public. 

Faster air service will certainly cut the time lapse. Perfection of 
transmission over long distances also will help. So will quicker proc- 
essing of film and development of more portable live-camera equip- 
ment that can get into places now inaccessible. 

But most likely the device that we shall lean on heavily will be 
videotape. 

Even now in its relative infancy, tape has already shown its value 
in speeding up the telecasting of an event. NBC audiences got a fair 
look at tape in action Sunday morning, Aug. 17, during the Air Force's 
ill-fated attempt to probe the moon. 

Defense Department officials prohibited any live origination from 
Cape Canaveral, Fla., before smoke appeared in the tail of the missile. 
To switch from regular programming at that instant would have made 
an awkward transition and lost the actual sight of takeoff. To rely 
on ordinary motion picture film would have consumed several hours. 
Videotape provided the solution. 

Moments before firing, live cameras at the launching site began 
feeding pictures across country to tape facilities in Hullywood, Once 
the rocket took off, it was easy to rewind the tape and put it on the 
air. As it happened, the rocket was fired at 8:18 a.m. (New York time). 
NBC cameras followed the progress for several minutes. Shortly be- 
fore 8:26, less than eight minutes after ignition, the NBC television 
network carried first pictures of the lunar attempt. 

Had we depended on film, we might have been able to put some- 
thing on the network by 11 a.m.—if transportation and film processing 
had not run into snags. 

Tape can also play another role. Frequently there are not enough 
telephone circuits to serve all needs. A story can and has been, in 
many cases at NBC, taped when circuits were clear for later playback. 

Engineers foresee the practical use of portable tape in the near 
future and, although at present film can be edited more precisely 
than tape, the experts estimate that eventually tape will handle just as 
| easily. 
| Videotape moves now over circuits from the site of an event as 

handily as a telephone call or radio origination. Because tape plays 
back as recorded, without necessity of developing, the time-saving fac- 
tor is tremendous. 











___ Bridging the Gaps _ reas | 
There is another side to tomorrow's forecast. Videotape can do much 
to solve problems of speedier performance domestically. But a wide, 








watery gap separates the source of an overseas event from the network 
lines. 
| Greater use of jet transport is one means for bridging the gap. Jets 
| will trim the transoceanic hop by hours. And jet travel is just a mat- 
ter of days away from being an everyday habit. 

Other time-cutting possibilities center around the transmission of 
| pictures from most points in Europe by microwave to London. From 


big operation it will have cycles | trouper she was interested in what} London they would be flown by jet to New York. That still leaves the 


and, as in all other forms of show 
busines, types of shows can and! 
do get out of balance. There can} 
be too many westerns, too many | 
mysteries or too many game shows. | 
Soon operators, ad agencies and 
clients together will reach a level | 
aided by public reaction. Because 
artists are taking multiple film 
castings they are risking dupli- 
cation on the same night. Last 


on one network at 9:30 and on} 
another in a different show at} 
10:30. She is good, but not that 


good and only a few could stand 





a small town manager thought of | 
her performance. Today most} 


young artists are not so concerned; 


some are, and they will go forward. | 





‘The Actor is Unique’ 








. + | 
There was a very important day 


in the history of the American 
theatre and the entire amusement 
world when the late Chief Justice 
Charles Evans Hughes walked into 


| week I saw a very pretty actress | @ New York courtroom in a liti- 


gation concerning vaudeville and, 
pulling aside his neatly trimmed 


whiskers, said, “Actors are unique 


(Continued on page 110) 


matter of obtaining the source picture. There is no reason to believe 
that if videotape works effectively at home that it cannot work with 
equal facility overseas And when long range transmission is per- 
fected, we will eliminate flight altogether and cross the Atlantic elec- 
tronically, 

And if we wish to give full play to our imagination, freight carrying 
if not passenger carrying missiles are not outside the realm of pos- 
sibility. So far their development has been for military or scientific 
experiment. But how many really believed in 1948 that passengers 
would be flying to London in six and a half hours 10 years later. 

If transatlantic television proves too costly as it has so far, it could 
- taped news events would be hurtling the oceans at 25,000 miles an 
1our. 

Through tape, through transoceanic television, through jets or mis- 
siles the day is not too far off when today’s event anywhere in the 
| world will be on tonight’s television screen. 
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NBO’s ‘30 Rock’ 
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NBC has black-and-white studios 
Burbank I and III (“This Is Your 
Life,” “The Ford Show,” and “The 
Bob Hope Show”) and color stu- 
dios Burbank II and IV (“The 
Dinah Shore Chevy Show” and the 
George Gobel and Eddie Fisher 
shows). At Burbank, there are 
also a large production services 
building, an administration build- 
ing and a technical building, which 
houses film facilities, master con- 
trol, and video tape equipment. 

Of the NBC stations, the newest 
plant is that of Washington’s WRC 
and WRC-TV. The $4,000,000 sta- 
tion, which was dedicated last May 
by President Eisenhower, is the 
first in the country to be built from 
the ground up specifically for net- 
work and local color programming. 
Each of the network’s other VHF 
stations—in New York, Chicago, 
Philadelphia and Los Angeles— 
are equipped to originate color 
programming and to rebroadcast 
network colorcasts. 

For the future, NBC has two ma- 
jor facilities projects under con- 
sideration. One is the complete 
colorization of all facilities, either 
by converting present studios or 
by adding new ones, so that eventu- 
ally the entire NBC schedule will 
be telecast in color. The other 
is an expansion of video tape 
facilities, which are already used 
on the West Coast for delayed 
broadcasts to smooth out time dif- 
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new problems are solved. 
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THE BIRTH OF THE BLUES (AND THE REDS AND THE YELLOWS). Within 15 days 
after FCC approval of compatible color standards NBC presents four major 
programs in color. One, “Amahl and the Night Visitors,” becomes a television 
classic, presented each year during the Christmas season. Today, such beguiling 
productions as the “Dinah Shore Chevy Show” are representative of NBC’s ever- 
expanding color schedule. This fall, Dinah will be joined by many other big 
nighttime shows: “The Eddie Fisher Show,” “The George Gobel Show,” “The 
Further Adventures of Ellery Queen,” “Tic Tac Dough,” “Northwest Passage,” 
“The Perry Como Show,” “The Steve Allen Show,” “The Challenge,” “Kraft 
Music Hall starring Milton Berle,” “The Price Is Right,” “Arthur Murray 
Party,” “Tennessee Ernie Ford” and a huge roster of Specials. In addition, NBC 
will colorcast the NCAA Football Games and the New York World Series games. 
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And Now, An Important Message... 


By ALFRED L. HOLLENDER 


(Vice President, Director of Radio--TV, Grey Adv.) 


Trying to track the evolution of 
the television commercial through 
10 years of development is a little 
bit like trying to get a hook into 
a bowl of farina. There are stages 
of progression, of course ... but 
for the most part, they have been 
overlapping stages, simultaneous 
and poorly defined. 

With the room darkened, sur- 
rounded by neighbors they had 
never met before, the first tele- 
vision viewers sat entranced in 
front of their postage stamp 
screens. And there, before their 
eyes appeared a real, live, fright- 
ened “radio” announcer holding a 
sponsor’s product ... while de- 
livering a revamped radio spot, 
with a vengeance. His white shirt 
glared with the brilliance of a 
Tiffany diamond. The product... 
well, it didn’t really matter. This 
was television . . . a kind of mir- 
acle and an experience in itself. 

But the television commercial 
didu’t remain on this unsophisti- 
cated level for long. The com- 
mercial announcer adjusted quick- 
ly. The uniform of the day became 
the blue shirt. With the glare of 
white gone, the viewer saw the 
product and realized that “this 
man’s trying to sell me something!” 
And he surely was. For here was 
the new, all new television sales- 
man... bold, self assured, with a 
persuasiveness rivaled only by the 
classic finger-pointing poster 
“UNCLE SAM WANTS YOU!” 

A lot of viewers responded to 
the urging of this super salesman. 
They actually went out, remem- 
bered and bought the sponsor’s 
product, possibly out of sheer 
fright of the bully. And there was 
no question about it. The first 
television pitchman’s approach was 
bold and to the point, Few, if any 
extraneous elements were on the 
screen to distract the viewer from 
the man and his message. 

In a very shert time, the tele- 
vision viewer and his new found 
“neighbors” who came into the 
living room just to take a look. 





began to emerge from the shock 
of the miracle “movie in the box.” 
In fact, the age of the miracle was 
all too quic replaced by the 
age of the critical viewer 

Straight selling, it was discov- 
ered, was no longer enough. The 
commercial had to be visually in- 
teresting, yes... even entertain- 
ing. And, with the advent of the 
network programming with more 
lavish production and better talent, 
the television commercial began 
to come of age. The importance 
of tailoring the sell to the nature 
of the program became recognized. 
And it was about this time that the 
line... “I'll tell you what I’m 
going to do... .!” with a colorful 
and entertaining pitchman Sid 
Stone became one of the classic 
“firsts” in sugarcoated television 
salesmanship. 

Simultaneously, the animated 
cartoon makers were busy turning 
drawing board characters into high 
powered salesmen; film producers 
were busily recreating kitchen, 
bathroom and living room sets in 
studios, 

Today, more than 10 years and 
about 40,000,000 television sets 
later, with home tv screens almost 
as big as window shades, the tele- 
vision commercial has become one 
of the most potent sales forces in 
history. 


| Different Techniques | 


But generally speaking . . . the 
television commercial .. . and the 
program in which it is showcased, 
have come a long way in a rela- 
tively few short years. True, the 
pitchman (considerably tamed), 
the personality salesman, the ani- 
mated cartoon and the living 
drama, to mention a few, are all 
still with us as techniques. But 
today, the smart advertiser is 
using them tactically rather than 
haphazardly. More attention is 
being paid to the compatibility of 
the commercial and the program 
into which it is set. More attention 
is being paid to the commercial 
content in relation to the time it’s 
to be aired. Copy is more sophis- 











ticated in many respects. 

Questions are being asked by 
sponsors and agencies alike. 
Questions like ... “Is it enough to 
simply sell a product fast and 
hard without regard for the long 
range impression made on the 
viewer?” Isn’t there something 
more ... something bigger than 
brag, boast and shout, inherent in 
a medium that can reach millions 
in a minute?” A few agencies. . 
and a few sponsors think there is! 
It’s the job of creating a feeling 
of warmth and friendly familiarity 
towards a sponsor’s name and his 
product ... not just for today... 
but for the years ahead. Exper- 
ience has shown that the television 
commercial, properly conceived 
with imagination, correctly posi- 
tioned as to audience, tastefully 
executed amd showcased, can do 
this job without sacrificing impact. 
Such commercials can be seen on 
the air today. Not many... but 
enough to indicate an awakening 
+». a new awareness that a com- 
mercia’ can attract attention with- 
out the extraneous “bang, bang, 
speaking of guns,” approach to 
artificially flag attention. 

Watch . .. and you'll see the 
once cold institution of the bank 
turn human, warm,-alive as the 
little cartoon character tells about 
his money problem and how he 
solved it. Watch and you'll see 
the lowly toilet tissue surrounded 
with an aura of charm and beauty 
to the point where you'll almost 
expect to find it displayed under 
glass in the supermarket. There’s 
the soap commercial that fairly 
makes you gasp for breath with 
its sparkling pace and clean, clean 
look. There are the automobile 
commercials with warm, friendly 
spokesmen ... beer commercials 
that make you smile and remem- 
ber... and the cereal commercial 
with a charm so inviting yet force- 
ful that it alone helped zoom an 
unknown product from oblivion to 
the top of the shopping list in just 
a few short months. 

In the course of the television 
commercial evolution, a lot of 
giants were born... and a goodly 
share of monkeys were made out 
of agencies and sponsors alike. 
Today, with finer network shows 
in the offing, the television com- 
mercial can do a selling job such 
as ‘ts never done before. The 
stakes are high and we've got the 
know-how. The future looks good. 
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Music for Television 


$4+44+4+4444++4++: By RICHARD RODGERS +++++++++++++4 


My attitude and feeling about music on television has two parts. One 
has to do with me as an audience. The second concerns my work as & 
composer. 

On both accounts. I feel fine. 

“Victory at Sea” was launched more than six years ago as a tribute 
to the Navy and as a visual record of the war at sea. With NBC and 
the late Henry (Pete) Salomon Jr., who produced the 26-episode series, 
I had an agreement that was as unique as its subject. I asked for and 
was given the privilege of writing sustained musical compositions in- 
stead of composing a score for edited film, bar by bar, with a stop- 
watch in my hand. The final version represents a happy compromise, 
a sort of meeting of the minds, between the film and the music. Whole 
numbers, such as the South American tango that became “No Other 
Love” and the Guadalcanal March, were used without cut or interrup- 
tion. It was a very satisfying way to work. “Victory at Sea” is about 
to have its 17th running in New York, which I guess would equal the 
run of any play. That it made musie important is evidenced by the 
fact that a second symphonic recording is in preparation, too. 

“Cinderella” was a satisfying experience, too. Collaboration with 
Oscar Hammerstein 2d followed the patterns in which we have always 
worked for a Broadway play. Compared to actual running time, the 
time of preparation on our part was exactly the same. The book was 
developed in the identical way. The same process of collaboration pro- 
duced the songs. We had filmed previews that matched out-of-town 
tryouts. 

There is one question that I have about original songs on television. 
With the possible exception of “Love and Marriage” in “Our Town,” 
songs don’t make the Hit Parade by being heard in a musical play on 
television. Fifty million people hear them. Nothing happens. For & 
tenth of that number of people to see a musical play would be an ab- 
solute guarantee of song hits. Curiously, the songs of “Cinderella” are 
getting their best play now, a year and a half later. 

As for my own pleasure, I like television, including its music. I like 
many of the musical plays, unhappily called “spectaculars,” that have 
been done. I've had a wonderful time and great enjoyment out of many 
opears, including NBC’s “Salome” in particular. 

There is a reservation, a minor and possibly a personal one. The 
dramatic action and the singing are much more effective in the intl- 
mate scenes than in the full stage numbers, the massed choral effects. 
To me, the effect of the music is greater when the camera is on one 
violin, closeup, than when it is a long shot of the whole orchestra. 
Salome’s dance was superb. I’ve never seen the triumphal march from 
“Aida” on television, but I imagine it would be difficult—that is, it 
would be difficult for me to imagine myself enjoying it on television. 

Theme music for the identification of characters or moods, as for 
example the Bali Ha’i music in “South Pacific,” has been very effective 
and has a great potential. Great mass scenes or events, too complex 
ever to be compressed into a 21” screen, might be conveyed to an au- 
dience by a few bars of music. We have drawn on the imagination © 
our audiences tn words and in scenie design. Why not in music? 
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EXTRA ADDED ATTRACTION: “SPECIALS.” NBC pioneers a revolutionary new pros 
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gramming concept. For the first time, one-time “Special” programs are offered, 
Business Week called it the “dawn of a new era.” Outstanding writers, pro 
ducers, directors and stars do show after show to the accolade of an average of 
31,000,000 viewers per program. Betty Hutton, Judy Holliday, Jeanmaire and 
Ginger Rogers appear and establish new audience records. The 1958-59 season 
will see productions of “Kiss Me Kate,” “Ah, Wilderness!,” “Swiss Family Robine 
son,” “Johnny Belinda,” “Hiawatha,” “Gateways To The Mind” and dozens of 
others. Among many personalities with their own series of “Specials” this year 
will be Jerry Lewis, Dean Martin, Shirley Temple, Bob Hope and Fred Astaire. 
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Some Reflections on Censorship 
Spanning 10 Years of Television 


By STOCKTON HELFFRICH 






(Director, Continuity Acceptance, NBC) 


Times and attitudes, even as you 
and I, change. Demands for more 
or for less censorship fluctuate and, 
like history and human nature, 
repeat themselves. But the causes 
of it all—the targets of interest 
both to wquld-be censors and to 
devotees of artistic laissez-faire— 
the realities of life from which all 
ert forms derive their inspiration: 
tllese are ancient, new to no crea- 
tive medium beneath the sun, and 
certainly enjoy no exclusivity for 
radio and television. In relation- 
ship to the raw material of life 
from which program builders bor- 
row ideas, such censorial cautions 
as may be peculiar to broadcasting 
revolve less around if such bor- 
rowing should take place than just 
how it should be done. 

Not suggesting, mind you, Dag- 
mar on “Broadway Open House” as 
a twin for Genevieve on the Jack 
Paar Show (perish the thought!), 
but what’s interesting in their re- 
gard and in their program settings 
is audience expectation and audi- 
ence reaction and opinion in regard 
to the way, behind the scenes, 
such talents are managed and en- 
couraged or cautioned for the re- 
ception viewers given them. 

A look back at cepsorship in 
radio and television whether a 
month ago, or a year, or 10 years 
reveals the expected ups and downs 
in attitudes relating to editorial 
decisions. There is, however, sur- 
prisingly little shift as to subject 
matter constituting the basis for 
controversy pro and con on cen- 
sorship. Marital tribulation, who’s 
ogling who, juvenile and adult 
delinquency, filial defections, sex 
and mayhem, race, religion and 
ethics: there is little else talked 
about and who, anyhow, is serious- 
ly suggesting one should blink at 
Life as the substance of Art? A 
look back, what’s more, finds say- 
ing so to be itself old-hat! 

Then, as now, adverse articula- 
tions from segments of our audi- 
ence directed at the more overt 
reflections of routine human reali- 
ties, as if aware they were lacking 
the support both of majority opin- 
jon and of history and time, were 
if captious usually not too much 
so. My feelings now, as yesterday, 
run thus on even the more chronic 
d'sapprovers: 

“Seldom do they make any 

such charges that a_ radio 

character can’t ever say ‘Hell!’ 
or that another can’t ever 
commit suicide (spoiling 

Ophelia’s whole act), or that 

an unwed woman can’t ever 

have a baby on the air (an- 

other did just last month in a 

delivery which, as the broad- 

cast portrayed it, resulted in 

a single listener-criticism and 

that, surprisinglu from a doc- 

tor’s wife).” (N. Y. Times, 

Feb. 22, 1948) 


The first Continuity Acceptance 
report we ever distributed 10 yedrs 
ago reveals that among our con- 
siderations were (1) a dentifrice’s 
pitch re its “mouth-wash action” 
which had us moderately cautious 
by way of assuring depiction in 
good taste of “a few teeth con- 
veniently not in anybody’s mouth” 
used to demonstrate the product; 
(2) a Somerset Maugham period 
piece which found us tolerant of 
the statement that one “Lady 
Frederick had been the mistress 
of Roger Billingham” because said 
gossip in context, to us at least, 
was revelatory of nothing suspect 
in the author’s intent; and (3) a 
poetic rendition where'n the word 
“Christ” used expletively and 
reverently seemed to a given ad- 
vertising agency producing the 
broadcast easier deleted than made 
the occasion for a rash of adverse 
reaction. 

Another report, a week later, 
memorializes (1) rejection of an 
hypnotic demonstration we felt to 
be irresponsibly closer to “stunt” 
status than instructive; (2) retro- 
spective admission we had goofed 
in passing a too-suggestible hand- 
ling of a suicide by gas; (3) exci- 
sion of some fellow’s reference to 
his wife as “a cheap little tramp” 
aud (4) a flexible approach by us 
as censors to comedians’ uses of 
breakaway breeches and the like. 

Subsequent repcris ‘our now- 
named monthly CARTs; Continuity 
Acceptance Rudio & Television 


reports) chat about such diverse 
matters as a Macy’s television spot 
making some inoffensive capital of 
the propagatory capacities of rab- 
bits; time-zone problems where 
family viewing pertains in the case 
of whodunits; and racial cliches 
found tactless, needless and, more 
and more clearly, anachronistic. 


Basic Standards 


Our own editorial preoccupations 
have at no time varied materially 
from those of interest to our audi- 
ence and reflected as of interest to 
readers of both trade and general 
press, periodicals, etc. Sex, race, 
religion, children and family stand- 
ards, good taste in proprietary and 
similar advertising—all such, as 
issues in any way reflective of the 
world around us end of sufficient 
importance to require some edito- 
rial judgment from such veteran 
NBC Continuity Acceptance Man- 
agers as the Messrs. Bridgens, 
Ward, Watson, Wood, et al—as 
issues “then” are still issues now. 
Attitudes to issues may or may not 
have progressed; the issues them- 
selves to take our word for it! 

Remember that mother who felt 
the tights of male ballet dancers 
too revealing and hence shocking 
fare for her daughters? VARIETY 
(Oct. 18, 1950) supported our hunch 
that either the kids involved, or 
the mother, or both, must have 
been in need of a good lesson in 
anatomy. It was a Jack Haley 
broadcast; the dancers featured 
wore the standard, classic white 
tights and recollection has it con- 
tours revealed were standard too. 

Such prurient preoccupations of 
would-be censors consistently, ‘re- 
vealingly and, depending on your 
mood, discouragingly thread their 
way through the log of our profes- 
sienal life as common-sense um- 
pires, editors or whatever you 
choose to call us. I wish we could 
report that less of our time is con- 
sumed by hullahaloos over itemiza- 
ticns of both our real and our 
alleged derelictions than by en- 
dorsements of our award-winning 
accomplishments, but it isn’t so. 
Repeating an oldie, it is easier to 
be critical than to be correct. Hind- 
sight disapproval is invariably 
shocked. What some in the audi- 
ence choose to view as unforgive- 
able in our decisions they like- 
wise tally out of the context of 
20 years of broadeasting as proof 
positive that we as editors should 
be sacked. 

One of the reasons we take dis- 
approval seriously, but guardedly, 
is that we suspect extremist defini- 
tions of censorship. You'll forgive 
our defensiveness but I hope not 
misinterpret it. We are censors, 
and no two ways about it. The 
hoary observation that you don’t 
let someone shout “Fire!” in a 
crowded theatre is of a piece with 
the view that somebody ought to 
call the shots on many other things 
directed to large numbers of peo- 
ple. On the other hand, what 
should the criteria be, how should 
they be implemented, and by 
whom? At NBC from Aylesworth 
through Trammell! to Sarnoff the 
premise is that common-sense best 
typifies the standards, reasonable 
enforcement of them their success, 
and as much maturity as possible 
in the administrators of them their 
justification. 

In the trade at least by now, and 
sporadically elsewhere in the last 
few years, it has got around we're 
not merely against what's malicious 
and clearly damaging, we are 
for a number of things a happy 
mass of peonvle feel intrinsic to 
what’s finest in our culture, Admit 
to our errors? Sure; no choice any- 
hew! Point up our achievements? 
Well seriously, why not? Look at 
some of them from then to now: 

Late fall, 1950, NBC through 
Continuity Acceptance pioneered 
in the articulation of developing 
special policies in our program 
efforts’ which are now standard 
throughout the indusiry. Not only 
was censorship activ ty eliminating 
the racial stereotyping of all mi- 
norities, we profess‘onal censors 
were delegated to create an at- 
mosphere for “integration withgut 








RCA subidiary, for NBC the policy 
was as inevitable as it was realistic, 
won us a Freedoms Foundation 
Award. 

A censorship plus, wouldn’t you 
say? 

During 1951 and ‘52 the com- 
mon-sense approach was taken to 
a trend among those few actresses 
who, competing with each other, 
sought to lower necklines to what 
at times some feared would be well 
below the current sack’s hemline. 
Our boast somewhere along the 
way was that for her Steve Allen 
appearance we successfully ‘“con- 
tained” even Gina Lollobrigida, 
svoilsport though 
made us appear. 

Clearly we were not born yester- 
day, know where enough is enough 
and where its time and its place 
is or isn’t! 

1953 found us as broadcasters 
scissoring a tasteless pitch about 
a cosmetic soap which, in the 
framework of one copy writer's 
fantasy, cleared up the skin blem- 
ishes of a teenager found unpala- 
table to a couple of cannibals 
because of her acne. 


These little contributions of ours 
to civilized life and rational thought 
are so often unheralded! 

And what of NBC championship, 
increasingly articulated during 
1954, of program freedom from the 
where-the-bread-is-buttered pres- 
sures, the so-called “special inte- 
rest” demands? As censors we ran 
interference against absurd sup- 
pressions of those plot elements 
particularized enough to make 
them believable but not thereby of 
necessity claimed as typical of this, 
that or the other vested interest, 
financial enterprise. profession or 
what will you. Surely a quip about 
a silly spring hat or a whodunit’s 
kibitzing upon an asphyxiation by 
cigar smoke materially change 
neither Easter purchases nor the 
consumption of the weed. 

Fraternal greetings to Messrs. 
George Gobel and Groucho Marx 
and a host of others for speaking 
out in kind. 


Cutting the Mustard 
With the Mustangers 


Formalizing during 1955 of a 
rule-of-thumb for Westerns was in 
response to parental concern and 
child-specialist suggestion that the 
cumulative effect of too-casual 
fatalities, of justice bv six-gun 
rather than by more civilized pro- 
cesses and of invariable exploita- 
tion of saloon locales and English- 
garbling protagonists might be 
damaging. Eric Severeid wrote a 
sophisticated tweak re making 
Milquetoasts of Western heroes 
(there is always the risk that any 
editorial rule-of-thumb will de- 
generate into a stupid dogma) but 
mostly the intent behind our re- 
commendation was _ recognized. 
A N.Y. State Joint Legislative 
Committee investigating deleteri- 
ous influences on children found 
us moving along resnonsible lines. 

It’s nice on occasion to have 
governmental backing! 

Any number of editorial deci- 
sions are made out of deference to 
family viewing and specifically to 
child-viewers. A Sunday afternoon 
full network airing of Olivier’s 
“Richard The III” involved no 
ostrich-like cuts of Shakespearean 
uses of words like “harlot” and 
“strumpet” and “bastard” but did 
include elimination of footage 
tempering for home consumption 
too graphic and prolonged a detail- 
ing of Richard’s death throes on 
Bosworth Field, Lord. Hastings’ 
cecapitation, and the suffocation of 
those two princes in the tower. 

’Twere us with Allen as worked 
out a common-sense handling of 
Elvis Presley. Some alarmist par- 
ents protested his touted return 
scheduling but (1) pandering not 
ore with to morbid interest in his 
pelvic gyrations and, (2) by avoid- 
ing his suppression obtsructing an 
elevation to “forbidden fruit” for 
the teenage idol, we put him on 
and no harm done. 

We stuck our necks out nixing 
a 90-second Caesarean section 
scheduled for a March 11, 1956 


it may have 





identification” ef those minorities 
into scrints. W the ut script ealling 





atten‘ion to it. it was done as 
though a imaticr of course. As an 


“Medic” on the ground it was, as 
}used therein, calculated to shock 
i ro useful purpose. Quite a 
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NBC-TV's 58-59 Sports Sked 


Sunday, Sept. 14—2 p.m., EDT—Pro football exhibition—New 
York Giants vs. Baltimore Colts at Memorial Stadium, Baltimore. 

Saturday, Sept. 20—4:45 p.m., EDT—Starts of 13-week collegiate 
football “Game of the Week” series. 

Sunday, Sept. 21—2 p.m., EDT—Pro football exhibition—Chicago 
Bears vs. Washington Redskins at Griffith Stadium, Washington 
D.C ’ 


Friday, Sept. 26—10 p.m., EDT—“Gillette Cavalcade of Sports” 
starts 15th year of televising boxing bouts. 

Saturday, Sept. 27—2:30 p.m., EDT—Final telecast of 1958 
“Major League Baseball” series—Milwaukee Braves vs. Cincinnati 
Redlegs at County Stadium, Milwaukee. 

Wednesday, Oct. 1—First game of World Series. Entire Series 
will be televised, and games played in American League city will 
be colorcast (games 3, 4 and, if necessary, 5). 

Saturday, Oct. 11—Colorcast of Big Ten Conference football 
game (teams to be selected later), 

Sunday, Oct. 12—2:30 p.m., EDT—Pro basketball exhibition 
game for the benefit of hospitalized star Maurice Stokes, launch- 
ing 25-week “Game of the Week” schedule. 

Sunday, Oct. 19—2:30 p,m,—opening game of National Basket- 
ball Association regular season—second telecast in pro basketball 
“Game of the Week” series. 

Saturday, Nov. 1—Colorcast of Big Ten Conference football game 
(teams to be selected later). 

Saturday, Nov. 22—2:15 p.m., EST—colorcast of Iowa-Notre 
Dame football game at Iowa Stadium, Iowa City. 

Saturday, Nov. 29—1:15 p.m., EST—59th annual Army-N 
football game. bia 

Saturday, Dec. 6—1:15 p.m., EST—colorcast of Miami-Oregon 
football game (to be viewed in most of U.S.). 

Friday, Dec. 12 (tentative)—10 p.m., EST—final round of second 
annual World's Invitational Mateh-Game Bowling Championship 
Championship Tournament from Chicago. 

Saturday, Dec. 13—Start of 14-week collegiate basketball “Game 
of the Week” series—first game is Kentucky vs. St. Louis at 
Lexington, Ky. 

Saturday, Dec. 27—1:45 p.m., EST—21st annual Blue-Gray all- 
star game at Cramton Bowl, Montgomery, Ala. 

Saturday, Dec. 27—4:45 p.m.—33rd annual East-West Shrine 
Game at Kezar Stadium, San Francisco, Calif. 

Sunday, Dec. 28—National Football League Championship game, 
in park of Eastern Conference titleholder time depends on location 
of game). 

Thursday, Jan. 1—1:45 p.m., EST—25th annual S 
Game at New Orleans, La. — 

Thursday, Jan. 1—4:45 p.m., EST—45th annual Rose Bowl] Game 
at Pasadena, Calif. 

Saturday, Jan. 3—3 p.m., EST—10th annual Senior Bowl 
at Ladd Memorial Stadium, Mobile, Ala. ee 

Sunday, Jan. 11—3:45 p.m., EST—ninth annual Pro Bowl elash 
between Eastern and Western stars ofthe National Football 
League, at Los Angeles Coliseum. 

‘ Saturday, Jan. 17—Start of seven-week “Racing from Hialeah” 
eries, 

Friday, Feb. 6 tentative)—10 p.m., EST—International basketball 
game between U.S. and Soviet Union teams. 

Saturdays, March 14 & March 21—National Invitational Tourna- 
ment college basketball games at Madison Square Garden, N.Y. 

Sundays, March 15, 22, 29 and April 5—2:30 p.m., EST—Nat 
Basketball Association playoff games. ee _— 
— April 4—Start of 26-week “Major League Baseball” 

Saturday, April 25 & Sunday, April 26—Tournament of Cham- 
Pions golf tourney at Desert Inn Country Club, Las Vegas. 

Saturday, June 13—4:30 p.m., EDT—59th annual National Open 

Golf Championship at Winged Foot Golf Club, Mamaroneck, N.Y. 


Tuesday, July 7—26th annual All 
Field, Pittsberys. a -Star Baseball Game at Forbes 
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NBC-TV’s 10-Year Blow-By-Blow 


Continued from page 28 


the New York Yankees (starting Sept. 28.) 

1956—Largest audience ever to see a ies television enter- 
tainment program—about 46 million persons—watched the 
American premiere of Sir Laurence Olivier’s film produc- 
tion of the Shakespearean play, “Richard III,” on NBC. 
The three hour colorcast was tv's longest theatrical pres- 
entation (March 11.) 

1956—Robert W. Sarnoff, then President of NBC, announced dur- 
ing NBC’s 30th Anniversary Convention in Miami Beach, 
that the gee would provide the first live programming 
ever to produced expressly for educational television 
stations on a national basis (Dec. 15.) 

1956—The NBC Opera Co. created television’s first touring opera 
company and brought Mozart’s “The Marriage of Figaro” 
and Puccini's “Madame Butterfly’—sung in English—to 
some 200,000 Americans in a sellout tour of 47 cities. 

1957—Jack Paar Show (then the “Tonight Show”) made its debut 
on the NBC-TV Network (July 29.) It won unprecedented 
acclaim from the late evening viewers and critics across 
the country. 

1957—NBC announced that some 100 “Specials” would be tele- 
vised during the 1957-58 season, the greatest number ever 
presented in one season by a television network (July.) 

1957—One Special—the colorcast of “Annie Get Your Gun” star- 
ring Mary Martin and John Raitt—attracted an estimated 
58,600,000 viewers, one of the largest audiences to watch a 
tv program during 1957, 

1957—NBC Educational TV project provided five half-hours a 
week for a period of 23 weeks. The service—acclaimed by 
educators and statesmen—consisted of series on such sub- 
jects as American literature, mathematics, federal govern- 
ment, and the International Geophysical Year. 

1958—NBC launched the era of magnetic tape television—both in 
color and black and white—with the start of Daylight Sav- 
ing Time in April. The development marked the beginning 
of month-in, month-out program schedule regularity. 

1958—President Eisenhower formally dedicated the $4,000,000 

structure housing NBC’s radio and television facilities in 

Washington. The ceremony was carried coast-to-coast over 

the NBC-TV Network and the NBC Radio Network, with the 

President neat presented on live color television from the 

nation’s capifaf T6f the first time (May 14.) 7 
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INTRODUCING THE “EXTRA SPECIAL.” NBC increases its color schedule 500%. 
The Color Special expands to 90 minutes and even two hours. Viewers delight 
to classics such as “Our Town,” “The Skin of Our Teeth” and “Cyrano de 
Bergerac.” Mary Martin flies into 67,000,000 hearts in a single record-shattering 
two-hour color telecast of “Peter Pan.” The Extended Special becomes a new 
entertainment form, increasing in scope and popularity until in the 1958-1959 
season, there’s a wealth of first-rate productions throughout the year. On Easter 
Sunday, 1959, Mary Martin will again make television history with two live-in- 
color musical Specials scheduled only one and one-half hours apart on the same 
day—with one performance designed primarily for children, the second for adults. 
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10 TV Years In the Life of an NBC Station 


[How WNBT, N.Y., Schedule Looked Week of Oct. 4-10, 1948] 












































































































































































































































N. m.. 4 " 7" , 
TIME | MONDAY (4) TUESDAY (5) WEDNESDAY (6) | THURSDAY (7) FRIDAY (8) SATURDAY (9) SUNDAY (10) 1 
(hs Ee S MUSICAL MUSICAL “ atenteel 
: INSTRUMENTS OF MUSICAL MINIATURES MERRY-GO- ; esents Five 
amma 5 SONG AN ORCHESTRA MINIATURES (L) ROUND FEATURE FILM Star Revue 
745  (F) (L) Girl of the Week (L) (F) WELCOME ABOARD 
; (L) JULIUS KAYSER a (L) 
a 2. GAMEL NEWSREEL | CAMEL NEWSREEI (Admiral Radio) 
7:50 | CAMEL NEWSREEL | CAMEL NEWSREEL | CAMEL NEWSREEL | CAMEL NEWSREEL | CAMEL NEWSREED 
—— aes GIRL ABOUT TOWN | NBC Presents NBC Presents AUTHOR MEETS 
: (L) PRINCESS SAGAPHI (Film) THE CRITICS 
Eee oe * (Bates Fabrics) (F) “DESERT VENTURE” (L) 
as — AY NATURE OF THINGS (Arabian (General Foods) 
"5:90 TEXACO STAR NBC PRESENTS (F) | (Phila) (Motorola) American Oi 
: THEATRE TED STEELE SHOW 
8:30 (L) (Phila) SWIFT SHOW WITH AFM TELEVISION MEET THE PRESS 
_______| AMERICANA (L) LANNY ROSS IE SCREEN MAGAZINE (L) 
8:45 (Firestone) STORY OF WEEK ra THIS ON (L) (General Foods) 
(Wash) (L) (L) 
9:00_|NBC_NEWSREEL (F)| MARY MARGARET saad aa 
=” ec cer: Sora | McBRIDE ; 
= Ceca!’ (L) KRAFT TELEVISION GULF ROAD SHOW (Phila) The Philco 
9:10 A HE E (L) Television 
(Int'l Silver) THEATR lavh 
(Sylvania Elec.) (L) NEC NEWSREEL Festure Film =e 
—_ os serr—v— 7 ” a 
9:15 THE VILLAGE BARN (Sherwin Williams) |“TWIN DIAMONDS Cc The Secret of “me & 
a (R) (Squibb) — becca 
ma. : : wit 
9:30 Sate Rete (Sign Of) BOXING James Mason 
a ign Of) | WRESTLING [NBC NEWSREEL F) = (Sign Off) 
10:00 _ St. Nick’s Arena (Oldsmobile) (Gillette) 
=" oe (R) (Sign Off) 
10: {Trommers Beer) 
“0:15 (N. Y. only) (Sign Off) 
"10:45 (Sign Off) 
| 11:00 > . (Sign Off) 
Same Station, Now WRCA-TV, For Week of Oct. 6, 1958 
[Same Station, Now -TV, For Week of Oct. 6, 
W_Y. | ; 
TIME MONDAY (6) TUESDAY (7) WEDNESDAY (8) | THURSDAY (9) FRIDAY (10) _| SATURDAY (11) SUNDAY (12) 
7:30 a PEOPLE ARE 
TIC TAC DOUGH DRAGNET BUDDY BREGMAN JEFFERSON FUNNY NORTHWEST 
(L) (C) (NY) (F) MUSIC SHOW DRUM (F) PASSAGE 
(P & G) (Bulova) WAGON TRAIN (F) (Toni) (F) 
(F) __ RR. J. Reynolds) 
~ §:00. | RESTLESS GUN (Ford) ~ THE ED WYNN PERRY COMO 
(F) (Nabisco) SHOW (L) (C) (NY) STEVE ALLEN 
(P & G) EDDIE FISHER (F) THE FURTHER (RCA) SHOW 
(Sterling Drug) (alt.) (L & M) ADVENTURES OF (Whirtpool) (L) (C) (NY) 
(L & M) (Bulova) ELLERY QUEEN (Sunbeam) (Greyhound) 
~~ 8:30 | TALES OF WELLS GEORGE GOBEL THE PRICE IS |} — (L) (C) (HD.) (American Dairy) (DuPont) 
” FARGO (L) (HD.) (C) RIGHT TWENTY-ONE (Bell & Howell) (Kleenex) tad (Polaroid) 
(F) (RCA) (L) (C) (NY) (L) (NY) (Partial Sponsorship) (Noxzema) (Morelco) 
(Amer. Tobacco) (Speidel) (Pharmaceuticals) (Chemstrand) 
—— (Buick) _ be (Lever) = eds 7 oe 7 
9:00 i BEHIND CLOSED M-SQUAD 
PETER GUNN GEORGE BURNS MILTON BERLE DOORS (F) STEVE CANYON 
(F) SHOW (L) (HD.) (F) (Amer. Tob.) (F) 
(Bristol-Myers) (Colgate) (Kraft) (L & M) (Bulova) (L & M) CHEVY SHOW 
(Amer, Home Prod ® ‘ (L) (C) (HD.) 
—930 |ALCOA - GOODYEAR THE BOB TENNESSEE ERNIE (Chevrolet) 
THEATRE CUMMINGS SHOW BAT MASTERSON FORD THIN MAN 
(F) (F) (F) (L) (HD.) (F) 
(Alcoa) (R. J. Reynolds) (Kraft) (Ford) (Colgate) CIMARRON 
(Goodyear) : wis = Fae = Ces A CITY 
-j0:00. | ARTHUR MURRAY |THE CALIFORNIANS, THIS IS YCUR YOU BET YOUR (Open) LORETTA YOUNG | 
PARTY (F) LIFE LIFE CAVALCADE OF (F) (F) 
(L) (NY) (Singer) (L) (HD.) (F) SPORTS (P & G) i 
(P. Lorillard) (Lipton) (P & G) (Toni) (R) i 
: (Lever) (Gillette) a. 
| 10:30 $64,000 ___————C—C—CC*} BRAINS & BRAWN 
—“t0:45 || (Local) (Local) (Local) CHALLENGE POST FIGHT BEAT (L) (R) 
: (L) (NY) (R) (L & M) 
(P. Lorillard) (Bristol-Meyers) (Local) 
11:00 (Local) | (Local) (Local) (Local) (Local) 
41-30 | JACK PAAR SHOW | JACK PAAR SHOW | JACK PAAR SHOW | JACK PAAR SHOW | JACK PAAR SHOW 
(L) (NY) (L) (NY) (L) (NY) (L) (NY) (L) (NY) 
1:00 a.m. 
(L)—Live (F)—Film (R)—Remote (HD.)—Hollywood (NY)—New York (C)—Color 
—Eee— “Look, honey, no hangover.” conference started. I shouted—‘all | ¢ ’ 
It is rumored that one of these ae one off with their bad- BUCKSKIN NO. 3, 
not-too-distant days the fathers of| 8°: the CBS and NBC lads ' 
Goofs & Fluffs the fifth estate will strike off a tg goa —_ to yank them MAY STAY NBC 
s ——— Continued from page 28 gold medal for one Vince Garrity j t My: . a we were on and As detailed in last week's 
of the ABC Network whose grin- ¥ r my Dutton on my lapel. | y,gity, the hottest Nielsen entry 
face, captured dead center on Garroway likes to recall the | ning face and ABC badge appeared | {, 8t00d so close to Mr. Truman among the summertime program 


camera, was indeed no fitting testi- 
monial to the product. Muggs was 
his highly unpredictable self on the 
morning Colleen Hutchins, the 
former Miss America, made a guest 
appearance. Fascinated by the 
diamond ring she wore, he 
snatched it from her finger and 
put it in his mouth. Two men 
quickly grabbed him, pried his 
jaws open and ultimately recovered 
the ring. 

After erroneously introducing a 
Catholie priest, a Vincentian Fath- 
er from De Paul Univ., as Father 
Edward Dunn, president of George- 
town’s Jesuit University, Garroway 
ad-libbed his way through this one 
as follows: “Forgive us father, for 
we know not what we do.” 





morning President Truman, strol- 
ling down the street with George 
Jessel, paused outside “Today’s” 
4Sth St. window to gander the 
proceedings. A nmhewspaperman 
asked Mr. Truman to go in. “He 
can’t,” Jessel insisted, acting as 
spokesman. ‘“He’s too busy and, 
anyway, I work for another net- 
work,” 

TV, like radio, has been the 
means of considerable free adver- 
tising and message-sending wangled 
by promotionally-minded individ- 
uals. Garroway recalls the happy 
delegate to a convention in N.Y. 
whe pushed his way up front to 
the window and held up a large 
sign addressed to his wife in Okla- 
homa City. The message read: 





constantly on NBC-TV and other 
network programs originating from 
the last Democratic national con- 
vention in the Windy City. Always 
in the picture one saw Mr. Garrity 
and his pesty network's call letters. 
This was particularly upsetting in 
view of the fact that in many 
instances the programs were cam- 
era-pooled and directed by NBC- 
TV. It is recorded that Garrity’s 
shining hour came when he man- 
aged to shove himself and his 
lasted, call-lettered badge on all 
three networks during President 
Truman’s conference—all in a re- 
cord 22 seconds. His account of 
this achievement is posterity-mak- 
ing, to say the least. “It was easy,” 
he said with the modesty of a Mr. 
Peeper. “Just before the press 





they couldn't help but get me on 
their cameras.” 

Custodians of this nation’s be- 
haviour pattern have blanched at 
some of the cracks flowing from 
“What’s My Line” but hardly any- 
thing could top the blushing line 
when a panelist inquired: “Is the 
product made in Hollywood?” and 
Arlene Francis cracked: “Isn't 
everybody?” 

Oh well, in an industry when 
staffers of “Today” quickly put in 
an order for cable lines and a 
mobile unit to cover a feature on 
the show from the Cleveland 
Armory, only to discover sub- 
sequently that the feature dealt 
with Cleveland Amory, can such 
matters be taken with calmness 
and small ulcers, 








arrivals is “Buckskin”, which, as 
the replacement show for Ten- 
nessee Ernie Ford Thursday nights 
on NBC-TV for Ford Motors, hes 
hit the Top 10 position. 

This week, with the release of 
the new Nielsens (for the first 
week in August), “Buckskin” 
makes it hotter ’n’ hot. Yet unless 
NBC picks it up as a proposed Fri- 
day entry, without a bankroller, it's 
scheduled to go off the air when 
Tennessee Ernie returns, and de- 
spite efforts to integrate the show 
into the fall-winter network pa‘- 
tern, there are no sponsor nibbles. 


Actually “Buckskin” is riding 
against summer reruns— “Play- 
house 90” on CBS” and “Navy 


Log” on ABC, and this is believed 
to be a factor. 
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EVERYWOMAN BECOMES A QUEEN. With a roster of new programs NBC, in 1956, 
sets its sights on the Number One position in daytime television. “Queen For A 
Day” with Jack Bailey leads the way for NBC and keeping right in step are these 
new daytime favorites: Bill Cullen and “The Price Is Right,” Jack Barry and 
“Tic Tac Dough” and Bob Barker in “Truth Or Consequences.” Soon they are 
joined by Jan Murray in “Treasure Hunt.” Now in 1958 nearly 66 million home 
hours are devoted every day to watching daytime television. NBC’s morning line. 
up has doubled its average audience in the past two years and the 1958-1959 s one 
son is starting for NBC with the greatest volume of daytime business in history. 
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‘When TV ‘Invaded’ Show Biz—In ‘48- 


es CS eS ee ee Conti fom pace 0 a a a . 


Johnston was mapping a new film code because of the 
overaccent on the bosoms; film factoring firms were veer- 
ing from Hollywood financing to providing the “end 
money” to upcoming vidpix producers. 

Exhibitor leader Ted Gamble observed that “tv is now 
riding the coat-tails of the film industry and it’s not fair; 
let television find its own place in the show business 
scene.” 

Howard Barnes in the N.Y. Herald Tribune quoted Eric 
Johnston that “the A.K. stars have made Hollywood 
age-conscious” and among the marquee names dropped, 
with ages given, to indicate that these “ingenues” and 
“juveniles” were in their 40s, and upwards, included 
Myrna Loy, Paulette Goddard, Irene Dunne, Claudette 
Colbert, Katharine Hepburn, Dorothy Lamour, Marlene 
Dietrich, Joan Crawford, Greer Garson, Merle Oberon, 
Ginger Rogers, Joan Bennett, Loretta Young, Fredric 
March, Gary Cooper, William Powell, Bing Crosby, Fred 
MacMurray, Clark Gable, Cary Grant, Ray Milland, Spen- 
cer Tracy, Melvyn Douglas, Rex Harrison, Humphrey 
Bogart, Walter Pidgeon, Douglas Fairbanks Jr., Herbert 
Marshall, George Sanders, James Cagney, Errol Flynn, 
Robert Montgomery, George Brent, Ronald Colman, Brian 
Aherne, Robert Young, Joel McCrea. (The same echo was 
heard 10 years later. Some are still around, and some big- 
ger than ever, Grant notably). 

There was a bumper crop of new faces in '48 that 
augured well for the future. Among them cited, not all 
fulfilling expectations of course, were Montgomery Clift, 
Shelley Winters, Stephen McNally, Patricia Neal, Doris 
Day, Olive Deering, Gigi Perreau, Scott Brady, Ruth Ro- 
man, Joanne Dru, Wanda Hendrix, John Baragrey, Gor- 
don MacRae, Nancy Olson, John Derek, Paul Douglas, 
Julie London Debra Paget, John Agar. 

In contrast, even the hot stars, given cold yarns, only 
produced lukewarm grosses, according to Hollywood, 
hence the need to hypo values on all fronts. 

Darryl F. Zanuck won the Irving Thalberg award and 
was voted the Man of the Year by B’nai B’rith for his 
courage in dealing with anti-Semitism in “Gentlemen’s 
Agreement.” Picture starring Gregory Peck was a boxof- 
fice click (so was Zanuck’s other “daring” film, dealing 
with mental health, “Snakepit”) but, paradoxically, the 
former film flopped in Eire. The Irish didn’t dig “Agree- 
ment” because they didn’t know what anti-Semitism 
meant, since none existed in their midst. (Shades of Rob- 
ert Briscoe). 

First feature film to come out of Israel was produced 
by Norman Lourie, former South African theatre owner, 
titled “I Speak For Jordania.” He envisioned Israel as 
“a Hollywood of the Middle East” because of the climate, 
ete. 

The N.Y. Film Critics Circle voted “Treasure of Sierra 
Madre” the best picture cf 1948 and gave the nods for 
best actor to Laurence Olivier (Rank’s ‘“‘Hamlet”); best 
actress, Olivia de Havilland (“Snake Pit”); best director, 
John Huston for “Sierra”; best foreign pictures, “Paisan” 
and “4 Steps in the Clouds,” both Italian; “Monsieur 
Vincent” and “Symphonie Pastorale,” both French. Metro 
got a kudos for “The Search,” filmed abroad, as did the 
British-made “Hamlet” and 20th’s “Snake Pit.” 

To add to the film biz woes, not only the tv inroads, 
was the 7-1 divorcement decree, with an opinion written 
by U.S. Supreme Court Justice William O. Douglas which 
set the pattern for splitting theatres from production- 
distribution. 

On the bourse, the amusement stock valuations dipped 
a quarter of a billion dollars. The 1946 wartime peak 
evaluations were $925,626,557 and in 1947, before tv’s up- 
surge, the valuations were $667,909,714. 


| Feevee Rooters | 


“A boxoffice in every home” was a dream. Frank Capra 
envisioned 55,000,000 “non-habitual filmgoers paying a 
fee for home movies.” Samuel Goldwyn and Cecil B. 
DeMille also liked the idea and cheered Zenith Radio 
president Comdr. McDonald on with his pet Phonevision 
plans. 

Spyros Skouras eyed Ed Noble’s ABC network as part 
of the 20th-Fox film-tv empire. Instead Leonard H. Gold- 
enson (ex-Paramount) got it. Par had a piece of DuMont 
and later diversified into tv tubes, electronics, Telemeter. 

Warners became the third film company to buy a radio 
station in Los Angeles; Paramount was first and 20th 
next. 

Skouras also envisioned the ultimate telecasting of fea- 
ture films. simultaneously, from one central source into 
hundreds of theatres. (He did not take into account the 
laber unions, among other hurdles). 


AFM-Diskery Strike Settled; 
Deejay Impact on Music Biz 

It took 1112 months for the AFM-diskery hassle to set- 
tle. It finally resulted in the Music Trust Fund adminis- 
tered by Samuel L. Rosenbaum, the Philadelphia music 
patron and industrialist, but while it was on throughout 
the year of 1948—the settlement was literally a Christmas 
present for all concerned—it stalemated the music busi- 
ness on all fronts. 

Harmonica-backgrounded recordings, ‘‘a capella” ar- 
rangements and other devices to sidestcp the orchestral 
ban came into being. Musical backgrounds recorded in 
England and dubbed by American vovalists hit the mar- 
ket. Certain companies were more enterprising in this re- 
spect, such as Mercury, but RCA topper David Sarnoff 
edicted that RCA Vctor would not be party to such sub- 
terfuge. 

VaRIETY survey credited the deejays with at least 
25° potency as hit-makers. The deejays also loomed large 
on the scene in the payola charges, and some were charged 
with cut-ins on royalties. 

BBC threatened banishment for life to publishers caught 
making with the payola to its bandleaders and deejays. 

Sigmund Romberg was reelected president for the 10th 
consecutive year of the Songwriters’ Protective Assn. 
(Only this year SPA assumed the fancier billing of the 
American Guild of Authors & Composers). 

Spike Jones’ “All I Want For Christmas Is My Two 








Front Teeth” was the novelty Xmas song hit. Jones was 
boffo on the one-niters. ; 

Deejay vogue grouped four Chi platter-chatterers Into 
an “act” of sorts and they sent the State-Lake Theatre, 
Chi, to a $45,000 gross by personaling. 

A day after the Petrillo ban ended Perry Como waxed 
“Faraway Places” and “Missouri Waltz” (Truman was the 
winnah, remember?) and RCA Victor trucks were plying 
the highways from Camden to New York and Philly to 
get ‘em on sale. 

Britain and France also came to the fore not only as 
orchestral sources but for merchandising hookups. Capi- 
tol effected its British Decca deal (since shifted to Elec- 
trical & Musical Industries, and Victor now has the Dec- 
ca hookup). From England canie Gracie Fields’ “Now Is 
The Hour” as a big disclick. 

Perry Como’s refusal to record “Nature Boy” set the 
pattern for disk exclusives; he figured that Nat (King) 
Cole’s first recording got too much a jump on the mar- 
ket. From this stemmed a new Tin Pan Alley pattern not 
to “cover” the average pop hit on the theory that the 
first usually gobbled all the business. 

The major publishers and recording companies realized 
that while they abjured “Toolie Ooolie Doolie,” “Heart- 
breaker,” “Beg Your Pardon,” “My Happiness” and “Na- 
ture Boy,” and while other tunes were termed “atro- 
cious,” they recognized that they had to readjust their 
standards to keep step with the new public “rhythm.” 
The attitude then was against the “corn,” since the coun- 
try & western influence was starting to make itself heard. 
Less than a decade later, of course, rock ’n’ roll reared 
its rhythms. 

ASCAP’s 1948 melon was $10,694,000 — it has since 
doubled in 10 years—and topped the $8,416,000 in °47. 
From this, double-A songsmiths collected $19,000 but un- 
der the second Consent Decree the new point system pay- 
offs has since permitted fancier dividends to the writers. 

Meantime, Federal Judge Vincent L. Liebell’s decision 
in the theatre men’s case cut into the theatre licensing 
income but television's upsurge loomed large in more 
than equalizing matters. 

In fact tv loomed large in the music men's f inking 
as with all of show biz. Bandleaders looked to tv as a new 
hypo. Songsmiths saw video influencing their crafts with 











New Areas of Conquest 


Continued from page 19 


roundrobin of bombardment. That Sarnoff handled him- 
self with a finesse and an aplomb worthy of a veteran who 
had been through many an industry war is a tribute to a 
continuing display of maturity. Having gotten his feet wet 
in such a mass q & a exhibition, Sarnoff will do a “re- 
peat” next month when NBC invites the ty editors from 
around the country into N. Y. for a wholesale go-round 
and look-around at network facilities and talent. 

It’s always been axiomatic in broadcasting that a net- 
work is as good as the affiliate station reaction to its 
performance—and from this standpoint NBC is currently 
riding on a tide of ‘“my-network-right-or-wrong” affiliate 
contentment and popularity. ‘Twas not always thus. 
Through a long period ot the past decade, the road was 
a bumpy one, in which General Sarnoff himself had on 
occasion been called in to put out the fires, and one which 
was characterized by multiple reorganizations and policy 
changes, Yet for all the father-son allusions, it remained 
for the advent of the “Bob & Bob” (Sarnoff and Kintner) 
regime to set things in order and create the necessary 
atmosphere of serenity without which no organization 
can thrive. For it was the Sarnoff engineered reorganiza- 
tion of the entire program schedule in '57 that paved the 
way for one of the greatest one-year audience shifts in 
tv, giving NBC a chest-thumping 22° increase. 

As the two networks gird their loins for the '58-'59 
semester, there’s a sameness in the overall composition 
of the rival webs both in terms of regular weekly half- 
hour slottings and 60-minute and 90-minute specials, with 











.the latter aspect of the programming triggered for the 


maximum excitement over the span of the coming season. 
But aside from the strictly-entertainment phase of the 
programming, NBC goes into the new season with a major 
plus in the area of news coverage (Kintner being an old 
hand at the news game himself), having stepped up its 
overall news operation to a high mark of achievement 
that’s brought deserved praise from many quarters. If 
the NBC performance in news coverage over the past few 
weeks is a harbinger of next season, ’58-’59 will be some- 
thing indeed. 
It Started With An Iconoscope a 

Actually the NBC-RCA’s “firsts” in television date as 
far back as 1923, when Dr. V. K. Zworykin, now associate 
research director of RCA Laboratories, applied for a 
patent on the Iconoscope, television’s electronic “eve.” 
By 1929 Dr. Zworykin was demonstrating an all-electronie 
tv receiver using the kinescope, or picture tube, which he 
developed. In 1937 mobile NBC vans were appeared on 
New York streets and the following year scenes from the 
Broadway play, “Susan and God,” starring Gertrude Law- 
rence, were telecast from NBC studios in Radio City. TV 
was introduced as a service to the public by NBC at the 
New York World’s Fair in ’39 and the following year wit- 
nessed such events as a tabloid version of “Pagliacci”: 
the use of coaxial cable for the first time in televising 
the GOP National Convention at Philadelphia, with films 
from the Democratic convention in Chicago rushed to 
N. Y. by plane; NBC's televizing of President Roosevelt 
at a Madison Square Garden rally followed by one for 
Wendell Willkie and in '41 the establishing of tv’s first 
rate card ($60 an hour between 8 a.m. and 6 p.m. and 
$120 an hour from 6 p.m. to 11 p.m.). In ’45 the Army- 
Navy game was televized. By ’47 NBC was demonstrating 
simultaneous electronic color at the hearing of the FCC 
in Princeton, N. J., using both film and live talent. 

Came 1948—proclaimed as television’s first year of 
adulthood as tv receiver sales skyrocketed. It was the 
year Milton Berle entered the medium. The rest is history, 








an eye to “sight” values, a la the old illustrated slides 
which the oldtime songpluggers toted around from silent 
movie house to movie house. ASCAP was talking a new ty 
rate structure, on the heels of AFM's dicker with tv. The 
pioneer pattern for commercial television was 75% of the 
AM rate for network shows. 

A Carnegie Hall Pops Concert saluted Irving Berlin on 
his 60th birthday. Frank Witmark, youngest of the six 
brothers comprising M. Witmark & Sons, died at 70. Fred 
Ahlert succeeded Deems Taylor as prez of ASCAP. “Na- 
ture Boy” eden ahbez, who spelled it lowercase, was an 
uppercase personality as a freak song hit songwriter and 
because of his “Hollywood hermit” proclivities. Eddy 
Duchin’s return to the Waldorf as a highlight. ; 

Lou Levy (Leeds Music) daringly introduced Russia's 
Aram Khachaturian and his “Sabre Dance.” Frankie Laine 
was upcoming. Jo Stafford, Evelyn Knight, Peggy Lee, 
both with “Golden Earings” and “Manana” which she 
coauthored with her then husband Dave Barbour, and 
the Andrews Sisters were hot. Frank Sinatra formed his 
own music company. Majestic Records went into bank- 
ruptcy. Lawrence Welk’s Decca diskings were novelty 
tunes titled “Loaded Pistols and Loaded Dice,” far from 
today’s schmaltz. 





Battle of the Speeds | 


The battle of the speeds was in the making, as Columbia 
pioneered the 33 rpm LP and RCA Victor propagated 
the 45s for the pops. Both made significant ‘contributions 
to the evolution and greater saturation of the mass audi- 
ence markets for phonograph records. 

“Peatman sheet” started logging tv plugs. Songsmith- 
ing Jimmy Davis (“You Are My Sunshine”), of New Or- 
leans, campaigned for the Louisiana governorship and 
also dickered ABC for a “Sunshine Hour” tv program 
which never came to pass. 

Bing Crosby credited with having sold 100,000,000 Dec- 
ca records. His “White Christmas” had just passed the 
5,000,000 mark. “Silent Night” and “Jingle Bells,” the 
latter waxed with the Andrews Sisters, had sold past 4.- 
000.000 each. With the end of the disk ban he waxed 
“Far Away Places” and “Tar-Tarlara-Ta-Lar.” 

“Oklahoma!” made history by selling 1,000,000 albums 
of the $5.25 original cast LP and paved the way for these 
rights as a new trading value in angeling legit shows. 

Bebop versus Dixieland was being aired. 

International jazz festival at Nice resulted in the Pres- 
ident of France giving Satchmo the Gallic “Oscar”’— 
called the Sevres. 











Despite Pix and Upsurge 
Of TV, Legit Big In *48 


The 1948-49 legit season was exceedingly good. Despite 
the strong filmgoing habit and the upsurge of that new 
lusty infant art form—television—the fabulous invalid 
was fabulous indeed. 

Snowballing costs saw legit musicals coming in bur- 
dened down by a $300,000 budget—it got bigger in the 
next decade—but seemingly the new pattern of selling 
off “pieces” to an endless chain of bankrollers removed 
the financial problem from the impresarios and placed it 
squarely in the laps of the angels. 

Seme mathematics with Rodgers & Hammerstein's bat- 
ting average showed that their own self-written and/or 
self produced shows accounted for $40,000,000 in grosses, 
and that another prolific pair of playwrights, Howard 
Lindsay & Russel Crouse, totted up some $20,000,000 in 
theatre grosses of which their “Life With Father” ac- 
counted for $10,000,000 or half of the total b.o. Sundry 
“Arsenic and Old Lace” companies realized $6,000,000 
and between “State of the Union” and “The Hasty Heart” 
they topped the $20,000,000 mark. Unfortunately their 
1948 sequel, “Life With Mother,” again with Lindsay 
and his wife, Dorothy Stickney heading the cast, was by 
no means the hit of the Clarence Day predecessor ‘“‘Fath- 
er.” To complete the statistics, R&H’s shows, written and/ 
or produced by them, including “Oklahoma,” “Carousel,” 
Irving Berlin's “Annie Get Your Gun,” “Showboat,” “I 
Remember Mama,” “Happy Birthday,” “John Loves Mary” 
and “Allegro.” 

The Variety Drama Critic Poll voted Beatrice Lillie 
(“Inside USA") the best femme musical star; Paul Hart- 
man best male in “Angel In The Wings.” Joshua Logan's 
“Mr. Roberts” direction edged out Elia Kazan’s “Street- 
car for best direction. Judith Anderson (“Media”) and 
Paul Kelly (‘Command Decision”) were the toppers for 
straight dramatic performances, latter nosing out Henry 
Fonda’s “Mr. Roberts” by a half-point. 

In the Drama Critics sweepstakes Ward Morehouse 
topped the boxscore with .895, trailed by Richard Watts 
Jr. (“ost) and Louis Kronenberger (PM). Brooks Atkin- 
son (Times) was last. VARIETY average score for picking 
em was .923. 

Once again the critics and the trade chided that “the 
Public was hit-crazy” although it had plenty of hits to 
pick from. 

_Helen Hayes played the Olney (Md.) theatre in that 
city, 15 miles from Washington, in J. M. Barrie's revival, 

Alice-Sit-The-Fire” for eight days, before sailing for 
England to do the Laurette Taylor role in “Glass Me- 
nagerie,” as her personal rebuff to the National Theatre's 
Jim Crow policy. 

Tennessee Williams’ weekly take was averaging $7,500 
from “Glass Menagerie,” “Summer and Smoke” and 
“Streetcar Named Desire.” 

_ Billy Rose's memoirs, “Wine, Women and Words,” pub- 
lished that year got a good press. ~ 

Bert Lytell sparked the Lambs Club into new vibrancy 

since he became shepherd. 
. Franz Lehar died at 78. A Robert Merfill broadcast 
salute” was criticized because of the composer's “colla- 
boration” but the singer’s attitude was one of nenpolitical 
approach. 

Joe E. Brown was boffo in a road company of “Harvey” 
but Lucille Ball was nsg in “Dream Girl” at the Los 
Angeles Biltmore, grossing onty $13,000 in this legiter de- 
Spite press raves, 
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THE SHIFT IS ON...and nighttime audiences join in the surge toward NBC Tele- 
vision. Steve Allen, having gained ground steadily since his debut in 1956, puts 
NBC in a virtual standoff for time period leadership in the crucial Sunday at 
eight spot. Moving ahead with him are a host of other programs newly launched in 
1957: “Restless Gun,” “Wagon Train,” “Wells Fargo,” and the nighttime “Price 
Is Right.” NBC makes entertainment history night after night and, towards 
season’s end, the greatest audience shift in television history has come about. 
In April, within the area of equal network opportunity, Nielsen shows NBC first 
in nighttimeaudience, first in half-hour wins, and first in wins by nights of the week. 
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iture, mystery, 
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taries, outstanding sports events, the NBC Opera. In short, 
leading the way in 1958, with a rounded, balanced program 
schedule designed to increase the stature of the broadcast me- 
dium and to appeal to the diverse tastes of the American viewing 


A 
audience, will be America’s First Television Network... NBC, 
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NBC-TV’s Jampacked Sports Sked; 
Gillette Fights a 15-Year Veteran 


By TOM S. GALLERY 
(Director of Sports, NBC) 

Football, baseball, basketball, 
boxing, golf and horse racing on 
the championship level will be 
televised by NBC during the 1958- 
59 season. The schedule assures at 
least one sports telecast each week- 
end. Origination points include the 
most historic sites in sports, rang- 
ing from the Rose Bow! in Califor- 
nia to Yankee Stadium in New 
York. The scope of coverage is the 
widest ever undertaken by a tele- 
vision network. It promises hun- 
dreds of hours of exciting viewing 
for fans the country over. 

Name an important event in 
sports and it will be seen on NBC- 
TV. The World Series? Yes, of 
course. The Rose Bowl? The Sugar 
Bowl? Friday night fights from 
Madison Square Garden and other 
arenas? The National Football 
League championship game? Pro- 
fessional basketball? College bas- 
ketball? Racing at Hialeah? And 
college football? All will be tele- 
vised exclusively on NBC. 

Indeed, the schedule is so rich- 
ly laden, several outstanding 
events will be televised on the 
same day. For example the World 
Series will be in its third day of 
play on Oct. 4. On that day, NBC 
will follow the World Series tele- 
cast with a gridiron encounter be- 
tween California and Washington 
State. ; 

The NCAA football schedule be- 
gins on Saturday, Sept. 20, and 
runs through 12 successive Satur- 
days until Dec. 6. Forty-six out- 
standing college teams will be seen 
in action, including such stalwarts 
as Auburn, Notre Dame, Texas A. 
& M., Tennessee, Navy, Iowa and 
Army. 

Pro football also will contribute 
to the NBC-TV schedule, topped 
by the NFL champicnship game on 
Dec. 28, another title event to be 
seen exclusively on NBC. 

A day earlier, on Dec. 27, NBC 
will televise the Blue-Gray game 
from Montgomery, Ala., and the 
East-West Shrine classic from San 
Francisco. 

As usual, New Year's Day will 
be the occasion of a gridiron fes- 
ival on NBC-TV,. with telecasts 
from the Sugar Bowl and Rose 
Bowl, followed on Jan. 3 by the 
Senior Bowl game from Mobile, 
Alabama, and, on Jan. 11, by the 
Pro Bowl game from Los Angeles. 

Basketball will be presented 
both on Saturday and Sunday. The 
Saturday shows will be culled from 
the foremost college games in the 
country, with national and con- 
ference champions playing before 
nationwide audiences. The pros 
form Sunday afternoons, with a 
full schedule of National Basket- 
ball Association games on tap. 

An added basketball fillip will 
be he international game between 
the United States and the Soviet 
Union, Friday night, Feb. 6. This 
outstanding event will preempt 
the Friday night fight. 

Boxing, more than incidentally, 
will continue each Friday night 
through the season. This Cavalcade 
of Sports presentation of boxing is 
in its 15th year on NBC and is the 
oldest continuous program in tele- 
vision under Gillette sponsorship. 


Colf is also on the schedule, 
with the Tournament of Cham- 
pions, at Las Vegas, written in for 
April 25 and Apri! 26. Beautiful 


Hialeah will be the setting for sev- 
eral telecasts starting in January. 
The finest horses in the land will 
be seen in “Racing From Hialeah.” 

Then, most importantly, there 
will be the regular schedule of 
major league baseball games each 
Saturday afternoon. These games 
have been televised during this 
season and will resume when the 
1959 campaign is launched next 


April. 

The list is a long and rewarding 
one, a pledge of excitement and 
entertainment for sports’ fans 
throughout the country throughout 


the year, all on NBC-TV. 


AL 
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They Said It Couldn’t 
Be Done—But It Was 
& NBC Is Beneficiary 


This is the profitable saga of a 
CBS-TV producer-director whose 
musical brainchild will be an 
NBC-TV highspot come Yuletide. 

It all began with the idea of a 
musical theme, “Three to Make 
Music” born with Roger England- 
er, director of the CBS-TV pro- 
gram, “The Last Word” and pro- 
ducer of the CBS-TV N.Y. Phil- 
harmonic Young People’s Concerts 
conducted by Leonard Bernstein. 

As producer of the Little Or- 
chestra Society with Thomas 
Scherman, heard over WNYC, 
Gotham’s municipal’s outlet, Eng- 
lander always thought that the 
children’s concerts should have a 
theme song, and that it took three 
to make music, namely the compo- 
ser, the orchestra and the audi- 
ence. 

Englander thereupon discussed 
the idea with Mary Rodgers and 
Linda Melnick, Dick Rodgers’ 
daughters, and the first musical 
collaboration betwen the girls was 
born. They took Englander’s idea 
and expanded it into a group of 
eight songs. 

The musical work tagged “Three 
to Make Music” was then brought 
to Scherman, who also conducts 
the Little Orchestra Society Chil- 
dren’s Concerts, and he officially 
commissioned the work for the 
Little Orchestra. Then the two 
girls played the work for Mary 
Martin and her husband, Richard 
Halliday. Miss Martin liked it so 
much that she decided to include 
it in her upcoming concert tour. 

To add icing to the cake, Miss 
Martin and her husband thought it 
also would be a good idea to open 
im Alaska and take “Three to 
Make Music” there for its pre- 
miere. Moreover, Miss Martin will 
record the work with music by 
the Little Orchestra Society con- 
ducted by Scherman. 

Max Adrian will be official nar- 
rator for the Little Orchestra ser- 
ies over WNYC and for his five 
scheduled concerts he will teach 
the children their parts of “Three 
to Make Music.” Miss Martin also 
agreed to do a Little Orchestra 
Society Christmas Concert on Dec. 
27 at Hunter College with a “well- 
rehearsed” group of moppets. Then 
will follow the NBC-TV Christmas 
production of “Three to Make Mu- 
sic.” 


in VariETY as far back as the 


ing Israel, France and Britain 


much more public-minded and 
they have been so far. 


—they would not have to worry 
sored lineup. 

In a pooled operation, if they 
would perform for itself and the 





one designated network would function for itself. 
the event would have national coverage. 


As Time Goes By 


Hollywood. 

Ten years ago there wasn’t 
a finer radio studio in the 
country. But time, no re- 
specter of the niceties of com- 
munication, trampled all that 
got in its way. 

So last week the order went 
out from John K. West, NBC's 
division veepee, to convert two 
of the studios to the recording 
of RCA-Victor platters. The 
cost: $160,000; completion date 
three months. Sic transit 
gloria mundi. 


Alan Livingston 
To NBC: ‘Hop On 


Science Fiction 


Hollywood, Sept. 9. 

Looking ahead to the 1959-’60 
season, Alan Livingston, NBC-TV 
programming veepee in Burbanks, 
believes that a trend is shaping up 
for adult science-fiction. On this 
point he is at variance with the 
web’s prexy, Robert E. Kintner, 
who contends that this type of 
show is for kids. 








on but will develop a cycle much 
as the present westerns swarmed 
over the networks,” offered Liv- 
ingston. “In a couple of weeks 
we'll have a general program meet- 
ing at which time we'll try to plan 
ahead to divine the tastes and de- 
sires of the setsiders.” 

While Livingston allows west- 
erns will gradually trim down to a 
list of survivors, he doesn’t dis- 
count that action-adventure pro- 
grams will always continue in 
vogue. He doesn’t hold much hope 
for musical shows despite that he 
was formerly a top exec at Capitol 
records. He pointed out 
Dinah Shore’s Chevy series, ac- 
claimed as one of the top musicals 
in tv, rated 50th in the Nielsen 
ratings. Perry Como he cited as 
the exception. 


sell than regular programs, de- 
clared Livingston, because of their 
suitability to seasonal sales. No 
deal has yet been firmed with 
Timex for three Jerry Lewis hour 
shows although negotiations are 
continuing for half sponsorship. 
Obstacle here is that Timex wants 
all three shows in the fall for the 
‘holiday trade 














—— Onthe Pooling of TY News 


Re Robert Sarnoff’s “letter to the editors” recently on 
pool broadcasts in a crisis, here is an extract from an editorial 


iss€te of Nov. 7, 1956, following 


the United Nations emergency session on the incident involv- 


vs. Egypt: 


If the networks are to square their eternal and continuing boasts 
concerning their farflung news coverage, they would have to be 


must less publicity-minded than 


To accomplish this, they would have to 
function as a group for emergency purposes. 
unilateral operation embracing the three major national networks 


In a pooled and/or 
about an upheaval in their spon- 


so elect, one designated network 
others. In a unilaterai operation, 
In etiher case, 
In the case of one-station 


“I not only believe it will catch | 


that | 


Specials or specs are easier to} 


The World on a String 


By BOB SMITH 


SCENE: Doodyville, U.S.A. (Studio 6-B, NBC, N.Y.) 

(BUFFALO BOB SMITH BUSILY WRITING AT DESK. HOWDY 
DOODY ENTERS. HIS STRINGS GET FOULED IN A PROP 
TREE. HE RETREATS.) 

(MUFFLED CURSES FROM PUPPET BRIDGE.) 

(HOWDY RE-ENTERS.) 8 

HOWDY: . (SINGS) “It’s Howdy Doody Time! It’s Howdy Doody Time! 
Bob Smith and Howdy too... say Howdy Do to you! 

Let’s give a rousing cheer—” 

BOB: Oh, cut it out, Howdy! We’re not on the air now. 

HOWDY: But, Gosh, Buffalo Bob, I feel like singing. 

BOB: Can't you sing something else? 

HOWDY: But that’s our theme song. 

BOB: Yes, but I’ve heard it 2,240 times! 

HOWDY: What are you writing, Buff? 

BOB: (PROUDLY) Howdy, Variety has asked me to write an article 
about HOWDY DOODY’s 10 years in television. : 

HOWDY: Great! What did you write? 

BOB: All I’ve got so far is the title. Listen to this: “HD & BB STILL 
TOPS WITH MOPS.” 

HOWDY: Gosh, Buff—what does that mean? 

BOB: That’s Variety talk. “HD” stands for Howdy Doody. And, of 
course, you know who “BB” is. 

HOWDY: (EXCITED) Brigitte Bardot? Boy oh boy, Buff—is she going 
to be on the show with me? 

BOB: “BB” stands for Buffalo Bob! 

HOWDY: (DISAPPOINTED) Oh! 

BOB: Brigitte Bardot! Say, you are getting older. Let me take a closer 
look at you. 

HOWDY: What’s wrong, Buff? 

BOB: I’m not sure whether those are freckles .. . 

HOWDY: What does the rest of the title mean? 

BOB: “STILL TOPS WITH MOPS”? Mops stands for moppets— 
children. Now let's see. What will I write in this article? How’s 

this for a beginning? “The first performance of the HOWDY 
DOODY SHOW took place on Dec. 27, 1947. Since the, the 
show has had 2,240 performances; it has merchandised over 600 
Howdy Doody products; it has— 

| HOWDY: Excuse me, Buffalo Bob, but those figures are pretty dull. 

| Why don’t you write about the big election? ~ 

BOB: You mean for Miss Rheingold? Well, I voted for that pretty 
little blond... 

HOWDY: Stop teasing me, Buff. You know I'm talking about the 
time the children of America elected me President of the Kids. 
BOB: That’s right, Howdy ... and it hit all the newspapers and na- 
tional magazines. But that’s kid stuff. I think I'll tell them about 

the time the whele city of Buffalo turned out to see me. 

HOWDY: What did you do? Go over Niagara Falls in a barrel? 

BOB: Alright. We'll skip that too. Listen, Howdy—this article is go- 
ing to be ready by everybody on Madison Ave. So put on your gray 
flannel Thinking Cap and see if you can come up with a good idea. 

ate I've got it, Buffalo Bob! Tell them how I won the Peabody 

ward. 

BOB: You won it? Howdy-buddy, don’t you think somebody else de- 
serves a little credit for that? 

HOWDY: You mean our producer, Roger Muir? 

BOB: Well... yes. And who else? 

HOWDY: I know! Clarabell the clown ... and Chief Thunderthud 
‘ae = Mr. Cobb ... and all the cameramen, and the technicians, 

and— 

I know all that, Howdy. But aren't you forgetting one other 
person who had an important part in winning that Peabody Award? 

HOWDY: (THINKS A MOMENT) Of course! How could I forget? It’s 

Mr. Peabody! Without him, there wouldn't be any award. 

|BOB: I give up. Look Howdy, I think we ought to forget about our 
past accomplishments. Let's write about what we're going to do in 
the future. Do you have any good ideas for this coming season? 

HOWDY: I have a great idea, Buff. How about getting a cute girl- 
puppet on the show as my girlfriend? I'd like to have some fun 
too. After all, Im not made of wood. 

| BOB: : Forget it, Howdy, This is just a stage you're going through. 

It’s called “puppet love.” 

HOWDY: Well, gosh, Buffalo Bob—what are we going to do on our 
show this year? 

BOB: I know what we'll do, Howdy. (WRITES) “This year the HOW- 
DY DOODY SHOW will do the same thing it has been doing for 
past 10-and-a-half years; it will provide wholesome entertainment 
for the children of America.” 

oe I'll buy that, Buff. 

: Okay, Howdy-buddy—let’s get this off to VARIETY. 

(BOB AND HOWDY GO OFF SINGING) 

BOTH: “It’s Howdy Doody Time. It’s Howdy Doody Time. 

Bob Smith and Howdy too .. . now say Good-bye to you. . .” 

7 


mr NBC Comics Ht 
On BBC-TV Skein 


| 


or pimples! 





| BOB: 





Tokyo, Sept. 9. 


towns, of whatever affiliation with the chains, it would be up to 
the owners of such stations to decide whether they want to carry 
the program. 

The networks, through their combine, can take turns on both 
pooled and exclusive beaming—not necessarily in rotation but un- 
der a system they themselves choose when acting as a council. 
The economics involved can be met by ratioed allocation of costs 
arrived- at after given events have been put upon the air over a 
fiscal period. ‘ 

The main point is that there would be one station in every city 
covered which would be enabled to carry the program. Under this 
system, it would not be necessary for the networks to answer their 
critics, whom they have often accused of being callous about or 
not understanding the economics of network operation; in other 
words, whom they have charged with “spending our money” with- 
out regard-to the millions of dollars involved in preemption of 
programs—preemptions that under certain conditions can make 
an anarchy out of a network structure. 

To achieve stature the networks must assume certain public 
service obligations. To implement it they must vest authority with 
the news director, selected to begin with for his responsiblity, to 
“take charce” of the network when in his opinion and those of 
his council a news emergency exists. 





Osaka. 

Although classified as a semi- 
educational Station, Japan’s first, 
YTV wil follow the successful path 
of NTV and go heavy on sports 
features. Yukitoshi Tanaka, YTV 
program director, said the Osaka 


with sportscasts, Baseball will be 
programmed three nights a week, 
boxing on Tuesdays and soccer, 
rugby, skating and skiing will be 
liberally inserted. 

Under the semi-educational tag, 
20% of its programs must be de- 
voted to education and 30% to cul- 
ture. These quotas will be met with 
everything under the heading from 
sex education to glee clubs to En- 
cyclopedia Britannica films, 





area’s 500,000 sets will be flooded | 


The Nippon Television Corp. 

(NTV) celebrated its fifth anni 
by opening a sister tv station, London, Sept. 9. 
Yomouri Televsion (YTV) in The BBC has bought exclusive 


rights to telerecordings of shows 
featuring NBC comics Bob Hope, 
George Gobel and Steve Allen 
along with Sid Caesar, in a bid to 
beat the Sunday night lure of com- 
mercial tv. 

The first of these telerecordings 
—there are 26—will go out on Sept. 
28. Each will run for at least 45 
| minutes and, it is hoped, will be 
flown in shortly after they have 
been aired in the U. S. Past policy 
has been to depend largely on the 
BBC’s drama department for Sun- 
day evening entertainment, but 
Eric Maschwitz, BBC-TV’s light en- 
| tertainment topper, has plans to 
| brighten up viewing on that night. 
| BBC-TV is already riding with 
|the NBC Perry Como show (com- 
| mercials deleted). 
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From Pie-In-The Face 
To UNIVAC In 20 Years | 


PT, By ART LINKLETTER 











Hollywood. 
There is still an irksome conception alive among some in the in- 
dustry concerning the type of humor used on “People Are Funny’”— 
a vestigial idea that we are still smashing pies in contestants’ faces, 


slipping ice cubes down their trouser fronts and scissoring their ties. 

This fallacy is especially annoying when it is idly tossed into con- 
versation by supposedly informed members of the trade, who—if they 
have watched PAF in the last 10 years—should know better. 

PAF, some 20 years ago, was conceived by my producer-partner 
John Guedel and myself as a psychologically-oriented show. Our 
basic idea was to create provocative, human interest situations and 
allow contestants to react to them before an audience. However, that 
original idea was lost for many years—a concession to prevailing de- 
mands for “broad” comedy in our stunts. 


I look back today on many of those early stunts in horror. But we 
have changed, our audiences have changed, and, most of all, the show 
has changed. 

We are reaching again, after a two-decade cycle, for our original 
thought—stunts that are something less than obvious yet something 
more than abstruse psychological patter. We mean still to entertain, 
but, of course, we realize that the basic ingredients of entertainment 
have changed radically in the past 10 years. Audiences have become 
increasingly sophisticated, and a stunt that played well a decade ago 
simply would fall dead today. That awareness of change, incidentally, 
is perhaps the major reason that PAF has survived the rating wars, 
the endless giveaway and other fads that have tossed against it as a 
competition. 

Today on PAF we are going back more and more to the kind of 
comedy and excitement that is intrinsic in an interesting psychological 
situation. ° 

For example, one of our major stunts in this genre coming up this 
fall combines the intriguing elements of an Omaha oculist, who has 
made a study of geriatrics, and a slip of country named Hunza, lo- 
cated high in the Himalaya mountains near Pakistan. 

We sent the eye-doctor to Hunza on the basis of reports that nearly 
everyone in this Shangri-la lives to be almost 100 years old and that the 
reigning emir is a polo-playing youngster of 110. 

During my trip to the Brussels World's Fair last April, I filmed a 
series of stunts with an African native chief, a Saudi Arabian and a 
young Egyptian. 

I asked them simple questions about America, “Do you need a pass- 
port to travel from Boston to Texas?” and “Who was George Wash- 
ington?” I told them a typical American joke—to see if they would 
find it amusing. 

I found out some amazing things concerning the extent of knowledge 
about the U.S. among many of the world’s peoples. I am sure our 
audiences are going to be surprised and somewhat incredulous when 
they view the stunts in a few weeks. 

Perhaps our mast successful running stunt for the past few years 
has been the use of UNIVAC as a Cupid’s helper. During the last 
couple of seasons, the machine has matched some two-dozen couples 
according to their individual preferences for everything from religion 
to twin or double beds after marriage. 

Fifteen years ago, the stunt might have been to marry one of these 
couples on stage or in a department store window amid an atmosphere 
of a carnival midway. No one would stand still for that anymore. 

Instead, we have held out the lure of money to the UNIVAC-mated 


couples over a three or four-week period. While they see a great 
deal of each other on the outside between shows, they are kept to- 
gether for the duration of the stunt by the chance to win up to $20,000. 
As the stunt progresses, we probe gently, seeking their reactions to 


each other and we try to measure how well they are getting along 
with one another 

We haven't forced the stunt down the throats of any of our UNIVAC 
couples. That is, we haven't sought to capitalize on them by pushing 
their marriage. The fact that only one couple, who met as a result 
of our UNIVAC, is still contemplating marriage, attests to that. For us, 
and apparently for our audience, the payoff has been in the compara- 
tive subtleties of the stunt as it has unfolded. 

I want to make it abundantly clear that I have never been a practical 
joker in private life, and that practical jokes as part of my professional 
life are mercifully over and have been for a long time. I have not in 
years nor do I ever again intend to throw a pie or snip off someone's 
loud yellow-painted cravat. 

















SUNDAY 
cae SM ha NORTHWEST PASSAGE 
SEL, cas pwacuwanel’ STEVE ALLEN SHOW 
SA... casconanand CHEVY SHOW 

ONDAY 
7908 ee TIC TAC DOUGH 
I ck ceaumaia ARTHUR MURRAY 

JESDAY 
barey Ee ene: EDDIE FISHER-GEORGE GOBEL 

YEDNESDAY 
a903 — — eee PRICE IS RIGHT 
A) <<. J. sncccaseee ‘’MILTON BERLE 

IRSDAY 
Meee a TENNESSEE ERNIE FORD 
|. ssccuchoans THE $64,000 CHALLENGE 
FRIDAY . 
8:00-9:00 .....cccccccccoes ELLERY QUEEN 
SATURDAY wee 
oaaane i PERRY COMO 
ny edeuae TRUTH OR CONSEQUENCES 
BOOED... .cu.asadceesen HAGGIS BAGGIS 
SPECIALS | 

Oct. 13. HALLMARK HALL OF FAME—“Johnny Belinda.” 
Oct. 17 FRED ASTAIRE. a : 
Nov. 20 AT&T “GATEWAY TO THE MIND.” ? 
Nov. 23 HALLMARK HALL OF FAME—“Kiss Me, Kate. 
Dee. 14 AT&T “STRANGE CASE OF COSMIC RAYS.” 
Dee 21. HALLMARK HALL OF FAME—“Christmas Tree.” 
ct 23 SHIRLEY TEMPLE’S STORYBOOK—“Mother Goose. 


SPORTS 
Oct. 4, 5, 6 (If 5th game is played in series) WORLD SERIES 


k). 
(American League Par -FOOTBALL—Big Ten Game 


Oct. IL ..-..0-+-s-20018811"" EOOTBALL—Big Ten Game 
on sreseseeserecesss***"FOOTBALL—Notre Dame-lowa 


.FOOTBALL—Oregon-Miami 


Major Advances In News Area One Of 
NBC’s Standout Achievements In TV 


+ 





Exec Veepee Stripes | 
For Culligan, Sugg 


Matthew J. Culligan, veep of 
NBC Radio and P. A. (Buddy) Sugg, 
veep of NBC Owned Stations and 
Spot Sales Division, have been 
elected executive veepees by the 
NBC board of directors. Culli- 
gan and Sugg are also members of 
the NBC executive council. 

Bill Davidson, general manager 
of WRCA and WRCA-TV, N.Y. and 
Raymond W. Welpott, general man- 
ager of WRCV and WRCV-TV, 
Philadelphia, were elected veepees 
by the board of directors. 


Gobel Goes Stereo 


RCA will introduce stereophonic 
sound on a national simulcast of 
the George Gobel Show over NBC- 
TV and Radio on Oct. 21. 

Project is said to largest single 
promotion RCA has staged for any 
of its products and will include a 
tie-in with special color ad in TV 
Guide which viewers will be asked 
to place at the bottom half of their 
black-and-white receivers in order 
to get fuli impact of color values. 

RCA also reports dealers will 
stage “color stero parties” through- 
out land on occasion of the Gobel 
simulcast. 








Ten years ago this fall NBC 
News covered the National Con- 
ventions in Philadelphia with a 
team of 40 newsmen and techni- 
cians. Eight years later, in the 
convention year of 1956, the net- 
work airlifted a news army of 400 
into Chicago and San Francisco 
and backed them up with enough 
equipment to make up two full 
scale tv stations. 

This expansion of coverage 
points up the vast growth that is 
the most striking fact of tv news 
in the past decade. Today NBC 
News is a world-wide organization 
employing some 300 permanent 
staffers and a couple of hundred 
stringers. Every day in the week 
NBC newsmen shoot, process or 
edit 5,000 feet of film, report and 
write 30,000 words in news scripts, 
and produce more than 30 regular 
news shows on both radio and tv. 

While a decade ago, NBC News 
had one or two cameramen cover- 
ing New York City, today it has 
six. The increased coverage ex- 
tends around the world from New 
York to London, Berlin, Warsaw, 
Moscow, Hong Kong and virtually 
every other news-producing area. 
The NBC staffers are coordinated 
by cable and phone from New 
York and can be shifted, like so} 
many Marines, from one hot spot 
to another. In one move during 
the Mideast crisis, a dozen addi- 
tional cameramen and correspon- 
dents were rushed into Lebanon 
and Jordan, while others moved in 
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Long Way From Pirating | 
[RECALLING JEFFRIES-JOHNSON GO] 


2 , ” 


NBC's longtime (15-year) hold on the Gillette Friday night bouts 
(the last 10 in tv) brings to mind the fact that championship fights, 
such as the Floyd Patterson-Ray Harris bout last month are largely 
the property of closed-circuit or sponsored television, but at one time 
there was keen competition among the film companies for the rights 
to these events. 

Two episodes are vividly recalled in “Two Reels and a Crank,” 





written by the late Albert E. Smith (with Phil A. Koury). Smith, 
who died recently, was the head of Vitagraph and the inventor of 
the modern motion picture projector. 

In 1910, champion Jim Jeffries and challenger Jack Johnson met 
for a title match at Reno. The major companies, via their later ill- 
fated “trust” (General Film Co.), bid against the independents for 
the fight and won out by offering an unprecedented $150,000. The 
bout was staged at midday, in the blazing desert sun, which was 
needed to get clear pictures. The champion by then was in no con- 
dition to fight, having lost his agility to the years. In any case, John- 
son was 10 years younger. 

$200,000 Loss 


Jeffries suffered a brutal beating, and so did General Film, for 
Johnson was a Negro and the first of his race to capture the cham- 
pionship crown. There were rumblings in the South, and Congress 
hastily passed a law making it a crime to ship motion pictures of 
prize fights from one state to another. General Film could show the 
picture only in New York State (the negative was in the processing 
lab in N.Y.) and suffered a $200,000 loss. 

But by far the more exciting episode involved the Jeffries fight 
against Tom Sharkey at the Coney Island Athletic Club on Nov. 3, 
1899. The bout was promoted by William A. Brady and film rights 
to it had been bought by Biograph. Vitagraph and the Edison company 
joined forces to smuggle a camera into the Club and photograph 
the fight from a hidden position. Smith and the Edison Co.’s Jim 
White were part of the expedition. The bulky camera was strapped 





to White’s leg (“he looked like someone astride a small horse’) to 
get it past the gate. | 

Securely ensconced in an upper row, Smith cranked his camera. 
During the middle of the fight, Brady looking up from below discovered 
them, but couldn’t push his way through the howling mob. Then 
Jeffries threw a mighty punch at his opponent and his glove went 
sailing through the air. But the Biograph camera had jammed, and 
Smith was the only one to have recorded the incident. 

Melodrama 

There followed a hairraising escape, with Brady hard on the heels 
of Smith and his accomplices. But, eventually, Smith managed to get 
the film to his laboratory and on the drying drums. White was there 
too, but had fallen asleep. When Smith woke up, both White and the 
film were gone. Smith spurted over to the Edison Co. office and 
found White waiting for him “complacent as a man holding four 
aces.” 

Seeing a film box on White’s desk, Smith lunged for it, grabbed it 
and ran. He jumped aboard a New York-bound train just in time to 
see “White and several Edison men shaking their Ssts at the caboose 
in the finest tradition of melodrama.” But it was Thomas A, Edison 
who was to deliver the punchline to the incident. 

Some years later, sitting next to him during a dinner, Smith re- 
called the wild chase. Edison smiled. “You didn’t have to run with 





that print,” he said. “We were going to give it to you anyway.” Hift, 


on repercussions in major capitals 
and the UN. 

“Expansion of coverage, though, 
is only part of the story,” says 
William R. McAndrew, Vice Presi- 
dent, NBC News. “In the past 
10 years, television has developed 
an entirely new medium for re- 
porting the news. It’s a fast and 
flexible medium, with new tech- 
niques that are quite distinct from 
those of newspapers, radio, or 
newsreels.” 

In its infancy a decade ago, tv 
news owed much to the other 
media, especially to newsreels. In 
those days, if a story was unavail- 
able on film, it was unlikely to be 
covered on a tv newscast. Tele- 
vision editors, for the most part, 
clipped their shows together out 
of the film cans and filled in the 
gaps, in newsreel fashion, wiih 
bathing beauties, water skiers and 
other “gee-whizzers.” 


“Today we report every im- 


4Portant story, whether we have it 


on film or not,” McAndrew says. 
“We no longer look on film as 
something to be used for its own 
sake. We use it where it adds 
something to a story. And there 
are times, as in Little Rock, or at 
Cape Canaveral when a film or 
live picture tells more in five 
(Continued on page 108) 


The NBC-TV Story 
On Clesed-Circuit 
For Fall Kickof 


Virtually every top name in 
NBC-TV's lineup of fall shows will 
make an appearance in the 60-min- 
ute closed circuit sneak preview 
colorcast tomorrow (Thurs.) from 
5 to 6 pm. and every technical 
gimmick in video will be used to 
give the show supersonic showman- 
ship 

Herbert Sussan, who is produe- 
ing the colorcast, says that in ad- 
dition to all the live stuff, he plans 
to make use of film, color tape, 
black-and-white, slide projections, 
recorded sequences and the 
Chroma Key System. 

In addition to Robert W. Sarn- 
off, chairman of the NBC board, 
and Robert E. Kintner, prexy of 
NBC, participating, the viewers 
will get a “Special news scoop” in 
which Mary Martin will play a 
major role. Overall theme of the 
colorcast, kicking off the second 
decade of NBC commercial tv, wiil 
revolve around the “Vote NBC” 
idea with the opening production 
number in a conven'ion hall. 

Fall samples will be exhibited 
by Steve Allen, Dinah Shore, 
George Gobe!, Eddie Fisher, Shir- 
ley Temple, Bob Hope, Tennessee 
Ernie Ford, Jack Paar and Perry 
Como and as weil as Craig Stevens 
and Lola Albright who are heading 
up the new series, “Peter Gunn.” 
Alse Milton Berle will be on hand 
as will Ed Wynn, George Burns and 
Fred Astaire with David Rose at 
the piano. 

Furthermore, there'll be a musi- 
cal parody on tv oaters with Rob- 
ert Horton and Ward Bond (“Wa- 





| gon Train”); Jeff Richards (“Jef- 


ferson Drum”); Dale Robertson 
(“Tales of Wells Fargo”); George 
Montgomery (“Cimarren City’) 
and Gene Barry (“Bat Master- 
son"). Sammy Cahn will write the 
parody. 

Originating points for the color- 
cast will be the Ziegfeld Theatre, 
N. Y.; NBC-TV studios in Washing- 
ton, and the NBC-TV color studios 
in Burbank, Calif. Viewers also 
will gander segments of many new 
shows. 

The identity of the actor signed 
for the role of Ellery Queen in 
“The Further Adventures of El- 
lery Queen” will be announced 
during the elosed circuit program, 
Music and lyrics for the telecast 
will be by Lyn Duddy and Jerry 
Bresler. Jess Oppenheimer will 
write the show. 

Copies of VArteTy, containing 
the special NBC section, will be 
distributed to all viewers including 
the press, station affiliates and ad- 
agency execs. 





VARIETY Wednesday, September 10, 1958 


—~——_ 





1948: Only 





COLOR 


IS THE 
SECOND DECADE 


Whether you produce, direct or perform ... whether you do film or live TV... 
whether you run a network or a local station . . . whether you make TV, sell it or buy 


it—you can see that color is the future of television. 


A future already being realized today. In the exciting new shows that color makes 


possible . . . in the growing numbers of color-equipped stations .. . in the new 

far-advanced color TV sets... and, most important to every part of the industry, 

in the sharp rise of color sets being sold. 1 9 B F 
a 


The key word in television has always been vision. And RCA intends to play as dynamic a 
part in TV’s second decade as in its first. The second decade is color, for only 

color offers so many opportunities to all of us. Color TV set sales, already up sharply 

over a year ago, are getting another great boost from RCA Victor’s newest advances: 
‘‘Wireless Wizard’’ remote tuning, the new natural ‘‘Living Color’’ picture, 

and the new one-year warranty of dependability. 


This fall’s exciting surge of color programming includes the World Series, college football, 
drama, comedy, every kind of entertainment. There’s a whole new world on the 

TV horizon: the exciting world of color. It is the future of the entire television industry 
and everyone in it, And it gets bigger and brighter every day. 


&) RADIO CORPORATION OF AMERICA 





THREE STARS of RCA- po Color shows this 
fall: Perry Como, George Gobel and Eddie Fisher. 








Wednesday, September 10, 1958 


VARIETY 



































| 49 
NBC TV Network stations were transmitting black-and-white 
—— Z 
Meo, ~ | 4 
= -. sali nal y ; 20\* 85 
EF mut ~ pa Os 
- ~. ae ar 
os. i= - I 
w a Or fo 
E ie = 
en ® 

iy ny a en, 




























































weeny is 
* yng ianane / a 
sous - 
err-ty Convento" oo 
Greet ton ea-TY we te /@ iovier! ™ ‘nd ” 
“st. an kognae 1° " wn ® en 
mn @ itt ® at ae ao 
*wichite cd ores ov 2 eo se oo 
@ Sirinations Ornne rs 9 
- at" @ Ov er 
a . rena ott wort! . cnonvill® ae 
= Telee* \rmansas a ie a Sher 
_ art is @ouin 
en. s arsa-TV wer ee Oo 
eu. Oki shone City Fort seith em: cnn 
Amer itle . v ener SK. 
ua 
lente 
ont @ iittic rece ww @« 
~ Tepele a 
Wichite Felle * 
rcee-TY 
Om en: rn 
Fort Worth® ex 
iTe-Ty Tater NEES 
er Pease . 7 oun e _ - 
Midlene 


"Does not include 15 satellite stations, 








50 








In the 
decade past 
and present 
SCREEN GEMS 
has enjoyed 
an enviable 
record of 
achievement 
with these 
fine shows 
over the 


NBC Television 


Network: 
FORD THEATRE 


FATHER KNOWS BEST 


JEFFERSON DRUM 
SHIRLEY TEMPLE’S 


STORYBOOK 
THE WEB 


THE GEORGE SANDERS 
MYSTERY THEATRE (oops!) 


CIRCUS BOY 


77th BENGAL LANCERS 


RUFF AND RED 


DY 





COWBOY THEAT 


RE 
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DRAG g Jack Webb. #1—again, the highest- WAGON TRAIN Starring Ward Bond and Robert Horts 
rated of all Suspense Dramas on nec-tv*. (Tuesdays, 27.3 avg. NAA rating, 1957-58 on NBC-TVv*. ed 

7:30 pm). Sponsored by Bulova Watch Company. Pro- days,7:30 pm). Renewed by Ford... with National Bis¢ 
duced by SHERRY TV, INCORPORATED with REVUE facilities. | (new sponsor).Produced by revue in association witht 


SHOW} 


source: Nielsen Average Audience Ratings. *Oct. 1957 to May, 1958. **August, 1958. 
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RESTLESS GUN, Starr 








‘squab starring Lee Marvin. #2—2nd highest-rated of all 
‘spense Dramas on nec-tv*. (Fridays, 9:00 pm). Re- 


wed by American Tobacco Co....with Bulova (new spon- 
+). Produced by Latimer Productions with revue facilities. 





ng ° 
Company (Jif), and Steri 








—_ of WELLs FARGO starring Dale Robertson. 
#1—highest-rated weekly show on nac-tv*. (Mondays, 
8:30 pm). Renewed by Pall Mall and Buick. Pro- 
duced by overtand Productions with revue facilities. 











highest-rated of all weekly 





sBucKSKIN starring Tommy No y 

#2—2nd highest-rated show in television**. (Thurs- 
days, 9:30 pm). Sponsored by Ford this summer and 
produced by sBetroro Corporation with revue facilities. 


: : shows on nec-tv*. (Mondays, 8:00 pm). Sponsored by The Procter 4 
ug Company (Bayer Aspirin, Phillip’s Milk of Magnesia). Produced by winnow GLEN Productions with revue facilities. 





amble 





& 


CIMARRON City starring Georgg Montgomery with guest 
stars Fred MacMurray, Dorothy Malone and many others. 
Premiere September 27th on nec-Tv. (Saturdays, 9:30- 
10:30 pm). Produced by revue in association with nec, 






ANSHIP 


win and place on nec-tv with showmanship from F@VUE productions /distributed by mca tv 
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Sponsored by 


CHEVROLET 
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rs 
EXIrT.t. ” ‘ » « Kansas City, where all 


eyes and ears of the 
~ Heartland eventually turn to 
get the real picture and 
: the reliable word. WDAF-TV 
of stands for stability, because 
‘E this station is something 
‘ people can depend on... 
é whether for entertainment 
: or for information. 


Under National Theatres 
direction this character will 
$ be conscientiously main- 
tained. Kansas City will 
continue to get the finest in 
sight and sound from 
Signal Hill. 


It is a point of considerable 
pride that Signal Hill is the 
source of NBC programming 
for this most important 
segment of the great 
midwest. 


woar |i 


SIGNAL HILL, KANSAS CITY. MISSOURI 


OO Rte OO OOO 
































ma Se SOmancvuaoe no el re a — 


ohn Guedel and Art Linkletter 
na day in Fall 17 years ago 
appily presented a 


ew show, People Are Funny. It was 


reeted with rare and virtually 

namimous praise. It has been going strong 
ver since. 

elighted, John Guedel met Groucho Marx 
ventually, and 


eft with him the idea for a 


rogram called You Bet Your Life. 
ight off, it, too, was met with 
verwhelming critical praise. Still 
elighted, John and Groucho. are 
understandably joyous as they 
elebrate their 12th year in 
elevision. 

n extending gratitude, they can’t 
mit 

BC. Thanks. It has been 

well, 
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MILTON BERLE 





STARS in the 


KRAFT MUSIC HALL 


iy 


Premiere | 
Wednesday, OCT. 8th 9 PM EST 
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_WSM.TV | 
Top Dog 
in Nashville 


for 
Eight Years! 

























































for 10 years 
of pioneering 
television 








_—————EE 


WO0D-TV 


Channel 8 * WOODiand Center * Grand Rapids, Mich. 


The only NBC-Television station 


serving the vast Western 


@GRAND RAPTOS 
oe LANSISS 


and Central Michigan Area 






mALAm 


Willie Wood and all the other WOOD/anders 
are proud to be a part of the NBC family. 
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CONGRATULATIONS NBC! 





= 

> CREATIVE PROGRAMMING 
1 375 Park Avenue, New York 22, N.Y. * Plaza 1-0600 

449 South Beverly Drive * Beverly Hills, Calif. © Crestview 4-8357 





THE PRICE IS RIGHT -- NBC 
Mon. thru Fri. -- 11:00 a.m. 


Wednesday -- 8:30 p.m. 


JEFFERSON DRUM -- NBC 
Friday -- 7:30 p.m. 


te i ee ee 


—eeeee 
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acked 
rograms 


MAXIMUM POWER 
CHANNEL 


SPRINGFIELD 
MISSOURI 


MISSOURI'S 


THIRD 
LARGES 


MARKET 
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DSR gt SA 


Looking down on Irving R. Levine, left, NBC’s man about Moscow, and 
KOMO’s Keith Jackson, are St. Basil’s Cathedral and the Kremlin. 


He is the witness and the witnessed of history. 
Nearby, at the Khimkinskoe Reservoir, Moscow, are 
six sleek racing shells— one from the University of 
Washington, the others, Russian. Soon, the taut 
expectant crews will send them hurtling to the 
finish line* and the magnificent tableau of an inter- 
national sports event will unfold 7,544 miles away — 
Keith Jackson, KOMO, Seattle, reporting direct via 
radio and on-the-spot TV film coverage... with an 
important assist from NBC. 


This is history’s first live, direct broadcast of an 
athletic event from Russia. This is broadcasting’s 
remotest remote. This is responsible broadcast 
journalism. This is... 


KOMO-TV : SEATTLE 
KOMO-RADIO @"e;822° 


*The world first learned of the two and one-half length U of W victory 
through Jackson’s live broadcast. 
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NBC TOP SHOWS ARE 
GONNA HAVE PUSH! 


... the big PUSH is set for the brilliant NBC 
Fall bandwagon of great names on Miami's 
Big Name Station, TV-7, WCKT. The same 
promotion that is rolling WCKT to the top is being 
extended South Florida-wide and station-wide 
to entrench ALL NBC shows...on top! TV-7 
sponsors are sold on promotion and cooperation 
that puts the PUSH behind TV-7 programming. 
Ask the sponsors who are on a waiting list at WCKT! 





wc KT MIAMI, FLORIDA 

















DR. FRANK C. BAXTER 


THE BELL SYSTEM SCIENCE SERIES 


NBC - NETWORK 


HARVEST 


KRCA - LOS ANGELES 
Representation: BOB LONGENECKER 














tg all U=228750 


plans--now 
check this... 


YCSSOYF* PLAN 


*For further details and in- 
formation contact the KTVT 
sales staff, 130 Social Halil 


Avenue, Salt Lake City 11, UTAN 
Uteh, Phone DAvis 2-5681 VW e 
or your nearest KATZ Ho eB ¢ 


Agency Ine. office. 
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concratuLations NBC! 





We're proud to be carrying your 
outstanding fall schedule... 





MACKENZIE’S RAIDERS 


and...We have some fine shows 
of our own! 


PITTSBURGH 


HIGHWAY PATROL 










DIAL 999 








BASIC NBC ArriLiate 
PITTSBURGH, PA. 






> BURNS & 
Phone FAirfax 1-8700 aanete 
REPRESENTED BY Py itg 
BLAIR TV 





PITT FOOTBALL HI-LITES 
COACH JOHN MICHELOSEN 
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667 MADISON AVENUE . NEW YORK 21, N. Ye 


fepresinted by Ma) 

















Leading The Fall Season Parade! 


KTIV - Channel 4 - NBC 


*Number One Station — Number One Network 





America’s Most Prosperous Market 


* Serving more homes than any other television station in Siouxland 


*ARB Area Study—Jan. ‘58 




























SIOUX CITY, IOWA 
FOR ARIZONAS 


KT KEM. VY BIGGEST BIGGEST ROUNDUP? 


We’ve already Siiauds of Maidan most of ’em branded: 
and this time, with our old partner 
NBC still in the 
saddle, we’ll 
lasso ’em all. 
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Public Relations: 
FREEMAN & WICK 








with 
THE TOP 20 GUESTS 
PradeseeDisemer oon cc cce sess swsavecss BOB FINKEL 
Writers .......... DANNY ARNOLD-HOWARD LEEDS 
Musical Director .......cccccccccees HARRY GELLER 
Choreographer ....ccccrccscccccccces: WARD ELLIS 
Set Designer ......ccccccceessccess ED STEVENSON 
Executive Producer ........ccccccese: CLIFFIE STONE 





His 
Third Year 


for 


FORD 


NBC-TV 
Thursdays—9:30 P.M. 


sponsored by 
The Ford Division 
of 
The Ford Motor Company 
(J. Walter Thompson) 


Personal Management: 


CLIFFIE STONE 
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BOB FINKEL 


PRODUCER - DIRECTOR 


“THE FORD SHOW” 





























“TM ONLY 2 YEARS OLD!” 


WCYB-TV CLOBBERS THE ONLY OTHER STATION 
COVERING ALL OF THE TRI-CITIES MARKET IN 
EVERY COVERAGE CLASSIFICATION OF 


NCS te 3, SPRING: 1958. ASK WEED! 


* STATION "y"$ YRS. OLD OcTr. 1958. 


WCYB.TV CARRIES 30% MORE NATIONAL $POT BUSINESS. TOO 
RORABAUGH tat QUARTER $8. 
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Sponsored by 


AMERICAN DAIRY ASSOCIATION 

(Through — Campbell-Mithun, Inc.) 

THE CHEMSTRAND CORPORATION 

(Through— Doyle Dane Bernbach Inc.) 

KIMBERLY-CLARK CORPORATION 
(Through — Foote, Cone & Belding) 
NOXZEMA CHEMICAL CO. 

(Through— Sullivan, Stauffer, Colwell & Bayles, Inc.) 
SUNBEAM CORPORATION 
(Through —Perrin-Paus Company) ° 
WHIRLPOOL CORPORATION “RCA Whirlpool” 
“ (Through— Kenyon & Eckhardt, Inc.) 


Direction 


GENERAL ARTISTS CORPORATION 


NEW YORK * CHICAGO 
BEVERLY HILLS © CINCINNATI * DALLAS * LONDON 





















































SPG 


LOUIS F. EDELMAN 


in association with NBC-TV 


Presents 


For the 2nd Year 


“THE CALIFORNIANS” “LOVE AND MARRIAGE” 


Starring RICHARD COOGAN _ _. Written by MEL SHAVELSON 


Executive Producer ROBERT F. SISK Directed by BOB SWEENEY 
Produced by FELIX FEIST 
Produced by P. J. WOLFSON 
Sponsored by 
SINGER SEWING MACHINE CO. 
LIPTON’S TEA 

















NBC 
KRON is/TV in SF 


Completing Nine of NBC’s Ten Big Years 


KRON-TV As A Basic Affiliate of San Francisco's 


CHANNEL 4 Most Favored Network. 
alesis San Francescans Are Sold on KRON- NBC-TV 
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Congratulations to NBC, America’s First Television Network, as it embarks on its 
Second Decade of Programming Leadership and Services for the 1958-'59 Season 


fh" WSLS.TV 


WSLS - TV~ 10 Roanoke—Virginia’s Number 1 Television Market 
When you buy Virginia's Number One TV Market. . . Buy the Quality Station 


According to NCS Number 3, WSLS-TV has 13% More Daily Viewers 
than the other TV Station in Roanoke 
(DAYTIME DAILY — 139,720 TV HOMES . . . NIGHTTIME DAILY — 167,480 TV HOMES) 
*ARB Shows WSLS-TV’S Total Share of Audience in excess of 50% sign-on to sign-off 
SIGN-ON TO 6:00 P. M. AND 6:00 P. M. TO SIGN-OFF 


*ROANOKE ARB: — ONE WEEK — FOUR WEEK 
NOV., DEC., FEB., MAR. 
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LEADERSHIP 


IN HOUSTON AND THE GULF COAST 
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TEMPLE'S STORYBOOK «* THE DINAH SHORE CHEVY SHOW .- 














Presented on NBC-TV 


by 


HENRY JAFFE 


Enterprises 


ee ee 


——so 


tt 
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YNOH JINOHd431d1 1139 JHL * MOHS AAAZHO JHL 


THE CHEVY SHOWSsTHE BELL TELEPHONE HOUR * SHIRLEY 


* MOHS AASHD JYOHS HVNIG SHL * HOOPAYOLS S.dIdWAL AATHIHS ° #& 


























ar wo, CEORCE 
DAVID BRINKLEY ENG LUN D 


NBC NEWS, WASHINGTON _ 





Producing and Co-Directing 


THE EDDIE FISHER SHOW 


Every Tuesday Evening 

... And This Is NBC NEWS... The Huntley- STARTING SEPT, 30 
Brinkley Report . . . Assembled For Television 

Every Weekday Night By The World’s Largest on NBC-TV 

And Most Comprehensive Broadcast News 
Organization . . . The News Department of The 








National Broadcasting Company. . .” 



































= 
a eee eee ' lout 








Wednesday, September 10, 1958 


























aaa eae 2 





IN EVER LOVIN’ LIVING COLOR 





EIGHT O’CLOCK 


EVERY OTHER TUESDAY EVENING 


STARTING SEPTEMBER THIRTIETH 


FOR 


Chesterfield 
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Henriett Red 
and puts a $1,000,000 film library to work! 
Timebuyer Henrietta Hickenlooper picks WJAR-TV 
because WJAR-TV has a corner on quality feature films 
in the Providence market — the cream of the crop from 


20th Century Fox, Warner Brothers, Selznick, MGM, 
RKO, Columbia, United Artists! 


In the 
PROVIDENCE MARKET 


WJAR-TV 


is cock-of-the-walk 
in feature films! 








aes 


Channel 10 » Providence, RI. © NBCABC « Represented by Edward Petry & Co., Inc. 














FRANK GRUBER 


Creator of 


TALES OF WELLS FARGO 
THE TEXAN 
THE QUIET MAN 
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cacy 640 FIFTH AVENUE, NEW YORK 19, N. Y,) 


CHICAGO 
8 South Michigan Avenue 





BEVERLY HILLS 
9650 Santa Monica Boulevard 


DALLAS 
Fidelity Union Life Building 


MIAMI BEACH 
975 Arthur Godfrey Road 


LONDON 
REGENT HOUSE 
235-241 REGENT STREET 
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Congratulations... NBC 


on the inauguration of 





your second decade in TV. 


We're proud to be a part of 


your great new fall line-up 


with WORTHWEST PASSAGE 


and 


THE THIN MAN 












































A Service of Loew's Incorporated 


— 1540 Broadway, New York etm Re 









































Youngstown’s Most Powerful TV Station Serving Coastal California 


WFMJ-TV || = -EY-T 


CHANNEL 21 SANTA BARBARA 











& B C Only TV station with primary coverage of Santa 
Barbara, Ventura and San Luis Obispo counties. 


(BASIC) 
IN @ 341,400 PEOPLE 
A 
TOP @ 106,300 HOUSEHOLDS 
¢ $450,787,000 RETAIL SALES 
ALL 
WHF METROPOLITAN SANTA BARBARA tops all Cali- 


fornia metropolitan markets in per capita retail 


MARKET tls | 
YOUNGSTOWN, OHIO ABC CHANNEL 3 | 


CBS 


s Represented by HEADLEY-REED CO. 
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The greatest audience shift... 
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in television’s decade took place d 
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e during 1957-58. This shift was to... 
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Television 
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HALF | HaLr Hour wins WINS 


























AVERAGE 
EVENING RATING 





DOCUMENTATION 


Nielsen Multi-Network Area Report, April 1957 and April 1958, 7:30 to 10:30 PM, Sunday through Saturday. 


AVERAGE AUDIENCE RATING — NBC’s 22.1 average per minute in 





the Nielsen competitive markets means an audience 12% greater than 


the second network’s, 43% greater than the third network’s. NBC’s 
audience increased by more than 13% over last year, while the second 
network declined by 18%. And National Nielsen confirms the irend. 


HALF-HOUR WINS — Of all 42 evening half-hour time periods in net- 
work option time NBC wins 22 firsts, the second and third networks 10 
each. While NBC has more than doubled its wins since last year, the 
second network has dropped by half. National Nielsen confirms the trend. 





WINS BY NIGHTS OF THE WEEK — NBC wins four out of the seven 





nights; the second network leads in average audience per minute on the 
remaining three. National Nielsen reports the same for both networks. 


Further confirmation of this huge audience shift comes from ARB. In 
29 major markets where all three networks compete directly, NBC 
has increased its share of audience in 25, while the second network 
has increased in only 4. (ARB Feb.-Mar. 1957 and 1958, 6 PM-Mid.) 


You will want to see NBC’s new presentation documenting in full this 
audience switch, both nighttime and daytime. Call your NBC Salesman. 


NBC TELEVISION NETWORK 
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Congratulations to the National Broadcasting 
Company on the completion of the first ten 
years of the NBC Television Network and 
our compliments to NBC for its outstanding 
contribution as the leader in pioneering and 
developing a great public service medium 
in entertainment, samabenivations and 


community welfare. 


ESTABLISHED 1898 


WILLIAM MORRIS AGENCY, INC. 


NEW YORK + BEVERLY HILLS » CHICAGO + LONDON + PARIS + ROMB 
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BEST SELLER FOR 10 YEARS RUNNING 








And a better seller for ad- 
vertisers today than ever. That’s why 
} more advertisers are now investing 
more money on WRCA-TV than at 
| any time in its history! WRCA-TV:4 


NEW YORK « NBC FLAGSHIP STATION 














Entertaining or:selling, Dave Garroway and Jack Paar 
give it everything! The warmth, excitement and en- 
thusiasm they generate is ready now to sell for you. 


These gentlemen are natural-born audience-builders. 
TODAY's audiences are up 34% since last year—a single 
participation now nets you 4,500,000 all-family viewer 
impressions! The JACK PAAR SHOW now clocks 
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DAVE GARROWAYS TODAY, Monday-Friday, 7:00-9:00 AM (Local Time 


8,750,000 adult viewer impressions per participation. 
Jack’s audience has zoomed 125% in just one year to hit 


the all-time high for any late-evening network show! 


And Dave and Jack get results for their sponsors, results 
that keep leading advertisers coming back for more. 
On TODAY: The Insurance Co. of North America (4th 
year); Evinrude Motors (4th year); Grove Labs. (4th 
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really throw” 
themselves 
into their 


work 
! 


tHE JACK PAAR SHOW, Monday-Friday, 11:30 PM-12:30 AM (NYT) 


year); Beltone Hearing Aids (4th year); Time, Inc. you 10 bonus participations for every 30 purchased. 
4 (3rd year). On the JACK PAAR SHOW: Polaroid; 
Bristol-Myers; Marlboro Cigarettes; Norelco; Coopers, 
WInc.; Block Drugs — all with Jack for his second year! 


As showmen and as salesmen, Dave and Jack are per- 
sonal friends to millions and millions of viewers who 
like them, look up to them, and — most important — 
| These shows are specifically designed to deliver net- believe them. They'll sell your product to beat the band! 


» Work television with maximum flexibility. What's more, 


’ the TODAY-JACK PAAR SHOW Dividend Plan gives NBC TELEVISION N ETWORK 
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NBC 


ongratulations 





We, too, are celebrating 
Our 10th ANNIVERSARY. 
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NEW 
POWER 
406,000 NEW 


WATTS VIDEO 
COVERAGE’ 


201,810 
TV. HOMES 


R 
+; 





NEW WICS 
GRADE A } ls Proud T 


Starting Our Sixth 
pringtield-Decatur 


‘ONLY ‘ Year Of Assoc ation 
WITH WICS with NBC 





























3 


BOB BARKER mc. 
“Truth or Consequences” 





BILL LEYDEN mc. 
“It Could Be You” 


xP 


Seen 


Truth or Consequences 


Producer ED BAILEY + Director BOB LEHMAN 
5 Jerry Payne, Jerry Bowne, Randy &4wards, 
Harrison Baker, Virginia Danson, Mi‘ Larsen, 
q Robert Lauher, Vicki Risk, 
: Cal Howard, Janet DeHaven. 

















Administration 


PAUL EDWARDS, 
JANE STONE, 
CHARLES STEINGLASS 


Dick Tugwell, George Boston, 
Claire Sanders, Bob Flaherty, 
Ardath Potts, Judy LoRigo, 
Carmen Watson, Hattie Gleason, 
Gerrie Cassidy, Jewell Barrows, 
Tillie Sanders, June Allen. 
Grace Griffin 


This Is 
Your Life 


Producer AXEL GRUENBERG 
Director DICK GOTTLIEB 
Janet Tighe, 

Paul Phillips, Mort Lewis, 

Don Maimberg, Fran Wood, 
Lynne Voeth, 

Barbara Fleming, Alice Armbruster, 
Jan Boehme. 




















It Could Be 


You 


Producer STEFAN HATOS : Director STUART PHELPS 
Jim Critchfield, Leslie Raddatz, Dean Sander, Carl Fredericks, 
Hank Kovall, Jay Stewart, Florence Blackmon, 

Wilma Cobb, Addie Lash, Joe Landis, Henry Hoople, 


John Daugherty, Jim Gompers. 
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THE CHADWICK COMPANY / Public Relations 
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THE GEORGE BURNS SHOW 


Presented by Colgate-Palmolive Ca. 





Larry Keating 


Starting October 21 on NBC-TV. Every-Tuesday at 9 p.m.— EST 


Bea Benadaref Harry Von Zell 


Ronnie Burns 





























KCEN-TV 


Dominates The Big, Busy 


WACO-TEMPLE 


CENTRAL TEXAS MARKET 
With 


NBC PROGRAMS 


As an NBC affiliate since the day KCEN-TV went on the air in 1953, this station Is 
proud that the added strength of NBC programs going out over KCEN-TV's 100 KW 
maximum power and 833 foot antenna enables us to reach the largest audiences in 
the 31 county Waco-Temple market. Although not a basic, KCEN-TV is ordered by 
far the majority of NBC advertisers. These NCS No. 3 figures show what the NBC- 
KCEN-TV team delivers: 





NCS No. 3-TV Increase 
Spring, 1958 Over NCS No. 2 
Homes Reached Monthly ................ 103,590 17.660), 
Homes Reached Weekly ................ 99,810 17.819/, 
Weekly Daytime Circ. ..............000. 89,080 16.059/, 
Dally Daytime Gis 2. ci cccccccccccccts 62,550 10.319/, 
Weekly Nighttime Circ. ................ 99,060 19.330/, 
Daily Nighttime Circ. ..............006. 78,280 14.419, 


 KGEN-TV 


TEMPLE-WACO, TEXAS 


gia 


100 KW Maximum Power on Channel 6 


Represented By Biair Television Associates, Inc. 




















Wolo tm bele-Kolobinteye! 
to the 
Great ie /bheY-moge 
KOA-TV offers.. 


PETE SMYTHE'S GENERAL STORE 


Monday thru’ Friday * 3:00 to 3:30 pm 


WEATHERMAN BOWMAN 


Monday thru’ Friday * 5:05 and 10:10 pm 


DON ROBERTS NEWS 


Monday thru’ Friday * 10:00 pm’ 


JERRY TOLBERT SPORTS 


Monday thru’ Friday * 5:10 pm 


Plus high-rated syndicated shows and top feature film 


KOA-TV 


NBCinDENVER © CHANNEL 
Call NBC Spot Sales 
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MONDAY NIGHT AT 9 


ON NBC-TV 





G 


A SPARTAN PRODUCTION 





Starring CRAIG STEVENS. 


Created and Produced 
by BLAKE EDWARDS. 


¢ 


PRESENTED By: BRIS TOL-MYERS CoO. 


AGENCY: DOHERTY, CLIFFORD, STEERS & SHENFIELD, INC. 





DOHERTY, CLIFFORD, STEERS & SHENFIELD, INC. 
ADVERTISING 


530 Fifth Avenue 8776 Sunset Bivd. 
New York 36, N. Y. @ Los Angeles 46, Calif. 
YUkon 6-6500 OLeander 5-8950 


IN TV & RADIO Ammens...The Borden Foods Co....Chooz...Correctol...Diamond-Gardner Paper 
Plates...Eastman Chemical Products, Textile Fibers...Feen-a-mint...Fluffy Instant Mashed Potatoes... 
Four Fishermen Fishsticks...McCormick’s FUN...Golden Blossom Honey...lpana...lpana Plus...lpana 
Touch-n-Brush...“Junket” Rennetized Cereal... Medigum...Minit-Rub...Mueller Macaroni and Spaghetti 
Products... Mum...Noxzema Shave Cream...Borden’s Ice Creams...Regutol...Sentor Medicated Acne Cream 


... Slice ’n Serve Cakes...Theraderm...Vitalis. 























a salute to you! 


WLW-T ... WLW-C . . . WLW-D are happy to be 5 
members of the NBC-TV family in their second decade | 
of television . . . and are proud to uphold the great ; 
National Broadcasting Company tradition of leader- 
ship and accomplishment. 

Crosley Broadcasting engineers and electronic special- 
ists helped pioneer the television industry in America. 
WLW-T was the first TV Station in Ohio, followed 
shortly by WLW-C and WLW-D. WLW-T is one of 
the few Stations in the Country, and the only Cincinnati 
Station, originating its own local color programs. 

WLW TV Stations were the first in the United States 
to install Radar weather system as an important link 
in the U. S. Weather Bureau’s National Weather Warn- 
ing System. 

And the Crosley Broadcasting Corporation con- I 
tributed engineering assistance and transmitter site to 
WCET, Cincinnati, the first licensed educational TV 
Station in America. 

The Crosley Stations have won over 100 awards for 
public service, programming, promotion and mer- 





chandising. 
with this record~-NBC-TV-we salute you. 
: The NBC-TV Stations of the famous Crosley group: 





Crosley Broadcasting Corporation, 
a division of AVEO 














NORTHWEST PASSAGE 


MGM-TV 


ADRIAN SAMISH 


PRODUCER 














LVIN COOPERMAN 


PRODUCER 


“SHIRLEY TEMPLE’S STORYBOOK” 
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Beginning Saturday, September 13, 9 p.m. 


PECASUS PRODUCTIONS UNIVERSAL CITY, CALIFORNIA 











“STEVE CANYON” 





























WBAP-TV BASIC NBC Celebrates 
lOrH year (1948-1958) in the 


FORT WORTH-DALLAS area 








WBAP-TV, NBC, pioneer station of 
the Great Southwest celebrates its 
tenth year of telecasting in the Fort 
Worth-Dallas market area. 

Join the many manufacturers who 
sell products to this lucrative mar- 
ket by placing your schedule on 
WBAP-TV. 

WBAP-TV covers the Fort Worth- 
Dallas metropolitan market plus 53 
rich Texas and Oklahoma Counties. 









WBAP-TV is TOPS for: 
@ RATING LEADER 

@ RATE PROTECTION 

@ BETTER AVAILABILITIES 

© FASTER MERCHANDISING 

@ COLOR TELECASTING 






“Vt re 


wh 


f FORT WORTH *» . DALLAS) 


WBAPD-TVC cana 


BASIC NBC FOR NORTH TEXAS 


PORT WORTH © 2900 BARNETT DALLAS * 1900 NORTH AKARD 








AMON CARTER | AMON CARTER, 2 || WARD HOUGH | GEORGE CRANSTON ROY BACUS 
Founder President Director Monoger Commercie! Man rger 


PETERS, GRIFFIN, WOODWARD, Inc. — National Representatives 





The Service Station 
to the Wheeling (W. Va.) 
Steubenville (Ohio) 
Metropoiitan Market 


in Black-and-White and Color 

















“wht ty 


Wheeling 7, West WAlgelialte <<a 





Call Bob Ferguson, VP and General Manager 
or Needham Smith, Sales Manager 
CEdar 2-7777 im Wheeling 





National Representatives 
GEORGE P. HOLLINGBERY COMPANY 
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LEIGH HARLINE Prerequisite to 


re Good Management 
| — Good Programming 
“Beauty And The Beast” Good, Orderly Progress 


Shirley Temple’s Storybook 























“Rumpelstiltskin” National Broadcasting Company Offices and 
| Studios are put to Right Every Night 
“The Legend Of Sleepy Hollow” | | : i 
Yv 
On Film City Service Cleaning Contractors, Inc. 
Composed Music for 1564 Broadway, New York 36, N.Y. 
eiepnone za /- 
“The Sleeping Beauty” i nea io reeeeee il 
il. and 
“The Wild Swans” 
(Sept. 12th) 


General Cleaning Service for 
Office Buildings, Hotels, Clubs, Theatres 


— 


aon 


Ss a 


Management: MCA 
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THE 


STEVE ALLEN 
SHOW 


NBC-TV 
8-9:00 P.M. 
SUNDAYS 


Produced by 
BELLMEADOWS ENTERPRISES, INC. 


















—l| 
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BABEIS 


a 
JOE CATES 


PRODUCTION 








in COLOR on 


NBC-TV 


Monday thru Friday 2:30-3 P.M. 


in COLOR on 


NBC-TV 


Monday NIGHT 7:30-8 P.M. 


Starring 


Fred 
| ROBBINS 


Thanks to: 


DAVE BROWN, Producer 


and the staff of PHILLIP PRODUCTIONS Inc. 
JACK RAYMOND 


Starring 


Jack 
LINKLEYTER 








JANE BROOKSMITH 


EVELYN LEVIN RALPH FRIAR 
WILLIAM WATTS JEAN HELLER 
WILLIAM NAUD JERRI FOTI 


GAY TAYLOR RACHEL MAIORANO 
PATTI REUBEN BOB STIVERS, JR. 
KIT KOLCHIN 


—Our Director, TED NATHANSON 


—The technical crew, program and 
publicity staff at NBC. 


—and all the folks at the ZIEGFELD 
THEATRE. 


—and to SID DUBROFF and the staff 
of PRIZE MERCHANDISING INC. 








Sponsored by: 
ALBERTO-CULVER CO. 
Geoffrey Wade Advertising 
THE BRILLO COMPANY 
J. Walter Thompson Co. 
CHESEBROUGH-PONDS CO. ° 
J. Walter Thompson Co. 


GENERAL MILLS INC. 








Tatham-Laird Co. 


LEVER BROTHERS CO. 
J. Walter Thompson Co. 


MENTHOLATUM CO. 
J. Waiter Thompson Ce. 














ALL SET FOR 
ANOTHER HIT SEASON 


It’s great to be with NBC! And—in addition 
to providing millions of Detroit-Southeastern 
Michigan viewers with a full schedule of net- 
work features, WWJ-TV pioneers a bold new 
step in local family-time programming. 


“THE LIFE OF RILEY” 


STARRING 
WILLIAM BENDIX 


6:30-7:00 P.M. Daily 
Monday Through Friday 


Detroit's choicest nightly 
strip feature. Fresh from 
long-successful NBC net- 
work run. Quality show- 
case for fall-winter cam- 
paigns. Participations or 
fullsponsorship available. 






Call Your 
PGW Colonel Now! 


ASSOCIATE AMF STATION WWI 
futt in Mechgan - ewned & operated by The Detret News 
Notional Represeqotives: Peters, Griffin, Woodwerd, ing. 




















WSJS 


TELEVISION 





is the 





AFFILIATE 


for 
Winston-Salem 
Greensboro 
High Point > 




















... the richest, most densely 
populated two-county area in 


North Carolina, 
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THE NBC McCLEERY UNIT 


_ Presents 
in Living Color 
for the 1958-59 Season 


“THE FURTHER ADVENTURES OF ELLERY QUEEN” 


Devised and Produced 
by 


On. 


Producer in Charge of Operations 








Producer in Charge of Editorial 


DARRELL ROSS ETHEL FRANK 
Directors 
ALAN COOKE LIVIA GRANITO WALTER GRAUMAN 
ALAN HANSON LAMONT JOHNSON 

Senior Editor ......eseeeseees ANTHONY SPINNER NE POE 505s b08 i vesidocsehedes WARNER LAW 
Unit Manager .....+.-.-eeeeeeeecees DALE HUME Music Director ............0005 EDWARD TRUMAN 
Casting Director ......+++eeeeeeees JANE MURRAY Art Director 20.0060 scccccccscceese BOB CCRRIGAN 
Wardrobe Supervisor ........-.++e00+5 JACK BEAR Associate Director ............00005- CLAY DANIEL 
| Floor Manager .......+++++ GORDON McCLINTOCK Executive Secretary ................ PHYLLIS ELLIS 
Production Secretary .....+++-- ELEANOR NEWMAN Production Secretary .......... NANNETTE EILAND 
Receptionist ......+0ssseeeeeceenees JEAN CRAIG | POT Pte ee FRED BLANCHARD 


PREMIERING ON FRIDAY, SEPTEMBER 26th 

















eee eee 














Wednesday, September 10, 1958 


WOC-TVen- 


IOWA’S PIONEER TELEVISION STATION 


ot AI HO ATV oe: 100 


NUMBER ONE IN CENTRAL IOWA 













are proud to be members of 
America’s “FIRST TV family”— 























OCHESTER, MINNESOTA 
N W — Now a Metropolitan Area sm 1958 
. 5 


, 12 = fF & RR —Bank Debits up 27% in 1957 vw 


a FV RB U 5 IE ed —Total Employment up 14% in 1957 wiinn. Bureau Employ. Seed 
-|-Ve 
KROC-TV 
ST R O r — Power increased 140% in November 


= ; GS (sy ‘ R —Serving still better 106,010 TV homes in 19 counties _ 


4.2 (TELEVISION MAGAZINE 2-58 
HIG HER — ratings ue 32% in two years. wees 
For your share of the K t oO  « ‘om T VW 


$' billion Retail Sales in this ia a + hakaen ital 

f ‘ xe Channel , atts 

rich growing market it's Represented Nationally by Meeker Company, Inc. | 
Minneapolis: Harry C. Hyett 


























IVAN DITMARS 


Musical Director 


“It Could Be You” "Big Game” 


(Daytime and Nighttime) 








A RALPH EDWARDS PRODUCTION A JACKSON STANLEY PRODUCTION 
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UDDY BREGMAN 





The MUSIC SHOP EDDIE FISHER SHOW 


Starting Thursday, Oct. 2nd Starting Tuesday, Sept. 30th 
7:30—8:00 PM E.D.T. - NBC-TV 8:00—9:00 PM E.D.T. - NBC-TV 
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Nearly 4 of Oregon’s Families See 


NBC 








On KVAL and KPIC 














KIVA asnvas 


THE RICH IMPERIAL 
AND YUMA VALLEYS 
WITH 316,000 WATTS 

MAXIMUM POWER* 


AGRIBUSINESS IS 
BIG BUSINESS 
IN THE AIVA AREA 
WHERE 1957 GROSS 
FARM INCOME WAS 
228 MILLION DOLLARS 
\\) RETAIL SALES 
TOTALED 155 MILLION 


KIVA’S 83% 
ARB AUDIENCE SHARE 
MAKES IT THE ONLY 
TT 
MEDIUM DOMINATING 
THE ENTIRE MARKET 


* Effective September 28, 1958 


WBC, CBS, ABC NETWORKS 
VALLEY TELECASTING CO., INC. 
HARRY C. BUTCHER, PRESIDENT 
@ EDWARD |. MARSETT 
Vice-President — National Sales 


YUMA, ARIZONA «© EL CENTRO, CALIFORNIA 
Represented by  Hollingbery 


THE FACE 
IS FAMILIAR 


Grnank Blair 





Ce ae ae 
For The Finest In 
Offset Lithography 


For the past 10 years we kave 

satisfactorily performed in- 

;numerable graphic arts serv- 
| fliices for NBC ADVERTISING 
and PROMOTION. 





UNITED OFFSET COMPANY 


186 West 4th Street 
New York, N.Y., WA 4-8815 





























HUDSON FAUSSETT 


Producer-Director 





Armstrong's Circle Theatre 
(4 years) — 


Producer-Director 


Paul Winchell Show 
CURRENTLY 


Director 
Tic-Tac Dough 
Monday Thru Friday 
NBC-TV 

















Proudly Covering 


The Central 
California Coast 
for NBC-TV 


136,450 


HOMES 


Average Weekly Nighttime Audience _ 
NCS-3 





Average AA Quarter Hour Rating 


KSBW-TV—42.0 
KSBY- TV—36.2 


ARB Metropolitan Area Report, March, 1958 


|GOLD COAST STATIONS 
KSBW-TV KSBY-TV 


SALINAS-MONTEREY, CALIF. SAN LUIS OBISPO, CALIF. 


A a 


See H-R TELEVISION, INC. 
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...and travel is just 











In the year just passed—Queen For a 
Day traveled its participants 1,358,474 


miles. 


Queens elected on this daily NBC tele- 
cast were sent to 40 states. 


And to Mexico, Canada, Alaska, Ba- 
hamas, Belgium, Honolulu, France, 
Monaco, Italy, Holland, England, Switzer- 
land, Scotland, Germany, Ireland, West 
Indies, Australia and Lichtenstein. 


In their travels, Queens were met by 
Ambassadors, Ministers, Congressmen, 
Mayors and VIP’s, including Vice Presi- 
dent Nixon and the Lord Mayor of 
Dublin. One Queen had an audience with 
Pope Pius XII. 


Granting Queens’ wishes, children 
were brought to America from French 
West Africa, France, Greece, Poland and 
Germany. 


A father was flown in from Panama. 


. - - Queens were traveled every con- 
ceivable way except by submarine. A def- 
inite NO from the Pentagon on that. The 
impossible takes a little longer. 


. » » One Queen wanted to ride in an 
oomiak, It was arranged. 


. « » Queens elected by our daily aud- 
fences are peripatetic. . . 


.-. Ima typical month, a Queen was 
flown across the Atlantic, bringing a 
negro baby from Africa to a Los Angeles 
hospital... 


... Detroit newlyweds, ages 86 and 75 
were brought to Hollywood for a honey- 
moon. .. 





one part of this program! 


. . « Dr. Kitely of Saskatchewan was 
flown to California for a rest after fifty 
years of Alaska service, and having de- 
livered his five thousandth baby. . . 


. -- A Queen was attending the Potato 
Festival in Klamath Falls, Oregon... 


. .- Another was handing out medals 
at the Forest Festival in Elkins, West 
Virginia... 


. - - A crippled boy and his father 
were watching Milwaukee win the World 
Series. It was the last ball game the boy 
would ever see. 


There is also a bit of whimsy: 


. -- A Queen and her companion got 
tipsy in Paris... 


. .- A Queen visited Lake Tahoe and 
refused to leave... 


.-» A Queen baby-sat with the children 
of Dublin’s Lord Mayor... 


. » « Two Queens were made Indian 
Princesses... 


. - . A bear cub presented by the 
Canadian Government—and named Jack 
Bailey, Jr., became ill at the idea of com- 
ing to Hollywood... 


. . » A Queen sent to the Mardi Gras 
witnessed a shooting there... 


..- A Queen disappeared for two days 
in a Rent-A-Car provided by the program. 
Where she went no one knows. 


Each day a new Queen. Each day a new 
traveler—to somewhere! . 


@ueen for a Dav 


A RAYMOND R MORGAN PRODUCTION 
6233 HOLLYWOOD BOULEVARD 


102 


Wednesday, September 10, 1958 




















Heres 
how 
WSB-TV 
dominates 
the 
Atlanta 


market 
































Metropolitan Atlanta 
leadership in 
Television Audience Ratings 
Sunday thru Saturday, July 7-13—-ARB 


449 quarter-hours (all three stations 
on the oir). Ties were counted os 
“firsts” for each station involved. 








i 

Of the’ three television outlets in 
: Atlanta, WSB-TV is viewed by the most people 
; over 60° of the time. This preference factor 


ce Ser tiiisty 








An adve:tisers choice of television stations in 


Atlanta can make 


results, Chart shows one of the reason why. 


—as shown by ARB—is greater than that of the 


other two stations 


the Atlanta area, June 8-July 12, shows almost 
identical percentages. 61.99 for WSB-TV, 


22.4% and 15.7% for the other two. 


Significantly, Nielsen Station Index for 


a sizable difference in his sales 


combined. 


3rd Sta. 


in Atlanta is built on WSB-TV’s record of superiot 
local and network programming, top news 
; service and staff work of high professional quality, 
| Certainly your advertising belongs on WSB-TV. 
j 
i WSB <TV is affiliated with The Auianta Journal 
0. } and The Atlanta Constitution. NBC affiliate. 
17.6% Represented by Edward Petry & Company. 
, 
3 
i 
i 
: 
3 
| 





This massive preference for one station 
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Reflections on Censorship 
———— Continued from page 38 
storm ensued at the time but a ret- eschewed subliminal perception. 


rospective appraisal suggests we 
were sound. (Intent is all-impor- 
tant. Take the Charleston, West Vir- 
ginia, television station which this 


past July telecast a 70-minute 
arrival by Caesarean section of a 
9 lb. 13 oz. baby boy, watched by 


an estimated 1,000,000 viewers.) 
We've been cited for our cen- 
sorial contributions to 
relating to mental illness 
mental health education. With 
other NAB subscribers we have 





| 


With the rest of the industry's best 
elements we censors, mind you, 
have spoken out for honesty and 
realism in broadcasting, including 
non-sensational uses of the so- 
called strong words where serious 
plot and sincere character delinea- 
tion justify them. I mean “hell” 
and “damn” and “rape.” (Not that 


matters | Lloyd Bridges early in 1956 gave 
and|us no problems with his inadver- 


tent slip into actual profanity 
where none was intended! Not that 


























LESCOULIE 

















| pause! 


Siobhan McKenna in “The Letter” 
in her charge of rape at the top 
of the show did not make us take 
Not that “Born Yesterday” 


| in the fall of 1956 did not find us 


living, on a couple of lines, a touch 
too dangerously!) 

Any departure from average 
routine taken by broadcasters on 
almost anything where feelings run 
high risks misunderstanding some- 
where in the audience. Sometimes 
fiom quarters least expected, some- 
times not. 


From Commercials To 
Depicting ‘De Lawd’ 
Look at VARIETY Dec. 4, 1957 for 
a rundown of the excitement sur- 
rounding our network use of Ex- 
quisite Form brassiere commercials 
widely used locally coast-to-coast, 
sans incident, before that. Also 
"57 consider the peculiar nature of 
criticism as trickled in on such 
disparate entries as “Green Pas- 
tures” and “The Little Moon of 
Alban.” Fundamentalists scored us 
for humanizing the Lord, with a 
couple reading insult into initial 


| injury because that giant of a per- 


come of an 


| former 


Villiam Warfield, is Negro 
Some non-Catholics on “Little 
Mcon of Alban” suspected us of a 
liaison with Rome An interesting 
switch; what The Sign editor, 
Father Ralph Gorman, C.P., calls 
“the ghetto Catholic” seems suspi- 
cious our connections go downward 
where it’s warmer!) 

This year’s controversial high 
spots, censorially speaking, have 
boiled down to (1) the Jonathan 
Winters meeting on Jan. 29 with 
Ashley Montagu, (2) an April 16 
“Wagon Train” wherein the out- 
Indian rape posed a 
frontier coup (and us) a problem 
in tolerance, and (3) some individ- 
ual stations’ too-early schedulings 
clock-wise of some Mike Hammer 
dillies | 

1) The worthy Arlene Francis, 
daytime, earlier, having without 
upset explored along straight lines 
the anthropologist’s evaluation of 
an uncontested American bosom | 
fetism, major goof on the January | 
incident would appear to be bur- 
dening the vacationing Paar’s sub- 
stitute, working before a self-con- 
scious studio audience, with the 
problem at all. (2) Pregnancies, | 
wanted and otherwise, dating back 





at least to Mary Kay and Johnny 
in television, further in other 
media, not to mention the dawn of | 
history, as to that | 
| 


‘GREEN PASTURES’ 
NBC-BBC PARLAY 


London. Sept. 9. 
Mare Connelly’s “The Green 
Pastures” will be aired by BBC- 
TV next Sunday (14). The author 
is here to co-produce the piece 
which will have its first tv airing 


“Wagon Train” seems largely cen- 
tered around hour of broadcast and 
insufficient equivocation in the 
dialog. (3) As for Mickey Spillane, 
allow us our snobbism, there is just 
no accounting for tastes. We'll just 
follow the NAB lead, edit where 


necessary, locally schedule late. 
So where are we? About full 
circle, I guess; seldom under par 
for the course; historically up to 
Paar. Censorially speading, British 
tv is alleged to be freer; could be. 
As to tv here—even with conceded 


| faux pas—seems as though extrem- 


ist demands for more censorship 
flow more from the attitudes of an 
ever-present fringe of would-be 
censors than occasions to justify 


in Britain. He will also introduce 
the play .It’s also being repeated 
on NBC. 
Although the pitay has been 
broadcast three times by sound 
radio, it is not licensed by the 
Lord Chamberlain for presenta- 
|tion in the theatre. The film nev- 
jer got a certificate from the Brit- 
|ish Board of Film Censors, and 
applications for its screening had 
to be passed by local authorities. 


them and (Variety Jan. 9, 1958)| William Marshall will head an all 
confirm there are “Too Many)|colored cast of over 50 in the tv 
Censors, Not Enough Sense.” ' production. 
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FRED RHEINSTEIN 
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Milberg Productions is proud to 
announce another I'V season of great plays 


on lhe Hallmark Hall of Fame 





OCTOBER 13th, 1958 





Julie Harris 
Christopher Plummber 


(stars of “Little Moon of Alban" reunited) 


Victor, Jory 


“JOHNNY BELINDA’’ 


by ELMER HARRIS—adapted for television by TED APSTEIN. 


Produced and directed by GEORGE SCHAEFER. 


<> 


NOVEMBER 20th, 1958 





TV Premiere of Fabulous Musical Comedy 
filled with Cole Porter's unforgettable hits 


Alfred Drake 


Patricia Morison 


the original Broadway stars in 


“KISS ME, KATE” 
Book by SAM and BELLA SPEWACK. 
Produced and directed by GEORGE SCHAEFER 





DECEMBER 9th, 1958 


“The 1958 Hallmark 
Christmas Tree” 


an original Christmas production especially created for the 
Hallmark Hall of Fame by Helen Deutsch. An enchanting 
blend of Christmas stories, carols and ice fantasies. 


Directed by KIRK BROWNING 





FEBRUARY Sth, 1959 





An Original Valentine 
play by James Costigan 


(author of "Little Moon of Alban’). 











MARCH 23, 1959 





A repeat performance by overwhelming popular demand. 


MARC CONNELLY’S 
“The Green Pastures” 


winner of 10 major awards in 1958. 
Starring William Warfield, 
Eddie ‘‘Rochester’’ Anderson 


and the rest of the original cast. 


Produced and directed by GEORGE SCHAEFER. 





APRIL 28th, 1959 





Eugene O’Neill’s 


famous comedy 


“Ah! Wilderness” 


Adapted by ROBERT HARTUNG 


All-Star cast to be announced. 


Executive Produecr MILDRED FREED ALBERG 


Each of these plays (except for the 60 minute Christmas program) will be 
90 minutes in color and black and white on NBC-TV, live from New York. 
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If you want to sell merchandise, you 
have to have an audience. KCRA-TV gets a 
52.5% share of the Sacramento, California 
audience, bigger share than two other com- 
peting stations combined. 

Join the man who came to dinner. Cali 
your Petry man now and check KCRA-TV’s 
lush menu of availabilities. 








Represented by 
EDWARD PETRY & CO. 











LOOK WHO GETS THE BIGGEST 
SLICE IN SACRAMENTO! 





SHARE OF AUDIENCE* 
Sign-On to Sign-Off 


KC RA . TY. ee 52.5% 


STATION TB” cccce dol 
STATION “C”......12.7% 


* ARB, May, 1958 
Sacramento, California 


CLEAR 


e 


Serving 468,370 TV Homes* 
*N.C.S.3 Spring 1958 
SACRAMENTO, CALIFORNIA 


AFFILIATE ce CHANNEL 





BASIC 
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Kyle MacDonnell 
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emcee role. Guest swappers in- 
cluded Wally Butterworth, Bill 
Harrington, Hugh Conklin and 
others who swapped records, Cape 
Cod houses and garages, boys’ 
trains for roller skates, etc. 


The Western craze had not yet 
reached the tv lanes but whodunits 
were beginning to crowd out sing- 
ers and roller skating derbies. 
Viewers knew almost instantly that 
someone was lurking in the rhodo- 
dendrons behind a bay window and 
that the butler did not do it be- 
cause that was made crysta) clear 
in the first regularly screduled 
series of mystery dramas in the 
spring of 1948 on NBC-TY. The 
series was slugged “Barney Blake— 
Police Reporter” with Gene O’Don- 
nell and Judy Parrish playing the 
leads. Wynn Wright was producer. 

Dramatic highspot of 1948 was 
the ushering in of the Philco Play- 
house in the choice Sunday 9 to 
10 p.m. slot. It began as a drama- 
tic program produced by members 
of Actors Equity and was the first 
time the organization was linked 
with a commercial endeavor. Pro- 
ceeds were to go to the Actors Fund 
of Actors Equity. The late Bert 
Lytell, former prexy of Actors 
Equity, was overall production su- 
pervisor and host. Fred Coe was 
the NBC-TV director and the series 
was launched with the Kaufman- 
Ferber opus, “Dinner et Eight.” 
In the cast were Peggy Wood, Den- 
nis King, Mary Boland, Philip Loeb, 
Vicki Cummings and others. 

The big music splash of the year 
was the Sunday night “Admiral 
Five-Star Revue.” It was here 
that Dean Martin and Jerry Lewis 
made their tv debuts and on the 
same show was a lad named Phil 
Silvers and the Four Step Broth- 
ers. Whatever did happen to Phil 
Silvers? Russ Morgan’s orch 
provided background music and 
later Vincent Lopez’ orch did like- 
wise 

Mary Margaret McBride made 
her maiden appearance in tv that 
year. The commercials on the pro- 
gram were delivered by her 14- 
year-old nephew, Tommy McBride, 
aided by Vincent Connelly, the 
regular announcer. 

It was at this period that NBC- 
TV decided to give its enraptured 
viewers a behind-the-scenes 
glimpse of how tv operates and it 
came to the conclusion that such 
a series must be presented in 
prime time. The series was tagged 
“Eye Witness.” With pardonable 
pride, the network introduced such 
gentry as Hamilton Baker, veepee 
of the Empire State Building Corp. 
and Thomas Buzalski, NBC engi- 
neer in charge of the WNBT trans- 
mitter. When the network illus- 
trated how a tv studio operates, 
its featured “performers” included 
Fred Coe, Edward Sobol. Ira 
Skutch, Roger Muir and Howard 
Cordery. Albert Protzman was 
technical director and Robert Clark 
was engineering operations super- 
visor 

It was the year David Brinkley, 
then a humble Washington an- 
nouncer, came into prominence 
as moderator of a panel show with 
political bigwigs. 

Finally, NBC-TV sent its tv cam- 
eras around to Columbia Univ. to 
cover Dwight Eisenhower's instal- 
lation as school prexy. 

Robert Montgomery wasn't 
around to help makeup and coun- 
sel the general until later. 














Phil Levens 


Director 


“Treasure Hunt” 
NBC-TV 
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LOOK FOR US ON 


THE “BEST BUILT” NETWORK 


- PE INTER BOA LE TNT TT 





4 
a 
7 
” 
por 











THE BOB CUMMINGS SHOW 


BEGINNING Sth SEASON 
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WDAY.-TV is NBC — 


OF COURSE! 











“My Gawd, she’s TALL!” 





IW 


HAIN 
’ 


- 





ESSIR, she IS tall-l-1 — the tallest thing man ) 
ever made in North Dakota—WDAY-TV’s /| 
new antenna, 1206 feet above the ground (1150 “Ahi \ 


feet above average terrain!). 4 \A 
As you know, tower height is extremely im- ly \ 
YS 


portant in getting TV coverage—more important \\ 
AN 


than power, though WDAY-TV of course utilizes 
FAN 
GN 
















the maximum 100,000 watts. 


So WDAY-TV—with new Tower and new 
Power—now covers 96% more of North 
Dakota-Minnesota’s best countryside than 
before—covers 60% more of the prosperous 
Red River Valley’s families than before! 
Even before building this tremendous new 
tower, ratings proved that WDAY-TV is the 
hottest thing in the Valley. Now they’re better 
and better, and for greater and greater distances! 




















































ARB — December, 1957 
SHARE OF AUDIENCE 


























Metropolitan Area 
WDAY-TV 

9:00 A.M.— 6:00 P.M. 

Monday - Friday 77.2 
6:00 P.M.— 10:00 P.M. 

Sunday - Saturday 74.1 
10:00 P.M. — Midnight 

Sunday - Saturday 81.1 





Ask PGW for latest figures—not yet available 
when this Yearbook goes to press! 


WDAY-TV 


FARGO, N. D. @ CHANNEL 6 
Affilated with NBC 








PETERS, GRIFFIN, WOODWARD, Ine, 
Exclusive National Representatives 


-_ 
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'NBC-TV’S BILLINGS 
UPPED BY $500,000 


More than $500,000 in gross bill- 
| imgs was obtained this week by 
| NBC-TV as a result of new orders 
land a major renewal from three 
| advertisers. 

General Electric Co. for its 
|Lamp Division, via BBD&O. 
ordered participations on “Today” 
| starting Sept. 16, and also par- 
|ticipations on “The Jack Paar 
| Show” starting Sept. 24. 

Keystone Camera Co., through 
Bresnick Co., bought participations 
on “Today” starting in November. 
Burlington Ribbon Mills, for its 
Christmas wrappings, through S. R. 
Leon and Co., ordered participa- 
tions on the Paar show starting 
Nov. 27. 

Renewal biz came from Evinrude 
Motors for participations on “To- 
day” starting in February. 

— 


Pricine TV 
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followed the pattern of network 
radio before it—pacting sponsors 
to shows on a firm 39-week, 26- 
week and more latterly 13-week 
basis. As tv grew bigger and big- 
ger, cost of programming and time 
became more and more exorbitant. 

But there is now evidence that, 
although the traditional longterm 
pattern is obviously the more de- 
sirable, the networks have come to 
grips with the facts of tv life and 
are beginning to incept the era of 
“bits & pieces” sponsorship, per- 
mitting advertisers to climb abroad 
still unsold network shows even 
for a onetime exposure, just as 
national advertisers are in and out 
of newspaper display ads. As such 
it opens up new sponsorship vistas 
for the networks, for no ionger 
need a client come across with 
$2,500,000. If he’s got $75,000 or a 
$100,000 he can ride with a coast- 
to-coast entry C.O.D. and no ques- 
tions asked. You no longer have to 
be Procter & Gamble, Lever Bros., 
General Motors or Ford to ride 
with a nighttime tv entry. : 

Actually the formula is not new. 
The magazine concept dates back 
several years, as initiated by NBC- 
TV for its “Today,” “Tonight” and 
erstwhile “Home” ~ shows. But 
never before has tv profferred suck 
an invitation for prime (§ to 10:30) 
evening =Rours. Within the past 
fortnight tas detailed in last week's 
Variety) NBC opened its bracé of 
new entries, “Ellery Queen” and 
“Cimarron City,” aleng - with 
“Dragnet,” to Bell & Howell for 
two half-hour one-shot sponsorship 
deais. Similarly CBS is taking on 
all comers, as witness the net- 
work's acceptance of orders from 
Ford Trucks for a one-time, one- 
third sponsorship on “Perry 
Mason” during the month of Oc- 
tober; Mutual of Omaha signing 
to bankroll the show on two nights 
during the fall, and Prestone’s bid 
for a single night sponsorship. 

In terms of network program- 
ming, it’s perhaps the most radical 
switchover to date in adapting the 
medium to the shifting trends in 
the nation’s economy. 
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ELLIOT SILVERSTEIN 






































Director 
“SUSPICION” and “THE INVESTIGATOR” - 
7 FOR NBC-TV 
Director : 
hs HAGGIS BAGGIS 
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Major Advances In News 





=a Continued from page 47 


minutes than the best newswriter| Americans closer than they had 
or commentator could say in an/| ever been before to the mud- 


hour.” 
TV news got its first big chance|the frontline fighter. 


to show its stuff in the Korean| such a good job, McAndrew points 


NBC cameramen, 
ing the brothers Gene and Charlie 


War. 


slogging, grenade-dodging life of 
They did 


includ-| out, that they obscured some of 


Jones, followed the war up and of the time. 


down the peninsula and brought 





One limitation was In the dead- 





the limitations of tv news shows/then run through a projector be- 


lines, which locked up scripts as;thrown out minutes before air time. 
much as an hour before airtime.|“‘NBC News,” the evening news-| 





Today, on NBC newscasts, the only | cast with Chet Huntley and David | 


deadline is at the moment a show 
signs off. 


filled in with 


opments while they are on the air. | 


'sian satellite. 


quently rushed 
, . og, ~s 
while a newscast is on the air, | papers. 


fore the show signs off. 


Brinkley, got the first report of 
Commentators often | Sputnik I only 15 minutes before 
go before the cameras with up to the flash of the on-the-air signal. 
25% of their scripts a blank—to be |The whole script was junked and 
last-minute devel-|a new one built around the Rus- 
“We had to work 
Film of late-breaking news is fre-| fast,” says producer Reuven Frank, 
through NBC’s| “but we looked better on that story 
unique “Jiffy” processing machines|than many of the next morning's 


only to speed but to quality of} 





One factor that has added not | 


Sometimes an entire script is| coverage is the technical revolu-| 
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Widest Covera@e in the Nation’s 
13th television market! 


First by a good margin, WFBM-TV dominates all 
other stations in Mid-Indiana both in total coverage 
and market penetration— measured by Neilsen Coverage 
Study No. 3, Spring 1958. 


where else... 

—will you find satellite markets that are 33° richer 
and 50°, bigger than the metropolitan trading zone 
itself ? 

— does a central market exert such an economic pull on 
so many specific areas that are retail trading centers 
in their own right ? 

— do you find such a widespread marketing area covered 
from one central point. . . and by WFBM-TY! 

—can you buy just one station with no overlapping 
penetration by basic affiliates of the same network ? 


only here —where WFBM-TV is first in Mid- 
Indiana— can you buy more honest market penetration, 
more consumer influence, for fewer dollars expended 
than anywhere else. Now it will pay you to take another 
longer, better look! We are proud of our current ARB. 


The Nation’s 13th Television Market 


...With the only basic NBC coverage 
of 760,000 TV set owning families, 





‘@ , Indianapolis itself —Major retail 


area for 18 richer-than-average counties. 1,000,000 pop- 


ulation — 350,600 families with 90% television ownership! 
yr * fh 
“o” IF Satellites —Each a recognized 


marketing area—and well within WFBM-TV’s basic 
area of influence. Includes Marion +« Anderson «+ 
Muncie + Bloomington « Vincennes « Terre Haute 
* Danville, Illinois « Lafayette « Peru « Logansport 
¢ Kokomo. 


Represented Nationally by the KATZ Agency 


BASIC NBC- 
TV AFFILIATE 











tion in tv news film. The camera- 
man of only 10 years ago, sur- 
rounded with heavy, bulky sound 
and lighting equipment, would 
have been amazed to see today’s 
cameraman with nothing but a 
camera and a sound recorder 
smaller than a lunch box. With 
these he ean pick up any sound 
with perfect fidelity, whether it’s 
the rustle of documents or the 
roar of a missile. With film five 
times as “fast” as a decade ago, 
he can shoot pictures in any nor- 
mally lighted interior. ‘“Nowa- 
days,” says one NBC cameraman, 
Frank Costello wouldn't need those 
sunglasses he used to wear in the 
hearings rooms.” 

A decade ago it was common 
practice to use news film two or 
three days after the event. Today, 
with NBC's “Jiffy” processors — 
the only such portable machines in 
existence—film can be processed 
ir 15 minutes. During recent UN 
sessions, film of the Security Coun- 
cil, shot at 6 p.m., was on the air 
at 6:45. NBC News uses no film 
older than 24 hours, unless it 
comes from correspondents farther 
east than Turkey or farther west 
than Japan. The 24-hour limit will 
be cut roughly in half over the 
next few months as jet liners take 
over more and more of the world’s 
air routes. 

Commentators, meanwhile, have 
been making some changes of their 
own. NBC men have moved away 
from the “voice-in-the-well” deli- 
very popular in te Thirties and 
Forties toward a more conversa- 
tional tone. Experienced newsmen 
like Huntley and Brinkley, more- 
over, have brought to their news- 
casts a dash of wit and some hefty 
chunks of interpretive reporting. 
“They take their jobs seriously,” 
says producer Frank, “without tak- 
ing themselves too seriously.” 

This new breed of commentator 
is no desk-bound newsman tearing 
his script from a wire service news- 
printer. Huntley and Brinkley for 
instance, write and edit much of 
their own copy and travel to Al- 
geria or Lebanon or Brussels 
whenever they feel that an on-the- 
spot look is called for. They take 
along not only cameramen but 
directors and other specialists 
needed to assure top production. 
This team-work contrasts with the 
lone cameraman who once covered 
the most complex stories single- 
handedly. It also marks an ad- 
vance over the older news shows 
which sometimes did move, say, 
to Chicago for a week—but with an 
eye on the local rating rather than 
the local news. 

The bigness and speed built into 
NBC News over the past 10 years 
add up to a highly flexible opera- 
tion—one that can mobilize a large 
news force at a moment's notice 
and concentrate it on a single big 
event. During the mideast flareup 
NBC News poured its manpower 
and facilities into the story and in 
one four-day period alone devoted 
18 hours and 55 minutes of net- 
work time to telecasting develop- 
ments. This coverage, the most 
extensive ever given by tv to an 
unscheduled news event, required 
preemption of 30 regular network 
shows. The scope and quality of 
the effort, unthinkable 10 years 
ago, won high critical marks for 
the network and its news staff. 

“In order to keep pace with the 
news,” wrote one critic, “both 
NBC and CBS in varying degrees 
‘cleaned the board’ of commercial 
shows when necessary. In this in- 
stance NBC displayed greater ori- 
ginal initiative . . . NBC is on its 
toes and manifestly now has the 
encouragement and support of top 
management.” 
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“,.. Our proudest possession” 


Like a rare and treasured oil painting . . . 
or a precious parchment bearing a price- 
less signature . . . the “sign of the chimes” 
has long been a proud signature on all 
WNEM-TV screens in Eastern Michigan. 
We congratulate the men of imagina- 
tion who charted the course of NBC- 
TV's first decade 
. . . and extend 
warmest best 
wishes for a fu- 
ture filled with 
equally spectacu- 
lar growth. 

































































WNEM-TV 


NATIONAL SALES OFFICES 
FLINT STUDIOS 
BISHOP AIRPORT, FLINT, MICHIGAN 


OPERATIONS OFFICES 
SAGINAW-BAY CITY STUDIOS 
$700 BECKER RD., SAGINAW, MICHIGAN 











Congratulations 


from the 


For originating, planning and producing a fall and 
winter television schedule that will attract more 
viewers than ever before. 


“WTMJ-TV 


The Milwaukee Journal 
Station 


FIRST—in television in Wis- 
consin. 


FIRST—in color television 
in Wisconsin. 


FIRST—in popularity of 
television programs... with 
more viewers tuned to chan- 
nel 4 most of the time, than 
any other Wisconsin station. 


FIRST—in results for adver- 
tisers covering the Wiscon- 
sin market. More adver- 
tisers select WTMJ-TV than 
any other Wisconsin station. 





“NBC 


The National Broadcasting 
Co. 


FIRST—in television in the 
U.S.A. 


FIRST—in color television 
in the U.S.A. 


FIRST—in popularity of 
network competitive pro- 
grams. 


FIRST—in results for adver- 
tisers covering the country- 
wide market... with more 
advertisers selecting NBC 
than any other network. 
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Royal Deplores Intolerants 





and extraordinary and not subject 
to certain legal situations”. Be- 
cause show business is made up of 
so many intangibles actors, writers 
and associated talents cannot be 
regimented or charted. Young chil- 
dren watching tv frequently turn 
to another channel when they see 
someone who does not possess the 
spark. The kiddies cannot explain 
why, but they are nearly always 
right. History tells us that the 
month preceding a new season of 
opera, ballet or drama there were 
always cries of doldrum and fear 
of artistic disaster, but before the 
new season would be many nights 


Continued from page 34 





old some new prima donna had 
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created a furor, or a dramatist or 
a beautiful ballernia. Our tele- 
vision is a real conversation piece 
for everyone. 

As the technical side of tele- 
vision improves with even greater 
color—larger screens and even 
more sensitive high fidelity sound 
—the quality of the programs must 
keep pace in the overall develop- 
ment of the art. The technicans 
will make it possible to pick up 
programs from all over the world 
—this naturally gives impetus for 
more exciting programming. So 
many fantastic things happen to- 
day in science that predictions are 
commonplace and suffice to know 

SS NN 





that television’s town hall will 
bring into our homes all the great 
artists of the world and they will 
mingle with the thoughts of the 
greatest philosophers and outstand- 
ing doctors to impart their latest 
discoveries for longer life and the 
leaders of education to make our 
minds and hearts much happier. 

It is rumored that the best en- 
gineering minds of M.I.T. are to 
be engaged as experts in trying to 
establish proper proportions on 
billing for “the crawl.” To the un- 
initiated, the crawl is that moving 
credit list after every program tell- 
ing all and sundry who had any- 
thing to do with the show. At the 
present rate of increase in name 
identity, we can expect to see the 
star’s barber and manicurist men- 
tioned in the very near future. 
Not satisfied with a finish crawl 


credit, many of the stars are re- 
TTT 
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and WRCA-TV for 


questing, even demanding, crawl 
credits before the shows as well. 
The credit crawls are being abused 
and so is the unwarranted cemands 
for “bill’ng.” While it is true that 
billing is important in the life of an 
artist, it is equally true that this 
situation can get out of hand and 
that is the situation at present. 
Guest stars on many shows not only 
insist on “important” billing, but 
also have deals for mention of 
their new record albums selling 
more than a million, their new pic- 
tures or their new Broadway ap- 
pearances. 


[+ Abusing Freedom “] 


While talent feels that they are 
more important than the operators, 
they try to run the business and 
that means trouble—serious trou- 
ble. This leads to the interesting 
problem of how much freedom 
should be given artists with an 
open mike. There are many artists 
who respect their responsibility of 
a free, uncontrolled “mike,” but 
there are others who take danger- 
ous liberties. High ratings are 
sought by all shows and controversy 
frequently will cause an increase in 
ratings. Competition causes one 
artist to “out shock” the other. 











such overreaching for shock effect 
and help protect the industry that 
is paying so well. 

We have witnessed the new era 
of stars becoming directors and 
producers of their own shows and 
this has not always achieved the 
anticipated results. When the rat- 
ings fell and the critics showed 
their displeasure, the producer, di- 
rector stars have become arrogant 
and intolerable to other members 
of the casts and to the audience. 
Intelligence is necessary to handle 
big monies and the tremendous 
impact of public adulation. 

How far can television go with 
standup gag comedians in casual 
clothes. There is an obvious lack 
of character comedians. There is 
no delineation of national or hu- 
man interest characters, because 
it is unlikely they would be ac- 
cepted by different racial groups. 
Because of this the comics have 
been limited in scope. Character- 
izations are an important part of 
theatre and creative makeup has al- 
ways been an exciting part of the 
drama and seldom do we see any 
on television. Peter Ustinoff 
startled the tv audiences with a re- 


markable makeup achievement as 
Seemann 


Artists should see the folly of | 


Dr. Jonson on “Omnibus” and the 
all critics were jubliant. 

The development of a comedian 
takes a long time. Bob Hope, 
Groucho Marx, Jack Benny and 
other old-pros have been studying 
comedy for a leng period. The 
overnight comic successes seldom 
have long careers. Many pass away 
at the demise of their first rou- 
tine. The real pros are those who 
put a lot of hard work into their 
careers of making people laugh. 
When a youngster looks as if they 
have the requisites for success they 
should be helped. 


Broadway had Ziegfeld to pro- 
vide glamor and Sam Goldwyn had 
his Goldwyn girls in Hollywood, 
but it has remained for a soap com- 
mercial to‘ give television a sock 
glamor epic. If I may be pardoned 
for inserting a plug, I feel the girls 
and boys on Zest have added just 
that to the s.a. hungry ty screens. 
Taste is a requisite for programs 
and occasionally this is over- 
looked. Commercials have im- 
proved tremendously, but there are 
always the few who wish to get an 
edge—to be bold and blatant. 
“Give them the shock treatment,” 
is their motto and in this objec- 
tive they succeed. Some of the out- 
put is silly arti stupid. Perhaps it 
sells products and that is what 
matters. Even with the excellent 
;commercials there is a problem 
|when their show finishes on one 
| low key and crash—the commer- 
|cial crashes forth with a bang. 

There are those who would have 
us believe that there is something 
|mysterious about television and 
|}how programs should be produced 
|for advertising purposes. This is 
absurd. There was nothing mys- 
terious about Al Jolson nor is Mary 
Martin as Peter Pan a lady of mys- 
|tery. Television is a new stage and 
the problem, not a great one, is 
adjusting basic principles to the 
new climate (there it is again). 

Looking forward to a new sea- 
son has not been a new experience 
for me—it is always exciting. The 
uncertainty of forthcoming events 
poses a spirit of gambling. It is 
my wish to make a small wager 
that before the next Summer 
comes around there will be many 
great shows—some anticipated and 
expected and numerous surprises. 
P.S.—Most certainly there will be 
a few clinkers. A dud show can be 
interesting even if not entertaining. 
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‘BE MY (HIGH-PRICED) GUEST’ 





The Old & The New 


With the departure of Tom Loeb from NBC to head Roncom 
Productions (Perry Como enterprises), it marks the very last of 
the Pat Weaver program team in ’55-56. The then-&-now '55-'56 


picture vs. 


the programming administrative ‘ 


‘Bob & Bob” setup 


of today, and what the old gang is now doing, can be gleaned from 


the following: 


1955 - 


Then 
Tom McAvity 
Dick Pinkham 


Exec. V.P., Programming 
V.P., Dir. of Programming 


1956 

Now 
V.P., McCann-Erickson 
V.P., Ted Bates 


Mike Dann V.P., Dir. of Specials V.P., CBS 

Mort Werner V.P., Director of Daytime  V-P., Kaiser 

Jerry Chester Manager of Daytime V.P., ABC 

Nat Wolff Director, Program Develop. Partner, Don Sharpe Ent. 
Tom Loeb Manager of Programming Pres., Roncom 

Fred Wile V.P., West Coast Consultant 


1958 - 1959 


Robert Lewine 
Alan Courtney 
Cary Lindemann 
David Tebet 
Herb Sussan 
Alan Livingston 








V.P., Programming 
Director of Nighttime 
Director of Daytime 
General Program Executive 
Director of Specials 

V. P., West Coast 





3 TV Webs Unite on 90-Min. Yule 


Spec for 


Frankfurt, Sept. 9. 

For the first time, American 
servicemen stationed throughout 
the world will be dished up their 
very own “Christmas Spectacular” 
—a 90-minute filmed variety show 
being made especially for the 
military men, and due for Christ- 
mas release. 

A most unusual aspect in these 


days of troubled union times is} 


that for the first time in history, 
all the talent and craft unions 
whose members are involved in 
this production have agreed to let 
their members contribute their 
services without pay. 

ABC, CBS and NBC television 
networks will do the actual filming, 
providing studio, stage and camera 
crews. 

About 150 leading television and 
film stars are expected to take 

art in this “Christmas Spectacu- 
ar,” according to word received 
here. Entertainers like Bob Hope, 
Jack Benny, Dinah Shore and 
Danny Kaye, who have been most 
generous in donating their holiday 
time previously to entertain ser- 
vicemen overseas, are expected to 
articipate. President Eisenhower 
as been asked to add his special 
Christmas message to servicemen. 

The films will be presented on 
both television and motion picture 
screens abroad. Servicemen sta- 
tioned in Germany, for instance, 
will probably be able to view them 
on the two Air Force tv stations 
here, in Ramstein and Spangda- 
hiem, and also see them at their 
local base theaters. 

Film is being directed by 
Michael Kidd, with Alan Handley 
as producer and Sylvia Fine co- 
producer. Jerome Coray, director 
of the USO entertainment branch, 
is overall project coordinator. It 
has already started shooting in 
both Hollywood and New York. 

Distribution wil) start Dec. 7, 
with 150 35m prints and 550 16m 
prints. 


As Far As Directors 
Are Concerned, ‘Sunrise 
Semester’ Com’! Entry 


An arbitration ruled that the 
the reruns of “Sunrise Semester” 
are commercial and not loss-leader 
public service programming, and 
therefore tv directors are entitled 
to commercial replay fees from 
syndication of the WCBS-TV, N.Y., 
program. Issue was between CBS, 
which owns the station and is syn- 
dicating the series, and the Radio 
& Television Directors Guild. 

Kinescopes being syndicated have 
N.Y.U. professor Floyd Zulli fron- 
ting a course in comparative liter- 
ature. Guild pointed out that from 
the very beginning directors were 
instructed to make provision for 
future blurbs and that syndication 
of the WCBS for-college-credit- 
course was planned from the start. 
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SCHALFER’S SHUTTLE 


Four-Way Directorial Spread On 
NBC, CBS Showcases 








George Schaefer will be one of 
the busiest directors in tv this fall 
with four major programs on his 
schedule from Sept. 22 to Dec. 9 
This week he starts rehearsing the 
“Harvey” show for CBS-TV airing 
jon Sept, 22. 

On Oct. 13 he'll be back at NBC 
to produce the Hallmark produc- 
tion of “Johnny Belinda” with 
Julie Harris in the lead and stage 
“Kiss Me Kate” with Alfred Drake 





} 


mark slot Nov. 20. 

Schaefer returns to CBS on Dec. 
9 to direct the Richard Adler mu- 
sical, “Gift of the Magi,” based on 
the O’Henry story. He'll also stage 
Hallmark's Feb. 5 production, yet 
to be chosen, and repeat his pro- 
ducing- directing assignment of 
“Green Pastures” next March 23. 


Chi WBBM’s Fat 
Falstaff’ Billings 
In Bank Splurge, 


Chicago, Sept. 
Chicago Title and Trust Co. 
which for a number of years had 
sponsored weekly telecasts of the 
Chi Symphony Orchestra on WGN- 
TV, this fall will bank a sizable 
chunk of ‘its annual ad budget on 
a single longhair special—on radio. 
Local insurance-investment firm is 
underwriting a four and a half 
hour WBBM broadcast of Lyric 
Opera's opening night on Oct. 10, 
including the entire performance 
of “Falstaff” by a cast which 
numbers such stars as Renata Te- 
baldi, Tito Gobbi, Giulietta Simio- 

(Continued on page 130) 


INDIE TV SERVES 397, 
OF ALL BRIT. HOMES 


London, Sept. 9. 

With the addition of the new 
commercial tv outlet, Seuthern 
Television, to the web serving 
181,000 homes, Television Audi- 
ence Measurement states that the 
number of indie tv homes in 
Britain has increased to 6.040,000 








country. 

In its area breakdown, TAM re- 
ports that the number of homes 
able to receive the independent 





channel are: London, 1,976,000; 
Midlands, 1,086,000; North, 2,045,- 
000, Scotland, 432,000; and South 


Wales and the West of England, 
388,000. 


and Patricia Morrison in the Hall- | 





—39% of all the homes in the, 





OFFER 106 BUT 
NOT ENUF NAMES 


Talent agencies are again facing 
their annual problem of keeping 
all the shows supplied with as 
many top names as possible. This 
year, the regular antes have been 
upped, but the number of head- 
liners eligible to get the top sums 
are as scarce as ever. 

For example, the Dinah Shore 
show has been authorized to pay 
as high as $10,000 per guest stint. 
However, it’s doubtful that she'll 
be able to get a large quota of top- 
pers who can command that kind 
of coin. The average top expendi- 
ture this year will be around 
$7,500, with the lows going to Ten- 
nessee Ernie Ford and the “Hit 
Parade” which will be trying to get 
along with a $2,500 ceiling. 

From New York, the variety 
shows buying guests will include 
Patti Paige, Ed Sullivan and Steve 
Allen, per usual; Perry Como, the 


Arthur Murray Show, Garry 
Moore, Pat Boone, and Arthur 
Godfrey. Coast emanations will in- 


clude Dinah Shore, George Gobel, 
Eddie Fisher and Milton Berle. 

Of course, the specials are an- 
other matter entirely, and do not 
figure into regular calcu!a‘ions. 
Ceiling on these layouts hasn’t yet 
been sighted, and can easily reach 
into six figures. An addition this 
year will be the inclusion of guests 
on the Phil Silvers Show, a filmed 
venture. Silvers is taking no 
chances and will have a bit of 
heavier name artillery in order to 
maintain the ratings. 

The battle for clearances this 


| season has diminished inasmuch as 


there are generally no quarrels 
with an exclusive of three weeks 
prior to the show and eight days 
afterward. The agencies are re- 
portedly happy to maintain this 
spacing inasmuch as guests can 
wear themselves thin. 

Another problem this year con- 
tinues to be inter-changeabilities. 
The networks and agencies are 
fearful that headliners appearing 
on shows other than their own, 
tend to wear themselves out. Fre- 
quently, there’s a carelessness 
about material on these exchanges. 
While nobody likes this routine, 
continued scarcity of top names 
makes such practice mandatory. 

Some opening guest lineups have 
been set. Included are Louis Jour- 
dain, Gwen Verdon and Art Car- 
ney on the Dinah Shore Show: 
Robert Preston on Perry Como and 
Jackie Cooper on Arthur Godfrey. 

The major complaint by show 
producers and agencies alike is the 
stock company nature of the ap- 


|pearances. By the time midseason 
;comes around, most of the eligibles 


have done at least one shot, and 
new faces aren't coming along rap- 
idly enough to freshen up the guest 
shot facade. 


‘OTHER CBS INCENTIVES’ 
EXCEED XMAS BONUS 


The one-week Christmas bonus 
for CBS-TV and CBS Radio em- 
ployees is out, as of this year. 
Workers were notified last Friday 
(5) via official memoes from Louis 


Cowan, prexy of CBS-TV, and 
Arthur Hull Hayes, prexy of CBS 
Radio to that effect. 

Memo went on to say that after 
reviewing all factors it was the 
company’s decision that “more sub- 
stantial and less spasmodic incen- 
tives work out best for all con- 
cerned.” 

CBS management, it pointed out, 
has in the past few years enkanced 
its employee programs with “sub- 
stantially increased wage and sal- 
ary scales, liberalized vacation and 
sick leave policies, and improved 
pension and insurance programs.” 





It also said that in the last seven | 


years its general wage and salary 
increased at a far greater rate than 
the rise in the cost of living. 








CALLEY EXITS JAFFE 
FOR BATES AGENCY 


John Calley, veepece in charge 
of the New York office ef Henry 
Jaffe, is slated to leave the Jaffe 
organization to join Ted Bates as 
director of program development. 

Dan Lounsbery, executive pro- 
ducer on the AT&T shows, is ex- 
pected to be named to head up the 
New York office of Jaffe. 

Calley, who before coming to 
New York was West Coast head of 
production for Jaffe, joins Bates on 
|Sept. 29 taking over the position 
\left open when Jerry Chester left 
the agency to head up ABC-TV’'s 
daytime operation. 


CBS ‘Pursuit’ To 
Rotate Producers; 
Felton Sets hides 


Hollywood, Sept. 








CBS-TV entry for the fall, starting 
Oct. 15, the network is extending 
the practice of using two or more 
producers on the show, an operat- 
ing idea that started with “Studio 
One” and is slated for “Playhouse 
90” this season. 

Web has named Norman Felton 
exec producer on “Pursuit,” and 
he’s tapped Charles Russell, who 
did the original pilot, and Eva 
Wolas, ex-“Climax” and “Play- 
house 90” film producer, to alter- 
nate as principal producers of the 


whodunit. However, Julian Cla- 
man and Peter Koriner (latter 
made his producer debut on 


“Studio One” this summer) may 
also take on a few shows in the 
series. 

“Pursuit” will be all-tape, and 
will be done in advance of airdate. 
Felton is planning to tape the 
shows on Sunday, three days 
ahead of airtime, but a la vidpix, 
also hopes to start taping two 
weeks ahead of time in order to 
build up a backlog of properties. 

With Russell and Miss Wolas to 
alternate in cycles of four shows 
each, former has set directors for 
the first quartet of shows. They 
are Herb Hirschmann (who'll also 
act as associate producer under 
Herb Brodkin on “Piayhouse 90”), 
Buzz Kulik, Paul Nickell and David 
Greene. Bill Nutt has been set as 
script editor for Russell and Del 
Reisman ditto for Miss Wolas. 

Already set as properties are 
“The Vengeance,” an original by 
Adrian Spies; “Free Ride,” adapted 
by Don Sanford from a story by 
James Fox; “The Road to Ronde,” 
adapted by Sanford from a Robert 
Standish story; “The Dark Cloud,” 
a Charles S. Gardner story adapted 
by Joseph Landon; and “Lost 
Girl,” story by Steve Fisher and 
adaptation by Jerome Ross. 


1] BANKROLLERS FOR 
DISNEY AFT. SEGS 


More than three-fourths of the 
Monday-through-Friday Walt Dis- 
ney 5:30-6 p.m. strip on ABC-TV 
is sold, with the inking of Procter 
& Gamble for a weekly segment. 
New sale puts the network in a 
slightly better sales position than 
it achieved throughout all last 








With “Pursuit” now ai as a/ 
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\CBS-TV's $16,000,000 Windfall 
On News & Public Affairs Sellout; 
‘Small World’ Now in Sponsor Bag 


> 


CBS-TV this week cracked the 
tough-to-sell area of programming 
by posting an SRO status on its 
news-public affairs shows. Actually 
this is one for the books since it's 
been some years since network tv 
has been able to boast of such an 
accomplishment. All told the CBS- 
TV sales represent $16,000,000 in 
annual billings. 

Even the new Ed Murrow-Fred 
Friendly “Small World,” which 
goes into the Sunday at 6 segment 
this fall, is in the sponsor bag wtih 
a two-way ride by Renault (French 
automakers) and Olin Mathison 
splitting the seasonal tab. 

Here's the scorecard: Four “ 
quest” shows have been sold to 
Monsanto. The “Twentieth Cen- 
tury” Sunday series is being car- 
ried by Prudential (some as last 
year). The Doug Edwards cross- 
the-board 7:15 to 7:30 news is 
sold out with a flock of partici- 
pating sponsors: Parliament Cigs, 
DuPont, Carter Products, Ameri- 
can Home Products, General Foods 


Con- 


|} and Goodyear. 


Factor, CBS believes is the in- 
| creased world tensions with the 
resultant upbeat in news interest, 
whether delivered straight (a la 
Edwards) or translated into pub- 
affaris shows. 





Tennis Matches Raise 
Havoc With Weekend 
Shows; Trenkler Hurt 


Both Gulch Pass and the Volga 
River were cut off the video lanes 
last Saturday (6) and Sunday (7) 
respectively by the tennis matches 
at Forest Hills. 

Anastas I. Mikoyan, Soviet first 
deputy minister, slated to appear 
in the filmed interview at 5:30 p.m. 
on NBC-TV's “Youth Wants to 
Know” was cancelled out because 
of the Ashley Cooper-Malcom An- 
derson encounter in the tennis 
championship match. The _ inter- 
view, as a result, won't be seen 
until next Sunday (14). It is one 
in a series of five shows on con- 
secutive Sundays with Soviet chief- 
tains and is part of an exchange 
of tv programs between the U. S. 
and U.S.S.R. 

Gotham viewers of Westerns also 
suffered at the hands of tennis 
players. The showing of “Johnny 
Guitar” on WRCA-TV Saturday 
afternoon was delayed 12 minutes 
due to the matches and when the 
film finally unfolded an announcer 
explained that a stagecoach had 
been held up. Later the film was 
halted again as a posse crossed the 
plains and at this point an an- 
nouncer hurriedly announced that 
everything eventually would turn 
out well. This break was caused by 
an upcoming five-minute Rhein- 
gold commercial. Management said 
it would repeat the western at a 
later date. 

Freddie Trenkler, clown skater 
of “Ice Capades” at the Garden 
appearing on the Ed Sullivan Show 
over CBS-TV Sunday (7) took a 
fall from a swinging rope and 
injured his shoulder. A svectator 
also was hurt. However, the acci- 
dent was not ebserved by the tv 
audience because the cameres 
swung away when it occured. 
Trenkler returned, however, for a 
bow at curtaintime. 


Atlanta Protests Cue 
Return of ‘Bandstand’ 


Atlanta, Sept. 9. 
Overwhelmed by a flood of let- 





season or the season before on the ters and calls from irate viewers, 


kidstrip. WLW-A, Atlanta, resumed ABC- 

Eleven bankrollers are into the|TV’s “American Bandstand” strip 
half-hour stanza, which three days | last Wednesday (3), after 11 days. 
a week goes under the original| Web 90-minuter had _ been 
title, “Mickey Mouse Club” and on| dropped for the local “Teen-Age 
| Tue ssdays and Thursdays will be| America,” but the switchboard was 
shown as “Walt Disney Adventure | jammed daily with protests against 
| Time.” the change. 
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Madison Ave.'s Offbeat 157, With 
Above & Below Norm List of Clients 


The Madison and Michigan Ave. 
ad agencies which at one time 
banked solely on the giant cor- 
porations to earn their 15% can 
and have drummed up business 
from organizations varying from 
both political parties to religious 
groups with every imaginable out- 
fit tossed in between. 

A random perusal of the agen- 
cies’ client listing would show Kas- 
tor Hilton, Chesley & Clifford beat- 
ing the drums for various Demo- 
cratic Party accounts. Lloyd 
Whitebrook at the agency worked 
on campaigns for Adlai Stevenson, 
Governors Meyner and Leader and 
New York City topper Mayor 
Wagner. BBDO handles the Re- 
publican National Committee. More 
than one critic has taken off on 
the admen for presenting candi- 
dates like products to the con- 
suming public. 

Last week Keyes, Madden & 
Jones was named to handle the 
$1,200,000 a-year billings of the 
Oral Roberts Evangelistic Assn. 
Roberts is not the only man of the 
cloth to retain an agency. 

Nearly every major trade and 
business association has retained 
an ad agency. One of the more 
prominent is the Tea Council 
whose million doliar account is 
handled by Leo Burnett. Not to 
be outdone by the tea faction, the 
Cigar Institute of America has re- 
tained Doherty, Clifford, Steers & 
Shenfield. Allied Florists Assn. 
of Ill. turned its account over to 
Erwin Wasey, Ruthrauff & Ryan. 

Governments wishing to spread 
the good word and lure Americans 
and their accompanying coin also 
have gotten into the act. Doyle 
Dane Bernbach handles the Isreal 
Govt. Tourist Office while Ogilvy, 
Benson & Mather plugs for the 
Commonwealth of Puerto Rico. 
Burke Dowling Adams has the job 
of making the Republic of Panama 
more glamorous. These are but a 
token of the countries which have 
retained agencies. 

Not to be outdone by countries 
outside U. S. soil, the Defense 
Dept. has given its business to 
Dancer-Fitzgerald-Sample. 

A listing of the accounts handled 
by the agencies which are not of 
the corporate structure would 
show that N. W. Ayer handles 300 
schools and camps; BBDO, thé 
Wire Reinforcement Institute; 
Calkins & Holden, the account of 
the New York Stock Exchange; 
Dancer-Fitzgerald-Sample, the ad- 
vertising for the Wine Growers 
Guild; and Cunningham & Walsh 
serves the Advisory Board for Pro- 
motion of Fresh California Barlett 
Pears. 


That WLS & ABC 
Tie Is Up Again 


Chicago, Sept. 9. 

It has come time for the equal 
partners in the 50,000-watt clear- 
channeler, WLS, to decide wheth- 
er the ABC net will buy out Prairie 
Farmer, or vice versa. Each, per 
a merger of several years ago, owns 
10,000 shares of common stock in 
the station, and while it appeared 
in recent weeks that the web might 
exercise its option to buy, the situa- 
tion is now back to status quo. 

A number of changes had been 
made at the station during the past 
month at the metropolitan market 
here. The supposition is that this 
was a dressup to make the station 
more attractive for purchasing by 
ABC. Three announcers were let 
go and were replaced by three new 
ones; Arch Madsen was brought in 
from the East to fill a key exec 
post; and Jim Shoemaker was hired 
as national sales manager. For 
several weeks the station had been 
interviewing candidates for the 
post of program director. 

The moves to restyle the sta- 
tion changed suddenly last week 
when Shoemaker was let go and 
Harold Safford, a member of the 
old regime, was appointed program 
director in addition to his other 
duties. Safford, who created the 
long-running “Dinner Bell” show 
on the station, has for some time 
been exec assistant to general man- 
ager Glenn Snyder. Snyder has 
stated that WLS will continue its 
pitch for the rural trade. 











Rath Lyons Turns Sponser 


Cincinnati, Sept. 9. 

Ruth Lyons, Crosley Broadcast- 
ing Corp.’s ace merchandiser, has 
turned sponsor. But she is contin- 
uing on the air, for her 28th year, 
and will plug and model her own 
creations, Ruth Lyons Autograph 
Dresses. 

For introduction the line of 30 
frocks in misses and half sizes is 
being offered by department stores 
in Ciney, Dayton and Columbus 
and Indianapolis, where Crosley 
stations carry her 50-50 Club video 
weekday show, originating here. 
Dresses are made by Louis Levine 
& Sons Co., NYC. 

Miss Lyons is wearing some of 
her fashions on a tour of Europe 
and will appear in them on return 
to her own show Sept. 22, 


Station Reps 


Di * ° ti 

Station reps, who at one time 
signed nearly any and every radio- 
television station that wanted na- 
tional sales representation, are 
becoming more select and are 
moving into areas of specialization, 
handpicking their clients. 

In the early stages of television, 
the reps would handle almost any 
type of radio-tv station in any 
market but of late the reps proudly 
point to their list and claim that 
they will take on only network 
affiliates, or power stations, or 
indies. 

Adam Young reppery has be- 
come known in the trade as the 
champion of the independent sta- 
tions in radio and tv. The Young 
list of clients numbers only one 
network affiliate and as a result 
the reppery has put on boxing 
gloves to challenge network radio. 
The single network affiliate on the 
Young radio list is KQV, Pit‘z- 
burgh, which is an ABN affiliate 
but carries a little more than an 
hour per day of network program- 
ming. 

Heading the station rep list and 
running neck and neck with the 
Blair reppery is the Katz Agency. 
hile Adam Young’s radio list num- 
bers all but one indie, the Katz 


(Continued on page 128) 











Timex Bays Lewis 


Timex has purchased one-half of 
two Jerry Lewis specials on NBC- 
TV. First one will be Sunday, Oct. 
18 from 9 to 10 p.m. and second is 
slated for Wednesday, Deo, 10 at 
same time. 

Watchmaker also bought one- 
half of the Dean Martin special on 
Saturday, Nov. 22 from 9 to 10 


KNXT Makes Hay 
With Option Time 


Hollywood, Sept. 9. 

KNXT, the CBS-TV o&o here, 
lost no time in taking advantage 
of the web's return of the Tuesday 
and Wednesday 7:30 to 8 p.m. time 
slots to the affiliates. KNXT im- 
mediately grabbed off the Kellogg 
spot plum, the new “Huckleberry 
Hound” cartoon series, for the 
Tuesday slot, and sold “Burns & 
Allen” returns to S&W Fine Foods 
for the Wednesday period. (Both 
time slots in the west are 6:30-7 
Pacific time.) 

“Hound” animated series has 
been placed in some 170 markets 
by the Leo Burnett agency, and 
the KNXT deal was quite a coup, 
in light of the fact that Kellogg’s 
other three spot-booked shows, 
“Woody Woodpecker,” “Wild Bill 
Hickok” and “Superman,” all re- 
run stanzas, were given to KABC- 
TV, the ABC o&o here. 


Colgate Agrees To 


‘ ’ 
Penalty Payment 
TL: ’ 
If ‘Thin Man’ Axed 
Hollywood, Sept. 9. 

Colgate has agreed to make a 
“penalty payment” if it doesn’t re- 
new Metro TV’s “The Thin Man” 
series on NBC-TV after 13 vidfilms, 
and under terms of Peter Lawford’s 
deal with the studio, he will get a 
chunk of such coin if the bank- 
roller doesn’t pick up the tab for 
more than 13. 

Lawford’s pact was for a pickup 
of 26, and when Colgate bought 
only 10 more new shows, the stu- 
dio tried to talk him into a deal 
for 10, something he _ refused. 
Sponsor then said it would buy 13, 
and Lawford then came down in 
his demands, to 20. Studio 
threatened to replace both Law- 
ford and his tv wife, Phyllis Kirk, 
but the compromise was finally 
worked out, with Lawford agreeing 
to do 13. 

However, sponsor now has an op- 
tion calling for penalty payments 








if it doesn’t renew after 13, and | 


the coin would be on retroactive 
basis. Lawford will get a piece 
of this loot, if there is no renewal. 











ing to satisfy the WCTU. 


gambling.” 


seen and heard on tv. 





Temperance Gals Gang Up on TV 


Washington, Sept. 9 


It would take a major shakeup of tv programming and advertis- 


Gripes against tv’s present fare were voiced at the 84th conven- 
tion of the National Woman’s Christian Temperance Union here. 
Westerns, cartoons, quiz shows and beer ads drew the complaints. 

Declared Virginia Reum, WCTU’s radio-tv department director: 
“Many of the westerns are not desirable when they show gunplay, 
dance halls and gambling... 
wholesome for children when engaged“in putting tacks in the teach- 
er’s chair (or) tying some one to a railroad track .. .” 

Mrs. Reum turned her back on quiz shows—which already have 
enough problems—because, she said, “from the moment a con- 
testant chooses to leave his winnings and try for more, he is 


Cartoon characters are scarcely 


Another temperance leader, Jean Hansen of Evanston, IIl., in 
another speech said beer commercial are successful—too success- 
ful—as far as children are concerned. She said a three-year-old 
child can tell what brand of beer is on billboards, not because the 
moppet can read, but because of the association of what has been 





Chi TV Stations’ Program Overhaul 
In Hot 58-59 Race for Ist Place 





Longines Back to CBS 


Longines Symphonette with 
Mishel Piastro as conductor is re- 
turning for 11th consecutive season 
on CBS Radio starting Oct. 19. 
Ten-week contract calls for Sunday 
concerts from 12 noon to 1:30 p.m. 

Again, Longines - Wittnaur 
Watch Co. will sponsor venerable 
show with Alan Cartoun as pro- 
ducer-director and Frank Knight 
continuing as announcer. Agency 
lis Victor Bennett & Co. 


‘ABC's Gee-Whiz 
‘Daybreak’ Sales; 
~ Plans to Expand 


| ABC-TV’s new daytime plan, 
“Operation Daybreak,” has sales 








| 
and orders 
|week. Should another sale be 
|made, which, under the web’s day- 
jtime sales pattern, will bring the 
iweb to either 66 or 67 (out of 70) 
quarter-hours sold, still another 
| daytime hour wilt be opened for 
programming. 


| Web is thinking of expanding | 


| “Daybreak” into the 2:30-to-3 spot, 
| bringing the accumulation of new 
programming to four hours a day 
or 80 saleable quarter-hours a 
week. As it is, the 11:30-to-noon 
(Continued on page 126) 
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Cheerfully 


JACK BAILEY 


for 63 quarter-hours a | 


+ Chicago, Sept. 9. 


| The three-network economy is 
making itself severely felt on the 


| station level, taking its toll this 
fall in creative local programming. 
With CBS-TV no longer in com- 
plete dominion of daytime and 
nighttime, the Columbia o&o, 

WBBM-TV, has to proceed in 
| bread-and-butter fashion to main- 
| tain a frontrunning position. Simi- 
| larly, since the other stations—in- 
cluding the indie WGN-TV—are 
all in striking position of the lead, 
| none can afford now to jeopardize 
its rating average with anything 
like a drastic change or a fresh, 
experimental opus for the sake of 
prestige. 

There'll be some changes locally 
for the new semester, but they'll 
all be of the conservative sort. 
Film—in even greater quantity 
than was ‘used last year—looms 
again as the programming staple. 

Biggest casualties will be on 
WBBM-TV, where “Jazz in the 
Round” is being axed for the usual 
/ reason of low ratings and no spon- 
sor, and where the 10:30 p.m. strip 
of John Harrington news, Jerry 
Dunphy sports, and Iry Kupcinet 
interview gives way to an earlier 
Starting feature film. The jaz 
show was a summertime experi- 
ment that proved an immense 
critical success, as local shows go, 
but which, apparently, had only 
prestige value. Replacing it at 
| 6:30 p.m. on Wednesdays will be 
reruns of “Burns and Allen,” fig- 
ured to be stronger competition to 
NBC-TV's “Wagon Train” and 
ABC-TV’s Lawrence Welk “Plym- 
outh Show” than the jazz opus. 

Dropping of the Harrington- 
Kup-Dunphy omnibus should in- 

(Continued on page 126) 


Leder In Search 
Of A Fall Format 


WOR-TV's, N. Y., new manage- 
ment helmed by Robert Leder, is 
scrambling to come up with a fall 
programming format. 

Leder took over from Gordon 
Gray at a time when sponsors are 
putting their coin locally on the 
new season. WOR-TV finds itself 
at a disadvantage with Its fall pro- 
gramming not firmed up at this 
stage—when new life (and some 
hefty coin) hag been injected into 
the four indies in the seven-station 
market, 

Two of the indies the past year 
have undergone a change in man- 
agement, WNTA-TV, Newark-N.Y.; 
and WABD, soon to be officially 
called WNEW-TV. 

The competition for the local 
sponsor coin for WOR-TV, when it 
does revamp its schedule, will be 
stronger than it's ever been. That's 
the challenge for Leder and his 
aides. 

One program that is due to re- 
main is “Million Dollar Movie,” 
the multi-showing showcase of 
first-run theatricals. 

In the personnel department, 
consolidation ef the WOR Radio 
and tv operations continue. George 
Brown, news manager of WOR 
Radio, has been named director of 
news and special events for the 
WOR division, which encompasses 
the tv outlet. . 
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~ Networks Cold 


to Sci-Fi Shows 


Hollywood, Sept. 9. 


Despite all the hoopla and seeming controversy over science-fic- 
tion programming, plain fact is that it won’t get off the ground for 
another year, if at all. Out of more than 115 shows on the three- 


network schedules for fall, only 


one of them is a sci-fi entry, “In- 


visible Man,” and that’s stili a sustainer. 

Rest is mostly talk. Ziv was in production on “World of Giants” 
for CBS-TV, but won’t do more than 13 as a result of the web’s in- 
ability to sell the series and yanking it from the fall schedule. 
CBS-TV had done a pilot on “Twilight Zone,” prospective hour- 
long Rod Serling series, but got no place with it and assigned Ser- 
ling to the task of reworking it into a half-hour format. Ray Brad- 
bury, dean of the sci-fi writers, is prepping a series for Kirk Doug- 
las’ Bryna Productions, but that’s still in the preparatory stage. 
And that’s the extent of the sci-fi activity. 


Television's experience with 
volved a parade of blockbusters. 


science-fiction hasn’t exactly in- 
“Tales of Tomorrow” was a mod- 


erately successful longrunner on ABC-TV some years back; ditto 


DuMont’s “Captain Video”; Ziv 
Fiction Theatre,” though it didn 


did okay saleswise with “Science 


*t win any awards with the show. 


There were a couple of other shortlived entries like the syndicated 
“Flash Gordon” and “Rocky Jones.” In the main, however, it was 
the local kidshows with the live spaceman emcee that ruled the 
roost in what has loosely been termed the science-fiction field, and 
so far there’s no indication that anything’s gonna be different. 


Alan Handley’s ‘All-Japanese NBC-TV 
Special in Feb. for Chevy Sponsor 





Tokyo, Sept. 9.+ 


Long-planned ty special featur- 
ing modern Japanese entertain- 
ment moved into high gear after 
a week's 0.0. of local talent by 
NBC-TV_ producer-director Alan 
Handley. Handley was “delighted” 
with what he saw and will recom- 
mend a greenlight on the project 
which is now pencilled for Feb. 1. 
Chevrolet will sponsor. 


Some 15 Japanese performers, 
culled from the cream of the crop, 
will be flown to the U.S. for a week 
of rehearsals and hour-long show. 
Stanza will be interlaced with 
commentary by Shirley MacLaine 
and a male star, tentatively David 
Niven or Robert Cummings. 


For spectacle effects, several 
minutes of filmed pageantry from 
Tokyo stages, including the Koku- 
sai Theatre, will be cut in. But in 
the main, program will be live, 
making it the first time such an 
array of Japanese talent has been 
imported for a single tv shot. 

Long a brainchild in the pro- 
duction incubator of virtual Japan 
resident Steve Parker (Miss Mac- 
Laine’s husband), Handley’s visit 
gave it the needed momentum. 
After a whirlwind tour of night 


clubs, theatres, tv stations and 
rehearsal halls in Tokyo and 
Osaka, he reflected, “As far as 


I’m concerned, I'm delighted. I’m 
very excited about it. The problem 
is to choose which acts out of the 
wealth of material. I can’t see any 
obstacles,” 

Most probable gor date at this 
time are thrush Izumi Yukimura, 
a four-man baseball comedy act, 
a rice-kneading comedy act, a girl 
who plays jazz on a koto, a semi- 
classical dancer and_ rockabilly 
contortionist Misaaki Hirao. Other 
possibilities include _ baritone 
Jimmy Shigeta, and the Crazy Cats, 
a comedy-jazz combo. 

Including network time, the 
show is budgeted at $250,000. It 

(Continued on page 131) 


NBC Cuthack Hits 





Cassidy, Chaplin 


The recent economic retrenche- 
ments at NBC has affected a num- 
ber of news correspondents work- 
ing out of both Gotham and the 
Windy City, 

Scheduled to exit as of next 
January is W. W. Chaplin, veteran 
— wsman who joined NBC in 1943; 

fenry Cassidy, who for the last six 
years was a N.Y, commentator and 
ay leaves Sept. 15 and Jim Hurl- 
ut and Dick Applegate who de- 


parted from the Chicago news staff 
ast week. 


It's reported that some of the 
exiting correspondents will be 
employed from time to time on a 


freelance basis, 








Tex & Jinx’s 18 Clients 


Eighteen sponsors have been 
lined up for the “Tex and Jinx” 
chatter series on WOR Radio, N.Y. 
since their moveover from WRCA 
only four weeks ago. 

Roster includes: Long Island 
Railroad, Rheingold, Little Falls 
Laundry, N.Y. Herald Tribune, 6 
Months Floor Wax, LaRosa, Niagra 
Manufacturing, Saratoga Geyser 
Water, Fels, Foods Plus, Alpo Dog 
Food and Musselman’s Apple 
Sauce. 

Tex & Jinx McCrary have an 
afternoon and evening program, 
| stripped cross the board. 


British TV Battle 


‘For Teenage Aud 
Crops Up Again 


London, Sept. 9. 

That Saturday night battle for 
, the teenage tv audience is back 
|} once more. The BBC still puts its 
| faith in the almost two-years-old 
| “6-5 Special,” but from com- 
merical tv the competition will 
probably be heavier than ever be- 
| fore. Indie tv’s bid for teen tv 
will be a show entitled “Oh Boy,” 
which after a late night try out a 
couple of months ago, had the kids 
clamoring for more. 

The situation is an odd one. 
Producer of “Oh Boy” will be Jack 
Good. It was Good who established 
“6-5” as a hit offering for BBC-TV. 
He knows the formula for a teen- 
age success after experimenting 
for the BBC. His show for com- 
mercial tv will come via ABC-TV 
in a 6 p.m. slot on Saturday’s— 
five minutes before the opposition 
gets under way. 

Good’s formula for his new 
show is non-stop music for 30 











about seven different combos. It’s 
being heralded as “the loudest 
show on tv,” and the programmer's 
are hiring one of Associated Tele- 
Vision’s London studios so that 
the artists won't have an undue 
amount of travelling to do. 
What's the BBC’s answer to his 
apparently formidable compéti- 
tion? Well, firstly it was reported 
that the state web was bowing out 
of the race. It was stated that 
when “Oh Boy” went on the air 
for the first time in the fall sched- 
ules on Sept. 13, the other channel 
would give its offering a new look 
designed to meet the taste of older 
audiences. Rock ‘n’ Roll would be 


would come “melodious orchestras 
and vocalists who can sing.” 





minutes—beat music delivered by | 


out and likewise skiffle, and in| TV 





ROBINSON MAKES 
WITH THE “AGES 


Hubbell Robinson Jr., exec vee- 
pee in charge of programming for 
CBS-TV, makes out quite a case for 
the network in answer to critics 
of the medium that nobody’s doing 
anything to forestall “another tired 
old season in tv.” 

Here’s Robinson’s chapter-&- 
verse recital of “things done” to 
give CBS a “revitalized look” in 
departing from the conventional 
half-hour western-quiz-melodrama 
formula, even though the Nielsen 
and Trendex chips may fall where 
they will: 

(1): The introduction of a brand 
new fullhour variety program (the 
Garry Moore Tuesday night show) 
as the only new network effort of 
its kind for the upcoming semester; 

(2): The new Ed Murrow-Fred 
Friendly “Small World” global con- 
versation pieces for the Sunday 
night at 6 period; 

(3): Instead of permitting “Play- 
house 90” to die of boredom an 
inertia, refurbishing the entire 
season’s schedule on the 90-minute 
Thursday night entry to the ex- 
tent where “each entry has an aura 
of a special about it” and with 
Fred Coe, Herb Brodkin and John 
Housman assuming the produc- 
tion reins; 

(4): Junking the longtime Arthur 
Godfrey “Talent Scouts” show and 
revitalizing the entry with a new 
format; 

(5): Embracing a whole new con- 
cept in drama with the introduc- 
tion of the Monday night hour- 
long “Desilu Playhouse,” partic- 
ularly in the area of 60-minute 
comedy segments; 

(6): The elimination of the old 
and tired “Hit Parade” format and 
the installation of a new form to 
invite early-evening kid & adult 
response; 

(7): A return to the development 
of personalities in daytime tv (in 
contrast to the perpetuation of the 
quiz-serial formats) with the pre- 
miere of the Jimmy Dean show; 

(8): A new hour drama formula 
| for the Wednesday night “Pursuit” 
series. 
| “Who's tired?” concluded Robin- 
son. 








‘UNE ALLYSON ‘NOT 
INTERESTED IN TV’ 


| June Allyson is not interested at 
| this time in a television series and 
| ABC-TV had no right to circulate 
|the story, her show, “Love and 
| June Allyson” had been dropped 
| because of no sponsor interest. 
This denial by Dick Powell, hus- 
band of Miss Allyson, contradicted 
a story appearing in this paper 
last week. 

Said Powell, “she had never 
been offered for tv and further- 
more had no conversations with 
anyone at ABC. She did have an 
offer from Breck (shampoo), cur- 
rent co-sponsor of Shirley Tem- 
ple’s Storybook, but turned it down 
as ‘not interested.’ Last season she 
was paid $50,000 for starring on a 
General Motors spec but just now 
she has no interest whatever in a 
series of her own. Neither she nor 
I have any idea where the series 
title, ‘Love and June Allyson,’ 
came from.” 

Powell added that “one in a 
| family in tv is enough.” 


Publicitv, Exnloitation 
Role for Alvin Slep 


Publicity and exploitation de- 
partments of WRCA and WRCA- 
TV have been merged with Alvin J. 
Slep to head the new unit as man- 
ager of publicity and exploitation. 

John O’Keefe stays on as public- 
ity manager reporting to Slep, who 
was formerly promotion and ex- 
ploitation coordinator for both out- 
lets, Slep, in turn, will report to 
Max E. Buck, director of sales and 
marketing for WRCA and WCRA- 








Slep came to NBC three years 
ago. 
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Quiz Repercussions 


London, Sept. 9. 
Because of allegations that 
some Yank quiz shows are 
framed, Reginald Hipwell has 
withdrawn his offer to sell 
Eastbourne’s 15th century 
manor as a tv quiz prize to an 
American cosmetics firm. 
Hipwell had suggested the 
manor house as a prize, follow- 
ing the storm of Scottish pro- 
test when the firm bought an 
option on the Scottish island 
of Stroma, The option on the 
island was hurriedly dropped. 





‘| It Can't Happen 


Here, Say French 
Re Quiz Scandal 


Paris, Sept. 9. 

Producer of the top French 
video quiz shows opine that the 
recent fixed quizzers in the U.S. 
could not be repeated here. With 
only one web, and six question 
shows, it is pointed out that it 
would be difficult to doctor up one 
of them sans detection, and in 
France, with its limited operation, 
alongside the Yank tv, these shows 
are done as games rather than 
suspense dramas or spectacles. 

Pierre Bellemare, who helms the 
successful “Brains and Brawn” 
show here, maintains that in the 
U.S. these entries are necessary 
or even stopgap shows and have 
to be expanded by finding one 
interesting contestant who can 
keep going and gain audience in- 
terest. In France, with only six 
shows and one channel, this is not 
necessary. No competition exists 
here. 


“One Hundred Francs A Second,” 
opines that the reduced French 
video teams make it unlikely that 
there be any prepared contestants. 
However, he states that all his 
participants are well grilled before- 
hand to know their capabilities, 
but are never given an inkling of 
the questions. Frenchmen are too 
rational, according to Vital, to get 
too worked up over one-man brain- 
trusts. Besides, he feels, most 
Frenchmen think they know as 
much as anybody. 

Pierre Sabbagh, of “The Jack- 
pot,” feels that his show cannot 
be crooked for it is spontaneous 
and the questions gain from the 
various responses of candid candi- 
dates. In France it is kept on a 
game level and thus will rarely 
ever deteriorate into trumped-up 
affairs unless video makes sudden 
set increases and other commercial 
stations are inaugurated. 

Besides, there is a special com- 
mittee that polices all tv quiz 
shows here and, in many cases, a 
rep is present during the planning 
of the shows and in on the opening 
of the questions in special sealed 
envelopes. 





Ivor Novello Tribute 
London, Sept. 9. 

A two-hour tribute to composer- 
actor Ivor Novelio will be aired in 
two parts—the first next Tuesday 
(16) and the second on Sept. 23. 

Taking part in programs will 
be Venessa Lee, Harry Dawson, 
Billie Baker, Iris Villiers, Olive 
Gilbert, Isabel Jeans, Henry Ken- 
dall, Elizabeth Welch, Fred Allen, 
Maidie Andrews, Christopher Has- 
sall and Barry Sinclair. 





Jean-Jacques Vital, who heads | 
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TV Networks Are Saddled With 
A $12,000,000 Bill in Sustaining 
Program Costs on Telepix Alone 


Hollywood, Sept. 9. 

The three television networks 
are entering the '58-’59 season with 
an unprecedented $12,000,000 bill 
in sustaining program costs for 
telefilms alone. That estimate 
doesn’t include live sustainers or 
unsold portions of live shows, but 
is restricted to vidpix, nor does it 
include another $1,500,000 in fin- 
ished product which will serve as 


dust-collectors on the network 
shelves. 
Moreover, the webs may be 


forced into another $2,000,000 or 
so in sustaining vidpix costs if they 
firm up shows now only tentative- 
ly scheduled as fall entries. This 
is conditional on the networks’ or- 
dering fresh product on such ten- 
tative entries for fall as “Jeffer- 
son Drum,” “Colt .45,” “Tomb- 
stone Territory” and “Broken Ar- 
row.” 

Webs are completely on the hook 
with three entries, amounting to a 
sustaining bill aggregating some 
$3,500,000. These are “Northwest 
Passage” and “Cimarron City,” to 
which NBC-TV is committed to 26 
weeks each, and “Invisible Man,” 
for which CBS-TV is on the hook 
for 13. Balance of the $12,000,000 
comprises shows which are only 
partially sold, yet for which the 
webs are contracted to pay full 
price. These are: 

“Dragnet,” “Wagon Train” and 
“Steve Canyon,” all NBC; “Perry 
Mason” and “The Gale Storm 
Show,” both CBS; and “Cheyenne,” 
“Rough Riders,” “Man With a 
Camera” and “Leave It to Beaver,” 
all ABC. Amount of the sustaining 
rap varies with each show in 
amount of sponsorship and length 
of commitment; in the case of 
“Camera,” it’s as little as $275,000, 
in the case of “Perry Mason,” it’s 
an estimated $1,750,000. 

As to that additional $1,500,000 
in shelved product, this consists of 
two CBS-TV shows, “Rawhide” and 
“World of .Giants,” both of which 
have been shelved. “Rawhide” is 
the network’s own package, and it 
has authorized production of at 
least 13, even though the show has 
been shelved. “WOG” is a Ziv en- 
try, with CBS on the hook for 13 
shows. 

Naturally, the networks are 
hopeful that when the final balance 
sheets are tallied, the picture won't 
be quite so black. CBS has every 
expectation of signing additional 


(Continued on page 128) 


Elections Cueing 
TV Probe Hiatus 


Washington, Sept. 9. 

That paramount political urge— 
getting elected—may sidetrack fur- 
ther public tv investigations by 
the House Harris Subcommittee 
until after voting day, Nov. 4. 

Rep. Oren Harris (D-Ark.), the 
subcommittee chairman, is without 
an opponent in his solidly Demo- 
cratic state, and is raring to go with 
more probing. But other members 
of his subcommitiee aren't so lucky 
and want to spend their time win- 
ning votes until election day. 

Harris has called a set of hear- 
ings to begin Sept. 16. They are 
scheduled to start with the Secu- 
rities and Exchange Commission 
and its handling of a couple of Bos- 
ton corporations in which Bernard 
Goldfine is involved. Another SEC 
matter of interest to the subcom- 
mittee staff is connected with 
Crowell-Collier. 

More Federal Communications 
Commission cases will probably b 
taken up next. But Harris wil 
undoubtedly face the problem of 
pressure from itchy subcommittee 
members wanting to leave Wash- 
ington on the first plane. 

The FCC probe may be set aside 
until late November, unless the 
SEC hearings move fast. 
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Syndicated Shows Now Providing 


Some Fancy Copy for National Mags 





For the first time, syndicators + 


are getting national news, pub- 
licity and news breaks in national 
publications in a sizable measure. 

There have been some “freaks” 
of the past, such as the national 
hullabaloo on Liberace, which hit 
all publications, and an occasional 
piece on other syndicated pro- 
grams. 

But in the recent past, there’s 
quite an imposing scorecard. Time 
magazine ran a piece on Ziv’s “Sea 
Hunt”; Newsweek devoted some 
copy to CBS Film Sales “Gray 
Ghost”; TV Guide did a picture 
review of “Sea Hunt” (said it was 
okay when it remained under- 
water) and the same TV Guide did 
recent stories on “Gray Ghost” 
and Gross-Krasne’s “O. Henry” 
series. 

TV Guide, whose circulation fs 
about 6,500,000 nationally in con- 
nection with the “O. Henry” story, 
also tacked off for its readers what 
the syndication biz is all about. 

What all this recognition means 
is that syndication has come of 


age. 

In the past, when the syndica- 
tion flack would attempt to plant 
a story, or picture layout in a na- 
tional publication, he would be met 
by the argument that the syndica- 
tion show is inferior, a “B” pic- 
ture, that the skein isn’t seen by 
enough people, and the national 
publication could not inform its 
readers when and at what station 
the show could be viewed. 

But now with the networks 
adopting “bread and butter” pro- 
gramming, it’s not as easy to say 
which is qualitatively better, i.e. 
“Harbor Command,” or “Adven- 
tures of Scott Island,” one ex- 
ample out of the many that could 
be cited from last season’s roster. 

As to the argument that a syn- 
dicated series isn’t seen by enough 
people to warrant the attention of 
a national publication, CBS Film 
Sales publicity director Jack Se- 
bastian handied that one with TV 
Guide. Sebastian pointed out that 
“Gray Ghost” is seen in 190 cities, 
covering 91.1 of American tv 
homes. He cited the skein’s Pulse 
ratings, breaking it dewn to homes 
and viewers reached. It was after 
this ammunition was sent to TV 
Guide that the mag, which covers 
231 cities in the U. S. with 50 local 
inserts, agreed to run the story on 
Tod Andrews, star of the series. 

A magazine such as TV Guide 
can list the program, time and sta- 
tion, in its insert. Of course, those 
vital statistics remain a problem 
with other national publications, 
but not insurmountable if the syn- 
dicated show is well publicized in 
particular cities. Then, the reader 
can make his or her own correla- 
tion. 

In another branch of syndica- 
tion, that of features, Satevepost 
recently ran an article on the hor- 
ror movie craze on tv, tabulating 
all the stunts in various cities, etc. 
Screen Gems, distriuting the 
“Shock” and “Son of Shock” pack- 
ages was well represented. 


Walt Schwimmer 's 
Offbeat Entries 


Chicago, Sept. 9. 

Walt Schwimmer, tv film pack- 
ager based in Chi, is preparing to 
enlarge hi§ stake in the sports tele- 
film sphere with a pair of offbeat 
entries that are now in the pilot 
stage. One is on horseracing and 
the other on contract bridge, the 
genera! video format of both par- 
alleling Schwimmer’s major shows, 
“All Star Golf’ on the ABC-TV 
net and the syndicated “Champion- 
ship Bowling.” 

Schwimmer and his collaborator, 
Pete De Met, began increasing 
their vidfilm properties this sum- 
mer with a new distaff kegler 
skein, “Women’s Major League 
Bowling,” 26 episodes of which 
were quietly run off without test 
piloting. 

The projected “Championship 
Bridge” will be conducted by Alex 
Dreler, with pasteboards expert 
Cswald Jacoby doping the hands. 
Unlike previous attempts at bridge 
shows, the ace cardplayers in the 
series will play regular household 
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N.Y. Target’ Coin 


Ziv has made a late deal on 
“Target” for the N. Y. market. 

Chock Full of Nuts picked up 
the Adolph Menjou starrer for 
telecasting on WCBS-TV at 7 p.m. 
Saturday nights, starting Sept. 20. 
Menjou will do special commer- 
cials for the sponsor. 


Guild Buying 
Tape Machines 
In Barter Bid 


Guild Films fs taking a large 
number of tape playback machines 
from Ampex which it will in turn 
offer to video stations across the 
country. Understanding is that the 
tv film distribution - production 
company is the ve 
machines available to stations at a 
nominal rental or sale price in re- 
turn for airtime which Guild can 
barter off to advertisers. 

Word was Guild was buying in 
the vicinity of 100 Ampex ma- 
chines and would distribute them, 
one to each station. The Guild 
step, which the eompany says it 
has ample funds to consumafe, 
would be the largest single move 
yet in opening the country to tape 
video. Until now, there are only 
about 45 tv stations equipped to 
transmit tape locally. 

Formal announcement of the 
Guild step was being withheld: at 








presstime, pending finalization of 
various facets of the plan. Guild 
executives would not comment, 


KEENAN WYNN TOPI.INES, 
THIRD UA-TV SERIES: 


Keenan Wynn will star in the 
“Troubleshooters,” a new half-hour 
comedy adventure series, pacted 
by United Artists Television and 
Northstar Pictures Ltd. 

“Troubleshooters,” dealing with 
construction industry, will begin 
shooting in November. Father and 
son are now in telefilms, albeit in 
different skeins. Screen Gems’ “Ed 
Wynn Show” is due to bow this 
fall. 

Bruce Eells, exec v.p., said the 
complete series of 39 episodes will 
be shot on “Troubleshooters.” 
Same practice has been adopted 
for the company’s two other tele- 
film projects, “The Vikings” and 
“The Dennis O’Keefe Show.” 


NTA ‘Dream Packace’ 
Now In 17 Markets 


National Telefilm Associates has 
sold its new “Dream Package” of 
85 pix in 17 markets. 

Top on the list is Triangle which 
bought the group for its four 
o&o’s, WFIL, Philadelphia; WFBG. 
Altoona; WLBR, Lebanon; and 
WNBF, Binghamton. Also inking 
are WCKT, Miami; WDAF, Kansas 
City; WNAC, Boston; WDAU, 
Scranton; KHQ, Spokane; WYSH, 
Indianapolis; and KTNT, Tacoma. 


. . ’ 
‘Birthday Bingo 

Now syndication also has a bingo 
game. Show Corp. of America, 
helmed by Robert Manby and 
other former execs of RKO Tele- 
radio Pictures, is out pitching 
“Birthday Bingo.” The game pack- 
age is a “live” show of two minutes 
for insertion in most any local pro- 
gramming. 

It was devised by Satellite Pro- 
ductions, partners in which are 
William Mogle, Arthur Daly and 
Allan Ross, 


‘Little Rascals’ Coin 

WABC-TV has picked up an ad- 
ditional $40,000 in gross billings 
from four advertisers who have 
inked for participations in “Little 
Rascals,” stripped Monday-Friday 
at 6 pm. 

Fresh coin came from the Con- 
tinental Baking Co., General Foods, 
Quaker City Chocolate & Confec- 




















THE 
HONEY DREAMERS 


Currently, Arthur Godfrey Time, 
CBS AM and TV with Ferlin Husky 


Records Transcriptions 
Mgmt: ART WARD Direction 
Oxford 7-9034 MC. 


Philley, Junkin 
Latest To Quit In 
Telefilm Disputes 


Policy disputes over syndication 
sales and programming within a 
company appear to be growing. 

Lates? to resign in such a dispute 
was Ray Jankin, who stepped out 
as v.p. ef Official Films. The Harold 
Hackett-helmed Official operation 
has been retrenching over the past 
six months. The retrenchment 
followed the exiting of Herman 
Rush, formerly Official syndication 
sales manager, now prez of Fla- 
mingo Telefilm Sales. 

Junkin, who plans to remain in 
the syndication biz, will be scout- 
ing the field after a brief vacation. 

Official has been interviewing 
applicants for the syndication 
sales manager’s post. But apparent- 
ly has decided to promote Stan 
Smith, sales manager for the east- 
err division, as general syndication 
sales manager. Junkin operated as 
head of overall sales. 











Chi Wrangle 
Chicago, Sept. 9. 

Ben Philley, spot sales manager 
for Ziv’s Economee (reruns) Divi- 
sion and a 10-year veteran of the 
telefilm company, resigned sudden 
ly last week in a dispute over 
policy. Although he’s the second 
Ziv exec of long tenure to quit the 
company in the past fortnight, 
Philley said his resignation was 
in no way related to that of Alvin 
Unger, former veep in charge of 
Ziv’s Chi office. Unger had quit 
the week previous in “a disagree- 


+ ment over the company’s new table 


of organization.” 

Philley was based at the Ziv 
homeoffice in Cincinnati and had 
joined the company in 1948. He 
had earlier served the company as 
sales promotion manager, sales 
manager and general manager of 
the radio division, although in re- 
cent years he was best known as 
Zw’s trouble shooter. Philley says 
he has no immediate plans for a 
new situation. 


NTA’s Merchandise Unit 


Hollywood, Sept. 9. 

A new division to handle licens- 
ing of manufacturers and merchan- 
dising of products in conjunction 
with its vidseries beaming nation- 
ally this fall has been formed by 
National Telefilm Associates, ac- 
cording to company’s prexy, Oliver 
A. Unger. Screenings for inter- 
ested manufacturers are now in 
progress, both in New York and 
Los Angeles. 

New division will bé headed by 
Irving Lichtenstein, who will 
headquarter at NTA’s Gotham of- 
fices. Al Stern will rep the di- 
vision in its Coast offices. 

Among properties to be licensed 
by NTA are “This is Alice,” “U.S. 
Marshal,” “Official Detective,” 
“George Jessel’s Show Business,” 
“Man Without A Gun,” “How to 
Marry a Millionaire,” and “The 








tionery and V. LaRosa, &; Sens . , 


Adventures of William Tell.” ,., 


Some Pros & Cons 


on Shooting 


39 Without Even Regional Sale 


+ Seasoned 


telepix distributor- 
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Hong Kong Eye’ Series 
Hollywood, Sept. 9. 

Steve Fisher launches “Hong 
Kong Eye,” new teleseries which 
he created, in Chinese city late 
next month, in a co-production deal 
with Dr. S. IL. Hsiung, Chinese au- 
thor and head of Pacific Films Inc., 
Hong Kong. 

Richard Loo will costar with 
American actor yet to be set. 


Distrib-Producer 
Reaction to 13-Wk. 
Vidpix Deals: Mum 


The 13-week telepix trend on the 
networks has left many producer- 
distributors mum, unwilling to go 
on record that they will accept 
such distress deals in the future. 

Reason is obvious. Hardly any 
of the telefilm distributor-produ- 
cers Want to encourage such deals. 
Yet, off the record, they will ad- 
mit that in a tough selling seasen, 
as in the present, they have little 
choice in the matter. 

Only telefilm topper to come out 
blankly against such deals is Les- 
lie Harris, of CBS Film Sales, But 
that outfit is hardly representative 
of the situation. CBS Film Sales 
has only one network entry at this 
date, “Navy Log” on ABC-TV, 
which is soon finishing off, with 
sponsor U.S. Rubber ankling. 

Interestingly enough some of the 
seasoned telefilmeries have ac- 
cepted the shortterm deals, Ziv, 
Screen Gems, Don Sharpe, Offi- 





producers look with skepticism on 
various announced plans to forego 
the pilot route and shoot for 39 
episodes at one clip, without a na- 
tional sale or major regional deals, 

Such plans were voiced by Na- 
tional Telefilm Associates, United 
Artists Television and a few 
others. With NTA, it’s argued, the 
NTA Film Network serves as a 
cushion for product. It was point- 
ed out that “How to Marry a Mil- 
lionaire,” “This Is Alice” and 
“Man Without a Gun” were first 
pitehed as pilots for airing on the 
established networks. Last year, 
when the three series failed to find 
}a network berth, NTA decided to 
|go ahead with production, having 
its NTA Film Network and a host of 
station deals for support. 

As to UA TV’s announced plans 
to shoot 39 on the “Dennis O’Keefe 
Show” and “The Vikings” without 
national or major regional sales, 
some execs have adopted a wait- 
and-see attitude. 

Most vet distributor-producers 
argue that’s it’s too much of a gam- 
ble to come in the market with a 
full series, representing an invest- 
ment of at least a $1,200,000. What 
happens in terms of sales if you 
come in with a clinker? It’s much 
easier to bail yourself out with a 
pilot, the loss of $40,000 to $50,000, 
can be reduced by finding a spot 
for the pilot in an anthology series. 
Failing that, it’s a loss of $40,000 to 
$50,000 as opposed to $1,200,000 for 
39. 





One way out of the pilot vs 39 
impasse is a co-production deal 
with British interests, or a sale of 
a projected American series in 
Britain. Then, at least 25% of the 
cost of a series can be written off, 
and the distributor can begin 





cial, et al. 

The difficulties growing out of 
such deals already is apparent with 
Metro’s “Thin Man.” Peter Law- 
ford for awhile was in and out of | 
the renewed series and Colgate | 
finally agreed to pay Lawford aj} 
penalty stipend, if the series isn’t | 
renewed after 13 weeks. 

The effect on telepix quality of 
such shortterm agreements still has 
to be felt. Prior to this season, a 
producer had the series set for at 
least 26 weeks, giving him prac- 
tically twice as much time to pre- | 
pare for ¢..ooting, lining up and 
holding talent, preparing scripts, | 
etc. Now, it'll be a mad rush to 


pitching in the U. S. market with 
at least 25% of his costs already 


accounted for. 





Film Producers, 
SDIG In Accord 


Following a threatened strike, 
the often beleaguered Film Pro- 
ducers Assn. agreed on a contract 
| with the relatively new Screen Di- 


resume production when the seven- | rectors International Guild, Con- 


week option period is passed 
the okay is given. 


‘Cartoon Cliffhangers’ 
Registers 5006 Gross: 


Sterling’s “Cartoon Cliffhang- 





and tract means formal recognition of 


\the N. Y. film directors group and 
provides minimum wages ranging 


| from $275 to $450 weekly. 


Negotiations with SDIG dragged 


fon for seven months, but failure 


ers” has now grossed about $500~ jto reach an agreement was due as 


000, with stations buying the initial | much to concurrent negotiations by 
cartoon package of 65, renewing | FPA with larger unions as to any 


for the new 39. 

Roster of stations on Sterling’s 
list includes: WMAL, Washington; 
KOMO, Seattle; KTVI, St.Louis; 
WLWI, Indianapolis; KVII, Amar- 
illo; KTVU, San Francisco; KPHO, 


Phoenix; KRCA, Sacramento; 
WTCN, Minneapolis; KLOR, 
Provo; WGN, Chicago; WSPD, 


Toledo; WGAL, Lancaster; WTIC, 
Hartford; KPRC, Houston; WNEP, 
Scranton; WJAC, Johnstown; 
KRLD, Dallas; WGR, Buffalo; 
KTTV, Los Angeles; CKLW, De- 
<«_ WNAC, Boston; and WOR, 


32 Sol Lesser Pix 
To Banner Films 


Hollywood, Sept. 9. 
Recently organized Banner Films 
has acquired tv distribution rights 
to 32 Sol Lesser Productions fea- 
tures. The pix aren’t new to tele- 
vision, having been distributed 
over the past few years by Irving 
Lesser’s Major Films in N, Y. 
Transferal of distribution rights 
was negotiated by Sy Weintraub, 
Lesser Productions prexy, and 
Charlie McGregor, Banner prez, 
last week. McGregor used to be 
Weintraub’s Chicago sales manager 
when Weintraub headed sales for 
Flamingo Films. Pictures include 
a group of westerns, “Stage Door 
Canteen,” “The Red House” Ed- 
ward G. Robinson starrer, and 
“Our Town,” with Bobby Breen 
starred, 








, 4Saturday (13), 


| difference over contract terms with 
SDIG. 

Three weeks ago, FPA members 
split on a vote to accept the SDIG 
contract. Afterwards SDIG made 
a strike threat, but FPA, according 
to a spokesman for the employers’ 
group, said that the threat of strike 
was not the reason FPA came 
around. He termed the threat as 
“completely unnecessary,” since 
“all we had to do was finally sit 
down and discuss contract lan- 
guage and when that occurred it 
was apparent we were not far 
apart in terms from SDIG.” 

Contract allows FPA to develop 
apprentices from within its own 
ranks, bit only on the condition 
that each member company per- 
mits an annual output of no more 
than 10 minutes of film footage as 
the collective apprentice output. 

Bosses at production companies 
will be allowed to do their own 
direction without belonging to the 
union, but any outside directorial 
talent will have to join SDIG with- 
in a month after starting work for 
an FPA company. 





CHUNKY BUYS ‘ANNIE’ 


WABC-TV’s “Annie Oakley,” 
telecast Saturdays at 6:30 p.m. and 
Sundays at 6 p.m., has been picked 
up for alternate sponsorship by 
Chunky Chocolate. The other spon- 
sor is Continental Baking. 

Chunky pact goes into effect 
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SYNDICATION ‘ROUGH RAIDERS’ 


~ Civil War Segs & Integration Issue 


Ever since CBS Film Sales gave up the ghost on the “Gray 
Ghost,” there’s been talk that any syndication entry even remote- 
ly connected with the Civil War will run into trouble—the school 
integration fight being so hectic now points this up anew. 

The loose talk also had it that Ziv was meeting sales resistance 
in the south with “Col. MacKenzie’s Raiders.” Like a lot of loose 


talk, the facts prove otherwise. 


These facts are of consequence 


not only to Ziv but many others in the trade who have pre and 
post-Civil War series on the drawing boards. It’s also of import, 
in a limited way, to those projects involving the Civil War itself. 

For with the Civil War centennial coming up in 1961, there are 
many major network entries (Dore Schary & NBC; ABC & Warner 
Bros.) concerning the actual War between the States. 

The Ziv experience may not be symptomatic; “Col. MacKenzie’s 
Raiders” takes place after the Civil War and is concerned with the 
pursuit of Col. MacKenzie to erase lawlessness at the Texas-Mex- 
ican border. Many of the marauders are discharged American 
soldiers from the North and South. But the Ziv experience does 
spike the more frightened rumors. 

Undercurrent reports began circulating soon after CBS Film 
Sales nixed second year production on the “Gray Ghost.” The Tod 
Andrews starrer was said to be shaky on the renewal front in the 


South, where advertisers were 


described as being afraid that 


in this day of Little Rock, the story of a Confederate contingent 
might fan sectional feelings. Later, this reason was downplayed 
by some CBS Film execs, but it remains a fact that no second-year 
production has been greenlighted at this time. 

But in the face of all these secret rumbles, what's the record on 
Ziv's “MacKenzie’s Raiders” in the Southland? Here is a quick 
sales survey on the Richard Carlson starrer: sponsor sales include 
Brown & Williamson for WSLS, Roanoke, Va.; Schlitz Brewing 
for WBTV, Charlotte, N.C.; Zeigler Meat Packing Co., Birming- 
ham, Ala.; Blue Plate Mayonese, Houston, Tex.; Brown & Wil- 
liamson is teamed with Schlitz, in Washington; B&W also has the 
show in Knoxville, Tenn. Lincoln Income Insurance has it in Ok- 
lahoma City. Station sales include WFAA, Dallas, WPTV, West 
Palm Beach; WSB, Atlanta. The fact is that Ziv is now represent- 
ed in about 75% of the markets in the South and is meeting no re- 


sistance. 








TV Not Producing for Audience, 
But for Sponsor, Laments Roach 


By BOB CHANDLER 


Hollywood, Sept. 9. 

Television is the only one of the 
entertainment media that doesn’t 
produce in terms ui what the aud- 
lence likes, and that’s the principal 
reason it’s in a rut. That’s the 
theory of Hal Roach Jr., who 
asserts that television, unlike 
motion pictures, legit and other 
media, is produced too often in 
terms of what is desirable for a 
sponsor and not for the audience. 

“We've reached the point where 
the sale, and not the show, is the 
criterion for success. A producer 
doesn’t say his show is good any- 
more, he says, ‘I've got a sale.’ 
Then, after five weeks, or 13 weeks, 
or 26 weeks, the show is cancelled 
because the producer worried 
more about pleasing the sponsor 
than he did the audience. I've 
seen producers go into a series 
solely because he knows one 
agency man who ne thinks would 
like the idea. 

“T've never seen an agency man 
who bought programming in terms 
of whether the stow is great in 
terms of finding a great audience. 
It's always been in terms of 
whether the show is great or bad 
for the requirements of the spon- 
sor. And consequently we're not 
neg ge for the audience, but 
or the agency and sponsor. 

“In every other branch of show 

(Continued on page 130) 


Jack Wrather To 
Roll Tom Swift 


Hollywood, Sept. 9. 

First telepix series to rol] under 
Citadel Productions’ banner for the 
Jack Wrather Organization will be 
“The Adventures of Tom Swift,” 
based on series of boys books pop- 
ular early in the century. Citadel 
Prexy Herbert L. Strock and v.p. 
Barry M. Kirk will co-produce, 
skedding series to roll next month. 
Sherman A. Harris, exec on all 
Wrather’s ty and theatrical film 
activities, will supervise produc- 
tion on new show. 

_Like “Sergeant Preston of the 
Yukon” and other Wrather prop- 
erties, “Swift” series will become 
Part of the Independent TV Corp., 
all-inclusive organization recently 
formed by Wrather and British tv 
interests, — eae 
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Everybody’s Doing It 
First it was CBS Television 
Films Sales that found its moniker 
too unwieldy. Shortly, it’s due to 
change the title to CBS Films, Inc. 
ABC Film Syndication now is 
getting into the act. New title of 
the company, to be 
shortly, will be ABC Films, Inc. 


Col. Flack’ Sales 
In 45 Cities Puts 
$1,000,000 In Till 


CBS Film Sales is proving that 
action-adventure isn’t the only 
type of first-run programming fare 
profitable for syndication. 

Getting away from the “bread- 
and-butter” variety, CBS Film 
Sales has been offering, with a 
good deal of success, “Col Flack.” 
It’s a comedy series and to date 
has rung up over $1,000,000 in 
sales in about 45 markets. The 
CBS subsid decided to go ahead 
with “Col. Flack” after registering 
strongly with the off-network 
“Honeymooners” series. : 

“Col.. Flack” marks the initial 
first-run comedy series to be put 
into syndication in a number of 
years. There have been some syn- 
dication comedies in the past, most 
of them doing pretty badly. For 
that reason, until “Col. Flack’ 

(Continued on page 130) 


‘Air Force Diary’ — 
To Roll In Alaska 


Hollywood, Sept. 9. 

Pilot film for a projected vid- 
series titled “Air Force Diary” 
will be lensed in Alaska next month 
by Ed Gray and Henry Spitz 
through their_ Meteor Productions 
in cooperation with the U.S. Air 
Force. James Clavell, who screen- 
played 20th-Fox’s “The Fly,” has 
completed the pilot script, for 
which USAF approval has been re- 
ceived. Y 

Major Harvey Yorke, Air Force 
p.i. officer, will serve as technica 
advisor. PF us 








announced | 





INCENTIVES FOR 
CHES TALENT 


One of the biggest behing-the- 
scenes battles in the syndication 
biz is the backdoor raiding of sales 
talent. 





It’s gotten so bad that one ma- 
jor distributor threatened suit re-| 


cently when a number of their men 
ankled to join a competitor. | 

Smaller firms in order to keep! 
their top sales execs have inaugu- | 
rated stock participation plans. 

There’s a proviso in one major | 
syndicator’s contract with its sales 
personnel prohibiting them for a 
year's time from working in the 
same territory if they leave the 
company and join the competition. 

Ziv was quite bitter about the | 
exodus which followed when Wal- | 
ter Kingsley, Ziv’s former syndi- 
cation manager, left the company 
to head up Independent Television 
Corp. (ITC), the new telefilm out- 
fit backed by the Jack Wrather or- 
ganization. Following Kingsley to 
ITC were Ziv men William P. Du- 
bois and William Andrews. 

Ziv, unwillingly, finds itself the 
talent school for many of the top 
sales execs in the biz. Michael Sil- 
lerman, exec v.p. at Television 
Programs of America, is a Ziv 
graduate. So is Phil Williams, syn- 
dication v.p. of ABC Film Syndica- 
tion, to name two out of a field of 
many. 

It’s not easy to get and keep top 
sales talent in the syndication biz. 
The day of the old film peddler is 
gone and the field requires special- 
ized knowledge, hard to come by. 
There’s no concern about run-of- 
the-mill talent. If below par sales 
personnel are lost, there are doz- 
ens of applicants to fill the job. 
But good exec talent, men who 
know the markets, who are knowl- 
edgeable about local and net pro- 
gramming, who know the station 
managers, advertisers and agency 
execs, and who can strike a good 
bargain, is hard to replace. 

Usually, the good sales exec has 
a backlog of savvy—and in many 
cases his head is first to roll if 
things get tough. Sometimes un- 
justly, for no matter how good the 
sales flair there must be other 
than shoddy product to sell in to- 
day’s competitive market. 

Men in the field average about 
$12,500 yearly, with a good terri- 
tory and a good catalog of product 


(Continued on page 130) 


‘N.Y. Confidential’s’ 
Razzmatazz In Tulsa 








With Ampex Assist 


Tulsa, Sept. 9. 


Unique stunt in preeming “New | 
York Confidential” on KOTV here | 
was utilized, with the help of Lee | 


Tracy and the Ampex video tape 
recorder, 

Tracy made a video tape insert 
plugging the new series which was 
inserted by the station in an old 
vintage feature “Betrayal in the 
East,” starring the same Tracy. 
The insert bit was part of a week- 
long premotion hoopla, keyed to 
the upcoming preem Friday (12). 
Picking up the tab in the Tulsa 
market is D-X Sunray Oil, which 
bought the skein in 60 midwestern 
markets. 

Tracy headed a contingent flown 
from N. Y. for the razzmatazz, in- 
cluding Earl Wilson, New York 
Post syndicated columnist; Lee 
Mortimer, New York Mirror col- 
umnist and co-author with the late 
Jack Lait of the book from which 
the series derives its title; West- 
breok Van Voorhees, who does the 
D-X commercials; Shirley Ballard, 
of the “Confidential” cast; and 
Harold Stern, TV Key Syndicate. 
Also Hazel Johnson, of the United 
Press International Hollywood 
office, flew in. 

Stunts staged included a “Meet 
the Press” session built around the 
visiting columnists at the Tulsa 
Press Club; and a Kleig-light pre- 





view of* a+ “Confidential” episode: 


Scorecard On Par Library; Into 
12 Markets With $28,000,000 Biz 


+> 





v 


And Another One 


Hollywood, Sept. 9. 
Frank Gruber, vet film writer 
and novelist, is packaging new tele- 


| vision anthology series titled “The 


Westerners,” for which he'll use 
his own and other yarns written 
by top western scribblers. 

Plan is to incorporate stories 
which don’t fit into episodic tele- 
series, such as “Tales of Wells 
Fargo,” in which he’s associated 
with Nat Holt. 


2-Way Soviet-US. 
Telefilm Exchange 
Initiated by TPA 


Possible interchange of telefilm 
programming between the Soviet 
Union and the U. S. has been 
engineered by Television Pro- 





| grams of America’s Manny Reiner. 


Reiner, acting solely as a TPA 
representative, has returned from 
a tour of Russia, Czechoslovakia 
and Poland. While abroad, he met 
with Russian officials and worked 
on a project of distributing a max- 


imum of six Soviet telefilmed 
shows in exchange for six TPA 
properties. Russians, as did the 


Czechs, expressed special interest 
in TPA’s “Lassie” and “Fury” 
episodes. The Soviet and Czech 
telefilms that TPA would take in 
the barter deal would be strictly 
entertainment fare, devoid of any 
political overtones. 

With the Czechs, Reiner, who is 
TPA’s forgign sales v.p., expressed 
hope of working out an agreement 
involving 15 half-hours. TPA, un- 
der the barter arrangement, would 
make its revenues from sales in 
the U. S. Negotiations on both 
deals, as well as a possible one 
with Poland, still are to be com- 
pleted. The Czech talks were de- 
scribed as further along, though. 
Reiner said the Russians and East- 
ern Europeans only are interested 
in barter arrangements, nixing any 
direct selling. 

Reiner is the third foreign top- 
per to make the trip to Moscow. 
Others being Paul Talbott, prez of 
Fremantle, and Ed Stern, foreign 
topper at Ziv. Both Stern and 
Talbott explored the possibility of 
exchanging telefilm programming, 
but, to date, haven't effected any 
deals. The Moscow missions came 
as a result of the recent inter- 
cultural exchange agreement 
worked out by the U. S. State 
Department. 

Reiner said he found Soviet offi- 
cials extremely cordial to the idea 
of a telefilm exchange between the 
two countries. He added that he 
was there when Soviet newspaper 
reaction was sharp to the landing 
of U. S. troops in Lebanon. 

According to official informa- 
tion, Reiner said there are 56 tv 
stations in 55 cities of the U.S.S.R. 
At this stage, they don’t have a 
coaxial cable network setup, but 


(Continued on page 130) 


ABC Film Syndication 
Seeks Foreign Manager 


ABC Film Syndication, which 
has completed the revamp of its 
domestic sales force, is now on the 
prowl for a foreign manager. 

It has good _ representation 
worked out in the Latin American 
market, but the British and Euro- 
pean market is handled by prexy 
George Shupert. Situation is not 
to Shupert’s liking since the for- 
eign market for telepix looms im- 
portantly. He feels an overall for- 
eign manager is needed for maxi- 
mum Tesults, i» i gay 





| will have a tougher time. 





MCA TV's sales spurt with the 
Paramount library of 700 pre-1948 
pix has now reached the neighbor- 
hood of $28,000,000, with only 12 
markets accounted for, 

MCA is obligated to pay a total 
of $50,000,000 to Paramount for 
the negative rights. The way 
things look now, MCA TV can only 
find itself in clover handling the 
last of the library of the majors 
to be released to tv. Of course, 
the 12 markets tally may be mis- 
leading in terms of the ultimate 
drawing power of the pix. Many of 
the big markets are included in 
the 12, and that’s where the tall 
coin comes from. But there are 
still some large markets remain- 
ing, for example, Chicago, St. 
Louis, Denver, Pittsburgh. 

In the smaller markets, MCA TV 
What 


And Away We Go 

“Going My Way.” the first 
of the Paramount library to 
be shown on television, racked 
up a booming 34.0 rating on 
WBZ-TV, Boston, on Sun- 
day (7). WBZ-TV, which pur- 
chased 700 Paramount pics in 
April, ran the first of the li- 
brary against “Command De- 
cision” and a Boston Red Sox 
baseball telecast. “Going My 
Way,” which was slotted at 
1 p.m., racked up a 73% share 
of the audience during the 
telecast. 

Metro’s “Command Deci- 
sion,” programmed on WNAC- 
TV, scored a 7.3% rating from 
1 to 3:30 and a 15° share of 
the audience. The Red Sox- 
Baltimore contest didn’t fare 
as well, capturing a 4.6 rating 
and a 9.9% share of the audi- 
ence on WHDH-TV. 

————————— ed 
happened in San Francisco is 
symptomatic of the conditions 
which may follow. Westinghouse’s 
KPIX made the library deal for 
about $2,250,000 with discounts, or 
about $3,200 per film. This com- 
pares to $2,800 per film—or just an 
eyelash over $2,000,000—which 
ABC’s 0&0 KGO-TV paid for 717 
Metro pix a little less than a year 
ago. 

Rundown of deals and the ap- 
proximate price follow: WCBS, 
N. Y., $8,400,000; KNXT, Los An- 
geles, $7,500,000; WCAU, Philadel- 
phia, $3,500,000; KPTX. San Fran- 
cisco, $2,250,000; WBZ, Boston $2,- 
000,000; KIRO, Seattle, $1,000,000; 
KETG, Omaha, $1,000,000; WTOP, 
Washington, $700,000; WOOD, 
Grand Rapids, $500,000; and KHQ, 
Seattle, $400,000. In addition less 
than library sales were made to 
KBET, Sacramento, and a Guam 
station. 


Smaller Agenci 

Big In Syndication 

Smaller advertising agencies, 
whose clients consist of major and 
minor regional advertisers, daily 
figure more importantly in syndi- 
cation. The growing association 
between the smaller agency and 
the syndicator has been profitable 
to both parties. : 

Cities which loom large in the 
regional biz are Dallas, Chicago, 
Los Angeles, Boston, Atlanta, De- 
troit, Kansas City, as well as a few 
others. As a sample, here are some 
of the agencies and a few of their 
regional accounts: Zimmer, Keller 
& Calvert, Detroit, Strohs Beer; 
Charles F. Hutchinson, Boston, 
Habitant Soup; Liller, Neal, Battle 
& Lindsley, Atlanta, Colonial 
Stores; Addison F. Busch, Buffalo, 
Loblaws; Richard K. Manoff, N.Y., 
Welch Grape; Ben Sackheim, N.Y., 
Nationwide Insurance; Clinton E, 
Frank, Chicago Deon Milk; Honig- 
Cooper, San Francisco, S&W 
Foods; Potts-Woodberry, Inc., Kan- 
sas City, D»X% Sun Ray Oil. 
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ou, Too, Can Be A ‘Glamorous’ 
Agency, Thru Inherited Billings 
—On Other Madison Ave. Fronts 


By JACK BERNSTEIN 
The switching of a large account 
or the acquisition of new business 
by an agency has important rami- 
fications tv wise. In addition to 
the gain via commissions, it can 
take the agency out of the also- 


ran class on program identification 
and put it into the charmed circle 
of top agencies. While agencymen 
probably wili always disagree as 
to which is the most significant 
medium from a consumer sales 
point of view, there is very little 
question that television is the most 
glamorous medium and is the 
agency’s prestige showcase. 

Lennen & Newell nearly two 
weeks ago acquired the CL. Miller 
Agency and with it came the $38,- 
000,000 Corn Products account. 
Not only was this an important ac- 
quisition in billings but the agency 
was the talk of Madison Ave. be- 
cause it acquired control of four 

ore ty properties, all daytime. 
nto the Lennen & Newell fold 
came “Price Is Right,” “It Could 
Be You,” “Queen For A Day,” and 
“Treasure Hunt.” These programs, 
{n addition to the six Lennen & 
Newell sponsors nighttime, bolsters 
the agency's tv sector, and of the 
estimated $88,000,000 it bills, 52% 
is scheduled to go into tv and radio. 

When McCann-Erickson acquired 
the Buick division of General 
Motors and $24.000,000 worth of 
business from the Kudner Agency, 
it also acquired important tv prop- 
erties such as “Wells Fargo” and 
the Bob Hope specials (new this 
year). 

Other important prestige shows 
that moved with the accounts are 
“Person To Person” which went 
from Grant to D’Arcy with the 
switching of the Florists’ Tele- 
raph Delivery Assn. business; and 

olgate’s “Big Payoff,” which 
moved from Bryan-Houston to Len- 
nen & Newell. 

On the debit side of the ledger, 
Philip Morris dropped N. W. Ayer 
and appointed Doyle Dane Bern- 
bach as its agency. But, at the same 
time also decided not to continue 
the Mike Wallace Interviews. 
Chrysler also changed agencies 
moving from McCann-Ericksen to 
Leo Burnett and Young & Rubi- 
cam. Neither of the latter two 
agencies however failed to cash 
in the tv chips as the sponsor at 
the end of the season decided not 
to renew either “Climax,” or the 
once-a-month “Shower of Stars.” 

Switches: Robert Soderberg has 
coined the Hollywood office of 
mend & Bowles as an agency 
producer. He will handle coordi- 
nation of commercials and show 
production on “The Ann Sothern 
Show,” and will report to Murray 
Bolen, veepee in charge of pro- 
gram production, Hollywood. 

Newt Mitzman, senior commer- 
cial produced at Ogilvy, Benson & 
Mather, has been named manager 
of commercial production in the 
radio-tv sector. 

Donald L. Daigh, formerly of 
William Esty, named director of 
radio-tv at the Henderson Adver- 
tising Agency, Greenville, S.C. 

Alan Dinehart and Mike Case 
slated to be retained by Lennen & 
Newell as co-directors of Colgate- 
Palmolive’s “Big Payoff.” Pro- 
gram moving from Bryan-Houston 
to Lennen & Newell as agency of 
record. 

Jeanne Pyle, formerly of Blair 
TV, joining Bob Dore Associates. 

Marie C. Finney named senior 
copywriter at Hicks & Greist. 

Lost & Found: Warwick & Leg- 
ler has been appointed to handle an 
estimated $1,500,000 in billings of 
the Mennen Co., formerly served 
by the Marshalk & Pratt division 
of McCann-Erickson. Effective 
Dec. 1, W&L will handle the Men- 
nen Spray Deodorant and the 
Speed Stick products. 

Campbell-Ewald has resigned its 
share of the Kroger Co.'s $2,500,- 
000 account. The agency handled 
approximately $1,250,000 or half of 
the billings, stated “servicing only 
part of the Kroeger account was 
unprofitable.” Campbell-Mithun, 
which also services part of the ac- 
count, is expected to be named to 
the portion given up by Campbell- 
Ewald. 

Shorts: Network gross time bill- 
ings for the month of July 1958 


ee ee 





show an increase of $2,300,000, a 
5.9% rise over the same month in 


"57 according released by 
the Television eau of Adver- 
tising. 


Network billings, since the first 
of the year, increased $34,700,000 
over the corresponding period of 
last year, for a 12% increase. 
Total billings for July 1958 were 
$41,059, 274, as compared with the 
‘57 fgiure of $38,760,437; and the 
1958 seven month total was $324,- 
130,723, compared with $289,417,- 
646 in 1957. 

Of the 17 fall shows in which 

McCann-Erickson is agency of 
record, seven are new, or roughly 
40%. 
The personality commercial ap- 
pears to be on the decline accord- 
ing to a recent survey by Schwerin 
Research. In '55, the survey points 
out, personality commercials out- 
stripped the average of all other 
kinds of commercials, But by 
1958, the personality teleblurbs 
were found to be no more effective 
than other types. 

Merger talks by two agencies, 
Burke Dowling Adams and Calkins 
& Holden, which bill in the neigh- 
borhood of $10,000,000 each are 
reported near the finalization stage 
with only the problem of uniting 
personnel left to be resolved. Dis- 
cussions have been carried on for 
almost a month with executives of 
both agencies again meeting last 
Friday (5). It is likely that the 
merged agency will be called Cal- 
kins & Holden, Burke Dowling 
Adams Inc. 

Starting Sept. 17, and continu- 
ing for 14 weeks, the four major 
radio webs will carry Pepsi-Cola 
spots to the tune of 52 per week 
per network. Nearly 3,000 one- 
minute and 30 sec spots will be 
heard on 1,000 radio stations. 


Chi Agencies 
By LES BROWN 
Chicago, Sept. 9. 

Campbell-Ewald has resigned its 
half of the Kroger account, want- 
ing all or nothing. Now looks like 
Campbell-Mithun will get the en- 
tire billings. 

Jiff Peanut Butter, through Leo 
Burnett ageney, buying participa- 
tions this fall in locally produced 
kiddie shows around the country. 

Curad (Bauer & Black), through 
Burnett, buying the John Blair 
“Persuasion Concept,” daytime 
spot saturation plan, in 20 markets. 

Raleigh Filter Tip Cigs (Brown 
& Williamson) sponsoring half of 
“MacKenzie’s Raiders” vidseries in 
19 markets. Keyes, Madden & 
Jones, the Raleigh agency, is also 
planning a tv spot campaign sup- 
plemented by full-page insertions 
in family magazines this fall. 

Waldie & Briggs has acquired 
Alliance Ware account. 

Mary Agnes Schroeder upped to 
creative director at Tatham-Laird. 

Parade Publications has tapped 
Reach, McClinton & Co. 

Arthur Meyerhoff agency has 
added Cellulose Products Corp. 


Ginger Sets Ritz Bros. 


Hollywood, Sept. 9. 

Ritz Bros. have been set to guest 
star on Ginger Rogers’ CBS-TV 
Pontiac spec on Oct. 15. It’s their 
first network guest shot in some 
years. 

Act was signed by producer- 
director Bob Banner, who caught 
their act in Las Vegas and felt it 
would fit into the format he’s 
plotting for the show. 








ie . 
Radio Reviews 

VIRGINIA — PATTERN OF RE- 

SISTANCE 
With Walter Cronkite, narrator 
Producers: Don Kellerman, Rich- 

ard F. Siemanowski 
Assoc. Producer: Robert H. Young 
Writers: Kellerman, Siemanoski 
50 Mins., Sun. (31), 8:05 p.m. 
CBS Radio, from N.Y. 


How the State of Virginia is 
manuevering to block school in- 
tegration was explored in depth 
by the CBS News Unit One repor- 
tial team. 

The 50-minute excursion did not 
confine itself to public officials. 
There were interviews with pro 
and anti-segregationists, high 
school kids, local newspaper edi- 
tors, and average citizens: The 
total impression left by the broad- 
cast was the complexity of the-sit- 
uation. 

There was no editorial thread, 
only diverse comment and opinion. 


The “legalisms” whcih Sen. Harry 
Byrd, Gov. J. Lindsay Almond, 
and other state officials ro- 


pounded as reasons not to follow 
the epochal Supreme Court deci- 
sion, were confounding and con- 
fusing. They just added up to ra- 
tionalizations on how to subvert 
the Supreme Court order. 

Virginia Congressman Joel Broy- 
hill suggested a conference be- 
tween President Eisenhower and 
Gov. Almond, contending that 
when men of goodwill get together 
their is bound to be some fruitful 
results. The Congressman’s pro- 
posal was picked up the following 
day by the newspapers. 

Producers Kellerman and Sie- 
manowski both have newspaper 
backgrounds and the way they 
amassed their presentation was 
evident of that fact. Walter Cron- 
kite handled the factual survey 
authoritatively. 

Some of the capsule statements 
carried in the broadcast follows: 
Gov. Almond: The Supreme Court 
exceeded its authority; Attorney 
General Harrison: Any public 
school forced to integrate will be 
automatically closed and will have 
its funds cut ofc; a taxi-driver: I 
have five kids and I want them to 
have an education even if it means 
integration; a college professor’s 
wife: Integration is like Christian- 
ity here, it’s never been tried; a 
pro-segregationist: Private schools 
are the answer to the Supreme 
Court’s decision. 

At the finale, CBS newsman Dan- 
fel Schorr came in from Little 
Rock to discuss developments 
there, capping off the disturbing 
report on the effort to halt in- 
tegration. Horo. 





FUN FAIR PM 
With Joe Hamilton, Sam Allgood, 

Ed Engles, Dave Martin, Milton 

Metz, and Randy Atcher 
Producer: Charles Cassner 
105 Mins., daily, 3:30 p.m. 
WHAS, Louisville 

Anchored by Joe Hamilton, 
WHAS's heftiest staffer, this stanza 
is a lively afternoon show, with a 
variety of features which should 
find favor with a host of daytime 
listeners. News is handled by Ed 
Engles; sports by Dave Martin; 
weather by Milton Metz; and spe- 
cial feature recordings of local and 
regional interest by special events 
reporter Sam Allgood. All the spiel- 
ers are authoritative in their spe- 
cialties and make it sound inter- 
esting. 

Show caught recently fea- 
tured a “Happy 60th Birthday” 
phone call to WHAS vocalist Randy 
Atcher’s father-in-law. This is a reg- 
ular feature of the show, but in 
this instance Atcher talked to his 
daddy-in-law by phone in New 
South Wales, Australia. He sang 
his birthday request, “Tumbling 
Tumbleweeds.” 

Sam Allgood taped mike inter- 
views with women in a beauty col- 
lege and men in a barber shop, on 
the question “Do men or women 
make the best drivers?” Each sex 
claimed the distinction, while a po- 
lice officer interviewed on the 
same question said insurance sta- 
tistics prove women are the best. 

Other first week features on the 
show included a taped visit to the 


(Continued on page 126) 








Nielsen’s Top 10 in Britain 


(Week Ending Aug. 24) 


ON 6 dacs chi iwGcctdeasewepnere (GRANADA) 68% 
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TV-Radio Production Centres 


IN NEW YORK CITY... 


Beth Brown switching from writing novels to fashioning a tv series 
entitled “Lonely Street, U.S.A.” . .. Malcolm MacGregor named ex- 


ecutive producer of NBC Educational TV Project. He was formerly 
manager of business administration with NBC Facilities Operations 
... Ricardo Montalban and Pierre Dellapina have formed a tv-film pro- 
duction outfit called Montalban-Dellapins Co. and are at work on 
their first pilot film . . . Mary Lou Forster recently finished a series 
of recorded spots for Sharpe’s English Toffee through Wesley Asso- 
ciates . . . Conductor-composer Eddy Manson signed to do score for 
“Harvey,” CBS-TV special on Sept. 22... Frank Cooper Associates set 
deal for John Kohn and Mel Diamond to script at Desilu Productions, 
their first assignment being segments of the “Ann Sothern Show.” .., 
Herb Duncan signed for series of tv appearances in “Frontiers of Faith.” 


Herbert Kamm, executive editor, N.Y. World Telegram & Sun, come 
peted with his son, Larry, on tv channels recently. Kamm guested on 
WNTA’s “Kean Views The News.” Same day, Kamm, fils, popped up 
on ABC-TV’s “College Press Conference” representing Northwestern 
U. Elder Kamm, incidentally, makes his tv bow as thespian of Phil 
Silvers-Bilko stanza of Oct. 17, as G.I. draftee. 

Irving Gitlin, director of public affairs of CBS News, to discuss tv 
documentary production at meeting of Radio-TV News Directors Assn, 
on Oct. 16 in Louisville, Ky. . . . Bill Derman set to script a segment of 
“Colonel Flack” telefilms . . . Sydney Rubin, director of CBS- TV En- 
terprises and star tennis player, entered in the National Singles Tour- 
nament in Forest Hills and Huntington-Crescent Club singles and 
doubles ,.. Stanley Levine named press editor at California National Pro- 
ductions. He comes from Popular Publications Inc. where he was publi¢e 
relations manager ... Jane Herbert, production assistant on NBC Ra- 
dio’s “Monitor” went on vacation to Carson City, Nev., and married 
Yell (cq) Newman there on Sept. 2... WCBS Rado’s “Weather Man,” 
Hal Simms, is pinch hitting for vacationing Lee Vines on the “Robert 
Q. Lewis Show” . . . CBS-TV’s Mel Ferber will direct the network's 
Godfrey evening stanza and special edition of “Wonderful Town” with 
Rosalind Russell . . . Candy Finkler, CBS-TV’s production coordinator 
on N.Y. Philharmonic Young People’s Concerts with Leonard Bern- 
stein is in New York Hospital recovering from attack of hepatitis. Miss 
Finkler will be there for another three weeks ... WCBS Radio’s Dave 
Dugan takes over the coverage of the Ivy League football this fall as 
play-by-play announcer . . . John Benson named manager of the Es- 
timating Dept. of CBS-TV Production Service and Von Klemperer 
named manager of trucking dept. in same section .. . WCBS Radio's 
sales manager, Tom Swafford, is on a one-week vacation in the Maine 
woods ... Betsy Palmer of the “I Have a Secret” program is chairman 
of Women’s Radio-TV division current campaign for funds for Jewish 
Chronic Disease Hospital Month . . . Jack Philbin signed as producer 
and Barry Shear as director of Arthur Murray Party which preems 
Monday, Sept. 29, over NBC-TV Philbin previously produced the Jacke 
ie Gleason Show and The Big Record. Shear directed the Eddie Fisher 
Show ... Harry Rasky, producer of CBS-TV’s “UN In Action” pro- 
gram, returned from Europe with special footage for the program ... 
Lowell Thomas Jr. in Gotham briefly before leaving for Middle East to 
scout locations for upcoming CBS-TV “High Adventure” episodes .. . 
Irving Harris, talent scout for “$64,000 Question” on a two-week tour 
interviewing prospective candidates in Youngstown, Cleveland, Toledo, 
Columbus, Dayton, Cincinnati and Indianapolis . . . To his writing team 
of Marvn Marx and Walter Stone, Jackie Gleason had added Howard 
Tedder. Gleason show bows in on CBS-TV Oct. 3... Writing staff for 
the “Garry Moore Show” for fall season on CBS-TV will consist of 
Arnold Horwitt, Irving Graham and Vinnie Bogart as headman. Moore 
says he’ll also accept material from outside scripters .. . Robert Precht 
named associate producer of “Ed Sullivan Show.” He was previously 
on CBS-TV’s “The Verdict Is Yours,” 

Patty Bowers of WRCA-TV public affairs and special events dept. 
vacationing for three weeks in Europe ... WRCA Radio program man- 
ager Steve White to teach a course in announcing at Columbia Univ. 
starting Oct. 1... John Spencer Palmer, WKPT (NBC affiliate), Kings 
port, Tenn., announcer-reporter, awarded first Earl Godwin Memeorial 
Fellowship at Columbia Univ. School of Journalism. Award is spone 
sored jointly by NBC and RCA and gives winner a year’s study at the 
school . , .Sessue Hayakawa signed for lead in one of NBC-TV’'s 
“Wagon Train” upcoming episodes .. . Rip Torn and Betty Lou Hole 
land added to cast of Hallmark’s production of “Johnny Belinda” on 
NBC-TV Oct. 13... Johnny Carson will take over for Jack Paar weeks 
of Oct. 6 and 13 when latter goes on holiday . . . NBC-TV’s “Today” 
reporter Dick McCutcheon off to San Francisco to do film report on 
“beat” generation and to cover gubernatorial race .. . Tony Spinner 
has joined production staff of “Ellery Queen” as the New York editor 
. .. Barry Shear back in N.Y. after 10 months on Coast and is directs 
ing tomorrow’s closed-circuit preview on NBC under exec producer 
Herb Sussan. Afterwards, Shear will direct “Arthur Murray Party” 
.. « Sunday (14), WNYC’s “Living Music” will guest CBS producere 
director Roger Englander . . . Bob Crosby, who wound up as Perry 
Como’s summer sub last Saturday (6), set for role in Par’s “The Red 
Nichols Story,” which begins shooting around Oct. 10... James Von 
Brunn joins Klaeger Film Productions in sales .. . Bernard Musnik, 
prexy of Publicis ad agency, to Paris this week to discuss policy with 
the Gallic ad houses he represents here .. . Jerry Warren to manage 
new Babylon, L.1., stations WGLI and WTFM ,... WABC’s Alan Freed 
doing a special “Crusade for Asthma Research” on his Friday (18) 
show ... Bob Keeshan, his manager Marvin Josephson and Bert Bare 
kas to Europe last week to film stuff for “Captain Kangaroo,” which 
returns to CBS Sept. 29 also do special films for UNICEF .. , Russell 
Lee, actress-model, doing Dacron commercials for DuPont ... Maxiaa 
Carr will do character voices and narrate “Let’s Listen To A Story” 
on WMCA Saturday (13) . . . American-born singer Gloria Lambert, 
after four years in Canada, is back in Gotham. She had four seasons 
on CBS-TV’s “The Barris Beat,” emceed Fg Toronto cole 
umnist Alex Barris and also did night club work... Don Durgin, vee- 
pee and national sales manager of NBC-TV Network Sales, will be the 
major speaker at the Ad Club of Los Angeles on Tuesday, Sept. 16 
.- » Bud Greenspan, former WMGM sportscaster, has produced a new 
Columbia LP album, “The Thrill of Sports” containing on-the-spot in- 
terviews and descriptions of big moments in a dozen sports. 


IN CHICAGO ... 


Rudy Orisek’s cross-the-board musicals on WLS are switching to 
WHN... Deejay Jerry Golden has exited WBBM for WLS ... Don 
Marcotte, director of the music library in the NBC shop, recoverin 

from major surgery at Mother Cabrini Hospital .. . WBKB publicis 

Jim Ascher made the acceptance speech on behalf of Lawrence Well 
and the ABC net at the American Legion Auxiliary’s golden mike 
award presentations .,. Ray Wheat upped to chief announcer at WAAF 
. + » WBKB blueprinting new panel show with Sun-Times tv critie 
Paul Molloy a regular seatholder . . . Jim Shoemaker fired last week 
as WLS sales manager . . . Lloyd Yoder arrived Monday (8) with en- 
tourage of three, including secretary, to take over the post of veepee 
in charge of the NBC o&os here... WMAQ-WNBQ newscaster Len 
O’Connor and his spouse leave this weekend for Europe on a combina- 

(Continued ou 126) 
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TELEVISION REVIEWS 





THE MILLIONAIRE 

With Marvin Miller, Lisa, Daniels, 
Richard Jaeckel, Don Kennedy, 
Dan Seymour, others 


Producer: Don Fedderson 
Dircetor: John Peyser 
Writer: Jerry Adelman 
COLGATE-PALMOLIVE 

(Ted Bates) 

“The Millionaire” is not rich in 
entertainment. Apparently, age is 
showing through the format. The 
series on CBS-TV, Wednesday 
night at 9 p.m., is approaching its 
fourth web year, and judging from 
the — show, the format is 
wearing thin. 

In the opening “Millionaire 
Betty Hawley” episode, producer 
Don Fedderson hardly needed the 
$1,000,000 twist. Idea of the show 
is to throw the fictional a 
on people given a $1,000, by ec- 
centric billionaire John Beresford 
Tipton, whose face is never seen. 
The $1,000,000 given to the fiction- 
al couple in the initial episode 
didn’t change the course of events 
for them. it was irony that was 


intended, there must first be some | Milli 


involvement with the characters. 
Involvement was absent because 
scripter Jerry Adelman left so 
many open holes in the delineated 
characters. 

Plot concerned an American 
mining engineer and his wife liv- 
ing in a dumpy Mexican town. Why 
they're so broke was never men- 
tioned. He worked as an engineer 
there, and their lack of money was 
the pivotal point in the story. For 
she was going to have a baby and 
wanted the baby born in a “clean” 
American hospital. He was so des- 

rate to get her in the U.S. that 

e took a job to truck some nitro- 
glycerin over dangerous mountain 
roads, with $1,000 as the prize. 
After he was off on his dangerous 
mission she got the $1,000, from 
the mysterious donor. 

The young couple, played y 
Lisa Daniels and Richard Jaecke: 
was fetching. They had a love 
scene in a sleazy bedroom which 
would have amounted to something 
if the script could have surmount- 
ed its cliched approach. The nitro- 

lycerin ride, too, had its moments. 

uction values were excellent, 
and the supporting actors compe- 
tent. 

It could be contended that the 
characters need not be realistic, 
the billionaire donor twist being as 
wild as the man in the moon. But 
the strange combiation of realism 
and fantasy portrayed in the open- 
er just didn’t r er as good tv 
fare. oro. 


Local Radio (WMGM) 
Also In Middle of Hot 
Rap On Quiz Promotion 


Hysteria resulting from the “Dot- 
to” fiasco is reaching alarming 
proportions. More and more con- 
testants are getting “legal happy” 
and every ill—real or imagined— 
2 shaping as court or criminal ac- 

on, 

Latest assaulted was WMGM, 
which has been running an on-the- 
air quiz promotion known as 
“Name It and Claim It.” For pos- 
sibly the first time in local N.Y. 
radio, a home contestant challeng- 
ed a station as to who supplied the 
first answer to a quiz question. 

WMGM declared a Mrs. Marilyn 
B. McFarlain, of Westwood, N. J., 
as the winner of a recent cash con- 
test paying $1,250. Thereafter, 
Mr. and Mrs. Donald Reid of 
Brooklyn got a motion of “discov- 
ery and inspection” from a N.Y. 
State Supreme Court justice, when 
they alleged that they were actu- 
ally first with the mailed answer. 
Payment of the money to Mrs. 
McFarlain is being withheld, it’s 
understood, until the inspection 
of the station’s records has been 
concluded and a determination as 
to the actual winner has been 
reached. 

WMGM stated that the money 
would be paid and that “under no 
circumstances is the money not 
paid to the winner of one of our 
contests,” * 

Implication the Reids make fs 
that WMGM was trying to dodge 
Payment, otherwise, it was ob- 
served, there could be no reason 
why the Reids would think that 
WMGM signified the winner as 
other than Mr. and Mrs. Reid. 


, . . 
WOR’s Soviet Series 
WOR Radio, N. Y., in coopera- 
tion with the Institute for the 
Study of the U.S.S.R., located in 
Munich, Germany, will present a 
Special 13-week documen se- 
Ties entitled “Anatomy of 
mmunism.”* 
First program will be presented 
Sunday (14) from 4:35 to 5 p.m. 








viet 





WHAT WILL CHANNEL 
MADE OF? aes 

With Art Ford, Walter Kiernan, 
Fred Sayles, others; Allyn Ed- 


wards, 

Producer-Director: Mitch Grayson 
120 Mins., Thurs, (4), 7 7= 
WNTA-TV, Newark, N. J. 

In a neatly laid-out two-hours, 
WNTA-TV previewed 15 of the 
programs the station will present 
this fall, and there was no ques- 
tion (in this quarter, at any rate) 
what the station had to offer. It’s 
considerably more than the previ- 
ous management of the Newark tv 
outlet had to. offer, but more im- 
portant it suggests the metropoli- 
tan area’s other indies might be 
chasing WNTA’s tail by mid- 
season. 

Of course, the station will have a 
boost from the parent National 
Telefilm Associates, which is sup- 
plying Tuesday nights with its film 
network lineup. A 20-minute trail- 
er was shown for each of three 
half-hour series. “How to Marry a 
onaire” (so-so but with lots of 

ay ee et & 

un” (a es ammer 
in chaps) and “This Is Alice” (if 
you appreciate names and a pre- 
cocious kid in unlikely situations, 
it’s a winner) and these three stan- 
zas appeared to be at least on a 
od with similar network offerings. 

hese and some more of 20th Fox’s 
first-run (for tv) features appeared 
to backbone the offerings. 

There was a lot of rerun stuff 
and a certain amount of lesser 
first-run film with which bossman 
Ted Cott has peaemworees his 
Thrusday sked. Still and all, the 
patchwork showed considerable 
concentration and deftness on the 
part of Cott & Co., and may just 
cut a reasonable notch on the fifth- 
day-of-the week rating yardstick. 
“Parole,” documentary on convicts, 
has impact, although the San 
Quentin parole board is gonna 
have some viewers aghast at their 
seeming capriciousness. “Danger 
Is My Business” is another Thurs- 
day presentation and another doc- 
umentary: Value questionable. 

In and around there, like a 
bunch of other found pieces in a 
tv jigsaw puzzle are the Shirley 
Temple films (more precious than 
a. Harry Wismer Sunday 

otre Dame recaps (nobody could 
hurt the Fighting Irish, not even 
Oklahoma), a revised edition of 
Fred Sayles afternoon kidstrip 
{about which more is said below), 
“Magic Clown” (it’s hard to tell), 
“Crossroads” (rerun films that 
have had it), a 6 p.m. cross-the- 
boarder with Art Ford and new 
disks and a tough panel of guests 
(something of a Peter Potter in 
video garb) and a couple of other 
shows. 

As a sample of Cott’s sometimes 
admired, sometimes scoffed talents 
as a promoter was the preview of 
Sayles’ show, “Junior Town” (pre- 
viously “Junior Frolics”). A fairly 
constant advocate of culture (par- 
ticularly when it has its remunera- 
tive aspects), Cott had Sayles say 
to the preview audience, which be- 
cause of the hour should have been 
entirely of adults wr at least kids 
too old to appreciate Uncle Fred 
on a regular diet, that the revised 
daytimer would go heavy on edu- 
cation. It sounded stuffy, but it 
may just have appeal to the 
higher instincts of some. 

As for doing a two-hour preview, 
it was a good idea on the surface. 
And the sub-surface might be okay 
too, that is if enough people were 
interested in observing fragments 
against whole shows. They couldn’t 
have guessed in advance that the 
fragments would be so _ nicely 
pieced together by the WNTA crew 
and producer-director Mitch Gray- 
son. Art. 


BRITISH COM’L A-R 
SETS SOME BIG "UNS 


London, Sept. 9. 

Associated-Rediffusion will be 
entering the hourlong tv spectacu- 
lar stakes early next year with a 
big show once every three weeks. 
John McMillan, A-R’s program con- 
troller, told Varrery that the of- 
fering would fit into a peak slot 
on Thursdays. Format for the pro- 
gram fad not yet been evolved, 
but it would not be along the lines 
of shows presented by either As- 
sociated TeleVision or Granada- 
TV. He emphasized that the A-R 
program would not try to com- 
pete with the other programmers’ 
presentations. 

This program has been on the 
cuff for quite a while and McMil- 
lan has made several trips to the 
States in search of talent. Produ- 
cer likely to handle the airing is 
Peter Croft. The program is al- 
most certain to be taken by the 
entire commercial web. 








MISS AMERICA PA’ 

With my 2. Lee Meri- 
Leonore > . 

Producer: wa 

Director: Vern Diamond 

120 Mine Sety 10 Das 

PHILCO yes 


CBS-TV, from Atlantic City 
- (BBDO) 


The Atlantic City Miss America 
Pageant is one of the more widely 
viewed annuals on video, having 
so many elements that keep the 
homeviewers interested. Items 
such as spontaneity, competition, 
local interest in following the girl 
from the home state, and cheese- 
cake make this a good buy for 
Philco, its perennal bankroller. 

This season's contest, held at 
the resort’s mammoth Convention 
Hall, had more of an amateur 
night status, unforunately. The 
presentation of the show followed 
a pat format, had a perfunctory 
modus operandi and at times 
showed a desire to overcome its 
natural taneity. 

Part of this was probably due 
to the tabs on the show kept by 
Doug Edwards and Lee Meri- 
wether, latter a former Miss 
America, from whom was expect- 
ed a greater amount of enlighten- 
ment. Miss Meriwether, who 
made her title the start of a 
career, should have been able to 
provide a greater amount of in- 
side stuff, taken the viewers into 
her confidence to a greater degree 
and provided more general infer- 
mation than a description of the 
gowns, Edwards took a cool news- 
man’s view, which didn’t seem 
enough in this instance. 

Of course, the parade of the 
beauties in eve gowns, bath- 


ing suits, through talent con- 
tests and impromptu recitations 
was ki interesting. Even 


some of the amateur night efforts 
carried their own amount of in- 
terest. The beauts apparently 
have learned that the talent por- 
tion is one of the focal points of 
the contest, and nearly everyone 
did something that indicated a lot 
of thought had been given the 
subject. Most of them had some- 
thing tailored to fit their own per- 
sonalities, talents or lack of talent. 
Even if they didn’t have the nec- 


essary ability to carry it off, gen- 
~—_ g impressions were 
made. 


The winner, was Miss Mississippi 
(Mary Ann Mobley) whose talent 
contribution constituted a bit from 
fully dressed opera to a stripped- 
down version of a tune much lower 
on the social scale. Her presenta- 
tion was effective, and like many 
of the others, showed a lot of 
work, 

During her coronation she was, 
like most of the others who pre- 
ceded her, a weepy specimen, 
albeit a happy one. 

Bert Parks did an effective bit 
of emceeing, and Nelson Case on 
the commercials did nicely in ex- 
tolling the Philco ecu 

ose. 


++ 


Tele Follow-Up Comment 





Max Baer Show 

“Papa” Baer had better go into 
training for this new phase of the 
business he has become attached 
to since put away the mittens. 
As emcee of this KHJ-TV late hour 
personality strip in Hollywood, he 
is undertaking one of tv’s toughest 
assignments, to keep an hour show 
moving five nights a week with 
only a loose lip and his own wits 
as accessories. There'll have to be 
considerable improvement if, as he 
quipped, “they hold me over for 
another show. 

Doubtless the biggest emcee in 
the business, physically, he is lack- 
ing where it is most needed, in 
keeping up a constant chatter and 
taking up the slack when a guest 
trips over his own tongue. He has 
Gale Robbins to thank for keeping 
the conversation piece rolling and 
dropping off a song lip-synced to 
her own recording. She saved the 
show more than once by getting in 
the interviews with Billy Daniels 
and “Pappy” Boyington, who seems 
to be ge around to stimulate 
the sale of his book, “Baa Baa 
Black Sheep.” 

This brings up a point that the 
producers rather than Baer are 
more liable for the lapse. Not that 
Daniels and Boyington aren’t top 
grade ests but Baer, being a 
sports figure, should have brought 
on guests with whom he coul 
converse more freely. With all the 
current interest in Friday night's 
Basilio-Aragon scrap, it would have 
gotten the show off to a better 
start by having either of the bat- 
tlers or some of their camp fol- 
lowers on camera for some pre- 
fight rundown. Or even a brace 

downtown fight writers. Not a 











WANTED—DEAD OR ALIVE 

Nick Adams, Jenifer 

Greer, Vaughn 
Taylor and John Cliff 

a ~ producer; Vincent Fen- 
ne 


ly 
Producer: John Robinson 
Directors: Thomas Carr, Donald 


McDougall 
30 Mins.; Sat., 8:30 p.m. 
VICEROY & KOOL CIGARETS 
CBS-TV, from Hollywood 

(Ted Bates) 

“Wanted—Dead or Alive” failed 
on two important accounts—story 
and commercials, And if the com- 
peting Saturday night Perry Como 
is anywhere near form, a lead-in 
from “Perry Mason” won't help 
this new show much. 

A flock of video people have 
followed with success the jaded 
sales routine “my show is differ- 
ent than (mention any successful 
predecessor) only it’s the same.” 
Four Star Films, which made this 
new oater, pursued this refrain 
with a vengeance, only the differ- 
ences from the string of ante- 
cedental half-hour western vid- 
films were strictly superficial and 
no help to the show. Same routine 
is true of the Viceroy teleblurbs. 
Cig company, following a handful 
of successful commercials along 
lines (by competing 
brands), made a hash of the 
“virile pitch.” “Thinking man’s 
filter, smoking man’s taste” may 
or may not be a good ad slogan, 
but a mockery was made of the 
idea by the fatuousness of the 
accompanying copy line, thinking 
men (if they buy this bit about 
the filter in the first place) are 
only too likely to rebel when they 
are talked down to in the degree 
they were Saturday (6) night on 
this CBS-TV show. 

“Wanted,” the story of a bounty 
hunter, was almost stuffy in its 
allegiance to the breed—the rug- 
ged, silent, cynical yet (and don't 
ask how) big hearted hero. Steve 
McQueen, a young actor who 

oved himself worthy as_ the 
ead in Broadway's “Hatful of 
Rain,” could, in this latest in- 
stance; do little else tran preserve 
a wax-like countenance and say 
the few words (like carbonated 
water gone flat) he had to say. 

“Wanted” was different only be- 
cause the hero did not carry a .45 
or a buntline or any known brand 
of sidearms—not even the true 
cynic’s sawed-off shotgun. He had 
instead a sawed-off carbine. The 
worthiness of this weapon—except 
as a promotional point for CBS 
flacks—is not made clear. 

Story the first night consisted 
of a series of peril Pauline 
climaxes, which any half-thinkin 
protagonist might have avoided. 
Acting is okay. It’s obvious what 
the half-hour needs is scripting 
and perhaps some cleaner direc- 
tion. Art. 


the same 
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mention was made of this or any 
other fight other than Baer inter- 
jecting facetious remarks about 
getting dum on the canvas. 

Daniels the program's 
shining light with Miss Robbins, 
both a pictorial asset and pleas- 
antly abetting Baer on the chores 
which at times had him foundering 
for the right thing to say. Daniels 
obliged with two numbers and a 
spate of g. Boyington 
told of his 20 years affinity with 
demon rum and how he sobered 
up to write the book. 

Both “Papa” Baer and the show 
need lots of work to compete at 
the late hour with old - 7 
Producer Bob Davis and Larry 
Hayes, director, got it off the pad 
shakily and never te into orbit. 
Audio at times was inaudible. Four 
sponsors bought spots. Helm. 


Colgate Theatre 

Originally lensed as a pilot, 
“Tonight in Havana” never made 
the grade, so is one of several 
Desilu pilot pix be showcased 
on “Colgate Theatre.” There is 
no question as to why “Havana” 
didn’t sell; it’s a crudely fashioned, 
ineptly written half-hour which 
fails to sustain any interest. 

Filmed in Havana, the vidfilm 
is a good argument against vid- 
pixers going to Cuba. 





the picture fails to come close to 
the quality of the made-in-Holly- 


Ricardo Montalban is pictured 
oo 8 Gey eine, end fn Be 
story he comes to the aid of a 
damsel in distress. Seems she is 
a refugee from both the Nazis and 


(Continued on page 128) 


Stan 
Burns, Herb Sargent, Bill Dana, 
Don y, Allen 

Participating 

NBC-TY, from New York 
Steve Allen returned to the Sun- 

day night rating wars after a sum- 

mer sojourn in Europe in fine 

form. His fall initialer (7) was a 

happy and inventive occasion, 

thanks mainly to his permanent 
aides (Tom Poston, Louis Nye and 

Donn Knoits). In several segments, 

Allen and his boys hit a resounding 

bullseye on the laugh target that 

kept the show lively and enter- 
taining. 

Their satire on tv quizzes was the 
kind of lampoon that could put the 
uizzes away long before N.Y. D.A. 

rank Hogan comes to any con- 
clusion. And the sketch in which 

Alien played talent scout in Eu- 

rope (a la Ed Sullivan) bringing 

back foreign acts Domenico De- 
pinto (Louis Nye), Marcel Merci 

(Tom Poston) and Jose Breako 

(Donn Knotts) also had its full 

share of laughs. In addition Allen 

scored with a pic-styled trailer for 
his next week’s outing that in- 
cluded his wife and sister-in-law 

Jayne and ——— | Meadows, and 

Roberta Sherwood. If Allen can 

sustain the calibre of the afore- 

mentioned segments, he could do 
especially well against Sullivan's 
acts and Maverick’s guns. 

In the guest department were 
Steve Lawrence and Eydie Gorme 
who spelled Allen during his 
hiatus. They did okay in duet on 
“The Things We Did Last Summer” 
and “Darn It Baby That's Love” 
and with Allen they hit a happy 
pace with the rousing “Friend- 
ship.” The McGuires came off 
nicely with the current Coral slice 
“Volare” and were easy on the 
ear in a production number cen- 
tered around Parisian themes. 
Only guester who didn’t quite come 
up to par was Andy Griffith. His 
dissertation on marriage councel- 
lors was loaded with oldies and 
even his slick hilibilly delivery 
couldn’t pull ’em across effectively. 

Allen was his usual casual self 
even though he seemed to have 
trouble with the teleprompter 
readings and fell into an occasional 
spoonerism. It could have been 
back-to-work jitters or his new 
moustache. The jitters are sure 
to go and maybe even the mous- 
tache. Gros. 


GEORGE HAMILTON IV SHOW 
With Jan Crockett, Jo Davis, Mary 
Klick, Country Lads, Texas Wild- 
cats, Alec Houston, Four Aces, 

Gleria Lambert. 

Producer: Herb Benton 
Director: Bill Linden 

60 Mins., Sat., noon 
CBS-TV, from Washington 

For the bobbysox brigade this 
should serve as a satisfactory di- 
version before scramming to the 
local movie house for the Saturday 
matinee. It's a friendly gathering 
for teenagers and clean enough to 
win the approval of both parents 
and grandparents. 

On the preem show (6) George 
Hamilton IV introduced Gloria 
Lambert in her American tv debut. 
Miss Lambert, who did a four-year 
stint on CBC-TV, is a pert creature 
with a winning vocal style. She 
did “Breezing Along With the 
Breeze,” “When I Fall in Love” 
and “Will I,” the latter her first 
record for Columbia, just recorded. 
Standout was the ballad, “When 
I Fall in Love.” The girl wears 
simple clothes in remarkably good 
taste, vivid evidence that one 
doesn’t have to wear sexy, tight- 
clinging wraps in order to click. 


The Four Aces, one of the top 
recording groups of the day, did a 
medley of their familiar tunes plus 
“Hanging Up a Horse Shoe” and 
“Roses From Rio.” Mary Klick, 
regular on the show, scored with 
a sensitive iritual and ventri- 
loquist Alec Houston, given better 
material, should develop into a bet- 
ter than passable performer. 

As for George Hamilton IV, he 
wears a blazer with the Roman 
numeral IV on the breast pocket 
and warbles uately when he’s 
not introducing the . Hamil- 
ton is definitely net emcee type 
because he turns in a colorless job, 
delivering house ads and guest bil- 


ting is with the enthusiasm of a 
d|"-8-8. and the overall quality of —— his 


sophomore flunking majors. He 
also boo-booed the intro for The 
Four them as The 


Aces, heralding 
Four Lads, which didn’t help mat- 
ters along. 
Sets for “The George Hamilton 
IV Show” are of the simple variety. 





More shots of the perform- 
ers would give the program a 
considerable 


Rans. 


~ay 
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72 HOURS AGO IN BOSTON 


WBZ-TV’s 
WORLD TV PREMIERE 


BARRY FITZGERALD - FRANK MCHUGH - JAMES BROWN - JEAN HEATHER 
el) am Molod.@,)-¥: 2 mri -10)-20 tan oP Gr 0) bel ilem-1e).P-¥) 1eh's-\ 


RISE STEVENS 


at lasted lm Orolahdg-IhcoMeol Mm [-aegeloleliie-lam@lel-1e- Wr V-telell-talola! 


B. G. De Sylva, Executive Producer 


Screen Play by Frank Butler and Frank Cavett ’ ¢ 
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The Dinesh Motion Preotures Cover Mader te Paramount 
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Pictu ROL 
Puram SHARE OF AUDIENCE mounl 


Licluve WBZ-TV 34.0 Rating” wes 


Gy POI AOA STATION B 4. 6 bacunetw 
ps STATIONC 7.3 
Dirluves wT WBZ-TV AUDIENCE ALMOST 5 TIMES GREATER Droluves Ww 


THAN ANY OTHER CHANNEL! 


Barameunl Fr : Bavamound 
Rietures x Puamew Pramounl Protures * 
BPurancunl Bioetures  Pramounl Bitures « BPuramounl 
BPirtures + Prvaneunld Petures  Baramound Protares * 
BPavaneunld Bolures + Purancunt Pictures x Puramounl 
Dirthurnes < Brrantunl Pictures x Bavamound Probures + 


DPyrameund Drlures WwW BDyurancuntd Dirluvos Ww Droamount 
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VarieTy’s weekly chart ts based on the 22 major markets regularly reported by Tele. 


VARIETY- TELEPULSE CITY-BY-CITY P ROGRKAM CHART. pulse each month, in addition to 133 other Telepulse tabulated U.S. markets, covered 


over the course of a year. Cities will be rotated weekly. Tne VarieTy cna 
market. Under the top 10 multi-weekly heading, the (+) stands for local 


rt is a com pilation of data on syndicated films, 
programming and the (*) for network shows. 


as well as network and live programs, in each 








LOS ANGELES 


Stations: KABC, KCOP, KHJ, KNXT, KRCA, KTLA, KTTV TV Homes: 1,980,100 Survey Dates: August 1-8, 1958, 























TOP TEN NETWORK SHOWS AV. TOP TWENTY SYNDICATED SHOWS AV. AV. TOP COMPETITION AV, 
RK. PROGRAM—DAY—-TIME STA. RTG.|RK. PROGRAM—DAY—TIME STA. DISTRIB. RTG. SH.| PROGRAM STA. RTG. 
F 1. Gunsmoke (Sat. 9:00-9:30)......... KNXT 32.9} 1. Star Performance (Tues., Sat. 9:30) KNXT.... Official 17.5 32/Bob Cummings ........ KRCA 15.9 
2. Have Gun Will Travel (Sat. 8:30-9). KNXT 28.2! 2. Sheriff of Cochise (Sat. 7:30) ---KTTV.....NTA 17.2 35] People Are Funny ...... KRCA 144 
3. Alfred Hitchcock (Sun. 9:30-10:00)..KNXT 26.7| 3. Death Valkey Days (Thurs. 7: 00)... Rea. ....U. S. Borax 13.7 31] Richard Diamond ...... KNXT 8.2 
4. G. E. Theatre (Sun. 9:00-9:30)..... KNXT 25.8| 4. Honeymooners (Fri. 6:30)......... KNXT.... CBS 11.2 29) Traffic Court .......... KABC 10.9 
5. Ed Sullivan (Sun. 8:00-9:00)........ KNXT 25.3| 5. Highway Patroj (Fri. 7:30).........-KTTV.....Zi¥ 10.9 MONUNINS 2.5... 53% odo. KNXT 15.2 
6. ILove Lucy (Mon. 8:00-8:30)........ KNXT 22.4| 5. San Francisco Beat (Sat. 9:30)....... KTTV.....CBS 10.9 21 Dick Powell ........... KNXT 21.4 
6. Wagon Train (Wed. 7:30-8: - —. KRCA 22.4) 5. Whirlybirds (Mon. 7:30).......+..:+- | re 10.9 22] Masquerade Party ..... KNXT 114 
7. Wyatt Earp (Tues. 8:30-9:00)....... KABC 21.9| 6. Frontier Doctor (Sat. 7:00).........-KTTV.....HTS 10.7 24|Perrv Mason ........... KNXT 18.2 
8. Best of Groucho (Thurs. 800-8 30). KRCA 20.9| 7%. Highway Patrol (Mon. 9:00)......... KTTV.....Ziv 10.4 WT Giwtie. Ome .. ..... «ccoces KNXT 19.7 
9. Sugarfoot ‘Tues. 7:30-8:30)......... KABC 20.2| 8 Twenty Six Men (Mon. 7:00)........ KRCA.....ABC 10.0 23|Burns & Allen......... KNXT 147 
9. Mike memaniee {Wed — cocecees KRCA.....MCA o Pe PO EE oo. Sen eneinacs KTTV 7.7 
Y 10. Casey Jones (Thurs \ aes gba KTTV.....Screen Gems , Tie Tae Dough ........ KRCA 15.3 
eS war AV-/10. Sea Hunt (Mon. 9:30) ............. KTTV....-Z1¥ 9.7 18|Studio One ee ....KNXT 137 
RK. PROGRAM—DAY—TIME STA. RTG./11. Wonders of the World (Tues. 7:00)..KCOP.... Caples 94  21/Mr. Adams & Eve... KNXT 119 
|12. Men of Annapolis (Wed. 6:30)...... KNXT.... .Ziv 9.2 29/{Curt Massey ......... KRCA 53 
1. +10 O’Clock Report (M-F 10-10:30). KNXT 11.3 | ) News-George Putnam.. KTTV 6.5 
2. *CBS News (M-F 6:15-6:30)........ KNXT 10.7\|13. Badge 714 (Fri. 7:00)............-.. KTTV.....CNP 8.4 17|Trackdown ............ KNXT 141 
3. *Mickey Mouse Club (M-F 5:30-6:00) KABC 10.4}14. Dr. Hudson’s Sec’t Jour. (Tues. 9:30) KTTV.....MCA 7.7 14|Bok Cummings ........ KRCA 159 
3. +6 O’Clock Report (M-F 6:00-6:15)... KNXT 19.4|15. Harbor Command (Mon. 7:30)...... KTTV..... Ziv 74 15| Masquerade Party ..... KNXT 11.4 
4. *Queen For A Day (M-F 2:00-2:45). KRCA 93/15. Donovan, Western Marshal (Wed.7)..KRCA.... CNP 74 SI ok son doe cots KABC 119 
5. +News-G. Putnam (M-F 10:00-10:15) KTTV 9.2|16. Douglas Fairbanks (Sun. 6:00)...... KNXT.... ABC 7.2 Sere DN ....... «cade KTLA 62 
6. *Art Linkletter (M-F 1:30-2:00).... KNXT 8.7116. Mit Carsem (Fri. 8:30). .....ccccces: BAD. +6: MCA 7.2 13|Playhouse of Stars......KNXT 16.7 
7. +Paul Coates (M-F 10:15-10:30).....KTTV 8.5116. Popeye (Sun. 5:00)...........00. ee AAP 7.2 31|/Last Word ............ KNXT 44 
8. *Chucko’s Cartoons (M-F 10-11 a.m.) KABC 7.6|16. Studio 57 (Sat. 8:00)...... iStawwce KTTV.....MCA 7.2 12\Bob Crosby ............ KRCA 20.4 
8. *Tic Tae Dough (M-F 11-11:30 a.m.) KRCA 7.6 





BUFFALO 


Stations: WBEN, WBUF, WGR, TV Homes: 363,500 Survey Dates. August I-8, 1958. 





















































TOP TEN NETWORK SHOWS - ar iain ro amy oe re gl gt es vt omar Command ....... WGR 11.9 
b e Hammer (Fri. 8:30)...........WGR..... f : Es oni50c he eeeeten WBEN 19.2 
3. Highway Patrol (Tues. 10:30)........WGR..... Ziv | = ROR: WBEN 179 
iy , “ eee \ # = “ . 
. Soe. fae... WEEN 393 | 3 Sheriff of Cochise (Fri. 7:00)........ WGR......NTA 20.5 55|Last of the Mohicans....WBEN 10.9 
3. Alfred Hitchcock (Sun. 9:30-10:00)... WBEN 28.9| 4. Sea Hunt (Wed. 9:30)............0.. WGR......Ziv 19.5 34 | I've Got A Secret........WBEN 28.9 
3. I've Got A Secret (Wed. 9:30-10:00)..WBEN 28.9; 5. Men of Annapolis (Mon. 9:30)...... WBEN.... Ziv 18.5 37 jFeaturama .........++-. WGR 19.2 
& Cute BD ay ag + WGR = 37-7) 6 Decoy (Tues. 10:30)............++..WBEN.... Official 17.9  36|Highway Patrol ......... WGR 205 
5 Lawrence Welk (Sat, 9:00-10:00)....WGB a7 4 |. Paris Precinet (Tues, 10:00)........ WGR..... Guild 16.9  33/Bid 'n’ Buy............. WBEN 209 
. a ty eaeate ee ae: Ee pn 3 8. ae Samara oP, CIE 5 ks eeeeaee es , a CBS 16.2 49 ne | ee rR oocee Wn 11.5 
- Perry Mason (Sat. 7:30-8:30) ........ 7. 8. Whistler (Mon. 10:30)......... Soha Was +o CBS 16.2 33 | Studio One .........+...WBEN 18.5 
8. Broken Arrow (Tues. 9:00-9:30). .... WGR 26.5; 9, My Hero (Tues. 7:00).......csse.-. WGR..... Official 15.5 44/ Annie ES iccnicccs WBEN 1435 
10. Martin Kane (Thurs. 10:30).........WGR......Ziv 15.2 31 | Playhouse 90 ........... WBEN 25.2 
TOP TEN MULTI-WEEKLY SHOWS 11. Unexpected (Thurs. 10:00) WGR Ziv 149 27! 
q ’ s. ee ae , ;Playhouse 90 ...... coos WEEN 26.2 
12. Annie Oakley (Tues. 7:00).......... WBEN.....CBS 14.5 41 |My a ee re WGR 15.5 
1. *Esso Lo edeed oy eter g ied — 4 12. Capt. David Grief (Sun. 6:00).......WGR..... Guild 14.5 49 |Search axa tentwks « «+. WBEN 9.5 
2. +11 O'Clock News (W-F 11-11: . 4 h OS TODD): . ..ossecces OR... 
S ‘Mickey Meuse Club (M-F 5:30-6:00) WGR 169 : ale mel vin a sani * — 14.5 30 | Personal Appearance ... -WBEN 185 
4 *Amer. Bandstand (M-F 3-330. 4-5) WGR 15.8| 13. peye (1 00 B.M.). .....ccceee. N.... AAP 14.4 71 | Eddie Cantor ........... WGR 3.5 
5. +News-Poth, Wea. (M-F 11-11:15)... WGR 45.6|14. Casey Jones (Thurs. 7:00)........... a Screen Gems 14.2 44 |Studle ST ..ccccowccocss WBEN 12.9 
. ps gg A oo net 3 ate a +35 15. Laurel & Hardy (Sun. 5:00).........WGR..... Governor 14.0 21 | Film Btn Sie ee er pee WBEN 45 
E ea., Spo view (M- : I : , i . . 
8. iWhe De You Trust (M-F 3:30-4:00) WGR 133 = eo Valley a naga latawe — ae ~ S. Borax 13.9 41 | Corliss Se eee WGR 12.9 
9. *Art Linktetter (M-F 2:30-3:00).... WBEN 12.7|16 Honeymooners (Sun. 10:30)........WGR..... BS 13.9  29| What's My Line ........ WBEN 225 
, 10. *Guiding Letter (M-F 12:45-1:00)... WBEN _11.7'16. Popeye (Sat. 8:30 am) .......... WBEN.... AAP 13.9 100!No Competition ........ jaa -_ 
TACOMA, \\ ASHINGTON Stations: KING, KIRO, KOMO, KTNT, KTVW TV Homes: 83,600 Survey Dates: July 14-21, 1958. 
TOP TEN NETWORK SHOWS 1. Highway Patrol (Thurs. 7:00)........ KOMO.... Ziv 20.3  46| Waterfront ....... cocoosKINT 93 
: ; 1. Honeymooners (Sun. 6:30).......... KING..... CBS 20.3 44) Mama Si iis.%. ick > MENT 83 
1. Bovey ies, Terre": nee Seal &. Gieke Freeper (Men. §:0).......... KTNT.....MCA 203 33 | Polka-Go-Round onecess a -~~282 
3. Ozzie and ees (Wed. oe seee- Psy =e 2. Death Valley Days (Thurs. 8:00)..... KOMO....U. S. Borax 19.3 34 /Zorrd .....2scceee Fe ty KING 20.3 
4. Tombstone Territory (Wed. 9-9:30)...KI 3| 2. Official Detective (Mon. 9:00)....... ss NTA 19.3 30 | Suspicion KOMO 17.3 
5. Lawrence Welk (Sat. 8:00-9:00)...... KING 23.9 : see (Sat. 0- . , V- —  —— ; 
6. Real McCoys (Thurs. 8:30-9:00)...... KING 23.8| 2 Sheriff of gered (Sat. 9:00)........ BING..... NTA 19.3 31 | Perry eer rT ts KIRO 17.3 
7. Cheyenne (Tues. 7:30-8:30)......... KING 233| 3. Sea Hunt (Wed. 7:30)...............KING..... Ziv 16.3 33 Whirlybirds . .. cccccasee MANE 14.3 
> = x ten =. yore AG aetiartie pons . : sing og aw me S- ‘2 es a i emai MCA 16.3 29 | Jefferson Drum .........KOMO 14.8 
q ya ues, 8:30-9:00)...++... . 4 an Behin e Badge (Sun. . ce are MCA 15.8 28 | 964,000 Challenge .......KIRC 15.3 
10. Disneyland (Wed. 8:00-9:00)........ KING = 21.3) 5. Gray Ghost (Sun. 6:00)............. KING..... CBS 15.3  40/Gold Star Theatre....... KTNT 93 
TOP TEN MULTI-WEEKLY SHOWS : cuneate anes ean ry er a tl sire ae — 39 | 9 | Deadline Sas ears : pad ead oy or 
a I Mee, T58...ssc83 Bs <s . arbor Command ,...... ; 
1. #+Ciseo Kid (M-F 6:30-7:00)......... KTNT 13.2| 7- San Francisco Beat (Mon. 8:00)..... KTINT..... CBS 14.3 proces OED cccciccsens KOMO ‘188 
2. 6 O'Clock News (M-F 6:00-6:30). + ‘KINT 13 2 tepreinyens gt yen ag rere ry 0400 -SeeieE ces CBS 14.3 = \Sea Hunt ....... coccee MING 16.3 
b arly on - : es ative ° 4 adge Se ee ee i N TNT 
4. {Deadline (M-F 10:00-10:30)........ KOMO 103 ~ & ow eS TRE Be NM «- -odaees: _ or 
9. Cisco Kid (Mon.-Fri. 6:30)..... ee ee Ziv 13.2 31/|Early Edition KING 11.1 
5. tPopeye (M-F 5:30-6:00).......... KTNT 9.9 Re SA Barly EGIUON ....++++-- 
6. *Mickey Mouse Club (M-F 5:30-6:00). KING 96|10. Star Performance (Sat. 7:30)..... pe veces Official 12.3 21|Have Gun Will Travel...KIRO 19.3 
7. +Cartoon Festival (M-F 8-8:30 a.m.).. KING 9.5|11. Frontier Doctor (Mon. 7:00)......... se HTS 11.8 25|Restless Gun ........... KTNT 11.8 
. 1 Ye este SE $0031 28. .. KTNT 8.9/11. Martin Kane (Sat. 9:30)............. se Ziv 118  20|/Andy Hardy Theatre..... KING 16.3 
| 
’ ° Ary ek i. KING g5|1l- Science Fiction Theatre (Tues. 7:00) KTNT..... Ziv 118 26/Shirley Temple ......... KOMO 108 
9. +Shell News (M-W 6:00-6:15)...... KOMO Smisek. Welle (Mak. GOO)... 2.26 -csceescs ot TPA 11.8 30 | 6:00 eee KTNT 12.3 
FRESNO, CALIFORNIA Stations: KFRE, KJEO, KMJ TV Homes: 85,600 Survey Dates: July 14-21, 1958. 
TOP TEN NETWORK SHOWS 
1. Sheriff of Cochise (Tues. 9:30)....... KJEO..... NTA 21.8 ‘ 36|Bob Cummings .........KMJ 223 
1. Gunsmoke (Sat. 9:00-9:30).......... KFRE 33.3| 2. Sea Hunt (Sat. 9:30)........... oo -KFRE..... Ziv 213 $34|Laurence Welk .........KJEO 27.8 
2. Boxing (Fri. 7:00-7:45).............. KMJ 32.2| 3. Boots & Saddles (Tues. 8:00)........KJEO..... CNP 20.8 33 | Shirley Temple KMJ 23.3 
3. Have Gun Will Travel (Sat. 8:30-9)..KFRE 31.8 : ‘ , ; ae . 
3. Twenty One (Mon. 9:00-9:30)....... KMJ 318 4. Highway Patrol (Fri. 6:30)....... cS ae Ziv 20.3 50 | Request Movie .......... KJEO 93 
> — Ai. — = sigh pure a -KIEO 30.8 > ron ap aiis aint va ies ‘ eer KJEO..... CBS 19.3 32 | Godfrey's Talent Scouts. .KFRE 17.8 
‘ es 0} e argo (Mon. . 0. ories 0 e Century (Tues, 6:30)..KMJ...... HTS 18.8 47| Western Movie ......... 3 
6. Restless Gum (Mon. 8:00-8:30)....... KMJ 29.3! 6. Target (Sat. 10:00)................. KFRE..... Ziv @ ses KJEO 10 
1. Perry Mason (Sat. 6:30-7:30)....... KFRE 28.8 ; 18.8 35|Nightmare ...... bocseen KJEO 19.3 
8. Post Fight Beat (Fri. 7:45-8:00). . KMJ 28.0 7. Decoy (Tues. BPE GsVseutes encanta iccses Official 17.3 40|Mr. Adams & Eve....... KFRE 13.3 
9. Best of Groucho (Thurs. 8:00-8:30). KMJ 27.8| 7. I Search For Adventure (Tues. 7:30). KJEO..... Bagnall 17.3 36|Report On Iraq......... KMJ 14.3 
can Gans aaa Gules > ja A oe gy hy - rs rere = ml ere tt 17.3 38| Movie of the Week......KJEO 14.3 
¥ b ike Hammer (Tues. - errr |: fd 16.3 35 Californians ............ KMJ 20.8 
9. Death Valley Days (Mon. 7:00)......KJEO..... U. S. Borax 15.8 28|Burns & Allen ......... KFRE 18.8 
ze onl — ay RAM ay prise — oo - 10, Casey Jones (Wed. 6:30)........ Sas cteoenss. Screen Gems 148 40| Roy Rogers ......... oo. -KMJ 11.8 
2. ae ae Cin (OM x 5: 30-6: :00) KJEO 162 = —— Nap se ‘. - eccceoe on0e cklsad<« TPA 14.8 261OR BUSSE .. icccccvecs KFRE 21.8 
* ueen For Day, (M-F :30) KM. 14.8 . nion Pacific (Sun, 6:30)........... KJEO..... CNP 14.8 42|Big Time Movie ........ KMJ 13.3 
5. sPrice Is Right (M-F 10-10:30 a.m.). KMJ 13.4/11. Big Story (Fri. 8:30)............... KJEO..... Official 14.3 S38 tafe of Riley .... cadet. KMJ 243 
6. *Tic Tac Dough (M-F 11-11:30 a.m.) KMJ 12.1/32, Harbor Command (Thurs. 10:00) KFRE : 
7. *Truth-Conseg. (M-F 10:30-11 a.m.). KMJ Oe) Pe eee eS Ziv 13.8 30)Academy Award Theatre KJEO 16.5 
-- 8. *Treasure Hunt (M-F 9:30-10 am.). KMJ 11.7 = pe ov Bean (Sat. 6:00)....... -BMJ...., Screen Craft 13.8 441Big Movie. 2. .0ccsesk- KJEO 8.3 
. tWebster Webfoot (M-F 4:00-5:00)... .KFR 10.8 - Jungle Jim (Mon, 6:30)............ KJEO..... Screen Gems 12.8 31|Big Time Movie KMJ 16.8 
10. Lucky Partners, Mise (M-F 12-12:30) KMJ 104/13, San Franci I :; ae a eee 
10. *Art Linkletter (M-F 1:30-2:00).....KFRE 10.4] aS Seay Se GSS. ISON... EEE... COs 12.8  24|Suspicion ..... oncceces SED 308 


~ nam Ss 











and 


n 
PE Pe He | eee See 








+ 


Aare iolikt 


Aira ine bo 


i AR A cata! ae Sarr 


ee mala 


2 tala 





Wednesday, September 10, 1958 


VARIETY 





TV-FILMS 


121 








market. Under the top 10 multi-weekly heading, the (t) 


VARIETY -TELEPULSE CITY-BY-CITY PROGRAM CHART. 


over the course of a year. Cities will be rotated weekly. The 


VarieTy’s weekly chart ig based on the 22 major markets regularly reported by Tele- 
pulse each month, in addition to 133 other Telepulse tabulated U.S. markets, covered 
Variety chart is a com pilation of data on "syndicated films, as well as network and live programs, in each 
stands for local programming and the (*) for network shows. 








NEW YORK 


Stations: WABC, WABD, WCBS, WNTA, WOR, WPIX, WRCA TV Homes: 4,150,400 Survey Dates: August 1-8, 1958. 




















TOP TEN NETWORK SHOWS AV. TOP TWENTY SYNDICATED SHOWS AV. AV. | TOP COMPETITION AV. 
RK. PROGRAM—DAY—TIME STA. RTG.|RK. PROGRAM—DAY—TIME STA. DISTRIB. RTG. SH. PROGRAM STA. RTG. 
1. Gunsmoke (Sat. 10:00-10:30)........ WCBS 30.3 
2. What’s My Line (Sun. 10:30-11:00)..WCBS 24.4| 1. Sea Hunt (Sat. 10:30).............. WCBS.... .Ziv 26.3 61! | Joseph eee WRCA 7.7 
3. Ed Sullivan (Sun. 8:00-9:00)......... CBS 24.0| 2. Mike Hammer (Tues. 10:30)........ WRCA.... MCA 14.4 34!Our Miss Brooks ........ WCBS 10.6 
4. Have Gun Will Travel (Sat. 9:30-10)..WCBS 23.9| 8. Our Miss Brooks (Tues. 10:30)..... WCBS.....CBS 10.6 25|Mike Hammer .......... WRCA 14.4 
5. I’ve Got A Secret (Wed. 9:30-10:00)..WCBS 21.1| 4. Highway Patrol (Mon. 7:00)....... WRUA.... fly 9.9 37| {7:00 Report ..... oveven WCBS 8.5 
5. $64,000 Challenge (Sun. 10:00-10:30).WCBS 21.1 bye 2 err WCBS 9.5 
6. Sumday News Special (Sun. 11-11:15) WCBS  §(20.5| 5. Honeymooners (Tues. 7:00)........ WRCA.... CBS 9.7  36/{§ 7:00 Report .......... WCBS 9.8 
7. Undercurrent (Fri. 10:00-10:30). .WCBS 20.1 , tq: | "ye WCBS 93 
8. Alfred Hitchcock (Sun. 9:30-10:00).. WCBS 19.8| 6. State Trooper (Wed. 10:30)......... WRCA.... MCA 8.6 22 | Circile Theatre .....005- WCBS 17.6 
9. Father Knows Best (Wed. 8:30-9:00)..WRCA 19.7| 7. Death Valley Days (Wed. 7:00)..... WRCA.....U. S. Borax 8.4 >: f err WCBS 93 
9. Kraft Mystery Theatre (Wed. 9-10)..WRCA 19.7 the } 3 eSereeee WCBS 9.0 
9. Playhouse of Stars (Fri. 9:30-10:00)..WCBS 19.7; 8. My Little Margie (M-F 9:30 a.m.)....WCBS.....Official 5.6 49 |Sandy Becker Show.....WABD 3.3 
9° Play of the Week (Sat. 7:00)......... WCBS.....NTA 5.4 Si i mange MiGer .....cicees ABD 2.4 
TOP TEN MULTI-WEEKLY SHOWS _AYV,|10- Boots & Saddles (Thurs. 7:00)..... WRCA..... CNP 49 20/1 7:00 Report ..... WCBS 83 
RK. PROGRAM—DAY—TIME STA. RTG./11, Susie (M-F 9:00 am.).............. WCBS.....TPA 48  40|)Sandy Becker Show.....WABD 33 
12. Our Miss Brooks (M-F 8:30 a.m.). WCBS.... CBS 46 39 |Sandy’s Cartoons ...... WABD 2.9 
1. +News, Wea. & Sports (M-F 11-11:15). WCBS 18.8|13. Silent Service (Fri. 7:00).......... WRCA.... CNP 44 Re bean WCBS 83 
2. +tNews & Wea. (M-F 11:00-11:15)....WRCA 10.7 Pe Re SED, os ov woeesad WCBS 8.8 
3. *CBS News (M-F 7:15-7:30)......... WCBS 9.1\;14. Whirlybirds (Thurs. 7:30)..... Ly CBS 4.2 241 Tie Tae Dough ..cvccesss WRCA 113 
3. *Price Is Right (M-B 11-11:30 a.m.)..WRCA 9.1/15. Science Fiction Thea. (Mon. 9: 30). SS S , 4.0 9|Good Year Thea......... WRCA 14.2 
4. +7 O'Clock Report (M-F 7:00-7:15)...WCBS 8.8/16. Last of the Mohicans (Fri. 8:30).... WABC.....TPA 3.9 if, | eee WCBS 13.7 
5. itLate Show (M-F 11:15-Signoff)..... WCBS 8.4\16. Twenty Six Men (Tues. 10:30)..... WABC . ABC 3.9 9|Mike Hammer ......... WRCA 14.4 
6. *Treasure Hunt (M-F (10-30-11 a.m.) WRCA 73/17. Big Story (Fri. 9:30).. WABD . Official 3.8 8| Playhouse of Stars...... WCBS 19.7 
7. *Jaeck Paar (M-F 11:15-Signoff)..... WRCA 5.8\|17. I Led Three Lives (Mon. ‘Sat. 5:00). WCBS.... .Ziv 3.8 jl, Ff Sf. a WABC 40 
8. +My Little Margie (M-F 9:30-10 a.m.).WCBS 5.6|17. Popeye (Mon.-Fri. 6:00)....... WES 5 6<% AAP 3.8 SR iMerey GROW .o.ccasccs WCBS 46 
9. *Dough Re MI (M-F 10-10:30 a.m.).. WRCA 5.5 























ST, LOUIS Stations: KMOX, KSD, KTVI TV Homes: 570,000 Survey Dates. August 1-8, 1958. 
TOP TEN NETWORK SHOWS 1, Death Valley Days (Sat. 9:30)...... KMOX....U. S. Borax 25.9 60|Spooktacular _.......... KTVI 10.2 

2. Whirlybirds (Tues. 10:00)........ _— iia: 20.9 54/ {10:00 News, Wea, ..... KMOX 12.3 

1. Gunsmoke (Sat. 9:00-9:30).......... KMOX 32.2 |) Eye On St. Louis ..... KMOX 11.0 
2. Have Gun Will Travel (Sat. 8:30-9)..KMOX 27.9| 3. Star Performance (Tues. 9:30)...... oo . Official 19.9 42;Damon Runyon ...... KTVI 17.2 
3. Wyatt Earp (Tues. 7:30-8:00) KTVI 26.9| 4. Frontier Dr. (Thurs. 10:00)......... a HTS 19.2 46 | | 10:00 News, Wea. ...... KMOX 17.0 
4. Tales of Wells Fargo (Mon. 7: 30-8). .KSD 26.3 2 a . | | Eye On St. Louis ...... KMOX 15.6 
5. What's My Line (Sun. 9:30-10:00)... KMOX 25.9| 5. Highway Patrol (Thurs. 9:30)........ See Ziv 18.9 40|Playhouse 90 ____........... KMOX 225 
6. Alfred Hitchcock (Sun. 8:30-9:00)... .KMOX 25.55| 6. Mike Hammer (Fri. 10:00)......... ae MCA 18.2 42/ {10:00 News, Wea. ..... KMOX 14.7 
7. Restless Gun (Mon. 7:00-7:30)....... KSD 24.2 ) Eye On St. Louis ..... KMOX 12.7 
8. Ed Sullivan (Sun. 7:00-8:00)......... MOX 23.55| 7. Damon Runyon (Tues. 9:30)........ «<3: Screen Gems 17.2 36 | Dick Powell .........- KMOX 19.9 
9. Twenty One (Mon. 8:00-8:30)....... KSD 23.2; 8.. Sea Hunt (Wed. 8:30).............. 3 Se Ziv 16.2 29 | I've Got A Secret ..... KMOX 212 
10. Sugarfoot (Tues. 6:30-7:30)......... KTVI 22.6| 9. Gray Ghost (Sun. 9:30)............. i ee | 15.9 32 | Wrets By EAMO :..cccces KMOX 25.9 
10. Whistler (Mon. 10:00)............. BRMED. cacee CBS 15.5 49/|{ 10:00 News, Wea, ...... KMOX 10.7 

-WEEKLY SHOWS ) Eye On St. Louis ...... KMOX 93 

natant senna 11, Famous Fights (Wed. 9:45).......... KTVI..... Wintk 15.0  31|Circle Theatre ....... MOX 193 

L +10:00 News, Wea. (M-F 10:00-10:15) KMOX 13.8/12. Big Story (Wed. 10:00)............. ae Official 14.9 42| { 10:00 News, Wea, ...... KMOX 143 
2. *Verdict Is Yours (M-F 2:30-3:00)... KMOX 12.7 P - ) Eye On St. Louis ...... KMOX 12.7 
3. tEye On St. Louis (M-F 10:15-10: 30) KMOX 12.1/13. Annie Oakley (Sat. 6:00). oe» KMOX....CBS 14.5 SY GE 1.5 ss «eeneended KTVI 7.2 
4. tLatest News (6:15) (M-F 6:15-6:30). KSD 11.8/13. Harbor Command (Wed. 9:30)...... - Ziv 14.5 30/|Circle Theatre ........ KMOX 19.5 
4. +Wea., Sportsview (6) (M-F 6-6:15)..KSD 11.814. Sheriff of Cochise (Mon. 9:30)...... KTVI..... NTA 12.9 25 | Suspicion ssesevesceves KSD 20.9 
6. Late Show (M-F 10:30-Signoff)....KMOX  11.4/15. Honeymooners (Sun. 6:00) ........ KTVI..... CBS ee ST Kc. ¢ceeeseteseee KMOX 16.5 
7. *Art Linkletter (M-F 1:30-2:00)...... KMOX 11.1|16. My Little Margie (Sat. 3:30)....... cSD...... Official 10.9 48 | | Cartoons ine a ebeneneiues KTVI 6.7 
7. ?+Wranglers Cart’n Club (M-F 5-5:45) KSD 11.1}16. Three Musketeers (Mon. 6:30)..... > BC 10.9 29|Robin Hood ........... KMOX 14.2 
9. *Price Is Right (M-F 10:00-10:30)....KSD 10.7\|17. Hopalong Cassidy (Sat. 1:00)....... KSD CNP 10.6 35 | = eeaceee KTVI 18.9 
1¢. *Mickey Mouse Club (M-F 5:30-6).. KTVI 10.5'18: Popeye (Mon.-Fri. 4:00)........... KMOX AAP 10.3 40! American Bandstand KTVI 9.7 





MINNEAPOLIS-ST. PAUL 


Stations :KMSP, KSTP, WCCO, WTCN TV Homes: 385,200 Survey Dates: August |-8, 1958, 

















TOP TEN NETWORK SHOWS | 
- 1. Death Valley Days (Sat. 9:30)...... Wwcco.....U. S. Borax 24.2 53 | Joseph Cotton ......... KSTP 10.2 
1. Gunsmoke (Sat. 9:00-9:30).......... WCCO = 29.5! 2. State Trooper (Tues. 9:30)......... KSTP..... MCA 205  48|Mike Hammer ......... wcco 115 
2. I've Got A Secret (Wed. 8:30-9:00)...WCCO 282] 3° wWhirlybirds (Sun. 9:30)............ KSTP..... CBS 185  35| What's My Line ........ WCCO 265 
3. What's My Line (Sun. 9:30-10:00)....WCCO 265) 4° #arbor Command (Thurs. 9:30)..... Beer... << Ziv 175 31|Playhouse 90 ......... wcco_212 
4. Lawrence Welk (Sat. 8:00-9:00)... ... WTCN 249) §° Sheriff of Cochise (Sat. 10:30)....... KSTP..... NTA 169  44|Home Theatre .......... wcco 104 
5. Have Gum Will Travel (Sat. 8:30-9)..WCCO 23.9) ¢ Highway Patrol (Thurs. 10:30)..... KSTP..... Ziv Se GED... seseneccans WTCN 6.5 
6. Ed Sullivan (Sun. 7:00-8:00)........ WCCO =£23.3/ 7. Honeymooners (Fri. 6:30)......... WCCO. ... CBS 155  37|Rin Tin Tin ........... WTCN 139 
: n= one ee Lata =. 8. Popeye (Mon.-Fri. 5:30)........... WCCO.... AAP 13.6 49| { Hi Five pases: KSTP 65 
q yatt Earp es. — ee . iN er STP 6.6 
9. Twenty One (Mon. 8:00-8:30). --KSTP 222) 9 studio 57 (Wed. 9:30).............. ESTP..... MCA 13.2 27/|{News-C. McCuen ...... WTCN 167 
10. Alfred Hiteheock (Sun. 8:30-9:00)...WCCO 219 egal meek aie wae on pening. phar tele. WTCN 163 
10. looney Tunes (Mon.-Fri. 5:00)...... ui ‘ See SED césccscees KSTP 6.9 
TOP TEN MULTI-WEEKLY SHOWS 1. Badge 714 (Tues. 10:30).........-. KSTP.. “gatehe NBC 125 40/ Movie ...........2.4,. WECN 75 
; : 12. Waterfront (Fri, 10:30)............. 3 ied ns canséuiinaeein WTCN 115 
y [Teders Reatees ee 101s). eer «$5.3 |13- Bests & Saldies Wri. 26:20)......... WTCN.... CNP 119  23|Destiny <2 2212222220221 WCCO 187 
3. +News, D. Moore (M-F 10:00-10:15)..WCCO 135|14 Annie Oakley (Sat. 5:30). pacauaae STP.....CBS 115 40/Wrestling ............. wcco 82 
3. iPopere (M-F 5:30-6.00) "CCQ —- 13.5 | 14. Mike Hammer (Tues. 9:30)... ... VCCO..... MCA 115 22/State Trooper .......... KSTP 205 
4. +Axel & His De > (MF aes: 30): WECO 127\15. Mr. District Attorney (Wed. 10:30)..KSTP..... Ziv 114  35| Movie re, pee pia WTCN 109 
5. +Ne (M F 6:00-6:15 KSTP 121/16. Cisco is Gat. 2190 OM.)....0.00. Wwcco.... Ziv 11.2 731 True Story ......cccces. KSTP 42 
5 +Wean - — (M-F 10.00-10: <A ve eed WCCO 121/17. Federal Men (Mon. 10:30)......... KSTP.....MCA 10.9 34 at RR pepaaeetaepnetete WTCN 105 
6. Yeu % ‘ (M-F 6:15-6:30). *KSTP 114 18. Big Story (Wed. 8:30)....... ie sacs gigi WTCN.... Official 10.2 I've Got A Secret ...... wcco 28.2 
HAD Right OLF A 01030). KSTP —11.3|18. Decoy (Fri, 9:00)... ..... vcsecesse-WTCN.... Official 10.2 19 MEE Litions veieuscce KSTP 19.4 
8. *CBS News (M-F 6:15-6:30). ox a **""wcco 111 18. Sea Hunt (Tues. bitin a 660000 Wettiscccd Ziv 10.2 et se ‘n’ Buy (meee eens 6 wcco 17.9 
8. +N’ws-Chieck MeCuen (M-F 9:30-9:45) WTCN 11.1 








NORFOLK, VIRGINIA 


Stationss WAVY, WTAR, WTOV, WVEC TV Homes: 


182,300 Survey Dates: July 14-21, 1958, 

















TOP TEN NETWORK SHOWS L 
1. Gunsmoke (Sat. 10:00-10:30)........ WIAR 465 - 
2, E. Theatre (Sun. 9:00-9:30)...... WTA 33.5) 3 
3. Alfred Hitcheock (Sun. 9:30-10:00)..WTAR 37.2| 3. 
4. Ed Sullivan (Sun. 8:00-9:00) ....... WTA 36.7| 4. 
5. Have Gun Will Travel (Sat. 9:30-10).WTAR 36.2) 5 
6. I've Got A Secret (Wed. 9:30-10:00). -WTAR 35.9) ." 
7. Perry Mason (Sat. 7:30-8:30).......- WTA 34.0 
8. To Tell The Truth (Tues. 9:00-9:30). WIAR 33.5| 6. 
9. Oh Susanna (Sat. 9:00-9:30)......... AR 32.5) 7, 
10. Millionaire (Wed. 9:00-9:30)........ WIAR 32.2] 7 
TOP TEN MULTI-WEEKLY SHOWS 8. 
1, *Love of Life (M-F 12:00-12:30)..... WTAR _20.6| 9. 
2. *Search For Tomorrow, Misc....... sae ca 9. 
(MF 12:30-12:45)...........-. 5\ 10. 
3. "Guiding Light, Mice (MF i2:45-1), WTAR 200 “ 
4. *CBS News (M-F 6:45-7:00)......... WTAR__19.9| 44+ 
5. +Esso Reporter, Wea. (M-F 6:30-6: 45). WTAR 19.0| 11. 
6. {Popeye (M,T,Th,F 6:00-6:30)....... VY 186/49. 
7. ‘Mickey Mouse Club (M-F $-30-6:00) WAVY 18.4 12. 
8. {Waterfront (M-F 6:30-7:00) .WAVY 17.6 13 
9. +News, Wea., Mise, (M-F 10:30-10:45) WAVY = 17.5| 15 
10. +Kit Carson (M,T 7:00-7:30)......... WTAR 17.2113. 





Sea Hunt (Fri. 8:30)....ccccesse..- WAVY.... Ziv 

Crusader (Sat. 10:30)..............WTAR....MCA 

Decoy (Fri. 10:00).......... catenss WAVY.... Official 
Harbor Command (Fri. 7:30)........ Was. vs Ziv 

O’Henry Playhouse (Fri. 7:00)..... ..WTAR Gross-Krasne 
Last of the Mohicans (Thurs. 7:30)..WTAR..... TPA 
Whirlybirds (Thurs. 8:30)........... WAVY.... CBS 

Target (Mon, 7:30)............ wees WAVY.... Ziv 

Highway Patrol (Mon. 7:00)........WAVY.... Ziv 

Medic (Tues. 10:00)..... eT TTS) os oe 

Little Rascals (Sat. 12:30)..........WTAR.... Interstate 
Annie Oakley (Wed. 6:00)...........WAVY.... CBS 

Casey Jones (Wed. 7:00)......++....WTAR....Sereen Gems 
Popeye (M,T,Th,S 6:00)....e+eeee...WAVY.... AAP 

Gray Ghost (Thurs, 7:00)...........WAVY.... CBS 

26 Men (Mon. 7:30).....scccesessss-WIAR.... ABO 

Code 3 (Wed. sy Sepenaomentenn Sowa ABC 

Jungle Jim (Sat. 6:30).......+se02+- WAVY.... Screen Gems 
Badge 714 (Tues. 7:00).........06-- WAVY.... CNP 

Top Plays of 1958 (Fri. 7:00)........WAVY.... Screen Gems 


31.5 
26.2 
24.5 
24.5 
21.9 
20.5 
20.5 
20.2 
19.5 
19.5 
19.4 


19.2 


19.2 


18.8 
18.5 
18.5 
18.2 
18.2 
17.9 
17.9 


i eases WTAR 
57 | Joseph Cotton ..........WAVY 
42;Undercurrent ..... esee-WTAR 
44/Rin Tin Tin ..... cocoee WAVY 
45|Top Plays of 1958....... WAVY 
PR GEE 365+ <.0600000 WAVY 
35|CBS News Special ......WTAR 
40198 Blew .......c0e cooeoe WIAR 
43|Kit Carson ..... eoeeees-WTAR 
35| Bid ’n’ Buy ...... soeees-WTAR 
62/f Farm Show ........... WAVY 

) Hitching Post Thea, ...WAVY 
55|MGM Mat. Movie ......WTAR 
SOD EF. ov cssccences eee WAVY 
53|MGM Mat. Movie ...... WTAR 
38|Hometown Hoedown ....WTAR 
A «ee -WAVY 
41/|Casey Jones ...... «se+-WTAR 
48\Sgt. Preston ....... «+. WTAR 
41/Kit Carson ...... eoeee WTAR 





37!'O’Henry Playhouse .....WTAR 


23.9 
12.5 
21.2 
21.9 
17.9 
17.5 
22.2 
18.5 
17.2 
22.5 

45 

9.0 
10.9 
18.2 
11.9 
19.9 
20.2 
19.2 
12.9 
16.2 
21.9 
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VARTETY-PULSE FEATURE CHART 


feature period and share of audience, since these factors reflect the effectiveness 
of the feature and audience composition, t.¢., a late show at 11:15 p.m. would hardly 
have any children viewers, but its share of audience may reflect dominance in that 
time period. In the cities where stations sell their feature programming on a multi 
strippen basis utilizing the same theatrical throughout the week a total rating for the _ 
total number of showings for the week is given, the total rating not taking into account s 
the duplicated homes factor. Barring unscheduled switches in titles the listed features 
for the particularly rated theatrical filmed show are as accurate as could be ascer : 

tained. Under Time Slot, S. O. stands for Sign-Off. : a: 


124 TV-FILMS 








VaRIETY's weekly chart, based on ratings furnished by Pulse’s latest reports on 
feature films and their competition covers 155 markets. Each week, two different 
markets will be listed, with the 10 top-rated features tabulated. 

Factors which would assist distributors, agencies, stations and advertisers tn 
determining the effectiveness of a feature show in a specific market have been 
included wn this Variety chart. Listed below is such pertinent information regarding 
features as their stars, release year, original production company and the present 
a distributor included wherever possible along with the title. Attention should be paid 
to such factors as the time and day, the high and low ratings for the measured 

















NEW YORK Stations: WABC, WABD, WCBS, WNTA, WOR, WPIX, WRCA.. TV Homes: 4,150,400. Survey Dates: August 1-8, 1958. a 
PULSE i 

AVERAGE AVERAGE : AV. AV. ; 

TOP 10 FEATURE FILMS TIME SLOT RATING HIGH LOW SHARE TOP COMPETITION STATION RATINGS’ SH. es 

1. “GREEN DOLPHIN STREET’— Late Show 14.7 15.3 14.0 66 Movie 4— ee ae 
Lana Turner, Van Sat. Aug. 2 “The Fighting Kentuckian”. WRCA ......... 4.9 22 a 
Heflin, Donna Reed; 11:15 p.m.-S.O. is 
MGM; 1947; MGM-TV WCBS ats 

2. “THE HARVEY GIRLS’— Late Show 10.6 11.5 93 51 Movie 4— ane 4 
Judy Garland, John Sun. Aug. 3 “The Shocking Miss Pilgrim” WRCA ......... 6.5 31 rE 
Hodiak, Ray Bolger; 11:15 p.m.-S.O. 49 
MGM; 1946; MGM-TV WCBS : Es 

8. “A KISS IN THE DARK”— Late Show 9.9 10.8 9.0 40 Jack Paar Show.......--++¢: ok 5.9 24 7 
David Niven, Jane Wyman, Fri. Aug. 1 re 
Broderick Crawford; 11:15 p.m.-S.0. if 4 
Warner Bros; 1949; AAP WCBS . 

4. “YOLANDA AND THE THIEF”’— Late Show 8.9 9.5 8.3 42 Jack Paar Ghew.........-s0 (rr 6.3 30 
Fred Astaire, Lucille Wed. Aug. 6 ;. 
Bremer, Frank Morgan; 11:15 p.m.-S.O. a 
MGM; 1945; MGM-TV WCBS , iF 

5. “GIRL FROM JONES BEACH”— Late Show 8.1 8.8 73 43 Jack Paar Show.........sce-- We ida saene ee 27 a] 
Ronald Reagan, Eddie Thurs. Aug. 7 FS; 
Bracken, Virginia Mayo; 11:15 p.m.-S.0. i 
Warner Bros.; 1949; AAP WCBS ’ d 

6. “WIFE VS. SECRETARY’— Late Show 7.9 8.3 73 45 Jack Paar GhoW. .....cccve: WG Sc vceeees 4.7 27 E 
Clark Gable, Jean Tues. Aug. 5 ee? 
Harlow, Myrna Loy; 11:15 p.m.-S.O. ; 
MGM; 1930; MGM-TV WCBS : : 

7. “THE SHOCKING MISS PILGRIM”’— Movie 4 7.8 93 5.5 25 What's My Line... ....ccecces WED Kencsdsds 24.4 59 a 
Betty Grable, Dick Sun. Aug. 3 Late Show— = i! 
Haymes, Gene Lockhart; 10:30 p.m.-S.0. “The Harvey Girls”........ WCBS ....+0::. 10.6 51 7 
20th Century Fox; 1947; NTA WRCA e o 

8. “CASTLE ON THE HUDSON”’— Late Show 72 8.3 6.3 38 Jack Peat GROW... .0ccceseses MA. daveunee 73 39 ¥ 
John Garfield, Ann + Mon. Aug. 4 . 
Sheridan, Pat O’Brien; 11:15 p.m.-S.O. F 
Warner Bros.; 1940; AAP WCBS 

8. “GUADALCANAL DIARY”’— Picture For A 5.7 6.0 53 32 Baseball— ; 

Preston Foster, Lloyd Sunday Afternoon New York vs. Chicago...... WPIX ....--4-. 6.0 33 
Nolan, William Bendix; Sun. Aug. 3 
20th Century Fox: 1943; NTA 2:30-4:00 p.m. 

WCBS 

10. “THE FIGHTING KENTUCKIAN”’— Movie 4 49 5.5 43 22 Late Show— 

John Wayne, John Sat. Aug, 2 “Green Dolphin Street”.....WCBS ......... 14.7 66 
Howard, Marie Windsor; 11:15 p.m.-S.O. 
Republic; 1949; HTS WRCA 

10. “A GUY NAMED JOE”— Early Show 49 5.3 41 26 Mickey Mouse Club.......... i. er 5.1 30 
Spencer Tracy, Irene Thurs. Aug. 7 a, eS erry TT ae 4.7 25 
Dunne, Van Johnson; 5:30-7:00 p.m BOONEG TORE os ccccccscadas WED invemwses 5.2 27 
MGM; 1943; MGM-TV WCBS 

10. “IT’S A WONDERFUL WORLD”’— Early Show 4.9 5.3 41 26 Mickey Mouse Club.......... WEI 4. wikesaess 5.1 28 
Claudette Colbert, James Tues. Aug. 5 ee ES a eee eee. i a 40 22 
Stewart. Francis Drake; 5:30-7:00 p.m. pe eee Pe. 40-0 eee: 44 22 
MGM: 1939; MGM-TV WCBS 

FRESNO Stations: KFRE, KJEO, KMJ. TV Homes: 85,600. Survey Dates: July 14-21, 1958. 

1, “THE MAD GHOUL”— Nightmare 17.0 19.5 14.0 39 OO OE oe KFRE ....--00. 18.8 36 
George Zucco, Turhan Sat. July 19 Joseph Cotton Show......... nn dn haces am 148 33 
Bey, Evelyn Ankers; 10:00-11:25 p.m. Double A Movie— 

Universal; 1943; Screen Gems KJEO » Qaim, ~ i) a ae 10.8 32 

2. “THE STRANGE MRS. CRANE”== Academy Award Theez 15.9 17.0 13.5 44 Harbor Command............ ip ee er 13.8 32 
Marjorie Lord, Robert Thurs. July 17 eee Be Pdi tides... 12.3 30 
Shayne, Pierre Watkin; 10:00-11:45 p.m. Big Star Movie— 

1948; M & A Alexander KJEO “Untamed Africa”......... i eee 8.2 28 

3. “THE PRIMROSE PATH”’— 4 Star Movie 13.4 17.0 10.0 41 Be CO Be vc ccccccccs Ee axatetaa ce 21.3 46 
Ginger Rogers, Joel McCrea, Wed. July 16 Major Movie— 

Marjorie Rambeau; 10:00 p.m.-S.O. “Blonde Bombshell” ....... Mae esbewedess 11.6 41 
RKO; 1940; C & C KJEO : 

4. “LASSIE COME HOME”-- Big Time Movie 13.1 15.0 11.0 34 x0ld Medal Movie— 

Rodday McDowall, Donald Sun. July 20 : halt SITS Pes ere Sf rrr 9.8 31 
Crisp, Edmund Gwenn; 6:00-7:30 p.m. Tito Paes es. on onic fosacs PD dicnwdees 14.8 43 
MGM; 1943; MGM-TV KMJ BMD. Secgtda ees sie teset re a ee 26.3 55 

5. “SUSPICION” — Movie of the Week 12.0 14.5 9.3 35 Major Movie— 

Joan Fontaine, Cary Grant, Fri. July 18 “A Night at the Opera”...... > BP Oey 10.5 $1 
Sir Cedric Hardwicke; 10:00 p.m.-S.O. 
RKO; 1941; C & C KJEO 

6. “BLONDE BOMBSHELL”— Major Movie 11.6 14.5 9.0 41 4 Star Movie— - 

Jean Harlow, Lee Wed. July 16 “The Primrose Path”...... 8 ae 12.3 44 
T:. acy, Frank Morgan; 10:30 p.m.-S.O. 
MGM; 1933; MGM-TV KMJ 

7. “CRY OF THE CITY’— Million $ Movie 11.0 12.0 10.0 39 IIE. vn so eccceneaasee MERGE. .. vdesavers 18.5 50 

Victor Mature, Shelley Mon. July 14 Major Movie— 
Winters, Richard Conte; 10:30 p.m.-S.O. Te SE «0 cseweasteoeas ES. a deckuaent 8.5 36 
20th Century Fox; 1948; NTA KJEO j 

8. “BEACHHEAD”— , Double A Movie 108 & 125 9.0 31 Nightmare— ; 
‘ony Curtis, Fran Sat. July 19 “The Mad Ghoul”.......... ROOD. -csccosent : 

Parmee git Mary rig 4 mae 10:30 p.m.-S.0. Movieland_- JEO .. 15.9 41 
Jnite rtists; ° - KFRE EE 8 ves sccceenstee. «desea i 

. rn oy AT THE OPERA"— Major Movie 10.5 13.0 8.0 31 Movie of the Week— eee ae 7 
The Marx Bros., Fri. July 18 “MOE ng oGevcssscevsnn cee asasell 
Allen Semen 10:00 pm-S.0. picion” ., ) e sicvetiws 12.0 35 
MGM; 1935; MGM-TV KMJ 

10. “BROADWAY HOSTESS”’— Big Star Movie 10.2 11.5 9.0 33 Movie of the Week— Fi 
Wini Shaw, Phil Fri. July 18 TE oon nn cesenntes EJEO 26.60.05. 388 36 
Regan, Lyle Talbot; 10:30 p.m.-S.O. ion if 
Warner Bros.; 1935; AAP KFRE 

MULTI-STRIPPED SALES ) 

NEW YORK, AUGUST 1-8, 1958 ] 

TOTAL AVERAGE HIGHEST § 

NO. OF AUDIENCE yi 

TITLE AND OTHER DATA STATION TIME SLOT SHOWINGS Ravana yuncanee AVE. RATING 4 

TITLES AND OTHER DATA WOR Million $ Movie 13 24.4 1.9 4.0 3 
“MIGHTY JOE YOUNG” ; M id a4 

7” “CORNERED” 7:30-9:00 > “| 
“HOME OF THE BRAVE” wal acitas ? 
“BERLIN EXPRESS” ) 
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Each of the wines and spirits shown here has won a place in the Blue Chips 
circle by a distinguishing characteristic. " Whether it be a three-centuries- 
old brand of Scotch, a brandy from the heart of the Cognac district, or a 
revered name among champagnes, exceptional quality has always been the 
deciding factor. # Throughout the years, the Blue Chips by Renfield have 
been collected one by one to form a complete circle of superlative brands. 
® From all over the world, the finest comes to market here under the symbol 
that leads you to the perfect choice—Blue Chips by Renfield...the finest you 
can drink, the grandest you can serve, the most distinguished you can give. 
©RENFIELD IMPORTERS, LTD., NEW YORK, N. Y. 
Haig & Haig, Blended Scots Whisky, 86.8 Proof; King William IV, Blended Scotch Whisky, 86.8 
Proof; Remy Martin Cognac Brandy, 80 Proof; St. Remy Brandy, 80 Proof; Cointreau Liqueur, 
80 Proof, Produced and Bottled by Cointreau Ltd., Pennington, N. J.; Flora delle Alpi Cordial, 
92 Proof; Chianti Melini; VanderFlip, Wine Specialty, made with wine, sugar and natural 


flavors; Gordon’s Distilled London Dry Gin, 90 Proof, and Gordon’s Vodka, 80 and 100 Proof, 
100% Neutral Spirits Distilled from Grain, Gordon's Dry Gin Co., Ltd., Linden, N. J. 
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Chi Program Overhaul 








tensify the latenight feature film 
wars, although WBBM-TV’s pro- 
gram manager, Frank Atlass, con- 
cedes that Jack Paar on NBC-TV 
will probably dominate the late 
hour. The WBBM-TV cinematics 
used to begin at 11 p.m. an hour 
later than the two other channels 
showing late pix. As a result, the 
films garnered weak ratings and 
dropped the station into last place 
front 10:30 p.m. to midnight. In 
the coming season, the station 
knows it will have to upgrade its 
rating average; hence the cancel- 
ling of sponsored shows to begin 
the feature earlier. 

Here’s how the new season 
shapes up at the four Chicago sta- 
tions: 

WNBQ. The NBC sstation is 
standing pat with its summer line- 
up of three shows, two separate 
half hours of Bingo (one of them 
just sold to National Tea), the kid- 
die show, “Commander 5,” and the 
longrunning nighttime omnibus of 
service shows. However, there’s a 
feeling that with Lloyd Yoder com- 
ing in as general manager next 
week, any weakspots in the sched- 
ule of live shows will be plugged 
with film. Yoder’s reputation at 
WRC-TV, Philadelphia, precedes 
him, and his success with that sta- 
tion was that he converted it into 
a virtual grindhouse. 

WBKB. The ABC station is los- 
ing around three hours of pro- 
gramming per day to the network, 
and of the live local daytimers cur- 
rent only “Jobblewocky Place” is 
certain to remain. In revamping 
nighttime, station will be slotting 
news, weather and commentary 
segs late at night, something it has 
never done befere. Paul Harvey 
starts a news-commentary show at 
6:15 p.m., and Norm Ross goes on 
with one at 9:45. “Polka-Go- 
Round” stays on the net but in a 
half-hour version. 

WBBM-TV. Apart from the 
changes already documented, the 
CBS station is creating a new 
morning strip for Paul Gibson and 
is fashioning a televersion of the 
“Gold Coast Show,” highly succes- 
ful spot catcher on WBBM radio. 


Continued from page 112 
Latter show integrates commer- | 








cials into a dramatic sketch, and 


on tv it'll be done with film, the| 


old one-reelers of the silent era. 
F’rinstance, a man gets run over 
by a car or train. The film then 
segues into the back-ache-ache 
commercial. 

WGN-TV. The indie station has 
declared a moratorium on film for 
the time being, having been pur- 
chasing celluloid in quantity since 
before Ward Quaal took over the 
station reins. In addition to syn- 
dicated product like “Decoy,” 
“Mickey Spillane,” “Tugboat An- 
nie,” “Casey Jones” and “Dial 
999,” station will be beaming the 


NTA film network’s lineup and the | 


Kellogg kiddie-adventure quartet 
besides. Still the station will be 
live or on tape close to 44 hours 
a week on its 112 hour telecasting 
schedule. 

Station’s strong daytime lineup 
of moppet shows is being aug- 
mented this fall by a new hour- 
long strip for women, which will 
be helmed by Fran Allison. As of 
now, this rates as the most am- 
bitious new localer of the fall sea- 
son in Chi. It will be slotted at 
10 a.m., against much of the net- 
work fare. Program director Al 
Field told Vartrety that WGN-TV 
plans to expand live production in 
January, when many of its film 
contracts run out. ° 


Radio Reviews 
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French Lick, Indiana,-Jazz Festival 
of the preceding weekend; back- 
stage of the “Wildernesss Road” 
production at Berea College, 
Bereu, Ky., and a speed boat on the 
Ohio River by WHAS sports direc- 
tor Cawood Ledford. All of the 
WHAS staff of personalities are 


slated to be heard on this after-| 


noon show in the future. Program- 
wise, this station, as well as others, 
are undergoing a revamping, prob- 
ably brought about by a competi- 
tive situation. This-show impressed 
as a strong pitch to give the listen- 
ers variety in many phases, with 

















London was smashing 
but it’s jolly good to b2 home. 


Sincere Thanks to 


Sid Caesar and 
~ Shellrick Corp. 


Cliff Norton 


Direction: ASHLEY-STEINER, Inc. 
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accent on live talent. Several of 
the town’s newer entries in the 
broadcast field here rely almost 
wholly on records, news and disk 
jockeys. WHAS has a longtime rep 
as a Class station, and shows of the 
an bas Ba phe ey gpa | tion business-pleasure trip ... Dr. Rudolph Ganz, Lee Phillip, Jim Con- 
osition Wied way and Norm Ross all tapped for commentary, color and commercial 
P ‘ — * |chores -on WBBM’s upcoming broadcast of Lyric Opera's first night, 
| IT’ NE Oct. 10 . . . Progucer Matt Niesen and sportscaster “Whispering” Joe 
| Witn — EEE” sensinines, Wilson notching their 400th telecast of live bowling on WNBQ this 

John Marion Saturday (13)... WBBM-FM's first mailing of its bi-monthly program 
Producer: Marion guide went out to 5,000 addresses, most of them going listeners who 
10 min.: Mon.-thru-Fri., 7 p.m. wrote in for it .. . NBC newscaster Alex Dreier moderating a space 
SECOND BANK-STATE STREET | symposium for national conclave of the Air Force Assn. in Dallas on 
|_ TRUST CO. | Sept. 26... Cliff Johnson tapped for new “Coffee Klatsch” strip on 


Whiting "with forthright state- WLS sponsored by Home Builders Assn. 
ment tag “All business is your 
poainees® John Harriman,. who IN LONDON ee ze 
pens a daily financial column oa Yesterday (Tues.) Associated-Rediffusion flew a party of British 
on a cages | en — hes press men to Paris for the day to meet six actresses who'll be appear- 
some soiling pelea: pote pix ing in its play cycle “Woman In Love” at a later date . . . Canadian 
lon WEEI since the middle of last | actor Cec Linder will appear in a new play for tv entitled “The Com- 
|March under the sponsorship of | mentator,” next Tuesday (16) . . . Catherine Boyle was a guest panelist 
jone of Boston’s prestige banks. | in yesterday’s (Tues.) airing of Associated Tele Vision’s quiz game “Tell 
| Harriman, who is a not so distant | The Truth.” . . . Recordings from the concert given by Frank Sinatra 
| member of the Harriman clan with | recently at Monte Carlo, in aid of the United Nations’ Refugee Chil- 
|finance bred in the bone, talks a | dren’s Fund, will be heard n the BBC’s Lght Program on Sept. 17. 
| fooa layman economic — 
jive. He dramatizes economic facts | 7; J 
ana comes forth with simple every | IN MIN NEAPOLIS *..7 9 
| day interpretation similes. He uses | Dr. E. W. Ziebarth, WCCO Radio news analyst and U. of Minnesota 
|figures only to make a positive faculty member, visiting Russia . . . As a joint presentation of the 
| point. Night caught, he Was state’s 14 private colleges, KTCA-TV, Twin Cities’ educational sta- 
|talking about Pan-Am’s new Boe- tion, to present nine educational tv courses with college credits... 
|ing 707 jet, the $5 million job that | Roh DeHaven, WCCO ace, appointed to Minneapolis Public Welfare 
ad Pg it be BY. a. board . . . Jere Smith, formerly of WMIN, joined KMSP-TV announc- 
lhours and 24 mins. for a Aight | 128 staff... For second successive year Minneapolis public school 
‘usually taking five and one-half | teachers attended their initial school term meeting via educational 
|hours: pointed out the jet’s prob- | Station KTCA-TV and public had opportunity, too, to tune in on tele- 
lem, noise. Could Boeing beat it? | cast . . . WCCO Radio personality Jergen Nash back from a month's 
o make sense for his aud, he ex- | visit to England and Scotland . . . Frank Buetel, WTCN tv and radio 
plained that science allows be-/ sports director, and the wife celebrating arrival of a son, their first 
|tween 100 and 108 decibels for a| child . . . Hugh Smith resigned from WCCO Radio to join WHAS, 
| “tolerable” noise. Comparably, he | Louisville . . . KMSP-TV, owned by National Television Associates, 
pointed out, the rustle of the eve-| scheduled for latter's network “Hour of Stars” show starting Oct. 6 
ning paper rates at 35; the “purr| || WTCN Radio passing out shekels to those who have social security 


of the cat on your lap” at 25; 4! numbers which it selects at.random and reads over the air. 
| spirited conversatiom at 65; and | 


|thunder, “the loudest natural | ,,», 

‘noise,” at 140. He said 160 dee-/(N PHILADELPHIA .. . 

roy —— oe the ee | WPEN dispatched newscaster Jim Reeves to Little Rock to cover 
130 a B-oe bomber gives Of about | i) tosration battle, right through opening of school . . . Joseph F. Fra- 
| - : : zer, former sales rep for the defunct WVUE, appointed account exec 
Lan ne anes De Bemtene |for WRCV ... Lionel F. Baxter, veepee and managing director WIBG, 


| were cutting up again. Still empty, | . ‘ 7 ; “er 
lhe said. is fhe 10000 feet of aoe | appointed to Board of Directors for the Television, Radio, Advertising 









































Tobias, Fischer & Co. Inc. 


Announces that it has 


BOUGHT OUT 


THE DAVIS PIANO CO. 
at 148 West 564th St., N.Y. 


(the business and entire stock) 
and offers for immediate sale 


82 - PIANOS - 82 


GRANDS @ SPINETS @ STUDIOS, Etc. 
from the world’s greatest piano makers 


ALL NEW or RECONDITIONED 


These pianos must be sold winthin 20 
days at a fraction of the original 
price and many below cost. 


INSPECTION AND SALE NOW 
at 148 West 56th St., N.Y. 
9:30 AM to 5 PM every day 
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Hayes does a pleasant job on 
the vocals. The records played 
are mostly in the standard groove 


and easy to take. Jess. 


| ‘Daybreak’ Sales 


| <= Continued from page 112 




















' 
| period was cleared for an exten- | 
|sion of the Peter Lind Hayes show 








The Q-Tyv system of 
positive synchroniza- 
tion used on all net- 
works (no service 
has an exclusive on 
any station) 


Absolutely silent. 
Designed to fit all 
cameras. 

Vu in-lens mirror 
system available 


they reserved for the second | Club of Phila. . . . Ralf Brent to be panel member at the New Jersey 
“Atoms for Peace Conference” at | Broadcasters Assn. annual meeting at Cherry Hill (Nov. 11)... Mari- 
in store?” Harriman keeps the | over its FM channel... In line with new CBS policy, Jack Whitaker's 
good and bad pretty well in bal-}19 minute WCAU-TV sports show will be axed in favor of a five-minute 
nurses for more money. This B : UIT 
; 2 arclay, traffic manager at WVUE now in same spot at WIBG... An- 
would add to the cost of medical | .juncer Bill Manns chalks up 16 years with WIP (25) 
other factors in the cost of living. 
| All in all, Harriman’s 10 mins. 
|off, his aud feels it has learned| One of the most successful of 
something. Guy. | local broadcasting promotions is 
total of $17,400 in five weeks. A 
sizeable portion of subscribers here 
~ - . ‘ in hope of collecting loot. 
an ‘reeman an Richard | so ; 
| Hayes, pinchhitting for the vaca- Some of the rival radio outlets 
N.Y., register as a likeable team. | ‘tation showed in the salty com- 
The pair work in an informal and | ™ents of their announcers—“This 
live tunes |have the top rating. That other 
Freeman handles the keyboard | station is merely first on the dial.” | 
|originally planned for noon to mt: 
| 12:30. This leaves only one half | * «¢ . 
: precision prompting! | 
Initially, ABC_only planned to | ; 
|do three hours ‘a day and leave |f| | eh CTE eR a niga eee, SENN 
national advertisers since sales 
| kicked off two months ago caused 
| orders are in from Minnesota Min- 
jing and Nestle for three quarter 


| Geneva this month. “Could there | lyn Grey, Boston model, takes over as WRCV-TV weather girl (8), suc- 
jance. As bad news, night caught, | weather-“late scores” roundup . . . Saturday (6) was tagged “Chief Half- 
care in Greater Boston, he con- > 
of economic news is hardpacked, WFIL's Boffo Promo 
|WFIL’s telephone handouts, in 
|are answering calls with that “I 
tioning Lanny Ross on his cross- were disturbed by the “I Listen to 
|relaxed manner, abetting their | is WIP, the station that doesn't pay 
in his usual fine manner, while 
j}hour (1:30 to 2) open for local 
|three half-hours open for local 
| the pre-season expansion. 
|hours apiece a week. Amana Re- 


be another West-rocking surprise | ceeding the late Judy Lee... WCAU discontinues its Muzak programs 
ihe cited the campaign of Boston | town Day” at the Phila. Zoo, in honor of the WFIL-TV brave... Al 
tended, which already leads all 
but easy listenjng. When he signs Philadelphia, Sept. 9. 
which 13 winners have received a! 
| listem to” gimmick of early radio, 
Lanny Ross Shew 
the-board morning show on WCBS, | “FIL” bonanza tactics. The agi- 
chitchat and canned music with | you to listen.” “This is WIBG. We 
| programming by ABC affils. 
| Product, but the headlong rush of 
| Most of the sales are firm, but | 
| frigeration called for four quarter 

















... tailored to fit your budget... ‘ 


hours. Chesebrough-Pond’s pre- 
viously switched its coin from 
“ESP” into the daytime plan. 


These deals and near-deals were 
what upped the total to seven shy 
of SRO on 70 present quarter- 
hours. 

To qualify for “Daybreak” dis- 
; counts advertisers must buy either 











three or four weekly quarter- NEW YORK CHICAGO HOLLYWOOD 
| hours. Four is for multiple product 630 9th Avenue 8 W. Hubbard 810 N. Highland 
sponsors, three for single product JU 6-6466 MO 4-6646 HO 7-9262 
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What's 


Hollywood, Sept. 9. 
“Stepping-stone” aspect of tele- 
vision—the problem of writers who 
broke in through the medium but 
who are now too busy with more 
remunerative assignments to ac- 
cept tv work—is being experienced 
by Felix Jackson, producer of Na- 
tional Telefilm Associates” upcom- 
ing “The Third Man” series. 

Jackson, in preparing scripts for 
the James Mason starrer, decided 
to lean primarily on scripters who 
worked with him on “Studio One” 
when Jackson produced the series 
in New York. But ironically, Jack- 
son has found few of the top 
writers he introduced to television 
available for “Third Man” assign- 
ments. Generally, they’re too busy 
in film or legit production and 
scripting. 

There have been some exceptions 
—Dick Berg and David Swift, both 
of whom are laboring in the tele- 
film @md feature vineyards, have 
signed on to do a script apiece. 
Another w.k. scripter with stage 
and novel credits has signed for 
two of the shows—but will write 
them under a pseudonym — he 
doesn't want to be identified with 
half-hour telefilms. Jackson is 
hopeful that two others currently 
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FABULOUS 
FIRST RATINGS! 


Happened to ‘Studio One’ 
Writers? Felix Jackson Finds Out 





| 
| 


| 
| 


unavailable will be free to do 
scripts later on. 


But some of his top “Studio 
One”  scripters—Reginald Rose, 
Rod Serling and Paddy Chayef- 
sky, to name three—just aren't 
available. Jackson, who plans 
“Third Man” as strictly for adults, 
a suspense show with the stress 
on character and an articulate, 
even intellectual approach, isn’t 
fazed by the scripter situation. His 
preference for “Studio One” vet- 
erans is prompted primarily be- 
cause for his first few scripts he 
wanted writers who have worked 
for him in the past and know his 
requirements. He'll be using vet 
Hollywood telefilm scripters, and 
hopes to find some newcomers as 
well. 

Actually, situation pertains to 
only 26 of the 39 “Third Man” 
shows, since the balance will be 
filmed in England and Jackson in- 





tends to use British writers and 
there. British segments will be 
filmed in cooperation with the 
BBC and British-Lion Pictures, | 
who are coproducing with NTA. 
As to directors, Jackson hasn’t | 
signed any yet—he won't start 
production -until mid-November, 
but has decided preference for 
those ‘who've worked in tv. Fea- 
ture directors, he finds, often have 
a tendency to try for effects which 
are impossible for television. They 
aim at scope, whereas television 
requires the stress on character. 


Continued from page 112 




















station WINS, which the reppery | 


powerful New York independent 
firm has only one: This is the 


‘}aequired a little over two months 


ago. 

The sales pitches and the pre- 
sentations between the reps having 
indies on their list and those 
carrying network affiliates in radio 
is no small thing. The reps with 
the indies confront media men 
and time buyers with “why buy 
time on network affiliate, they 
can’t compete with tv in program- | 
ming and offer nothing.” The rep- 
peries handling the network affil- 
iates on the other hand charge the 
independent stations with being 
rock n’ roll stations which cater to 
the ponytail and crewcut set. The 
sales pitch continues but these are 
not the set which controls the 
pursestrings or does the buying. 

Still other examples of where 
the reps have a list with the same 
type of station is the Henry 
Christal reppery. Christal’s list of 
clients are best described as the 
powerhouse prestige network affil- 
iates. The rep’s radio list includes 
WJR, Detroit; WGAR, Cleveland: 
WTIC, Hartford; and WBAL, Balti- 
more. 

In television the repperies have 
taken to dividing their organiza- 
tions for the purpose of specializ- 
ing. John Blair split his forces into 
two groups, Blair TV and Blair 
TV Associates. For sales purposes 
Blair TV Associates handles sta- 
tions which are not in the top 25 
markets while Blair TV reps the 
larger tv stations. 

The Katz Agency has divided its 


| weekends, 


organization, again for sales pur- 
poses, using the Mississippi as th 
dividing line. A certain set of 
salesman handle east of the Missis- 
sippi while another group. pitches 
stations west of the line. 

Other station reps have gone 
into specialization by way of terri- 
torial and foreign language sta- 
tions. Richard O’vonnell handles 
WCOR-TV, San Antonio and 
KRBB, a spanish language station. 
Alaska Radio TV Sales, as the 
name implies, is ene reppery for 
properties in Anchorage, Fair- 
banks, and Juneau, which inciden- 
tally got a big shot in the arm 
when Alaska received her state- 
hood. There is also the Caribbean 
Network reppery and Interconti- 
nental Services both of whom rep 
stations south of the border. 


Tape Invites 3506 





KHJ-TV Bonanza 


Hollywood, Sept. 9. 

Use of videotape has enabled 
KHJ-TV here to snag a $350,000-a- 
year sponsor and extend its broad- 
cast week by some 30 additional 
hours. 

Sponsor is Bob Yeakel, who with 
tis brothers operates three auto- 
mobile dealerships and is one of 











TV Followup 


— Continued from page 117 


Commies, and the Reds swiped 
some of her family jewelry, which 
she spots on a Russky femme in 
Cuba. So she asks Montalban to | 
get her necklace back, and he does | 
all too easily. He’s shadowed by | 
the Cuban secret police every} 
moment except when he swipes | 
the gems. Just why they trailed | 
him in the first place is never} 
made known, but then there are | 
many holes in this slipshod effort. | 

Montalban is sadly handicapped | 
by the inferior script by David | 
Ahlers, and the same is true of | 
the rest of the cast. Lita Milan is | 
seen as his wife, although why | 
they want to put the damper on} 
the hero’s romancing by hitching 
him is a baffler. Producer Fletcher 
Markle’s direction was unable to 











instill life in this hapless half-| 
hour. Daku. 
Ed Sullivan Show 
As a prelude to opening his 


the heaviest tv spenders among | 


Los Angeles tv-happy auto dealers. 


Yeakel yanked his billings from all | 


other stations, plumped it down on 
KHJ-TV on an exclusive basis and 
may up the ante to $500,000 a year 
—all because KHJ-TV has its 


| Arnpex facilities in and working. 


The reason is that Yeakel 
some timeoff. 

For L. A.’s auto dealers are not 
only tv-happy, they’re also hammy, 


wants 


1lth season, Ed Sullivan went to 
N.Y.’s Madison Square Garden to 
pick up John H. Harris’ “Ice Ca- 
pades.” It made for a good tv show. 

The 20 minutes of the ice spec- 
tacle, with its many talented | 
skaters, got a strong assist from 
imaginative lighting and camera 
work. Most of the singers billed on 
the show found themselves hemmed 
in by the ice and the relatively 
poor acoustics of the Garden. 
Those defects appeared to be felt 
especially by Johnnie Ray. 

But the show's spotlight was on 
the skaters, and most of them came 
off with dash. grace, humor and 
excitement. Comedian ice whiz 
Freddie Trenkler suffered a fall 
when a rope he was riding ripped. 
He came out later, though, to show 
the audience he was okay. Romayne 
& Steele in their ballroom dance 
were as graceful as gazelles. Forgie 
& Larson had a good time at the 
badminton set. Ronnie Robertson | 
in his Pagliacci number was a spin- 


| ning standout. Skating yocks were 


| although in justification they state | 


that there seems a better audience | Y 
'for some nostalgic ballroomology. 


response when they do their own 


|commercials than when a profes- 


sional announcer does them. What- 


lever the reasons, a hatful of L. A. 


dealers are all AFTRA members 
and do their own spiels, and 
Yeakel, who once ran for mayor 


is among the busiest of them. 

So busy in fact that he’s been 
doing television virtually every 
day, with heavy schedules on the 
and he wanted to get 
away and have some time for him- 


| self. Thereunon, he set un the deal 


with KHJ-TV, under which he’s 
moved all his business there and 
can tape his commercials in ad- 
vance. 

Mainstay of auto dealer sponsor- 
ship is features, and that’s what 
Yeakel has bought from KHJ-TV, 
with the taped commercials in- 


serted instead of the customary 
live blurb inserts. Entire deal in- 
volves fringe time, with Yeatel 


adding three hours a day to the 
station’s davtime schedule bv sign- 
ing the station on with 
noon to 3 p.m. instead of the pre- 
vious 3 o'clock signon. and extend- 
ing the schedule to 1:30 a.m. in- 
stead of midnight with additional 
features, along with an expanded 
weekend lineun 

Result has been money 
bank, plus additional broadcast 
hours for KHJ-TV. Also, another 
opportunity to write off more of 
its feature film backlog. 


in the 








KGHL-TV 


SCORES BULL’S-EYES 
IN FIRST SHOWING! 


BILLINGS, MONT. 


Sun. 8:30 P.M. 


33.2 


Beats: People Are 


Funny, Ed Sullivan, 


$64,000 Challenge, Maverick, Jack Benny, 
1 Love Lucy, Shirley Temple Storybook, 
Pat Boorie, Steve Allen and many others. 


ARB May ‘58 


ZIV TELEVISION PROGRAMS INC. 





supplied by Labreque & Gray, 
while the Old Smoothies came in 


Cathy Machado was only on a few 
minutes, but her form commended 
resvect. German skating star Helga 
didn’t show up too well before the 
cameras. The “Salute to the Black 
Watch” finale topped off the pro- 


‘ , ceedings with precision and color- 
on the strength of his tv exposure | 


fu! showmanchip 

Professor Backwards held forth 
with his one-liners. Some register- 
ing, others showing the edges of 
time. But overall, he was an okay 
interlude. Of the singers. Georgia 
Gibbs seemed the least inhibited by 
the Garden setting. Her “Hula 
Hoop” number came off in good 


| style and humor. Johnnie Rav ap- 


films at) 


| 
| 
| 


Texan” 





peared to have mike trouble, a} 
good deal of his vitality and emo- 
tionality heing lost in the setting. 


Singer Jill Corey hardly shaned | 
up as a strong entry with “Big | 
Daddy.” She lacked the needed} 


warmth and stage presence for her 
thin voice. Jane Morgan was okay 


with “The Days the Rain “ame so : 


Horo. 











- Sustainers 








Continued from page 113 


ere — 
“Mason” clients beyond the one- 
sixth segment already sold; web 
also hopes that “Rawhide” and! 
“WOG” can be used as mid-season 
replacements. But there are these 
possibilities mitigating against 
these hopes: 


1. Midseason cancellations and 
no sponsor replacements. 

2. Webs may have to order ad- 
ditional sustaining programs to 





Texaco Eyeing 
ABC-TV Hour Slot 


The Texas Co., which gave the 
impression that it was not going to 
offer a tv show this season, is now 
looking at tv properties. It is un- 
derstood that. the oil company has 
been talking to ABC-TV about a 
slot between 9 and 10 p.m. on 
Sundays. 

Texas Co. has been thinking in 
terms of an hourlong dramatic 
show on ABC. Should the show be 
done live, Talent Associates is be- 
ing considered to handle it from 
New York. But whether filmed 
(from Hollywood) or live, the show 
has been tentatively tagged ‘“‘Tex- 
aco Star Theatre.” 

In the event of an ABC-Texaco 


| deal, the web would move the un- 
| sponsored “87th Precinct” (also a 


TA production) to another time 
period. That half-hour is now 
slated for 9 p.m., and “Interplay,” 
the Canadian 60-minute drama, 
which is targeted for 9:30-10:30, 
will also be retained in another 
time period. 





Babylon, N.Y. — WGLI and 
WTFM have begun program tests, 
WGLI, an AM’er, takes the air in 


|} 1,000 watts on a fulltime basis. 


Principal owners of the stations 
come from the WWRL, N.Y., hier- 
archy—WWRL prexy William Reu- 
man, station manager Edith Dick 
and program head Fred Barr. 
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COSMETICS @ DRUGS 
VITAMINS © PARFUMS 


Union Cards and 
PROFESSIONALS RECOGNIZED 


CITY DRUGS 


845 7th Ave. (54 St.) New York 
“BIGGEST LITTLE DRUG STORE" 
WE DELIVER—Ci 6-5331 








close the gaps in their schedules. 

3. Webs may get partial spon- 
sofship on some now-sustaining en- | 
tries and have to extend their com- | 
mitments. For example, CBS is on | 
the hook for only 13 “Invisible | 
Man” shows; if it sold half the 
series, it would have to order 26 | 
more shows, and yet, if it failed to | 
sell the other half, its “would be | 


| bill for the entire season would be 


greater with a sponsor than for 
13 weeks without one. Same goes 
for other shows. | 

4. Couple of shows, namely “The 
and “Bob Cummings 
Show,” are SRO through January, 
by virtue of the fact their spon- 
sors have agreed to take on the 
stanzas on an every-week basis un- 
til then, after which they revert | 
to alternate-week sponsorship. If | 
the webs can’t find sponsors to! 
share the tab they’re faced with 
additional sustaining costs. } 





Des Moines—Paul Rhoades has | 
been named managing editor of | 
television and radio news for 
KRNT, radio and TV. 
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AVAILABLE 


Top network TV production man, 
seven years ‘live’ TV. Will consider 
all offers. 

Write Box V 92-53 VARIETY, 
154 W. 46th St. New York 36, N.Y. 

















ADVERTISER 


In England Wishes to Contact 
American Free-Lance Entertainment 
Journalist. 
Andrews, 52, Ealing Broadway. 
London W. 5 
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THE WORLD’S MOST FABULOUS CLOWN... 





156 CARTOONS IN MAGNIFICENT ANIMATION 


BRAND-NEW-FULL COLOR-ESPECIALLY MADE FOR TELEVISION 


Now—Jayark brings to TV the most successful personality ever conceived. BOZO is pre-sold to countless 
millions of children and adults. BOZO’s universal appeal and sales impact have never been equalled. 


FN “Us © Copyrighted by Capito! Records } 7 2 
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156 Cartoons ¢§ach 6 Minutes Full Color or B/W Magnificent Animation + Packed with Actions Loaded with Laughs 


BOZO and his friends will keep your viewers in suspense and in BOZO is sure to deliver the lowest cost-per-thousand audience... 
stitches. They travel to the moon ... They climb Mt. Everest... They sure to deliver unparalleled impact in advertising results! 

even “run” Macy’‘s and Gimbels. Each thrilling cartoon is jam-packed 
with action and jaw-cracking laughter ... No Cliff-Hangers! 


AVAILABLE WITH ANIMATED COMMERCIAL 
LEAD-INS STARRING BOZO HIMSELF 


Backed by huge merchandising and promotion. BOZO merchandise 
items now carried in stores, coast to coast. More than 13 million BOZO 
Capito] Albums already sold! BOZO is a guarantee of absolute top- 
rated cartoon leadership in your market. Fresh, new and pre-sold, 





JAYARK FILMS CORPORATION 


Reub Kaufman, President 
15 EAST 48th ST., NEW YORK 17, N. Y. MUrray Hill 8-2636 


PRODUCED IN HGLLYWOOD BY LARRY HARMON-TED TICKTIN PRODUCTIONS FOR JAYARK RELEASE 
BOZO IS A NATURAL FOR HIGHER RATINGS. ... GREATER RESULTS FOR SPOT BUYERS 





STATIONS... 
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Roach: Play 





business, the producer has always 
been the creative boss as far as 
evaluating whether the show is 
going to attract audience or not. 
If he thinks he’s got a good prop- 
erty, a property the audience will 
like, he goes ahead and makes it 
and sells it directly to the audi- 
ence. In television, this creative 
process doesn’t hold.” 
Leans te Syndicatien 


Roach believes the time is ripe 
for directly selling to the audience; 
that’s the reason behind current 
negotiations for acquisition of a 
distribution company. With syndi- 
cation distribution, Roach points 
out, “if you think you've got a good 
property, you can go ahead and 
make it and then sell it, and you'll 
find out quickly enough whether 
you were right or wrong.” 

As for the timing, he points to 
the quandary of the networks, 
programming and sales-wise. On 


the programming end, the webs 


have been falling into a rut of 
more tightly drawn program types, 
westerns, quizzes, situation com- 
edy. The producer with the means 
for selling direct can venture into 
different program types. In sales, 
network costs have risen to the 
point where with quasi-national 
distribution who previously stayed 
with the webs can no longer afford 
to do so. : 

The advertiser who had no dis- 
tribution in New Orleans, for ex- 
ample, bought network anyway 
even if he was paying for nothing 
in New Orleans. Today, he can’t 
afford that luxury because costs 
have risen so much. So he’s staying 
out of network but could be a big 
national spot or regional buyer, 
Roach points out. In other cases, 
advertisers have situations where 
they can make twice as much 
profit in one city as in another 
with the same amount of sales, 
due to the nature of their dis- 
tribution and marketing problems 
in those cities. This type of ad- 
vertiser prefers to advertise in the 
profitable city, but with network 





Continued from page 115 


To Audience 





he’s bought both and given them 
the same stress. With syndication, 
he can spotlight the more profit- 
able situation, 

Sees No Restrictions 

As to program quality in syndi- 
cation vis a vis the socaiied “net- 
work quality,” Roach doesn’t see 
any restrictions. He points out that 
the much-discussed “ceiling” on 
syndication production costs varies 
from distributor to distributor, so 
that while one outfit insists that 
a syndicated show has to be 
brought in for no more than $24,- 
000 in order to come out, another 
will take on shows for $34,000. 
“IT think it’s all in the way they 
sell,” Roach states. 

He feels there have been a lot 
of selling techniques that have 
been overlooked thus far by the 
syndicators. There’s room for 
“combination selling,” wherein a 
sponsor buys a couple of shows for 
the same market and spots them 
at different times to get additional 
new audience. He feels that cer- 
tain types of programs can lend 
themselves to early evening and 
late night that haven’t been tried 
yet. “The networks seem to have 
decided that 7:30 should be pro- 
grammed with cheap quiz shows. 
I think a good property, the right 
one, can build a good audience 
at 7:30. We got as high as a 29 
Nielsen at 6 o’clock Sunday with 
‘Telephone Time’ on CBS when 
the network never dreamed that 
time slot could get this kind of 
audience.” 

Roach is looking toward the ac- 
quisition of stations, and apart 
from the purchase-for-profit mo- 
tive, hopes to use them to test 
some of his programming theories. 
Meanwhile, he’s been talking to 
several distributors about acquisi- 
tion, and is going over their pro- 
gram inventories before moving 
into actual negotiation. Prime con- 
sideration in acquiring a distribu- 
tion company, Roach states, is in 
the properties that come with it, 
not so much the personnel, “whom 
you can always steal some other 





“WANTED 


New Ideas for TV. We are TV 
packagers who cre interested in 
hearing from you if you are in ad- 
vertising, radio-TV or related fields 
and have a fresh concept or format 
for TV. “Live™ and inexpensive ideas 
preferred. For openers, just send 
us your mame, general experience 
and background. DON'T send us 
anything on your ideas. if we are 
interested in going further with 
you, we will arrange for an inter- 
view. Box V-375-58, VARIETY, 
154 W. 46th St. New York 36. 














CROUNTRY HOME FOR SALE 


Newly remodeled. Breathtaking moun- 
tain view. One hour Times Square by 
train or parkway. Four acres land- 
scaped and wooded. Complete privacy. 
Seven rooms. Two Baths. Deluxe 
kitchen. . 


Call Croton-on-Hudson 1-4012. 














company.” 
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‘Rough Riders’ 


~ Continued from page 115 ——— 


the earnings can run as high as 
$30,000 to $46,000. Sometimes the 
top salésmen in the field covering 
top territories can earn more than 
_ boss, the general syndication 
manager. The latter in many cases 
works on a straight salary. - 

Some of the top territories in 
the country include: Los Angeles, 
Detroit, Houston, Dallas, and St. 
Louis, 

Complicating the situation in the 
field is the false bait offered by 
some companies to attract effective 
sales execs. Situation arises when 
a new or established company 
wants to raid the competitor's per- 
sonnel in the field. Promises of 
commissions and product lineups 
are made which would double the 
fieldman’s salary. But in many 
cases, the promises prove illusory. 

In order to fend off raiding, 
;}some of the smaller firms have 
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NOW AVAILABLE 


THE NEW SHUFTAN PROCESS 
LIMITLESS BACKGROUND PROJECTION 


proudly announce the completion of the new SHUFTAN PROCESS ,) 
FOR BACKGROUND PROJECTION. Complete intermixing of REAR and 
FRONT projection and live actors in a MINIMUM OF SPACE. For COLOR 
and BLACK AND WHITE. Requires only 


15 to 20 Feet of Throw 


es Conventional Background Projectors 
* Can Be Used In Small Studios 


For Further Information and Demonstration Contact: 


REEVES EQUIPMENT CORP. 


19 EAST 52nd STREET NEW YORK, N.Y. 
9-7190 

















inaugurated stock option plans for 
key sales personnel, Guild Films 
being one example. Some private- 
ly-held firms have cut their top 
sales execs in the biz. 

Many syndicators, realizing that 
in the last analysis the top sales 
execs can’t be fenced in, have in- 
augurated training programs in 
the hope that a trained lieutenant 
will be able to fill the captain’s 
shoes, once the topper leaves. 

But right now the solutions to 
raiding are few and the problem 
hectic. 


Walt Schwimmer 
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rubber bridge instead of tourna- 
ment bridge. Pilot film matched 
such champs as Margaret Wager 
and Harry Fishbein against Sally 
Johnson and Paul Hodge. 

The horseracing pilot was shot 
at Arlington Park here at a cost 
of only $25,000. Series would lay 
off highly touted races, whose 
results are likely to be remem- 
bered, in order to convenience 
mind-betting by the home viewer. 

Both will be offered first for 
network sale. It’s hoped that 
“Bridge,” which Schwimmer is 
producing without De Met, will 
attract a playing cards manufac- 
turer for sponsorship. If so, it 
would mark a tv debut for paste- 
board makers. 


‘Col. Flack’ 


==m=g Continued from page 115 











came along, syndicators had shied 
away from that type of fare. 

“Rendezvous” also represents a 
fresh entry for the anthology cate- 
gory, one of the few fresh ones 
around in syndication. The only 
other entry at this time is Ziv’s 
“Target,” now being unreeled 
through the country. 

But the CBS “Rendezvous” en- 
try has a twist. The first 13 in the 
series already had béen put in the 
can by the parent network com- 
pany when the CBS syndication 
arm took over. In a two-way deal, 
CBS Film Sales made it economi- 
cally feasible for the syndication 
mart. First, Rheingold was scld to 
take the series in three markets, 
including N. Y. Rheingold paid a 
hefty $12,500 per episode for the 
series. Then, it was decided to film 
the remaining 26 episodes in Eng- 
land to bring down casts. 

If continued success meets both 
| “Rendezvous” and “Col. Flack,” as 
well as a number of projected 
fresh entries, CBS Film Sales is 
going to tear up the old syndica- 
tion rules about “safe” properties. 
A setback will-send the CBS sub- 
|sid back to the biz’s action-adven- 
'ture formula fold. 











| Soviet-U.S, 
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| they do plan to have one in about 

| two years. 

| Reiner observed that tv in Rus- 
sia emphasizes educational and 
documentary programs; has no 
continuing or week-to-week pro- 

| gram whatsoever; has virtually no 
variety programming; makes no 

| ettorts to establish tv personalities 

| as the industry does in the U. S. 

The two Moscow television chan- 
nels commence daily operations at 
7 p.m. and generally signoff at 11 
or 11:30. p.m. In Leningrad and 
other cities, telecasts are sched- 
uled on a six-day weekly basis, 
generally from 7:30 to 11 p.m. 

In Poland, tv operates on a sum- 
mer cycle of five days weekly and 
six days during the regular season. 
Generally speaking, programming 
starts around 6 p.m. weekdays and 
an hour of children’s programming 
and finishes the day around 11 p.m. 
In Czechoslovakia, the same gen- 
eral pattern is followed six days a 
week, except that signoff is at 
around 10 p.m. In all three coun- 
tries weekend programming em- 
phasizes sports to a much greater 
extent. Czechs will get seven day 
programming Jan. 1 

The set figure in Moscow was 
put at between 1,000,000 and 








Inside Stuff—Radio-TV 


WCBS-TV, N.Y., the major showcase for features in N.Y. with its 
“Late Show,” to date has not bought or telecast a pic “condemned” 
by the Catholic Legion of Decency. 

Sam Digges, station topper, explaining the N.Y. flagship’s policy, 
stated that a “C” tag would not automatically bar consideration of a 
film. The “C” tag, though, would be a factor in weighing the advisa- 
bility of telecasting the pic for home viewing. Some pictures are edited, 
with what is considered to be objectionable material taken out. To 
date though, station has felt that “C” pics, containing what the sta- 
tion considers too much objectionable material, cannot be treated that 
way. 





Box score of American Legion Auxiliary tv-radio awards is three 
for NBC, twe for ABC, none for CBS, and one to a telefilm distrib. 
Legion’s women’s auxiliary cited ABC’s “Lawrence Welk Show” for 
having highest entertainment value on both radio and video (two 
awards); NBC’s “Meet the Press” for programs of highest educational 
value on the two broadcast media (two awards); NBC’s “Catholic 
Hour” as having the highesteinspirational value on radio; and to in- 
dependently distributed Bishop Sheen telefilm series, “Life Is Worth 
Living,” for programs of highest inspirational value on tv. 

A special award was given to WBZ-TV, the Westinghouse station in 
Boston, for best local program in the interest of youth, specifically the 
1957 series, “Let Freedom Ring.” Awards are made on the basis of an 
annual American Legion Auxiliary membership poll and are known 
as “golden mike” awards. 





Sterling C. Quinlan, ABC-TV veepee in charge of WBKB, Chicago, 
will have his new novel, “The Merger” published Oct. 16 by Double- 
day & Co. 

Novel is about the broadcasting industry and the publisher is report- 
edly setting aside large advertising budget to give it the same push 
that such business novels as “Executive Suite” and “The Hucksters” 
received when they first appeared in the bookstalls. 

With merger of United Paramount Theatres and ABC in 1953, Quin- 
lan was named program director of WBKB and later manager of the 
station. He got his veep stripes the following year. He’s a past prexy 
of the Broadcasting Advertising Club of Chicago and is on the board 
of governors of the Chicago Chapter of the Academy of TV Arts and 
Sciences. 





Edward R. Murrow has accepted an invitation by Radio-Television 
News Directors Assn. to be guest speaker at the opening session of 
RTNDA’'s annual convention in Chicago on Oct. 15. Second day speak- 
ers will be Republican National er an ge Meade Alcorn and his Dem- 
ocratic coordinate Paui Butler, featured in a verbal duel on the 1958 
election issues. 





Chicago’s educational tv station, WITW, has set a new fund-raising 
record this year, collecting $272,031 in donations. The figure surpasses 
last year’s record for the station by around $50,000. 

Non-profit operation helps to pay part of its own way with kinescope 
and closed cireuit sidelines, credit courses paid for by the Chi Board 
of Education, and by producigzg programs for national! distribution. 


Chi WBBM 
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nato, Anna Moffo, Cornell Mac- 
Neil and Kenneth Smith. 

Considering costs, length, mag- 
nitude of the opera stars and the 
technical ambitiousness of the 
project, the spec must go dewn as 
one of the major undertakings of 
a local AM station in several dec- 
ades. It’s to be the first broad- 
cast of a complete opera by a Chi 
station in around 30 years. Only 
once before has it been done in 
| the Windy City, with the old Chi- 
cago Opera Co. 

Broadcast was negotiated by 
WBBM’s public affairs department 
and sold as a package to Chicago 
Title. Price of the package is be- 
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ing kept sub rosa but is known to se 
be enormous for a radio buy. Per 
the rate card, time charges on the LONG ISLAND 


station for the Friday night period 
come to around $2,700. Add to this 
union rates for the musicians, et. 
al., performers’ fees, and a lump | 
esum to Lyric Opera itself and it | 
blows up to an expensive proposi- 
tion. 

As the event will daunch Chi- 
cago’s opera and social season, Jim 
Conway, Norm Ross and Lee Phil- 
lip have been assigned the pre- 
curtain and between-acts interview 
j}and color chores. Dr. Rudolph 
| Ganz will do the musical commen- 
tary. 


East Islip 


small estate, very secluded, heavily- 
wooded surroundings no visible 
neighbors, but walking distance to 
village, station, public docks, 70 


below cost, owner leaving area. 
$34,500, Apt. AIA, 655 Park Ave. 
or call Lehigh 5-1450. 
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Yes sir! . . . he got away mighty cleas— 


««. he called 


PLaza 3-6949 


Andrew Newman 
Quality Costume Cleaners 
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Sponsored by Harris, Upham & Co. 
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TV Big Picture's 
Enviable Record 


Washington, Sept. 9. 
Boasting the largest number of 
stations fer any show, commercial | 
or Gowernment sponsored, “Big | 
Picture,” tv pride of the Army, 


makes its fall bow Sept. 15. Now| 


in its eighth year, the Army-pro- 
duced series of half-hour docu- 
mentaries is used regularly.on 328 
stations, including six in Canada 
and Cuba, and 27 in the low-power 
stations maintained at 
bases abroad. 

After a 13-week hiatus, in which 
reruns were shown, “Big Picture” 
will preem with “Battle of Saler- 
no.” the dramatic story of the 
Fifth Army Forces of Gen. Mark 
‘lark in Italy during World War II. 
Highlights of the new season will 
include pictorial reports of the 
Army exhibit at the Brussels Fair, 
a film on the Canadian Army, and 
“The General Marshall Story.” 
Latter will be narrated by CBS’ 
Walter Cronkite, who will also 
emcee the “Gen. MacArthur 
Story.” Cronkite previously nar- 
rated film on Gen. Omar Bradley. 
Although most telepix in series 
are narrated by staffer Master Sgt. 
Stuart Queen, who has handled 
chores since inception of show, 
Edward R. Murrow and other com- 
mercial ty newsmen have donated 
stints for special shows. 

Though “Big Picture” plays to 
virtually a captive audience in 
many one-station markets, it also 
appears in most major markets ex- 
cept Chicago. Latter has no serv- 
ice shows on any channel. 

Major Robert Cranston is execu- 
tive producer for “Big Picture,” 
and Ben Stelon, based at Astoria, 
is producer. Latter is former 
commercial motion picture man. 
Since it debutted on a single sta- 
tion in 1951, series has played to 
an estimated weekly audience of 
28-30 million people, and has re- 
leased almost 400 individual shows. 
Its “cast” is drawn from the 1,- 
000,000 soldiers stationed all over 
the world. 


‘ON TOO LONG’ GAL 
QUITS BBC’S ‘LINE’ 


London, Sept. 9. 
Barbara Kelly and David Nixon 
have quit the BBC’s “What’s My 
Line” show, which will return on 





Sept. 28. Nixon has clashing com-4 


mitments. Miss Kelly has decided 
to stand down because she feels 
that she has been in the show too 
long. She says: “I found I was 
giving the same answers and ask- 
ing the same questions all the time 
and I decided to get out before I 
ruined the show.” 

Gilbert Harding and Isobel Bar- 
nett will continue, with Eamonn 
Andrews as emcee, and the BBC 
will select replacements for Miss 
Kelly and Nixon from a short-list 


of six, two of whom are not show | 


biz personalities. 


Don Sherwood Gets 





A H’wood Sponsor 


Hollywood, Sept. &. 


Don Sherwood, San Francisco’s | 


controversial radio-tv personality, 
has picked up a sponsor for his 
first foray into Hollywood tele- 
Vision, slated to begin Sept. 24. 
Sherwood, who'll do a weekly 
hourlong taped show for KHJ-TV, 
will be half-sponsored by Burger- 
meister Beer, which has been one 
of his sponsors in the past in 
Frisco 

Station plans to tape the show 
on Tuesdays for airing the follow- 
ing night at 8-9 p.m., with Sher- 
wood flying down from S. F. for 
the taping chores. 


Graham’s Shorttermer 


With no other commercial pros- 
pects in sight, ABC-TV is about to 
get a partial reprieve Saturdays 





from 8 to 9 p.m. with another short- 
commitment by Evangelist | 


term 
Billy Graham. Deal is being closed 
with Graham for the time for four 


weeks beginning late this month. | 


Graham, whose Crusade went 


off the air early this summer, will 
be seen on ABC-TV from his Char- 
lotte, N.C., headquarters. Last 
Crusade came from Frisco. ABC 
currently has the unsponsored 


‘Jubilee, USA,” slated for the time 
Graham will preempt-on Saturdays. 





remote | t 


Betty Adams’ Tape Trip 
In East Europe Swing 


Providence, Sept. 9. 

Betty Adams, education director 
of WJAR-TV and moderator of 
“The World Around Us,” has left 
for a tour of Eastern Europe. 

Her findings on both sides of the 
Iron Curtain will be incorporated 
in an accredited course in the 


| Philosophy of Communism sched- 


uled for “The World Around Us” 
this fall. The course will be given 
by the School of Adult Education 
of Providence College, from Oct. 
20 to Nov, 21, from 9 to 9:30 a.m. 
The Rev. John P. Reid, of Provi- 
dence College, will deliver the lec- 
ures, 


She left equipped with tape re- 
corder, camera and typewriter. 





READ UPPED IN CINCY 
Cincinnati, Sept. 9. 

Roger B. Read, local sales man- 
ager of WKRC-TV since 1954, has 
been advanced to general manager 
of the station. 

He succeeds David G. Taft, who 
is devoting more time to the or- 
ganization’s tv operations here and 
in Columbus, O., and Birmingham. 





| BRYLCREEM BUYS 
‘T7 SUNSET STRIP’ 


Sales by ABC-TV to Harold F. 
Ritchie Inc. put “77 Sunset Strip” 
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Handley’s Japanese Spec 
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on ‘an SRO basis and left the alter- | studios at Burbank. 


of the weekly hourlong “77.” Other 
sponsors on the Friday 9:30-10:30 
detective show are American 
Chicle, Carter Products and White- 
hall, two of them splitting a 20- 
minute segment. 

Ritchie also bought one one- 
minute participation alternate 
weeks in “Cheyenne.” Johnson & 
Johnson and National Carbon 
share a half-hour of the show. 


variety show with such an ex- 
posure can contribute to under- 
standing between two countries 
that are important to each other. 
“I think it will do nothing but 
good for Japanese show business,” 
he added. “The American stars 
will represent an American point 
of view in sympathy with Japan. 
They will interpolate and perhaps 
do some numbers together.” 
The vocalists will sing partly in 
Japanese and the acts will do their 
WHEELER TO RUSSIA specialty which, in most cases, will 
Hollywood, Sept. 9. have to be edited into a shorter 
Jackson Wheeler, who hosts| time framework, Handley offered. 
number of KTTV vidshows, has| Handley indicated he will strive 
left for a tour of principal cities | for a production that will give an 
of Russia to gather material for|illusion of “almost a live show 
his programs. from Tokyo.” This will be made 

















will originate from NBC's color} 





possible with Chroma-key process 
which will allow live performers 


nate-week “Cheyenne” with two “We will try to make it more | to be integrated with film clips. 
al hil important than just importing a/|“But,” he stressed, “it won't be 
one-minute participations left to)" oF night club acts,” Handley | like little wedges of travelog.” 
ll , told Varrery. “It may sound He cited that with the b.o. suc- 
Ritchie, maker of Brylcreem, | corny, but the program could have!cess of “Sayonara” and_ three 
bought the final 20-minute portion | great cultural exchange value. A| Oriental shows  skedded for 


Broadway this fall, he is latching 
on to the wave of interest in 
America in things Oriental. He 
said, “TV has almost exhausted 
itself. Now we're going 3,000 miles 
further afield for something new 
and fresh. Also,” he submitted, 
“it will have a bit of a snob appeal. 

“This is a great gamble,” Hand- 
ley considered, “one that I‘m will- 
ing to take. “The sponsor is a 
little puzzled and they're going 
ahead on my say-so. I have suf- 
ficient faith in it to think it’s 


| going to work.” 


Houston—Jim Arness will be the 
featured performer at the Houston 
Fat Stock Show rodeo on Feb. 25 
through March 8. 
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BURL IVES 
PEGGY LEE 
GALE STORM 
TERESA BREWER 
GEORCE SHEARING 
TEX RITTER 
RALPH FLANAGAN 
}. SARAH VAUGHN 
LES BROWN 
; MEL TORME 
SUNNY GALE 
} ~ CONNIE BOSWELL 
JUNE VALLI 
TONY PASTOR 
CAB CALLOWAY 
| AHONEL HAMPTON 
+ JUNE HUTTON 
FRAN WARREN 
PATRICIA MORISON 








| 
| 
| 
| 
| 


THTO GUIZAR 
AiAN DEAN 
FRANKIE CARLE 

} BETTY CLOONEY 
JAN CLAYTON 

DE CASTRO SISTERS 
DUKE ELUINGTON 
INK SPOTS 
DOROTHY LOUDON 
Me & MRS. 88 
MITCHELL CHOIRBOYS 
ALVINO REY 
GINNY SIMMS 
ANDY RUSSELL 
JACK TEAGAROEN 

| FLORIAN ZABACH 

| COUNT BASIE 

| PAGE CAVANAUGH 
+ GLORIA JEAN 

| ALLAN JONES 
BOBBY TROUP 

RED NICHOLS 
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tiser can now afford the impact of top-name stars selling his products! 
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Parade of Stars! 
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Musical Parade of Stars (formerly Studio Telescription Library ). 


EXCLUSIVE DISTRIBUTION 
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245 WEST 55th STREET, NEW YORK 19, Wt. Y. 
JOE SMITH 
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Paul Anka (ABC-Paramount). 
“SO IT’S GOODBYE” (Spankat) 
fits into the rocking-wailing pattern 
in which Paul Anka can do no 
wrong. His delivery will have the 
femme teeners screaming for re- 
play. “JUST YOUNG” (Peert) is 
right up Anka’s alley and the kids 
will eat it up, too, 

Kalin Twins (Decca), “FORGET 
ME NOT” (Aidon*) is a surefire 
rocker that the Kalin Twins build 
for teener approval. It should re- 
peat the success of their “When.” 


Jocks, Jukes and Disks 


By MIKE GROSS 








“WHEN JOHNNY COMES MAR- 
CHING HOME” (p.d.) becomes 
distinctive in Miss Horne’s hand- 
ling and deejays ought to find a 
place for it on their turntables. 
Jack E. Leonard (Columbia). 
“HEY! MISTER BARBER” (Kor- 
win*) gets Jack E. Leonard a seat 
in the discomedy fold with a happy 
item bg +? a beat and laughs 
to boot. AT’S THE WAY YOU 
GOTTA SING TODAY” (Miller*) 
pits the comedian against rock 'n’ 
roll with parody as his weapon but 





DREAM OF ME” (Amplet) is 
built along simple melodie and 


it’s a losing battle. 
Debbie Reynolds (Coral). “HUN- 
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lyrie lines in a way that will catch 
the kids who are ballad-bent. 

Fabian Orch (Chancellor). “BE 
MY STEADY DATE” (Debmar?) 
is headed for a steady spinning 
roll because of its swinging beat 
and teenage lyric peg as laid down 
by the Four Dates. “LILLY LOU” 
(Debmar?) rides at a hot pace that 
will make the jeaners jump. 


Don Gibson (RCA Victor). 
“LOOK WHO'S BLUE” (Acuff- 
Roset) looks to take Don Gibson 
across the cornbelt line into the 
pop areas as with “Oh Lonesome 
Me.” It’s a rouser that’s hard to 
resist. “GIVE MYSELF A PAR- 
TY“. (Acuff-Rosey) is an alfalfa- 
tinted ballad but the Gibson beat 
will get it pop play, especially in 
the jukes, 

Vie Damone (Columbia). “ooooh, 
MY LOVE” (‘(Famous*) works a 
western melodie motif into an ef- 
fective entry that Vie Damone 
builds for strong spinning returns. 
“FOREVER NEW” (Montclaret) 
has a pretty lyric thought and the 
crooner projects it with a vocal 
care that will attract many. 

Eric Rogers Orch (London). 
“I'LL BE WITH YOU IN APPLE 
BLOSSOM TIME” (Broadway*) 
looks ripe for another big spinning 
ride because of the way Ro- 
gers orch and chorus give it a 
modern musical polish. “TRUDIE” 
(Pieadilly-Glow?t) gets a nifty orch 


Bets 


GRY EYES” (Charles N. Daniels*) 
won't eat up much spinning time 
although Debbie Reynolds does 
have a nice feel for the ballad 








mood. “FACES THERE ARE 
FAIRER” (Carrie*) mirrors the | 
folk-song formula and the thrush 
gives it a good try. 


Lou Monte (RCA Victor). 
“STRADA 'N FORSA” (Leeds*) is 
a romantic Italian ballad that Lou 
Monte handles effectively in its 
native tongue but it lacks the 
sprightlines and bounce which 
helped “Volare” hurdle the lingo 
barriers. “MARIANNA”  (Ro- 
mance?) is in the loud and happy 


| doesn’t seem strong enough to win 





Italian-English blending that Monte 
_—— works into a good spinning 
pet, 


Bobby Baron (APT). “SILLY 
MILLY” (Walnut?) brings out a 
rocking beat and a vocal drive that | 
gives it a spinning chance. “WHEN 
I FOUND YOU” (Oak*) will find | 
fans among the teeners who go for 
the recitative set in a slow rocking 
beat. 

Mimi Roman (Decca). “MAMA 
SAYS” (Planetary*) works a cute | 
lyrie angle and neat beat into an/| 
entry that ought to build Mimi} 
Roman’s pop stock. “THROUGH” 
(BVC*) has the beat and delivery | 
to pull the side through into the | 
payoff spinning territory. 


| 
Fields-Madera Orch (Redd-E)_ 
“HOLY MACKERAL” (Valiant*) 





treatment that will get it played in 
lots of areas. 

Renato Carosone (Capitol). “’O 
SARRACINO” (Ed. Edir*) is a 
lively Italian item that Renato Ca | 
rosone takes through the language | 
borriers for okay spinning action. 
“MAMA GUITAR” (Remick*) 
swings out again as Carosone de- 
livers with unusual zest. 

Hildegarce (Coral). “SOUVEN- 
IRS OF SUMMERTIME” (Con- 
leyt) brines Hildegarde into the 
rock & roll groove with a French 
lyric, sung in her polished manner, 
and an instrumental backround 
out of the r’n’r school. It’s an un- 
usual blending with specialized im- 


pact. “Os SUN, SEA AND THE 
SAND” (Conley?) is stiil another 
attempt to match Hildegarde’s 
straight, rich ballad styling with an 


r’n’r background but it still doesn’t 
W ork, 


Jor Ingmann-Camarata Orch 
(Buena Vista). “TRIJDIE” (Pica- 
dilly-Glow?) is up for another 


zippy workover, this time with Jor 
Ingmann’s guitar leading the way 
to jock and juke spins. “RIDIN’ 
WEST” (Walt Disney*) rolls with 
a picturesque sagebrush beat but 
it won’t get to mean much in the 
push toward pop play. 

Kitty La Nier (20th Fox). “I 
CAN’T BEGIN TO TELL YOU” 
(BVC*) marks the beginning of 
Kitty La Nier’s disk eareer and 
although material doesn’t lend it- 
sclf to a pop outbreak, she comes 
off as a girl to watch. “I STILL 
WALK ALONE” (Skidmore*) is a 
better step in getting the thrush 
off the ground because it’s more 
in tune with the times and she 
kriows how to handle the beat with 
a big voice. 

Lena Horne (RCA Victor). 
“YOU'D BETTER KNOW IT” 
(Tempo*) has Lena Horne on a 
Duke Ellington tune which adds 


is an offbeat instrumental with a 
lyrie that consists of nothing more 
than a repeat of the title but it 
may be enough to bring it in for 
good spinning results. “YOU CAN | 
MAKE IT ALL COME TRUE” | 
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2. LITTLE STAR (5) 
3. BIRD DOG (2) 
4. PATRICIA (11) 


6. POOR LITTLE FOOL (11) . 


8. BORN TOO LATE (3) 
9. FEVER (6) 


VOLARE 
SUSIE DARLIN’ 
MY TRUE LOVE 
WHEN 


ee 


NEAR YOU . 
STUPID CUPID 





up to classe wax but still leaves 
its commerctal potently! in doubt. 
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5. EVERYBODY LOVES A LOVER (6) .. 
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LAWRENCE WE 





And His Champagne Music 
Present “CHAMPAGNE DANCING 
PARTY” 

(Coral Album No. 57226) j 








(Valiantt) has an interesting melo- 
dic line that’s okay for some dee- 
jay spotting. 

Ed Townsend (Capitol). “WHEN 
I GROW TO OLD TO DREAM” | 
(Robbins*) is updated in tempo and | 
delivery to meet current tastes and | 
the kids may give it a new life. 
“YOU ARE MY EVERYTHING” | 
(Beechwood?) gets a soft slow 
reading with a couple of vocal | 
twists that may draw the romantic 
teeners. 

Billy Williams (Coral). “SO 
LONG” (Shapiro-Bernstein*( gives | 
Billy Williams a chance to pitch 
his high tenor style over a nice 
ballad setting. “IT HURTS SO 
MUCH” (Shapiro-Bernstein*) has 
a flavyorsome ballad touch but it 





the spinning exposure. 

Little Richard (Specialty): “BA- 
BY FACE” (Remick*), is an oldie, 
gets a rocking version performed 
by a powerful belter in this idiom. 
“PLL NEVER LET YOU GO” 
(Venice*) shows the singer in one 
of his more uninhibited moods. 

Field Bros. (Carlton): “LITTLE 
KITTEN” (Pambill*) is a rocking | 
novelty with a cute enough lyric | 





to stir some noise. The perform- 
lance is standard. “TIME AND| 
TIME AGAIN” (Pambill*) is a fair | 
slow ballad. | 

Eddy & Betty Cole (Lark): 


gla te ~ r 4 
CLING TO ME” (Peert), a class| iq go weil in the market and this | 


ballad in a Latin groove, is savvily | 
sold by the femme member of this 
singing-piano duo. “YOU AND I” 
(Reserve?) is more routine. 

Shelby Flint (Cadence): “OH I 
MISS HIM SO” (De Vorzont), a 
number with a melancholy lyric, is | 
delivered in clear, simple folk style 
by this songstress. “I WILL LOVE | 
YOU” (De Vorzon*) is another} 
charming folkstyled ballad which 
rates attention. } 

Sue Raney (Capitol): “MY, MY 
HOW THE TIME GOES BY” (Ard- 
more*), a bright entry with a re- 
vivalist flavor, is neatly belted by | 
this songstress. “PERIWINKLE 
BLUE” (Artists*) is a pretty ballad 
also nicely handled. . 


= 
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Ames Bros.: “Destination Moon” 
(RCA Victor). Pegged to the new 
space age, this package hits the 
target as a topdrawer musical 
presentation. The Ames Bros., 
always a slick harmonizing combo, 
are given superlative backing by 
Sid Ramin’s studio orch. The 
songalog takes off with a bank via 
a new tune, “Destination Moon,” 
and sails through such appropri- 
ately titled oldies as “Clear Out 
of This World,” “Moonglow,” “I’m 
Shooting High,” “The  Starlit 
Hour” and “Beyond The Blue 
Horizon,” among others. 

Frankie Laine: “Torchin’” (Co- 
lumbia). There’s a glow in Frankie 
Laine’s torch mood that lights up 
the grooves. In this potpourri of 
topnotch tunes from the 1930’s and 
’40s. Laine hits a moody beat that 
really takes hold. It’s especially 
effective on such as “These Folish 
Things,” “A Cottage For Sale,” “I 
Cover The Waterfront” and “Mid- 
night On A Rainy Monday.” Frank 
Comstock gives the crooner the 
right kind of orch backing. 

Carolyn Hester: “Scarlet Rib- 
bons” (Coral). Although the folk 
shelves are crowded with singers 
of all sizes, shapes and sexes, there 
always seem to be new ones crop- 
ping up on wax. Latest is Carolyn 
Hester, a thrush with a petite voice 
and plenty of style. She handles 


|a familiar repertoire in a soft and 


appealing way but it still remains 
the kind of set that will need a 
strong word-of-mouth push to get 
it across. 

Connie Stevens: “Conchetta” 
(Warner Bros.). In this, her disk 
debut, Connie Stevens makes 
likeable wax impression. Thrush 
carries her little, but lilting, voice 
a long way turning the tasty items 
in the set into a highly listenable 
packakge. She’s got some styling 
ideas of her own, too, and it works 
on such as “Blame It On My Youth” 
and “Looking For A Boy.” On the 
other hand, the coy laugh inserted 
into “They All Laughed” is a bit 
too precious. Anyhow, she’s trying 
and she should be heard from 
again. Hal Hidey gives her a top 
drwaer backing. 

“Lawrence Welk Presents The 
Lennon Sisters”: (Brunswick). Any- 
thing that comes with the Law- 
rence Welk name attached seems 


Lennon Sisters package should be | 


no exception. The young vocalists 
are part of Welk’s tv and in-person 
entourage so they'll need no intro- 
duction to the maestro’s partisans. 


| They have an easy harmony style 


and give the dozen tunes in the 
set a straight and simple reading 
and George Cates doesn’t try any 


embellishments with his orch back- | 


ing. 

“Earl (Fatha) Hines” (Epic). Al- 
though Ear! (Fatha) Hines has been 
kickin’ the keys around for more 
than 30 years, he’s still got an 
exciting piano touch. In this set, 
packaged in Paris with Guy Peder- 
son (bass) and Gus Wallez (drums), 


| Hines highlights ballads and pops 


in an interpretive manner that 
simultaneously shows off his skill 
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and wit at the 88. “Save It Pretty 


Mama,” “Muskrat Ramble” 
“Walkin’ My 
cases in point. 

Eddie Lawrence: “The Kingdom 
of Eddie Lawrence” (Coral). The 
“old philosopher,” in the person 
of Eddie Lawrence is back at his 
old old stand again, and as usual 
in rare form. Whether he’s toying 
with the holiday mood or America’s 
national game, the barbs are 
pointed and funny. There are 11 
vignettes in this package and all 
have laughable replay values. 

Polly Bergen: “My Heart Sings” 
(Columbia). This package of light 
and lilting love songs probably 
won't shatter any sales records but 
it is easy on the ear and will en- 
hance any late-hour deejay’s pro- 
gramming slate. Polly Bergen has 
a pleasant, easy-going style, al- 
though somewhat limited in range 
and mood, but she does give the 
evergreens some of the class they 
deserve and that counts a lot. So 
does Luther Henderson’s faultless 
orch accomping. 

Herbie Mann With The Wessel 
Hicken Trio: (Epic). On a tour 
through Europe in 1956, Herbie 
Mann _ holed up in Holland long 
enough to round up some Dutch 
jazzsters for this package. It was 
a worthwhile stay. The blendi 
}of Marn’s U.S.-tutored flute an 
his Dutch-bred colleagues (Pin 
Jacobs, piane; Ruud Jacobs, bass; 
|Ado Broodhoom, trumpet, and the 
|late Wessel [lcken, drums) blends 
j}into an exciting jazz showcass. 
Mann segues from concert flute to 
alto flute to tenor sax with assur- 
ance and the standards and orig- 
inals in the package roll out with 
| gaiety and inspiration. 

Al Jolson: “The Immortal Al Jol- 
| son” (Decca). Although Decca has 
}a flock of Al Jolson sets on the 
|market, this latest addition has 
plenty of collectors’ appeal. It's a 
roundup of selections from Jolie's 
“Kraft Music Hall’ broadcasts 
(1947) and serves as excellent disk 
memorabelia. The broadcasts oc- 
cured close to the end of the Jolson 
| saga but hé still was in inspired 
form when he whipped the fami- 
liars (“Rock-A-Bye Your’ Baby 
With A Dixie Melody,” “Alexan- 
ider’s Ragtime Band,” “Chicago,” 
“She’s A Latin From Manhattan” 
|and the like) across the airwaves. 
Lou Bring’s orch helped him get 
the musical message across. 

Warren Barker Orch: “The King 
And I For Orchestra” (Warner 
Bros.). One of Richard Rodgers’ 
most inspired scores, “The King 
And I,” is dished out in a rich in- 
strumental setting by Warren Bar- 
ker, who alsa did the arranging for 
|the package. The score has had 
|-plenty of disk coverage since the 


and 


Baby Home” are 














} tuner’s preem in 1951 but there are 


| enough new record buyers around 
|now to give this LP a push over 
|the counters and it’s sure to help 
the growing number of stations 
that are leaning more and more to 
|tasty musical programming. 

Bob Keeshan-The Honeydream- 
ers: “A Child’s Introduction To 
| Jazz” (Golden). There are plenty 
|of kicks in store for the kiddies in 
this package and they're bound 
to learn something to boot. 
Through story and lyrics by Mary 
Rodgers and Marshall Barer and 
music by Linda Melnick, the his- 
tory of jazz is traced from the 
Congo (Africa) to the Cool (Bird- 
land) in primer terms that are easy 
to dig. (Miss Rodgers and Mrs. 
Melnick, incidentally, are _ the 
daughters of composer Richard 
Rodgers.) It’s done through nar- 
ration and song supplied by the 
Honeydreamers and Bob Kreeshan 
(tv’s “Captain Kangaroo”) and it 
all works into an attractive disk 
}schoolroom with a beat attached. 
Musical directors are Don Elliott 
and Jim Timmens. Package was 
produced by George T. Simon and 
sells for $1.98. 





| VICTOR C&W BOOMS 


UNDER ATKINS’ AEGIS 


Chet Atkins, who took over the 
artists & repertoire chores in Nash- 
ville last year, is sparking the com- 
pany’s country & western division 
with a flock of hits that are rival- 
ling the pops in sales. Currently, 
Victor has five e&w tunes in its 
top 10 bestsellers with artists like 
Hank Lochlin, Jim Reeves, Don 
Gibson and Melvin Endsley show- 
ing up strong. 

Atkins, who’s a guitarist and 
Victor recording artist himself, 
stepped into the spot once held by 
Steve Sholes, who's currently the 
tompariy's, afer pghiefie nr dinteth bne 
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TOOTERS SCRATCH PIC TRACKS 


What'll Happen When the Big Push 
Starts on Stereo; Biz a Bonanza Now 


The disk industry is having a+ 





great time with a new whodunit 
titled “Who’s Buying Stereo Rec- 
ords?” Current sales of stereo 
platters, which were introduced 
only a couple of months ago, are 
consistently exceeding the most 
optimistic initial estimates, al- 
though the number of stereo ma- 
chines in circulation still amounts 
to a relative handful. 


Impact of stereo at this stage Is 
indicated by the fact that big dis- 
count houses, like Korvette’s, are 
selling the stereo LP’s from big 
special racks. And stores like 
Korvette’s don’t give space to 
items that don’t move. 

Stereo’s instant cilck with disk 
buyers who don’t even have ma- 
chines to play them on is all the 
more remarkable insofar as the 
main push behind stereo has not 
yet begun. The big promotional 
guns for stereo will only start 
booming this fall when the disk 
companies and the phonograph 
manufacturers will spotlight their 
1958-59 product lines. 

Explanations for stereo’s early | 
click are various. It’s believed 
that many consumers have already | 
bought stereo cartridges for their 
conventional phonos and hence are | 
able to play the new disks, but 
without getting any of the stereo 
effects. For stereo sound, what's | 
needed beyond the pickup is a) 
double amplifying setup with two | 
separate speaker channels. The, 
disk buyers evidently figure on! 
doing a full conversion job later, | 
but are starting now to stock their 
libraries with stereo LP's. - | 

The brightest note in the stereo 


(Continued on page 139) 


Jazz Swinging 
Into Juve Disks 
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Jazz is swinging into the kidisk | 
field. Bouree Productions, indie | 
recording production and consult- 
ant outfit headed by George T. | 
Simon, has produced jazz-kiddie | 
albums for RCA Victor’s Bluebird | 
line and for Golden Records, 

The Victor package, titled | 
“Mother Goose For The Swing | 
Set,” consists of a dozen originals, | 
all extended, updated versions of | 
Mother Goose nursery rhymes | 
written by Simon and Buddy | 
Weed. The tunes are performed | 
by an all-star jazz group under | 
Weed’s direction. Weed also sings 
some of the lyrics along with 
Dottie Evans and Don Elliott. Sit- 
ting in with the Weed group are 
Barry Galbraith (guitar), Milt Hin- | 
ton (bass), Johnny Cresci (drums), 
Stanley Webb (sax) and Tyree 
Glenn (trombone). | 

The Golden Records platter is 
“A Child’s Introduction To Jazz.” 
Written by Mary Rodgers and 
Linda Melnick (daughters of com- 
poser Richard Rodgers) and Mar- 
shall Barer, the LP features Bob 
Keeshan with the Honeydreamers | 
in an historical survey of jazz. } 


RANK LABEL STALLED 
BY DISTRIB POLICY 


London, Sept. 9. 

Rank Records, the disk firm 
formed by the Rank Organisation 
a couple of months back, has 
scrapped all its inftial plans and 
is, at the moment without a policy. 
The Rank label was skedded to 
make its appearance this month in 
Circuits’ Management Assn., pic- 
ture theatres and Rank-operated 
dance halls, understood that it’s 
systems would be unsatisfactory. 

Malcolm McGrady, general | 
manager of the platter firm, said | 
the operation has been postponed | 
indefinitely and that a series of 
conferences had been lined up to 
work out the future of the label. 

Meanwhile, Rank _ Organisation 
is reportedly seeking a deal with a | 
major British diskery for pressing | 
and distribution ‘facilities. ‘| 











| ty payoff is given final disposition 


Decca’s 25c Melon 


Decca Records’ board declared 
a regularly quarterly dividend of 
25c per share in New York last 
week. 

Melon is payable Sept. 30 to 
stockholders of record Sept. 16. 


Seeco Boycotts 
4 Publishers In 
Test Payoff Suit 


Slapping back at the suit filed by 
several publishing firms for pay- 
ment of royalties on the number of 
disk manufactured, Seeco Records 
will no longer record tunes owned 
by the plaintiffs. The suing pub- 
lishers are Famous, Shapiro-Bern- 
stein, Joy and Mills. 

Seeco is the defendant in a test 
suit brought by the aforementioned 
publishers to determine whether a 
record company, under the 1909 
Copyright Act must pay a pub- 
lisher royalties on the number of 
platters manufactured or on the 
number actually sold. The four 
music publishers contend that al- 
though this has been the precedent 
the wording of the Copyright Act 
provides for royalty payments on 
all records manufactured. 

“This would mean,” Siegel 
stated, “that record companies 
would have to pay royalties on all 
their promotional records. The 
result of this would be chaotic for 
the record business ss we know it. 
The practice of consignment, disk 
jockey copies and reviewer copies 
would cease. 

The publishers, through their 
agent and trustee, Harry Fox, have 
denied regular licenses to Seeco 
until the alleged inadequate royal- 





by the Federal Courts. Under 
this special “compulsory licensing 
provision” of the Copyright Act, 
the four publishers are demanding 
monthly accounting with payment 
of the statutory two-cent royalty 
on the number of manufactured 
disks. 





DISKS GAUGHT IN 
MGH-AFM HASSLE 


The victory of the Musicians 
Guild of America, new tooter 
union on the Coast, over the Amer- 
fean Federation of Musicians on 
the Hollywood studio front is due 
to create some heavyweight com- 
plications for the disk companies 
in the soundtrack field. Under the 
AFM’s current pact with the disk 
companies, the latter are not per- 
mitted to handle platters made in 
the U. S. by non-AFM musicians. 

Any disk company which buys a 
soundtrack made by MGA mem- 
bers would be subject to reprisal 
by the AFM who could restrict its 
members from doing any work for 
the particular label. Since the 
AFM, at this point, still has juris- 
diction over all musicians, outside 
of Hollywood, the disk companies 
are caught in the middle. 

The issue, however, is due to be 
resolved early next year when the 
disk industry will open negotia- 
tions with the AFM on a new pact. 
With the MGA now in existence, 
the disk companies will be able 
to fight the AFM insistence on ex- 
clusivity in recording. 

There’s a good chance, more- 
over, that the MGA will move into 
the recording field, claiming juris- 
diction over the tooters. But 
whether the MGA, which was able 
to establish its dominance over the 
relatively small group of Holly- 
wood studio tooters, can do the 
same thing over the widely dis- 
persed recording musicians is 
doubted by many trade observers. 

Another headache for the disk- 
eries on the Coast, going beyond 
the soundtracks, is the supply of 
available top musicians for record- 
ing sessions. The MGA members 
comprise some of the top pros in 
Hollywood and they will not be 
available for recording work until 
the diskeries . settle the tooter 
union issue next year. 


Col Shelling Out 1006 
For New LP Promotion 


Columbia Records is laying out 
close to $100,000 to push its new 
LP promotion. Diskery had a 24- 
page supplement running in the 
New York Times last Sunday (7). 

Col is having 500,000 reprints 
made of the Times spread to be 
distributed to retailers via dis- 
tributors and branches around the 
country. 








WB Diskery Maps ‘Major’ LP Sked; 
Conkling Sees 507, Biz Hike in 2 Years 





>. « ’ 
RCA’s ‘Colonel’ LP 

RCA Victor is releasing the 
soundtrack of “Me and The Colo- 
nei,” the Danny Kaye starrer under 
the Columbia Pictures banner. 
Score is by George Duning. 

It’s a straight instrumental 
score in which Kaye's dramatic 
role calls for no songs. In that 
respect, it’s like Frank Sinatra's 
role in the film, “The Man With 
The Golden Arm,” which turned 
into a big soundtrack seller for 
Decca Records. 


ASCAPers, BMI 
Resuming Battle 
In Federal Court 


With the summer layoff over, 
the $150,000,000 suit of the 33 
ASCAP songwriters against Broad- 
cast Music Inc. and the major net- 
works is getting into motion again. 
Next big step is due next Wednes- 
day (17) when argument begins 
in N.Y. Federal Court before Judge 
Edward Weinfeld on the motion 
by BMI to dismiss the case on the 
grounds that the songwriters are 
not the proper party to sue. 

According to BMI’s brief, which 
was filed last spring, the songwrit- 
ers were not directly injured by 
any alleged conspiracy on the part 
of the broadcasters to discriminate 
against music licensed by the 
American Society of Composers, 
Authors & Publishers. The song- 
writers, the defendants claim, do 
not own their copyrights since 
they have been assigned to the 
publishers. Neither do they own 
their performing rights, since these 
have been assigned to ASCAP. 
Hence, the songwriters have not 
been directly aggrieved and, ac- 
cording to precedents cited in the 
BMI papers, indirectly involved 
parties can not bring action for 
damages. 

The songwriters, who have al- 
ready filed their voluminous an- 
swer with the court, are asking 
why BMI has waited over four 
years to file a motion for summary 
judgment in this case. Such a mo- 
tion, they state, could just as well 

(Continued on page 139) 
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Hollywood, Sept. 9. 

Warner Bros. Records’ prez 
James B. Conkling is planning a 
production slate of from 100 to 150 
LPs per year, just under the four 
major companies. All masters will 
be made in both the stereophonic 
and the conventional monaural 
recording systems. 

Conkling, formerly president of 
Columbia Records, expressed con- 
fidence that record sales, which 
have doubled in the past two years, 
will grow to half again their pres- 
ent volume over the next two 
years, spurred by the development 
of stereo disks and by new mer- 
chandising techniques—self- serv- 
ice record shops and impulse buy- 
ing, record clubs, supermarket 
sales shelves and the like. Conk- 
ling, commenting on Warner Bros. 
Pictures’ diversification into tele- 
pix and now records, noted that an 
original soundtrack recording 
sometimes pull grosses comparable 
to the picture itself. In the legit 
| field, click album sets have yielded 
from $7,500,000 to $9,000,000 in 
the case of unusual hits like “My 
|Fair Lady” and “South Pacific.” 
Furthermore, he noted, new talent 
is more readily discovered in the 
record business because of the low- 
er risk of disks compared to pix, 
hence aiding the motion picture 
end of Warners. 

It did not follow, he said, that 
Warner Bros. Pictures would nec- 
|essarily have its soundtracks re- 
jleased through WBR—the best 
deal would still be sought, but 
“naturally we talk to each other.” 

Conkling said plans did not in- 
clude Warners building its own 
factory, like MGM Records, since 
he the $3-$4,000,000 outlay 
could be utilized better elsewhere. 
Recording would continue at Radio 
Recorders and pressing would be 
farmed out to various factories. 
The company would, however, in- 
crease its recording activity in the 
east. 

The company is shying clear of 

(Continued on page 139) 


RCA’s Marek Sets 
Japan 0.0. in Oct. 


Indicative of the increasing im- 
portance of Far Eastern market 
for disks, George R. Marek, RCA 
Victor v.p. and general manager, 
is going to Japan next month. 
Marek will huddle with execs of 
Japanese Victor RCA’s disk affili- 
ate in that country, among others. 

Ever since the end of the war 
when American occupation troops 
| Stationed in Japan spurred: inter- 
jest in American-styled pops, the 
| Japanese market has been high- 
ly receptive to the U.S. bestsellers. 
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MGM TRIES STEREO 
HYPO FOR JONI SINGLE 


MGM Records is hitting the stereo 
| singles market with Joni James. 
Diskery is pegging the Joni James 
stereo disk (“There Goes My 
Heart” and “Funny”) at deejays 
and radio stations for demonstra- 
tions purposes. 

Although the stereo platter is not 
available on the commercial level, 
Morty Craft, MGM’s a&r chief, 
feels that the deejay and distribu- 
tor exposure of the samples will 
stimulate consumer demand of the 
regular monaural slicing. 


Poland Makes Kiepura 
Concert Tour Official 


Jan Kiepura’s tour of Poland un- 
der the sponsorship of PAGART, 
the Polish government agency of 
the arts is slated to open tomorrow 
(Thurs.} at the Palace of Culture 
with the Warsaw Philharmonic. 

His 15-date concert itinerary in- 
clude rakow, Posnan, Katowice, 
iKryh de ahd Soshoviee. % 
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Argentine Commie-Led Tooters 
Throw Block At Touring U.S. AFMers 


a 





Buenos Aires, Sept. 2. 
The local Musicians’ Union, 
which ig Communist-dominated, 1s 
striving to block possibility of a 


South American tour by Woody 
Herman’s band, which is being 
mulled over with ANTA help by 
Jriberri Concerts Management. 

The Union consistently opposes 
tours of this kind by American 
units, ostensibly on grounds that 
the American Federation of Musi- 
cians blocks any employment pos- 
sibilities for Argentine musicians 
in the U.S. The real motivation, of 
course, is political, to prevent 
friendly relations emerging 
tween U.S. and Argentine jazz mu- 
sicians. 

There is a grain of justice in the 
Argentine Union’s resistance, since 
no Argentine jazz combo—or even 
a tango band—has been able to get 
a booking in the U.S. in very many 
years. When Dizzy Gillespie was 
here two years ago, he tried to 
take Argentine~trumpeter Franco 
Corvini with him to the U.S., but 
was blocked by AFM opposition. 
Had that booking of the Argentine 
musician succeeded, it would have 
done much to remove many preju- 
dices here. 

On the other hand, the Gillespie, 
Louis Armstrong and Bill Haley 
visits whipped up interest in jazz 
music, promoted disk sales, and 
generally furthered the cause of 
jazz and created employment op- 
portunities for the local musicians. 

Iriberri Concerts is striving hard 
to overcome the Union’s obstruc- 
tive moves, and has proposed a 
mammoth Argentine-U.S. jazz fes- 
tival at the Luna Park Stadium, at 
which a selected group of Argen- 
tine jazz musicians would share 
honors with the Woody Herman 
combo. 

The Union even went %o far as 
to threaten one of the radio net- 
werks with a musician’s strike if 
“any contract was signed to put 
Woody Herman on the air when his 
tour came off. This makes financ- 
ing of the tour more hazardous. 


ADLER’S PIC SERVICE CO. 
ENTERS DISKFRY FIELD 


Latest entry in the disk biz is 
the Ben Adler Advertising Services 
company which handles advertising 
campaigns for many of the top 
foreign film .imports in the U.S. 
Adler, who has set up a music sub- 
sidiary, Adler Publishing Co., is 
planning to integrate his diskery 
with his film operation, via pack- 
aging of foreign pic soundtracks, 
writing of ad jingles and the dis- 
tribution of the final wax product 
through exhibs as well as regular 
retail channels. 

Adler is kicking off his new 
label, Adler Records, with Paul 
Knopf, composer and leader of a 
jazz trio which has been playing 
some of the top spots around N.Y. 
Knopf has already cut six of his 
original jazz works and Adler plans 
to use him to score a foreign pic. 


Court Ks Keene Bid 
For 50% Share in Rex. 


Los Angeles, Sept. 9. 

Bob Keene was awarded 45% | 
share of one jazz album he cut for | 
Rex Productions, L.A. corporation 
producing Keen, Andex and En- 
sign Records, and_ also won 45% 
share in four unreleased rock 'n’ 
roll sides on which he performed 
while working for company as art- 
ist and music director. 

L.A. Superior Court denied, 
however, his claim of 50% owner- 
ship of the business and his re- 
quest for dissolution and appoint- 
ment of a receiver. Bench held 
that Keene was not an owner or 
partner as he contended, and that 
he was rightfully discharged after 
being fully compensated for serv- 
ices rendered. 


Jack Mills to Europe 

Jack Mil.s .wook off for Europe 
Jast week (7) for stopovers with 
his London affiliates, Mills Mu- 
sic, Ltd. and conferences with as- 
sociates in Madrid and Milan. 

While in Europe, the Mills Music 
proxy will attend the congress of 
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be- | against 70% of the gross, then goes 


WELK ‘GUARANTEED’ 
TO CLEAN UP ON TOUR 


Hollywood, Sept. 9. 

Lawrence Welk orch has been 
set for a tour this fall, including a 
one-nighter in Chicago where he. 
draws $30,000. 

Welk’s first date is at the Lodi 
Cal., Grape Festival Thursday (11), 
where he receives a $20,000 flat 
payment. He plays a concert at 
Syra Mosk aud in Pittsburgh Sept. 
16, and wit get a $10,000 guarantee 


to Chicago to give a two-hour show 
before the Pioneers club of the 
American Telephone Co. for $30,- 
000. On Sept. 18 he appears at 
the Aragon ballroom in Chicago, 
where he played many a date years 
before he became a name batoner. 
It’s understood he’ll receive around 
$10,000. 


SAN ANTONIO DJ SHIFTS 
San Antonio, Sept. 9. 

Bob Guthrie has joined the disk | 
jockey staff of WOAI here and will | 
take over the 9 to 12 p.m. shift. He | 
was formerly staff announcer on. 
sister station WOAI-TV. 
Meantime, Frank Bell, WOAI 
disk jockey, will be host for the 
Friday night record hops at the 
Kit Kat Club. Bell replaces Don | 
French of KTSA who presided 
over the record hops. | 








New Japanese Laws 
Curb Copy Pirating: 
Radio-TV New Target 


Tokyo, Sept. 2. 

George Thomas Folster, rep 
here for over 300 U. S., European 
and South American song publish- 
ers, said that the wide-open sheet 
music and song-book pirating ex- 
perienced a sudden drop with the 
passing of a new regulation last 
April calling for stiffer penalties 
for violations. Unauthorized pub- 
lishers are now subject to a fine 
up to and including 50,000 yen 
($138) and two years imprison- 
ment. 

Folster, who also reps perform- 
ing rights societies, said his next 
major step in cleaning house in 
Japan is to bring radio and tv 
disk users into line. With the ad- 
vent of FM expeced here next 
year, matter assumes increasing 
significance. Folster said: “There 
is a loophole in the law which is 
still being studied by this office. 
While we are willing to have our 
material used, there must be a 
charge. The law provides for free 
use if the source is given. That 
means composer, author and tal- 
ent. 

The fine is still antiquated. 
There is a penalty of about 50c and 
you've got to sue.” 

During his three months of 
globetrotting, the former NBC Far 
East bureau chief visited New 
York, Hollywood, London, Paris 
and Rome where he signed new 
contracts and renewed others for 


Settle Levant Case 
Hollywood, Sept. 9. 

Settlement has been effected be- 
tween attorneys for Oscar Levant 
and the Celebrity Concerts of Ltd., 
of Winnipeg, for the sum of $1,500, 
stemming from Levant’s cancella- 
tion of five concerts. 

Pianist was to have toured un- 
der Celebrity aegis in 1953. 


ROY HARRIS DECRIES 
ASSEMBLY-LINE POPS 


Bloomington, Ind., Sept. 9. 

The art of music in America is 
near bankruptcy, according to Roy 
E. Harris, composer, who is now a 
visiting professor of music at In- 
diana U. here. He said modern 
popular music has been promoted 
by the “Madison Avenue” tech- 
niques of mass selling, and true 
art cannot be produced at this same 
assembly-line speed. “We are rais- 
ing a generation of musical illiter- 
ates,” he declared. 

He said international recording 
cartels have been formed, the basic 
policy of which is to record serious 
music in Europe, and cheap music 
in America. Composers of modern 
classical musie have discarded cen- 
turies of musical experience and 
are turning out “cheap music” even 
though the country spends more 
money each year on symphony or- 
chestras than it does on baseball, 
he charged. 








American Society of Music Ar- 
rangers holding its first fall meet- 
ing in New York Sept. 18. 








Denver Symph At 
War with Auditor 
Re City Subsidy 


Denver, Sept. 9. 

Denver Symphony Orchestra 
Society has offered the city the. 
servicés of its five-man legal staff 
to aid in the court fight for city 
financial aid to the orchestra, 
Mayor Will F. Nicholson accepted 
the offer. 

District Judge Edward J. Keat- 

ing recently threw out a suit 
brought by the city against City 
Auditor Tom  Currigan. Suit 
sought to force Currigan to 
countersign two contracts appro- 
priating $40,900 to the Denver 
Symphony Orchestra and the City 
Park Band. 
Nicholson said Thursday the city 
attorney’s office will appeal Keat- 
ing’s decision to the Colorado 
Supreme Court “in the next week 
or 10 days.” 

The five attorneys will provide 
their services free. 

City funds to the two musical 
organizations were deleted last 
year from Nicholson's bare bones 
budget. The City Park Band 
operated for its six week's season 
on funds donated by the Musicians’ 
Local No, 60. 

Earlier in the summer upon the 
recommendation of the mayor’s 
committee on music the Mayor 
presented a reinstatement of funds 
motion to the city council. It was 
passed and the auditor refused to 
honor it. 





repping in Japan. 











the Society of Authors & Com- 
posers Convention in : 
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Oberstein Buys 
Brit. Plant For 
New Rondo Line 


Eli Oberstein has bought out a 
pressing plant in London to press 
and distribute his new Rondo line 
in England. He has wrapped up a 
deal for 330 Woolworth stores in 
that country to carry the Rondon 
series. Label is Oberstein’s entry 
here and abroad in the reguiar 
price field. 

Up to now, Woolworth has been 
dealing exclusively in singles un- 
til Oberstein broke through with his 
package line. Oberstein is be- 
lieved to be the first American 
manufacturer to set up his own 
pressing facilities in England 
rather than make the usual releas- 
ing deal with an established British 
diskery. Oberstein’s British fac- 
tory has 30 presses. 


Suds Song 


Ottawa, Sept. 9. 

With Ontario brewery workers 
on a strike that looks almost end- 
less, Sparton label has jumped 
into the disk field with a title, 
“The Pub Has No Beer.” An 
Australian tune, Sparton disked it 
with a Toronto deejay Barry Nes- 
bitt, chanting. 

Since Ontario breweries are 
shut down and the supply is dry, 
German, Dutch and English beers 
and ales are getting a hefty hike 
locally and the province's liquor 
production has upped by more 
than 25% in the last three weeks. 








Meyer Davis’ N.Y.-to-S.F. 
* Airlift For Deb Party 


Meyer Davis, who’s been keeping 
busy in recent weeks batoning for 
a number of society events, will 
airlift a complete 20-piece orches- 
tra from New York to San Fran- 


cisco for an engagement in that I 


city next Friday (12). The band- 
leader, orchestra contractor and 
legit backer will front the aggre- 
gation at a coming-out party for 
five debs at the Burlingame Coun- 
try Club. 


Davis is also composing a waltz, 
to be dedicated to Princess Grace, 
of Monaco, when she attends the 
Imperial Ball at the Hotel Astor, 
N. Y., next Dec. 4. 


JERRY LEE LEWIS DRAWS 
MEAGRE 400 CUSTOMERS 


Nashville, Sept. 9. 
Jerry Lee Lewis’ “Great Balls 
of Fire” turned out to be only a 
meagre “spark” as only 400 showed 
up to view his rock ‘n’ roll antics 
at the 7,000 seat auditorium here. 
The last time the Memphis singer 





played here he drew better than | 


8,000 and it took eight cops to 
handle the teen-age audience. 


Bill Massey, local deejay, at-| a unique opportunity for American | With the pic company’s exploita- 
tributes the sharp dip to Lewis’| musical artists and musicians to , tion. 


recent marriage to 13-year-old 
Myra Brown of nearby Memphis. 
“Right before he (Lewis) married 
this young girl he would have 
filled every seat in our Auditorium. 
That marriage has really cut him 
down plenty and I found out the 


Cleffers Team For 
P’kging, Publishing 
Cleffers Larry Coleman and Paul 
Secon have set up a firm for tv 


packaging and music publishing. 
It will be known as Coleman-Secon 


ne. 

Firm will launch its activities 
with a music publishing venture. 
Coleman, a BMI author-composer, 
will continue to freelance. 


Tturbi to Push 
Fests of Spain 


Madrid, Sept. 2. 

Jose Iturbi joined the list of 
prominent concert artists enthusi- 
astically behind the State Dept.’s 
musical globetrotting junkets, and 
returns to the U.S. next month 
| hoping to enlist Washington aid for 
“Festivals of Spain.” 

Interviewed here following his 
| fest concert in Madrid's Retiro 
| Park, the Valencia-born pianist 
|and conductor said the Spanish 
music-ballet-theatre summer cir- 
j cuit reaching the majority of this 
country’s provincial capitals offers 








/reach a vast audience within a 
single country. 

Iturbi will seek U. S.-subsidized 
| participation of one of America’s 
| many symphony orchestras in Fes- 
| tivals of Spain next year. Festi- 
vals are organized by ministry of 


| KFAB Buys Muzak 


GEMA (German ASCAP) Puts Bite On 
Armed Forces Network for 


Royalties 


Bonn, Sept. 2. 





Franchise In Omaha 
Omaha, Sept. 9. 

KFAB Broadcasting Co. here has 
bought the Muzak franchise for 
Lincoln and Omaha. - Background 
music operation will be a program 
service division of KFAB. Fran- 
chise was formerly owned by Royal 
S. Brewster. 

According to Charles C. Cowley, 
Muzak prexy, sale brings to 39 the 
number of Muzak franchises now 
owned by broadcasters. 


COL TEAMS WITH PAR 
ON BALLY FOR ‘BLOB’ 


Paramount Pictures and Colum- 
bia Records have teamed up for a 
promotion on “The Blob.” Pic is 
a teenaged-pegged horror entry 
and the diskery has recorded a 
jtune of the same title to tie in 








The Fred Astaire Studios is de- 
vising a new dance to be calied 
“The Blob” and Paramount is now 
|looking for a “Miss Blob” to tour 


GEMA, the German ASCAP, is 
asking the US. for back fees for 
the 13 years that American Forces 
Network (AFWN) has been operating 
in Germany. 

GEMaA, through its Munich head- 
quarters, has approached AFN, the 
American Embassy in Bonn, and 
the Department of Defense in the 
U‘S., is asking that its members 
be repaid royalties for AFN’s play- 
ing of live and recorded music, 
seeking payment for the past, the 
present and the future. 

Since Germany became a sover- 
eign nation, GEMA has been claim- 
ing payment, but it is not intensi- 
fying its claims, and an official 
spokesman for the group said that 
unless the U.S. satisfies the claims 
shortly, a lawsuit will be brought 
against AFN. GEMA recently 
filed suit against Radio Free Eu- 
rope, demanding that it, too, pay 
royalties. 

During the past, it has billed 
American service clubs throughout 
Germany for payment when music 
of GEMA members was included 
during night club or variety show 
performances. These bills have 
not been honored. 

GEMA claims that AFN, like any 
other radio station operating in 
Germany, has to pay to use its 





the deejays in the key markets. 
Disk was recorded by The Four 
Blobs, a group gathered under 


hard way in sponsoring his ap- | information and tourism during | Bernie Nee’s direction. A flock of 


pearance here night,” Massey ad- 
ded dejectedly. 


the late spring and summer 
months. ‘ 


other labels are also cutting the 
tune. 





a 















































































































































members’ music. AFN, on the 
other hand, protests that, it is 
slanted only for entertainment and 
information of the U.S. military 
stationed in Germany, and that 
since the forces are fulfilling a 
NATO mission here, they are ex- 
empt from this payment. 

It is possible that GEMA will 




































































oO OR Re eee eV Cee ST ETS 


sesseuweeee reese 


ee tite eS SS. | SS re ee 


a 


RETAIL DISK BEST SELLER petee ee 
|Air Force because of its former 
| operation of a radio siation in Ger- 
— many, and its present operation of 
A = 2 sl. o|2i- |two U.S. tv stations in Germany, 
Sc “|. Bis Sisi~/§l5/8 _at Spangdahlem and Ramstein. 
~ Oo], | | & gi~|2/z SiSisisigia Pr. neither GEMA or the 
=. #|Si slg gitiel3s £/)0 a\|s | American Embassy would reveal 
Survey of retail disk best sleleieleislsi2ieleiz Pla] 2/2) 2] Es! q || the figure that is being requested 
hes tok oe oa = “i2/2/sS\F/1E/3 eifieieie!-. Slalé E | o 3 4 for back payment, it is assumed 
tained from leading stores in aizie o/c is 2 s - 3g <|& one E 3 3 a 2 T SF ee at ae a 
21 cities and showing com- me = 5 5 | Sle/s 2 O|si|8!F! |S \s 5 OClSi.{/S!la pp eae BD Ane o paid 
: : : ta) e|2 <i/Q/e 7 CI | 0 station. essis- 
parative sales rating for this e|<\e ° ° Tis /ZiS/2 Visié iTIiTlels z 2 EL || cher Rundfunk, Frankfurt outlet of 
and last week. 5 il 21s) | s & BEi>lgs st = > 4 | d ~ lL 7 © 2| Pe the German radio net, pays six 
1% = > § FI D | v & 3 1 o 3 z 4 = 3} 3 a n o pfennigs (about 1.2 cents) for 
National s z 1 Lf & | s aI = é | ~ g 4 s\s HI a H ‘ | 5 (Continued on page 138) 
eligi! ¢qis rT} e s 
This Last Bie i 2|% 3 E\E\¢ 3 e |= g 3 e\s i 5 Si\elsir . 
wk. wk. Artist, Label, Title z18 2 FielelelsiaislElslF\F\5/2/4\214|%! 5 || Robbins Gets 2 More 
DOMENICO MODUGNO (Decca) 
1 1 Nel Blu Dipinto Di Blu........... 3.6.0.3 64 8 S008 es 203 1 8 4 2 1 3118 Modugno Italo Songs 
_— Robbins Music, one of the Big 
ELEGANTS (Apt) Th : 
So «Seer 3 2 . 5 1¢44 28 3.473 1 106 }| Three hmong ge 9 a > oe 
_ alian composer- 
EVERLY BROS. (Cadence) ore 2 ‘a te 8 88 singer Domenico Modugno. the 
3 3 Bird Dog vats tenet enes 000000008 - songs are “Lazzarella” and “Mu- 
TOMMY EDWARDS (MGM) setto.” Robbins is currentiy roll- 
4 10. It’s All In the Game...........-- a € oe sa ti, 5 5 So 2 m2 Ff 84 ing with Modugno’s click “Volare” 
JIMMY CLANTON (Ace) (Nel Blu, Dipinto Di Blu). 
5 DROME, =, , vn cedcsccscgaee 06 ee ee oo ) a oe 3 64 1 6 58 “Lazzarella,” like “Volare,” was 
PEREZ PRADO (Victor) a winner at Italy's San Remo Mu- 
ES Seer 7 6 i 4 9 3 3 9 7 10 55 ]| sic Festival. Following the pat- 
; ~~~ J tern established with “Volare,” 
ERIALS (End) ; » 
7 Seems On My Pillow.............. 4 2 . 3 110 4 10 9 48 —_ ae rt also being eae 
] nglish lyrics as well as the 
RICKY NELSON (Imperial) original Italian line. “Lazzarella” 
S @- See eee Gee... ....--......... 55 4 3 9 6 9 5 42 1 (“The Pitter Patter Serenade”) has 
JACK SCOTT (Cariton) English lyrics by Mack David. The 
9A 8 My True Love...............-.-- -- 8 3.6 4 5 8 10 33 [| English lyrics for “Musetto” (“I'm 
DEAN MARTIN (Capitol) : Longin’ For Love”) were writien 
er nn, dcknies os 7 5 6 Bo ee ae ee eee by ~- Pa ae Modugno, who 
aie plane ck to Italy last week, is 
BOBBY DAY (Class) 2 5 7 .. .... .. 31 |} expected to return to New York 
11A 20 Rockin Robin .............------ 10 8 3 Sept. 10 for a repeat shot on Ed 
ROBIN LUKE (Dot) . " . js i i 3 || Sullivan’s CBS-TV show Sept. 14. 
11B 25 Nn. cn ccvatetnceeves oe He's also booked for a stand at 
» (Cadence) New York's Carnegi 
n 0 Beene We Bee. 9 7 9 3 7 5. 7... a9 |) New York's Carnegie Hall Sept. 18. 
EY (Victor) * : 
os Sa mee (ee ss 10 7 1 2 7 28}| Zodiac’s Lee Heading 
CS (Demon) rope wwow 
15 13 Western Movies Seen ha aké asain a 5 5 9 2. es es ss 85 a om Fone =. 
DORIS DAY (Columbia) g 8 10 10 6 10 22 || Per is currently touring Eurove 
16 9 Everybody Loves A Lover........- -- 7 #9 oe ets ee ees Lane ge for confabs with firm's foreign pub- 
PONYTAILS (ABC-Par) lishing affiliation headed by Jac- 
a OOO eee 9 9 8 9 2 1¢ }- ee we Meantime, Lee has 
aunce alette Records, a sub- 
ie © — LEE (Capitol) P P - « @ 10 15 || sid of the Zodiac operation. The 
6 er ee Palette line will be made up of 
COZY COLE (Love) 5 10 9 5 15 || Platters cut overseas and given si- 
18B 16 Topsy No. 2.........---+---+-++-++ +: a ES patteneves release in the U. S. and 
TOMMY DORSEY (Decca) urope. Already signed to the 
20A Tea For Two Cha Cha...........- -- 8 7 si aoe {abel are Frank Curtis, Roland 
- elette, Peter Kreuder and Reg 
on we bey: = (Jamie) ey 5 9 6 13 Owen. ‘ 
EE aes <5 5 SSS 2S < e, who is accompanied by 
— sy ro egy (Roulette) ” 7 7 .. .. we ce ee 12 |} his new bride, Jane Love, will pick 
e You Really Mine.......-..---- -- up new material during his over- 
Pa ROGER WILLIAMS (Kapp) ~ 6 6 11 a or = plans to head some 
A eee ee en recording sessions in Paris at the 
CRICKETS iiercury) end of August. He'll also huddle 
oy eee eee ‘ § 6 11 || with Swedish singer Alice Babs for 
Rene oh ss 2 / - | hee first U. S. date at the Cocoa- 
- eo a (Columbia) 5 8 9 | nut Grove, L. A., Sept. 25. Lee 
<cetengs: jas pice acta aaa pyanages the, thrush far the U.S. 
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On the Upbeat 











New York 


Village Vanguard. Max Gordon’s 
Greenwich Village jazz spot, has 
George Shearing coming Sept. 
16 to follow Dakota Staten. Fol- 
lowing Shearing on Sept. 30 for a 
three-week stand will be Carmen 
McRae and '° 

Sylvester Bradford and Ail 
Lewis, co-writers of “Tears on My 
Pillow,” to Coast to write score 
for Allied Artists’ “Take A Giant 
Step” . . . Chancellor Records’ 
Fabian guests on Dick Clark’s 
ABC-TV show Saturday (13)... 
Tunesmith Kay Twomey now man- 


aging Lee Stone, recen pacted 
to Coral, and Bobby W: an Al- 
ladin pactee ... Della be- 


Reese 
gan a two-weeker at the Elcino 











VARIETY Scoreboard 
TOP TALENT AND TUNES 





FOUR KNIGHTS 
Hotel Phillips, Kansas City 

One of the major downtown 
hotels, the Phillips has recently 
opened a fancy new dining spot on 
its lower level and has chosen a 
| most appropriate name in the Sir 











Coin Machines 


Compiled from Statistical Reports of 
Encompassing the Three Major 


Retail Disks 


Retail Sheet Music 


as Published in the Current Issue 


] | Loin Room. Offering meats and sea 


; ; : | foods in a little different way, it 
Distribution also has music of a different style. 
Outlets |Four Knights were organized for 


| this room and for that particular 
| music as something new in a pub- 
| lic eatery and bar. 

| It’s an all-string outfit. featuring 
the harp of leader Lee Swinson, 
with two fiddles and string bass. 
In many respects their output is 








= 











NOTE: The current comparative sales strength of the Artists and Tunes Usted hereunder {s 
arrived at under a statistical system comprising each of the three major sales outlets enu- 
merated above. These findings are correlated with data from wider sources, which are exclusive 
with Variety. The positions resulting from these findings denote the OVERALL IMPACT de- 


almost chamber music, for in striv- 
ing for their desired note of sophis- 
tication they go from selected 
standards inte musical comedy and 
even light classics, some of them 








Club, Detroit last Friday (5)... . ; scarcely light. The room is drawing 
AL Hibbler goes into the Clover veloped from the ratio of points scored, two ways in the case of talent (coin —, — heavy trade, and the surprising 
om ie bc: A rrow disks) and three ways in the case of tunes (coin machines, retail disks and retail s m e note is that the music is, an ime 
(Thurs.) for one week... po 
= “plug ‘Side Sticker Stamp" to|| this Last TALENT ao 
company’s working oa, .. edai|| Week Week ARTIST AND LABEL a pot Tan gg Fg ~ hg > 
) “ee. ‘ 
King began a two-week stand at 1 1 DOMENICO MODUGNO (Decca) eocececccs Nel Blu Dipinto Di Blu* ave yg 
day (8 Fe ee ne: {Bird Dogt i ding and Milan Mahale os 
Versailles Supper Club. new 2 2 EVERLY BROS. (Cadence) ee eeeeeeeeeeeer {Devoted To Yout violins, and Irwin Manaday on 
Greenwich Village jazz spot, teea . string bass, all members of the 
off last week with the Charlie 3 3 ELEGANTS (Apt) .......csccccsccsccceee Little Start KC. Palihermenie. i 
— 4 4 PEREZ PRADO (Victor) ............... Patriciat room is due t0 this higher. level 
. : music, since spo 
Chicago 5 .. TOMY EDWARDS (MG)).......... veeeeee It’s All In The Game* to go in for it and perha s_the 
i in} iri coun offerin 
prpinger Freddie Montell and Vite if ¢ = § JIMMY CLANTON (Ace) ............s... Just A Dreamt 9 By $e a SS 
Lounge, with Hal Iversog’s trio ti 7 5 RICKY NELSON (Imperial) ..............+. Poor Little Foolt , ee ere 1. « heen for 
Barrion ens 1g Toppersaaiee || 8 8 DORIS DAY (Columbia) ..............+..- Everybody Loves A Lover* |} the hotel, for ee haan onek 
Eddie South and pianist Max Mil- ¥ Reeser a + irregularly, and it brings an im- 
ler take over Bt the Golden Lion 9 10 PONYTAILS (ABC 7) a Born Too Late portant emphasis on — ad — 
Inn Friday (12). . . Blue Note’s|} 10 a DEAN MARTIN (Capitol) ..... BUS <cdbscec at OOS the hotel has not previous been 
og ney om oy age ny and POSITIONS TUNES rated. n. 
the aster un ec - 
oo i? and 7. Week Week TUNE PUBLISHER sale Diskery i US 
ec. 18s 3% *’s new m : | Se 
opens Sept. 20 = ae S- 1 1 *NEL BLU DIPINTO DI BLU (VOLARE)......... Soedsseodted ae | Irving Siders will represent Bar- 
ee ae — eo >, eo oe. C,- eee ecececcececscecceeceecees Keel || clay Disques, French diskery in the 
tapped for Oct. 15 and ow 2 3 i= BP Ts tne ess shee 4h U. S. Siders will license recording 
Mashett Oct. 59 ; - - i aa 3 2  FRATRICTA ... cee ccccccccececcccvccceettsceccccccccsssesese Peer Int. ||} companies around the world to 
fiton Dec 10 Cy Coleman has 4 6 ;BIRD DOG A-Rose press and distribute the Barclay 
7 ph CPOE OHHH EH HEHEHE HEHEHE HEE HEHEHE ee eeeee # hh platters. 
ny ae fA ay Spex 4 R LI E FOOL 2 Eric || Siders recently concluded deals 
pe gad se ae A : 5 #POO EM POOEE occ cctnce Co ccccccsecvccccccsece eeececescerees with Macembe, Brasil: Phenodise, 
a ag Py “oe Club -— 6 5 *EVERYBODY LOVES A LOVER ....... appt Ieee SUecccscely. Bw Canada, AA =, menien, ed 
tan, Lansin. _ = press and release the Barclay dis 
ses oe docs a yt aro aw. 7 7 {JUST ee eeeeseees e eeeccccesecces Soehsauees 2000 | in their respective countries. 
13 at Chi’s inah Coun ub. : 
a LTR 8 a *IT’S ALL IN THE GAME .......... bdedboseeoes ea cee teaced Memick pecan ees 
From the Globe Enterprises Production 9 10 =‘*BORN TOO LATE ......... o0cbedeedesere eseccccecccce «eeeee Mansion THE 4 foreli. b 
of Samuel Fulle E 10  .. “IF DREAMS CAME TRUE .... .... .e00 eeeees paeeneesees : Korwin 
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* ASCAP ft BMI 


SMASH HIT! 
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month to GEMA. 


























GEMA Puts Bite On U.S. 





Continued from page 135 — 





every radio set in the area every contract with GEMA, it could cost | score from the upcoming legituner, 


the U.S. forces about $18,000 a year 


Should present and future pay-|in GEMA fees to continue playing | (music) and Walter and Jean Kerr 
ments be predicted similarly to|the music. 


| 





those of the Hessischer Rundfunk 
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Mills Handles Score 
For ‘Goldilocks’ Tuner 


WENDY, WENDY 
Mills Music will publish the Y 

f EPIC RECORDS 
|““Goldilocks,” by Leroy Anderson 
: ISIC CORPORATION 
jand Joan Ford (lyrics). Mills abso ac al 2 


GEMA and ASCAP have reci-| latched on to the score via its long- 
=| procal agreements in which ASCAP/| time contractual deal with Ander- 





“HAVE 
BAND — 
WILL 
TRAVEL” 


EPIC RECORDS 
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A New Album by the 
TRAVELINGEST BAND IN THE LAND 


LESTER LANIN 


and his ORCHESTRA 


Sept. 19, Wash. D.C. ~ (By Special Request ) 
PRESIDENT EISENHOWER'S REGATTA BALL 
Sept. 20, Newport, R.I. 
AMBASSADOR'S BALL 


leollects fees for GEMA members | S°R. 

}in the States, and GEMA does the} Columbia Records, which has the 

{same for ASCAP music being per-| original cast set rights, currently 

formed in Germany. is lining up a schedule of single 
ASCAP granted the U.S. mili-|Treleases. Other diskeries already 








Exciting New Renditions of — 
® STRAIGHTEN UP 














SYTETCTLLILILILLILL ILL Lili isi sees 


and 
tary right to play its music with-|are planning an album and single | FLY RIGHT 


out charge following the outbreak 
'of hostilities in Korea in 1950, and 
this informal arrangement have 
never been changed, so that AFN 
here pays no ASCAP fees. 
However, when AFN extended 
its network into France recently, 
|with three stations and 27 trans- 
mitters, it had to pay a fee to the 
French music union. (It is cur- 


irently operating six stations and| 


| 38 transmitters in Germany.) 

Observers are wondering, should 
| the U.S. decide to pay this bill, 
| just what steps it will take to get 
|back” the necessary funds. Will 
AFN’s budget be upped? Is it a 
possibility that AFN will finally go 
commercial, at least selling enough 
space to get itself out of the red? 
Or would AFN consider charging a 
|fee for set ownership, as the Ger- 
|}man government does in order to 
|pay its costs of radio operation. 
| Each German radio set owner pays 
a monthly tab of two German 
marks (48 cents), and this fund 
— underwrite the radio station's 
ees. 


| AFN, which boasts of an audience 


| 0f 30,000,000 listeners throughout 
Europe, has many more European 
| listeners than it does GI listeners, 
of course. Unofficial estimates are 
that probably about 100,000 serv- 


jicemen or service families have 


J setg ip Germany, . gies ce ssuue, 


| Push on the score. Stanley Mills 


will handle the showtune exploita- | De John Sisters 

| tion. — Sunbeam -— 
“Goldilocks” began its pre- | 

Broadway run yesterday (Tues.) in *® ALL MY LOVE 

Philadelphia and {is ‘scheduled to | Caterina Valente 


open in New York Oct. 9. Cast in- | 


— Barry Sullivan, Elaine | — Decce — 
tritch, Pat Stanley and Russell | 
| Nype. | MILLS MUSIC, INC. 
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THE MIGHTIEST LITTLE BAND IN THE LAND 


LENNY HERMAN 


Currently 
ROOSEVELT HOTEL, NEW YORK 
started June 30 ar continuing thru Oct. 3 


WARWICK HOTEL, PHILA. 
opening Oct. 6 and continuing thru Jan. 7, 1959 © 


Management--HARRY WEINSTEIN 


ASSOCIATED BOOKING CORPORATION 


408 GLASER, Pres. 
745 Fifth Ave. 203 N. Wabash Ave 407 Lincoln Rd. 
New York 22, N.Y. Chicago, til. 


Phone: Phone: 
PLaze 9-4600 CEntral 6-9451 
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6619 Sunset Bivd. 
Miami Beach, Fla. H’wood 46, Calif. 


Phone: Phone: 
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Inside Stuff—Music 


Viennise composer-maestro Robert Stolz’s first stereo album has hit 
the U.S. market via London Records. Package is the entire “Merry 
Widow” score by Franz Lehar which Stolz conducted in Vienna with 
the Vienna State Opera Orchestra and Chorus with Hilde Guden, Per 
Grunden and Waldemar Kmentt in the leads. Stolz segues back to RCA 
Victor on Frday (12) when he begins recording sessions on his “Twi- 
light In Vienna.” Yesterday (Tues.), Stolz conducted the Concert- 
gebouw in Amsterdam in his concert, “A Night In Vienna.” His op- 
eretta, “The Midnight Waltz,” opened at the Goiland Theatre, Hilver- 
sum, Holland, Sept. 6, before going out on a tour through Holland and 
Belgium until September, 1959. Producers are the Hoofstad Operetta 
Co. of Amsterdam, 








The Christian Science Monitor sees a new profession in musical re- 
search “aimed at finding out what songs sell the most of what mer- 
chandise to what people at what prices.” In an editorial, “Sing a Song 
of Sixpence,” last Wed. the newspaper said: “Music hath charms to 
soothe the irate customer—and to keep all other kinds in just that 


[Wallenstein Joins AF; 
Canta Maya To Mere 


In a move into the longhair 
field, Sidney Frey, Audio Fidelity 
Records prexy, has inked maestro 
Alfred. Wallenstein to his roster. 
Both leave for London Sept. 15 to 
cut a series of classical albums. 


Canta Maya, songstress from the 
Alsace-Lorraine region in France, 
hes been inked by Mercury Rec- 
ords. Her first sides are due out 
| this month. 





NEW ALLIED EXEC 





Lorence I. Press has been ap- 
| Pointed general manager of Allied 
|Record division's Belleville, N.J. 
branch, 

Press is former prexy of Web- 





classical recordings for the time 
being and will not take up jazz 
until March or April of next year, 
Conkling said. The 45 to 50 artists 
now under exclusive contract to 
WBR will concentrate on pop LPs. 

The 12 LPs currently being re- 
leased in all Engbhish-speaking 
countries except the United King- 
dom and the Union of South Africa 
(which get the label 45 days hence) 
are: “For Whom the Bell Tolls,” 
Ray Heindorf; “Sousa in Hi Fi,” 
Warner Bros. Military Band; “The 
| Dixieland Story,” Matty Matlock 
jand the Paducah Patrol; “The King 
and I,” Warren Barker Orchestra; 





state of pleasant relaxation that reaches to the purse strings. Obviously | Stef International and veepee of |“Have Organ, Will Swing,” Buddy | p x. 
a new profession awaits the college boy who baa spent more time with |*he Record Guild of America. Cole; “The Smart Set”; “Invita-|York and Chicago last week. 


his phonograph than with his calculus. He may now find employment 
for his talents in market research aimed at finding out what songs 
sell the most of what merchandise to what people at what prices.” 





Robert Prince, who has been very active as a disk arranger, is now 
riding as a composer of a click ballet score, “New York Export: Opus 
Jazz,” which choreographer Jerome Robbins staged to critical plaudits 
both at the Spoleto, Italy Festival, and Brussels Fair. Prince, a 28-year- 
old Juilliard grad and jazz vibist, is a Broadcast Music Inc. writer. Of his 
werk, Robbins has stated that “New York Export” is his “most im- 
portant ballet in a long time.” 





British bandleader-alto saxist and arranger Johnny Dankworth has 
been commissioned by the Royal Philharmonic Society to compose a 
piece of music for jazz band and orchestra. Dankworth is collaborating 
with straight composer Matyas Seiber on the work. The piece will 
probably be performed in June, 1959, at the Royal Festival Hall, by 
the Dankworth and Philharmonic orchs. 


Vaughn Monroe has been renewed by RCA as its pitchman, In ad- 
dition to the commercial chores, Monroe is set for a two-weeker at the 
Shoreham Hotel, Washington, beginning Oct. 7 followed by a series of 
one-nighters through Texas with Shep Fields Orch and the Harvey 
Boys. He’s also slotted for a two-week date at the Tidelands, Houston, 
Tex., beginning Nov. 3. 





Shorty Rogers, jazz man on the RCA Victor label, has come up with 
a pop hit for the diskery under the nom-de-disk of Boots Brown with 
“Cervasi.” Number, a Latin-styled instrumental, has become the No. 
3 seller for Victor since its release a couple of weeks ago. Rogers 
adopted the pseudonym for his non-jazz wax. 





“Fever,” which has been climbing steadily via Peggy Lee’s version 
for Capitol Records, originally hit as ryhthm & blues number about 
three years ago. Number was written by Otis Blackwell, who's clicked 
in recent years with such entries as “Don’t Be Cruel,’ “All Shook 
Up” and “Great Balls of Fire.” 


Stero Whodunit 
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WB’s Major LP Sked 
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tion,” The Guitars, Inc.; “Music 
for People With $3.98,” Ira Iron- 
strings; “You’re My Girl,” Jack 
Webb, Billy May; “Terribly Sophis- 
ticated Songs,” various; “Oh John- 
ny,” Bonnie Baker, and “Conchet- 
ta,” Connie Stevens. All except 
“Conchetta” will be released in 
stereo disk as well as monaural. 





Warners’ stereo uses one groove 
and one pickup. 
Promotion campaign’ involves 





ishipment of 30,000 three-by-three- 
lfoot window banners and 15,000 
jbrochures to dealers. Deejays re- 
iceive an intro album 

Conkling kicked off the label 
personally, at meetings in New 


























MGM RECORDS 
DISTRIBUTORS 














picture at this date is that.so far 
it's plus business. Companies, like 
RCA Victor, which already have 
a small catalog of stereo LP’s in 
release along with their conven- 
tional monaural LP’s, have felt no 
reduction in their monaural sales, 
while garnering the extra take 
from the stereo LP’s. 





WDSU’s N.O. Hypo 
New Orleans, Sept. 9. 

Stereo sound is getting a major 
beost in this territory via station 
WDSU here which has been regu- 
larly broadcating stereo disks. 
Outlet last week launched a series 
of “stereo specs” in cooperation 
with a local equipment store and 
—_—_—_—_—_———————— 
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THE OLD MAN AND THE SEA 


DIMITRI TIOMKIN COLUMBIA 


BAISEZ-MOI (KISS ME) 


TEDDY KING VICTOR 
IT'S ALL IN THE GAM 
TOMMY EDWARDS MGM 


MUSIC PUBLISHERS 
le) Soll. female) ite) 7 yale), 





















LATEST RELEASE 
PAUL 
ANKA 


Sings 
Just Young 


London Records. It is now aver- 
aging three hours daily of stereo 
selections. 


Local distribs and retailers have 


about stereo and actual 


promotion. 


ACSAP-BMI 


=m Continued from page 133 =e 


been filed at the outset in order to 
determine whether the songwriters 
had any basis in law for their suit. 
Since that time, however, over 40,- 
000 pages of pre-trial examination 
testimony have been taken in ad- 
dition to the accumulation of a 
roomful of exhibits. 

The contention by the defend- 
ants that the songwriters are not 
the right parties to bring the ac- 
tion will be countered by state- 
ments from the individual plain- 
tiffs showing how they were hurt 
by the alleged conspiracy. 

John Schulman is attorney for 
the 33 songwriters while the firm 
of Goldmark, Colin & Kaye is 
handling the argument for BMI. 

















Urania’s 45 Stereos 


Urania Records fs putting 45 
stereo disks on its release schedule 
before the end of the year. Among 
the artists featured in the new re- 
leases are Barbara Cook, now fea- 
tured in the Broadway tuner, 
“Music Man,” comedian Henny 
Youngman, mezzo-soprano Eugenia 
Zareska, pianist Phillipe Entre- 
mont, and Tina Loulse. 

The stereo sets will include such 
works as the complete light opera 
by Offenbach, “The Grand Duchess 
of Garolstein,” Schubert's “Mass 
In A,” and Beethoven’s “Missa 
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noted a sharp upbeat of inquiries | 
stereo | 
disk sales as a result of the radio} 


PREDICT THAT THIS NEW 
JON! JAMES RECORD 
WILL BE A 


SMASH HIT! 














Jake Friedman 
Dixie Distributing Co. 
Atlanta, Georgia 


Manny Goldberg 


Marshall Enterprises, Ine. 


Baltimore, Maryland 


Harry Carter 
Music Suppliers of New 
England, Ine. 
Boston, Mass. 


Fay Mirti 

M & N Distributing, Ine, 
Buffalo, New York 
Herbert Weisman 
Mangold Distributing Co. 
Charlotte, North Carolina 


James Martin 
Music Distributors, Ine. 
Chicago, Til, 


Mel Herman 


Whirling Dise Record Dists. 


Cincinnati, Obie 


Marv Browdy 
Sterling Record Dist. 
Cleveland, Obie 


Walter Riley 

R & D Dist. Corp, 
New Orleans, La. 

Al Levine 

Ideal Record Products 
New York, N. Y. 
Albert R. Bramy 
Melody Sales Co. 

Ban Francisco, Calif. 








Bid Gitelman 
Century Distributors, Ine, 
Dallas, Texas 


Merle Schneider 
8 & 8 Distributing Ca 
Detroit, Michigan 


William Binkley 
Binkley Distributing Ce, 
Jacksonville, Florids 


Alex Flemington 
Flemington Dists., Ine, 
Kansas City, Missourt 


Gorden Wolf 
Sunlend Music Co, 
Los Angeles, Calif, 
E. W. Fitzgerald 
Music Sales Co, 
Memphis, Tenn, 


Herbert Sandel 
Sandel Co, 
Minneapolis, 


Irwin Fink 
All-State Dist., Ine, 
Newark, New Jersey 


Eilward Barsky 
Fdward 8. Barsky, Ine. 
Philadelphia, Pa. 


Herb Cohen 

Astor Records, Ine, 
Pittsburgh, Pa. 
Stanley Jaffe 

C & C Dist. Corp. 
Beatle, Wash, 


Mina. 
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1540 BROADWAY, NEW YORK, JU 2-2000 


MGM RECORDS DISTRIBUTORS EVERYWHERE ARE 
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Ice Reviews 


Iee Capades 

John H. Harris production with 
Ronnie Robertson, Bobby Specht, 
Cathy Machado, The Old Smoothies 
(2), Sandy Culbertson, Paul Castle, 
Romayne & Steele, Labreque & 
Gray, Jimmy Grogan, Eric Waite, 
Freddie Trenkler, Forgie & Larson, 
Dagenham Pipers (5), Ice Capets, 
Ice Cadets, John Dauphinais & 
John Colter, Diane Grogam, Jerry 
Mayhall Orch. Costumes, Billy Liv- 
ingston; choreography, Eugene Lor- 
ing, Stewart & Dench; scenery, 
Harvey Warren; score, Mayhall. 
Opened at Madison Square Garden, 
N.Y., Sept. 3 at $6 top. 


John H. Harris has exceeded 
himself with the 19th edition of 
“Ice Capades.” It’s his magnum 
opus, one which encompasses the 
fields of ballet, opera, military 
pageantry and of course the arts 
of the frappe. However, there is 
some difference in this year’s ef- 
fort—the star of the show isn't only 
the budget, since it’s probably the 
most expensive touring show on 
the boards today. He has tapped 
some tep show designers to carry 
out his aim, and apparently, it’s 
paid off. Slated for a Russian tour, 
‘Ice Capades” will be an excellent 
goodwill ambassador. 

This year’s show which preemed 
at Madisen Square Garden Wed- 
nesday (3) for a run until Sept. 16, 
has in addition some topno per- 
formers. Ronnie Robertson is 
probably the most skilled skater 
on pro ice, with some _ excellent 
performances given by Cathy Ma- 
chado, Freddie Trenkler, Eric 





Waite, Bobby Specht, Romayne & 
Steel and others. It’s a lavish and 
smoothly gliding show throughout 
and Harris should have one of his 


Show folks are raving about the = 
all new Hotel Avery. All new, large, #7 
beautifully furnished deluxe rooms © 
with private bath and television. 
Many Air Conditioned. 


AVERY & WASHINGTON STS, 


Bee ee 











ofitbes FUN-MASTER 
PROFESSIONAL 
COMEDY MATERIAL 
for all Theatricals 
“We Service the Stars” 
Big Temporary Special on All 
35 Gag Files for $15, Plus $1.00 Postage 
Foreign: $1.50 es., 35 for $40 


200 W. 54th St.. N.Y.C., 19 Circle 7-1130 
(WE TEACH EMCEEING and COMEDY) 
(Let @ Real Professional Train You) 








best years with this layout, eco- 
nomic conditions permitting. 

In Robertson, “Ice Capades” has 
a skater who should develop into 
a top draw. His spins are fast 
enough to make him a blur to the 
audiences, and he has an assort- 
ment of tricks that constantly amaze 
the assemblage. Miss Machado is 
similarly a skater of great strength 
who shows skill at the bravura 
stuff. Her spins are fast and she 
shows up well in dance passages. 

An appealing performer is Jim- 
my Grogan, who accomplishes his 
purpose without getting into a 
stew. He relies on ease and grace, 
to make his impact and he does 
well indeed. Bobby Specht, a vet 
with this show, also makes out 
well with his smooth skating bits. 
Then there’s Helga, who also 
makes a good indent on the audi- 
ence, showing up especially well in 
dance segments. Sandy Culbertson 
in a brief Snow White bit gets her 

uota of applause, and midget Paul 
astle does well in a variation of 
barrel jumping. The _ inevitable 
horse-box is by John Dauphinais 
and John Colter. This time it’s a 
mule. 

An impressive bit of ice terping 
is by Phil Romayne & Cathy Steele. 
This pair show up in three se- 
quences, strongest of which is the 
bit in the “Samson & Delilah” se- 

uence. They reached a peak in 
the frappe pas-de-deux, exhibiting 
strength and grace. This routine 
overshadowed their other efforts. 

Then, of course, there are the 
regulars, Freddie Trenkler dis- 
guises his routines skillfully so 
that they look fresh every year. 
He’s still one of the top glace 
comics. Ege Waite has a some- 
what similar style of comedy, but 
there’s enough variation to give 
him his own individuality. Labreque 
& Gray do some fanciful comedy 
in a cowboy satire for good results. 
Of Forgie & Larson, the badminton 
players and Markhus & Thomas 
(The Old Smoothies) who have 


been with the show virtually since 
its inception, there’s hardly any- 
thing new that can be said of them. 


One of the major stars is the 
production. Harris has gone fanci- 
ful this year in borrowing from 
other major art forms. He opens 
with a condensed version of “Les 


» | Sylphides,” a lushly costumed nice- 


ly choreographed event. The en- 
semble designs by choreographer 


have an air of fragility. However, 
the individual choreography need- 
ed greater flash to match the bril- 
liance of the Chopin music. The 
pas-de-trois by Marilyn Morris, 
Ricarda Lugo and Anita Parisi was 
rather spotty. This bit was done 
on a moving platform on point. 
In “Operama” is excerpted bits 


son & Delilah” and “Pagliacci.” 
The heavy artillery of the company 
goes in on this effort. Loring also 
gives this bit some excellent floor 
material, but with Robertson, 
Specht, Miss Machado and Rom- 
ayne & Steel providing some top 
efforts. The reception for this bit 
was tremendous. A salute to Tin 
Pan Alley with a reprise of some 
top pop tunes also produces some 
splaehy effects which are similarly 
gasp-producing. Snow White gives 
the show a cute sequence. 

The regular “Ice Capades” 
choreographers Stewart & Dench 
choreographed “Salute to the 








Black Watch” which brings in the 








Prediction... 


An agent named 


203 N. Wabash Ave. 


The Club Date field in the 
Midwest is going to be good 
this coming season... 


Can help you get your share 








DANNY GRAHAM 


CEntral 6-8453 





Now 





ELLEN SUTTON 


“The Queen of Song” 
. « . Most exciting . . . Most vital . . . Most dynamic singing 
of this generation. 
BIMBO'S 365, San Francisco 
Personal Management: C. JANIS, 8222 Fountain, Hollywood 


Eugene Loring are imaginative and | 


from “Faust,” “La Boheme,” “Sam- | 


— 


Dagenham Pipers for a bagpipe 
ssoueltn, and they do the opening 
to the second act, a nautical num- 
ber which endowed the latter half 
with a strong start. 

Billy Livingston, working with 
probably the largest budget of his 
career, goes all out in costuming 
the show. He uses imagination and 
produces some beautiful effects. 
The scenery by Harvey Warren is 
skillfully used to dress up the work 
of the production. It’s one of Har- 
ris’ most expensive efforts, but 
budget alone didn’t give this lay- 
out its gloss and tremendous enter- 
tainment potential. He utilizes vir- 
tually every showmanly resource 
to bring about this happy —_ 





Holiday On Ice of 1959 
(MULTNOMAH STADIUM, 
PORTLAND) 

Portland, Ore., Sept. 2. 

Maurice Chalfen’s presentation 
“Holiday On Ice Of 1959” with 
Jinx Clark, Erika Kraft, Frank 
Sawers, Paul Andre, Margaret 
Field, The Maxwells (2), Johnny 
& Debbie Williams, Tommy Collins, 
Alfredo Mendoza, John LaDue, 


Columbus Fair Hit By 
Lagging Gate, Fed. Tax 


Columbus, O., Sept. 9. 

This year’s federal tax troubles 
and lagging attendance are ex- 
pected to result in numerous 
changes when the Ohio Depart- 
ment of Agriculture plans the 1959 
Ohio State Fair. The eight-day 
exposition closed last week (30) 
with attendance far short of the 
expected 500,000 paying customers. 
The grandstand show this year, 
with bigname entertainers, cost 
the fair about $96,000. Fair Man- 
ager D. Robert Jones said the fair 
was a success, despite the red ink. 
“You shouldn’t measure it in terms 
of dollars and cents,” he declared. 
“It’s not a money-making prosposi- 
tion.” 

He will recommend that the gate 
price be raised from 75¢ to $1.50, 
but visitors would be able to see 
grandstand and Coliseum shows 
without additional charge. This 


Lewis, the Lennon Sisters, Tommy 
Sands, Gabby Hayes, June Taylor 
Dancers, George Gobel, Jimmy 





Tony LeMac, Kai Farrelli, Juanita 
Percelly, Jimmy Lawrence, Ray} 
Balmer, Joyce Lockwood, Donna 
Jean, Wayne Thompson, Glamour 
Icers (24), Ice Squires (12), Ben | 
Stabler Orch (17); producers, 
George & Ruth Tyson; costumes, 
Freddie Whittop; choreography, 
Chester Hale; lighting, Doug Mor- 
ris; musical director-arranger, Ben 
Stabbler; at Multnomah Stadium, 
Portland, Aug. 22-Sept. 3, '58; $3.00 
top. 





“Holiday On Ice of 1959” {is 
making its world preem here this 
round. This is the 4th edition to 
bring its 60 by 128 foot portable 
arena to town and it is definitely 
an event of the season since no 
other icers show here. Tanker is 
major league but needs some 
change and shifting of numbers, 
tightening of its two-and-a-half 
hours and a few name champs. 
This is the first “Holiday” unit to 
werk here without a name attrac- 
tion. But it has the makings of a 
dazzling and lavish spectacular that 





holder. 


Dorsey orch, Dennis Day, Molly 
Bee, Johnny Cash and The Vaga- 
bonds, Dean Martin, and others. 

Federal government has filed a 
claim against the fair for about 
$50,000 in amusement taxes, includ- 
ing, for the first time, a tax on the 
horse shows, grandstand, and Co- 
liseum shows. In addition, the 
tax men want to collect about $40,- 
000 in alleged back’ amusement 
taxes, including the successful 
Ernie Ford and Roy Rogers shows 
in 1957 and 1956. Jones said he 
would fight the tax action, declar- 
ing the fair is a state government 
function and educational exposi- 
tion, 


Chi’s Rush St. Getting 
Biz Hypo Via New Neon, 
Tony Zale Eatery Bow 


Chicago, Sept. 9. | 
the mile-long near 








Rush St., 


houses, is taking on additional glit- | 


will entertain the toughest stub- | north side strip of bistros and chop | 


The first half is slow and needs 
hypoing. The second half is a 
powerhouse. The 21 stints have 
seven whopping productions in- 
cluding “The Wizard of Oz,” “Ice 
Prom,” “Vive Les Girls,” ‘Exotic 
Enchantment,” “Sweet Tulip 
Time,” “Chinese New Years,” and 
“Holiday In The Skies.” Erika 
Kraft displays talent and charm in 
her solo and duo stuff. Jinx Clark 
is in for solid returns with “easy 
to watch” blade work. Paul 
Andre stops the show with his 
comedy knockabout antics. 


Frank Sawers grabs heavy mit- 





} 


|ting for speedy, exciting skating. 


Johnny Willjams and his six year 
old daughter Debbie get results 
for adagio efforts. Ditto Jinx 
Clark & Alfredo Mendoza. The 
Maxwells (2) go through some bet- 
ter than average muscle stuff in 
slow motion. Kai Farrelli has 
above par juggling stint on blades. 

The Glamour Icers (24) and Ice 
Squires (12) work with top preci- 
sion. The choreography is out- 
standing, as is the lighting and the 
costumes. Ben Stabler and his 
crew (17) play a fine show and the 
sound tapes work in nicely. 

The Oregon Journal sponsored 
the layout again this year. Icer 
moves on to Butte, Mont. Sept. 5- 
10; Salt Lake City Sept. 12-21 and 
then heads east. Feve. 








Vaude, Cafe Dates 


Chicago 


Shelley Berman returns to Mis- 
ter Kelly’s Nov. 24 for five weeks 
... Billy Samuels set for the Show- 
boat, Peoria, Sept. 16 for three 
weeks ... Harry (Woo-Woo) Ste- 











|vens to the Embers, Ft. Wayne, 
|Feb. 2, and follows with a fort- 


night at the Evansville Embers, 
Feb. 16... Jo Ann Miller signed 
by Houston’s Cork Club for a pair 
Nov. 10. . . Comic Frankie Rapp 
to the Brown Hotel, Louisville, 
Dec 26 for three rounds... Terri 
O’Mason current at the Iroquois 
Garden in Louisville . .. Yvonne 
Moray at the Jefferson House, 
Montgomery, Ala., and set for Car- 
michael’s in Birmingham, Ala., 
Oct. 20, and the Ft.Wayne Embers 
Feb. 24... Yonely to the Brown 
Hotel Sept. 12 for three weeks... 
Margarita Sierra has a week at the 
St. Louis Chase Sept. 18 ... Zig 
Vivian Baker current at the Cafe 











Exceptionale, Minneapolis . . . Phil 


| Foster opens at Chi’s Black Orchid 


Oct. 11 for two ... Lonnie Satin 
to the Cloister here Oct. 21. 


ter that obviously reflects confi- | 
dence in the business future. 

For one, the Singapore Restau- | 
rant, a landmark of the street, has | 
just mounted a towering neon | 
mame sign and marquee that’s 


;Clearly visible for blocks. For an- | 


other, the strip is to get a plush | 
new dining establishment Friday | 
(12) when ex-ring champ Tony | 
Zale debuts a layout that will cater | 
effusively to the sports gentry. 
Decor in Zale’s place (he has 
two partners) will feature wall mu- 
rals by sports cartoonist Willard | 
Mullin. Also planned is a function- 
al press room, primarily for out- | 
of-town scribes on assignment 
here, stocked with typewriters and 
a sports reference library. Idea is! 
for scribes in for a ballgame or 
other event to bat out copy from 
the eatery rather than a local ga- | 
zette’s office or hotel room. Zale | 
will even furnish carriers to file | 
yarns at nearest Western Union of- | 
fice, four blocks distant. 
Restaurant looks to have anoth- 
er asset in manager Joe Castell, 
lured from the Mister Kelly’s ni- 
tery up the street, who’s often 
rated here as Chi’s No. 1 Yankee 
ball fan. Castell is palsy with most 
of the New York players, and it’s 
felt they can be counted on for 
the sort of window dressing pa- 
tronage the room hopes to have 
for bolstering its identity as a 
sports fraternity rendezvous. 


CAB 









Opening 10th International Tour 





Current! 
FINSBURY PARK EMPIRE 
LONDON 


Direction: WILLIAM MORRIS AGENCY 
Pers. Mgr: ED KIRKEBY 
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year’s entertainers included Ted| ist 


Mgt. BILL MITTLER, 1619 Broadway, New York 


Starring HARRY DOUGLASS 


Tap Dancing Now Going 
The Way of Vande, Needs 
Great Hoofer Hypo: Van 


Tap dancing is becoming a lost 
art, according to Bobby Van, who 
is attempting to keep this dance 
form alive, but is shoring up his 
other income by work in video 
as a straight actor, singer and any 
other facet of the performing arts, 
According to Van, there are no 
more than a few top tapsters left, 
the bulk of the art having been 
atrophied by lack of spots to work 
in. In this respect, tapstering has 
fallen the way of most other seg- 
ments of vaudeville. 

According to Van, the schools 
are still turning out a lot of tap- 
pers, and video is employing many. 
But these, says Van, are of the 
stripe that couldn’t do a routine 
on a floor. Most couldn't sustain 
interest for five minutes as a solo- 


Trouble in taps came with the 
bow of “Oklahoma” says Van. 
Agnes de Mille in that opus showed 
that ballet could replace taps in the 
musical field, and the trend has 
continued away from the taps 
since. Also as a corollary to the de- 
cline of tapstering, says Van, is the 
rise of the sneaker and sequin set 
of dancers. The jazz terpers and 
ballet schools have virtually re 
placed his kind. 

However, says Van, all this 
could be rectified with only the 
rise of one great new tapster. Van 
says the field needs a new person- 
ality—someone that could fire the 
imagination just as Fred Astaire, 
or Gene Kelly or Ray Bolger. This 
would do more to revive the art 
than any other single item. How- 
ever, they would still need spots to 
perfect their art in front of audi- 
ences. But Van feels that should 
that type of personality arrive, a 
lot of spots would suddenly open 
up. 





——— 


“THE COMEDIAN” 


The Only Real Monthly 
PROFESSIONAL GAG SERVICE 
THE LATEST — THE GREATEST — 
THE MOST-UP-TO-DATEST 
Now in its 97th Issue, containing 
stories, one-liners, poemettes, song 
tittes, hecklers, audience stuff, mono- 
logs, parodies, double gags, bits, 
ideas, intros, Impressions and im- 
personations, political, interruptions. 
Thoughts e Day, Humorous 
Views of the News, etc. $20 yearly 
3 Yrs. $50—Single Issues $3 


Foreign: $30 Yr.—3 Yrs. $80 
Single issues $4—No C.0.D.'s 


BILLY GLASON 
200 W. 54 St.. New York 19 























SENSATIONAL! FABULOUS! 


A veritable Fort Knox of Classified 
Comedy materia!. Took 3 years to 
compile each of the first two editions. 
Five years spent on third edition. 


FUN MASTER'S 
Giant Classified Encyclopedia of Gags 
@ 3 Different Editions @ 
Edition Ne, t— 5 Vols. .. . . $300.00 
Edition Ne. 2— 5 Vols, .... $300.00 
Editien No. 3—i0 Vals. «+ «+ $500.00 
All 3 Editions—20 Vols.—$1,000.00 
No C.0.D.'s 


Fully classified, covering every con- 
ceivable subject from A to Z. The last 
word in classified gags. Top drawer 
stuff | Can't be beat ! 


BILLY GLASON 
200 W. 54 St., Maw York 19 Circle 7-1130 


—_ = 


YVONNE MORAY 


42” tall-Singing Comedienne 


JOE JEFFERSON HOUSE 
Mobile, Alabama 
(thank you Ross Russell) 


ASSOCIATED BOOKING CORP. 
Jeo Glaser, Pres. 


CALLOWAY 


Starting Sept. 15 
CAFE PAREE 


Washington, D.C. 
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BIG HUNT THRU ‘NEW ACT’ FILE 





Ringlings May Change Layoffs From 
Sarasota Winters to Omaha Summers 


Omaha, Sept. 9. 

Possibility that Omaha may be- 
come the new “winter quarters in 
the summertime” for Ringling 
Bros. and Barnum & Bailey Circus 
came to light here recently when 
the circus played a three-day stand 
at Ak-Sar-Ben Field Aug. 22-24. 

Art Concello, exec director of 
the big show, displayed interest in 
the Ak-Sar-Ben layout (250 acres), 
which includes plenty of animal 
barns and trailer courts. It’s his 
idea to lay the show off next July 
and August to paint and repair 
equipment and give the animals a 
vacation. As show is now framed, 
it plays indoors through the winter. 
In addition, much of the Ringling 
grounds at the old winter quarters 
in Sarasota, Fla., has been dis- 
posed of. 

Present route for the Ringling 
show has it in California the latter 
part of this month through Octo- 
ber, then to Dallas and a Nov. 15- 
Dec. 10 stand in Mexico City. Show 

umps to Caracas, Venezuela, for 

ec. 19 thru Jan. 18, then to 
Miami and Tampa before the new, 
1959 edition goes out at Montgom- 
ery, Ala., on Feb. 27. Charlotte, 
N. C., follows, and show hits Chi- 
cago’s International Amphitheatre 
March 13-22 before it plays New 
York’s Madison Square Garden 
March 27 through May 12. 

The Omaha date was a red one 
for Ringling. Show grossed a nifty 
$54,000 for the six performances 
and the crowds totalled 29,616. 
Clyde Beatty Circus, largest of the 
tent shows, day-and-dated Ringling 
om Sunday by playing at Playland 
Park in Council Bluffs, Ia., just 
across the Missouri River. Ak Sar- 
Ben general manager (J. J. (Jake) 
Isaacson bought a huge outdoor 
billboard just outside the park for 
Ringling ballyhoo, and this may 
have helped hold Beatty houses 
down to 2,800, 

John Ringling North hasn't been 
with the show since the Garden, 
so Concello is bossman. His staff 
is headed by Harold (Tuffy) Gen- 
ders and Lloyd Morgan, with Bob 
Dover and Margaret Smith in 
charge of performers. Rudy Bundy 
is treasurer and Harry Dube the 
national director in charge of 
bookings. Bey Kelly was advance 
man in for Omaha, but left show 
here to take over p.a. duties with 
the No. 2 company of “Music Man” 
in Los Angeles. 

From Omaha, show went to Den- 
ver for over the Labor Day. Ad- 
vance there was reportedly down 
from last year, and circus suffered 
a rough break on arrival when an 
elephant handler, who had joined 
from the Beatty show in Omaha, 
killed an 11-year-old Denver youth 
in a sex case. 





2,300,000 Payees At 
Disneyland This Year 
3-Yr. Peak for Park 


Hollywood, Sept. 9. 

Total of 2,232,650 persons visited 
Disneyland during June, July and 
August for the biggest summer 
season in amusement park's three- 
year history. Attendance marked 
an increase over 1957’s 2,157,020 
for same period, and 1956's 1,800,- 
618 for corresponding months. 

Total Disneyland visitors from 
opening day, July 18, 1955, through 
Aug. 31, 1958, amounted to 13,339,- 
459. An all-time attendance record 
was set for week ending Aug. 24 
last, when 215,811 persons were 
clocked at turnstiles in seven day 
span. 

In a statistical breakdown of at- 
tendance, adults outnumber mop- 
pets among Disneyland visitors 
three and one-half to one, and 
43.5% of this year’s attendees were 
outside state of California, Visitors 
came from all 49 states, U. S. ter- 
ritories and 68 foreign countries. 

Investment of $2,600,000 in addi- 
tional attractions during 1958 now 
brings total investment in Disney- 
land to $23,600,000. 


4 
v 





Clark Takes Promoter 
Off Hook In Mpls. Flop 


Minneapolis, Sept. 9. 

When Dick Clark cancelled out 
his “Bandstand” show after slim 
crowds the first day of a scheduled 
three-day Armory engagement he 
left the local promoter off the 
hook. Instead of demanding his 
$7,000 guarantee, Clark settled 
with the promoter for expenses. 

There were only a couple hun- 
dred teenagers at Clark’s opening 
performance. In addition to the 
poor attendance, Clark was re- 
portedly miffed with the way the 
local promoter advertised the 
show, playing up his name over 
all of the other performers. He 
said his name shouldn’t have been 
in bigger type than the others’. 
After the closing it was announced 
that Clark had been suddenly 
taken ill. 


Merriel Abbott, 
Exiting Hilton, 
Stays as Indie 


Chicago, Sept. 9. 

While the office of music and 
entertainment for the Hilton 
Hotels’ midwest operations is being 
decentralized and Merriel Abbott 
becomes eligible for her pension 
as of Dec. 31, the vet floorshow 
and bandshow stager and talent- 
buyer will continue as an inde- 
pendent agent. She will continue 
to service the Palmer House, where 
she has been for some 25 years, 
and the Conrad Hilton (ne Stev- 
ens) Hotel here. 

General economic retrogression 
has minimized talent budgets for 
the Hilton hostelries, in line with 
the lesser general public spending. 
For example, because of labor con- 
ditions in Detroit there is no talent 
at the Statler there, and the strikes 
in Cleveland have reduced Statler 
Hilton in that city just to a band 
policy. 

The lesser hotels are using bands 
and/or rhythm groups in the cock- 
tail lounges. Heretofore, from her 
Palmer House base Miss Abbott 
directed the shows at the Nether- 
land Hilton and Plaza Hilton, Cin- 
cinnati; the Statler Hiltons in 
Cleveland, Detroit and St. Louis; 
the Deshler Hilton in Columbus, 
the Dayton Hilton in Dayton, plus 
the two flagship spots in Chi. 

Miss Abbott’s association dates 
back to when Potter Palmer oper- 
ated the Palmer House until its 
Hilton acquisition a decade or so 
ago. 





the global Hilton operations, rang- 
ing from the Castellana Hilton and 
(Madrid) and Istanbul Hilton (Tur- 
key) openings, plus the Hotel 
Plaza’s Persian fioom, in New 
York, but some years ago these 
operations also were decentralized. 
Hilton Hotels’ division managers 
now supervise talent-buying and 
show operations in their respective 
territories. 


Gutted D.C. Nite Spot 


Wants Stay on Demolition 
Atlantic City, Sept. 2. 

A move on the part of the city 
to demolish the four-story building 
which housed the Nomad Club is 
being resisted by spot’s owner. 

Building was gutted by fire early 
in the year and resort building in- 
spector has declared that it now 
is a menace to public safety and 
has ordered it demolished, Frank- 
ie’s Nomad Club, owning corpora- 
tion, seeks in a petition to be heard 
this week in Trenton to halt this 
action by the city. 





with lower floor a night club and 
bar. 





For a time she also supervised | 


Spot for years was mid-city hetel | 


NBC, B'WAY YEN 


The quest for new variety talent 
has never been greater than at the 
present time. Spurred on by the 
nearly insatiable needs of video, 
the networks, legit producers, as 
well as talent agencies and normal 
users or variety acts are joining 
in the search for new acts in hopes 
of being able to create new names. 

Among those now participating 
in the new search for talent are 
NBC and the Broadway Show 
League, which is holding auditions 
in an effort to unearth new names. 
“Talent 58” auditions, being held 
next Tuesday (16) at the Majestic 
Theatre, N.Y., constitute an at- 
tempt to find new talents in every 


category including performing, 
writing, composing, etc. A list 
of sponsors include Rodgers & 


Hammerstein. Theatre is being 
contributed by John Shubert and 
Kermit Bloomgarden, and unions 
are cooperating in the venture. 

Another important showcase 
has been offered by NBC-TV vice- 
president Robert F. Lewine, who 
has sent a letter to talent agencies 
offering the facilities of the “To- 
day” show to showcase new pro 
talent. In his note, Lewine said, 
“NBC intends, as a matter of pro- 
gram policy, to provide this expus- 
ure for promising talent. We feel 
that such an arrangement will not 
only make for good entertainment 
but will also fulfill the equally im- 
portant need for the development 
of new faces in the television in- 
dustry.” 

The variety fields, including the 
American Guild of Variety Artists 
and the Entertainment Managers 
Assn. has long held regular audi- 
tions at which large segments of 
the industry are invited. 

The audition rooms of the large 


(Continued on page 151) 


Top Show Biz Names 
Cuffoing Talent For 
90-Min USO Pic Spec 

Top names in the entertainment 
industry are volunteering their 
services for a 90-minute filmed 
spectacular which will be shown 
exclusively to overseas troops dur- 
ing the holiday season. Jerome 
Coray, head of the USO entertain- 
ment department says that 50 stars 
already have offered their serv- 
ices and a total of 120 will be rep- 
resented by the time the filming 
is ended on Sept. 23. 

All entertainment and craft 
unions have given their clearances 
toward this venture. Filming got 
underway last week with Bing 
Crosby, backed by the Norman 
Luboff choir, in a rendition of 
“White Christmas.” Networks are 
providing studio facilities and 
'camerac rews, Alan Handley, NBC 
|producer heads the production 
| staff. Sylvia Fine (Mrs. Danny 
Kaye) will be on the writing staff, 
Paul Weston will be musical direc- 
tor and Michael Kidd will be the 
choreographer. 

Titose already volunteering in- 
clude Anna Marie Alberghetti, 
June Allyson, Pearl Bailey, Jack 
Benny, Polly Bergen, Milton Berle, 
Ann Blyth, Ray Bolger, Teresa 
Brewer, Red Buttons, Marge & 
Gower Champion, Cyd Charisse, 
Van Cliburn, Nat King Cole, Sam- 
my Davis Jr., Jimmy Durante, 
Rhonda Fleming, Benny Goodman, 
Eydie Gorme, Cary Grant, Andy 
Griffith, Audrey Hepburn, Bob 
Hope, Betty Hutton, Spike Jones, 
Danny Kaye, Howard Keel, Frank- 
ie Laine, Jack Lemmon, Julie 
London, Dean Martin, Tony Mar- 
tin, Johnny Mathis, McGuire Sis- 
ters, Johnny Mercer, David Niven, 
Kim Novak, Gregory Peck, Walter 
Pidgeon, Dick Powell, Jane Powell, 
Martha Raye, Debbie Reynolds, 
Jimmie Rodgers, Jane Russell, Dick 
Shawn, Dinah Shore, Frank Sinat- 
ra, Jo Stafford, Jimmy Stewart, 
Gale Storm, Danny Thomas, Miy- 
oshi Umeki and Esther Williams. 

Messages from the Department 
| of Defense and clergymen of all 
| faiths are included in the film. 














FRESH FACES 





N.Y. Niteries Bouncing Back After 


Summer Dip; Latin 


Golden Gate 4 Booked 
For Long Goodwill Trek 


The Golden Gate Quartet has 
been booked for one of the longest 
routes ever given an act by the 
American National Theatre and 
Academy. It’s a goodwill tour 
under auspices of the State Dept. 
Originally, ANTA was considering 
a five-week tour for the Negro 
group. However, the requests were 
heavy enough to warrant a longer 
booking. 

The Golden Gates start in 
Greece on Oct. 11 and continue in 
Egypt, Jordan, Lebanon, Iraq, 
Iran, Afghanistan, West Pakistan, 
India, Ceylon, East Pakistan, Thai- 
land, Laos, Cambodia, Viet Nam, 
Malaya, Philippine Islands, Korea 
and Japan. 


Deal was made by the Circle 
Artists Corp. 


Hilton Projects 
Credit Anywhere, 
& For Everything 


The Hilton Hotel chain is work- 
ing on a universal credit card 
system which will include all kinds 
of services outside of the hotel 
field. Proposed service would take 
care of charges in transportation 
fields as well as restaurants, stores, 
other hotels, car rental agencies, 
oil companies and other businesses, 
and would have a worldwide scope. 
There would be no fee for for use 
in Hilton hotels, but would carry 
a service charge for other fields. 

Hilton credit discount rate, while 
not yet established, will be lower 
than that charged in most fields, 
according to the company, and 
payment would be made within 10 
days. The chain stated that last 
year moré than $60,000,000 of the 
corporation’s approximate gross of 
$200,000,000 originated in credit 
and foresees $80,000,000 credits 
with the new system. 

The cafe field as well as the 
hotel field depends greatly upon 
various credit systems, of which 
the Diners Club is the largest. 

In another move, the Hilton 
chain also announced the addition 
of a 150-room wing to the Istanbul 
Hilton Hotel, Istanbul, Turkey. 
New project will cost $2,000,000 
and will be completed in 1960. 

New wing will increase the inn’s 
capacity to 450 rooms. Since the 
building of this hotel, the oc- 
cupancy rate has been one of the 
highest in the system with an aver- 
age of 90%. 

Expansion move is designed to 
cash in on the tourism increase in 
Turkey, which in the last few 
years, has risen from an average 
of 79,000 per year to 159,000. 


‘Holiday on Ice’ Hits 110G 


In Portland, in 8 Days 
Portland, Ore., Sept. 9. 

“Holiday On Ice of 1959” scored 
a hefty $110,000 in eight evening 
performances at the Stadium last 
week (Aug. 27-Sept. 3). The out- 
door arena was scaled at $3 with 
9,500 available seats. 

This was the world preem for 
the tanker, and the fourth unit to 
work here. No other icer plays 
Portland. Outfit moved to Butte 
Sept. 5-10, Salt Lake City Sept. 
12-21 and then goes East. 


Comets to Meteors 


Al Rex, comedy singer and for- 
mer bassist with Bill Haley & His 
Comets, is heading up his own 
combo to be known as Al Rex & 
His Meteors. 

The Jolly Joyce agency, which 
handles Haley, has also signed 
Rex. ‘ 

















Qtr., Copa Pace Biz 


The advent of Labor Day, carry- 
ing with it the official opening of 
the cafe season, ends what is re- 
garded as one of the less felicitous 
summers in niteries. Business 
generally has been off and con- 
tinuation of warm weather such as 
prevailed immediately after the 
holiday caused an extension of the 
summer doldrums. However, an 
air of optimism prevails in New 
York. 


The Latin Quarter is having one 
of the best years in history with 
the present show. While the Inter- 
national is in the same area, the 
Latin Quarter is regarded as be- 
ing a virtual monopoly as far as 
the large show centres is con- 
cerned. There have been many 
— in which standees were evi- 

en 


The Copacabana is awaiting the 
opening of Joe E. Lewis tomorrow 
(Thurs.) which, as far as operator 
Jules Podell and many cafegoers 
are concerned, is the official open- 
ing of the nitery year. Although 
the Copa hasn't had a very big 
summer, the business over the last 
bill headed by Jill Corey and Gene 
Baylos has picked up considerably. 

Another factor increasing the 
Copa’s revenue is the introduction 
of lunch and cocktail periods at 
the spot. The lunch business seems 
to be building, the cafe having 
opened a lot of new charge ac- 
counts with the advent of the 
luncheon sessions. It’s also been 
noted that a new crop of customers 
is coming in for cocktails. Podell 
is hopeful that many will stay over 
for the dinner biz. The opening of 
new charge accounts, it’ felt, can 
definitely contribute to added 
nightime biz. 

Meanwhile several cafes have re- 
sumed operations aftér a summer's 
layoff. Included are Le Cupidon, 
Ethel Smith was slated to preem at 
that spot Friday (5), but an attack 
of bursitis caused a temporary 
bowout. Monique Van Vooren sub- 
bed and Miss Smith took over as 
of last night (Tues.). 

Also among the openings were 
the Cafe Sahbra, Bon Soir and 
the Blue Angel. 


ALC. Labor Day Biz 
Up 3006 Over 1958; 
Nelson Cracks Record 


Atlantie City, Sept. 9. 

Bank deposits for the Labor Day 
weekend were $15,486,563, up 
$319,987 over last year. While the 
Labor Day bank deposits reflected 
good business, luxury tax collec- 
tions, reflecting for the most part 
business done during July, are 
down. So far they trail 1957 figures 
by $71,243 with the collections 
through August off $18,715 over 
the same period last year. 

The Laber Day weekend was ev- 
erything the resort could hope for. 
The cuffo General Motors exhibit 
on Steel Pier drew a record 70,000 
people on Sunday, day of the big- 
gest influx. 

Ricky Nelson, brought in the 
three-day Labor Day weekend by 
the Hamids to appear in Steel Pier 
vaudeville, played to 44,221 cash 
customers on Sunday. He did eight 
shows in all, six of them in the 
4,000 seater vaudeville house, and 
two shows in the Marine ballroom, 
where 11,000 were packed like 
canned fish, so closely that when 
some fainted because of the heat 
and crush they were held upright 
by the throng surrounding them. 
Nelson bested the single day house 
record held by Frank Sinatra in 
1950 when 41,000 packed the pier 
a single day. 

Demands for pier tickets Sun- 
day were such that early that night 
loudspeakers located at the pier’s 
entrance announced to all seeking 
admission that there was not even 
standing room in any pier attrac- 
tion, and wouldn't be for most of 
the night. Pier tickets, good for all 
amusements, go at 93c up to noon; 
$1.25 up to 6 p.m.; and $1.40 for 
the evening. 
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VARIETY BILLS 


WEEK OF SEPTEMBER 10 


Numerals in connection with bills below Indicate opening day of show. 








NEW YORK CITY 





MUSIC HALL 11 | Raphael & Model 
Gaston Palmer Corps de Ballet 
’ Reckettes 
Eileen O’Dare R. Paige Ore. 
AUSTRALIA 
MELBOURNE Norman Yemm 
Tivoli Deidre Green 
Merry Macs SYONEY 
Susanne & Escorts Tivoli 
Max & Cherie Rolly Rolis 


Arnley & Gloria 
Terry Scanlon 





Douglas & Priscilla 
Hlorrie Dargie 5 
illy Baxter 





M & S Davis Billy 
Simone Monin Najas 
Margo Glancy Alcettys 
Kuban Cossack Co. Dorothy ello 
John Broadway Dalrays 
Sally Kichardson Bill French 
June Burke Rae Morgan 
BRITAIN 
ASTON iw Gay 
+ Hippodrome nsons 
Apex Skiffle Gr. —— 
Nicole Eddie Calvert 
Tex McLeod Gilbert & Sylviq 
Vadden & Lady S & M Harrison 
ue & Adair Eddie Ash & Ptnr. 
BRIGHTON The Londonairs 
Hippodrome Donna Douglas 
Frankie Vaughan Jimmy Nicol 
Jimmy Wheeler LIVERPOOL 
Fayne & Evans E re 
Elizabeth Larner Dickie Valentine 
Hayes 4 Dennis 
Ron Parry ree 
N & P Delrina Eva Nick 
Murray Campbell Barbour & Billie 
George Mitchell Co. s M 
George Carden Co. | Roy Castle 
BIRMINGHAM MANCHESTER 
Hippodrome Palace 
Jill Day Diana Dors 
Reg Dixon Dickie Dawson 
pemige 2 Quarters 
es Symons yroup One 
John Killick Ett Van Veen Duo 
Max Geldray Jack Stanford 
Tex Johnson Devine & Barbara 
Brooks Boys Frank pers 3 
Sylvia Drew SHEFFIELD 
FINSBURY PARK Empire 
Empire Terry Dene 
Deep River Boys Margo & June 
Manhattan Dancers | Edna Savage 
s O'Connor Mary Kinson 
Annell -& Brack | Sonny. Roy 
nne ra nny 0 
Sid Plummer Earl & Elgar 











Cabaret Bills 








NEW YORK CITY 


Bon Soir 
Larry Storch 
Mae Barnes 
Bobo Lewis 
Jimmie Daniels 
Three Flames 
Murray Grand 


Randy Sparks 
Jimmy Lyon 3 
Bart Howard 


Helene Aimee 
Reyes & Pepita 
Raiph Fent Ore 
Panchito Ore 
Candi Cortez 
Copacabena 

Joe E. Lewis 
Toni Arden 
Lois Ray 
Bob Warren 
Downstairs Room 
Alice Ghostley 
Don Evans 

No. 1 Fifth Ave. 
Bob Downey 
Harold Fonville 
Joan Bishop 

Hotel Roosevelt 
Lenny Herman 
Bill Snyder 


Ted Straeter Orc 
Mark Monte Ore 
Hotel Taft 
Vincent Lopez Ore 
Hotel St. Regis 
Julie Wilson 
Marshall Grant 3 
Milt Shaw Ore 


Latin Quarter 
Roberta Sherwood 
Corbett Monica 
St. Leon Troupe 
Gena Genarde 
Martha Errolle 


B Harlowe Orc 
Le Cupidon 
Ethel Smith 


Phil Foster 
Mac Pollack Ore 
D’Aquila Ore 
RSV 
Mabelle Mercer 
voy Hilton 
Emile Petti Ore 
Two Guitars 
Olga Valdi 
Ivan Nepa 
Xenia Brante 
K. Poliansky Ore 
Misha Usdanoff 
Viennese Lantern 
Carolina & Belen 
Cardini Strings 
Village Barn 
Belle Carroll 
Tex Fletcher 
Flash Mason 
Karen Thorsell 
Mickey O’Malley 
Bobby Meyers Ore 
Village Vanguard 
Dakota Staton 
Norman Simmons 3 
Evans Bradshaw 3 
Waldorf-Astoria 
Glenn Miller Ore 
Ray McKinley 
Emil Coleman Ore 
Bela Babai Ore 


CHICAGO 
Black Orchié Nobertl 
Treniers Helga Neff 
Joe Parnello @ Hans Leiter 
Bive Angel Heinz Kroel 


Osvorne Smith 
Anita Del Rio 
Amo Astra 


Ann Shelton Jimmy Ore 
Dane Beaumont Gate Horn 
Lord Christo Stan Wilson 

Bive Note uan Sastre 
Lionel Hampton Maria i 

Chez Paree ose Marques 
Johnnie Ray Chinin de Triana 
Perez Prado London House ‘ 
Sammy Shore Mar’an McPartin’d 3 
Rivieras (3) Mister Kellys 

o Cook \ Mort Sahl 
Chez Adorables @) | Teal Jo; 

Cloister Inn Marty Rubinstein 3 
Mickey Shaughnessy | Marx & ~~ 
Sheila Guyse Palmer House 
Ramsey Lewis Trio | Billy De Wolfe 

Conrad Hilton Gogi Grant 
Harrison & Kossi Bern Arden Ore 

LOS ANGELES 

Avant Garde Grognte 

Jeri Southern Frances Faye 
Jack Costanzo 

Page Cavanaugh 3 881 Club 

Norm_ Alden Matt Dennis 

Band Box tnteriude 
Billy Gray Earl Grant 
Patti Moore Eagle & Man 
Ben Lessy Morty Jacobs Trio 
Leo Diamond Moulin Rouge 
Bert Gordon Connie Haines 

Dave Barry 


Bob Bailey’s ore 
Ben 8.ue’s 


Sammy Wo! 

Dick Bernie 

Richard Cannon 

Ivan Lane Ore 
Cocoanut Grove 

Ann Blyth 

Lou Wills Jr. 

Freddie Martin Orc 








Donn Arden Revue 
Dick Stabile Ore 
Slate B 


Hazlett 
Terry Gibbs Quart. 
Statler Hote! 
All Star Variety 

Show 
Skinnay Ennis Ore 
Ye Little Club 
Callas 


Roger Nichols 





LAS VEGAS 


Desert ton 
Jimmy Durante 
Eddie Jackson 
Sonny King 
Stan Kramer & Co. 


Carlton Hayes Ore 
Dunes 
“Minsky’s Follies 
of 1959" 
Lou Costello 
Chiquita & Johnson 
Fredonias 


Chili Pepper 
Vera Vera 


Murray Brisco 


Dubonnet Trio 
Don Baker 4 
Three Al’ 


s 
El Rancho Vegas 
Eartha Kitt 
Myron Cohen 
Ashton Dners 
Dick Rice Orch 


Flamingoettes 
Jack Cathcart Ore 
Harry Jomes 
Fremont Hotel 
Niteca 
Mark ayne 4 
Make Believes 


Ish Kabibble 

Flo Dreyer 

Carmen Le Fave 3 
ra 


Peter Palmer 
Stubby Kaye 
Wynne Miller 
Shecky Greene 
Bi illiams 
Ray Sinatra Ore 
Sahara 


Victor Borge 
Louis Basil Ore 
Louis Prima— 
Keeley Smith 
Beachcombers with 


Francis Brunn 
Texas Copa Girls 
Antonio Morelli Ore 


jowbDoat 
Shirley Scott 
Garr Nelson 


Vice Artese Ore 
Silver siipper 

Hank Henry 

Sally Rand 

Barbary Coast Boys 

Sparky Kaye 

Red Marshall 

Danny Jacobs 

Annie Maloney 

Geo. Redman Ore 

Stardust 


n 
D Williams Singers 





iv 
“L'il Abner” 


Nat_ Brandwynne 
Ore 


MIAMI-MIAMI BEACH 


Americana 
George DeWitt 
Laura Engoglia 
Harry Berney 
Lee Martin Ore 
Nina Ramon 


Ba'moral 
Charlie Farrel) 
Bi Mitchell 


Mickey Gentile 

Jose Curbelo Ore 
Carillon 

Richie Bros. 

Tony & Lilyan 
Jacques Donnet Orc 
Clover Club 

Moorman & Pica- 


Jackie Heller 

Mal Malkin Ore 

Sonny Kendis Ore 

Luis Varona Ore 
Fontainebleau 

Murray Schlamm 

Sacasas Ore 


HAV 


Caorl 
Mitsuoko & Roberto 
Miguel Herrero 
Somavilla Ore 
Calvet Ore 

Hilton 
Los Romeros 
Paul Lomhard 
Estelita 
J. Moreno Ore 
Fajardo Orc 

Nacional 
Celeste Mendoza 
Gina Romand 
Manolo Torrente 
Ana y Julio 
Monica Castell 
Manteca 
Dancing Waters 
W Reyes Ore 


Pupi Campo Ore 
Gallagher's 
Tune Toppers 
Fred MacKenzie 
Herbie Fields 6 
Harbour Lounge 
Sammy Walsh 
Gilbert & Tracy 
Rodell 
Tony Matas 
Lucerne 
Havana Mardi Gras 


m Casino 
Tonia Flores 
Tony & Francella 
Juan Romero 
David Tyler Ore 
oney Plaza 
Pete Brady 4 
Jose Cortez Ore 
Tommy & Ruth 
The Grate 
Joe Mooney Quartet 
Johnny Smith 
Herbie Brock Ore 
Phil Ruedy 3 
Thunderbird 
Jerry Brandow 4 
Four Hands 
Manolo & Lori 


ANA 


Riviera 
Carmen Amaya 
Felix Guerrero Orc. 


Casino Playa Orc. 
ans Souci 


Gloria Rolando 
Victor Alverez 


Liusa Fernanda 
Henry Boyer 
Blanquita Varela 
Daniel Riolobos 
Tropicana Ballet 
S Suarez Org 
Romeu Org 


SAN FRANCISCO 








440 Club Hangover 
Larry Winters oa Some Hines 
c 
Geneva Vallier Muggsy Spanier 
Leonard Dixon Joe Sullivan 
Blackhawk Hungry |! 
Cal Tjader Irwin Corey 
Easy Street Kingston 3 
Louis Armstrong Joy Bryan 
Fack’s Jazz Workshop 
Don Cherry Mastersounds 
Bonnie Perkins in the Levee 
Mel Young Kid y Ore 
ommy Conine Purple Onion 
Fairmont Hotel Travelers 
Patachou Ronnie Schell 
E. Heckscher Ore Betty Wilson 
ay 90's 365 Club 
Bee & Ray Lili St. Cyr 
Jack Farrell Paul Desmond 
Joy Healy Dners 6 | Moro-Landis Ders 
Wally Rose Orc Bill Weir Ore 
RENO 
Golden Windsors 
Freddie Bell Strollers 
Joaquin Garay Noblemen 
arolds Club Signatures 
Jo Ann Miller Ma 
Trines Gypsy Rose 
Novel Lords Buddy Lester 
Harrah's Club Kay Martin 
Jack Ross Skyle 
Denis & Rogers E Fitzpatrick Orc. 
Bob Scobey iverside 
Lawrence & Wilson | Jerry er 
Tony Romano & B Haggett 
Holiday Paimero Bros. 
Nick Lucas Starlets 
Gaylords Bill Clifford Ore 
Townaires Alex Shey Trio 
LAKE TAHOE 
Cal-Neva Det Comtnee Ore 
jevada ge 
Gordon McRae mie Sees 
Sheila Stephens Nockabouts 
W. Osborne Orc. Boyer & Rossi 
Harrah’s Club w 
Liberace Frank Moore 
Kingpins Bob Braman 
Mary Kaye Jo Ann Jordan 
Harry Stevens Satellites 





San Antonio—Gene 


Crockett, 


formerly a disk jockey on the staff 


of KAKI (KTSA) 


here, has shifted 


over to join the staff of WOAI 
here in a similar capacity, 





New Acts 


THE DUQUAINES (2) 
Ballroom 

11 Mins. 
International, N. Y. 

It’s been a long time since a 
Stem nitery has had a dance team 
of the type that used to prevail 
in the vaude houses and were once 
a major item in niteries. It’s a 
pleasant novelty too. The Du- 
quaines work like the teams of 
yore. They interpolate good dance 
steps with strong lifts and spins 
and do an excellent job of warm- 
ing up the house. 

This duo make a good appear- 
ance “and create excitement with 
the one-hand overhead spins. They 
showed a trio of turns at show 
caught, each with its own brand 
of interest and they walked off to 
healthy palming. Jose. 





THE WRIGHTS (2) 
Ladder Leverage 

8 Mins. 

Ringling Circus, Omaha 

Thirty years ago one of circus- 
dom’s most outstanding acts wac 
Bessie and Rink Wright and their 
novel ladder-leverage rigging. They 
worked opposite ends of ladders, 
with Bessie controlling the speed 
and elevation while Rink balanced 
on a chair. 

When the Wrights retired they 
put away the rigging and only re- 
cently brought it out for two 
youngsters on the Ringling Bros. 
Barnum & Bailey Circus, Jackie 
Bostock and Maggie Snyder. Kids 
not only are doing the same act 
but also took on the Wright tag. 

Both youths are extremely hand- 
some and are capable enough to 
rate the centre ring, They're a 
good bet for tv or any visual me- 
dium. Trump. 





DONNA KAY 


15 Mins. 
Crescendo Club, Houston 

Donna Kay, just turned 18, 
marks her professional debut at 
this spot. Bound to improve with 
experience, she already has much 
to recommend. She’s a shapely 
looker with shoulder-length au- 
burn hair, striking in appearance. 
She possesses a 2% octave so- 
prano which shows to good effect. 
She handles both ballads and 
rhythm numbers. Currently fea- 
tured in the Crescendo show, she 
will continue to sing with the 
club’s Jose Ortiz band for addi- 
tional experience. 

Miss Kay’s reportoire ranges 
from “Everybody Loves A Lover” 
to “Speak Low”, “Left, Right, 
Out Of Your Heart” and “Near- 
ness Of You.” 

As is now, Miss Kay should go 
well in small, intimate clubs. With 
more experience she should go 
well anywhere. Skip. 


Mickelson Bullish 7% 


=e Continued from page 2 =e 











video tape was employed permit- 
ting the immediate play>dack with 
live quality, of recurded tv pro- 
cramming. 

“Video tape has not changed ow 
cor.viction that tv is essentially and 
uniquely a live medium,” he said. 
“But for the interminable dull 
stretches, I hope we will spare the 
viewer’s patience and get it on 
video tape for use in summaries 
at a later time of day.” 

The whistle-stop type of cam- 
paigning has been replaced by a 
modern electronic whistie-stop, 
namely the tv transmitter, Mickel- 
son said. The only element miss- 
ing is the hand shake, he added. 
Moreover, tv has created a better 
informed, more sophisticated pub- 
lic, a public better equipped to 
pick its elected officials. 

The CBS news executive thought 
that many officeholders continue 
to overlook broadcasting’s influ- 
ence as a purveyor of news. Many 
candidates “think they have ex- 
hausted all news possibilities when 
they call the city editor of the 
local newspaper,” ne said. 

“Now there’s nothing wrong with 
calling the newspaper,” he de- 
clared. “But the office holder or 
candidate who is alert and has a 
genuine interest in informing his 
constituents won't forget that 
broadcasting has earned its posi- 
tion as an equal partner with news- 
papers in the American free press.” 

He urged broadcasters to de- 
velop better pickups from Wash- 
ington and also refrain from send- 
ing a “warmed-over saxophone 
player or disk jockey” to cover a 
returning Congressman or Senator 
at the local airport, 





Unit Reviews 


Judy Garland Show 
(ORCHESTRA HALL, CHICAGO) 
Chicago, Sept. 9. 
Judy Garland, Alan King, Nel- 
son Riddle Orch (32); $7.70 top. 





Longhair impressario Harry Zel- 
zer, after much dickering, finally 
committed Judy Garland to seven 
Orchestra Hall dates, at a $7.70 
top, a tariff for any town that rates 
extraordinary stature. But here, 
as elsewhere, Miss Garland is on a 
pedestal ( ~~ a $57,000 advance, in- 
clusive of the opener)—and_ be- 
sides, Chi hasn’t seen her perform 
“live” in over 20 years. 

Let there be no further suspense: 
the s.ar glitters—tentatively at 
first, with nervous gestures and 
modest voice; but once aware of the 
swell of audience affection, her 
piping registers bigger, more con- 
fidently, and by “Trolley Song” at 
the midway mark she is clearly 
transformed into the buoyant cel- 
luloid image indelible in so many 
memories. 

Conditions weren't the best. 
Maybe the amplifier wasn’t pitched 
right, but Nelson Riddle’s 32 pieces 
sometimes smothered Miss Garland 
in brass. It mattered little, though, 
against a songalog heavily scented 
from the Garland past—“Do It 
Again,” “It’s Over,” “Strings of 
My Heart,” “Can’t Give You Any- 
thing But Love,” “Me and My Gal,” 
etc. Latter tune at star’s beckon- 
ing has the pew-holders joining in 
a sentimental mist. In time came 
the classic hobo number, with Alan 
King, an inspired partner, and 
when the tumult died Miss Gar- 
land draped legs over the stage and, 
sans mike, caroled “Over the Rain- 
bow” in her forlorn best for a 
bumper harvest of huzzas. After 
several encores, she’d been on well 
at 3 an hour—and knew when to 
quit. 

Star’s portion of the show is 
staged with happy simplicity by 
Charles Walters of the Metro pic- 
ture lot, and Roger Edens is cie- 
dited with special material and 
her arrangements. 

There could hardly have Leen a 
better test of the Garland magic 
than Alan King, who for 35 minutes 
or so of the evening's first half 
collared almost nothing but yocks 
with sharp standup monologing. 
Comic’s delivery is virtually flaw- 
less as he spins off pointed remarks 
on such targets as his wife (and 
her pregnancy), his picture career, 
and the tv habits of his progeny. 
And it’s a howl across the foot- 
lights when King zeroes in on sub- 
urban folkways, proving the sub- 
ject is far from dried up of humor 
potential. 

Apart from some jarring mo- 
ments, Nelson Riddle’s tooters ably 
backstop Miss Garland. On their 
own, they hurdle the commercial 
pops in amiable style, Riddle’s 
prelim library including such old- 
les as “Let's Face the Music,” 
“You Are My Lucky Star,” “You 
and the Night and the Music” and 


“Supposin’.” 
Sid Luft, Miss Garland’s hus- 
band, supervised the whole she- 


bang. Pit. 





Irving Non-Stop Revue 
(PRINCES THEATRE, EDIN- 
BURGH) 

Edinburgh, Sept. 2. 

Accent is mainly on the bosom 
in this continuous revue, staged in 
new and intimate atmosphere of 
the Princes Theatre for duration 
of International Edinburgh Festi- 
val. Result is a peep-show style of 
entertainment mainly aimed at 
males who wish close-up seats and 
glimpses of distaffers in varying 
stages of undress. It has a very 
small proportion of talent, and is 
yet another argument in favor of 
the Festival authorities putting on 
their own high-quality show. 

Twenty-five items follow one an- 
other in 90 minutes, with piano 
and drums for backing. Surpris- 
ingly, a male performer, the only 
one of his sex amid the distaffers, 
wins main honors with vocalizing 
and comedy, and registers in ““Gen- 
tleman’s Gentleman.” Barry Mar- 
tin does a creditable job in this 
slotting. 

Apart from Ann Delyse, a red- 
head with lotsa s.a., the girl mem- 
bers of company fail to shine in 
abundance of naughty jingles and 
items. Miss Delyse, if taken in 
hand, has the looks to be made into 
a worthwhile glamor starlet. Rest 
of the chorines show little distinc- 
tion, and some have strident little- 
girl voices while others even fail 
in looks and shapeliness. P. 
Chaudhuri, Indian showman from 
Irving Theatre Club, London, pre- 
sents the unit, and offering, con- 
tinuous from early evening, is 
staged by Barry Grantham. 

Gord. 








Freneh Casino 
(CENTRAL CANADA  EXHIBI- 
TION, OTTAWA) 

Ottawa, Sept. 1. 
Tirza, Tubby Boots, Jackie Small, 
Coolidge & Shaw, French Casino 
Dancers (6); produced by Joe Bos- 
ton; admission 50c; with World of 
Mirth midway at Central Canada 
Exhibition, Ottawa, Aug. 22-30. 





French Casino Revue, shortened 
for fast turmover on a busy mid- 
way, is doing socko business un- 
der canvas at the Central Canada 
Exhibition. It also shows evidence 
of restrictions on the femme partic- 
ipation, particularly in the wine 
bath bit with billtopper  Tirza. 
This item is normally a production 
number labelled “Bacchanalian 
Wine Festvial” using the entire 
cast, but here it gets in only the 
bath itself. 

Standout is the comedy of Tubby 
Boots who fully weighs his billed 
365 pounds, most of it under con- 
trol to allow a clicko caricature of 
a strip complete with whirling tas- 
sels. Boots’ material, gab and 
visual, is fast-pated and nicely pre- 
sented. Jack Small has the show's 
major chant chores and displays 
nice pipes, using tunes from the 
pop-concert slot which don’t al- 
ways get satisfactory reception 
from the fair customers who have 
come in to see and hear blue mat- 
erial. Tirza, top-billed, is on in 
the wine bath bit. Coolidge & 
Shaw have an okay stint with pup- 
pets, closing with six dolls doing a 
Can-Can. 

Routine opens with a fast trip- 
to-Paris session to introduce the 
theme and the femmes. Terpers 
also have solo bits at intervals in- 
cluding an exotic number ham- 

red in impact by producer Joe 

oston’s leaning backwards to 
avoid clashing with local morality 
authorities. hat, plus slicing of 
schedule to permit customer turn- 
over, reduces the show to an un- 
happy size, slightly more than 20 
minutes. 

French Casino is here with World 
of Mirth midway and holds top 
location on the lot. Colorful front 
and extensive live bally draw capac- 
ity plus standees steadily. Gorm. 


Barnes-Carruthers 
NO. 1 REVUE 
(MINN. STATE FAIR, MPLS.- 
ST. PAUL) 
Mpls.-St. Paul, Aug. 30. 
Cuneo Wild Animal Fantasy, 
Kormpatis (2), Robertes (3), Free- 
dom Singers (10), Valenes (2), 
Roger Ray, Eloise Birchtoe’s Ele- 
phants, Renowns (3), Pompoff, 
Thedy & Co. (5), Wes Harrison, 
Hornbeck, Haakon Dancers (24), 
Jack Cavan Orch. (35); produced 
by Barnes & Carruthers (Chicago), 
staged by Paul Haakon; choreog- 
rapher, Haakon; at Minnesota State 
Fair, Aug. 23-Sept. 1; $3 top. 





After last year’s first time de- 
parture into quasi-musical comedy 
a stage “western” set to dance and 
music, Barnes & Carruthers for 
their No. 1 unit and the Minnesota 
State Fair's grandstand night offer- 
ing have reverted to their former 
long tried-and-true format—a vari- 
ety circus-like shindig, featuring 
trained animals and thrill perform- 
ers. > 

As hitherto, when such a layou 


‘was employed, the entertainment 


results are favorable and, undoub- 
tedly, up the alley of the sort of 
patrons, including many ruralites, 
that a big Fair’s grandstand night 


presentation attracts (the Fair's 
afternoon grandstand offerings 
comprise auto races entirely). 


There are no “names’’—never are 
—but every act impresses as top 
drawer of its kind. 

Although going in heavily for 
the circus stuff, B & C don’t neglect 

lamor, spectacle, song and musi¢e 

y any means. There are three 
elaborate, stunning »roduction 
numbers employing 2% v¢ye-pleas- 
ing dancifig girls, a large male 
warbling group, the 10 om 
Singers, and several musical and 
novelty acts. One of the production 
numbers is dedicated to the Min- 
nesota Centennial Celebration. The 
performances moves with commen- 
dable speed and there's plenty of 
liveliness. 

Trained animal acts include the 
Cuneo’s, that are put through their 
paces by a blonde young woman, 
and Eloise Birchtoe’s elephants. 
Giving more circus flavor to the 
proceedings are Kormpati’s high 

le stunts, the Robertes’ acro- 

atics and Hornbeck’s sensational 
handstands atop a 140-foot pole. 

Otherwise, Wes Harrison with his 
vocal imitations of various sound 
effects is outstanding. Also there 
are the Renowns, a first-rate danc- 

(Continued on page 149) 
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St. Regis, N. Y. 
Julie Wilson with Marshall Grant 
Trio; Milt Shaw’s Orch; $2 and $3 
couvert (Sat.). 





Like Edith Piaf and Carl Bris- 
son at the old Versailles, Hilde- 
garde and the Persian Room 
(where she is returning after a 
10-year lapse), Maurice Chevalier 
at the Waldorf, Julie Wilson 
goes with the lease at the St. Re- 
gis’ Maisonette, She returned to 
a $14  blue-plate-special preem 
(regular couvert is $2 and $3, 
latter on Saturday) and is a natur- 
al for the room. 

She's a “softer” Miss Wilson, 
less severely coiffed, and mayhaps 
for that reason a shade less dra- 
matic. She has gone in for the 
idea of rotating titian, brownette 
and brunet wigs, as a change of 
pace. Her repertoire, too, has 
undergone change from the femme 
fatale routines to Rodgers & Hart 
and Dietz & Schwartz medleys, 
plus other pops, and of course a 
few specials. Another new accent 
is her current penchant for blues 
numbers. She reprises oldie spe- 
cials long identified with her such 
as “Bad Bad Woman” and “Won- 
derful, Wonderful Thing”, “Good 
To Be Alive” and “Witchcraft” 
are the openers, then into the 
“Pal Joey” medley, the smoother 
“World Was Young”, an “Analy- 
sis’ special, then the Dietz- 
Schwartz tunes, with the blues 
stuff for the strong getaway. 

Miss Wilson has come a long 
way from the Copa line to West 
End legit musicals and, of course, 
the tonier U.S. bistros. 

She is given expert assist by the 
Marshall Grant Trio, an assertive 
rhythmie combo, which also offi- 
ciate as the relief terp unit. And, 
of course, Miilt Shaw’s compelling 
danmsapation gets ‘em up and on 
the floor pronto. Abel. 


Chez Paree, Chi 
Chicago, Sept. 4. 

Johnnie Ray (Herman Kapp), 
Perez Prado (with Gilda Casano- 
va), Sammy Shore, Rivieras (3), 
Chez Adorables (6), George Cook 
orch (12); $1.95 cover (dinner 
show), $4 minimum. 


An ‘otherwise likable show was | 
marred chiefly by its length—105 | 
minutes at the opener (4). Fault | 
isn’t that any one act held the 
floor too long but simply that the 
bill’s overloaded. 

Johnnie Ray belts and contorts 
through 13 tunes, including his 
current disk hit “Up Till Now,” | 
and his vocal trademarks, “Little | 
White Cloud” and “Cry.” Singer's | 
stylized piping has a table-tapping | 
infectiousness. Ray easily brings 
customers into his turn twice for 
palming accomp, and by ankling 
Stage to cozily warble part of 
“Walking My Baby Back Home” to | 
a distaff ringsider. He exits, a 
drenched emotional bundle, to fine 
mitting. Star’s arranger, Herman 
Kapp, takes the drums with the 
house orch, 

With three of his sidemen join- 
ing the regular tooters, Perez 
Prado puts on a 20-minute concert 
of his undulating numbers, among 
them “Cherry Pink,” as well as 
“Mambo No _ .5” and his newest, 





“Patricia.” Decibels could be re- 
duced here. Prado fingers the 
organ for “Patricia,” but most of 


the time gyrates and punctuates 
the numbers with Latin grunts. 
Chirper-terper Gilda Casanova, a 
nocurves-barred looker, makes a 
solitary appearance that’s fine 
chiefly for riveting masculine at- 
tention. 

Sammy Shore, though a Chi 
product, is new to the scene, and 
makes his bow a click. Comic’s 
standup delivery hurdles so-so 
material at the start, and in good 
time the yocks are blooming. His 
gags are the weak links, but Shore 
grabs ’em with a fresh takeoff on 
adult westerns and some pungent 
political doubletalk. He also works 
a good carbon of Satchmo and 

ets in some nice trumpet licks to 

t. Act could be helped, how- 
ever, with some pruning. 

Rivieras, two men and a woman, 
perform briskly through Cuban 
terpsichore with some familar 
acrobatics, and a flamenco number 
that’s okay. Act has the right gloss 
for the big boites. 

Adorables live step nicely 
through a couple of festive num- 
bers, and George Cook's orch does 
well enough in backing the un- 
wieldly layout. Nat Cole and 
so Youngman take over Sent. 

é it. 


Sahbra, N. Y. 
Shoshanna Damari, Leo Fuld, El 
Bahar, Hadassah Avini, Schmuel 
Fershko Orch (4); $3.50 minimum. 





This Israeli-slanted spot, which 
Leo Fuld kicked off last year in 
this upper westside location, is 
back after a summer layoff with a 





| “Yes Indeed.” 


surefire name in Shoshanna Dam- 
ari, who’s in for a long run. 

Miss Damari, a raven-haired Ye- 
menite beauty, is a superb artist 
who has developed a wide follow- 
ing in her previous stand here and 
via her concert appearances. Miss 
Damari hits with tremendous im- 
pact and could, no doubt, score 
with any type of audience despite 
the fact that her songzelog is solel 
in the Hebrew and Yiddish fo 
idiom. 

Equipped with supple pipes cap- 
able of a wide range of effects, she 
has uncontestable control of her 
audience throughout her long stint. 
Miss Damari projects her striking 
artistry in various moods, running 
from a tender lament of a mother 
waiting for her sons to return from 
the front, to a fierce native dancing 


song. 

The rest of the bill is grea 
overshadowed by the star. Fuld, 
boniface-impresario, also doubles 
as emcee and singer and opens the 
layout with a brace of nicely de- 
livered songs in the Continental 
manner. He closes with his hit of 
mg 10 years ago, “Where Can I 

0.” 

Hadassah Avini, another Israeli 
import, offers some interesting 
Martha Grahamesque modern danc- 
ing, but the stint doesn’t shape up 
as nitery fare, even for this offbeat 
club. Also on the bill is an Israeli 
pantomimist, El Bahar, whose rou- 
tine still needs considerable sharp- 
ening. This goodlooking youngster 
lacks the variety of material needs 
for a panto turn. Herm. 


Flamingo, Las Vegas 
Las Vegas, Sept. 4. 
Dinah Shore, Wiere Bros. (3), 
Don Kirk, Flamingoettes (9), Jack 
Cathcart Orch (21); dances, Baster 
Burnell, $3 minimum, 





Dinah Shore’s current Flamingo 
Room act is a reprise of the one 
she presented here last time, and 
it’s stil fresh without frills, domi- 
nated by the disarming southern 
charm of its star. Skillfully 
guided by arranger-conductor 
Harry Zimmerman and 88’er Tick- 
er Freeman with the Jack Cathcart 
orch (21), Miss Shore’s distinctive 
singing style was never better in 
such numbers as “Smack Dab In 
The Middle,” “Free and Easy,” 
“Hello Young Lovers,” “Where Or 
When,” “Easy To Love,” “Get Out 
of Town,” “They Can’t Take That 
Away From Me,” “Sentimental 
Journey,” “When The World Was 
Young,” “Blues In The Night” and 
Lighting is out- 
standing, and star is capably as- 
sisted by six male singer-dancers, 
“One Half of the Even Dozen” 
from her tv show. 

Wiere Bros. are a neat balance 
with their perfectly timed sight 
gags and incongruous situation hu- 
mor, which puts them in a class by 
themselves, completely apart from 
any other comedy act. 

A holdover Buster Burnell pro- 
duction number featuring Don 
Kirk and the Flamingoettes (9) is 
the curtain-raiser for the show, in 
for two weeks. Duke. 


Beverly Hills, Ciney 
Cincinnati, Sept. 1. 
Nelson Eddy with Gale Sher- 
wood, Marge Cameron, Lindsay- 
Sapphire Dancers (9), Bill Ray- 
mond, Gardner Benedict Orch (10), 
Jimmy Wilber Trio, Larry Vincent; 
$3 minimum, $4 Saturdays. 





Switching to the higher keys for 
a respite from a long run of pop 
singers and funsters in the upper 
brackets, Beverly Hills brings back 
Nelson Eddy and Gale Sherwood 
this fortnight, nearly two years 
after their smash intro to Greater 
Cincy cafe society. Then two 
weeks with Helen Traubel. At the 
same time this 21-year-old Ken- 
tucky cafe is dropping “Country 
Club” from the title and stressing 
“America’s finest theatre restau- 
rant” as billing for its lush 800-seat 
Trianon Room. Contributing to 
the current floor show are new- 
comer Marge Cameron, a delight- 
ful comedienne, and the depend- 
able Lindsay-Sapphire line and 
Gardner Benedict combo. 

Baritone Eddy, in white coat, 
and his statuesque blond partner, 
Miss Sherwood, rich soprano, ent- 
wine clever comedy and a highly 
charged 37-minute musical cock- 
tail. <e 5 with a medley of 
his film clicks, Eddy warms tf 
in duets with Miss Sherwood, 
reaching highs on “In the Still of 
the Night” and an Antony and 
Cleopatra skit in which Miss Sher- 
wood’s physical charms come into 
view. Theodore Paxson rates a 
bow as piano-director. 

Miss Cameron, personable dark- 
eyed brunette, is fetching in a gold 
cocktail gown, and holds attention 
through a 25-minute routine of 
song and clean patter. Pegs.a 
running laugh on her name and 
gets a yocks with a wastebasket 
in an echo chamber bit. Koll, 





Riviera, Las Vegas 
Las Vegas, Sept. 1. 

“Li'l Abner,” Peter Palmer, Wynn 
Miller, Stubby Kaye, Billie Hayes, 
Joe E. Marks, Bern Hoffman, Al 
Nesor, Dee Dee Wood, Jack Prince, 
Oran Osburn, Stanley Simmonds 
Mare Breaux, Carol Stevens; book 
by Norman Panama and Melvin 
Frank, based on characters created 
by Al Capp; lyrics by Johnny Mer- 
cer; music by Gene dePaul; direc- 
tion and choreography by Michael 
Kidd; production supervised by 
Sammy Lewis; Ray Sinatra Orch 
(16); $3 minimum, 


- 





The Strip has played successful 
Broad musicals in the past, 
but “Li'l Abner” is the first to 
come directly from New York and 
start its national tour here. The 
fast-moving living cartoon is ideal 
nitery entertainment, and should 
do ropes-up biz during the skedded 
eight weeks, although the post- 
Labor Day season normally is a 
tapering one. 

Peter Palmer in the title role, 
and yoy & Kaye as “Marryin’ 
Sam” are both from the original 
company, and stand out in a cast 
that is firstrate from all angles. 
The makeup, costumes, and 
dialogue closely capture the flavor 
of Capp’s characters, who are 
surrounded by sets that couldn’t 
be more appropriate. Palmer is 
properly oafish as he mirrors the 
pen and ink version, but with basic 
class that typifies the delightful 
tongue-in-cheek quality of the 
overall production. Kaye is per- 
fectly cast as the mercenary wed- 
ding promoter; Billie Hayes as 
Mammy Yokum, Joe E. Marks as 
Pappy, and Wynne Miller as Daisy 
Mae competently bring to life their 
roles that have long been familiar 
in the funnies. 

The book by Norman Panama 
and Melvin Frank concerns the 
U.S. Government’s decision to 
atom-bomb Dogpatch, which has 
been designated as the most un- 
necessary place in the nation, so 
that Las Vegas can safely continue 
as the entertainment capital of the 
world without having the bombs 
fall in the too-nearby testing 
grounds. Interweaving clever ly- 
rics by Johnny Mercer and catchy 
tunes by Gene dePaul, plus _im- 
aginative choreography by Mich- 
ael Kidd, the citizens save the day 
in a very funny series of scenes. 

Heaviest first-night mitting went 
to a number called “The Country's 
In The Very Best Hands” which 
is robustly sung by Kaye, Palmer, 
and the cast. The 11-minute Sadie 
Hawkins Day ballet is outstanding, 
and most of the terping through- 
out the show (nine girls, seven 
boys) is top level. Duke. 


Sands, Las Vegas 
Las Vegas, Sept. 3. 
Jerry Lewis, Francis Brunn, 
Texas Copa Girls (13), Steve Rossi, 
Antonio Morelli Orch (27); staged 
by Jack Entratter, $3 minimum. 





Jerry Lewis, a member in good 
standing of Jack Entratter’s stable 
of powerhouse Copa Room attrac- 
tions, is back with a somewhat al- 
tered turn that is certain to do 
turnaway biz for the next four 
weeks. At the beginning of this 
“slow” season, advance reserva- 
tions are brisk. Some of the best 
bits from his previous romp here 
have been retained, and he’s in- 
tegrated new material into the fast- 
moving act. Yocks get rolling with 
his topical line, “My name’s Jerry 
Lewis, I have no middle name, and 
I’m married to an adult!” 

Although Lewis did a strenuous 
dance routine with Dick Hum- 
phreys on opening night, his medi- 
cos have asked him to tone it down 
or cut out the number completely. 
He shows his versatility with im- 
preshes of singers which include 
the hillbilly, the Spaniard, the 
punchy prizefighter, the opera star 
(done in pantomime to Mario 
Lanza’s “Be My Love”), Jolson, 
and the Japanese crooner. Latter 
is capably assisted by Hal Bell as 
the Dterpreter, and each bit is 
good for sustained la . His 
now-standard bowoff is “Dormi, 
Dormi,” which firstnighters re- 
a Bay 
Brown conduc e supplemen 
Antonio Morelli orch (27) with his 
usual finesse. 

Francis Brunn, easily one of the 
best jussiers in the biz, is included 
on e bill, and keeps the air 
churned with twirling objects 
while he moves like Jose — 


International, N. Y. 

Phil Foster, Jerri Adams, The 
Duquaines (2), Boots McKenna 
Line, Mac Pollack Orch; $4.50-$5.50 
minimums. 





Jack Silverman has nabbed a 
comic of ability and repute for his 
new layout. With Phil Foster, 
backed by Jerri Adams and the 
Duquaines, it’s an appropriate bill 





for the seasonal preem of the In- 
ternational. Once the vacationers 
settle down to urban life again, the 
spot should get its share of busi- 


ness, 
Foster has an informal and 
sometimes confidential air. At 


times it’s difficult to tell where his 
act begins and where he’s chatting 
amiably with the asscmblage. Fre- 
quently, he sounds as though he’s 
adlibbing. It’s all very effective. 
The audience takes to him and he 
goes off a winner. His material, of 
course, is a fine extract of Attar 
of Brooklyn. It has the aroma and 
the feel of that borough, but has 
a common denominator of having 
happened to a lot of people in the 
economic bracket that Foster 
happened to be born to in the era 
he describes. This is one reason 
for the general warmth of the act, 
and increased effectiveness comes 
because he knows how to operate 
in nitery confines. 

Jerri Adams is a knowing singer. 
Her vocal texture is good, she’s 
savvy on style and projects well. 
Unfortunately, her choice of num- 
bers in this instance gives the im- 
pression of unrelieved dramatic in- 
tensity. Tunes such as “Love for 
Sale” and “Man that Got Away” 
have big arrangements are well 
enacted, but she needs that lighter 
touch to give a more rounded im- 
pression. However, she does these 
tunes excellently, but an occasional 
light bit would improve her turn. 

The Duquaine, a fast dance team, 
are further described under New 
Acts. The Mae Pollock band backs 
excellently. The Boots McKenna 
Line dresses up the show with good 
costuming and energetic — 

ose. 


Tropicana, Havana 
Havana, Sept. 9. 
Xiomara Alfaro, Rolo Martinez, 
Eloisa Alvarez Guedes, Coralia Fer- 
nandez, Marta Castillo, Berta Du- 
puy, Guaracheros, Leonela Gonza- 
lez, Henry Boyer, Luis Abraham, 
Miguel Checkis, Armando Romeu 
and Senen Suarez Orchs.; $6 mini- 
mum. 





Producer Rodney’s latest effort 


is in the form of a tribute to the} 


press. Like all Tropicana shows, it 
is big and colorful. 

Except for superficial appear- 
ances, each Tropicana show is 
pretty much like the last one, ane 
there hasn't been much change for 
the past five years. This, however, 
suits Tropicana fine. One of the 
largest and most beautiful night- 
clubs in the world, Tropicana 
stages shows to fit. 

Unlike the other nightclubs in 
Havana, Tropicana rarely depends 
on imported talents, instead makes 
use of topnotch local talent. As a 





Blue Angel, N. Y¥. 
Mike Nichols & Elaine May, Shai 
K. Ophir, Randy Sparks, Bart How- 
ard, Jimmy Lyon; $5 minimum. 


Max Gordon and Herbert Jacoby 
opened the doors of their eastside 
boite for the fall season with the 
Blue Angel’s new “old reliables,” 
Mike Nichols & Elaine May. And 
with pantomimist Shai K. Ophir. 
second-billed, room is off to a good 
Start and should stay filled as per 
usual. 

Although the Blue Angel vir- 
tually has become home base for 
the Nichols & May team, they don’t 
take anything for granted and go 
all out to put their segment across. 
And it goes over whammo despite 
repeats of their familiar, and al- 
ee bits, “Teenagers,” and 
“Telephone Information.” Despite 
the tv exposure of the latter, it 
holds up as a comic gem. “Teen- 
agers,” though sprinkled with 
laughs, stil! is a poignant commen- 
tary on adolescents groping to- 
wards sex. Turn’s topper is the 
improvisational segment. On open- 
ing night (Thurs.), the aud assigned 
‘em “My client is not a murderer” 
as an opening line, and “This was 
a real nice clambake” as a closer, 
in the style of Oscar Wilde. They 
turned it into a yock-full segment 
and showed ‘em off in rare off-the- 
cuff form. Only hitch in their 
opening show was that it was too 
short. 

Shai K. Ophir, who bowed last 
year at the upper westside Israeli 
club, Cafe Sahbra, is a slick entry 
of the eastside’s chic clientele. 
He’s a pantomimist who gets his 
message across with deft strokes. 
His mime of a salesman bidding 
adieu to wife and three children 
starts him off in fine form and wins 
the tablers at the outset. From 
there he moves to impressions of 
various types of cigarette smokers, 
a flamenco dancer and bar tipplers 
in a French bistro. All are laugh- 
loaded. He’s ready for a big spread 
in the intimery field. 

In a return booking here, Randy 
Sparks, a Verve Records artist, 
again shows up as a likeable bal- 
ladeer. Self-accomping on guitar 
he goes through “Streets of Lar- 
edo,” “King O’ Cotton,” “When 
Sunny Gets Blue,” “The Catfish 





| Hole” and a snappy calypso closer 
| about the birds and the bees. 


} 


Gros. 


Sahara, Las Vegas 
Las Vegas, Sept. 2. 
Victor Borge, Louis Basil Orch 
((19); presented by Stan Irwin; 
$3 minimum. 





Victor Borge encores the turn 
he did at his last Congo Room 


/outing, and again the act can be 


result, the American visiting Tropi- | 


cana does not see the same show 
he sees back North, but rather a 
genuine Cuban show. 

In the latest show the girls are 
as shapely and lovely as usual. 
Their costumes are either scanty 


| which is almost serious. 


| they wear well. 
or imaginatively representative of | tering of classical, semi-classical, 


different Cuban publications (one |#"4 Pop tunes, but not enough to 


young lady wears the name [Excel- | 


sior across her bosom—the name 
of a daily newspaper). 
One amusing scene has little to 


described as a mixture of Con- 
tinental comedy which is almost 
Americanized, plus a bit of 88ing 
Borge’s 
offbeat gags are repeated for the 
most part, and surprisingly enough, 
He plays a smat- 


establish his mettle as a concert 
artist. Along with the other comics 
on the Strip, he kids the topical 


| subject of Las Vegas theatrical nu- 


do with the press, It is a demon-| 
stration of “what dress designers | 


have done to women.” A number 
of shapely lasses parade in a series 
of sack-like dresses. Then, for the 
edification of the men in the audi- 
ence, the girls appear in more at- 
tractive form-fitting outfits. Jay. 


Gatineau, Ottawa 
Ottawa, Sept. 2. 
Peter Wood, Nejla Ates, Barry 
Dale, Lee Henderson Dancers (6), 
Wally Monroe Orch (8); $1 ad- 
mission. 





Current Gatineau Club fare is 
the type that collects business and 
holds it. Peter Wood, socko comic 
and fave locally, garners steady 
guffaws with a session of dialects 
and accents in gag form. Standout 
is a rundown of United Nations 
members singing “Young At 
Heart” closing with a boisterous 
audience-participation bit, plus a 
string of items in French-Canadian 
dialect that produces great mitt- 
ing. Back in the nitery circuits 
after three years with “Fanny” is 
Turkish belly-dancer Nejla Ates, 
terping the Istanbul way and 
chirping in English and her na- 
tive tongue. 

Miss Ates is small and dark and 
gets a mitt for her abdominal 
choreography. Pipes are okay, 
used in canarying both in English 
and her native tongue but its the 
Istanbulish terping, with closer em- 
phasis on sex with male customer 
as aide, that draws the attention. 

Held over is Barry Dale who 
emcees and chants pleasantly both 
solo and with the Henderson 
Dancers. Wally Monroe orchestra 
showbacss and plays for nga 

orm, 





dity. 

Included in his current reper- 
toire: a Tchaikovsky medley, “Clair 
de Lune,” a Gershwin medley, 
“Blue Serenade” (by a composer 
named Victor Borge), “Schumann's 
Etude,” and “Auf Weidersehen.” 
Maestro Louis Basil and a 19-piece 
orch do a top job of blending with 
the unpredictable Borge when- 
ever he calis on them. The Stan 
Irwin presentation is in for four 
weeks, Duke. 


Ye Little Cub, L. A. 
Beverly Hills, Aug. 19. 
Christine Callas; 2-drink mint- 
mum, 





Christine Callas is a strikingly 
pretty redhead with a pleasing per- 
sonality and a figure that does its 
utmost for the unsacked look. She 
has an unusual vocal quality, too. 
but it needs careful attention and 
training before it will stand its full 
enaance on the nitery circuit. Be- 
tween tunes, the singer bubbles 
happily and would do weli to in- 
ject some of this excitement in the 
more lively numbers. hat she 
needs most is a “style’—something 
experience can produce—and ex- 
perience is something she can get 
plenty of in her current Ye Little 
Club date. 

Miss Callas’ 20-minute turn in- 
cludé such tunes as “It All De- 
pends On You,” “Lazy Afternoon” 
and “Autumn Leaves” and, thus, 
allows her to cpen the door on the 
entire range of song types. 

With fine backing by Joe Felix 
on the piano and Roger Nichols on 
the bass, Miss Callas looks to re- 
main at the BevHills club fer a 
minimum two-week engagement 
but most likely will stay — 

on, 
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orchestrations, Leroy Anderson, Philip 
dance ee | A ye Laur- 
rs 


Elaine Stritch; features R Nype, Pat 


Stanley, Nathaniel Frey, Margaret Hamil- | Sally Sim 


Wolfson, Donald 


. Brown, Martin 
egg, Bn ster, avid Nillo 


Barton, Richard Armb 


Ilona Murai, Loren Hightower. At Er- 
langer Theatre, Philadel Sept. 2, ’58; 
tep. 
ClownD oevevdenWedneebe nt Del Anderson 
Maggie Harris ............ ine Stritch 
George Randolph Brown ... Russell Ny 
Sullivan 





J. C.’s Auditors 


rrish, John Anderson 
Stamisdaus 2... sees ccsscreces Smi 
Deputies ... Del Anderson, Beau Tilden 
Singers: Jane Carlyle, Jeanne Grant, Jos- 
anne Lavalle, Sadie McCallum, Rita Noble, 
Suzanne Stahl, Richard Armbruster, De 
Anderson, John Carter, Sam Greene, Ben 
Parrish, Rufus Smith, Gene Varrone. 
Dancers. Patricia Birsh, Lynne Broadbent, 
i Bunty Lag Margaret 
Lithander, Imelda de Martin, 
ris, Ilona Murai, Patti Nestor, 
Taylor, Kelly Brown, onal 
re 


or- 


George 
illo, Paul 





This first tryout of the Phila- 
delphia legit season leaves a lot 
to desired—and done. “Goldi- 
locks” is a big, sprawling, some- 
times bouncy and obviously ex- 
pensive musical that never gets 
off the ground in the first act and 
seems better only by comparison 
in the shorter second. Final cur- 
tain opening night was at 11:30, 
but the time element is one of the 
least of the show's problems. 

Walter Kerr, drama critic of the 
N.Y. Herald Tribune, and his play- 
wright-authoress-wife Jean Kerr 
have come up with an uneven and 
disappointing libretto with only 
sporadic. flashes of the wit and 
satire which might be expected in 
this spoof of old silent pictures. 
The mere fact that the show’s 
most hilarious episode (fairly early 
in the first act) is a slapdash, all- 
stops-Out scene of the filming ot 
an old Indian thriller is good for 
obvious laughs, but lacks subtlety 
and originality. 

The story is about a Broadway 
actress and the egotistical pro- 
ducer-director who cajoles her to 
star in one of his flicker “epics.” 
The picture maestro also works to 
prevent her intended marriage to 
a stuffy millionaire. He’s also 
busy flimflaming his backers and 
planning for a really big screen 
opus. 

The character, as conceived by 
the authors and played by Barry 
Sullivan, is lacking in sympathy. 
He is supposed to be hard and 
scheming, but should have likable 
qualities underneath. Moreover, 
while non-singer musical leads are 
now an accepted element in con- 
temporary musicals, Sullivan not 
only can’t sing but doesn’t even 
project a number talking it. Worse, 
he often hard to hear or under- 
stand. 

More successful is Elaine Stritch 
in the femme lead. She portrays 
the role in shouting raucous vein, 
but her exuberance and vitality 
cannot be denied. Even an appar- 
ent cold doesn’t dim her showman- 
- Actually the show-stealer is 
little Pat Stanley as the second 
femme lead. Her eccentric danc- 
ing and droll style of comedy are 
irresistable. She has two smash 
numbers. Russell Nype is excel- 
lent as the star’s fiance, and helps 
in doing things for the not-too-in- 
spired Leroy Anderson score. 

Nype and Miss Stritch click in a 
first act number called “Save a 
Kiss” and he and Miss Stanley 
get the second act off to a fine 
start with “Lady in Waiting,” one 
of the evening’s best tunes. “The 
Pussy Foot,” a dance number, 
Miss Stritch’s “The Beast in You” 
and the novelty, ‘“Who’s Been Sit- 
ting in My Chair,” are among the 
better offerings, but the evening is 
not notably musical. 

Agnes deMille has staged the 
dances and although a couple are 
repetitious and over-lengthy, they'll 
probably remain as highlights of 
the evening. However the first 
act’s finale, a pretentious and ab- 
surdly unreal thing called “Hurri- 
cane Dance” is one of the show's 
low sopts. 

Peter Larkin’s settings (New 
York and various location spots, 
circa 1914) are showy and gener- 
ally attractive, and Castillo’s cos- 
tumes and Feder’s lighting are 
effective. Waters. 


Norman Maibaum is doubling as 
— manager for producer Jay 

ulien and company manager for 
the off-Broadway production of 
“Comic Strip.” 


L. | tricia Smith. 


ivan, | Edit 


th | teresting, 





At Wilbur Theatre, Bos- 
ton, oe. 2, °58; $4.95 top. 
BED wc cctocccccs Peggy Conklin 

$0 06eesecseees Leon Ames 

Patricia Bosworth 
Patricia Smith 
Albert Salmi 


Howie Dickerson 
Jimmie Keefe 


tee wene 








;| Martha Robinson .......... by Lewis 
Joe Robinson ... John D. Seymour 
Rr ee Maggie Grindell 
WED cc ccvcccgescevoses obert Paschall 
ere uck Ainsworth 
Joseph McNish ........ Conward Fowkes 
Announcer ......++.. Charles McDaniel 

sé nasevdpede tens Barbara Wilkin 
WONEEEOOE foe ccecvecedceres Gene Saks 
Bill Pleiffer ....ccccsccces John Fiedler 
“Howie,” trying out prior to 


Broadway, is pleasant comedy, in- 
often intriguing, but 
short of rewarding. It gives a slap 
to tv quiz shows, having to its ad- 


i| vantage a timely theme and a wal- 


loping acting job by Leon Ames as 
the father-in-law of an unemployed 
walking encyclopedia. 

There are plenty of gags, in- 
cluding a  no-longer-quite-timely 
reference to Presidential assistant 
Sherman Adams, but it’s a sort of 
hodgepodge “Life With Father” 
mixed up with a hero out of “No 
Time for Sergeants” (or to go back 
a generation, “The Show-off”) sub- 
stituting brain feats for muscular 
ones. There is little plot except a 
series of incidents’ centering 
around father-in-law’s attempts to 
get son-in-law to move out and get 
a job. 

Howie gets on a tv quiz and dis- 
rupts the network by refusing to 
accept a wrong decision made by 
the quiz master and judges on the 
opponent’s answer. Following a 
soul-baring by pop-in-law that he 
was the same kind of odd-ball in 
his youth, Howie grits his teeth to 
go back on the quiz program, win 
$96,000 and build his own house. 
There’s some bright dialogue, but 
the comedy moves too slowly, and 


obviously needs faster pacing and | 


considerable rewriting. One scene, 
with isolation booths and a broad 
satire of tv quiz shows, stands out. 

Ames has a great romp as the 
irascible father-in-law, making ex- 
pert use of gestures, inflections, 
movements and facial twists. Peggy 
Conklin is excellent as his wife, 
who regards the difficult son-in- 
law with much the same affection 
as for an unruly and boisterous 
puppy. She and Ames make the 
most of the brisk, topical dialogue 
sharing. 

Albert Salmi plays Howie as a 
cheerful bumbler who's forte is 
telling every one else how to oper- 
ate but whose mere presence dis- 
rupts everyday life. But his of- 
fenses seem too minor, his problems 
too hazy, and he’s left dangling, so 
it’s difficult to feel much sympathy 
for him. 

Patricia Smith is properly new- 
bridish and adoring as his spouse. 
Patricia Bosworth is eyefilling and 
competent as the date-conscious 
sister, 

In sum, Howie could have the 
making of a stronger comedy. In 
its present form, the show is only 
a picture frame for film or tv sit- 
uash comedy, and on a legit stage 
looks like strawhat fare. 

Two sets by Frederick Fox, one 
a living room, the other a tv stu- 
dio with part of the living room in 
the background, are assets. Guy. 


EYE PIC HOUSES FOR 
‘LADY’ BOOKING IN HUB 


Boston, Sept. 9. 

The management of “My Fair 
Lady” is seeking a local house for 
the national company of the musi- 
cal, now in its 42d week at the 
Shubert Theatre, Chicago. Al- 
though no closing date has been 
set yet for the Loop run, it’s under- 
stood that negotiations have been 
underway with two Hub film the- 
atres. 

The picture houses are involved 
because of their large seating ca- 
pacities. One is the Metropolitan, 
a 4,357-seater which occasionally 
has had ballet and opera bookings, 
while the other, the Memorial, is 
a 3,000-seater. 

Also being considered are two 
regular legit houses, the 1,500-seat 
Colonial and the 1,717-seat Shu- 
bert. The Colonial was recently 
purchased from the Shuberts by 
the Jujamcyn Corp. and renovated, 
presumably, with the idea of its 
getting the musical smash. Part of 
the refurbishing includes the in- 
stallation of a $100,000 air condi- 
tioning system, 





Stride and Gladys Henson. 

Richard Mathews, formerly of 
the Glasgow Citizens’ Theatre, is 
to stage, with decor by Anthony 
Holland. Play will open Sept. 29 
at Leeds, with subsequent dates 
here and at Manchester, Liverpool, 
etc.,.en route to London. 


CHI’S LYRIC OPERA 
SETS 11-WORK CYCLE 


Chicago, Sept. 9. 

Lyric Opera here will have a 
ll-opera repertory and a seven- 
week season this fall. Social open- 
ing ($15 to $25) on Friday Oct. 10 
will present “Falstaff” with Renata 
Tebaldi, who is scheduled to sing 
at this season’s Met Opera opener. 

“Madam Butterfly”, also with 
Tebaldi will be heard Monday and 
Wednesday following. In addition 
to the Friday evening series 
there'll be a non-subscription Sat- 
urday performance each week. 
Top is $9. 

Works this year include “Turan- 
dot”, “Trovatore”, “I Pagliacci”, 
“Tristan and Isolde”, “Traviata”, 
“Barber of Seville’, “Rigoletto” 
and “Aida.” 

Singers contracted: Eleanor 
Steber, Eileen Farrell, Leonie 
Rysnek, Giulietta Simionato, Bir- 
git Nilsson, Anna Moffo, Boris 
Christoff, Fernado Coreno, Tito 
Gobbi, Brian Sullivan, William 
Wilderman, Jussi Bjoerling, Karl 
Liebl, Cornel MacNeil. 


Casting 


BROADWAY 
Flower Drum Song: Keye Luke. 
World of Suzie Wong: Stephen 
Cheng, Paul Smith, Takaye Boran, 
be Von Thom, Sirat, Mary Mon 
oi. 

















Willman. 

Drink to Me Only: Don Penny, 
Mary Stanton, Robert Keith, Tay- 
lor Graves. 

Whoop-Up: Danny Meehan, Paul 
Ford, Sylvia Syms. 

Man in the Dog Suit: Cathleen 
Nesbitt, Roland Winters. 

Once More With Feeling: Ralph 
Bunker, Rex Williams, Frank Mi- 
lan, Leon Belasco, 

Girls in 509: Peggy Wood (re- 
placing Dorothy Gish), Fred Ste- 
wart. 
| Patate: Gigi Perreau, Lee Bow- 
|man, Muriel Williams, George 
| Turner, Nancy Wickwire. . 
|__ Night Circus: John Pearce, John 
Harkins. 

Disenchanted: Rosemary Harris 
| (replacing Diane Cilento). 

Make a Million: Don Wilson, 
Ralph Dunn, Conrad Janis, Rita 
Morley. 

Marriage - Go - Round: 
Ryan. 


y 
_Visit: Michael Sargent (pinch- 
— Fa oe MacAaron). 
ar Away the Train-Bi : 
Mildred Dunnock. cae 
Swim in the Sea: Kathleen Mur- 


ray. 
Cold Wind and the Warm: Sid- 
ney Armus. 
OFF-BROADWAY 
Lulu: Harold Huber, 





Edmon 


Michael 


Lou Antonio, Luke Askew, Patrick 
O'Neal. 

Jackknife: Glenn Cannon, Ro- 
chelle Oliver, Martin Garner, Wil- 
liam Thourlby. 

Chaparral: Barbara Barrie, Ruth 
White, Anne Wedgeworth. 

Salad Days: ara Franklin. 

Guests of the Nation: Gordon 
Oasheim (succeeding Cosmo Alle- 
gretti, who moved over to succeed 
Tom Clancy). 

Threepenny Opera: Gerald Price 
(return), J 

Ulysses in Nighttown: Ellen 
Siegel (succeeded Eve Beck). 

’Tis Pity She’s a Whore: Martin 
Kosleck, Lisa HoWard. r 

Golden Six: Thayer David, Alvin 
Epstein, Leila Barry, John Ram- 
ondetta, 

Playboy of the Western World: 
Carol Hebald (pinchhitting for 
Helena Carroll), 

_ Ivanov: Jacqueline Brooks, Har- 
lin Quist, 


TOURING 
Sunrise at Campobello: Michele 
Myers, Russell Collins, Lawrence 
Fletcher, Fran Carlon, Casey Al- 





len, Callden Marsh, 


Rashomon: Claire Bloom, Noel | 


Mann, Marcel Hillaire, Lore Noto, | Bilt 





Frederico Gomez... : 
Mrs. Piggott Dorothea Phillips 
Mrs. Carghill Eileen Peel 
Michael Claverton-Ferry...Alec McCowen 


“William Squire 
ir 





“The Elder Statesman” is not 
T. S. Eliot at his most brilliant. 
Despite a few glimmerings of Eliot 
wit and poetic phraseology, the 

lay is largely mundane, and 
apses into a poorish ending. 
Strong cast, crisp direction, excel- 
lent all-round acting, and well-lit 
sets are not enough to make it 
memorable or convincing. 
| Paul Rogers is often tedious in 
the central role of Lord Claverton, 
who has risen to high state position 
and is now in ill-health and about 
to retire to luxury of a super-con- 
valescent home. As the sad-eyed 
British peer, the actor looks worn- 
out and haggard, and draws the 
character tolerably well, but can- 
net make the character either in- 
teresting or convincing. Perhaps 
coincidentally he looks surpris- 
ingly like the Prime Minister 
Harold Macmillan. 

In the plot, one of skeletons in 
the elder statesman’s cupboard, the 
aging hero gets sympathy and affec- 
tion from his daughter, and ‘is 
caught up by two unusual charac- 
ters from his past. One is a cun- 
ning rascal who knew him in 
earlier days and shares secret of 
an auto accident in which he ran 
over an old man many years pre- 
viously, 

The other is an ex-musical co- 
medy singer with whom he once 
had an affair, and who is now a 
wealthy widow of the world. These 
shadows from the past give the 
old man little of the peace he has 
been seeking in his final years, but 
he confesses his secrets to his 
| daughter and prospective son-in- 
| law, and is ready to die in peace. 
| As the wide-eyed and not so in- 
;mocent daughter, Anna Massey 
| plays the role tenderly, but Rich- 
ard Gale is slightly prim as a 
young attorney in love with her. 

William Squire makes a delici- 
ously leering blackmailer, Eileen 
Peel scores as the former stage 
| eeirper, now a blowsy widow. 
Dorothea Phillips paces with suit- 
able annoyance as a _ talkative 
hospital matron. 

Eliot, using the Oedipus at 
Colonus source from Greek poet 
Sophocles, loads his work with a 
| strong quota of melodrama. Love 
scenes are well done, an innovation 
for the playwright-poet. 

The Hutchinson Scott settings of 
the peer’s drawing-room in Lon- 








handsome and sunny. E. Martin 
Browne stages with pace and taste. 
The author took a curtain bow at 
the preem. The show itself is one 
| of the feature events of the Edin- 
| burgh International Festival. 
Gord, 


Major Barbara 


: London, Aug. 29. 
English Stage Co. presentation of three- 
|act comedy by Bernard Shaw; staged by 
George Devine; decor, Motley. Stars Joan 
Plowright, Paul Daneman, Alan Webb. At 
Royal Court Theatre, London, Aug. 28, 
"58; $2.15 top. 


Lady Undershaft Frances Rowe 


Simon Carter 


ID 0 5'Vs cu nceve-nensce Peter Birrel 
Sarah Undershaft - Vanessa Redgrave 
Barbara Undershaft - Joan Plowright 
Adolphus Cusins ........ Paul Daneman 


‘a 
Phili 
Andrew Undershaft . Alan Webs 
Rummy Mitchens .......... Ida 
Snobby Price ....cccce--. Alfred Lyne 








Jenny Hil! ...... J li 

Peter Shirley . ° bie Poke “Tewaiey 

MENON cdpecobeveweeses Alan Dobie 

Mrs. Baines ---».. Lala Lloyd 
DS waieeeeTuvedeon Robert Gillespie 





: A_ spirited revival of Shaw’s 
‘Major Barbara” is on view at the 
Royal Court, where the play was 
originally staged in 1905. 
stands up well, seeming so topical 
that if H-Bombs were substituted 
for cannons it might well have 
been written contemporaneously, 
The revival is presented for a lim- 
ited engagement, but could stand 
transfer for an indefinite run. 

(It would probably involve some 
recasting, however, as at least one 
of the leads is committed for an- 
other show shortly—Ed. ) 

This witty, cynical study of 
morality and munitions, and pov- 
erty and class consciousness is Pril. 
liant Shaw, and a sound cast gives 
the amusing and thoughtful dialog 
the works. Joan Plowright, as the 
Savation Army lass, contemptu- 
ous of the way her father has be- 
come rich, is physically a light- 
weight Barbara, but brings both 
charm and intelligence to the role. 
Alan Webb’s munition manufac- 
turer dominates the stage with his 
incisive wit. 

Other standout performances are 


= 
- 





don. and a hospital terrace, are | bl 





George Devine’s direction does 
not miss a trick, and Motley hag 
designed an effective set. Rich, 


Weir of Hermiston 


Edinburgh, Aug. 27, 
Edinburgh International Festival pres. 
entation (in association with Scottish 
Committee of Arts Council of Great Brit- 
ain, British Council, and Corporation of 
City of Edinburgh) of three-act drama 
by R. J. B. Sellar, adapted from the un- 
finished novel of same name by Robert 
Louis Stevenson. Staged by Brian Carey; 
settings, David Sidey. At Gateway Thea- 

tre, inburgh, Aug. 26, ’58; $1.30 top. 
Weir of Hermiston om Fleming 
Archie Weir Frank Wylie 
FEORE BORO .. oc ccccece William Simpson 
Kirstie Elliott Lennox Milne 





Christina Ellictt .... - Pamela Bain 
Hob Elliott .......... - John Young 
Re SNS vcnccceses +++. Gino Cola 
Clem Elliott ......... ++». Walter Carr 
McKillop ..........¢.... James Gibson 
Prison Governor .......... Callum Mill 


Haxton . + seeeeeee- Leonard M ir 
zay TOM occ csccce Christine Turnbull 


Ovveveessewesesnsess oe Paul Young 





Tom Fleming makes the major 
impact in this native drama, adapt- 
ed by local scribe R. J. B. Sellar 
from the unfinished novel by Rob- 
ert Louis Stevenson. Tall and tow- 
ering, and gabbing in a Edinburgh- 
flavored Scot accent, he gives a com- 
manding performance as a stern 
unrelenting judge who sends men 
to the gallows, and then is con- 
fronted by the fact that his own 
son Archie is condemned to death 
for shooting a friend. 


Fleming, gaunt and rugged in 
make-up, has many powerful 
speeches, and makes the most of 
them, although he tends to clip 
his speech at times and is occa- 
sionally difficult to understand 
through too eat accent on the 
Scot dialect. s final death scene 
is a standout. 

Frank Wylie turns in a subtle per- 
formance as the son who flirts with 
a country maiden, then shoots his 
best friend for seducing her. He 
has many long passages and shows 
potential for the future. 

Lennox Milne can also be faulted 
for being indistinct and too rapid 
in speech as the judge’s house- 
keeper. The role suits her tight- 
lipped style of Scot portrayals, and 
is well done. 

William Simpson is good as a 

dark-haired rake, and three broth- 
ers are neatly cameo-ed by John 
Young, Gino Coia and Walter Carr. 
Pamela Bain, pretty brunette, has 
only to look appealing as the 
wronged maiden. In smaller bits, 
Callum Mill’s portly prison gov- 
ernor and Leonard Maguire's mat- 
ter-of-fact warder are commenda- 
e. 
Prison scene in the third act is 
excellently set and lit. David 
Sidey’s settings of 18th-century 
Edinburgh fit the period admira- 
bly. Brian Carey has staged skill- 
fully. Gord. 


A Quiet Corner 


Edinburgh, Sept. 5. 
Rutherglen (Scotland) Theatre Ltd. pre» 
entation of three-act melodrama by Her- 
mann Sudermann, translated by Basil 
Ashmore. Staged by Charles Baptiste. At 
Epworth Hal, Edinburgh, Sept. 4, °58; 85s. 


top 
Helene Wiedeman ..... 


Christine Taylor 
Elizabeth Wiedeman .. Rita La 


urie 


Hlorr TDOMGIe ..cc cc cece Raymond O’Hara 
Dr. Orb Ledaetuds'es sat Hugh Maguire 
George Wiedeman ......-. 


George 
88s eaveevestoors ee 
ak ione Tony Giovana 
Baroness Rochnitz ....Christelle Simpson 


This is the United Kingdom 
preem of a recently-discovered 
play by Hermann Sudermann, who 
died in 1928. The script has been 
translated by Basil Ashmore. The 
meller a museum piece despite & 
commendable attempt by the 
Rutherglen stock company to give 
it life in this presentation at the 
International Festival. 

Sudermann was born in north- 
east Prussia, near the Lithuanian 
border, in 1857, and is best-known 
for his play “Magda,” a minor 
classic in most of Europe a half- 
century or so ago. “A Quiet 
Corner” is one of the German 
dramatist’s last works, and is set 
at turn of the century in a small 
converted school-house in a village 
in Bavaria during a hot summer 
season. 

The play creaks with age, and 
succeeds merely in being tedious. 
It is melodramatic to the hilt, and 
is too seriuus and severe for b.o. 
fodder. 

The Rutherglen company de- 
serves credit however, particularly 
Rita Laurie as anguished woman 
caught up by her former lover, 
the Baron, while newly married to 
her humble school-teacher hus- 
band. Tony Giovanazzi is a prop- 
erly villainous Baron, and George 

(Continued on page 147) 
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KERR ‘RIGHTEST’ N.Y. CRITIC 


No Post-B’way Tour for ‘Marriage’; 
Gregory Plans Own Film Version 


Hollywood, Sept. 9. + 





Paul Gregory, whose production 
of “Marriage-Go-Round” is due for 
Broadway this fall will not send 
the play on a subsequent tour, but 
intends to film it himself and road- 
show the pic. Gregory plans what 
he believes will be the first “air- 
lift” tryout for the Leslie Stevens 
comedy, which opens Sept. 29 at 
the Alcazar, San Francisco, and 
will then be planed to Philly for 
more tune-up prior to New York. 


The producer says he is unalter- 
ably Opposed to “second compa- 
nies,” so he won’t tour the Charles 
Boyer-Claudette Colbert starrer 
after its Broadway run. He’s skip- 
ping Los Angeles and Chicago dur- 
ing the preliminary trek, as he 
thinks they “mean nothing” as try- 
out stands. 


“There is a tremendous market 
for good theatre throughout the 
country for both pictures and 
plays,” says Gregory, “but you 
can't give these people second best. 
We spend as much money adver- 
tising a one-night stand as most 
motion pictures allot for a week’s 
run. As a result we have groups, 
such as a Junior Chamber of Com- 
merce in Waco, Texas, and a medi- 
cal auxiliary in Reading, Pa., that 
write and ask us when we will 
send them a new attraction.” 

Gregory says his distribution 
setup, based on roadshowing such 
productions as “The Caine Mutiny 
Court Martial,” “John Brown's 
Body,” and “The Rivalry,” has 
created 384 situations throughout 
the country where he can depend 
on a gross of from $4,000 to $7,000 
a night, plus 221 colleges good for 
$3,000 to $6,000 a night. 

These audiences will just as read- 

(Continued on page 146) 


Producers Buying Seats 
For Out-of-Town Press 
Following Shubert Ban 


The Shubert edict blocking out: | 
of-town critics from getting into 
Broadway shows at Shubert thea- 
tres on the cuff is being side- 
stepped by the New York press- 
agents. The publicists, who went 
on record at a recent meeting as 
being vigorously opposed to the 
Shubert policy, have agreed to pro- 
vide the visiting scribes with house 
seats and to charge the cost of the 
tickets to the producers of the 
shows involved. 

However, because of the Shubert 
stand, which effects 18 of Broad- 
way’s 31 theatres, the hinterland 
reviewers will have to contact in- 
dividual pressagents directly for 
the passes. In the past, they were 
able to get okays for as many 
shows as they wanted to see by con- 
tacting William Fields, pressagent 
for the Playwrights Co. Fields had 
been using his office as a central 
clearing house for the ticket re- 
quests from the out-of-towners. 

Fields, however, has notified the 
hinterland reviewers that because 
of the Shubert ban, he’ll no longer 
be able to handle their requests 
and that in the future they’ll have 
to contact the individual press- 
agents directly. It’s expected that 
the clearing house service previ- 
ously provided by Fields will even- 
tually be taken over by the League 
of N.Y. Theatres. 


Chas. Dorning Is London 
Rep. for J. C. Williamson 


Sydney, Sept. 9. 

Charles Dorning, former musical 
comedy star, has been appointed 
London manager for J. C. William- 
son Ltd., the Australian legit firm. 
He is currently in Los Angeles and 
will stop in New York to see the 
Broadway shows before proceed- 
ing to London to line up shows 
and talent. 

South-African born, Dorning 
spent most of his time as perform- 
er in London. He played in “Song 
of Norway” here eight years ago 
and later married American s0- 











Prano Nina Cook. 


St. Louis Muny Opera 





Racks High 654,000 Pull 


St. Louis, Sept. 9. 
Municipal Opera has rung down 


ATKINSON, WATTS 
THE RUNNERS-UP 


Walter Kerr, of the N. Y. Herald 
Tribune, is the best of the seven 
first-string daily newspaper critics 
in New York as a barometer of a 
show’s boxoffice chances. Brooks 
Atkinson, of the Times, and Rich- 
ard Watts Jr., of the Post, are 





Anonymous Sponsor For 
Catawba College Preem 


The policy of presenting a new 
|play annually at Catawba College, 





the curtain on its 40th anniversary | Tunners-up, not necessarily in that Salisbury, N. C., is being support- 


season with an increase in attend- | 
ance over the 1957 season despite | 
a month of bad weather and pre- | 
sentation of only 84 performances, 
as against 87 last year. Total at- 
tendance for this season was 654,- 
= as compared with 637,050 in 


The 1958 season brought a rec- 
ord high budget of $1,000,000, 
which the boxoffice expects to meet 
handily, with refund checks prob- 
ably going to Muny Opera guaran- 
tors who advanced pledges at the 
beginning of the season. 

Top attendance figure this year 
for a single week of performances, 
82,666, was tallied by “Roberta,” 
with Bob Hope in the starring role. 


‘Campobello’ Has 








Recouped Ante 


“Sunrise at Campobello” earned 
back the balance of its investment 
the first week in July and has thus 
far netted approximately $40,000 
on its Broadway run. That’s based 
on an Aug. 2 accounting, plus sub- 
sequent estimated profit. 

Despite the show’s paydirt status, 
only $70,000 has been returned to 
the backers to date on their $110,- 
000 investment. The $40,000 bal- 
ance due and the estimated profit 
are being withheld by the Guild 
to cover bonds, sinking fund and 
production costs on the forthcom- 
ing touring edition of the Dore 
Schary play. 

The road company is scheduled 
to get underway in October with 
Leif Erickson in the lead role. The 
Broadway production, with Ralph 
Bellamy starred, is currently in 
its 33d week at the Cort Theatre. 
As of the Aug. 2 audit, the drama 
had earned a net profit of $10,338 on 
its New York run. In the five weeks 
since then, the production is 
figured to have earned another 
$30,000. 


DALLAS CIVIC OPERA 
FEST., OCT. 31-NOV. 8 


Dallas, Sept. 9. 

The Dallas Civic Opera Co., in 
its second season, will offer three 
operas in five performances in a 
festival week, Oct. 31-Nov. 8, at 
the State Fair Music Hall. 

Maria Callas opens the season in 
a new production of Verdi's “La 
Traviata,” Oct. 31 and Nov. 2. She 
will sing “Cherubini’s “Medea” 
Nov. 6 and Nov. 8 for the first time 
in the U. S. 

Teresa Berganza, new Spanish 
contralto, will make her American 
debut Nov. 4 in “L’Italiana in Al- 
geri.” This Rossini work, not heard 
in the U. S. since 1919, was revived 
here last year and is being re- 
peated by request. Berganza will 
also sing “Neris” to. Callas’ 
“Medea.” 

Casts will include Paolo Mon- 
tarsolo, Giuseppe Taddei, Nicola 
Monti, Jon Vickers, Peter Binder, 
Judith Raskin and Mary MacKen- 
zie. Stage director is Alexis Mino- 
tis, assisted by Franco Zeffirelli. 
Jean Rosenthal is production man- 
ager and lighting director. 

Alberta Masiella will direct the 
Civic Opera Chorus and the Dallas 
Symphony Orchestra’ will be 
batoned by Nicola Rescigno, who 
conducted Maria Callas’ five “Trav- 
iatas” in London in June for the 
100th anni celebration of the Co- 
vent Garden Royal Opera House. 

New civic-sponsored opera com- 








pany here is underwritten by 50 
local industrialists 


order. 


That’s the conclusion reached by 
the head of a small legit invest- 
ment syndicate, on the basis of an 
elaborate, various-categories anal- 
ysis of “right” and “wrong” critical 
opinions for the 1957-58 Broadway 
season. The syndicate head prefers 
to remain anonymous (he hopes to 
become a producer some day, and 


fears possible reprisal from a poor- | 


ly-rated critic), but he has circu- 
lated his findings among the in- 
vestor members of his group. 

All reviews were rated “right” 
or “wrong” according to whether 
or not they agreed with the box- 
office fate of the show—that is, 
whether it has recouped its invest- 
ment. The “right” or “wrong” de- 
signations follow the form of the 
critics’ boxscore formerly pub- 
lished annually by VARIETY. 

However, this analysis goes con- 
siderably further, tabulating the 
reviews in different classifications 
—such as whether the show was a 
straight play or musical and, in 
sub-categories, whether a hit or 
flop. The seven critics whose re- 
views were tabulated, besides 
Kerr, Atkinson and Watts, included 
Frank Aston, World-Telegram’ & 
Sun; John Chapman, Daily News; 
‘Robert Coleman, Mirror, and John 
McClain, Journal-American. 

There were 51 shows covered in 

(Continued on page 148) 





Compromise Rates For 
Krim Bros. Operation 
Of New Ford Aud., Det. 


Detroit, Sept. 9. 

A compromise rate scheduie for 
rental of the new Ford Audiiorium 
has reportedly been accepted by 
the City, a group of legit operators 
and Sol and Leonard Krim. 

The legit operators complained 
when the Krim brothers, who seek 
to bring Broadway shows to the 
auditorium, sewed up a deal for 
the hall at rates ranging from $300 
to $500 for matinees and $400 to 
$750 evenings. The theatre men 
complained this rate would be un- 
fair competition because the Krim 
brothers would not have to pay 
taxes on the City-owned audi- 
torium, 

The new rates are a minimum 
matinee of $350 and a night mini- 
mum of $500 if ticket sales are 
less than 1,500. Each ticket over 
1,000 would increase the rent by 
25c for matinees and 30c for night 
shows. Under this, a full house 
would cost $701 for matinees and 
$1,027 for nights. 

The proposed Krim contract, for 
a minimum .of 40 performances a 
year, is being held in abeyance 
pending approval of the new rates 
by the Mayor and Common Council. 


112 W. German Theatres 
Play 10-Month Seasons 


There are currently 112 theatres 
operating in West Germany. That 
figure, released recently by the 
German Tourist Information Of- 
fice in New York, covers a total of 
113,179 seats in houses that play 
regular seasons of 10 months or 
more, 

Over 60% of the customers at 
these theatres are regular subscrib- 
ers, while party patronage also 
comprises a large segment of the 
audience. Students, incidentally, 
are offered special seats at re- 
duced prices. A recent audience 
survey, according to the Tourist 
office, indicated that 63% of the 
theatregoers prefer straight plays, 
25% opera and 912% operettas. 
There was no indication what the 
remaining 242% prefer. 





jed this semester by a grant from 
an unidentified source. The dona- 
tion establishes a fund to enable 
the college’s Drama and Speech 
Dept., headed by Professor B. M. 
Hobgood, to secure a new script 
for production during the 1958- 
59 term. 

Besides the collegiate presenta- 
}tion, the script selected is to be 
developed for television perform- 
ance, while a subsequent off-Broad- 
| way production is also a possibili- 





| ty. The college performance is | 


slated for a two-week period next 
April. The play’s author is to re- 
tain all royalties accruing from 
the presentation and is also to be 
paid travel, housing and other ex- 
penses during pre-production con- 
sultations and rehearsals. 


‘Music Man’ Pays 
First 2106 Profit 


which 











has 





“The Music Man,” 
thus far netted approximately 
| $360,000 on its Broadway run, is 
| distributing $210,000 profit this 
week. It’s the musical’s' first profit 
divvy and on the basis of the regu- 
lar 50-50 split between the manage- 
ment and backers gives the latter 
a 35% return on their $300,000 
investment. 

The profit was previously re- 
tained by the management to 
finance the touring edition of the 
tuner, which opened three weeks 
ago at the Philharmonic Auditori- 
um, Los Angeles. It has been play- 
ing to smash business there, and is 
scheduled to play San Francisco 
next, and then embark on a na- 
tional tour. 

As of an Aug, 2 accounting, the 
profit on the Broadway presenta- 
tion, was $267,258. Of that amount, 
$134,767 represented production 
costs for the touring company. A 
tax reserve, bonds and sinking 
fund accounted for another $87,- 
905, leaving a $44,586 balance for 
additional national company costs. 

The New York company, starring 
Robert Preston, has been clearing 
around $18,000 weekly on steady 
capacity business and is figured to 
have piled up another $90,000 
profit since the August statement. 
The Meredith Willson musical, 
produced by Kermit Bloomgarden 
and Herbert Greene (in associa- 
tion with Frank Productions, Inc.), 
is currently in its 39th week at the 
Majestic Theatre, N.Y. 


JOHN OSBORNE BACKS 
OWN MUSICAL COMEDY 


London, Sept. 2. 

John Osborne has written a 
musical comedy and will put up 
his own money for its production. 
He has been unable to find backers 
for the show. Even the English 
Stage Co., which has flourished on 
his plays and will stage his next 
three is not interested in Os- 
borne’s new venture. It previously 
presented his “Look Back in 
Anger,” “The Entertainer” and 
“Epitaph of George Dillon.” 

Neville Blond, chairman of the 
English Stage Co., said of the 
musical, “It is no good at all.” 
George Devine, the company’s di- 
rector, said they might be inter- 
ested if Osborne would rewrite it. 
Osborne insists that the reason for 
the turn-down of the show, which 
is a comedy of manners with music 
by Christopher Whelan, is that the 
Royal Court Theatre is too small 
to stage it. 








Singer Mabel Mercer wil! launch 
a series of “Monday Nights at 
Nine” at the Cherry Lane Theatre, 
N. Y., next Oct. 6. 








7-58 NS.G. for Director Flourish: 
Don’t Sell Method Short, Sez Kerr 


> 
4 


On the question ef the contribu- 
tion of the director to tast season's 
Broadway shows, as well as on the 
place of The Method, the New 
York critics have a characteristic- 
ally wide range of attitudes. That’s 
revealed in the replies to VARIETY’s 
annual questionnaire on the Broad- 
way season. 

One of the queries to the first- 
stringers noted a seeming dearth 
of director-trademark show during 
the season, plus a number of hits 
staged by newcomers, and won- 
dered if their was any significance. 
“I don't see any particular signi- 
ficance,” answered Walter Kerr, of 
the Herald Tribune. “We seem to 
be going through a mellow, remini- 
scent, nostalgic period of play- 
writing (everything seems to be 
happening in nooks and corners of 
1913) and this may account for the 
lack of bold directorial accent. 


“Take Elia Kazan directing 
‘The Dark at the Top of the Stairs,” 
for instance. He's got to hold him- 
self down to do the play, and it’s 
obviously a struggle,” the Herald- 
Trib aisle-sitter went on. “Per- 
haps ditto for Joshua Logan and 
‘Blue Denim.’ Too much emphasis, 
too much personal signature and 
you've knocked the porcelain off 
the shelf. It must be hard for 
these people to half-erase them- 
selves, and-I’m not really eager 
to see them do it. 

“The influx of television direc- 
tors is obviously a healthy thing. 
They may, paradoxically, face al- 
most the opposite problem—the 
absence of a personal signature. 
Once you've done 60 or 100 tele- 
vision shows of all kinds you've 
probably become a highly skilled 
craftsman without a noticeable 
thumb-print. I don’t mind a bold 
flourish so long as the play is 

(Continued on page 148) 


Who Cares About Raps 
At Critics? Not Oracles; 
Claim Attacks Backfire 


Were the relatively few and 
rather quickly forgotton public 
attacks on the New York drama 
critics last season an _ indication 
that the theatre is growing up or 
growing old? The critics them- 
selves, who generally incline to 
take an interest in the subject of 
critics and their attackers, were 
apparently little concerned by such 
incidents last season. 

Except for the Dorothy Kilgal- 
len-Dick Kollmar radio attack on 
Times critic Brooks Atkinson last 
winter and the “incompetent 
drunk” accusation that playwright 
Paddy Chayefsky was _ reported 
(and denied) to have made during 
a lecture at Harvard, there was a 
dearth of critic-baiting, it was 
noted in one of the queries of 
VaRIETY’s annual poll of the New 
York first-stringers on various as- 
pects of the Broadway season. 

Is the theatre becoming soft? 
Would a sort of criticism-of-the- 
critics series of articles serve a 
useful purpose? The first question 
drew a variety of replies, but most 
of the aisle-sitters ignored the 
second. 

On the subject of attacks on 
critics, Atkinson observed, “From 
where I sit, the battle seems to be 
as hot as ever.” Richard Cooke, of 
the Wall Street Journal, figured, 
“The critics this time happened to 
rub things the right way, hitting 

(Continued on page 148) 


Friends Raise Coin For 


Richard Woolley Drama 


London, Sept. 9. 

Friends of author Richard Wool- 
ley have raised $2,800 towards the 
production costs of his first play 
“No Love Lost.” The drama’s abo 
race discrimination in South Africa, 
Cleo Laine, Negro vocalist-actress, 
will play the lead. The show will 
have an immediate try-out at 
Cardiff. 

Woolley, part-owner of a garage, 
has enlisted fellow-directors, a 
local doctor, builder and inn- 
keeper among his angels. 
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Ballets: U.S.A. 


Leland Hayward presentation of four 
ballets by Jerome RB Features 
Wilma Curley, Patricia Dunn. Maria - 
nilova, Gwen Lewis, Erin Martin, Bar- 
bara Milberg, Beryl 
Orden, Tom Ab 
Gavin, John Jones, John Mandia, 
Moore, Jay Norman, James White, 
Bolender. Choreography, Rob! 5 mu- 
sical director, Yerner Torkanowsky; 
lighting and production supervisor, Jean 
Rosenthal; 

“3 x 3”: music, Georges Auric; decor 
nd lighting, Jean Rosenthal; costumes, 
rene Sharaff; oboe, William ; bas- 
soon, Loren Glickman; clarinet, Emery 


Davis. 
NY, Export, op. Jazz”; music, Robert 
hn; costumes, 


et 

Prince; decor, Ben _ Sha 
Shahn and Florence Klotz. 
“Afternoon of a Faun”: nausic, Claude 
Debussy: decor and lighting, Jean Ros- 
enthal; costumes, Irene Sharaff. 

“The Concert”: music, Frederic Cho- 
in: orchestration, Hershy Kay; decor, 
Baul Stelabere, a mn Irene Sharaff; 
ianist, Betty Wa rg. 
” At Albin Theatre, fiy. Sept. 4, °58; 
$6.00 top. 


Any lingering doubt about the 
size of the Jerome Robbins chore- 
ographer and stage director talent 
are thoroughly dispelled by his 
“Ballets: U.S.A.” This is the dance 
program that set ballet Europe on 
its ear this last summer when pro- 
duced at Spoleto, Italy, and sub- 
sequently at the Brussels World’s 
Fair. 

Broadway and film producer Le- 
land Hayward has had the good 
judgment to import “Ballets: 
U.S.A.” back to its native heath, 
opening it at the Alvin Theatre, 
N.Y., or one of those advertised 
“limited runs” that ought to 
achieve hit status. 

The company was formed spe- 
cifically for the summer '58 over- 
seas assignment, yet Robbins has 
quickly molded it into an homo- 
genous unit. Numbering 16 dan- 
cers, with Todd Bolender as an 
added feature, the corps has a pur- 
pose and esprit that usually comes 
only after long association. Not 
only do they superbly fulfill Rob- 
bins’ exacting demands, they work 
with a youthful excitement synony- 
mous with theatrical freshness. 

The program is primarily a round 
robin of Robbins. A locally fami- 
liar piece is “Afternoon of a Faun, 
which has also been part of the 
N.Y. City Ballet’s repertoire. The 
narcissistic pas de deux to De- 
bussy’s almest too familiar music 
is donced by Wilma Curley and 
Jay Norman. Both acquit them- 
selves well enovgh, but may feel 
with the audience that in a pro- 
gram of otherwise such vibrant 
scope, this interlude is merely a 
marking of time. 

The opening number “3x3,” sub- 
titled aptly enough, “A Curtain- 
raiser,” is a delightful improvisa- 
tion to the now whimsical, now 
plaintive, accompaniment of a wind 
trio. With outsize top-hats, sitting 
on high stepladders, oboist William 
Criss, bassoonist Loren Glickman 
and clarinetist Emery Davis sol- 
emnly play the Georges Auric 
musie while three girls and three 
boys, each carrying an orange stool, 
caper joyously. The work’s very 
artiessness is its trimuph. 

“NY. Export, op. Jazz” is second 
on the bill and unquestionabiy the 
highlight. A spontaneous creation 
to Robert Prince’s “Jazz Concert, 
it is a happy synthesis of modern 
jazz movement in terms of a group 
of young urban Americans. Before 
Ben Shahn's vivid decor of now a 
rooftop, now a handball court, now 
a sea of television antennas, the 
company dances a five-part ballet 
that is a -marvel of invention, a 
vital creation that virtually crystal- 
lizes its era. It features two pas de 
deux’ that are finely danced by 
Patricia Dunn and Jay Norman, 
and Wilma Curley and John Jones, 
but here, as elsewhere, it is pri- 
marily the Robbins’ mind and the 
company’s total execution that 
provides maximum impact. 

The festivities close with a re- 
fur>ished satire, “The Concert,” in 
which, te Hershy Kay’s orchestra- 
tion of Chopin music, music-goers 
and musie lovers are pinned as 
precisely to the wall as are but- 
terflies, which in one etude the 
company emulates. It is good 
spoofing and an amiable finale to 
an eventful program. 

Since the fine “3x3” and the 
brilliant “N.Y. Export” are the 
first two ballets, the evening in- 
evitably seems afterwards to run 





. downhill, despite the provocative 


“Concert” afterpiece. That is 
something that a little re-program- 
ming could easily amend. 

Robbins has come home to roost, 
bringing added distinction to him- 
self and to American t. 

Geor. 





T. S. Eliot’s “Family Reunion” 
will open at the Phoenix Theatre, 
N. Y., next October 20 as the first 
in a series of plays by Nobel Prize 
winners, The presentations will be 
directed by Stuart Va 





N.Y. City Ballet 


N.Y. City Ballet Co. revival of four 


ballets from _ repertoire, “Interplay,” 
“Scotch Symphony,” “Square Dance,” 
“Stars and ~~ Features Patricia 
Wilde, Melissa ayden, Allegra Kent, 
Nicholas Magallanes, Roy Tobias, Jacques 
d’Amboise, Barbara Walczak, Carolyn 
George, Andre _ Eglevsky. Conductors: 
Robert Irving, Hugo Fiorato; ballet mis- 
tress, Janet Reed; asst. ballet mistress, 
Una Kai. At City Center Theatre, N.Y., 
Sept. 2, °58; $3.80 top. 








Chauvinism is regarded as a 
suspect emotion, but it looks as | 
if in September '58 the American | 
dance world might take obvious | 
and pardonable pride in its own 
achievements. 

In the two most recent Septem- 
bers, there have been visitations 
from the Royal Danish Ballet in 
56 and the British Royal Ballet in 
‘57. This year, however, Septem- 
ber is American dance month, with 
the New York City Ballet Com- 

ny, Jerome Robbins “Ballet: 

S.A.” and the American Ballet 
Theatre all arriving locally within 
the space of two weeks. 

For the opening of its 10th anni 
year at the City Center, the N.Y. 
City Ballet has served up a spright- 
ly potpourri of old and relatively 
new pieces from its repertoire 
that had first-night dance addicts 
enthusiastically clapping almost 
before the moment to be applauded 
had begun. There was fresh evi- 
dence that in a relatively short 
period as ballet developments go, 
this has become a first-rate dance 
company. 

The program of the Gould-Rob- 
bins “Interplay,” Mendelssohn- 
Balanchine “Scotch Symphony,” 
Corelli-Vivaldi-Balanchine “Square 
Dance” and Kay-Sousa-Balanchine 
“Stars and Stripes” that opened the 
current Center stand was »calcu- 
lated to please. “Interplay,” now 
a callow 13 years old, is still spon- 
taneously, brilliantly fresh in de- 
sign, and is deftly executed by the 
octet, with special kudos for fulfill- 
ment of its supple rhythmics being 
earned by Allegra Kent, Roy To- 
bias and Arthur Mitchell. 

The company’s nod to classicism, 
“Scotch Symphony,” while profi- | 
ciently danced by Melissa Hayden, 
Andre Eglevsky, Barbara Walczak 
and the corps, seems somewhat 
more. measured than the balance 
of the program, and may be handi- 
capped by a somewhat perfunctory 
performance from the pit. How- 
ever, the latter is hardly the fault 





of the enterprising conductor, | 
Robert Irving, who was here last | 
year with the Royal Ballet, but | 
rather of some phlegmatic mem- 
bers of Local 802 who just hap- | 
pen to be at the City Center rather 
than somewhere else. 


Wolfe Kaufman In U.S. 
For Old Vic’s US. Tour 


Wolfe Kaufman, Paris rep for 
Sol Hurok, got back to the U. S. a 
day after the impresario last week, 
and started pronto for San Fran- 
cisco in preparation of the Old Vic 
Co.’s American tour. It opens in 
Frisco Sept. 14 at the Curran and 
will travel some 26 weeks in 
“Hamlet,” “Henry V” and “Twelfth 
Night.” 

Kaufman's management of the 
tour is a sixmonth fill-in, He re- 
turns to his Paris base next winter. 


ATPAM Mulling 
National Strike 


Against League 


A nationwide theatre strike is 
being threatened by the Assn. of 
Theatrical Pressagents & Mana- 
gers. The situation stems from the 
union’s dissatisfaction with the 
League of N.Y. Theatre’s proposals 
for a new basic contract with the 
association. 





A 
The ATPAM membership will 


decide at a special membership 
meeting in New York tomorrow 
(Thurs.) what action the union 
should take in relation to the 
League proposals. The member- 
ship can (1) agree to accept the 
pact offered by the League (2) 
vote in favor of continuing nego- 
tiations or (3) authorize the un- 
ion’s board of governors to call a 
strike. 

ATPAM has been negotiating 
with the League since July 22 for 


a new pact to replace the three- | 


year agreement that expired Aug. 
31. The union is also negotiating 
with the Shuberts for a new con- 
tract to replace the one-year agree- 
ment that expired the same date. 
The Shuberts have been negotiat- 
ing separate contracts since J. J. 
Shubert resigned from the League 
in 1954. 

However, it now appears likely 
that the Shuberts may rejoin the 
League. That's indicated by John 
Shubert’s attendance at the 
League-ATPAM negotiations as an 
observer. It’s also understood he’s 
been sitting in on other League 
negotiations. 

As a result of the one-year con- 
tract negotiated last year with the 
Shuberts, ATPAM now has a more 


Inside Stuft—Legit 


Brown’s, a new intimate restaurant in Manhattan’s East 60s, is owned 
by talent agent Gloria Safier and 62 backers, including but not limited 
to many of her show biz clients. The venture is set up as a corporation, 
with $50,000 capital, in units of $100 to $10,000. Prospective profits will 
be divided 50-50 between Miss Safier and the investors, among whom 
are costume designer Irene Sharaff, actresses Arlene Francis, Geraldine 


Fitzgerald and Faye Emerson, actor Edward Mulhare, singer Lena 


Horne, comic Henry Morgan, author Robert Paul Smith and film and 


tv producers Sam Spiegel, Cecil Parker, William Dozier, Ralph Levy 


and legit producer Saint Subber. 


named spots in the neighborhood. 


US. 


The name for the establishment was suggested by Miss Sharaff, as 
a way of achieving distinction from the various French and Italian- 


“Old Chelsea,” reported in last week’s issue as due for revival in 
Glasgow, was originally produced in London in 1943 by the late Rich- 
ard Tauber, who also wrote it and was the star. A reader, M. C. Kuner, 
of New York, also notes that the show’s outstanding song, “My Heart 
and I,” was recorded by Tauber for Parlophone and distributed in the 





Jada 
Abingdon, Va., Aug. 31. 


Robert Poterfield production of three- 
act comedy by Paul S. Nathan; staged by 
Lyle Dye Jr.; settings, Lynn Pecktal; cos- 
tumes, Marianna Elliott. Features Carolyn 
Condron, Marcie Hubert, At Barter Thea- 


tre, Abingdon, Va., Aug. 25, °58. 

TOER  cccccccccccccesees Carolyn Condron 
DEER oc ccvcgeccccesess Martha Manning 
Derek Hare .....seeeeee:- Richard Tatro 






Aunt Mary ..... .»-Marcie Hubert 
Harold Hobbs . ..Graham Jarvis 
D  shorccveceee . re” oy 
JAPANESE oe cnccccccceses ec urph 
Mrs. Sloat .....-scccscsee-:-- Diane Hill 
Doctor .....0 1 ..-Perry Blackwel 
PMTED cc cccccecce .... LaMar Parish 
Bthel ...ccccccccscsceces Walta Chandler 
Heitor ...... kcetseneesans John Meyer 
De Ledcereneseedsciseagans Alec Murphy 





“Jada” is a light and amusing 
| little comedy that may lack sub- 
stance for what Howard Lindsay 
calls the raw meat and straight gin 
standards of today’s Broadway, but 
is acceptable fare for the Barter 
Theatre and should be a natural 
for the amateur market. 


The Paul S. Nathan play in- 
volves an invalid adolescent girl 
with a vivid imagination and zest 
for life. The slight story is how 
she gains the love and interest of 
her neglectful widowed father 
through her friendship with a 
United Nations representative 
from Iran. 

The author has created believ- 
able and likable characters, with 
| plausible situations and diverting, 
| occasionally poignant dialog. The 
| play has been tastefully produced 
| by the Barter Theatre, 





j} Lyle Dye Jr. 

| There are skillful performances 
by Carolyn Condron as the young 

| heroine, Marcie Hubert as a soph- 

| isticated aunt, Mitch Ryan as the 
Iranian diplomat (except for an 

| unsuitable slouching walk), Gra- 


favorable arrangement with the| ham Jarvis as a successful and | 
“Square Dance” and “Stars and Shuberts than with the League. The lonely business man and Martha | 


Stripes,” both of which were pre- | Shubert pact provided better vaca- | Manning as a gay (and conveation- 


miered last season, are highlights. 
The frolicking “Square Dance,” 
calied with good humor if not un- | 
erring accuracy, by zippy Elisha C. | 
Keeler, is a fascinating showpiece. 
Patricia Wilde and Nicholas Magal- 
lanes use themselves to excellent | 
advantage, with Miss Wilde reveal- 
irg a personal flavor, bravura and | 
dynamic attack that certainly may 
be expected to carry her further. 

“Stars and Stripes,” a Sousa 
symphony, is lush. Full of verye, | 
zest and insouciance, with saucy 
costumes by Karinska, vivid scen- 
ery by David Hays, and racily con- 
ducted by Hugo Fiorato, it is es- 
sentially a heyday for the corps 
de ballet which has itself a romp. 
The fourth “campaign” or section 
consists of a flashy pas de deux 
by Miss Hayden and Jacques 
aG’Amboise that is a tympanic 4th 
of July climax. 

The N. Y. City Ballet Co. in its 
10 years at the City Center has be- 
come a local and national asset. 
These dancers may not be “royal,’ 
but they are certainly  all- 
American. : Geor. 


Set Philly House Mgrs. 


Philadelphia, Sept. 9. 

Ethelyn Thrasher, assistant to 
general manager Samuel Handels- 
man at the Playhouse in the Park, 
has been named manager of the 
New Locust, which is being oper- 
ated this season by William Gold- 
man. Murray Weisberg, former 
manager of the Shubert-operated 
Walnut, has been named manager 
of the same firm’s Forrest, succeed- 
ing Charles Strakosch, who has 
moved to New York. 

Thomas Strain, veteran Shubert 
employe, succeeds Weisberg at the 
Walnut. Harry Mulhern will be 
back as manager of the Shubert, 
which is now run by Sam Schwartz 
for a Minneapolis syndicate, and 
Joseph Carlin, returns to that post 
at Goldman’s Erlanger. 














tion terms than called for in the 
League agreement and also pro- 
vided that beginning Labor Day of 
this year the minimum salary for 
all house managers out-of-town 
would be the same as that paid in 
New York. 

Last year’s Shubert-ATPAM con- 
tract also raised the house mana- 
gers scale 5% (except in Boston 
and Chicago) to the $165.38 level 
of the union’s contract with the 
League. In Boston and Chicago the 
hike was 10% to $153.07 and in ac- 
cordance with the terms of the 
pact, the scale in those cities has 
now been raised to $165.38. The 
Boston and Chicago scale under 
the terms of the recently-ended 
League-ATPAM pact calls for a 
$146.11 minimum. 











‘Marriage’ 


——_ Continued from page 145 ———— 








ily accept a picture as a live pres- 
entation, the producer claims, and 
this is what he plans to do with 
“Marriage-Go-Round,” perhaps 
using his own special projection 
facilities. Gregory, whose most re- 
cent pic production was “The 
Naked and the Dead,” with Raoul 
Walsh for Warner Bros., said that 
his nationwide contacts can be 
used to line up a 15-week tour with 
a guaranteed gross of between 
$500,000-$750,000. 

Gregory is also planning other 
pic production besides “Marriage- 
Go-Round,” with Walsh through 
their Gregwal Productions. But 
this time, he says, it won’t be for 
a major studio. He says there is 
no trouble financing such a venture 
with “enormous amounts of money 
available both inside this country 
and outside.” 

He and Walsh plan to go to 
India early next year to scout lo- 
cations for a possible film. 


— 


| ally written) socialite. Marg. 


Josette 
Hollywood, Aug. 29. 


Richard Yale Plowman presentation of 
|Plowman-Melner production (Samuel B. 
|Melner, associate producer) of two-act 
comedy with music, by Jack Reed and 
|S. J. Byrne; music & lyrics by Frances 
Hall. Staged by Jack Reed; settings, 
| August LeBoeuf and Don Lee Roberts; 
}costumes, Beth Staitman. Stars Josiane 
|Marbais. At the Ivar Theatre, Aug. 26, 


| 58. $3.30 top. 
Kay Riehl 


}Aunt Grace 
Florence Peterson ... Elora Drake 





ea Constance Simons 
OO ew . Robert Paquin 
WEIO BM .vccccce .-» Hal K. Dawson 
ET  Decsveceen -» Don Spruance 

Kccestreusae -... Chuck Niles 
Josette Josiane Marbais 








Cliff Peterson David Kramer 
Howard King ........ Stephen Brantley 





“Josette,” a comedy with music, 
is concerned with the problems of 
a French war bride and her Amer- 
ican husband when she comes to 
live with his family in Iowa. As 
a hands-across-the-sea_ story it 
gives international relations only a 
rap on the knuckles, and as theatri- 
cal entertainment it assays equally 
low. 

The two-act show by Jack Reed 
and S. J. Byrne, with music and 
lyrics by Frances Hall, will be a 
brief tenant at the Ivar Theatre. 
It was apparently intended prima- 
rily as an American showcase for 
the French singer-actress Josiane 
Marbais, but it lacks invention and 
sufficient professional standards to 
display whatever charm and talent 
Miss Marbais may possess. Rich- 
ard Yale Plowman and Samuel B. 
Meiner produced and Reed di- 
rected. 

There is little plot to the Reed- 
Byrne script except a series of 
incidents more or less connected 
with the refusal of the Iowa re- 
latives to accept Miss Marbais, a 
former Parisian cafe singer. The 
idea that today’s worldly Iowa 
natives would be outraged at asso- 
ciating with a foreign artist is 
basically unbelievable. Even less 
comprehensible is the determina- 
tion of the husband to have Miss 
Marbais become, as he puts it, “a 





with an} 
| assist from the deft staging of | 





| 





| spent. 


Stock Reviews 


plain, honest-to-God American 
housewife.” 

The eight or 10 songs by Miss 
Hall are at least pleasant and 
more interesting and entertaining 
than the dialog. But they lack 
precision or placement, and fail to 
register. 

Miss Marbais, said to be a pro- 
tege of Edith Piaf, is in the tradi- 
tion of the Parisian singer, plain- 
tive voice, expressive facial and 
body movement. Perhaps, under 
other circumstances, she would be 
more impressive. Nobody in the 
cast has much chance against the 
material and its staging. Those 
who achieve moments, more or 
less on their own, include Hal K. 
Dawson, Kay Riehl, Constance 
Simons, Elora Drake, Don Spru- 
ance and Stephen Brantley. 

Powe. 


ATS Offers Direct Mail 
As a Low-Cost Service 
To Broadway Producers 


A move is underway to central- 
ize direct mailings to potential 
Broadway theatregoers in the New 
York Metropolitan area. The non- 
profit American Theatre Society 
has notified Broadway producers 
that it has compiled a master list 
of over 25,000 known theatregoers 
in that area and is equipped to 
handle mailings at minimum cost. 

In a letter from Warren Caro, 
ATS executive director, it was ex- 
plained that the organization feels 
that the direct mailing service 
would be a logical extension of its 
services in the areas of subscrip- 
tion and circularization. An accom- 
panying brochure points out that 
all the producer has to do is sup- 
ply the heralds and that ATS 
would provide the names and take 
care of all handling. 

ATS, in establishing the master 
list, has made its compilation on 
IBM cards, which provide for ma- 
chine addressing of mail. The cards 
will also record what each person 
attended (drama, comedy, musical), 
how many times and the total coin 
The ticket order card is 
also an IBM card, pre-punched for 
machine handling. 

When the ticket order cards are 
collated with the master cards all 
undeliverable mail will be eliminat- 
ed. Those on the master list reg- 
istering a low response will be 
segregated, thus restricting the list 
to active theatregoers. The num- 
ber of responses and the resultant 
boxoffice gross will also be machine 
tabulated. 


‘Carousel’ Sets Record; 


Saving Honolulu Season 
Honolulu, Sept. 9. 

Despite a fiscal year income of 
almost $100,000, Honolulu Commu- 
nity Theatre ended its regular 
season about $6,000 in the hole. 
However, the current production of 
“Carousel,” staged as a summer 
special, is breaking attendance rec- 
ords and wiil push the entire sea- 
son into the black. “Carousel” has 
grossed $26,250 in five weeks. 
“South Pacific’ held the former 
record, grossing $29,000 in eight 
weeks. 

The fall season will open with 
“The Music Man” and will include 
“Bells Are Ringing,” “Summer 
Smoke” and “Tobacco Road.” Two 
productions, not yet set, will have 
guest directors, while regular 
stager Jerome Mayer will be on a 
two-month visit to Broadway. 





Ann Roth will design the cos- 
tumes for “Make a Million.” 
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Road NSG; ‘Goldlocks 426 (7), Phil. 


‘Lady’ 576, Chi; ‘Howie’ 


Jones 1516 L.A.; 


The road was generally dreary + 


last week. Of three shows that 
started tryout tours, two registered 
feebly at the b.o., while business 
for the other was ‘good. The only 
sellouts were “Auntie Mame” (Eve 
Arden) and “Music Man,” both in 
Los Angeles. 

Receipts were downbeat for most 
of the other holdover offerings. 


Estimates for Last Week 
Parenthetic designations for out- 
of-town shows are the same as for 
Broadway, except that hyphenated 
T with show classification indicates 
tryout and RS indicates road show. 
Also, prices on touring shows in- 
clude 10% Federal Tax and local 
tax, if any, but as on Broadway 
grosses are net; i.e. exclusive of 
taxes. Engagements are for single 

week unless otherwise noted. 


BOSTON 

Howie, Wilbur (C-T) (1st wk) 
($4.95 - $4.40; 1,241; $32,699) 
Opened Sept. 2, drew two raves 
(Hughes, Herald; Suliivan, Ameri- 
can) and four pans (Durgin, Globe; 
Maloney, Traveler; Melvin, Moni- 
tor; Norton, Record); almost $5,000 
for first seven performances. 
Exits next Saturday night (13) for 
Broadway. 





CHICAGO 

Auntie Mame, Erlanger (C-RS) 
(ist wk) ($6.60-$5.50; 1,333; $45,187) 
(Constance Bennett). Opened Sept. 
2, drew two raves (Dettmer, Amer- 
ican; Bradley, Daily News) and two 
negatives (Raven, Tribune; Syse, 
Sun-Times); nearly $29,500 for first 
six performances, goes on Thea- 
tre Guild-American Theatre So- 
ciety subscription this week. In 
for indefinite run. 

My Fair Lady, Shubert (MC-RS) 
(44th wk) ($7; 2,100; $72,979). 
Over $57,000. Previous week, 
slightly underquoted at $70,000. 


LOS ANGELES 

Auntie Mame, Biltmore (C-RS) 
(4th wk) ($5.50-$4.40; 1,636; $51,- 
600) (Eve Arden). Nearly $51,600. 
Previous week, same. Continues 
through Oct. 4, then plays Frisco. 

Mask and Gown, Hartford (R-RS) 
(ist wk) ($4.95-$4.40; 1,024; $28,- 
900) (T. C. Jones). Opened Mon- 
day (1) to five favorable notices 
(Greene, Examiner; Hartford, Mir- 
ror News; Jackson, Herald-Express; 
Redelings, Citizen-News; Scheuer, 
Times); almost $15,500. Continues 
through Sept. 20, then moves to 
Chicago. 

Musie Man, Philharmonic Aud. 
(MC-RS) (3d wk) ($6.40-$5.90; 2.670; 
$75,500). Nearly $75,700 on CLO 
subscription. Previous week, $75,- 
500. Continues through Sept. 27, 
then plays Dallas rrom Oct 4-19. 


PHILADELPHIA 

Auntie Mame, Locust (C-RS) (1st 
wk) ($5-$4.50; 1,418; $35,000) (Sylvia 
Sidney). Opened Sept. 1, drew 
three brushoff notices (Gaghan, 
News; Murdock, Inquirer; Schier, 
Bulletin). Grossed almost $19,000. 
— next Saturday (13) to resume 
our. 

Goldilocks, Erlanger (MC-T) (ist 
wk) ($6; 1,884; $58,000) (Barry Sul- 
livan, Elaine. Stritch). Opened 
Sept. 2, drew one so-so notice 
(Schier, Bulletin) and two pans 
(Gaghan, News; Murdock. In- 
quirer); almost $42,000 for first 
seven performances on Theatre 
Guild-American Theatre Society 
subscription. Plays through Sept. 
20, then continues tryout in Boston. 


<=> sane’ 

At the d, Curran (MD-T) 
(4th wk) ($6.40-$5.50: 1,758; 
600 (Paul Muni). About $52,000 
on CLO subscription. Previous 
week), overquoted, was about $53,- 
500. Folds next Saturday (13), but 
is announced to be revised and re- 
opened, 














WASHINGTON 

Handful of Fire, er (D-T) 
(ist wk) ($5.50-$4.95; 1,677; $41,- 
000). Opened Sept. i to generally 
unfavorable notices; almost $10,- 
700 for first eight performances. 
Exits next Saturday (13) to con- 
tinue tryout in Philly. 





“Things to Remember,” a musi- 
cal based on the early life of Hans 
Christian Anderson, is planned for 
Broadway production next January 
by C. Scott Gongwer, Lisa Fillman 
and Maude Franchot. The book 
and lyrics are by Clyde North and 
the score was composed by Adam 
Carroll. 





The musical version of “June 
and the Paycock” will be called 
“Daarlin’. Man.” 


5G (7) in Hub; 


Fire’ $10,700, Wash. 





Framingham, Mass., Tent 
Is Extending Operation 


Framingham, Mass., Sept. 9. 

Carousel Theatre, 3,000-seat lo- 
cal musical tent which debuted 
here this season, has installed a 
Glass-Heat heating system, be- 
lieved to be the first such in a can- 
vastop showcase. 

Producer Charles Caruso says 
the the new heating system will 
keep the tent at a comfortable 70 
degrees when the temperature out- 
side drops to 40. Carousel is con- 
tinuing musicals through Sept. 30 
in competition with Boston legit 
theatres. 


Shows Abroad 





.|—=—_ Continued from page 144 —aoe 


A Quiet Corner 
Smith ably portrays the tolerant 
husband. 

Among the support perform- 
ances, Christine Taylor shows 
promise with a sensitive portrayal 
of the blind daughter, a difficult 
role. The Charles Baptiste stag- 
ing makes the most of the slowish 
pace, and the setting of a Bavarian 
living-room by Peter Wilson is au- 
thentically drab and severe, if 
somewhat cluttered. 

“Quiet Corner” looms as a dead 
loss at the b.o., although it may 
have artistic and prestige value. 

Gord. 


Edward the Second 


London, Aug. 26. 

J. Baxter Somerville presentation of 
Marlowe Society production of drama by 
Christopher Marlowe; staged by Toby 
Robertson; Y eceen. Disley Jones. At Lyric 

sigue, Hammersmith, London, 
25, °58; $1.75 top. 


Opera 
Aug. 


The incongruity of Britain's 
censorship law is again demon- 
strated by this production. Chris- 
topher Marlowe’s historical drama 
has homosexuality as an integral 
story element, but because it was 
written before the censorship sys- 
tem was established it can b 
shown to the public commercially. 

“Edward the Second” shows the 
weak English king neglecting gov- 
ernment and antagonizing a power- 
ful group of noblemen because of 
the favors he shows to Gaveston, a 
commoner youth. Civil war breaks 
out, Gaveston is murdered and in 
revenge, Edward wages new wars, 
urged on by his new favorite, 
Hugh Spenser. Queen Isabella 
deserts the king and becomes the 
mistress of his chief rival, then 
flees to France and sides with her 
husband’s foes. It ends with gen- 
eral murder and mayhem all round. 

This is a lusty, colorful play, 
full of wild poetry, and it is given 
the works by the Marlowe Society, 
celebrating its 50th anni. This or- 
ganization, drawn largely from 
Cambridge Univ. undergraduates, 
has a tradition whereby its cast 
remains anonymous. Otherwise, 
there would be personal notices 
fer the actors who play the King, 
Queen Isabella, the professional 
assassinator and Mortimer, chief 
traitor. Sweepingly produced by 
Tony Richardson, though sparsely 
staged, it could weil stand u ic tc 
a limited run in the West _— 








SCHEDULED N.Y. OPENINGS 
(Theatres Set) 
BROADWAY 

Howle, 46th St. ot 58). 


bw 

Nondtur of Fire, 1 ‘Beck (10-1-58). 
oet, a oosee. 
54th St. (10-8-58 


109-58. 
Wong, Broadhurst (10-13-58). 
of Paris, a (10-14-58), 


ne 
t= 
i 

ouete 


(10-16-58). 
» Nat’l (10-21-58), 
@ (10-22-58). 


Patate, ‘Mill 0-38-56 

k 
Marriage-Go-Rou' oPiymouth (10-29-58). 
Man In ay | qi t (10-30-58). 
Crazy Oct , Alvin (wk. 11-3-58). 
Plume de ma Tante. Royale (wk. 11-3-58). 
George Dillon, Golden (11-4-58). 
pomes A Day, Ambassador (11-6-58). 
Flower Drum St. 
Cold Wind & Warm, Morosco 
Old Vic, B’way (12-9-58). 
é B., ANTA 
b 


(12-11-58). 
Whoop-Up, Shubert (12-18-58). 
Redhead, P4eth h St. (2-5-59). 
OFF-BROADWAY 
Egg and |, Jan Hus (9-10-58). 
Streetcar, Carnegie (9-17-58). 





Jackknife, Royal (9-22-58). 
American Mime, Orpheum (9-23-58). 
Heloise, Gate (9-24- 

Lulu, 4th St. (9-29-58 


Deathwatch, Theatre. East 10-6-58). 
Ivanov, Renata (10-7-58 

Golden Six, York (40-13-58). 
Family Reunion. Phoenix io-20- 





58). 





Satad Days, arb *Iaza — 
Cock- Pe Ping Carnegie at 13-36 


Man Who Never Died, Jan Hus (11- is. 58). 


-| Me 
4-58). | ford, L.A. 





Form British Group To 
Save Menaced Theatres 


London, Sept. 9. 

~ Because of the number of 
theatres which have gone dark re- 
cently, an organisation called the 
Council for Theatre Preservation 
has been formed in London. Its 
job will be to ensure that proposals 
concerning the future of any 
theatre are considered by a body 
able to give an informed opinion. 

The CTP council members in- 
clude Donald Wolfit, J. D. Priestley, 
Hugh Casson, Bronson Albbery, 
John Betjeman, Lord _ Silkin, 
George Devine and Osbert Lan- 
caster. 


Lotsa B’way Plays Set 
For Rome This Season; 
Also Plenty in Paris 


Rome, Sept. 2. 

Plays of U. S. ofigin appear like- 
ly to dominate the local legit scene 
again this season. Such current 
Broadway entries as “Two for the 
Seesaw,” “Look Homeward, Angel” 
and “Dark at the Top of the Stairs” 
are scheduled for production here 
during the 1958-59 semester. Also 
slated is the Albert Camus adapta- 
tion of William Faulkner’s “Re- 
quiem for a Nun,” while Eugene 
O’Neill’s “A Touch of the Poet” 
is a possibility. 

“Seesaw” is skedded for produc- 
tion by the company headed by 
Anna Proclemer and Girogio 
Albertazzi. The same unit will also 
present “Requiem for a Nun” 
(which is scheduled to preem on 
Broadway this season—Ed.) “An- 
gel” is on the production sked of 
the Lilla Brignone-Salvo Ran- 
done company, while “Stairs” is 
due for presentation by the De- 
Lullo-Guarnieri-Falk troupe. 

A production of “Poet” (which 
also preems this fall on Broadway 
—Ed.) is planned by the Eva Magni- 
Renzo Ricci company. Last season 
a profusion of American-originated 
plays was highlighted by “A View 
from the Bridge” and “Diary of 
Anne Frank.” 








Lars Schmidt Plans 


Paris, Sept. 2. 

Swedish producer Lars Schmidt 
is planning to present four U.S.- 
originated plays here during the 
new season. His sked includes two 
current Broadway entries, ‘““Two 
for the Seesaw” and “Look Home- 
ward, Angel.” Also contemplated 
is William Saroyan’s “The Time of 
Your Life,” which it’s believed, has 
never been done here, and Regi- 
nald Rose’s “Twelve Angry Men.” 

“Men,” first presented in the 
U.S. on television, was subsequent- 
ly made into a film. However, it’s 
never been done as a Broadway 
play. Besides the American 
product, Schmidt is also planning 
a production of Jean Genet’s “Le 
Balcon.” One of his future pro- 
jects, two or three years from now, 
is a French version of “My Fair 
Lady,” with Jean Marais and 
Colette Renard as stars. 

Schmidt, who’s engaged to Ing- 
rid Bergman, has clicked here in 
recent seasons with productions of 
“Cat on a Hot Tin Roof,” “Tea and 
Sympathy,” in which Miss Berg- 
man starred, and “Diary of Anne 
Frank” and “Britannicus.” 





Touring Shows 
(Sept. 8-21) 
At the Srent tzzeed @aul Muni)— 


Curran, S.F. 
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Wash. Ste Locust, tag (15-20) 
viewed in V. » "58. 

Howie (tryoud—-Wilbur, BR @-13). 

and Gown <T. C. Jones)—Hart- 


iy = nad Co.)—Philharmonic Aud., 
Fair L (24 Nee }—Shubert, Chi 
ones indefinitely 


rm Francis, Joseph Cotten)—Shubert, 
New Haven (17-20). 
Romanoff ans Juliet—Royal Alexandra, 


Toronto (15- 
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(15-20) 


Swim in 
—Walnut, Philly ( lo 

Touch the Poet (tryout) Gisien 
Hayes, Betty Field, Eric Portman, 
Stanley)—Shubert, New Haven 6-13), 
Colonial, os (15-20). 

World of Suzie Wong (tryout)—Shubert, 
Boston ‘an 20). 


'Post-Labor Day Lull Belts Bway; 





Empire, Portsmouth, Eng., 

To Become Supermarket 

London, Sept. 9. 

Another British provincial thea- 
tre has been lost to the inroads of 
commerce. The Empire, in Ports- 
mouth, shuttered Aug. 30 and will 
be turned into a supermarket. The 
price was $133,000. 

W. F. Coles, managing director 
and chief shareholder of the thea- 
tre company, reveals that the house 
was not losing money. “But,” he ex- 
plains, “faced with falling profits, 
the competition of tv and a lack 
of suitable touring shows, we felt 
unable to refuse this attractive 
offer.” 


Barns Sag, More Close; 
‘Capt.’ 186, Wallingford; 
- ‘Sept. Tide’ 1336, Philly 


It was rough going last week for 
the stock operations that continued 
past the normal Labor Day closing. 
Receipts dropped substantially at 
practically all the spots. 

Estimates for Last Week 

Parenthetical designations for 
stock are: the same as for the road, 
except that (TS) indicates Tour- 
ing Show and (LP) indicates Local 
Production. Engagements are for 
single week un'°ss otherwise noted. 


Tents 


PHILADELPHIA 
Playhouse in the Park ($3; 1,436; 
$26,000). September Tide (D-TS) 
(Ann Harding, Gig Young), season 
finale, over %13,500. Previous 
week: Hole in the Head (Hal 
March), $15,800. 


WALLINGFORD, CONN. 
Oakdale Musical Theatre ($4.80; 
2,150; $47,000). Oh Captain (MC- 
LP) (Denise Darcel), about $18,000. 
Previous week: Burlesque (Dan 
Dailey), $31.009. Crr-c~t: Fanny. 








Large Hardtops 


STRATFORD, CONN. 
Shakespeare Festival ($5; 1,453; 
$45,000). Hamiet - Midsummer 
Night’s Dream-Winter’s Tale ‘Rep- 
LP) (12th wk), over $36,500. Pre- 
vious week: same repertory, $42,- 
700. Current: same, season finale. 


STRATFORD, ONT. 
Shakespeare Festival ($5; 2,196; 
$61,912). Henry IV-Much Ado 
About Nothing-Winter’s Tale (Rep- 
LP) (11th wk), over $40,900. Pre- 
vious week: same repertory, $57,- 
000. Current: same, season finale. 


SMALLER FBARDTOPS 
CHICAGO 

Drury Lane Theatre ($3.50; 485; 
$9,800). Affairs of State (C-LP) (ist 
wk) (Constance Moore, Connie 
Lembke), about $3.300. Previous 
week: Oh Men, Oh Women, $7,900. 
Current: Affairs of State. 

Hinsdale Summer Theatre ($3.50; 
838; $15,000). Waltz of the Torea- 
dors (CD-TS) (2d wk) (Claude Dau- 
phin), season finale, about $5,000. 
Previous week: same show, $4,800. 


MILLBURN, N. J. 
Paper Mill Playhouse ($3.90; 972; 
$18,500). Separate Tables (D-TS) 








dine Page), about $8,000 for seven 


performances. Previous week: 
same show, $13.500. Current: 
Student Prince. 


—® 
NEW HOPE, PA. 

Bucks County Playhouse ($2.50; 

432; $7,818). Frenzy of Peace and 

Quiet (C-T-LP) (2d wk), about 


$7,300. Drew five favorable local 
reviews (Philly Bulletin and In- 
uirer, Trenton Times and New 
Gazette and News). 
Children’s Hour. 


SKOWHEGAN, ME. 
Lakewood Theatre ($2.50; 1,087). 
Cat on a Het Tin Roof (D-TS) 
(Diana Barrymore), season final, 
—— house record for a closing 
week. 


Current 








WESTPORT, CONN. 

Country Playhouse ($4.40; 761; 
$17,500). Sweet and Sour (D-T-TS) 
(Melvyn Douglas), estimated $16,- 
000. Previous week: Third Best 
Sport (Celeste Holm), $17,000. 
Current: season finale, Holiday For 
Lovers. 








‘Jamaica’ 386, ‘Say’ 306, ‘Angel’ 236, 
‘Campobello’ $32,100, ‘Seesaw’ $27,200 


> 
? 


The perennial post-Labor Day 
dive slugged Broadway last week. 
Business tumbled for all but the 
two steady sellouts, “Music Man” 
and “My Fair Lady,” The situation 
is expected to improve this week. 

There were only 13 shows on tap 
last week, with the same number 
current. Of these, two are skedded 
to take off for the road, one next 
Saturday (13) and other the fol- 
lowing Saturday (20). The first of 
the new season's entries is sched- 
uled to preem next Wednesdey (17). 

Estimates for Last Week 

Keys: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
MC (Musical-Comedy), MD (Musi- 
cal-Drama), O (Onera), OP (Op- 
etta). 

Other parenthetic designations 
refer, respectively, to weeks played, 
number of performances through 
last Saturday, top prices (where 
two prices are given, the higher is 
for Friday-Saturday nights and the 
lower for weeknights), number 
of seats, capacity gross and stars. 
Price includes 10% Federal end 
5% City tax, but grosses are net; 
ie., exclusive of tares. 


Bells Are Ringing, Shubert (MC) 
(90th wk; 716 p) ($8.05; 1,453; $58,- 
101) (Judy Helliday). Almost 
$43,900. Previous week, $53.300. 

Dark At the Top of the Stairs, 
Music Box (D) (40th wk; 316 p) 
$5.75-$6.90; 1,010; $33,000). Over 
$21,100. Previous week, $23,100. 

Jamaica, Imperial (MC) (39th wk; 
308 p) ($8.35; 1,427; $63 000) (Lena 
Horne, Ricardo Montalban). Al- 
— $38,000. Previous week, $44,- 


Look Back in Anger, Golden (D) 
(49th wk; 391 p) ($5.75; 800; $25,- 
152). Over $13,500 on twofers. 
Previous week, $14,500 on twofers. 
Exits Sept. 20, to tour. 

Look Homeward, Angel, Barry- 
more (D) (4lst wk; 324 p) ($6.90; 
1,076; $40,716) (Mirtam Hopkins), 
Almost $23,000. Vrevious weck, 
$25,500. 

Music Man, Majestic (MC) (38th 
wk; 300 p) ($8.05; 1,626; $68,658) 
(Rebert Preston). Another $69 400. 

My Fair Lady, Hellinger (MC) 
(130th wk; 1,035 p) ($8.05; 1,551; 
$68,210). Steady at $69,400. 

Romanoff and Juliet, Plymouth 
(C) (48th wk; 380 p) ($5.75-$6.25; 
1,062; $36,625). Nearly 516.700 on 
twofers. Previous week, $18 300 
on twofers. Exits next Sa‘urday 
(13), to tour. 

Say, Darling, ANTA (MD) (23d 
wk; 180 p) ($7.50; 1.185; $50,450) 
(David Wayne). A’most $30.000. 
Previous week, $33,000. 

Sunrise at Campobello, Cort (D) 
(32d wk; 252 p) ($6.90; 1.155; $37,- 
500) (Ralph Bellamy). Ovcr $32. 
100. Previous week, $26,800. 

Two for the Sefsaw, Booth (CD) 
(34th wk; 268 p) ($6.90; 780; $31.- 
700) (Dana Andrews). Almort $27,- 
200. Previous week, $29,100. 

Visit, Morosco (D) (12th wk; 93 


p) ($6.90; 946; $37,500) (Alrred 
Lunt, Lynn  Fontanne). Over 
$24.300. Previous week, $26,500). 


West Side Story, Winter Garden 
(MD) (50th wk; 396 p) ($8.05; 1,404; 
$63,203). Almost $45,900. Previ- 
ous week, $49.900. 


Off-Broadway Shows 


Blood Wedding, Actors Play- 
house (3-31-58). 
Boy Friend, Cherry Lane (1,25- 


Chaparral, Sheridan Sq. (9-9-58). 

Children of Darkness, Circle in 
the Square (2-28-58). 

Comic Strip, Barbizon 
(5-14-58). 

Crucible, Martinique (3-11-58). 

Guests of Nation, Marquee (6- 
26-58). 

Ionesco Plays, Sullivan St. (6-3- 


Playboy of the Western World, 
Tara (5-8-58). 
‘ Threepenny Opera, deLys (9-20- 
5). 

Ulysses, Rooftop (6-5-58). 

Waiting for Godot, York 
58); closes next Saturday (13). 


(4th wk) (Basil Rathbone, Geral-| 58). 


Plaza 


$5,000. Previous week; same show, | 58). 


(8-5- 





The Eaves Costume Co. has es- 
tablished two annual legit awards, 
to be presented with. the coopera- 
tion of and in accociation with the 
American Educational Theatre 
Assn. One award of a $1,000 will 
be given to an individual or group 
on the university, college or com- 
munity theatre lev el and the other 
prize of $500 will go to an indi- 
vidual or group functioning in the 
field of high school theatre pro- 
duction, 
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Susan Oliver Can't Hide Her Age 





FDR’s Congratulatory Letter to Her Father Dates 
Her; Actress Also Has ‘Not Candidate’ Statement 





Susan Oliver must be just about 
the only actress in the world who 
had a congratulatory letter from 
Franklin D. Roosevelt before she 
was born. The communication was 
not sent to her, but to her late 
father, George Gercke, at that time 
the Albany correspondent for the 
old N.Y. World and a friend of the 
then Governor. 

Miss Oliver, now the femme lead 
of “Look Back in Anger,” treas- 
ures the congratulatory letter and 
other of the late President's letters 
and papers left by her father, These 
include the pencilled notes, in 
FDR's handwriting, of an intended 
statement declining to be a candi- 
date for the Democratic Presi- 
dential nomination. That was ap- 
parently written in the spring of 
1932, and was actually issued only 
a short time before Roosevelt re- 
ceived the nomination that led 
to his election for the first of four 
terms as President. 

The congratulatory letter, on the 
stationery of the Executive Mansion 
at Albany, was sent to Gercke and 
his wife in Paris, where the news- 
paper man was staying at the time. 
Roosevelt, having learned of the 
impending birth, wrote to express 
his pleasure and good wishes. 
Shortly afterward, while FDR was 
in Paris on vacation, he wrote 
the nomination-disclaiming state- 
ment and gave the original copy to 
Gercke. 

Miss Oliver, whose real name is 
Charlotte Gercke, was born in New 
York the following spring Tl 
never be able to conceal my age,” 
she says). After the sale and ab- 
sorption of the World with the 
N.Y. Telegram, Gercke was with 
the St. Lawrence River Power 
Commission, then became a film 
writer-director for Louis de Roch- 
mont and Pare Lorenz and finally 
represented the State Dept. in the 
Far East. He died early this year. 

Miss Oliver is a fifth generation 
trouper, her mother having acted 
at Hedgerow Theatre, at Moylan, 
Pa., under the name Ruth Hale 
Oliver. In the same company was 
Sol Jacobson, now a Broadway 
pressagent, who for a time early 
this summer was doing publicity 
for “Look Back in Anger” and, of 
course, the new actress Oliver. 

The actress’ mother never pur- 
sued a stage career, but became a 
freelance writer, and now special- 
izes on astrology subjects for maga- 
zines. But the Oliver family is 
closely identified with Hedgerow 
Theatre, having provided the rent- 
free land and old grist mill site 
and later deeding the property te 
the project founded and directed 
for many years by Jasper Deeter. 

Susan Oliver’s great grandfather, 
James Scott, was a wellknown 
British actor and her grandmother, 
Margaret Oliver, was a playwright 
(they still get royalties for amateur 
performances of her plays) and 
amateur actress. Her grandfather, 
L. Stauffer Oliver, the President 
Judge of the Court of Common 
Pleas, in Philadelphia, several 
years ago was offered the Demo- 
cratic nomination for Mayor of the 
city. 

The Democrats were figured 
cinch winners that year, so the 
nomination was regarded as tanta- 
mount to election. Judge Oliver, 
declined the bid, however, largely 
because of his age (he’s nearly 80); 
and Richardson Dilworth, who was 
nominated, was subsequently elec- 
ted. Oliver is about to resign his 
judgeship, but plans to return to 
private law practice rather than 
retire. . 

Miss Oliver, incidentaily, is not 
going on tour with “Anger,” so 
she will withdraw from the cast 
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Sept. 20, when the John Osborne 
drama completes its Broadway run. 
She took over the role last June 2 
from Mary Ure. Shé’s succeeding 
Gigi Perrcau, who’s withdrawn as 
ingenue lead in “Patate,” currently 
in rehearsal. 





and Three Other 


“Caligula 
Plays,” by Albert Camus (the oth- 
ers are “The Misunderstanding,” 
“Stage of Siege” and’ “The Just 
Assassins”), will be published Sept. 
15 by Knopf. 

Paddy Chayefsky returned last 


Friday (5) from Europe with 
the completed screenplay of his 
legit-from-tv hit, “Middle of the 
Night.” . While abroad he attended 
the London premiere of his film 
original, “The Goddess.” 

Alexander R. Barron, legit com- 
og! manager, and his wife, Joan 

Keyser, of the Theatre Guild 
subscription department were due 
back yesterday (Tues.) from a brief 
Bermuda vacation. 

Ed Parkinson will be advance 
pressagent and Ed Perper company 
manager for S. Hurok for the U.S.- 
Canadian tour of Her Majesty’s 
Grenadier Guards Regimental 
Band and Massed Pipers and High- 
land Dancers of the Scots Guard. 

Jason Robards Sr., who will make 


his legit return in a featured role | 


in “The Disenchanted,” starring 
Jason Robards Jr., weekended re- 
cently at Stratford, Ont., where his 
son is appearing in the Shake- 
speare Festival. 

Robert Weiner, who will make 
his Broadway producer debut as 
co-presenter with Emmett Rogers 
of “Tall Story,” returned last Fri- 
day (5) from a week’s no-telephone 
cruise to Nassau. 

“Three Plays,” by Gabriel Marcel 
(“A Man of God,” “Ariadne” and 
“The Funeral Pyre’’), will be pub- 
lished Sept. 18 by Hill & Wang. 
“The English Dramatic Critics,” 


1660-1932, edited by James Agate, | 


will be issued the same firm Sept. 
19 


The Playwrights Co. office will 
be moved shortly before Oct. 1 
from its Broadway location to the 
Squibb Bldg., where it will be un- 
der the same roof with the realty 


operations of its principal member,.| 


Roger L. Stevens. 

“Scandal and Parade,” a study of 
French dramatist Jean Cocteau by 
Neal Oxenhandler, is on the fall 
publication list of the Rutgers Uni. 
Press. On the same list is “Eugene 
O’Neill and the Tragic Tension,” 
by Doris V. Frank. 

Producer Richard Myers will 
compose the music for Lawrence 
Holofcener’s book and lyrics for 
“It’s a Wonderful Life,” a musical 
version of the Frank Capra film, 
in which James Stewart starred. 
No producer is set, for the stage 
edition. 


Fred Sadoff, Americen actor- | 


director, wno’s been working as an 
assistant director at Stratford on 
Avon, England, 
York tomorrow (Thurs.). 

Robert Ganshaw is pressagenting 
the David Clive and Robert Herr- 
mann projected Broadway produc- 
tion of Victor Wolfson’s “A Father 
Once Removed.” 

Hartney Arthur and Nat Stevens 
have postponed their projected 
Broadway production of “The 
Legend of Lizzie’ from Oct. 6 to 
next November or December. 

Choreographer John Heawood 
will ciyate the dances and handle 
the estaging for “Demi-Dozen,” a 
two-act nitery revue slated to open 
Oct. 2 at Julius Monk’s Upstairs at 
Downstairs, N. Y. 

Ugo Betti’s “The Burnt Flower 
Bed,” which was presented in Eng- 
lish at the Arts Theatre, London, 
is slated for off-Broadway produc- 
tion next January by Eugene Lion 
and Arthur Shaw, with Lion di- 
recting. 

Robert Mulligan will stage “Lau- 
rette,” which Alan Paluka plans to 
present on Broadway next January. 

“Back to Back” will be the over- 
all title for David Susskind and 
Albert Selden’s projected Broad 
way production of John Mortimer’s 
two short plays, “What Shall We 
Tell Caroline?” and “The Dock 
Brief.” 

Allan Buckhantz and Mitchell 
May 3d are planning a Broadway 


~|production of “The Happy Town,” 
¢\a musical by Buckhantz, Harry Hal- 
~\dane and Gordon Duffy. 


Buck- 
hantz, a tv director, will double as 
stager, 


To Build New Outdoor 
Theatre at Ashland, Ore. 


Ashland, Ore., Sept. 9. 

A longrange fund drive is being 
launched locally to rebuild the 
Oregon Shakespearean Festival 
Theatre here. The initial aim of 
the campaign is to raise sufficient 
funds to put in a new stage before 
rehearsals for next season’s out- 
door program get underway. 

The State Fire Marshall has de- 
clared that the condition of the 
wooden stage, built in 1947, is a 
danger to the actors and staff. In 
recent years there has also been 
frequent water damage to costumes 
and lighting stored in the struc- 
ture. 





Directors 
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right for it (and vice versa). You 
don’t miss Peter Brook’s contribu- 
tion to ‘The Visit’—it’s all over 
the stage.” 

Brooks Atkinson,«of the Times, 
cited notable director contributions 
in “The Visit,” “The Rope Danc- 
ers,” “Mary Stuart,” “The Chairs” 
and “The Lesson,” “Endgame,” 
“The Firstborn” and “Blue Demin.” 
Ethel Colby, of the Journal of 
Commerce, replied, “Those new 
directors on Broadway are actually 
| old hands via their television af- 
| filiations, and nowhere else are 
their demands more _ inclusive.” 
Jack Gaver, of the United Press 
International, commented, “I’m 
always happy to see a play which 
is expertly staged yet not pushed 
out of focus by some director’s 
determination that the public shall 
recognize, no matter what, that 
|it was directed by John Doe, or 
whomever.” 

Asked whatever became of The 
Method, the critics had a wide va- 
riety of reactions. Said Emory 











returns to New|! 


Lewis, of Cue mag, “It’s still here 
}and it’s maturing.” Robert Cole- 
|man, of the Mirror, recalled, ‘As 
| the late Laurette Taylor once told 
;me, The Method boys are girls 
|leave their best performances in 
the dressing rooms.” Henry Hewes, 
of the Saturday Review, answered, 
| “There is more use of Method but 
| less talk about it.” 
| “The most genuine manifesta- 
}tions of The Method,” declared 
| Atkinson, “are and always will be 
|}a vital part of the theatre.” In 
contrast, asserted Frank Aston, of 
|the WorldTelegram & Sun, “The 
| Method met the fate deserved by 
| all diseases.” And Kerr predicted, 
|“We'll be hearing from The 
| Method again next season. There 
are always pauses in creative 
work, and I wouldn’t sell it short.” 

“There has always been too much 
balderdash in public print on the 
|subject of The Method,” wrote 
|Thomas Dash, of Women’s Wear 
|Daily. “Actually, the great actors 
of the past and present have un- 
;consciously employed the _ tech- 
niques of The Method. The differ- 
ence is that they did not have to 
take lessons at a school and in a 
formal way. They just practiced 
The Method by instinct or intui- 
tion.” 

Gaver remarked, “The Method 
jis still around. The trouble is 
|that too much was made of it 
|by everyone connected with the 
theatre, particularly by those who 
write about it. All this furore 
about The Method was created by 
outsiders, especially feature writers 
| looking for an ‘angle’.” 


British Shows 


(Figures denote opening dates) 


na LONDON 
Ah, Quelle Folie, Wint. Gard. (6-28-58). 
Any Other Biz, Westminster (4-10-58). 
At ocer of Hat, Fortune (1-24-57), 
Boy Friend, Wyndham’s (12-1-53), 
Boy Growing Up, Globe (9-2-58). 
*Breath of Spring, Duke York's (3-26-58), 
Brovhaha, Aldwych (8-27-58). 
Duel of Angels, Apollo (4-24-58). 
Expresso Bongo, Saville (4-23-58). 
Five Finger Exercise, Comedy (7-16-58). 
Flowering Cherry, Haymarket (11-21-57). 
For Aduits Only, Strand (6-25-58), 
Hatful of Rain, Princes (8-11-58). 
Irma La Douce, Lyric (7-17-58). 
Living for Pleasure, Garrick (7-10-58). 
Mousetrap, Ambassadors (11-25-52). 
My Fair Lady, Drury Lane (4-30-58), 
Not in the Book, Criterion (4-2-58). 
aa ee — 
oar e@ @ Dove, Phoenix (9-25-57). 
Salad Days, Vaudeville (8-5-54). 
Simple Spyman, Whitehall (3-19-58). 
Speaking of Murder, St. Mart. (6-4-58). 
Tunnel of Love, Majesty’s (12-3-57). 
Unexpected Guest, Duchess (8-12-58). 
Where’s Charley, Palace (2-20-58) 
You Can Have Body, Vic. Pal. (6-2-58). 
*transferred 
SCHEDULED OPENINGS 
Auntie Mame, Adelphi (9-10-53). 
Talk of Town, Hipp. (9-11-58), 
Garden District, Arts (9-16-58), 
Mary Stuart, Old Vic (9-17-58). 
Heart's Wonder, Westminster (9-18-58). 
Long Day’s Journey, Globe (9-24-58). 
Elder Statesman, Cambridge (9-25-58). 
Shadows of Heroes, Piccadilly (10-7-58). 
CLOSED LAST WEEK 








Merry Widow, Coliseum (7-31-58), 
Trial Mary Dugan, Savoy (7-2-58). 
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Kerr ‘Rightest’ Critic 








the analysis, inclages 41 straight 
plays (10 hits and flops) and 10 
musicals (four hits and six flops). 
On that basis, the hit average was 
40% for musicals against 24.4% 
for straight plays. 

Following are the _ syndicate 
heads: tabulations, explanatory 
notes and comments to his investor 
members: 

The following are the tabula- 
tions, explanatory notes and the 
syndicate head’s comments. (In the 
case of Critical Toughness tabula- 
tions, the figures indicate percent- 
age of favorable reviews, while in 
the Critical Accuracy tabulations 
the figures refer to percentage of 
“right” opinions, in terms of box- 
office fate of the show): 


Critical Toughness 


All Shows 
Public verdict at b.o. ... 27.4 
NN Oe Pr re 30.0 
DD \ciagesnseet ese 34.7 
Me pivechvsseesauese 44.0 
CRAEER 6iéccdiccceccs OS 
CE - ncc8saneesy dae 46.9 
Ln: 665-00.4o50seunede 48.0 
CS eee ee 58.0 


Note: Aston also had the most 
non-opinion reviews, 10% followed 
by Kerr and McClain, 8% each. ee 


Straight Plays 


Public verdict at b.o. ... 24.4 
Se ee 27.5 
SEE. oc scenssencoun 35.0 
SRA ee ee 40.0 
SE ce caagucngamea 42.0 
RS errr 43.6 
CS o.c0cs sencisdueat 45.0 
MEL: ot ntucutumeeiaes 60.0 
Musicals 
Public verdict at b.o. .... 40.0 
EE. sisisna aaa aaa oe 33.0* 
eee 40.0 
MER. .cacccdesenbecess 50.0 
CEE  sacesceas +o0e6, 
DNL cccwesmnedotone 60.0 
EE ¢cateteren anes 60.0 
EE sedinedahadkd mane 60.0 


Note: Atkinson covered only nine | 


musicals, not reviewing 
Heavenly” on Broadway. 

As previously reported by 
VarIeETY, the public verdict at the 
box office was tougher than any of 
the critics. More to the point is 
whether the public liked the same 
shows as the critics praised. To 
determine that, the following tabu- 
lations may be useful. An inde- 
terminate factor is, of course, how 
much the circulation of the critic’s 
paper and his influence with his 


“Simply 


readers may affect the public ver- | 


dict at the b.o. 


Critical Accuracy 
All Shows 
TED. tenautpadieh amih's aed 80.0 
0 rr eae 77.5 
eer ee 74.0 
Emenee ae" 65.3 
ere Pere rae 62.0 
Ee ee 60.0 
a Hee. ae ee 42.0 
All Hits 
ER ee ay Se 92.9 
WN rete incwcwvediexens 78.5 
PE: Scar edescakacs 714 
SOD Scvasscctanewn 71.4 
0 Sere 71.4 
NED) nicucotnestranelecd 71.4 
Gn: «ccaaideeeawes 64.3 
All Flops 
ee ee 80.5 
ais acsig aig die aaa etal 80.5 
ee Seacd pak ore 
Re eae 62.8 
DE Soot es 58.4 
Cn eee eres 55.6 
OO. cus eeaaduedbene 33.3 


Note: Hits are easier to pick 
than flops, the tabulations indicate. 
A possible explanation may be that 
since the public verdict at the 
boxoffice is the toughest estimate, 
the hits must be exceptional shows. 
In other words, a show must be an 
unmistakable click to draw the 
public, and if it’s that good even 
the critics can recognize it. 
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Musical Flops 
Atkinson 
Kerr 
Coleman 
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eeltooe sip eonainiinrens 
All Straight Plays 


we 


Kerr 
Atkinson 
Watts 
Chapman 
Coleman 

McClain 

Aston 


ee ee | 


OO «3-3-3 00 
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Atkinson 
Coleman 
McClain .. stien 

Straight Play Flops 


ee ee ee 


AD I310 OO 


Kerr 
Atkinson 
Chapman 

Watts 

Coleman 

McClain 53.4 

Aston 30.0 

Note: As a barometer of likely 
boxoffice verdict, the consensus of 
Kerr, Atkinson and Watts was over 
80° accurate. Kerr and Atkinson 
were the most consistent, aver- 
aging 75-80% on all types of shows, 
including hits and flops. 

Kerr and Atkinson disagreed on 
24% of the season’s shows. In 
those cases Kerr was right seven- 
to-five. In several instances, it 
appears, critics batted under 50%. 
In such cases it would have been 
better for the critic and his readers 
to have tossed a coin. 

For the purposes of these tabu- 
lations, the hits were figured to 
include “Jamaica,” “Say, Darling,” 
“Sunrise at Campobello” and “The 
Visit,” and the flops included “Blue 
Denim,” “Oh Captain,” “Time 
Remembered” and.“Who Was That 
Lady I Saw You With?” 
—_—_—— 


Raps at Gritics 


\ as Continued from page 145 =e 
| the popular taste pretty well. Next 


| year it may be different.” Emory 
| Lewis, of Cue mag, believes, 
“Critics should be attacked as well 
as praised. The worst enemy of the 
theatre and theatre criticism is in- 
difference.” 

Opined Robert Coleman, of the 
Mirror, “The fact that critics are 
no longer singled out as whipping 
boys indicates that the theatre is 
growing up.” And Henry Hewes, 
of the Saturday Review, wrote, 
“Most producers have undergone 
psychoanalysis and realize that at- 
| tacking the critics is a sympton of 
| their own insecurities.” 

“Isn't two blasts enough for one 
| season,” wondered Walter Kerr, of 
the Herald Tribune, “what do you 
want, stonings? By the way—and 
this may come to mind only in re- 
lation to Brooks Atkinson — has 
anyone ever noticed that these 
things always tend to backfire, in 
the light of eternity? That is to 
say, in the long run and as you 
look back to one and another fa- 
mous outburst, it always seems to 
be the blaster and not the blastee 


AAD=-10 
NARSS SSSSS 


eee eee eee enee 











| who has been intemperate and a 


bit funny besides. 

““This isn’t because the critics 
are so sound, or because they were 
right in the first place, but because 
seoldings are so quickly associated 
with injured vanity, and injured 
vanity is quick to turn into com- 
ed». I see no reason why critics 
shouldn’t be criticized. Neither do 
the people who write me letters.” 





New York's Working Actors Use 


THE WEST 42nd ST. 
EXCHANGE 


Wisconsin 7-7474 
for 24 hour 
phone message service 
$2.25 per month 
226 West 42nd St. New York City 

















“SALE" $ 

Stage Lighting Equipment (used) 
Liquidating Warehouse 

Fresne) Spots, 


(250-750W) § 6.75 ea. 


Fresne] Spots, (500-2000W) 13.50 ea 
Plano Convex Spots (500-1000W) 12.50 ea. 
Stage Cable (2-wire) .05 per ft. Etc., etc., ete. 


TIMES SQUARE STAGE LIGHTING Co. 
849 West 47th St., New York City 





All Musicals 
Atkinson ...... prepa’ an 80.0 
Coleman ..... pdtannot 80.0 
SP aies'tene savbeseese 
PecClaim niece aeheenall 80.0 
eee Cénedenee 50.0 
SO vcs tu cubes s cu 30.0 

Musical Hits 
RR AN ee 100.0 
i RO PE: 100.0 
i ae ke 100.0 
eee nee 75.0 
Rr Pare te ooo eau 
Aston .. 60t4660600%2 50.0 
CRAMER oo cccicsccccss SOD 


Tel: PL 7-4935 or CO 5-8818 
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No Dough in Fests 


cme ~COntinued from page 2 





this figure in 1958. Revenue comes 
from competitive screenings in 
main fest hall, in the outdoor 
Arena, and from out-of-competition 
showings. 

Festival Palace seats 1,285, while 
Arena now guarantees 1,856 seats 
via the new plastic cover which | 
rolls out at first sign of rain. Of the | 

Venice gets a fixed sum of $15,- 
000 per year from the government, 
to which at least another $132,000 
is likewise granted by the country 
from the special “cultural fund” | 
sct up to promote such affairs. The} 
City of Venice only contributes | 
about $1,500 per year to the pic) 
fest, but supports Art and Theatre | 
events entirely. Known that if and | 
when the festival goes over the) 
above limits, coin can ‘make” 
money in the form of $40,000 has 
its importance, it’s pointed out} 
here, in showing that every effort | 
economy is being made, and that 
the burden is not a total one. 





(Largest rebate, in the long run, | 


of course, comes from _ tourist 
traffic lured by the event.) 

Festival Palace’s 1,285 seats, 250 
go to press, 250 to producers, direc- 
tors and distributors. Delegations 
take care of another 80-90 per 
evening, while actors and ie 
vit 


to some 70-80 each show. 
250 subscription books for the 
whole fest also sold (mostly to 


hotel porters, and this is where 
the ticket black mart starts), only | 
about 100 per day are left for sale 
to public. 

Arena handles the overflow of 
free-list demands, and also take 
care of the general public, which 
here has generous supply of tickets 
available. 


——— 
. . 
Bidding 
men COntinued from page 3 


distributor, competitive bidding 
means a one-two-three kind of 
opening that allows no advance 
campaign. For the exhibitor, it 
can mean big losses if he errs in 
the potential of the film involved. 
Some houses have virtually gone 
broke trying to bid pix away from 
the competition. 
‘Adjustment’ 

Under the bidding rules, the 
distributor cannot make an ad- 
justment. It is claimed by many 
in both exhibition and distribution 
that such adjustments are definite- 
ly made, particularly where a big 
circuit goes out on a limb and 
loses. It's claimed, too, that the 
distributors, where there is bid- 
ding have tended to “guide” the 
bids so that the picture involved 
ends up in the theatre where the 
distributor wants it to 

On the other hand, some of dis- 
tribution’s executives say private- 
ly that the product-splitting device 
has put the exhibitor into the driv- 
er’s seat. Companies are being 
committed and their product 
“carved up” by the theatres in 
advance. “If we acted in this 
fashion, we’d be hauled up on 
charges of ‘collusion’ so fast, it 
wouldn't be funny,” said one dis- 
tribution exec candidly, adding, 
“and we couldn’t argue our way 
out, either.” 

There are charges by distribu- 
tion that in some areas exhibs have 
gotten together and have refused 
to bid on certain pictures, forcing 
the distributor to go out and try 
to negotiate a deal under impossi- 
ble circumstances. 

Indie Cracks Whip 

There is one key city in the coun- 
try where the independent has 
such a hold on the majors that he 
virtually gets the pick of the crop 
from everyone, and the opposition 
doesn’t stand a chance of getting 
film unless the indie has okayed it. 
But, in the majority of cases, it’s 
the big chains that carry the 
weight. “The distributors are in 
awe of the circuits,” was one 
comment in N. Y. last week. 
“They're afraid of their power, 
and afraid of legal threats. The 
big boys can do no wrong in this 
business.” 

Though there is general agree- 
ment that competitive bidding is 
one of the worst features of the de- 
cree (“one more victory like that 
and we'll all go down the drain” 
was one crack), it has been circum- 
vented as much as possible via ex- 
hibitor actions and “understand- 
ings.” In some spots, Philadelphia 
and Miami being two examples, the 
indies got sore and forced the ter- 
ritory open to bids. In several in- 


| 
| 





stances, small houses have outbid 


larger runs for important pictures, 
which may mean a lot of money 
te the distributor, but also can 
mean the wrong kind of show- 
casing for a given attraction. in Hollywood. 


Ties That Bind “From the standpoints of techni- 
Both distribution and exhibition | cal excellence and talent, Russian 
execs are convinced that the selling | pictures are comparable to ours,” 
end of the business is engaged in| Johnston said. “They are good 
some strange practices, with per- | movies, that is all there is to it.” 
sonal distributor-exhibitor ties still} The major shortcoming is the 
mainaining their hold and emerg-| interference of the Red govern- 
ing as factors in booking and buy-|/ment in what can and can’t be 
ing. jmade. But under any agreement, 
“If the government ever really | U.S. companies would select which 
looked into this mess, the whole Russian films are to be bought for 
thing would blow sky-high,” said a' American consumption. Propa- 
well-placed and well-informed dis-| ganda films could be easily re- 
tribution exec last week. “But in | jected. 
——- os ap eager aac fault | Russia claims to have 58,000 
in the first place to allow such im-|_; cate 
possible conditions to be set he ccrgae wt ovtuemy Res only 


seen a number of them and has 
visited three Russian studios, one 
of which, he-says, has more and 
better equipment than anything 





Maybe some houses have gotten | 2bout 8,000 continuously-showing 


product as a result, but I doubt) 
that it’s been worth it. All it has'| 
done is to put the exhibitors in aj 
position to crack the whip, playing | 
the part of the ‘good guys’ in the 
eyes of Washington.” 

Exhibitors generally deny that 
| splits work to the detriment. of dis- | 
tributors, though one tentatively | 
admitted that “perhaps it’s be bei-! 


| ter if the distributors themselves | 
| divided up the product. But since 
| they won't, we have to do it.” 
| There isn’t an exhibitor who hasn't 
| heard of another fellow getting an| 
| adjustment from a distributor on 
an over-bid that soured. However, | 
{no exhibitor will (or can) admit} 
| being party to such an act, which 
|in fact implies that the lower bid- 


houses, Shelton said. 





Continued trom page 3 








felt that a realistic operation can 
be evolved. 

It's pointed out that the studio 
is geared for assembly line pro- 
duction, a type of operation no 
longer necessary in today’s motion 
picture market. It’s argued that it’s 
wasteful to maintain such large ex- 
pensive facilities for a production 
program of some 24 pictures, half 
of which may be made on location 
off the lot. It’s stressed that the 
plan is not aimed at Vogel. Green 


der was awarded a film. | Streeters, want Vogel to remain 
|}and run the new Loew’s Inc. 

Opponents of the Green-New- 
| man plan are charging that the 
ltwo directors are bent on liquidat- 
jing the company. First, say the op- 
offer “10 C’s” for playing in Wa-| ponents, they'll spin off the pro- 
bash until seven months after the | duction-distribution company and 
bow of the Indianapolis engage-| then they'll start working on other 
ment on an exclusive basis, Rem-! divisions. However, Wall Streeters 
busch said he introduced the “pay | close to Green and Newman main- 
what you choose” policy to deter-|tain they’re not liquidators, but 





=a Continued from page 3} eee 


mine what admission price is cor- 
rect for “an old, big picture... 
|He said he had protected the ex- 
| periment by pledging and giving 
| all receipts to charity. Rembusch 
said the greatest number of ad- 
missions paid $1, a factor he be- 
lieves proves that the Wabash ad- 
mission should have been $1 in- 
stead of the $1.50 demanded by 
Paramount. 
On Antitrust Suits 

Rembusch also disputed Phillips’ 
contention that an exhibitor has 
little to lose in instituting treble 
damage antitrust suits. The In- 
diana theatreowner emphasized 
that, on the contrary, the opposite 
was true. He pointed out that ex- 
hibitors filing suits “can expect | 
to be subjected to the worst kind | 
of reprisals in dealing for current 
film with the film company defend- 
ants.”: In addition, he noted that | 
the court actions were too expen- 
sive for small exhibitors who have | 
one attorney while the film com- 
panies show up with a battery of 
high-priced legal talent and “an 
experienced and highly organized 
auditing firm, Sargoy & Stein.” 

Rembusch declared that “little 
exhibitors” must look to the Dept. 
of Justice for protection, but he 
noted that the “protection has not 
been forthcoming in the last six 
years.” 


MPEA Envisions 
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of exchange, 12-to-7 or otherwise. 
Nevertheless, the end result is ex- 
pected to be such a ratio. 

The Russians have already 
looked at a number of American 
pix, reportedly about 30, and asked 
to have additional ones shipped to 
Moscow for a private government 
screening before Johnston and 
Shelton arrive, Although the list 
of American films submitted has 
not been made public, two of which 
are known to be of particular 
interest to the Russians are 
“Oklahoma!” and “The Bridge on 
the River Kwai.” 

While the rental on U.S. films is 
small—and the Russians will con- 
sider no deal except a flat rental— 
there looms the possibility that 
once the films get in a great de- 
mand will build up for more. The 
foot-in-the-door with 12 Yank 
motion pictures could potentially 
result in a major new foreign 
market for Hollywood, as some see 
it. 

In an _ interview, Johnston 
stressed that Russia’s films—which 
must be te*-1 in this country if 
there is f> any agreement— 
should not be undersold. He has 


. 








are, on the contrary, builders. They 


"| point to their record in revitaliz- 


ing Philadelphia & Reading, a coal 
company which has diversified in 
other fields, and to their efforts in 
building up Grand Union. Coinci- 
dental with the rise in Loew's 
stock last week, Philadelphia & 
Reading and Grand Union also 
showed substantial increases, P&R 
jumping 6148 for a new high of 
535g and Grand Union going up 


| 238 points. 
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ing couple; Roger Ray, who inter- 
sperses xylophone music with com- 
edy; the Pompoff, Thery Co., who 
play a variety of instruments, and 
the Valenos, an adagio dancing 
team. The windup, before Horn- 
beck’s stunts and the fireworks, 
brings out the entire troupe in a 
“My Fair Lady” melange. Rees. 


Late Nite Revue 

(PALLADIUM, EDINBURGH) 

Edinburgh, Sept. 2. 

An alarming feature of the cur- 
rent International Festival junket- 
ings here is that the number of 
late-night unit shows is increasing 
in number, but that their quality 
is going down. A few years ago 
unofficial vaude and light-enter- 
tainment units threw up bright, 
witty and unexpected talent, and 
Festivalites thronged to them after 
early-evening feastings on ballet, 
opera and drama. Now the late- 
night fodder is n.s.g. in such lay- 
outs as this. 

Len Mitelle, formerly associated 
with shows at the Windmill Thea- 
tre, London, devises and stages 
this unentertaining offering, billed 
as “The Late Nite Revue,” and 
staged 10:45 each night following 
vaude show at the downtown Pal- 
ladium, 

Items are largely near-nude bits 
by third-rate chorines and a small 
addition of male talent, and follow 
each other with monotonous same- 
ness. Jackie Rochelle does an 
average-quality Lady Godiva bit in 
“Bare Back Rider.” John Griffin, 
who introduces various scenas, 
badly mishandles a “Painted La- 
dies” sketch through inept narra- 
tion. Ken Fraser pads out a com- 
edy offering of completely unfunny 
material, and is lucky not to be 
heckled off the stage by interrupt- 
ing outfronters. 

Entire layout is a tasteless third- 
quality revue which’ it is an out- 
rage to feature at an International 
Festival, no matter on how unoffi- 
cial a basis. For the record, most 
of music and lyrics are by Philip 
C. Whitley and Cyril Manning, and 
choreography is by Robin Lm tg 

or 





Literati 


Toronto Globe’s O’seas Edition 
_ Toronto Globe & Mail will be 
first Canadian newspaper with an 
overseas edition. Oct. 7 it will start 
a weekly tabloid edition, prepared 
in Toronto and printed by the 
Times of London, for circulation 
throughout Great Britain and Eu- 
rop via newsstands and airmail 
subs. 

Owned by R. Howard Webster, 
Montreal financier, largest Cana- 
dian a.m. is published by Oakley 
Dalgleish and strongly supports 
recognition of Red China. 





Pyke Johnson’s New Post | 
Pyke Johnson Jr., longtime pub- | 
licity manager for Doubleday un- 
der Louise Thomas, director of 
public relations, has been named 
editor-in-chief of Anchor Books, 
the paperback subsid of Double- 
day. Prior thereto he was an edi- 
tor and p.r. for Farrar, Straus. 
With his wife. Lucy Black John- 
son, he edited “Cartoon Treas- 
ury” for Doubleday and both are 
frequent contributors to national 
mags. 





Still Another 
It’s a field day for books about 
hucksters and  suburbia—Holt’s 
upcoming “The Insider,” by James 
Kelly, combines both backgrounds. 
Kelly should know. He's veep 
of Ellington & Co., Madison Ave. 


jad agency, and resides in West- 
and Newman, according to Wall) ¢ 


port, Conn. 





Bantam’s Shulman Quartet 

Bantam Books has vought re- 
print rights to four more Max 
Shulman novels. They are “The 
Many Loves of Dobie Gillis,” “The 
Feather Merchants,” “Sleep ‘Til 
Noon” and “Barefoot Boy With 
Cheek.” It currently has “Rally 
Round the Flag, Boys” which is 
also being made into a film by 
20th-Fox for fall release. 

Bantam, working with 20th on 
the “Read the Book — See the 
Movie!” promotion for “Rally 
Round the Flag, Boys,” has sold 
nearly 1,000,000 copies since the 
paperback went on sale two months 
ago. “Rally” is reportedly the fast- 
est-selling paperback in the coun- 
try, a position dropped by “Peyton 
Place” the day the Shulman book 
went on sale. 





‘Hot’ Lyons 

Columnist Leonard Lyons writes 
prolifically, so does his wife, Sylvia, 
but neither has had such a rush 
of agency interest as their young- 
est (fourth) son, Jeffrey, as result 
of a guest-column he did for Art 
Buchwald in the N.Y. Herald Trib- 
une (Paris edition) on “A 13-Year- 
Old Looks At A Bullfight.” 

His parents are considerably im- 
pressed by the official letter from 
Richard Gilston, of the MCA lit- 
erary department (N.Y.), refor- 
warded from Paris, proposing a 
book deal on bulls and bullfight- 
ers, as seen in juvenile perspective. 





Joe Dever’s ‘3 Priests’ 

Joe Dever, former p.r. secreta 
to Most Rev. Bernard J. Sheil, Chi- 
cago, is the author of a forthcom- 
ing book to be published by Dou- 
bleday, “Three Priests.” Dever, 
38, a political press agent in Bos- 
ton, is a distant relative of the late 
Massachusetts Gov. Paul A. Dever. 
“Three Priests” is Dever’s third 
novel, his earlier books were “No 
Lasting Home” and “A Certain 
Widow.” 

The book is a selection of the 
Catholic Digest Book Club for No- 
vember and is now being read by 
Ralph Bellamy for possible stage 
and film production. “Three 
Priests” suggest the life of the 
w.k. Catholic liberal bishop from 
the Chicago area. The book is 


packed with a large amount of Chi- 

cago action with one of the main 

aaa resembling Bishop 
el, 





‘Death of Manolete’ 

“The Death of Manolete” bh 
Barnaby Conrad (Houghton, Mif- 
flin; $5), is fifth among bullfighting 
books by San Francisco’s former 
matador - diplomat - pianist turned 
artist, author and Barbary Coast 
bistro-operator. 

In pix and text this tome covers 
the deaths of the great matador 
Manuel Rodriguez (Known as Man- 
olete) and the bull that killed him 
at Linares, Spain, in 1947. Conrad 
explains that all the photos used 
were not taken on the fatal day; 
but they supplement the actidns 
that did occur then, 

Writer does an excellent job 
tracing the career and personal life 
of sad-eyed Manolete, who became, 
by the age of 30, when he was 
killed, a national idol and an inter- 
national legend. Loved by many 
women as well as by most of his 





countrymen, matador remained 





faithful to Antonita Bronchalo, 
known to Spanish films as the ac- 
tress, Lupe Sino. 

Climax to this account are the 
actual pix of Manolete’s death. Yet 
one line of text serves as 4 better 
summary. It is a quote from one 
of Manolete’s femme admirers, ac- 
cused of loving him only because 
he was the world’s top matador: 
“But of course! A rian is what he 
does—and how he does it—and 
why he does it.” Rodo. 





U. of Cal’s ‘Film Quarterly’ 

U of California Press has pub- 
lished a new mag tabbed Film 
Quarterly, described as a “critical 
journal of film comment.” Initial 
edition, now on stands, includes 
articles on Buster Keaton, San 
Francisco Fiim Festival, “Dragnet” 
and Femme Fatale of the Films. 

Ernest Callenbach is editor of 
new publication which include re- 
views of recent films and appear 
on first of September, December, 
March and June. 





World’s Bobbs-Merrill? 

World Publishing, the Cleveland 
house, which is engaged in an 
expansion program, reportedly has 
been dickering to take over Bobbs- 
Merrill. Latter has a college text- 
book catalog which is widely ap- 
pealing now. 

Houses like Macmillan, Pren- 
tice-Hall, Holt and others with 
schoolroom books are benefiting 
from the Korean War population 
growth. Publishers with class- 
room textbook catalogs have been 
enjoying bull profit years of late. 





CHATTER 

National Magabook Corp. au- 
thorized to conduct a publishin 
business in N. Y. Ditto Selecte 
Cases Pub. Corp. (Westchester 
County (Parish Guide Inc., in Lyn- 
brook, L.I. 

The Galloway News, 
Scotland weekly sheet, celebrated 
its 100 years’ anni by publishing 
a 42-page centenary supplement. 
Sheet was founded in 1858 at the 
Kirkcudbrightshire Advertiser & 
Galloway News. First issue was 
printed on a hand-press. 

Robert W. Copelan, 63-year-old 
manager editor of the Cincinnati 
Times-Star (sold last month to the 
Cincinnati Post), named chief of the 
information and education section 
of the Ohio State Dept. of Natural 
Resources. He had been with’ the 
Times-Star since 1924. 

Charles E. Glover named assist- 
ant managing editor of Dayton 
Daily News, which he joined in 
1951. 


South of 








—___ | 
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County whose staff is looking into 
the ominous charges of program 
fixing and blackmail. 

Adding to “Dotto’s” troubles 
was the appearance last Friday (5) 
at the D.A.’s office of a young 
Gotham housewife who said she 
got help in winning $900 on the 
program last May. Asked if she 
received specific answers to ques- 
tions, the contestant replied: 
“Anyone would have been an idiot 
not to have been able to give the 
answers.” 

To date, 30 individuals, con- 
testants as well as production staff 
members of “Dotto,” have been in- 
terrogated by Hogan's assistants. 
Assistant District Attorney Melvin 
Stein also talked with several new 
figures in the “21” case regarding 
Herbert Stempel’s charges that he 
was given answers to questions and 
told to take a “dive” when Charles 
Van Doren was scheduled to ap- 
pear the first time. Jack Barry 
and Dan Enright, producers of 
“21,” denied the charges and said 
Stempel tried to blackmail them. 

The prosecutor’s office also was 
said to be looking at kines of “21” 
and “Dotto” and had asked the 
producers of “21” to bring their 
business records downtown. 

The D.A.’'s office would not com- 
ment on charges by the Rev. 
Charles E. Jackson of Tullahoma, 
Tenn., that he was given answers 
before going on “The $64,000 Chal- 
lenge” program over CBS-TV. He 
won $4,000, a portion of which he 
presented to his opponent, the min- 
ister said. The minister said co-pro- 
ducer Shirley Bernstein provided 
him with the winning answer. Of- 
ficials of the “The $64,000 Chal- 
lenge” denied any rigging of the 
show. The D.A.’s office pointed out 
that, to date, it is probing only 
“21” and ‘Dotto.” 
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150 CHATTER 
Broadway 
The newlywed Mike Wear 


(Variety) honeymooning in Mexi- 
co City. 

Gloria Salcido (Salve & Gloria), 
former terp team, recuping in Co- 
lumbus Hespital after serious sur- 
gery. 

Plan afoot for a juvenile intercity 
ballgame, under the “Pop” Warner 
Conference auspices, in honor of 
Manie Sacks. 

Redecorated Hotel Astor ball- 
room preems with a $25-a-head ball 
Sept. 30 for benefit of the N.Y. 
Herald Tribune Fresh Air Fund. 

Robert L. Montgomery, with 
Jules Alberti’s Endorsements Inc., 
upped to senior veepee. He joined 
the outfit last January after a long- 
time tenure in the picture business, 
chiefly with Paramount; he was 
also onetime prez of AMPA (As- 
sociated Motion Picture Advertis- 
ers). 

Tommy Sarnoff, west coast 
veepee of NBC, back to his Holly- 
wood base following a European 
trip with his wife, in company of 
his parent, the David Sarnoffs. 
Meantime the general had gone in 
for a periodic physical checkup 
following his extended foreign so- 
journ but is now back at his desk. 

Informal Lambs Club soiree at 
Teddy’s Restaurant, on lower 
Broadway, for a nostalgic evening 
(strictly by invitation) later this 
month. On the dais will be Wil- 
liam Gaxton, Frank Fay, Bert 
Lahr, Smith & Dale, Victor Moore, 
Bert Wheeler, Helen Menken, 
Eddie Dowling, Loring Smith and 
others. 

The cafe society set were out 
en masse Saturday night (6) at 
the posh Hotel Pierre cocktailery 
hosted by Betty and Jimmie (Ho- 
tel Ambassador, Chi) Hart, in hon- 
or of their becoming a lady and 
knight of the Order of the Holy 
Sepulchre of Jerusalem that 
morning at a mass at St. Patrick’s 
Cathedral. 

Doris and Jules C. Stein’s daugh- 
ter, Jean Stein, engaged to William 
J. vanden Heuvel, with the N.Y. 
law firm of Javits, Moore & Tru- 
bin, chairman of the exec commit- 
tee of the International Rescue 
Committee, former aide to Gen- 
eral William J. Donovan, then U.S. 
Ambassador to Thailand, and for- 
mer special assistant counsel to 
Gov. Harriman of N.Y. Decem- 
ber wecding is planned. 


Miami Beach 
By Lary Solloway 

{1755 Culais Dr.: Union 5.5389) 

Jerry Lester back home after 
playing cafe circuit. 

Deauville reopening Casanova 
Room this week, after 10-day shut- 
down. 

Tony Martin will premiere the 
Diplomat’s new nitery, Christmas 





week. 

Bert Oshins departed GAC of-| 
fice here to go on his own; has 
Pete Peterson, ex-Vagabonds, set. 
for tour with new trio. 

Eden Ree shuttered Cafe Pom- 
peii for refurbishing, with shows) 
shifted to Harry’s American Bar, 
under direction of Jackie Heller. 

Former talent manager Mike | 
Specter, now operating chain of 
musie shops have elected veep of 
American Society of Record Deal- 


ers. 

Hollywood Beach Hotel’s enter- 
tainment director Milt Ross dicker- 
ing Emmett Kelly and slew of Ring- 
ling Bros. acts for big year-end cir- 
cus show to be staged outdoors. 

Chrysler Corp. presented its new 
cars sans video or other show biz 
names, but staged big show for the | 
assembled automotive editors. 
Paul Grey headed up matters, third 
such Chrysler shindig he’s played. 

Gold Coast Agency and Selma 
Marlowe Harris indie bookeries | 
having a field day now that even 
the bigger inns are on one-nighters 
or modest-budget ploicy; they han- 
dle most of the local acts. 





Paris 


By Gene Moskowitz 

(28 rue Huchette, Odeon 49-44) 

Gina Davis in for a long stay. 

Aztec Ballet of Javier de Leon 
into the Theatre des Champs 
Elysees. 

First new legister of season 
opens with Jean Canolle’s “Lady 
Godiva” at Theatre Edouard VII. 

Irwin Shaw’s novel, “Lucy 
Crown,” opens in legit adaptation 
at Theatre de Paris. Jean-Pierre 
Aumont adapted and Edwige 
Feuillere stars. 

Marie Versini quitting Comedie- 
Francaise to do commercial legiter 
later this season. It’s a re-staging 
of Jean Giraudoux’s “Tessa” with 
Michel Aulcair. 

Juliette Greco and O. W. Fischer 
to star in “Whirlpool” which Lewis 
Milestone directs in West Germany 
next month. It is based om “The 
Lorelei,” book by Lawrence Bach- 
mann 


tionary). 





Gene keily s “The Happy Road” 


(M-G) being sluffed off in hinter- 
lands, but the Parisian highbrow 
weekly, Arts, reviewing it and 
pegging it one of the best films of 
the year and something that should 
be shown in Paris. 

Flock of French film personages 
now waxing songs, among them 
Danielle Darrieux, Martine Carol, 
Jean Claude Pascal, Marisa Pavan, 
Jean-Pierre Aumont, Dany Robin, 


Georges Marchal, Magali Noel, 
Maria Schell and Francoise Chris- 
tophe. 


The late Satcha Guitry’s last 
film script “Au Voleur” 
Thief) will be made by Francois 
Gir. This is second pic project 


to be termed Guitry’s last screen-— 


play; other, “La Vie A Deux” (A 
Life For Two), has already been 
finished. 





‘Hopalong Kans’ 
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some time singing and banjo play- 
ing, lies the border between the 
two sections. Here it might be pos- 
ble that the cowboys drive in autos 
and the gangsters go by foot. But 
that is not so typical; it happens 
only in order to change condi- 
tions.” J 

The women occupy a much 
broader section of life in America 
and are more self-confident than 
European women, he explains, be- 
cause they have won the war— 
that is, the war for independence 
against the men of their land. 

But he objects violently to the 
way women are treated in films. 
“From all that I have seen, in 
America there is very much love- 
making going on. Therefore it 
follows that America is a land of 
boundless boxing of ears. Now it 
would be quite the same to me if 
the boys should get slapped once 
in a while. But everything in me 
revolts when such a thing occurs 
to the girls.” 

He explains that in Europe men 
train the giris to make them be- 
have and don’t have to beat them. 

He adds, “The consumption of 
munitions in America is_ high. 
Mostly the gangsters shoot, in the 
Wild West as well as in the east. 
They shoot from every buttonhole 
—and always at the unfortunate 
rich. The case is often tangled be- 
cause there are also rich folks 
whose revolvers are hanging very 
loose. They are gangsters who have 
made something of themselves. 

“But of course,” he continues 
sarcastically, “all this is different 
from our land, where the rich are 
so honest and have such tactful 
ways.” 

But, he concludes, if he had to 
live in America and could choose 
his profession, as a result of seeing 


all those films, he’d prefer to be | for 5,000 subscribers extended one Chairn 


a sheriff. Reasons are that, he ex- 
plains, he has a high sense of 


| right, and according to the films, 


the sheriffs almost always survive 
and that’s more than happens to 
most of the other folks in the 


, e . 
_ American movies. 











‘Naughtiest Theatre’ 
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female soloist. In either case, the 
woman quickly ends up in a cos- 
tume of nothing but her skin. 

Where the man and woman 
dance team performs, there is a 
good deal of brazen pawing, and 
sometimes this stops just short of 
conversation (see Webster’s Dic- 
Previously, Shanghai 
shows rarely went beyond ob- 
scene gestures and remarks. 

Customers sitting ringside get 
something extra. The women 
squat down in front of them, pat 
them and then flee their clutching 
hands. 

For the extra admission now 
charged, the Shanghai is able to 
provide foreign as well as local 
talent. American and Mexican 
girls have been among recent per- 
formers. They proved conclusively 
that women are pretty much the 
same the world over. 

After the live show, the 
Shanghai still provides movies, but 
as an added fillip now includes 
some in color. 
poorly filmed, locally made. In 
some the home of a well-known 
Havana sculptor is recognizable. 

A few blocks from the Shanghai 
is the Paris theatre, reportedly un- 
der the same Argentinean manage- 
ment as the Shanghai. This also 
screens (black and white) pornog- 
raphic movies, but does not have 
live shows. Admission: $1 and 


up. 
With the winter tourist season 

about to besin, business at both 

theatres will probably boom. 


(Stop | 


London 


(COvent Garden 0135-6-7) 

British Lion reopening its rebuilt 
Shepperton Studios on Sept. 23. 

Ann Todd took over from Claire 
Bioom in “Duel Of Angels” at the 
Globe. 

Backstage party for Elizabeth 
Seal, star of “Irma La Douce,” on 
her 24th birthday. 

Charles Stapley subbing for Rex 
Harrison in “My Fair Lady,” while 
Harrison is on .vacation. ; 

Anglo-Amalgamated upped Bill 
| Saunders to southern supervisor. 
|A. E, Bailey takes over London 
area. 

Paddy Chayevsky flew in to join 
other stars at funeral of Bonar 
Colleano, who died recently in a 
| car crash. 

Lord Mancroft, Sir John Hunt, 
and comedian Ted Ray honor 
guests at first fall luncheon of 
Variety Club. 

Hildegarde Neff here on a 24- 
hour trip to discuss her next pic, 
“Subway In The Sky,” with Syd- 
ney and Muriel Box. 

Australian zither girl, 





Shirley 


Sydney, her first visit in six years. 
She'll do tv engagements. 


signed Tonia Lee for cabaret. She's 
chirper who took over for sick 
Julie Andrews in “My Fair Lady.” 

Variety Club of Great Britain 
backing a gala show of “Auntie 
Mame” at the Adelphi for benefit 
of London Federation of Boy’s 
Clubs. 

Erskine Caldwell in for preem 
of his “God’s Little Acre,” (UA) at 
London Pavillon. Producer An- 
thony mann and star Tina Louise 
also due. 

Actress Dulcie Gray scribed 
“Love a La Carte,” under pen 
name of Alan Chester, because she 
thinks crix don’t take seriously 
plays written by actresses. 

Actor John McCallum left for 
Australia and job as an exec for 
| Wilyliamson group. His wife, Gooie 


Withers, fulfilling her last acting 
chore at Stratford-on-Avon, before 
joining him. 


Minneapolis 
By Les Rees 
(2123 Fremont ave. So.; FR 7-2609) 
Horseshoe Players Arena theatre 
Ofiering “Laura.” 
Ted Heath's British band: inked 
for Prom Ballroom. 
Red Foley show to play St. Paul 
Auditorium one-nighter. 
Singer Den‘se Lor continuing at 
Hotel Radisson Fla.ne Room. 
Rowan & Martin open at Hotel 
Radisson Flame Room Sept. 18. 
Soprano Roberta Peters opens 
University Artists’ series Oct. 9. 
Theatre Guild subscription drive 





| week. 
| Gaslight Players at Stagecoach 
|Inn presenting period melodrama 
| “Billy The Kid.” 

| Dick Scobey’s 


San Francisco 
band back at Lakeview club for 
|return engagement. 

Old Log summer theatre con- 


we cluding 19th season with “All For | 


| Mary,” now running in London, 
but not presented before in U.S. 


Madrid 


By Hank Werba 


(Gral Sanjurjo 24: Tel: 34-48-65) 
| “John Paul Jones” unit in from 
two months of Mediterranean 


;coast exteriors at Sevilla Studios 
| Britain's Pimlico Films _ unit 
| winding background shots for tele 
pilot, “William Tell,” in Spain's 
eastern Pyrenees. 

Warwick Films back for third 
— in — in as many 
|}years wi jictor Matutre star 
“The Bandit” (Col). sia 

Alfredo Timermans, Secretary 
General of information ministry's 
Direccion General de Cine y Tea- 
| tro, was awarded Order of Civil 
| Merit. 

“Fifty Years Of Spanish Life.” 
newsreel montage assembled and 
edited by Madrid film critic Carlos 
Fernandez Cuenca, will have four 
—. P 

ictoria de los Angeles and 
Yehudi Menuhin in solo concerts 
at Santander Music Festival. An- 
tonio and ballet troupe also ap- 


Recent U.S. entries at §S 
Sebastian film fest, “Vertigo” (Par) 
and “Vikings” (UA) are now extra- 


to each company of 1,000, - 
tas ($20,000) 4 saniteiane 

Madrid scribe Lopez Rubio, who 
has already eligted “Death Of A 
Salesman” and “Requiem For A 
Nun” for local legit, now prepping 
“View From The Bridge” as addi- 
tional entry. 

Juan Orduna’s next musical will 
star Gustavo Rojo, Virgilio 





Teixerira and Ana Maria Olaria in 


Abicair, left for her home town, | 


Dorchester Hotel stepped in and | 


eared i '—s | 
Thene ave generely om ed n Falla’s “Three Cornered 


quota, tax-free imports at a saving h 


a 


He re- 


“ si Yesteryear.” 
Musie Of y Tirana” 


cently terminated “La 
with Paquita Rico. 

| Abbe Lane back before Madrid 
‘eameras in “Sailors, Keep Your 
Eyes Off The Dames,” a Hesperia- 
‘Sabatelo coproduction. Giorgio 
| Simonelli directs; Maurizio Arena 
| co-stars. 

| Sindicato del Espectaculo talent 
lagents voted a new exec board 
‘headed by Vicente Prieto and Man- 
uel de la Rosa (cinema), Fernando 
Collado and Luis Hurtado (legit), 
Felipe Fenansuar, Francisco Ber- 
mudez and Jose Luis Pascal (cir- 
cus and variety). 

| Future legit openings include: 
| Alfonso Paso’s original — 
\“Verdict for A Cad” with Fer- 
‘nando Granada and Pastora Pena, 
Teatro, Maria Guerrero staging of 
| “Teahouse Of The August Moon, 
and Ruiz Iriarte’s version of “Tam- 
ing Of The Shrew” with Fernan 
|Gomez and Anadia Gade. 











Capital Circuit 








| ee 
|“My brother-in-law has been un- 
der ice for years!” 





| 
Washington’s Saints & Sinners 


| $oes hi-si a second time for a “fall 
|gal’—hostess Gwen Cafritz is it 
| Oct, 13. 


A couple of years ago it was) 


| Perle Mesta, who got considerably 
fewer laughs out of her dramatized 


|life’s story than the audience did. 





| It’s not that Ted Ayers is afraid 
to handle money. But experience 
lhas proved him too careless in 
|front of the hierarchy of the Demo- 
jeratic and Republican Parties to be 
trusted with a coin. 

For the third straight election 
year, Ayers, producer of CBS’ 
\“Face the Nation,” has lined up 
|the chairman of the two big politi- 
cal parties for guest appearances 
On successive weeks. 

Starting with the 1954 election, 
| Ayers invited the two men to lunch 
j}and announced the only fair way 
{to determine who appeared first 
|} on “Face” was to flip a coin. Ayers 
| flipped, the coin dropped under 
the table—and all three crawled 
| On their hands and knees to learn 
| that “heads” had won. In 1956, the 
|identical thing happened. 

| In 1958, Ayers made it luncheon 
for four, taking along another Ted 


|—Ted Koop, chief of CBS news |: 


jand public affairs here—to do the 
coin-flipping. Koop caught the half 
dollar in his hand. 

| Republican National Chairman 
|Meade Alcorn will do his facing 
{Oct. 26; Democratic National 
ian Paul Butler, Nov. 2. 





The Case of Carla 

Carla is not necessarily over- 
sexed. But she’s very affectionate 
toward people. 

This little burro who’s playing 
“Handful of Fire” is also playing 
havoc with her stage entrances. 

She doesn’t think she’s a donkey 
|at all. She thinks she’s a lap dog 
| —and unless she can sit in the lap, 
|or snuggle up to each of the long 
| line of performers who are sitting 
offstage, she won't go on, accord- 
ing to her keeper, Elizabeth Lumm 
of Animal Talent Scouts. During 
rehearsals, she developed a crush 
on Roddy McDowall and followed 
|him all over the theatre. 
| Carla lives in her personal Volks- 
| Wagen bus in the alley behind the 
National Theatre during her Wash- 
ington stay. Her permanent home 
is a big brownstone on W. 18th St. 
| where she lives happily with Vic- 
toria the Kangaroo; Lindy Lee, a 
baby llama: Steverino the grey- 
hound; and a group of Lil’ Abner’s 
basset hounds now away on tour. 


| otha 
| The school-opening gag is a 
town about the seachar ph ge 
pupil about the English channel 

| “Never heard of it,” responded 
the kid. “It’s not on my tv set.” 


To the disappointment of 
Congressmen, a third House Office 
Building is to be built on Capitol 
Hill at a cost of about $75,000,000 
—but without a swimming pool. 

Across the Capitol, Senators 
ave two Senate Office Buildings, 
both with swimming pools. ; 
a It was House Speaker Sam Ray- 

urn, 76 and no swimmer, who 
ae & pool on the House side of 
the Capitol. One fast-thinking 
Congressman went to Fisherman 
Rayburn with the Suggestion that 
; Pool be included—and stocked 





with bass, 
Rayburn still said no. 


comedy | 


LL 


Hollywood 


eiene a divorced. 
nne Baxter en route t j 
nein. oO Hawaii 


Taina Elg planed to native Fin- 


land for brief visit. 
Blake McVeigh joined Heloy 
Ferguson pubrelations firm. F 
Peggy Lee recovered from 


month’s bout with mononucleosis. 
Tony Regan, 30 years in Para. 
mount casting dept., turned actor, 
Frank Sinatra named California 
chairman of Boys’ Town of Italy, 


Martin Manulis checked into 
20th-Fox as exec tv production 
head. 

Katina Paxinou, finished “The 


Miracle,” returns to Greece in six 
weeks. 

Carroll Baker and husband Jack 
Garfein house-hunting, to remain 
a year. 

Don Boutyette appointed pub 
director of Rowland V. Lee Pro- 
ductions. 

Harry Marx top award winner 


Continued from page 2 cass jof Variety Club’s ninth annual goif 


tournament. 

Ralph Hodges upped from staff 
director to film operations direc- 
tor of KTLA. 

Mildred and Gordon Gordon to 
.Washington, D.C., to research their 
“War Against Crime” script. 

Frank Liberman and Bert Fink 
will handle publicity for Edward 
Small’s “Solomon and Sheba.” 

Mrs. Ida Mayer Cummings 
named “woman of the year” by 
Crestview lodge and chapter of 
B'nai B'rith. 

Lenser David Dans hospitalized 
with torn back ligaments, sus- 
tained while filming Desilu's “U.S. 
Marshall” segment. 

Richard Carlson will take to road 
in late September for three-week 
bally tour of Ziv's vidseries, “Mac- 
kenzie’s Raiders.” 

Lee Van Cleef forced out of 
“The Castaway,” current episode 
of “G.E. Theatre,” due to auto 
accident injuries. 

Hal Wallis withdrew his protest 
against Mirisch Co.'s registration 
with MPAA of “Gunfight At Dodge 
City,” originally made because of 
his own “Gunfight at the O.K, 
Corral.” 

George Van Valkenburg ankled 
post of KCOP education-publiec 
affairs director to take over full- 
time producing-writing assignment 
on station’s “Adventure Tomor- 
row” vidshow. 

Chicago 
(Delaware 7-4934) 

Pianist Norm Wallace has shifted 
to Le Bistro, new intimery on 
Rush St. 

Singer Bet E. (formerly Betty) 
Martin signed with Coral Records, 
her first sideS due this month. 

Constance Moore, here in “Af- 
fairs Of State” at Drury Lane, was 
robbed of about $5,000 in jewe'ry 
at her motel, ' 

y 





Jack Kirsch reelected prez 
I'inois Allied TOA for another 
three-year term, with Sam C. 
Meyers as viceprez and Ben Bano- 
witz, secretary-treasurer. 

Introduced for a bow at Bob 
Hope’s recent testimonial dinner 
were agent Charles Hogan, who 
first booked Hope in Chicago in 
1928; Troxie Halper, wife of Chea 
Paree major domo, who was one 
of Hope's first dancing partners, 
and John F. Royal, v.p. of NBC, 
who first booked the comic in 
Cleveland in early 20’s on Keith- 
Orpheum circuit. 


Berlin 


Berlin’s Eighth Cultural Festi\ al 
will run from Sept. 21 to Oct. %. 





CCC’s “Czardas King” (Em- 
merich Kalman Story) nearing 
completion. 


Antonio and his Spanish Ballet 
will perform at Titania Palast dur- 
ing the Cultural Festival. 

There are currently six pix in 
the making in West Berlin, as 
against three in East Berlin. 

Constantin’s “Green Devils Of 
Monte Cassino” Germany’s feature 
film entry at San Sebastian Film 
Festival. 

“Her 106th Birthday” is new 
CCC pic which has, Margarete 
Haagen in the lead. Guenther 
Lueders directs. 

O. W. Fischer, Heinz Ruehmann, 
Eva Bartok and Martin Held will 
have the leads in Gloria’s remake 
of Vicki Baum’s “Grand Hotel. 
Geza von Radvanyi will direct. 

U. S. pix currently playing local 
G.I. cireuit (five houses) include 
“Run Silent, Run Deep” (UA), 
“Johnny Trouble” (WB), “Fort 
Dobbs” {WB), “Big Beat” (U), and 
“High Hell” (Par). 

The Reds have ordered confisca- 
tion of any tv set found showing 
telecasts from the West. A restau- 
rant owner was caught showing 
West Berlin videoshows and was 
found guilty by the Communists 
Supreme Court. 
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OBITUARIES 


DON McELWAINE 

Don McElwaine, 59, vet film 
publicist, died suddenly of a heart 
attack in Hollywood Sept. 1. 

Launching his career with the 
Irdiana Daily Times in his native 
Indianapolis, he worked on such 
papers as Times-Herald, Lorain, O., 
Cleveland Press and N.Y. Tribune, 
and entered film biz as assistant 
editor of Mutual Film Corp.’s “The 
Screen Telegram.” 

Becoming editor, when newsreel 
moved to N.Y. from Chicago, Mc- 
Elwaine later turned to advertis- 
ing with Robertson-Cole and was 
in exploitation dept. of First Na- 
tional before «joining Fox Film 
Corp. as ad manager. After -produc- 
ing a program of Buck Jones west- 
erns, he was appointed publicity 
director of Pathe Studios, Holly- 
wood. From 1931 until a month 
before his death he was associated 
with Metro publicity department in 
an executive post for long periods 
‘of time, sandwiching in a year with 
Andrew Stone Productions as as- 
scciate producer. 

Surviving are three sons, Robert, 
ub director for Dena Productions; 
en Jr., in Metro casting dept.; 

and Guy, Metro publicist. 
LULU GLASER 

Lulu Glaser, 84, a musicomedy 
star at the turn of the century died 
Sept. 5 in Weston, Conn., after a 
long illness. 

She came to New York from 
Pittsburgh in 1891. Six weeks after 
her arrival, she joined the cast of 
“The Lion Tamer,” as an extra. 
One night she was called upon to 
sing the femme lead when the star 
Marie Jansen became ill. 

Her starring roles include “The 
Girl and the Kaiser,” “Dolly Var- 
den,” “Lola From Berlin” and “The 
Chocolate Soldier.” She retired 
from the stage in 1917. 


GAYNE WHITMAN 
Gayne Whitman, 68, vet actor, 
died of a heart attack in Holly- 
wood Aug. 31. Starting with old 
Morosco Theatre stock company in 
L.A., he became a matinee idol in 
the late teens and early '20s, and 





/ io’ iginal “Chandu, the) : 
Magician” “He was also under| Mother, brother and sister sur- 
| vive 


Magician.” 
contract to Warner Bros. at one 
time. 

Between 1941 and 1947 he em- 
ceed DuPoni’s “Cavalcade of 
America,” and recently wrote and 
narrated shorts for Union Pacific 
in addition to roles in tv. 

Widow, two daughters and two 
sisters survive. 


JAMES WESLEY 

James Wesley, 89, the original 
“wizard” in the Broadway produc- 
tion of “The Wizard of Oz,” died 
Sept. 1 in Benedictine Hospital, 
Kingston, N.Y., after a brief ill- 
ness. Born in Scotland, he came 
to the United States in 1888 after 
appearing throughout the British 
Isles. 

Deceased played the “wizard” 
for a year in the Montgomery & 
Stone presentation at the Majestic 
Theatre, New York. He also por- 
trayed “Jiggs” in the original road 
production of “Bringing Up Fa- 
ther.” Wesley had been in show 
business for about 70 years. 

J. KEVAN McDOWALL 

J. Kevan McDowall, 67, secre- 
tary of the Scottish Theatrical & 
Variety Artistes’ Benevolent Fund, 
died here Sept. 2 after lengthy ill- 
ness. He was a leading figure in 
organization of the recent Royal 
Variety Performance, attended by 
Queen Elizabeth and the Duke of 
Edinburgh, at the Alhambra, Glas- 
gow. 

An expert on writings of the 
Scot poet Robert Burns, he was 
president of the Burns Federation, 
and also a close friend of the late 
Scot minstrel, Sir Harry Lauder, 
and of Will Fyffe, late Scot 
comedian. 


ROSE ELLEN MEIKLEJOHN 

Rose Ellen (Rosie) Meiklejohn, 
w.k. theatre landlady, and adopted 
daughter of Alfred Miles Holmes, 
show promoter, died recently at 
Sheffield, Eng. She was the widow 
of Robert Samuel Meiklejohn, one- 
time stage manager at the Palla- 
dium Theatre, London. 

She was well-known to hundreds 
of vaude performers who played 
the Empire Theatre, Sheffield. 


FREDA ROSS 

_Mrs. Freda Ross, 79, concert 
pianist who gave recitals through- 
out the world, and once an accom- 

anist to Pavlova, died Sept. 4 in 

ew York. She was the widow of 
the late Shakespearean actor, 
Douglas W. Ross. 

Surviving are her sons, singer 
ae, Ross and actor Winston 

Oss. 











HOMER A. DEANE 

Homer A. Deane, 77, onetime 
vaude and circus performer, died 
Aug. 28 in Hayward, Wis. His 
career started at 17 when he joined 
a circus as a calliope player and 
bandsman. From 1900 to 1927, he 
was a member of the Greene, Mc- 
Henry & Deane song-and-dance act 
which toured this country and 
Europe. 

= brothers and a sister sur- 
vive, 





LARRY STERLING 

Larry Sterling, 23, film actor, 
died Aug. 25 at Clear Lake, Cal., 
in a water skiing accident. Actor 
had played a minor role in “The 
Naked and the Dead” and was un- 
der contract to producer Paul 
Gregory. 

Survived by wife and six-month- 
old daughter. 





WILLIAM G. HANLON 
William G. Hanlon, 44, publicity 
supervisor of Young & Rubicam’s 
Chi office, died Sept. 4 in New 
Haven, Conn., while vacationing 
with his family. Hanlon was with 
the agency since 1949. Earlier, he 
was on the editorial staff of the 

Rockford (Ill.) Morning Star. 
Wife, son and parents survive. 





ADDISON MILLER 

Addison Miller, formerly man- 
ager of the English Theatre, Indi- 
anapolis, and the Hartman, Col- 
umbus, died Sept. 6 at Columbus. 
His daughter, Broadway press- 
agent Marian (Mrs. John) Byram, 
survives. 





LOREN MOORE 

Loren Moore, 53, v.p. and inter- 
national art director of Grant Ad- 
vertising in Chi, died Aug. 31 in 
Lake Forest, Ill. Moore had worked 
for the ad agency 18 years. 

Wife, mother, daughter and son 
survive. 





AARON FURST 
Aaron Furst, 49, sales manager 


| tor Boosey & Hawkes, music pub- 
| lishers, died at Maimonides Hos- 


pital, Brooklyn, N. Y., Sept. 3. 


Vv 





Mrs. Caterina ‘Orocchi) Bruno, 
member of a well known business 
family whose holdings include the 
Empire theatre, died at her home 
in Manchester, N.H., Aug. 24. She 
was a native of Carpeneto, Italy, 
and had resided in Manchester for 
63 years. 





Hazel Rogers Thompson, 55, vet 
Paramount makeup artist, died 
Aug. 27 in Hollywood. She was 
known for her work with Vivien 
Leigh in “Gone With the Wind” 
and Cecil B. DeMille’s “10 Com- 
mandments.” 





William J. Mulvihill, 64, long- 
time member of Chi Motion Pic- 
ture Operators Union, died Aug. 
31 in Chicago after a long illness. 
He had last worked for Balaban & 
Katz chain’s nabe Senate Theatre. 
Wife and a sister survive. 





Harry B. Farlow, 69, electrical 
engineer at Warner Bros. Studios 
for past 36 years, died of heart 
attack in Hollywood Sept. 2. Sur- 
vived by widow, son, daughter, 
brother and sister, 





Herbert Furreg, 61, for many 
years director of the Linz (Upper 
Austria) City Theatre, died on Aug. 
27. He was also longtime director 
of the Vienna Raimund Operetta 
Theatre. 





Lady Beecham, 50, wife of Brit- 
ish conductor Sir Thomas Beecham, 
died Sept, 2 in Buenos Aires. A 
concert pianist, she was known 
professionally as Betty Humby. 


Mother, 84, of M. Spencer Leve, 
Fox-West Coast Theatres Southern 
California division manager, died 
in Los Angeles Sept. 4. 








Father, 75, of director Bruce 
Humberstone died in Hollywood 
Sept. 2 


=—— Continued from page 141 











offices are frequently working 
overtime in an attempt to unearth 
suitable new acts. 

One of the reasons for the up- 
beat of activity in this direction is 
the decimation of spots in which 
live talent can develop. 

It’s a wellknown fact that tele- 
vision, particularly, has been liv- 





ing off the acts that were developed 
in the pre-teevee era, and this 
medium has never been able to 
produce enough to take care of its 


own needs. The upbeat in the 
search by networks is in recogni- 
tion of this fact. 

Garry Moore, for example, a long 
time ago started the policy of 
showcasing new faces on his ayem 
show. For example, after several 
airings of George Gobel, Moore 
publicly urged CBS execs to sign 
him. However, NBC made the deal. 
He also showcased Ford & Hines, 
who went over tremendously on 
the Jack Paar show a couple of 
weeks ago. 

It’s well-known today that the 
Paar show, because of its ad- 
vantageous time-slot is the strong- 
est showcasing for variety acts. 
It’s becoming increasingly import- 
ant since its audience constitutes 
a lot of producers in position to 
buy acts. 

The Ed Sullivan and Steve Allen 
shows are similarly regarded as 
important showcasers, even though 
both are also users of established 
names, 


The important item on _ the 
agenda, however, is the increas- 
ing awareness of the industry for 
the need of developing new acts. 
It’s true that several media are 
neglectful of their own potential 
in starting off new acts. For ex- 
ample, many have long felt that 
the networks could have utilized 
more summer shows for the expos- 
ure of new talent instead of de- 
voting much of the time to re- 
runs. Even niteries which needs 
new faces desperately stick to the 
same names year in and out. 


However, the trend seems to be 
veering in a new direction. Cafes, 
networks, legit and most of the 
important media seems to be hop- 
ing to be able to create some ex- 
citement with new faces. 


Showbiz Classes 


universities for some time. It is 
only fitting, therefore, that this 
fact be recognized. 

New York University, for exam- 
ple, provides unparalled courses 
on these subjects under the lead- 
ership of Prof. Walter J. Deren- 
berg. His classes and seminars are 
available to undergraduates to 
graduate students, and to students 
from foreign countries. 

At Harvard University, Prof. 
Benjamin Kaplan has taught the 
law relating to the entertainment 
industry for a number of years. At 
Cornell University, Prof. Harry G. 
Henn is giving excellent courses 
on copyright law and kindred sub- 
jects. At Yale, the subjeci is be- 
ing taught by Prof. Ralph S. 
Brown Jr. Entertainment industry 
law is being taught under able 
leadership at the University of Cal- 
ifornia, Berkeley, at the University 
of Southern California, and else- 
where. 

We all welcome Prof. Shapiro's 
project whether or not it is unique 
or different. It will be sufficient to 
have his course equal in scope, con- 
tent and excellence to those which 
are available at the various univer- 
sities mentioned. 


John Schulman. 
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pictures in two years, have 12 pix 
lined up for next year, with most 
of the scripts finished. However, 
if 20th refuses request for contract 
release, I will just go along and 
make two pictures a year called 
for contractually for the next two 
years. I paid all pre-sel] advertis- 
ing campaign expenses on ‘Peyton 
Place,’ ‘Long Hot Summer,’ ‘Love 
and War,’ ‘Best of Everything.’ 
They say it’s not their policy to 
advertise this way, but I believe 
in pre-sell. Economically, the deal 
just doesn’t work out for me. I 
offered to put it up to arbitration 
but they refused.” 

(In N. Y., homeoffice execs ac- 
knowledged that there had been 
negotiations with Wald, but said 
his. beefs weren't justified. They 
said he had insisted on placing 
certain ads without even consult- 
ing N. Y. and that the costs of 
such activities should properly be 
borne by him. In the absence of 
both prexy Spyros P. Skouras and 
Joseph H. Moskowitz, the stud‘o 
liaison, no indication was given on 
20th’s contractual stance.) 








Did Col Pay Curley 256? 
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but the check was actually made| portraying the role of a cardinal, 
out to a James E. Sullivan, identi- Judge McCarthy, saying he wag 
fied only as Curley’s agent. His|interested in finding out if the 
whereabouts went  unrevealed.| film was based on Curley’s life, 
Atty. Cancian did not know Sulli-| said: “I ought to subpoena Edwin 
van. Columbia offcials in the court | O'Connor and ask him point blank 
room didn’t know him, and Cur-|if he was writing about Curley. 
ley’s attorney called on Columbia/| I'll ask him who he had in mind 
officials to produce him. when he was writing his book.” 
In his suit for an injunction, Cancian said Columbia has no 
Curley alleges that the film, based | political axe to grind. “This pic- 
on the novel by Edwin O'Connor, | ture portrays a warm, sympathetic 
former Boston Post writer, is in| figure, a kindly soul who likes 
effect a purported portrayal of him-| people,” he said. “The public will 
self and his political career and| feel kindly to him, I am sure.” 
that its public showing would be | While Cancian insisted the central 
an unwarranted invasion of‘ his| character did not portary Curley 
privacy. He also alleges that some | aS Mayor of Boston, Yesley said 
of the scenes and characterizations | Boston was unmistakably the film's 
are defamatory and libelous and | focal point. 
that showing the film will cause|_ The disputed release, entered 
him “humiliation and mental suf-| by Columbia, was dated Mach 26, 
fering.” Curley, who is 84, was 1956, and typewritien, bearing a 
not in court. His attorney said his | Signature, “James Michael Curley.” 
health would not permit the court} Also introduced was a canceled 
appearance. check for $25,000 payable to one 
Curley’s signature on his peti-| “James E. Sullivan.” 
tion scekine the injunction was| . Yesley agreed to ask a defosi- 
shown to Judge McCarthy by coun- tion from Curley concerning his 
sel, who asked the judge to com- denial that he had signed any 
pare the sicnature with the one on release or received any money, and 
the release. Judge McCarthy Judge McCarthy continued the 
studied the two signatures briefly,|CS¢ to yesterday (Mon.), when 
but made no comment. He then| Yesley promised to have the depo- 
suggested to Curley’s counsel that | Sition in court. 


he obtain a deposition from Cur- PO Rg EE 

ley, dealing with the release. MARRIAGES 
Roundabout Payment Mrs. Irene Marie Kannengies- 
Columbia attorney Cancian ex-|ser to Millard Price Wear, New 
York, Sept. 6. That’s the square 


plained to the court that the pay- , 
ment of the money to Curley was —— of Mike Wear (Wear) of 
ARIETY, 


done in a roundabout way at the ; 

suggestion of Sullivan. For the} Betsy Holland to Richard Geh- 
release from Curley, Cancian said Soe, See. 30, New —— Bride is 
that Columbia made out a check | 5+ yoo om is ature editor 
in the amount of $25,000 to Sulli-| writer. P - re 
van as Curley’s agent. Cancian| Marieila di Sarzana to Stephen 
said that on the records of Colum- | Boyd, London, Aug. 30. Boyd is 
bia, it was made to appear that the |a film actor; bride is an Italian 





money was paid for 2,500 feet of film exec. 
16m. film. Sarah Vaughan to Clyde Atkins, 
Yesley in his argument to Judge | Chicago, Sept. 4. Bride is the 


jazz singer; groom is a Chi taxicab 
fleet owner. 

Marion Roberts to Joe Sheward, 
Norristown, Pa., Aug. 23. Bride is 
WIP record librarian; he is sales- 
man at station. 

Dawn Greenhalgh to Ted Fol- 
| lows, Stratford, Ont., Sept. 4. Both 
|}are actors with Stratford Shake- 


McCarthy said the film, now com- 
pleted, actually portrays James M. 
Curley as mavor of Boston seeking 
re-election. Yesley said: “Frank 
Skeffineton is the principal charac- 
ter in the book and it is common 
knowledge that Skeffington and 
James Michael Curley are one and 
the same. The book and the film speare Festival. 

portray Curley as a crook, a scoun-|_ Jeff Donneil to John Bricker, 
dre] and a rogue, one who even! Van Nuys, Cal., Sept. 1. Bride’s an 
used the Church to his own ad-| 4ctress; groom an advertising exec, 
vantage,” the Curley counsel said.|, Diane Jergens to Peter srown, 





He pointed out that he wanted to ee Sept. 5. Both are 
make it clear that Curley does not | al : fais 
seek monetary damages, but mere- on a Li. sept 7. 





Iv wants to stop showing of the! pride is a dancer. 

film permanently. Deedy Irwin to Michael Poliock, 
The Columbia attotney told the | New York, Sept. 7. She is a singer; 

court that his comnany has already | he’s artistic administrator of the 

expended $2.500,000 on the film,| N.Y. City Opera Co. 

skedded for local showings in mid- Jean Seberg to Francois Moreuil, 

October, described as the height of | Marshalltown, Iowa, Sept. 5. She 

the politico season. Cancian re-|is a film actress, he’s a French 

fused to agree that Skeffington | 4tiorney. 

was Curley, but produced press 

clippings which showed _ that BIRTHS 

Curley was cuite pleased that Mr. and Mrs. Bo . 

O'Connor's book portrayed his life. aonken, fg a eg oa 

To Arrance Preview | VARIETY staffer stationed in Holly- 

Judge McCarthy commented that wood. 

he had never read either “The Mr. and Mrs. Cesare Danova, 

Last Hurrah” or Curley’s own) son, Santa Monica, Cal., Sept. 1. 

book, “I'd Do It Again,” but said| Mother is former actress Pamela 





he would like to see a preview of | Mathews, now a dialog coach; 
the Columbia film. father’s an actor. 
Paul N. Lazarus, Columbia veep,|_M®., and Mrs. Meyer Mishkin, 


said he would arrange for a special | 8°". Hollywood, Aug. 29. Father's 


showing in about 10 days. oes. oo 
Judge McCarthy said that if he | an Co 
finds the Curley release is authen- j assistant program manager of 


tic, he will dismiss the court pro-| WBKB, 
ceedings. “The burden is on you,” | city. 
he warned Curley’s counsel. The Mr. and Mrs. Joe Ryan, son, 
check for $25,000 and the pur- | Queens, N. Y., Sept. 2. Father is 
ported release by Curley were | NBC business publicity manager. 
marked up as exhibits by the judge| Mr. and Mrs. Eddie Hazell, 
who indicated he might call a|@aughter, New York, Aug. 25. 
handwriting expert to compare Father is a guitarist. , 
the sie a Mr. and Mrs. Bill Kobin, son, 
signatures in dispute. | Washi 4) 
The judge asked the Columbia| Washington, Aug. 27. Father is 
> seh ews Washington producer. 
attorney why the company paid . 

. | Mr. and Mrs. Hal Graham, son, 
the $25,000 to a Curley rep, if the Hollywood, Aug. 28. Father is pro- 
picture did not concern Curley. gram exec with CBS-TV 
Cancian answered that when a big} Mr. and Mrs. Tex Williams, 
film company spends millons on a| daughter, Santa Monica, Sept. 4. 
picture, it has to figure all the | Father is tv-recording star. 
angles, so that it is protected. | Mr. and Mrs. Erik van Arco, 

Atty. Yesley told the court he| son, Munich, Germany, Aug. 15. 
has a letter from a Joseph Paul | Mother is songstress Caterina Vae 
of Boston telling of an interview | lente. 

Donald Crisp, vet Hollywood! Mr. and Mrs. Al Bruno, daugh- 
character actor, gave while in ter, Los Angeles, Sept. 3. Father 
Maine. He said Crisp told the ly heed Fox-West Coast Thee 
interviewer he was to portray Mr. and. Mrs. Don Cook, daughs 
Cardinal O'Connell in a story de-/ ter Sept. 3, Santa Monica, Calif 
picting the life of Curley. Father is an executive producer at 
Atty. Cancian stated he did not 


KNXT, L les. 
agree there had been such an Mr. aa a Robert Sterling, 
interview, and he did not agree 


; > son, Burbank, Cal., Sept. 4. Mothet 
that it was Curley’s life in the 


n y is actress Anne Jeffreys; father's 
picture, or that Crisp was merely | an actor. 


the ABC-TV o&o, in that 
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